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Facebook: friend or foe?
Social media site unsafe following breach of  87 million accounts 

By Ari Berke ‘20 & 
Paul Schussler ‘20

Political pundits and commentators 
skewering Facebook daily for “data 
misuse” or Russian meddling or the 
Facebook trial have put Facebook all 
over the news. 

However, many people are unaware 
as to the real controversy surround-
ing Facebook, and merely hear the 
soundbytes that are thrown around 
mainstream media. 

While it is true that Facebook has 
misused data in a sense, or that Rus-
sia uses the forum to meddle in U.S. 
politics, there is much more to know 
about how this occurs and what is be-
ing done to stop it. 

The main topic of the Facebook 
trial is the data breach of 87 million 
Facebook users, which was used to 
give the Trump campaign a clearer 
picture of potential voters in each 
county to more heavily target certain 
areas for them. 

They were able to gain access to this 
data from a political consulting firm called Cambridge Analytica. 
The path Cambridge Analytica took to acquiring this data is the 
basis for the Facebook trial and should be a cause for concern for 
all Facebook using Americans. 

When Cambridge Analytica burst onto the political scene for 
the 2014 midterms, it had the perfect plan: use a new method for 
data analyzation to pinpoint the political leanings of every Ameri-
can, and sell this service to the highest bidder. 

They quickly realized that they needed a massive amount of 
data for this to work, so they began searching for ways to obtain 
information about millions of Americans. 

Their search eventually brought them to psychologist Dr. 
Kogan, who agreed to help them harvest the data of unsuspect-
ing users. He built a Facebook app that users could download to 
ostensibly enhance their Facebook experience. 

What users did not know was that their data and the data of all 
their Facebook friends was being mined by Cambridge Analytica 

through this app, giving the company access to the data of 87 mil-
lion Americans. 

This allowed Cambridge, and by extension the Trump cam-
paign, to gain insight to create strategies from this new, private 
political map. 

This “scandal” is the basis for Robert Mueller’s investigation 
into the Trump campaign, which yields more information and 
details every day.

Another hot topic for Facebook is their “Russian meddling,” 
which refers to Russia using Facebook to divide Americans and al-
ter the political scene to sow general conflict among the American 
population.  

The Russians created a company called the “Internet Research 
Agency,” which was used as a front for their Facebook meddling. 
They then “attacked” Facebook from all sides, buying 3,500 tar-
geted ads, creating fake accounts to spark arguments in comment 
sections and creating fake posts aimed at igniting tensions. 

A recent article in USA Today reported that the ads were 

primarily aimed at race-division, 
anti-Muslim sentiments, USA-Mexico 
relations and police. 

For example, Russia created a 
Facebook page with supplementary ads 
called “Back the Badge.” Russian ads 
targeted people who had previously 
followed or liked pages that support 
police to garner support for the page. 

The next day, Russia sponsored an 
ad for Black Lives Matter associated 
users. This is just one example of Rus-
sia using Facebook to further the gulf 
between politically opposed Americans 
and disrupt the unity and harmony 
America holds so dear. 

One main question in the after-
math of the Russian fiasco was how 
Facebook failed to catch the hundreds 
of politically divisive ads and pages 
coming from Russia. 

Facebook has algorithms to prevent 
pages and ads created by bots, but 
the Russians avoided detection in the 
most comical way – by stacking their 
accounts with political and pop culture 

“memes” to seem like a real account run by real people. They had 
memes based on the popular show “Spongebob” to mimic human 
activity, thus not being recognized for its true source.

The Facebook algorithm was duped too easily, allowing for Rus-
sia to spread its divisive content without fear of exposure.  

The controversy surrounding Facebook and the recent move-
ment to #deletefacebook is not without justification, as Facebook is 
being used to exploit its massive customer base and solicit propa-
ganda from foreign entities. 

The Facebook trial addressed many of the privacy concerns 
facing the American people, and hopefully should act to quell the 
immoral activity Facebook is making possible. However, Facebook 
has a long way to go before it can be considered the safe and social 
platform it once was before data misuse scandals and foreign med-
dlers plagued the site. 

Sponsored by the Feinstein family



We wish everyone a happy 
summer!

Rachel and Matthew Berke
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By Jonah Eber ‘20
Staring aimlessly at the walls of his 

secluded house deep in the foothills of 
Allen, Texas, a young Griffin Levine 
wondered if he would ever be big 
enough to fulfill his dream of playing 
college basketball. While Levine never 
would reach six feet in actual height, 
he realized his potential at a small 
Jewish college preparatory school that 
made all his dreams come true – and 
more.  

1418 points, 431 assists, and 217 
steals later, Griffin has grown to 
become a Yavneh legend. He par-
layed immense basketball skill with 
newfound Jewish values to become a 
pillar of the Jewish community all in 
one three-year high school career at 
Yavneh Academy. 

Levine’s career at Yavneh has been 
remarkable, to say the least. He led 
the school to its first three victories 
in tournaments featuring more than five teams and took 
the team to two state Final Fours. Most importantly, Levine 
showed himself to be a fierce and determined winner who 
was all class. 

Off the court at Yavneh, Levine was able to develop his 
own Jewish identity which is of ultra importance. 

“I really feel like I have found a new Jewish identity that I 
was lacking before Yavneh,” Levine said. 

Another function which shares both facets of basketball 
and Judaism simultaneously is the Maccabiah Games. Mac-
cabiah occurs once every four years in Israel and takes the 
best Jewish athletes in a variety of sports. Having participat-
ed in the games last summer, Levine received a gold medal. 

While strengthening his Jewish identity in the Holy 
Land, Levine also contributed heavily in the games as he 

represented the U.S. team; Levine averaged 10 points, 4 as-
sists and 2 rebounds a game as the starting point guard and 
a team captain. 

“The Maccabiah Games were great all around- I played 
competitive basketball so I could showcase my talent, and 
got to connect to the holy land of Israel and its Jewish his-
tory,” Levine said. 

The Maccabiah games were just one part of his steps 
into the world of recruitment for collegiate sports. Levine 
explains that the recruiting process for collegiate sports is 
difficult as it takes a lot of work and energy.

Beginning in his junior year, Levine had to balance 
school, basketball, contacting coaches and following up all 
at once. 

“Although this was overwhelming, it was definitely worth 
it in the end,” Levine said.

During the summer following his ju-
nior year, Levine attended several camps 
to showcase his talents in front of college 
coaches. In Hoop Group Academic Elite, 
a camp for athletes with a favorable high 
school GPA, elite academic colleges had 
the opportunity to see players specifi-
cally tailored for their institution. This 
was the gateway to his recruitment.

“After one of my games, I felt that I 
had played really well. As I was putting 
my shoes away in the Maccabiah back-
pack I got from earlier in the summer, 
I was approached. Coach Max Sass, the 
coach from Pratt Institute, came over to 
me and complimented me,” Levine said. 
“He then saw my backpack, and coinci-
dently, Sass was Jewish so we made the 
Jewish connection immediately,” Levine 
said. 

That was the moment he knew Pratt 
was where he wanted to go,

Later on, throughout all the camps, 
phone calls, workouts and emails, Levine received offers 
from Pratt Institute, Brandeis, Haverford, Maine Maritime 
and Yeshiva University. He also received interest from Uni-
versity of Maine, Illinois University and Queens College.

In the end, Levine decided that he wanted to attend Pratt 
Institute in Brooklyn. 

“Pratt has the major I want to study (architecture) in the 
place I want to be (New York) with a coach and a program 
who trusts me to come in and play right away in a big role,” 
Levine said.

Becoming one of just six Yavneh students to play sports 
at the collegiate level, Levine is taking his talents to Brook-
lyn where he will hopefully mirror the success he brought to 
Yavneh.

Levine takes talent to Pratt
Basketball provides player with opportunity to play and study architecture

Griffin Levine sits with his family after signing with Pratt. 
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March of the Living 
POLAND ISRAEL

By Frieda Katz 
While leaving Poland, I began to compile a list in my March of the Living journal of things that I would never see the same way again after becoming a witness to the crimes of the Holo-

caust. Objects among this list include overhead sprinklers/shower heads, train tracks, ovens, and the traditional song and principal of faith, “Ani Ma’amin”. Even among that list was grass 
fields, as Poland was full of greenery and wildlife that deceitfully masked terror lying between its borders.

Don’t get me wrong: I remained thrilled to leave Poland for my first visit to the State of Israel, but I don’t think I’ll ever muster up the strength to fully shake off the weight my experi-
ences in Poland stressed on my shoulders- yet, I wouldn’t have it any other way. The March has changed and challenged me spiritually, intellectually, and emotionally in indescribable ways. 

Since our visit to Tzfat, Israel, I’ve worn a necklace containing Psalm 23, a verse roughly translating as, “even as I walk in the valley of the shadow of death/I will not fear any hardship 
for you are with me.” The verse became a frequent mantra we on the March would sing while entering camps, memorials, and even while sitting on our bus, attaching significant personal 
meaning to the Hebrew words. The necklace from Tzfat was my first and favorite purchase in Israel. To this day, I carry the March of the Living and its attached memories around my neck 
wherever I go.

Graduating class of 2018 reflect on two-week trip

By Jennifer Greenspan 
This day has been surreal and I don’t know what to say because I have too much. 

In Auschwitz, we went into the gas chamber, put our hands on the wall and said the 
Shema. It was so moving. We went through a barrack that was constructed into a 
museum and at the end, there was a whole room of pages. It was a huge book and 
there were so many Greenspan’s I couldn’t count. There was a room of replicas of 
drawings the children drew in the camp. That really hit a lot of people, but it was 
just shocking for me. I just didn’t feel like it was real. I would look out of a window 
of a barrack and see the view that I only see in pictures but it was there, right in 
front of me. Written on April 11, 2018

By Sophia Fineberg 
We all stood in the very places where countless Jews met their deaths, where 

countless families were ripped apart forever and where countless humans behaved 
more cruelly and inhumanely than anyone could have ever imagined. The numbers 
may be countless, but every individual counts and every person’s story deserves 
telling. Looking back at my week in Poland, I am left with several poignant 
thoughts and burning questions, some of which are the following:

1. We are the future for which so many people died. We are living their dream, 
but are we making them proud?

2. How can we accept assimilation and religious complacency at the startling 
rate of today given all that our people have been through?

3. These people gave up everything for their Judaism. I know I love being Jewish 
and I have a passion for my people, but what am I truly willing to give up for Juda-
ism?

The trip provoked so many tears, but they were generally more inspired tears 
than sad ones. We went to Poland to learn about the horrors of the past in order to 
change the future, not to wallow in grief. The victims of the Holocaust transformed 
their deaths into limitless future growth and meaning, thus challenging each of us 
to do the same. 

By Zach Denn 
As our plane touched down in the holy land of Israel, I immediately felt a sense 

of comfort and a sense of home. The contrast between the vibrant, enchanting state 
of Israel as opposed to the somber, melancholy remains of Poland was remarkable: 
it felt like breaking out of shackles and finally achieving freedom. 

We started off by touring Akko and engaging with both the ancient and relative-
ly modern history of our homeland. There, we experienced Yom HaZikaron and felt 
the deep despair that swept the land when reflecting on those who lost their lives 
defending the state of Israel. 

Then, we celebrated Yom Ha’atzmaut, a time of sheer happiness and joy for the 
glorious state of Israel that has come so far throughout the years. Next, we visited 
Masada and were taken aback when listening to the stories of the brave souls who 
lost their lives there. 

My favorite part of Israel has always been Jerusalem – the sacred capital. Wheth-
er praying at the Western Wall, touring the old city or simply visiting sites where 
our forefathers stood, Jerusalem possesses a heightened sense of spirituality, and I 
could feel it all around us. In Jerusalem, we embarked on our second march of the 
trip – marching to the Kotel. Doing so was like nothing I had experienced before. 
The sense of empowerment and sheer awe that was felt, marching along hoards of 
passionate Jewish people was a once-in-a lifetime sensation that I will never forget. 

After spending Shabbat in Jerusalem, we headed to the Tel Aviv Shuk – a festive 
market, replete with spices, pastries, and fresh fruits at every turn-of-the-corner – I 
was enthralled by its immersive cultural atmosphere and vivacious energy. 

Lastly, we went to Jaffa where we enjoyed a beautiful sunset overlooking the 
mesmerizing Mediterranean sea: a memorable way to end such a powerful trip. Am 
Yisrael Chai.

By Shahar Peleg 
When we landed in Israel after going through Poland, I was less than excited. 

Poland was so meaningful and emotional, that I felt like Israel couldn’t possibly 
live up to it. To add to that, I had been to Israel many times before, so I assumed 
that I couldn’t see or experience anything new. But, I was so wrong. Although we 
did many things which I had already experienced, it was completely new because 
I experienced it with my friends instead of my family. I also got to tour Israel with 
classmates who had never been to the country before. That experience helped me 
to see Israel with new and fresh eyes. But, the number one reason that this time 
in Israel was so impactful for me was because after witnessing the destruction of 
the Jewish people, we got to experience the rebirth and triumph of our people. 
Although I had seen the Israeli hustle and bustle of daily life many times before, 
this time it held special significance. This time, it testified to the fact that we are still 
here, and that our oppressors did not succeed in snuffing out our flame. 

overview
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Class of 2018 Profiles
By Roy Einhorn ‘18
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By Rachel Rouhani ‘21 
The morality of beauty pageants is a 

widely controversial topic. Some argue 
they are sexist and push children beyond 
their limits. Others think pageantry offers 
more than meets the eye.

Although some pageants may 
seem over-the-top, they help youth 
become sophisticated and cultured 
young adults who understand friendly 
competition. Many people don’t even 
realize how many of their favorite 
successful celebrities have participated 
in beauty pageants as children — Katy 
Perry, Selena Gomez, Blake Shelton and 
others.

A common misconception is that beauty 
pageants are exclusively about looks, when in 
reality they offer children the chance to show 
off their talents and express their personalities. 
Rather than just flaunting makeup, they have the 
opportunity to participate in rounds such as the 
interview, where they can discuss topics from 
ambitions to volunteer work, talent, and outfit of 
choice. 

The popular TLC show, “Toddlers and Ti-
aras,” paints an image of the pageant world that, 
while seemingly luxurious, doesn’t capture its full 
substance. 

These types of shows foster the idea that 
pageant girls are unintelligent and wild, when 
what they show on the screen or on stage doesn’t 
always exemplify their knowledge or who they 
may grow up to be. The participants are able to 
realize at this early age that they must be able to 
approach challenges in life with poise in order to 
succeed.

In 2011, the National Institute of Mental 
Health surveyed 10,000 teenagers between the 
ages of 13 and 18 about shyness. 50 percent of 
the girls and 43 percent of the boys said they 
were either “somewhat” or “very” shy.

Pageants can help with this issue. 
Bringing children out on stage may seem 

daunting, especially to a toddler. But they learn to 
overcome stage fright. Overall, this eliminates shyness and boosts children’s confidence, setting them 
up for a less lonely and more social life. 

Another thing non-pageant sorts don’t know is pageants are a tight-knit community of parents and 
participants. So over time, competitors do not become rivals, but instead develop bonds that continue 
to strengthen throughout their entire pageant careers. Less self-conscious toddlers easily move into 
comfortable teenhood and adulthood.

Seeing toddlers styled with voluminous hair and makeup might upset those who claim that pag-
eantry is superficial and obnoxious. Those who perceive so do not realize that what may seem shallow 
is actually an ego-booster for otherwise shy kids, who learn to appreciate their natural beauty.

Children are often afraid to try new things, and pageantry is no exception, but after a push onto 
the stage, young girls start to get excited about being able to to express their individuality. 

For parents who don’t want their daughters in makeup, “natural pageants” address that concern. 
Girls wear little to no makeup, no hair pieces, extensions, false eyelashes, false nails or false teeth.

One thing that pageantry on TV gets right is that pageants can be expensive, but the experience is 
much more than being told they are pretty. 

Judges won’t usually comment on external beauty, but rather on the girl as a whole and how she 
serves as a role model to others.

Like sports, pageants are abundant with opportunities for scholarships and career options. With 
pageants though, the careers they can foster are virtually endless — modeling, singing, acting and 
other fine arts. 

Academics are a big part of many pageants, as hundreds of them award winners with scholarship 
money for college and are also driven to help girls give back to their community. Discipline is instilled 
when they enter their careers because often they are expected to be the face of various campaigns and 
live their lives in the public eye. 

Pageants have the incredible ability to transform kids into well-rounded, artistic and enlightened 
adults who strive to do their best and nothing less. An open mind will adeptly see the benefits of them.

The good, the bad, 
the beauty pageant
From ‘Toddlers in Tiaras’ to Miss America and 
Miss Universe, people question value to participants

By Miriam Schwitzer ‘21  
    Showcasing young women in events 
that pertain to their looks, beauty 
pageants attract substantialcontrover-
sy. With the rise of social media and 
reality TV shows, the extensive reach 
of pageants has increased, featuring 
adults, teenagers and toddlers. 

While pageants have a demeaning 
effect on all participants, a major con-
cern is how they will affect younger 
contestants. 

Beauty pageants produce a mind-
sets that looks are all there is to life. 

Rather than engaging in typical childlike ac-
tivities, young girls are put in elaborate costumes 
with caked-on makeup and overly processed 
hair as if they were adults vying to win a beauty 
contest – for the sole purpose of winning prize 
money. 

Pageants demand a gruelling time commit-
ment for children, throwing off their schedules. 
Children need a healthy balance of sleep, exercise 
and play time. Sitting around and waiting to go 
on stage inhibits such routine activity. 

Resorting to homeschooling, these kids aren’t 
offered the chance at a normal social life. Ad-
ditionally, with most of their social interactions 
being competitive, these children aren’t given 
the tools to develop healthy relationships with 
children their own age. While a little competition 
is healthy, these girls are fed the mindset that ev-
eryone is a threat to their own success, hindering 
any thought that perhaps cohesive team-building 
may be helpful sometime in the future.

The process of preparing for a pageant is ex-
pensive and forces children to take extra lengths 
such as spray tans, fake teeth, false eyelashes, hair 
extensions and more. They are taught at a young 
age that their natural form is not enough, which 
is sure to lead to some detrimental psychological 
effects in adulthood.

There are quite a few TV shows depicting the 
multiple aspects of beauty pageants, one of which 

is appropriately named “Toddlers and Tiaras.” The 
girls featured don huge crowns for their successes but are at yelled at extensively for even the slightest 
mistake. By teaching girls that they aren’t good enough unless they meet some unrealistic Barbie stan-
dard and televising this degrading experience for all the world to see, both the creators and viewers of 
the show perpetuate a vicious cycle of low self esteem.

The mothers on the show give their daughters whatever they desire. Some mothers speak about 
the manner in which their daughters “run the house,” adding they are creating monsters who resort 
to screaming when met with the word “no.” Without commitment to a schedule or more discipline, 
this kind of behavior increases as they aren’t learning how to function in the real world. Rather, they’re 
learning to be beauty queens who only fit in an unrealistic version of society.

Some of the mothers live vicariously through their daughters, whether it’s by doing mock versions 
of the routine in the audience or by paying for only the most expensive products. As a result, the girls 
are presented with the additional pressure of winning for their mother’s sake rather than for them-
selves.

Pageant moms are second to the coaches. Coaches teach the contestants dance routines, correct 
posture and techniques for runway walking and modeling. Since the coaches’ careers rely upon the 
girl’s successes, they treat the girls harshly. Children tend to not be as focused as adults and it’s difficult 
to remember complex steps that go by quickly in fast routines. It’s natural to make mistakes, but they 
are punished for it by these coaches, which is not an effective way to instill confidence in the girls – or 
for them to learn the material.

The negative effects of pageants on children aren’t the only issue regarding the pageantry industry. 
Teen and adult pageants also have faults.

The brains of teenagers and young adults are not fully developed, causing their perception of their 
surroundings to be somewhat distorted. As a result, they react to peer pressure differently than some-
one older might. 

In high stress environments such as beauty pageants, these girls, no matter the age, are more likely 
to suffer from low self esteem which can lead to depression and anxiety.

Artwork by Rebecca Herschberg
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Cafe gets Ben-Abraham touch
Menu broadened, students provide help in new eaterie

By Sarah Liener ‘20
A Facebook post, someone curious about making a change and another’s 

desire to travel. These seemingly unrelated things ended up making a big 
difference in Yavneh’s environment. 

Established in 2014, the Yiddishe Kup Cafe, owned by Ron Romaner, 
became the on-campus cafe catering to students and parents of Akiba and 
Yavneh. Exercising his passion for baking, Romaner handled all of the cafe’s 
affairs, from baking the goods to selling them.

“The space was designated for a cafe, the idea being that it would serve 
as a gathering place for the school family and the larger community as well,” 
Romaner said. 

Shortly before Passover, Romaner decided to take a break from running 
the cafe to travel. He went on a trip with the American Joint Distribu-
tion Committee to visit and photograph the remaining Jewish community 
in Morocco, documenting their lives. As Passover approached, the cafe 
remained closed. Afterwards, he went to Italy with his wife to celebrate their 
25th wedding anniversary.

Considering his time away, Romaner felt he needed to leave the cafe in 
good hands. His daughter, Dalya [‘14], posted in the Dallas Jewish group 
on Facebook seeing if anyone would fill in while he was gone. She said if 
anyone had dreamed of owning a bakery and cafe – even for a mere two 
months – to reach out to her. 

Eily Ben-Abraham, husband of history teacher and soccer coach, Chana 
Ben-Abraham, replied to the post, marking a new era of Yiddishe Kup.

The Ben-Abrahams took over the Yiddishe Kup Cafe, nicknaming it the 
“BA Cafe” to capitalize on the initials of their shared last name.

This is not the first time the couple has worked together.
“I thought it would be a good experience to try something new,” Chana 

said. “We’re always cooking together. We actually have been doing that for a 
while, so we thought we had good teamwork and we would try something.”

One of their first action was to “modernize” the bakery. From items on 
the menu to advertising, the Ben-Abrahams worked to make the cafe reflect 
their dreams. 

The young couple interacts with food differently than they used to, 
extending that method to the way they run the cafe. 

“We meal plan and track our calories. All these different things are 
things that I have in consideration when I go to eat at places,” Chana said. 
“So that just added to my sense of different steps that the cafe can take to be 
a modern experience.” 

The Ben-Abrahams have decided to expand the menu beyond baked 
goods and beverages. Believing that healthier options and alternatives to the 
typical muffin and scone should be offered, they reinvented the menu.

“I think that it’s important that there are different alternatives to the 
mainstream food besides having cookies and brownies available,” Chana 
said. “There also needs to be things like fruit, hummus, paninis.” 

Wishing to reach a broader audience, the Ben-Abrahams took to social 
media, including Instagram, to publicize their cafe. Their Instagram page 
contains pictures of the items, such as zany cupcake designs, fresh fruit and 
paninis.

“There’s not much space here to put posters or to get outreach so we use 
Instagram to put new creations and new ideas up, ask the school what they 
want, what they want to see,” Eily said. 

The Ben-Abrahams, however, do not do everything alone. Occasionally, 
they enlist the help of students. 

“We’ve had kids behind the counter learning what goes into their drink 
and I think that it’ll allow them to be aware more of what they’re eating and 
drinking throughout the day,” Chana said.

There has definitely been a big change in the Yiddishe Kup Cafe, and 
some may wonder what Romaner, the original owner, thinks of these 
changes. 

“When I contracted with the Ben-Abraham’s to run the cafe in my ab-
sence, I gave them free reign to try whatever they want. I think they’ve done 
a wonderful job of testing out new product ideas,” Romaner said.

Amidst all the change, Romaner plans to steer his course as he intends 
on returning with his cookies and soothing music next school year. 

Eily Ben-Abraham works behind the counter at the BA Cafe. One of the specialties of the cafe is elaborate and tasty cupcakes that both Ben-Abrahams and students help 
make. Photo by Gabby Ohayon.



the bulldog print 12 /   May 17, 2018 CULTURE

May
Deadpool 2
May 18: The fan-favorite Deadpool 
is back and better than ever with 
Deadpool2. Join Ryan Reynolds/Wade 
Wilson for the sequel.
Shavuot (no school) 
May 19-21. Stay up all night celebrat-
ing the Torah! Who needs sleep when 
you have hours of Torah study?
Fauda season 2
May 24. The beloved action show 
depicting Israeli special forces is back 
after last season’s cliffhanger. Be sure 
to catch up on Doron and the rest of 
the squad before watching season 2. 

Justin Timberlake
May 27. @ American Airlines Center

Memorial Day (no 
school)
May 28. A day in memory of all those 
who perished defending the USA and 
its freedom.
Hebrew exams
May 30-31. Shore up your Ivrit before 
Hebrew finals. These will occur during 
your Hebrew class only.

June
General studies exams
June 4-7. The last stretch before sum-
mer! Just get through the tests that 
count for 20 percent of your grade and 
you are free.
Harry Styles 
June 5. @ American Airlines Center 

July
Fast
July 1. We fast to commemorate the 
day when the Roman forces broke 

through the Old City walls, and Moshe 
smashed the tablets.  
American Independence 
July 4. U-S-A! 242 years ago, the Dec-
laration of Independence was adopted 
by the Continental Congress. 
Niall Horan  
July 20. @ Dos Equis Pavilion
Mamma Mia! Here We 
Go Again
July 22. It was great the first time 
and is back better than ever. Go catch 
round two in theaters!
Fast
July 22. Tisha B’Av, the saddest day 
of the Jewish calendar. Calamities 
ranging from the destruction of both 
Temples, the Crusades, the Inquisition 
and the Final Solution all started on 
Tisha B’Av. 

August
School Starts
Aug. 22. New year, new you. Get used 
to the homework and stress you were 
missing for the last few months and 
wait until next summer.   

Candle lighting times

C A L E N D A R   

May 
May 18 at 8:03
May 19 at 9:03 (Shavuot)
May 25 at 8:08

June
June 1 at 8:12
June 8 at 8:16

June 15 at 8:19
June 22 at 8:12
June 29 at 8:21
July
July 6 at 8:21 
July 13 at 8:19
July 20 at 8:16

Shabbat/Holiday ends
May
May 21 at 9:05 (Shavuot)

May 26 at 9:09

June
June 2 at 9:13
June 9 at 9:17

June 16 at 9:20
June 23 at 9:22

June 30 at 9:22

July
July 7 at 9:21
July 14 at 9:18

Easy money
Sure-fire ways to make cash without much work

By David Cohen ‘19
Forget babysitting or mowing your neighbor’s lawn. This is the 

age of the internet, and making money has never been easier. Read 
on if you want to learn how to produce some income as a student 
without putting in much work. While none of these methods are 
going to make you rich, making an extra couple of hundred dollars 
a week is realistic. Interested? Let’s get started.
 
Social media marketing

 Social media marketing is a great way of making cash that 
leverages a skill most teens have: social media. Plenty of compa-
nies will pay you hundreds of dollars a month just to manage their 
social media accounts. Companies need customers, and social 
media provides a great way for them to acquire new clients. Often 
times, companies don’t have the time to manage their social media 
accounts, and they aren’t willing to hire a full-time employee to do 
so. They either completely abandon social media as a marketing 
tool, or they don’t do a good job. That’s where you come in.

 Find some small companies and give them a call. Offer them 
a positive return on investment if they let you manage their social 
media accounts. You’ll have to post regularly with sales, promo-
tions, etc. but if you do a good job, they’ll pay you well.

 
Facebook advertising

 While social media marketing is a great tool for businesses to 
acquire clients, Facebook’s advertising program makes this process 
even easier and more effective, and companies will pay you even 
more money to do this for them.

 As I’m sure you’re well aware, Facebook collects huge amounts 
of information on its users. Facebook knows what they’ve clicked 
on, websites they’ve been to, their age, gender, race, birthplace, 
current location, where they live, and even what sports teams they 
like. By targeting advertisements to certain demographics using 
Facebook, you can set up a successful advertising program, and 
help businesses make lots of money.

 Take a dentist’s office, for example. Dentists need clients, but 

they rarely take full advantage of advertising. You can go on Face-
book and within minutes set up an advertising account. Then make 
an ad and target a certain demographic. Say this dentist specializes 
in children’s teeth cleaning services. You can target an advertise-
ment to parents living near the dentist’s office. Your advertisement 
might offer a free teeth cleaning, for example. Every time the den-
tist gets a new patient due to the ad, they’ll pay you. A single family 
could bring in upwards of a thousand dollars in revenue a year 
for the dentist, so they’ll be willing to pay you well for the service 
you’ve provided them.

 To learn how to get started with targeted Facebook advertise-
ments, look it up online. You’ll need around $5 to start. Create ads 
for yourself and try out the system before you contact a company.

 
Dropshipping

 Dropshipping is a new way to sell products online. It’s easy 
and can make you lots of money. Dropshipping allows you to sell 
products online without having to manage any sort of inventory or 
deal with physical items. 

The idea is simple. You create an online store selling items that 
can be bought directly from the manufacturer (or from sites such 
as AliExpress). Customers shop this online store, and every time a 
purchase is made, the item is ordered directly from the manufac-
turer and shipped to the customer. You are simply the middleman, 
and you mark up the price you pay the manufacturer to make a 
profit.

 For example, imagine you wanted to sell headphones online. 
Find a good supplier that manufactures or sells the headphones 
you want to sell. You’ll set up an online store. This step sounds 
hard but it’s actually easy with tools out there like Shopify. Use 
social media and Facebook ads to drive customers to your site. You 
can target these Facebook ads to a specific demographic that might 
be interested in purchasing your headphones. Say your supplier 
sells the headphones for $15. You’ll increase the price to make a 
profit. You might sell them for $25 plus shipping. Now every time 
a customer orders a pair of headphones, $15 and a shipping fee 

is sent to the supplier, and the supplier will ship the headphones 
to your customer. The leftover cash, called a margin, is yours for 
providing a service to your customer. That’s capitalism. You’ll need 
to think about how to handle returns and other customer issues.

 
Web design

 This one’s not as simple as the others, but it’s still fairly easy. 
Companies will pay you money to build websites for them. In a 
week, you can learn to build websites online. All you need to do 
afterwards is advertise your service. Try contacting companies that 
don’t appear to have websites. Ask them if they’d be interested in 
you building them one. You can charge several hundred dollars per 
website as a beginner, but you’ll get paid thousands for sites as you 
become more experienced and better at what you do.

 
Innovate

 While this item isn’t a specific way to make money, it is the 
most important entry on this list.

 Look at your life and find something you’re good at. That could 
be piano, soccer, computers, whatever. If you think you’re not good 
at anything (unlikely), I’d recommend you get good at something. 
Anyway, find something that you are passionate about doing. Then 
find some way to make money doing what you love. Start a blog 
or YouTube channel, create an online course, start a podcast or 
even an Instagram. Make good content, and people are bound to 
notice you. If no one notices you, at least you’re having fun doing 
what you love! But if they do, plenty of ways exist to make money 
doing this – advertisements and selling branded merchandise or 
exclusive content are a couple of good choices.

 In short, figure out how you can use your talents to make you 
money. This is the approach that ultimately should make you the 
most money, because all of the richest self-made entrepreneurs in 
history have been innovators. They haven’t chosen jobs that already 
existed; rather, they invented their own job. If you want to be a 
self-made million/billionaire one day, there is no better time to 
start than right now.
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