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About 2.80 billion
monthly active

users use
Facebook. It also
has 1.84 billion
users that are

visiting the social
networking site
on a daily basis.
Facebook is the
leading social

media platform,
reaching 59.0

percent of social
media users

With roughly one
billion monthly
active users,
Instagram belongs
to the most popular
social networks
worldwide. The
social photo
sharing app is
especially popular
in the United States
and India , both of
which have nearly
140 million million
Instagram users
each.

YouTube has 2.3
billion users
worldwide.

79 percent of Internet
users have their own
YouTube account.

YouTube viewers
watch over a billion
hours of video on the
platform every day
and generate billions
of views. (YouTube,
2021)

Linkedin is the world's
largest professional
network with nearly 740
million members in
more than 200
countries and territories
worldwide.

Twitter is an American
microblogging and
social networking
service on which users
post and interact with
messages known as
"tweets"

Tweets are limited to
280 characters in length

Twitter currently has
353 million monthly
active users.

Users Male users
(19.3%) and
female users
(13.2%) between
the ages of 25 and
34 years are the
biggest
demographic
group on
Facebook.

Around
seven-in-ten U.S.
adults (69%) use
Facebook.

510 million
Instagram users
are female and 490
million are male.

130 million
Instagram users
are from the U.S.

67% of U.S. adults
ages 18-29 use
Instagram in the
United States.

73% of U.S. adults
use YouTube.

78% of U.S. male
adults use YouTube.

68% of U.S. female
adults use YouTube.

77% of 15–25
year-olds in the U.S.
use YouTube.

77% of
26-35-year-olds from

More than 70% of
Linkedin users are from
outside the US.

There are 346 million
male users and 360
million female users on
Linkedin.

After the US (171
million+), India (69
million+), China (51
million+), Brazil (45
million+), and Great
Britain (29 million+)

22% of U.S. adults use
Twitter.

24% of All Internet male
users use Twitter,
whereas 21% of All
Internet Female users
use Twitter.

There are 262 million
International Twitter
users (users outside the
U.S.).
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Seniors aged 65+
are the smallest
demographic
group on
Facebook (4.8%).

23.8% of
Facebook users
are 18-24 years of
age.

82% of college
graduates are on
Facebook.

89% of users are
outside the U.S.

293 million of
global Instagram
audiences were
aged between 18
and 24 years and
338 million aged
between 25 and 34
years.

73% of U.S. teens
say Instagram is
the best way for
brands to reach
them about new
products or
promotions.

the U.S. use
YouTube.

More than 16% of
YouTube site traffic
comes from the U.S.

62% of businesses
use YouTube.

51% of people over
75 watch videos on
YouTube.

have the highest
number of users.

24% of Millennials
(18-24 years old) use
Linkedin.

50% of internet users
with a college degree or
higher use LinkedIn.

The average income of
a LinkedIn user
currently stands at
$46,644 per year.

Roughly 42% of Twitter
users are on the
platform daily.

The U.S. accounts for
just 36 million
monetizable daily active
Twitter users.

32% of U.S. Twitter
users have higher
college degrees.

The total number of
Twitter users in the UK
is 15.25 million.

38% of U.S. Twitter
users are between the
ages of 18 and 29, 26%
of users are 30-49
years old.

Frequenc
y

Most studies
agree that once
per day is
optimal, with a
maximum of two
posts per day.
Hubspot found
that pages under

It’s generally
recommended to
post at least once
per day, and no
more than 3 times
per day, on
Instagram.

Uploading regularly is
best to maintain and
grow your audience.
Upload a video at
least once a week to
maintain relevance in
a highly competitive
market.

Post at least once a
week. Engage in
discussion boards and
connect with potential
clients.

DowSocial suggests
tweeting a minimum of
six tweets per day, and
to do it daily. Since
Twitter is a fast-paced
network, they say that
tweeting about once an
hour during business
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10,000 fans
experienced a
50% drop in
engagement per
post if they
posted more
than once per
day. At a
minimum, you
should post to
your Facebook
Pages 3 times
per week.

hours is a good
guideline

Message
type

Photos, videos,
links, surveys,
questions

Photos, videos,
Reels, Boomerangs
(video format for
Instagram),

Video Feeds with
short descriptions,
keywords, and links to
products, website,
and social media
accounts

Personalized content
geared towards
professionals with links
to outside content

Photos, videos, links,
messages - focus on
shareability


