
Emerald provides
Solutions

University Medical Center of Las Vegas and Emerald Brand

collaborate to improve UMC metrics



History of
university
Medical
Center 

 of Las vegas

Founded in 1931, the University Medical Center offers a

range of inpatient and outpatient treatment services. It

operates cancer, heart, trauma and transplant centers.

  

As an academic medical center with a rich history of

providing life-saving treatment in Southern Nevada.

Center provides life-saving care to community members,

visitors and residents of nearby states. Serving patients

in a 10,000-square-mile area, the UMC Trauma Center

provided care to approximately 12,500 patients. 



 CHALLENGES

01
UMC was interested in finding the right disposable

product mix that would be both cost effective and

sustainable.

02
They wanted to reduce multiple SKU’s from the different

suppliers 

03
There was a need to show the employees,

customers/patients, shareholders and the community,

that they were making positive environmental decisions.



Solutions

03
The Environmental Impact Statement (EIS) report that

Emerald provides quarterly to their customers, shows

the positive impact UMC would have to the

environment.

01
After running a Cost Analysis and Environmental Impact

Statement, Emerald was able to make product mix

recommendations that would meet UMC’s needs. 

02
With the wide array of product offerings by Emerald, it

was an opportunity for UMC to reduce suppliers.



Environmental
Impact 
Statement



   

Benefits

Providing quality sustainable

disposable products that

satisfied the high standards

of the customers/patients at

UMC. 

By choosing Emerald and

the wide variety of product

offerings, UMC could reduce

suppliers and provide an

overall value to their

shareholders.

With the EIS reports, the

UMC team could

communicate to employees,

customers and stakeholders

the positive impact they are

having on the environment,

because of their new

purchasing decision of

Emerald Brand



results

With their decision to purchase Emerald Brand products,

UMC has paved the way this year, and years to come, to

improve their environmental metrics, achieving their ESA

goals and continuing to look for new ways to make a

positive difference in the environment.

 

The positive messaging will resonate throughout the

organization and the community around UMC, that they are

carrying the Gold Standard when it comes to purchasing

decisions and putting Health and Wellness at the top of the

list!

 


