
Answering the Call
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H O M E  +  A U T O 
S E R V I C E S

Just as people all over the world started to feel 
the beginning effects of the pandemic, Handyman 
Matters partnered with the nationally recognized Ace 
Hardware, transforming into Ace Handyman Services. 

While the pandemic has hit many industries hard, 
Ace Handyman Services has come out on top, growing 
by 111 territories in 2021. The service-based franchise, 
which has 275 territories across the U.S., continues to 
see explosive growth as more and more homeown-
ers turn to having projects done for them instead 
of watching YouTube tutorials and doing the work 

The brand’s proprietary support systems point to 
the importance of its motto: “This is about working 
‘on’ your business, not ‘in’ your business.” Because 
craftsmen who are hired have their own equipment, 
franchise owners do not need to purchase tools or 
materials. Also, with a modest initial investment, 
franchisees can start growing their business quickly – 
with no handyman experience required. 

Since being acquired by Ace Hardware, Ace 
Handyman Services continues to grow, giving franchi-
sees the opportunity to be a part of a proven system 
with a large platform. Already a successful concept 
on its own, Ace Handyman Services now has even 
more support and resources thanks to the hardware 
retailer giant. And, after all these years, the brand 
remains faithful to its roots as a trust-driven business 
and ensures that it can continue to provide high-qual-
ity service to all stakeholders. In addition to having 
an extensive training program and offering expert 
marketing guidance, the brand provides franchisees 

with technology that allows them to evaluate key 
performance indicators with ease. All of these factors 
are important, especially in a market that is booming.

According to the Remodeling Futures Program at the 
Joint Center for Housing Studies of Harvard University, 
Americans are projected to spend more than $400 
million on home repairs and improvements by the third 
quarter of 2022, jumping from $350 million in the prior 
year. As customer demand increases, Ace Handyman 
Services is ready to answer the call. 
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themselves. Thanks to Ace Handyman Services, the 
“Do It For Me” crowd can have interior and exterior 
repair, improvement and small remodeling services 
completed by a reliable, professional craftsperson. 
From furniture assembly and flooring to painting 
and small remodeling, the brand takes on all kinds of 
projects of all sizes. And, unlike others in its industry, 
Ace Handyman Services does not hire subcontractors, 
which means that customers receive high-quality 
service and customer care. 

With an investment in a company that is 
well-reputed in the industry (and in homes every-
where), franchisees know that they have the support 
of a stable, robust business. Grounded in a code of 

ethics that is based on integrity, Ace Handyman 
Services ensures that customers and franchisees 
receive the highest care and support. Franchisees 

who invest in the brand inherit a large 
customer base that is built on customiz-
able marketing tactics – and a name that 
has been trusted for over 98 years! 

Ace Handyman Services is built 
on a strong business foundation, 
which allows for flexibility, promotes 

an optimal work-life balance and 
results in low overhead expenses. 
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