
                                                

 

FOR IMMEDIATE RELEASE 
 

IICRC Adds Staff to Global Resource Center  
 
Las Vegas – May 3, 2016 –The Institute of Inspection, Cleaning and Restoration Certification 
(IICRC) has hired Mary Trotta as IICRC executive assistant.  Trotta will support the IICRC 
president, director of standards and other IICRC leadership.   
 
“Trotta brings a wealth of executive support and customer service experience to the IICRC,” said 
IICRC President Richard Greene. “She will take the lead on numerous administrative projects 
that will allow IICRC leadership to spend more time serving the diverse needs of IICRC 
constituents.” 
 
Trotta has more than 16 years customer relationship and executive assistant experience.  She 
began her career in retail customer support and served as a customer service agent in a call 
center.  Trotta gained valuable executive assistant experience through her work with various 
start-ups and in her role supporting two regional business directors with Primedia.  She also has 
experience training new executive assistants.  Trotta earned a degree in psychology from the 
College of Southern Nevada and University of Nevada Las Vegas (UNLV). 
 
“I look forward to working closely with IICRC leadership to help bring more value to industry 
stakeholders,” Trotta said.  “My customer relationship and support experience are great fits for 
the work that I will be doing, and I am extremely excited about this next chapter in my career.” 
 
For more information, visit www.iicrc.org.   
 
 
About IICRC 
The IICRC is a global, ANSI-accredited Standards Developing Organization (SDO) that 
credentials individuals in 20+ categories within the inspection, cleaning and restoration 
industries. Representing approximately 54,000 certified technicians and 4,000 Certified Firms in 
22 countries, the IICRC, in partnership with regional and international trade associations, 
represents the entire industry. The IICRC does not own schools, employ instructors, produce 



training materials or promote specific product brands, cleaning methods or systems. For more 
information, visit www.iicrc.org.  
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