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We are a queer network dedicated to telling LGBTQ+ stories for queer people, by queer people. 
We have established ourselves as a major hub of queer activity on social with the most 
recognizable LGBTQ+ handles. Our social, web, and newsletter audience is over 8 million 
strong.

NEWLY ACQUIRED

QUEER GAYCATION

The only way to travel. @gaycation is a must-have 
resource for LGBTQ+ folks who love to travel.

We’re here, we’re queer. @queer is a space for 
LGBTQ+ folks to organize and create change.

@LGBT ∙ 2.5M FOLLOWERS

@lgbt is the first stop for LGBTQ+ folks and 
allies trying to find community on social.

@PRIDE ∙ 1.7M FOLLOWERS

@pride is a place to celebrate and boldly 
affirm who you are. It’s also the home of a 
very queer podcast.

@LGBTQ ∙ 2.7M FOLLOWERS

@lgbtq is a place for people to discuss 
topics unique to the queer experience.

@GAYETY ∙ 1.9M FOLLOWERS

@gayety is a place to discuss pop culture 
and share viral LGBTQ+ moments.



450,000

900,000

1,350,000

1,800,000

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@lgbt @pride @lgbtq @gayety

With a rapidly growing following and an engagement rate of 6.0% on Instagram, more than 
double the average, this queer collective is the most followed and most engaged network of 
LGBTQ+ influencers in the world.

ALL BRANDS IN 2021

SOCIAL FOLLOWING TOTAL GROWTH

2.6M
SOCIAL VIDEO VIEWS

9.1M 720M
ACROSS ALL BRANDS ALL BRANDS IN 2021



            18-24: 36% 
          25-34: 28% 
             35+: 20% 
 
Our audience is young, diverse, and 
educated. Both brand-conscious and 
technologically savvy, these new 
progressive buyers have disposable 
income and directly influence the 
purchasing decisions of their queer 
and straight peers.  
 
Research has shown that the key to 
reaching buyers of this age is a strong 
social presence.

                                                WOMEN: 59% 
              MEN: 41% 
 
Few LGBTQ+ brands are as uniquely 
positioned to reach such an LGBTQ+ 
audience. Content on @lgbt, @lgbtq, 
@pride, and @gayety is aspirational 
and brand-friendly which has helped 
us earn the trust of these young, 
media-savvy trend makers.  
 
And with our audience’s trust, brands 
who partner with us share in a deeper 
connection and level of interaction. 

AGE

GENDER

source: Facebook and Instagram analytics



 

Gayety, the information and entertainment arm of our properties, is where we report on the 
latest in LGBTQ+ politics and pop culture. Our team works tirelessly to deliver fresh content to 
millions of followers.

SUBSCRIBERS

NEWSLETTER

70K
NEWSLETTER

30%
OPEN RATE

Banner and video pre-roll is delivered across our O&O site, gayety.co.  As part of the She Media 
Collective, RMC also offers Audience Amplification by leveraging Atlas Data Studio audience 
segments across 104 million unique visitors. Additionally we can provide high-impact, custom 
placements including Mobile Interscroller, Super Billboard, and Premium Anchor.

To help deliver this volume we have an 
incredibly active and healthy weekly 
newsletter.  
 
With 70,000+ subscribers, it has an 
impressive open rate of over 30%.

http://gayety.co


 

The PRIDE podcast from Straw Hut Media celebrates 
LGBTQ+ people with skillful journalism and engaging 
interviews. This weekly show is guaranteed to let your 

mind run wild in a safe space full of wonderment. 

TELLING QUEER STORIES 
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name instagram 
followers

interactions 
total 2020

instagram 
interaction %

growth % 
growth #

lgbt 1.8M 20.1M 0.06431 +253.14% 
+1,247,376

pride 1.0M 9.63M 0.05683 +210.79% 
+684,734

lgbtq 1.0M 7.89M 0.0531 +186.04% 
+633,909

gaytimes 771K 16.2M 0.03291 +64.14% 
+301,302

them 649K 12.2M 0.02428 +94.11% 
+314,713

outmagazine 545K 6.50M 0.02279 +26.30% 
+113,482

gayety 146K 266K 0.01946 +3.68% 
+5,217

theadvocatemag 132K 622K 0.0094 +15.15% 
+17,369

most 125K 3.03M 0.03749 +79.32% 
+55,512

queerty 106K 630K 0.00999 +23.49% 
+20,301

pride_site 87K 206K 0.01486 +2.93% 
+2,485

lgbtqnation 28K 117K 0.03013 +91.98% 
+13,886

outtraveler 4.0K 5.51K 0.0131 +4.88% 
+189

 

source: CrowdTangle from 2020



 

From Netflix and Lexus to AT&T and Stoli, our brands 
regularly collaborate with some of the world's most 
influential and cutting edge companies to create content 
that engages audiences  and delivers brand messaging 
authentically. 

REACHING LGBTQ+ PEOPLE DIRECTLY

BRANDEN MAES 
MEDIA MANAGER, 
EYEBUYDIRECT INC.

“RMC took a very strategic approach to help us 
reach the LGBTQ+ community during our Pride 
campaign. The awareness and engagement of 
their audience is unrivaled!”

“The RMC team has a solid understanding of 
marketing and social media analytics, with a 
proven track record of creating content that 
gets written, shared, and talked about.”

GREG LAM 
CHIEF BRAND OFFICER, 
FUTURE METHOD.

FROM OUR CLIENTS


