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 “Shrimps” are little gems of  
inspiration and information  
peppered throughout MBC Today.

"The future lies before you, like  
a field of fallen snow; be careful 
how you tread it, for every step  
will show." 
   - Doris A. Wright
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A Message From the AMBC Board Chair

Dear Fellow AMBC Members, 
 
Wow. 

If you were at Meetup in Memphis, I hope you share the sentiment. It was truly a great event for network-
ing, learning, and finally (after too much time) seeing so many of our vendors and other store owners in 
person. So many of the attendees have reached out to me and the other members of the board stating 
how great the event was for them. While it took a lot of work and effort, I’m very pleased with the event that 
we were able to put on. If you weren’t able to attend, the classes and slide shows will be available in the 
members only section on ambc4me.org. While this isn’t as beneficial as actually being at the event, there 
was a lot of good content provided and should give you information to help you grow your business, and 
hopefully convince you of the need to attend future events.

Speaking of that, we announced our plans to host smaller regional events for 2023. We currently have 
three scheduled for next year. In February, we’ll be in West Palm Beach, Florida. In June, we will be in 
Springfield, Ohio. And in September we’ll be in Niagara Falls, New York. Based on the initial response, we 
are also trying to schedule an additional regional on the west coast, likely in Washington state (maybe 
Seattle?) Details on all of these events will follow. We’ll keep you apprised on the dates, agendas, and 
information, but we’re excited that these events will also help you grow your stores. 

We want to add a special thank you for the attendees who participated in our raffle benefiting FedEx-
FamilyHouse. AMBC Members raised $2,000 by raffling off a FedEx plane generously donated by FedEx 
during Meetup in Memphis. It’s an awesome cause supporting the families of children who are receiving 
treatment at Le Bonheur Children’s Hospital. The AMBC board and staff were fortunate enough to have a 
board meeting at the facility and were able to tour it afterwards. It’s an outstanding facility and we couldn’t 
be more proud of our members supporting this mission. 

We were also pleased to be able to offer the attendees at the conference a virtual tour of the FedEx World 
Hub in Memphis. Since the pandemic, they haven’t offered in-person tours to large groups, but one of 
their top tour guides came and virtually walked us all through the facility, including many parts, planes, and 
points of view that aren't available on an in-person tour. It was incredible to see what goes into the opera-
tion of getting packages and documents from points A to B. Who knew that FedEx had their own meteorol-
ogy department because obviously weather has a great deal to do with packages being routed, but to go 
inside it and really understand its complexity was just...wow!

Lastly, a big shoot-out to all our AMBC Trusted Suppliers who were at the Meetup in Memphis. Without 
their support, pulling off an event like this wouldn’t be possible. We encourage you to reciprocate and sup-
port them. While #MemberseHelpingMembers is our mantra, finding vendors who share our goals, beliefs, 
and ambitions is a core standard for our organization.

Thanks again and look forward to seeing you at our upcoming town hall meetings, and of course at our 
regional events next year.

Norman Froscher
Board Chair and Director of Engagement, AMBC 
Co-Owner, Espresso Mail 
#MembersHelpingMembers #AMBC4ME #NormanKnows

http://ambc4me.org
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We love fresh voices in MBC Today and would 

love to hear from you! Please send your submis-

sions and suggestions to marty@ambc4me.org.

Letter From the Editor

Marty Johnson
Editor, MBC Today
Director of Communication & Advisor to the Board, AMBC
Owner, Uncle Marty’s Shipping Office
askunclemarty.com | #AskUncleMarty

MBCTodayToday

Dear Readers,
I have been excited about this issue for a long time. 
I knew that in it we'd wrap up and recap what I felt 
months ago would be an amazing event in June: 
Meetup in Memphis. We had been preparing for the 
event for a long time and had done our best as the 
AMBC board and staff to pack it with as much con-
tent and networking opportunities as possible. It did 
not disappoint!
I've been in this game for a long time. I first got ex-
posed to the retail shipping industry in 1991 when my 
parents opened their first store. One thing that stood 
out, even back then as a young teenager, was how 
much this peculiar, sometimes eccentric, and en-
tirely eclectic group of people (yes, store owners, I'm 
talking about all of us!) interacted just like a family. It 
reminded me in some ways of my own family, and in 
some ways of my church family—people spread out 
all over the country and world, yet bound together by 
something that is just understood among each other, 
building a strange, special, strong camaraderie.
In my 30 plus years in and around this industry, I 
can't remember an event that had so much positivity 
and such a downright emotional response. It truly is 
incredible. The feedback and testimonials we have 
received since Memphis have brought many of us 
to tears and filled our hearts with encouragement 
that we're on the right track at AMBC—focusing on 
individuals, mentoring each other, learning from each 
other, and building a #MembersHelpingMembers 
community. I am so excited for the future, for new 
ideas shared, for technology that now lets us interact 
and share and teach and demonstrate virtually, and 
for what we have coming down the pike.
In this issue, you'll read a lot more about Memphis. 
Though, a recap in a magazine can't do the event jus-
tice. It can't bring to light exactly the feeling of being 
there or possibly encompass all of the nuggets that 
each AMBC Member in attendance received. But, 
we're going to try to share a little, and hope to en-
courage anyone who can to come to AMBC events in 
the future. 

Perhaps the thing that stands out the most from all 
of the feedback we received is how entirely differ-
ent AMBC events are than anything else out there. 
They're smaller, more intimate, and more personal. 
They're a community gathering, almost like a fam-
ily reunion. Yes, we want you to join and participate 
in our organization and we want to present AMBC 
Trusted Suppliers to you that we feel will help you 
grow, but as a non-profit national trade association 
run by a volunteer board of directors (store owners 
just like you who just want everyone to grow stronger 
together), we're not peddling anything other than the 
idea that relationship-based business practices and a 
relationship-based industry community are far better 
than anything transactionally-based. 
Yes, I've indeed been in this game for a long time. 
The folks that I've seen thrive and feel fulfilled, able 
to sleep solid at night, are the ones who genuinely 
care about their guests and clients, their community 
and neighbors, and their staff and colleagues and 
fellow store owners. They are the ones who have 
built empires based on caring about individual rela-
tionships. And many of the ones I've seen rise mighty 
and fall hard are those who put the transaction over 
the relationship and care more about the cash drawer 
than the people behind it and in front it.
If relationship-based business is how you want to 
do business, stick with us and we'll all learn together 
how better to be there for each other.

mailto:marty%40ambc4me.org?subject=
http://askunclemarty.com


JOIN TODAY!

AMBC Members may access the full version 
of this issue of MBC Today in the 

Members Only section of 
ambc4me.org
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