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Egmont Key has a rich history. The entire key is listed on the National Register of Historic Places. 
Its first lighthouse was built in 1848 and was the only lighthouse on the western Gulf Coast of 
Florida. After being damaged by a hurricane in 1848 and again in 1852, the lighthouse was 
rebuilt in 1857-58, and remains in service today.                                     Continued on page 7
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CITY NUMBERS
CITY OF BELLEAIR BLUFFS
www.belleairbluffs.org
2747 Sunset Blvd City Hall:  584-2151
 Fire Dept:               587-6714 
 Sheriff:                 582-6200
 MAYOR - Chris Arbutine, Sr 
 COMMISSIONERS — 
  Joseph A. Barkley, III • Suzy Sofer
  Jack Nazario • Taylour Shimkus 
CITY OF BELLEAIR BEACH
www.cityofbelleairbeach.com
444 Causeway Blvd City Hall: 595-4646
 Fire Dept:               595-1117
 Sheriff:                 582-6200
 MAYOR - Leslie Notaro 
 COMMISSIONERS — Wanda Schwerer
  Nicolas Pavouris, Vice Mayor • John
  Pietrowski • Marv Behm • Glenn Gunn
  Jody Shirley  
TOWN OF BELLEAIR SHORE
www.belleairshore.com
1200 Gulf Blvd, Belleair Shore 593-9296
 Fire Dept:               595-1117
 Sheriff:                 582-6200
 Mayor: Robert E. Schmidt, Jr.
 COMMISSIONERS — Ray Piscitelli
  Dorothy Niewlarowski • Deborah 
  Roseman, Vice Mayor • Ray Piscitelli 
  Steve Bloom 
TOWN OF BELLEAIR TownofBelleair.com
901 Ponce de Leon Blvd, Belleair     588-3769
 Public Works:       588-3795 
 Police Dept:       588-3769
 MAYOR - Gary H. Katica
 COMMISSIONERS — Michael Wilkinson
  Karla Rettstatt Deputy Mayor 
  Tom Shelly • Tom Kurey
  CITY OF LARGO www.Largo.com
201 Highland Ave, Info:          587-6700
 Fire Dept:          587-6714
 Police:                                    586-7427
 MAYOR - Woody Brown
 VICE MAYOR - Curtis Holmes
 COMMISSIONERS — Michael Smith
  John Carroll • James Robinson
  Samantha Fenger • Donna Holck
-----------------------------------------
SHERIFF NON-EMERGENCIES 582-6200
SHERIFF DISPATCH     582-6177
DUKE POWER            443-2641
PHONE (RESIDENTIAL) 800-483-4000
SPECTRUM CABLE    329-5020

BELLEAIR REC CENTER      518-3728
BELLEAIR FINE ARTS SOCIETY 934-4304
BELLEAIR SOCIAL CLUB     585-9633
BELLEAIR BRIDGE GROUP  669-5283
BELLEAIR ROTARY CLUB
JoAnn Bruner         544-4433 X222
BELLEAIR WOMENS REPUBLICAN CLUB
President            595-1791
BELLEAIR BEACH ISLAND GARDEN CLUB
Marjorie Rose           238-8691
BELLEAIR GARDEN CLUB
Laura Katz, President     735-7574
BELLEAIR BEACH LADIES LUNCHEON CLUB
Lois O’Donnell     595-1349
BLUFFS BUSINESS ASSOCIATION
Bonnie Trembulak      686-8797 
CLEARWATER GARDEN CLUB 316-5504

TOWN OF BELLEAIR CIVIC ASSOC.
Roz White, President     462-2674
CLEARWATER SAILING      517-7776
-------------------------------------------
PINELLAS COUNTY INFO     464-3000
COMMISSION OFFICES     464-3377 
  Karen Seel            464-3278
STATE:
Vacant     727-793-2797
  Republican, District 20
  26133 US Hwy19 N. Ste 201, Clearwater
 Latvala.Jack.web@flsenate.gov
Senator Jeff Brandes       727-395-2512
 Dist. 22 3637 Fourth St. N., Ste 101 St. Pete
 Brandes.Jeff.web@flsenate.gov
Representative Larry Ahern   727-395-2512
  Republican, District 66
  8383 Seminole Blvd. Suite B, Seminole
  larry.ahern@myfloridahouse.gov
Governor Rick Scott
 Rick.Scott@myflorida.com 
FLORIDA UNITED STATES SENATORS:
 Marco Rubio                  202-224-3041
 www.Rubio.Senate.gov
Bill Nelson . . . . . . . . . . . 202-224-5274
 www.BillNelson.Senate.gov
AREA UNITED STATES REPRESENTATIVE:
Charlie Crist . . . . . . . . . . .202-225-5961
 696 1st Ave N., Suite #203, St. Pete
 www.Crist.House.Gov

This newsletter is published by 
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part of Largo. We are not officially 

associated with 
any city government.

PUBLISHER
Bob & Becky Griffin
ART DIRECTION

Becky Griffin
SALES

727-430-8300 
CONTACT INFO

P.O. Box 1314
Indian Rocks Beach, FL 33785
430-8300 ~ 517-1998 FAX

BeachNewsletters.com
If you are interested in advertising, 

we offer resident, multi-city and 
annual discounts. Ads need to be 
reserved one month in advance. 

E-mail:bob@griffindirectories.com 
or visit beachnewsletters.com for 

more information.
© 2018 Griffin Productions, Inc.

BELLEAIR AREA 
NEIGHBORHOOD NEWSLETTER 

Inside, you will find articles and local 
information about the nearby area 
inside. We call it a Neighborhood 
Newsletter because it is about your 
neighborhood. It is mailed to the 
entire Belleair Area - a total of about 
8,000 households - six times a year.
Do you need another copy of 
this newsletter. You may pick up 
additional copies of this newsletter 
at all City Halls, Panara Bread, UPS 
Store and the Belleair Market. Call 
430-8300 if you need more than a 
few.
We hope you enjoyed our newsletter. 
We want your input. Did you like 
this issue? What suggestions do you 
have for future articles? Call or email 
us with your comments, or take our 
online survey at beachnewsletters.com.
Thank you for reading,
Bob & Becky Griffin, 727-430-8300 
bob@griffindirectories.com

SEE YOU AGAIN
 IN DECEMBER

OCTOBER
SPCA Pet Walk Downtown St Pete        6 
Garage Sale Town Of Belleair   6 
Back Porch Sale Belleair Garden Club 6
Calvary Episcopal Blessing The Pets 7 
Columbus Day     8 
St Patrick’s Catholic School Fair 11-14 
BBA: Bluff’s Business Assn Mixer   11 
Magnolia Wall Park Grand Opening 12 
Pumpkin Patch SW Rec Center   13 
Oktoberfest Indian Rocks Beach   13 
Chemical Cleanup Seminole High 13 
Fire Department Open House   13 
MADD Walk, Largo    13 
Hispanic Heritage Concert Coachman 14 
Stone Crab Season Begins   15 
No Public School    15 
Planter’s Fall Luncheon    16 
Clearwater Jazz Holiday   18-21 
Chalk Walk Clearwater Beach  19-21 
Coastal Clean Up    20 

Blast Friday Clearwater    26 
Owl-O-Ween McGough Park   26 
Country Jubilee Heritage Village   27 
Spooktacular Largo Central Park 27 
Haunted House Belleair Rec Center 27 
Johns Pass Seafood Fest   27-28 
Homecoming In the Alley  28
Halloween     31 
Sea Turtle Nesting Season Ends 31 
NOVEMBER
Garage Sale Belleair Bluffs   3 
Garage Sale Belleair Beach   3 
Garage Sale McGough Park   3 
BBA: Bluff’s Business Assn Mixer   11
Daylight Savings Time Ends   4 
General Midterm Election   6 
BBA: Bluff’s Business Assn Mixer   8
Rib Fest St. Pete   9-11 
Egmont Key Days    10-11 
Veterans Boat Parade Madeira Beach    10 
Taste Of IRB Indian Rocks  10 

 CALENDAR OF UPCOMING EVENTS
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Did You Know

AREA BEACH RENOURISHMENT COMPLETED The 
project has moved south into Indian Shores, completing 
Indian Rocks’ beach before Labor Day weekend. The 
beach is much wider in most places, except in the town 
of Belleair Shore, which was not renourished. It is not a 
public beach and federal funds cannot be used on private 
property. This photo, shows the line between Belleair Shore 
at the top and Indian Rocks Beach. (Taken September 1st). 
COUNTRY JUBILEE RETURNS This popular event returns 
on Saturday, October 27th to Heritage Village. The all-day 
country event includes food, music, demonstrations, and lots 
of craft vendors. Vendors interested in displaying and selling 
should call 582-2123 and leave a message. Heritage 
Village is located at 11909  125th Street North, in Largo. 
Visit  PinellasCounty.org/ Heritage for more information. 
DRONE SCHOOL Do you plan to buy a drone? If so, they 
now require a license. St Pete College offers two drone 
courses: 
• The One Day UAS Overview Course starts October 6 

(10am-3pm) at the Gibbs Campus. This introductory 
course includes fundamentals of flying a drone and is 
part hands on. 

• Four Week UAS Remote Pilot Certificate Prep Course 
starts October 4th and is taught at the SPC Epicenter 
Campus in the ICOT Center. It is from 6-8:30pm on 
four consecutive Thursdays. 

For more information on either, call Fred Tucker at 
791-2409. Visit www.SPCollege.edu for more details.  
SAVE THE DATE It is still too hot to think about the 
holidays, but they will be here before you know it. Last 
year, the popular Christmas at the Plaza Holiday Party fell 
in November. This year it will be December 6th. Meet the 
new merchants and enjoy the Holiday Music. 

IT IS YARD SALE TIME! 
Tis the season for city and 
community sponsored yard 
sales. Upcoming sales events 
include:
October 
  6 - Clearwater Garden Club
  6 - Belleair Garden Club
  6 - Town of Belleair
November
  3 - Belleair Bluffs, 
  3 - Belleair Beach
  3 - Largo’s McGough Park
 10 - Largo Community Ctr.
 24 & 25 - Indian Rocks Beach
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and More...
2019 CALENDARS 
The 2019 “Save Our 
Cottages” calendars 
by the Plein Aire 
Cottage Artists are 
now in stores. They 
make wonderful gifts 
for friends not lucky 
enough to live here.
The calendars 
contain beautiful 
paintings created 

by the three artists. In the Belleair Bluffs area, you can 
buy one at Janna’s Fine Consigner and Nicole’s. Also in 
Largo at The Frame Factory.  
In Indian Rocks Beach, they are available at the Indian Rocks 
History Museum, Welcome Center, Crabby Bill’s, Kooky 
Koconuts, Café de Paris, Sandy’s, Cookie Cutter Salon, The 
Library, It’s Your Day Café, and Island Cove Beads. 
Proceeds are donated to the History Museum and to 
The Library to support their local projects. Get more 
information at www.PleinAireCottageArtists.blogspot.com 
or call 813-294-2272.  
500 AND COUNTING Habitat for Humanity has been 
building houses in Pinellas County for a very long time. 
On October 8th, they plan to unveil their 500th completed 
area home. In Pinellas County, over 100,000 people have 
volunteered over 625,000 hours and raised over $100 
million since 1985. The public is invited to the opening of 
the 500th house located at 1921 Fairfield Avenue S., St. 
Pete, at 9am.
“This marks a significant moment in our history, as well as 
another meaningful moment for a local family who will be 
gaining the opportunity to be a new homeowner,” says Mike 
Sutton, CEO of Habitat for Humanity in Pinellas County.
Learn about Habitat in Pinellas at HabitatPinellas.org.  
GREAT AMERICAN TEACH IN If you ever wanted to 
be a teacher—you can, even if it is just for the day. On 
Wednesday, November 15th schools want you to come 
talk to the kids about what you do. You may choose to 
teach about your career, hobby, and/or talents and why a 
good education is necessary to do what you do. If you are 
interested, please call the school closest to you—all levels 
are needed. It only takes about an hour and the influence 
it can have on the children can’t be measured.  
SAFE BOATING CARDS 
REQUIRED Anyone born after 
January 1, 1988 (30 years old 
or younger) is required to have 
successfully completed an approved 
boating education course, and 
have in their possession a boating 
education ID card, before operating 
a vessel with a motor of 10 HP or 
more in Florida. Safe Boating Skills 
programs are offered by the USCG 
Auxiliary Flotillas in many cities in 
Pinellas. Call 727-898-1324. 
OUR NEXT ISSUE IS IN DECEMBER Read this issue, 
and others, online at BeachNewsletters.com.
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TAX REFORM AND YOU
by Ray Ferrara, ProVise Management Group

The IRS is still mulling over the 
new tax act to provide guidance to 
professionals and taxpayers. There 
are opportunities that do not require 
waiting. Here are a few ideas that 
might apply to your specific situation 
which you should discuss with your 
tax advisor.
First, consider the new law 
doubles the standard deduction to 
$12,000 for singles and $24,000 
for joint filers. Thus, many taxpayers will no longer 
find it beneficial to itemize deductions. You may find it 
advantageous to “bunch” your deductions every other 
year. Instead of paying real estate taxes in each year, pay 
current year taxes in January of next year and then pay 
next year’s in the following December. 
Another way to bunch your deductions is with charitable 
deductions by using the same approach. Contribute to 
your university, place of worship, etc. in a lump sum in 
January for the current year and then make next year’s 
contribution early by paying in December of the same 
year. In each of these two examples you would then use 
the standard deduction in the “off” year.
Further, if you are over age 70 ½ consider using your 
IRA to make charitable contributions by having the IRA 
custodian send the contribution to a qualified charity 
directly. You will not get a deduction, which you might 
not anyway because of the higher standard limits, but 
you will not pay income taxes on the distribution either. 
Thus, there is still a tax savings.
If you find yourself holding stock which has a large 
capital gain and you have an elderly parent, consider 
gifting the stock to your parent with the proviso that 
when they die, the stock will come back to you. If they 
live a year after the gift is made then you will receive a 
step up in basis. If they live less than a year you get it 
back with no step up, but you are no worse off. In the 
alternative, you could have it willed to your children 
if it is less than one year and they will get the step up 
because they were not the donor. Of course, it is no 
longer part of your net worth.
We have other ideas to share and would welcome an 
opportunity to discuss them with you as we offer a no 
obligation one hour consultation. Please give us a call.

V. Raymond Ferrara, CFP®, Chairman and CEO
ProVise Management Group, LLC
611 Druid Rd E, Suite 105, Clearwater, FL 33756 
727-441-9022, info@provise.com

The information herein is general and educational in nature 
and should not be considered legal or tax advice. Tax laws and 

regulations are complex and are subject to change.

Securities offered through Kestra Investment Services, LLC (Kestra IS), member 
FINRA/SIPC. Investment advisory services may be offered through Kestra Advisory 
Services, LLC (Kestra AS), an affiliate of Kestra IS, or Provise Management Group, 
LLC.  Kestra IS and Kestra AS are affiliated with Provise Management Group, LLC.
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EGMONT KEY LIGHTHOUSE KEEPER

The small island of Egmont Key in Tampa Bay was named by the British after the Earl of 
Egmont, who at the time was Lord of the Admiralty. Florida became part of the U.S. in 
1821, and with the increase in commerce in the Gulf of Mexico, a lighthouse was built on 

Egmont Key in 1847-1848. The light was first lighted in 1848, but after only 10 years, it was 
so battered by storms that in 1858 it was dismantled. 
A second tower was built in 1857-1858 and lighted in May 1858. This tower was built with 
brick walls more than three feet thick, and stood 87 feet tall including the lamp house. Though 
this tower has survived a century and a half of hurricanes and storms, its lamp house was 
eventually removed and was replaced with a modern beacon light, leaving the tower with a 
rather unusual appearance. Even so, the Egmont Key Lighthouse remains in service to this day.
There have been many lighthouse keepers on Egmont Key since 1858 when the present light 
was put in service, but one stands out as the longest serving keeper. Charles Mortimer Moore, 
born on September 22, 1838 in Connecticut.
His term of service as Keeper spanned 
from 1878 to 1910 which was a few 
years after the Civil War to the Spanish 
American War and the construction of Fort 
Dade. For twenty years he and his family 
were the only residents on the island. He 
had several different jobs in the local area 
- caretaker at Fort Brooke, operating a 
saltworks, and transporting mail to Cedar 
Key. He became Assistant Keeper of the 

Egmont Light in 1877, under Walter S. Burgess. He became Keeper the 
following year. 
Charles was visited in November of 1882 by George O. Shields, who was 
a famous sportsman and author of articles in American Field Magazine. 
He visited Egmont and spent some time there with Charles and described 
him as “an intelligent, kind hearted and hospitable gentleman.” He told 
of a heron rookery on the island and that Charles considered the birds 
his pets. He would not allow them to be shot or disturbed in any way. 
Shields said in the article that on Mullet Key there was a large herd of 
deer and when Charles needed venison for his family he would go there 
to hunt. He had killed 192 deer over a two-year span. Charles invited 
Shields to return in the future for a longer visit.
The Spanish American War brought an end to the solitude of being the 
keeper on the island. First, there came some temporary earthworks on 
the north and south ends of the island, built by the Army as protection 

against potential attack of Tampa by 
the Spanish Navy. There was a dispute with the Army and the Lighthouse Service since the 
northern earthwork was on lighthouse property and permission had not been asked prior to 
construction. Egmont also had a “detention” camp that was established to quarantine the 
soldiers coming back from Cuba as yellow fever was a real threat to public health. 
The war lasted only three months, but Henry Plant, who built the railroad and hotel used by the 
Army during the war, had many friends in Congress and he convinced them that Egmont Key 
should become part of the U.S. Coastal Defense network. So, construction of Fort Dade/Fort 
DeSoto began. Prior to this, the only cleared land was around the keeper’s house, lighthouse 
and the dock. The Army cleared most of the island, built five gun batteries and 70 support 
buildings, and established a small city with 300 soldiers, families and civilian workers. Charles 
lamented that with the arrival of the fort he felt more alone than in the “jungle days.”
The last two years of his service, suffered from throat cancer and reluctantly retired. He died in 
Tampa on November 20, 1910 and he is buried at the Major Adams Cemetery in Bradenton. 
Still accessible only by boat, today Egmont Key, now a state park, has a unique natural and 
cultural history, including the lighthouse that still helps to guide ships into Tampa Bay. A ferry runs 
from Fort De Soto to Egmont Key daily. For information, call the main office at (727) 398-6577.
Come to Egmont Key State Park on Saturday, November 3rd and Sunday, November 4th 
and join the Egmont Key Alliance’s “Discover the Island” fund-raiser while you enjoy one of 
Tampa Bay’s gems! Come see the 160-year-old lighthouse’s majestic spiral staircase and 
participate in the many activities sure to enlighten all ages.
See Civil War re-enactors, stroll the island on self-guided walks with interpretive sites along 
the way including nature, wildlife, military and history. There will be children’s games, a silent 
auction each day and a viewing of the lighthouse. Live music will be by singers performing 
period music and sea shanties. Shuttle ferries will be leaving Fort DeSoto Park from 9 am to 
2pm. Get more information at www.EgmontKey.info or call 813-361-7563

Charles Moore in 
his college days

Unidentified people in front of 
Egmont Key Lighthouse 1925. 
Black & white digital image. 
State Archives of Florida, Florida 
Memory

Mr. and Mrs. Charles Moore Wedding Portrait
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KONA WINDSURFING 
WORLD CHAMPIONSHIP 

Make sure to pay a visit to Sand Key Beach October 27-
31st. You will be greeted by a colorful mass of windsurf sails 
off shore competing in the 2018 Heritage Insurance Kona 
Windsurfing World Championship. Hosted by the Clearwater 
Community Sailing Center and Sheraton Sand Key, 100 
competitors will travel from seven different countries to attend 
the five day race on one design Windsurf Boards.
The Kona class promotes accessible windsurfing through class 
rules that prioritize simplicity and family friendly competition. 
These low barriers to entry and the friendly attitude of the fleet, 
encourage growth in the sport. 
Clearwater already has a strong feet of Kona Windsurfers 
and hopes hosting the 2018 World Championship will help 
expose the sport to more locals. Look for the fleet to launch 
off Sheraton Sand Key’s beach each morning around 10:30. 
Social events will be held at the sailing center in the evening.   

LARGO FIRE 
RESCUE 

Free Open House 
& Cook Off

Largo Fire Rescue is 
welcoming back their 
Annual Open House 
with some exciting new 
changes on Saturday, 
October 13, 2018 
from 1-4pm at Fire 
station 41. The event 
is free and all families 
are encouraged to 
come out and enjoy 
the fun.
This year three local BBQ restaurants are stepping it up to 
compete to win Citizen’s Choice Best BBQ of Largo. Citizens 
can sample BBQ and cast their vote by contributing a donation 
to the fire boot on each restaurants table. Participating 
restaurants are Rib Shack BBQ, Frankie’s Patriot BBQ, and 
Sonny’s BBQ of Largo. All donations will benefit the Children’s 
Burn Foundation of Florida. 
This event provides family friendly activities including, a “Jaws 
of Life” demonstration, station tours, fire engine rides, Bayflite 
landing zone demo, and new this year - a side by side fire 
sprinkler burn demonstration put on by Piper Fire Protection. 
Fire Station 41 is located at 180 4th St. SW Largo. Parking 
will be available in the Pinellas County School Administration 
Board parking lot located across the street from the fire 
station. For more information, please call Largo Fire Rescue 
at (727)587-6737. 
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LANDSCAPE LIGHTING 101
By Randy Lee
Most of my clients these days want 
landscape lighting. They want to highlight 
landscape features at night as well as 
lighting the property for security reasons. 
Lighting today is mostly LED.  Halogen 
lighting is also popular. A system is easy 
to install and will last for many years. I 
will discuss the types of fixtures, the types 
of applications and the process and costs 
of installation.

Several types of fixtures are used depending on what is being lit. 
A spotlight or up light usually lights something from the ground 
up- this is the most common fixture for trees and architectural 
details. Path lights light up driveways, pathways or the edges 
of landscape beds. Wall washers light up walls and other large 
blank spaces and have a larger spread of light. We also light 
docks with path lights and underwater lights. The dock can 
become the centerpiece of the yard at night.
There are many applications when deciding on landscape 
lighting. You may want to light the landscape and house, 
light the dock or under the dock (under water), light the 
driveway or certain areas of the property for security reasons. 
When we install lighting it is usually to enhance the property’s 
landscape and architecture. Trees, sculpture and architectural 
features of the house are commonly lit. Docks can be lit for 
safety and practicality. Under water lights are used for an 
incredible effect. Driveways and pathways are usually lit 
so they can be seen better at night. Lighting provides great 
security for your house whether you are home or not. 
Installation is fairly simple but needs to be done by an 

experienced professional. Permits are rarely needed since 
you are only plugging a cord into a dedicated outlet.  The 
right wire, fixture, bulb, timer and transformer need to be 
installed. LED fixtures can be used or we can refit halogen 
fixtures with LED bulbs. Prices vary depending on the fixture, 
the finish of the fixture, the amount of lights and how large 
the property and job are. We usually have a minimum of 
10 lights and can use as many as 100 depending on size of 
property. LED lighting is also 
popular since it pulls very little 
electricity and many lights can 
be used on one transformer.
Landscape lighting has 
become a very popular amenity 
in the world of landscaping- 
it is the icing on the cake. 
Lighting is a great investment 
and adds beauty and security 
to your landscape and home. 
Remember, without landscape 
lighting your landscape goes 
to bed after dark.
• Fall is almost here!
• Fertilizer ban lifted October 1st
• Last of heavy trimming should be done now
• Fall/Winter flowers are available in mid October
• Less rain is on the way- check irrigation system     
Landscapes By Randy Lee, Inc. is a full service landscape 
design company here to help you with all of your landscape 
needs. Call us direct at 727-421-2715 or visit online at 
www.landscapesbyrl.com. 
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THE TRAVEL TRIBE ON THE MOVE - PART TWO
Where in the world are we off to next? 

By Cassie Berger, Belleair resident
We’ve experienced the luxurious Savoy Hotel in London, 
breathed the clean air of Holland, gazed at the beautiful 
Gothic architecture of Prague, hustled in the bustle of Berlin, 
lived in the paradise of Budapest’s downtown, and lounged 
in the mountains of northern Italy. We’ve done it all with two 
small (and wonderful!) children, Preston (five) and Penelope 
(one) in tow. How is THAT, you might wonder? Easy! Instead 
of having the same routine every day and coming to the 
same house every night, there is always a new adventure 
around the corner to keep the kids occupied. Coupled with 
intentionally short flight distances, the kids have never been 
happier or more excited in their lives! Other than the new 
things to see and do, parental life is quite normal with the 
usual diaper changes for Penelope, reading lessons for 
Preston, Tyler working on the businesses back home, and 
quickly-made dinners for the whole family.
That also means that there are still the fair number of 
surprises! For example, Penelope came down with a high 
fever in Prague, Czech Republic, worthy of a trip to the local 
pediatric hospital. It was a very unique experience. First of 
all, there is no traditional “triage” – it is first come, first serve 
regardless of severity. Second, the doctors do not speak 
English, so we had to communicate with the doctor via hand 
signals and picture drawings and had to kind of just hope 
that we got the instructions right for our dangerously feverish 
child. Third, the entire cost of care, including prescriptions 
was $50 for an emergency room visit, which would have cost 
a fortune in the USA. We’ve also had other surprises as well, 
such as in Italy, where we chanced upon a UNESCO World 
Heritage Site in the mountains of northern Italy, specifically 

Capo di Ponte. In the 
rocks, one can find 
petroglyphs that are 
over 10,000 years old; 
the towns nestled in 
the valley speak to the 
soul and feel as old 
as the rock carvings 
themselves. It is not often 
that one stands in the 
same spot as an ancient 
civilization.
Overall, the best part of 
traveling the world as a 
family is the healthier 
lifestyle change and 
better work-life balance. 
We are healthier from 
walking many miles to see the attractions, as well as eating 
healthier, local food from restaurants and supermarkets. 
That is coupled with the valuable abundance of time that 
seemed so scarce in the USA – every day our family wakes 
up together in a small hotel room or a cozy Airbnb and 
spends all day together, something that wasn’t possible back 
home. Because Tyler works remotely and on EST time zone, 
he works at night and is able to spend all day with us! We’ve 
never been closer as a family, have largely shirked material 
comforts in exchange for experiences, and that makes the 
memories that we are creating all the more precious. You can 
follow us on our journey via Instagram @traveltribefamily. 
Happy Traveling,
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SILLY SWIM DAYS 
By Rebecca Geiger
Fall for Floridians means torrential downpours and a return 
to school clothes and tennis shoes. As the weather changes 
so do the learning opportunities in the pool. 
With the increase of rain, pool water levels rise and often 
are simply drained to allow the pool to operate efficiently. 
An alternative is to use this extra water to let the children 
have some fun and experience choppy water. Using a raft 
or other flotation device you can make waves and let them 
play. Wave strength can be altered depending on the age 
and swimming ability of the child. Keep in mind that this is 
a learning experience, not meant to scare them. Waves may 
seem small to you, but even two-inch waves look huge when 
being viewed from the position of the eye line. Older children 
can handle larger waves while younger children need to start 
with smaller ones. These waves can serve many purposes for 
the children.  
• They learn how to effectively breathe in the waves.
• They can swim under water in different depths to see how 
the water moves differently on top of the surface, in shallow 
water, and in deeper water.
• They can practice holding on to floats in the water as they 
are being pushed around by the waves.
Another thing that should be done every year is allowing 
children to swim in their clothes at least once: Boys need to 
swim in jeans, shirts, jacket, and tennis shoes. Girls need to 
swim in dresses, pants, shirts, shoes, and jackets. 
If there is an incident during the winter they will most likely not 
be in swimsuits or cover ups. Make sure you are present when 
they go in with their clothes even if they are proficient swimmers. 

You may be 
surprised by 
their reactions. 
I have seen 
children try to 
take off their 
clothes while 
swimming, try 
to remove their 
shoes, decide 
they just want 
to play, and 
others completely and totally freak out. Clothes themselves 
add weight and restrict mobility in the water while shoes often 
have air in them which will cause the feet to float, disrupting 
the normal position of the child in the water. It is important 
that children know not only how this feels, but also that they 
still need to get to the side-and they will not be in trouble for 
getting their clothes wet once they reach the side. 
By referring to both of these as “Silly Swim Days” it lets 
children get exposure to water that is not calm (more like the 
ocean) and eliminate the stigma that they will get in trouble for 
getting their clothes wet. Often children are more upset and 
fearful they will be in trouble than they are concerned about 
the fact they could drown. After all, their usual experience is 
getting in trouble for messing up their clothes! Anything new 
can be used as a learning experience; remember, they do not 
have the exposure that we have as adults.
I am known as Miss Becca to my students. I have been “Drown 
Proofing” children and adults for more than 20 years through 
private lessons and presentations. Please call (813}363-9133 with 
any questions.
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PIE FACTORY Owner Bobbie 
Barmore has been making pies 
for 27 years, and she wants you 
to know that although it is their 
specialty, they make more than 
Key Lime pies. Every day, they 
make over 30 different pies and 
cakes including wedding cakes. 
They also offer a fantastic lunch 
with sandwiches to-go, specialty 
coffees and smoothies. 
On Sundays, they serve 
breakfast, from 9am to 1:30pm. 
Stop in at 12777 Walsingham 
Rd, Largo and check them out. 
Visit PiesFlorida.com or call 
593-1884. Don’t forget, the 
holidays are right around the 
corner and it is almost time to 
order your pies.  
MOVED TO THE ALLEY Chloe’s Home Décor, previously 
on West Bay, moved at the end of July to Antique Alley. The 
new space is smaller, so she is downsizing her inventory 
to match. Find her on the left side of the Alley and on 
FaceBook  
PIRATE JONNY’S
Made by sailors in 
Clearwater, all of Pirate 
Jonny’s products are 
blended to give you the 
taste of the Caribbean 
right on your BBQ or 
in your oven. Their 
rubs and seasonings 
are developed with 
unique high-quality 
Caribbean flavors 
including their Key 
Lime Chili, Cuban 
Mojo, Fajita, Peri Peri, 
and a Cajun seasoning, which took a 1st Place Scovie Awards. 
Their sauces are created by using their award-winning rubs and 
seasonings to create high quality gourmet cooking barbecue 
and hot sauces without excessive salt or filler ingredients 
providing fresh all-natural flavors for daily cooking. Pirate 
Jonny’s, healthy and great for any type of cooking, is MSG, 
gluten and soy free, as well as low in sodium and NO high-
fructose-corn-syrup.
The proof of their great taste is reflected in their numerous 
national awards from the National BBQ Association 
(Caribbean Rub –2nd place in 2011), the Scovie Awards 
(Guava Girl - 2nd place 2015 and Garlic Island Sauce- 
placed) NBBQA - Awards of Excellence (Jamaican Jerk - 1st 
Place and Overall Category Winner 2012), National Hot 
Sauce Awards, and others.
Their products are available at: www.piratejonnys.com, 
Whole Foods, Sprouts Farmer’s Markets, Lucky’s Markets, 
Rollin Oats as well as a few Publix stores.  Owners Jonathan 
and Terri Tone produce their rubs and sauces in Clearwater 
and enjoy their  32’ sailboat whenever time allows. Jonathon 
was raised in St. Petersburg. Contact Terri at 1.866.402.0259 
for more information.

Business Briefs



BELLEAIR AREA NEIGHBORHOOD NEWSLETTER Page 13

AVEDA IS NOW IN 
SALON GABOA
Dedicated to the 
artistry of beauty 
and glamor, Salon 
Gaboa has a 
growing reputation 
of beautiful hair 
painting/ombre 
techniques, fantastic 
customized color, 
event styling and 
personalized cuts, 
which has made 
them one of the 
most popular hair 
salons in Tampa 
Bay. For over a decade, Salon Gaboa has been offering 
knowledgeable, talented and friendly hairstylists, now 
they are also offering a full line of Aveda’s natural, 
organic products. 
Salon Gaboa Aveda strive to set an example for 
environmental leadership and responsibility not just for the 
world of beauty but around the world. They invite you to 
come, meet and fall in love with the Aveda products and 
allow them to take you through a complementary stress 
relieving ritual. Find them at 812 S. Fort Harrison Ave, 
Clearwater. Call 727-466-9598. Walk ins are Welcome. 
THE ISLAND SURF SHOP SOLD Larry Garrison, owner 
of Indian Rocks’ Island Surf Shop for the last eleven year, 
located at 309 Gulf Blvd (near Slyce Pizza) sold the business 
to Madeira Beach residents, Bob and Shelly. 
Now 41 years old, The Island Surf Shop is one of Indian 
Rocks Beach’s oldest continually operated business. Drop by 
and welcome Bob and Shelly to the neighborhood. 
F45 TRAINING This new high intensity fitness studio 
opened east of Belleair Bluffs at 2715 East Bay Drive. F45 
Fit Family members receive one-on-one functional full body 
training in a high-energy group environment for certified 
personal trainers. Every day, they offer a different 45-minute 
themed workout. No two workouts are ever the same. 
F45 TRAINING is owned by Belleair Bluffs residents Nathan 
and Carrie Temple. Visit F45Training.com/LargoEast or 
call 362-6408. Mention this newsletter to get a free two-
week trial. 
CELEBRATING 11 
YEARS Marcy Finn (left) 
and owner Courtenay 
Twinam walk a miles 
in their shoes while just 
showing them off to 
you. Shoes by Beverly 
opened eleven years 
ago. Twinam worked 
there before buying the 
company last year. This 
is her first anniversary. 
They are located in The 
Plaza Shopping Center 
near Belleair Coffee. 

Business Briefs
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NOW OPEN Dr. Agnes Green 
and Physicians Center for 
Weight Loss, in Belleair Bluffs 
for about 5 years, outgrew 
their space near City Hall. 
After months of a masterful 
renovation, they reopened at 
2402 west Bay Drive in Largo 
as Ageless and Evergreen an 
integrative medical practice 
for Weight, Age and Health 
Management. Services offered 
include: 
• Medical and HCG weight loss
• Vitamin Injections
• Bio-Identical Hormone 
   Replacement
• Low T Therapy
• PRP/Stem Cell for Facial 
   Rejuvenation and Hair 
   Growth
• Comprehensive Thyroid Evaluation and treatment
• IV Drip Therapy for: Wellness, Executive Stress, Hangovers
   and Pre and Post Athletic Competition
Well known and respected physician Agnes P. Green, M.D. 
continues to lead this practice into the 21st Century by 
combining both western and eastern medicine to maximize 
patient care and outcome. Want to know more? E-mail 
EverGreenMD2018@Gmail.com or call 727-216-6632.         
THORN’S LEMONADE STAND A HIT Martha Thorn and the 
Thorn Collection with Coldwell Banker Realty in Belleair Bluffs 
held their 5th Annual Lemonade Stand for charity in September. 
All proceeds went to the Pediatric Cancer Foundation, a 
non-profit organization dedicated to raising money to fund 
research to eliminate childhood cancer.  
“When life gives you lemons, make lemonade,” says Martha. “We 
raised over $15,000 for the foundation.” Get more information 
at NationalPCF.org.         
BELLA VINO’S 13TH ANNUAL GRAND TASTING Tiny 
Bubbles and Big Red’s 13th Annual Grand Tasting is Pinellas 
County’s top wine tasting event and features a dazzling array 
of some of the world’s finest champagnes, sparkling wines and 
“BIG reds.” Set in the historic Belleair Country Club ballroom, 
Friday, December 7th, from 5:30 to 8 pm guests will enjoy an 
extraordinary evening complete with live music, and culinary 
delights including a massive artisan cheese display.
This evening includes over 100 different wines to sample from 
world renowned producers of Champagne and big reds. To 
help with your holiday wine shopping, representatives from 
Bella Vino Wine & Cheese Market as well as wine stewards 
from top distributors and suppliers will be on hand to take 
orders. Guests from prior tastings know the pricing offered at 
this tasting is a savings event by itself.
Complimenting the wines will be a full ensemble of award-
winning cheeses from around the world as well as culinary bites 
in “tasting stations’ throughout the event.
Tickets to the bash are $95 and must be purchased in 
advance at Bella Vino Wine Market (727-584-5552 or 
BellaVinoWineMarket.com).  This event usually sells out weeks 
in advance - don’t delay - only 150 are tickets printed. Contact 
Brian@BellaVinoWineMarket.com with questions or comments.

Business Briefs
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NEW STORE IN 
THE PLAZA Laura 
Katz has been in 
Antique Alley for the 
last three and half 
years. In September, 
she opened LaLa’s 
in The Plaza. The 
store, named for 
her mother, carries 
home furnishings 
and décor, along with 

original art, gifts, jewelry and a full line of Dash and Albert 
Rugs. Find Larua in the old Moda’s storefront or call her at 
727-240-1200.  
HOMECOMING IN THE ALLEY They are rolling out the 
red carpet for all their superstar customers and welcoming 
back the snow birds at its Fall Market on Sunday, October 
28th, from 10am until 4pm.
The day includes outside vendors, gifts, collectibles, 
furniture, crafts, antiques,  florals, kids craft activity, music, 
selfie photo booth, food trucks, and of course all your 
local shops in The Alley. 
Join them for a fun filled event. Wear your worst or funniest 
Homecoming attire and strut your stuff in The Alley. 

PELICAN GOLF COURSE PROGRESS Work continues 
on the totally remodeled Belleair area golf club, now 
privately owned by the Doyle Family. “The Grill, Pro Shop 
and main Club House are progressing on schedule,” says 
Johnny Patronis, Supervisor for Triton Building Group LLC.
The project began15 months ago in mid-July 2017 and 
is projected to open in the Spring of 2019. The golf 
course itself may allow play as early as December of this 
year,weather permitting. Memberships are invitation only.  
IRMI’S “Home Is Where Your 
Story Begins” is printed on a 
plaque over the sewing machine 
in Irmi Watson’s small shop in 
Belleair Bluffs. Watson moved 
here from Germany in 1990 and 
for 18 years worked for Hanson’s 
Cleaners. In 2008, she bought the 
business at its present location and 
opened Irmi’s Alterations and Dry 
Cleaners. October marks her 10th 
Anniversary as a business owner. 
Find Irmi’s at 514 Indian Rocks 
Road N., next to the Belleair Market.

Business Briefs
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DRINKING ON THE BEACH
The Truth about Sand & Alcohol
As the popular Kenny Chesney song goes…

 “The sun and the sand, 
   And a drink in my hand with no bottom, 
   And no shoes, no shirt, and no problems.” 

But, “hold on” swigging those favorite 
spirits when visiting most of our 
area beaches. From Clearwater to 

Pass-a-Grille, consumption of alcoholic 
beverages is only permitted on a few 
local beaches. And, those scarce alcohol 
friendly exceptions still harbor a sizable 
list of restrictions. 
Not surprisingly, properly permitted 
hotels and restaurants with a beach 
front presence in all of these locales are 
allowed to sell alcohol on a regular basis 
to their many patrons.  
Why all the fuss? It seems rather harmless 
if a person wishes to have a beer or sip 
on the alcoholic beverage of their choice 
while soaking up a few rays or viewing 
the beautiful sunsets on the Gulf. Well, 
the answers vary from keeping the 
beaches clean, safe, and family friendly 
to avoiding those unruly social gatherings 
of large groups that party to the extreme. 
Some cities are more lenient than others 
about drinking on their sand. Many will 
unofficially turn their heads if you are not 
making it too visible, or acting out of line. 
However, please note that you cannot 
refer to this article as your defense!  
CLEARWATER BEACH & SAND KEY BEACH: 
On the Frequently Asked Questions 
section of the Clearwater Police 
Department’s website, it reads, “The 
consumption of alcoholic beverages is not 
allowed on our beaches”. The popular 
beach bars of Shephard’s, Frenchy’s, 
Palm Pavilion, and the Sheraton Sand 
Key are Clearwater exceptions. 
BELLEAIR BEACH: Nearby at Belleair 
Beach, under the title of Beach No Nos 
on their city’s web page, language clearly 
spells out that “a person shall not enter 
upon any beach while such person is in 
possession of any alcoholic beverage, or 
consume any alcoholic beverage”. Now 
that’s pretty clear.
INDIAN ROCKS & INDIAN SHORES BEACHES: 
Moving south, similar rules exist against 
spirits on the beaches at both Indian 
Rocks and Indian Shores. Both towns have 
specific language in their ordinances that 
prohibit any alcoholic consumption on 
their shorelines. 

THE TOWN OF REDINGTON SHORES:  They 
are even more direct with their prohibition 
writing, “No alcoholic beverages allowed 
on beach”. No room for an interpretation 
error here.
NORTH REDINGTON BEACH: This city spells 
out their policy in more tedious detail. “It 
shall be unlawful for any person to possess 
an unsealed or opened container or can or 
cup of alcoholic beverages or to consume 
or drink or taste any alcoholic beverage 
on or in or afloat upon or on any beach 
bordering the Gulf of Mexico or Boca Ciega 
Bay.”  Whew! Simply put, no alcohol here.  
REDINGTON BEACH: Continuing on our 
trip down the beaches, we have reach 
the town of Redington Beach where 
there are NO ordinances prohibiting 
drinking on their beaches. According 
to a spokesperson at City Hall, you are 
permitted to drink alcohol (in moderation) 
at the beaches in the town of Redington 
Beach. Finally, the drought is over! 
MADEIRA BEACH: Nearby city of Madeira 
Beach, has taken the initiative within their 
regulations to actually include permission 
“to consume alcoholic beverages on the 
beach, but not in glass containers” with 
just a few exceptions.

TREASURE ISLAND BEACH: If your travels take 
you further south, drinking is allowed on 
Treasure Island, except in Sunset Beach, the 
small strip of sand south of Treasure Island. 
However, ironically, alcohol is allowed at 
Caddy’s Beach Bar, located in the middle 
of Sunset Beach, because Caddy’s owns the 
beach to the waterline, and can legally allow 
drinking behind his property. Additionally, 
drinking is permitted at the popular beach 
bars at the Bilmar, Thunderbird, and Sloppy 
Joe’s. I suggest a visit to Treasure Island’s 
website to familiarize yourself with their 
rules. You wouldn’t want to get caught with 
a cold one on the wrong parcel of land.
ST. PETE BEACH & PASS-A-GRILL: And 
finally, on St. Pete and Pass-a-Grill 
beaches, alcohol is only allowed to be sold 
to registered hotel guests with wrist bands 
in cabana areas. The most popular larger 
hotels on the beach include Cabana Bar, 
Harry’s, Jimmy B’s, Rum Runners and the 
Undertow. Alcohol is completely banned 
on all other public areas of the beach.
Hopefully, this will help you plan your 
next beach visit. For the most part, it 
looks like (with a few exceptions) that soft 
drinks and bottled water should be your 
beverages of choice. . .  Cheers! 

BEACH  ALCOHOL ALLOWED? BEACH  CITY/WEBSITE

Clearwater Beach No clearwaterpolice.org

Sand Key Beach No clearwaterpolice.org

Belleair Beach No cityofbelleairbeach.com 

Indian Rocks Beach No indian-rocks-beach.com

Indian Shores Beach No myindianshores.com

Redington Shores Beach No townofredingtonshores.com 

North Redington Beach No townofnorthredingtonbeach.com

Redington Beach  Yes* townofredingtonbeach.com     

Madeira Beach  Yes* madeirabeachfl.gov

Treasure Island Beach  Yes* mytreasureisland.org 

Sunset Beach (TI)    No** mytreasureisland.org

St. Pete Beach No stpetebeach.org

Pass-a-Grille Beach No stpetebeach.org
  *You are encouraged to visit each city/town website, or call for all exceptions and details.
  **Except for Caddy’s Waterfront Bar.

By Dan Hummel
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10 YEARS Belleair’s Publix store was once an Albertson’s, 
which opened there over 40 years ago (1978). Ten years ago, 
with the majority of other Florida Albertson’s stores, it was 
bought by Publix. Now, this Publix store is celebrating its 10th 
Anniversary. Over 150 people work at that store and most live 
in Belleair Bluffs or Largo. Miriam Odom has been the store’s 
manager since 2014. 
PLEIN AIR COTTAGE ARTISTS They have been busy painting 
and getting ready for their fall art show and the debut of Save 
Our Cottages: Artists with a Cause documentary, filmed in Indian 
Rocks Beach and Provence, France. See the debut November 16 
at Largo Central Park Performing Art Center. Once again, they 
have donated a pointing for the annual Indian Rocks Beach 
Oktoberfest on the Beach silent auction.   

30 YEARS AND COUNTING Time 
flies - this month marks Mary and 
Lee Wilkerson 30th year of hosting 
guests on Indian Rocks Beach. It all 
began in 1983! 
The Wilkerson’s live in Indian Rocks, 
on Harbor Drive North, and they 
own multiple vacation properties 
including: Gulf Side Resorts at 
810 Gulf Blvd and Sara Seaside 
across from Slyce Pizza. Visit 
GulfsideResorts.com .  

PURE LIFE SPONSORS EVENT Pure Life Medi-Spa of 
Largo was the proud sponsor of Hand In The Sand Concert 
at Clearwater Beach’s Grand Wyndham Resort in September. 
The fund-raiser was for Julie Weintraub’s Hands Across 
The Bay Foundation. The concert featured Chloe Lowery, a 
powerful female vocalist from New York, who grew up in 
Harbor Bluffs. 
SUZETTE’S ON THE ROCKS 
Laura Bush opened Suzette’s in 
Largo in 2006 and moved the 
store to Belleair Bluffs five years 
ago. The boutique specializes in 
ladies apparel with a large line 
of Brighton accessories. Their 
Fall line has arrived and it is a 
great time to start shopping for 
those holiday fashions. Find 
Laura and her store at 400 
Indian Rocks Road, on the side 
street. Call them at 595-8700.

Business Briefs
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FIRST NIGHT ST. PETE 
First Night St. Pete, the largest New Year’s 
Eve Celebration of the Arts in Florida has 
a new approach on a traditional event 
and a new Executive Director at the 
helm. Jamie McWade joined First Night 
St. Pete as the new Director this past 
July and along with the support of her 
board of directors, volunteer board and 
community volunteers, they plan to bring 
in 2019 with an awe inspiring and art 
filled new year. 
For 26 years, First Night organizers have 
continued the tradition in the name of Art in Unexpected places 
bringing musical performances, visual art, literary works and 
much, much more to the downtown corridors of St Petersburg. 
Jamie plans to carry on this tradition as she enters in to her 
7th year as First Night staff. Jamie first joined First Night in 
2012 as volunteer coordinator during former Director Allen 
Loyd’s first year as Executive Director. “As soon as I joined 
the First Night team I found an immense appreciation for the 
community aspects of this event. This celebration is not only 
about enthusiastically celebrating our local artists, it’s also 
about celebrating New Year’s traditions, welcoming back old 
friends and making new ones, it’s about encouraging artistic 
expression through interactive exhibits and most importantly 
about cultivating community by providing activities for everyone 
of all ages.”  
As a native St Petersburgian, former Pinellas County Center 
for the Arts student and USF baccalaureate college graduate, 
Jamie has always been a creative type and a professionally 
dedicated community advocate. With an environmental science 
and policy background and years of experience as a community 
organizer, Jamie brings a different approach to the First Night 
Celebration. “Along with soliciting more sponsorship support, 
our primary focus is to increase our reach to the community 
and we plan to do so by showcasing a diverse array of artistic 
mediums that we hope will entice more people to join us in 
order to see what First Night is all about.”
As a non-profit organization, sponsorships and proceeds 
from button sales go directly back in to programming which 
includes compensation for performers, departmental and city 
fees and for the fireworks of course. Due to the recent loss in 
integral funding, First Night St Pete is about $25,000 behind 
in sponsorship goals. First Night St Pete is run mostly on the 
generous support and sponsorship from local businesses and 
individuals in our community. Without a presenting sponsor this 
year, and because of a big loss in funding they face a monetary 
challenges. Either way they agree the show must go on and are 
still working to reach the fundraising goal.”  
The 26th Annual First Night New Year’s Eve Celebration will 
be held again on December 31st from 4 pm until Midnight at 
ten venues throughout downtown St Pete. Although some venue 
performances and Fireworks are free, there is a fee for entry. 
The limited-edition buttons, which are the tickets for entry, go 
on sale mid-September. Every limited-edition button purchased 
contributes to the support of our artists and more importantly 
it supports our endeavor to continue to bring the City of St Pete 
a First Night celebration. Prices in advance are $12 for adults 
and $5 for children over five. Day of event buttons are $15 for 
adults/$10 for kids over five. 
For information on First Night, visit FirstNightStPete.com. To 
stay informed about the many performances follow facebook.
com/1stNiteStPete. For information on First Night’s sponsorship 
opportunities, e-mail Jamie.McWade@FirstNightStPete.com. 
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By Bob Griffin, Publisher
Do you ever just stare at you GPS screen an wonder how it can knows 
all those details, the curves, the distances, even the colors? That is what 
Dean Forss’s wall-hung wooden maps look like. Except, his maps are 
as detailed as a boat’s navigational chart, even displaying the depth of 
the water surrounding the land, through the use of layered wood, each 
stained with a specific color according to the depths of the water. 
Forss takes GPS displays to an entirely different level. As a 25-year 
veteran cartography, he creates three-dimensional precision cut maps 
ranging in size from a small 20 inches wide version to huge 30-foot tiled 
displays.  Each map is individually made from layers of birch, maple and 
aspen woods and carved with several large CO2 lasers, thus bridging 
the science of Geographic Information Systems (GIS) with the art of 
Cartography and precision wood working. The end result is a one of a 
kind piece of art.
Forss, a resident of St. Petersburg, makes his maps of the earth’s 
landscapes in many versions. He has maps of Tampa Bay, most areas of 
Florida, Georgia, Massachusetts, New Jersey, South Carolina, and even 
the U.S. lower 48. Each is highly detailed and extremely accurate, using 
National Oceanic and Atmospheric Administration (NOAA) specifications
How did he get started doing this? “I have been working with wood since 
I was a little kid,” Forss says. “I learned the art from many influences 
while growing up in Wisconsin. I dabbled in outdoor cedar furniture and 
later designed and built guitars.”
But, he has always been interested in technology. “I built my own 
computers and have beta tested systems built by many well-known 
computer companies.” He designed multimedia technologies in several 
universities and has a Bachelor’s Degree in Cartography and Geographic 
Information Systems. He has a Master’s Degree in 3D GIS Science.  
“My background gave me the knowledge to push the envelope in art, 
design and science,” Forss explains. 
Forss owns the Summer Night Productions design studio and Island Laser 
Design. Among other endeavors, he has designed museum displays and 
worked with NASA. He worked with film companies designing animation 
and special effects. He is most proud of his design of the Korean War 
Memorial in Hangar 79 at the Pearl Harbor Pacific Aviation Museum. 
His commercial and artistic path all led him to create his detailed, 3-D 
wooded charts. Shipwrecks, submerged obstacles and spoil areas are 
all included.
When Forss begins a new project, he first selects an area that interests 
him. You would assume he just downloads a basic GPS map. But that 
would not be accurate enough for his standards. As a scientist, he relies on 
information from a myriad of sources including: The U.S. Census, county 
and municipal data, information from the Coast Guard, Army Corp of 
Engineers, CIA maps, the National Geodetic Survey, NOAA, the Forest 
Service, Bureau of Land Management, Florida Coastal Management, 
the Florida Department of Environmental Protection, FEMA, local harbor 
reports and even area fishing captains. 
Once he has all the detailed information, he uses a laser to cut thousands 
of pieces of very thin wood and other plastic materials. It is all stained 
and assembled, mostly by hand, to form a 3D map. 
It takes months to produce one targeted area. Once the pre-work has 
been done, he can produce multiple copies of the same area. He has 
twenty-five versions, twelve of which are near Tampa Bay. New maps are 
being created and added monthly. 
My vision is to create detailed accurate shoreline maps for all of North 
America and beyond,” Forss says, “while keeping true to The Art and 
Science of Where, our mapping heritage.” 
The costs are based on size and detail. A typical mid-sized display (20” 
x 24”) costs about $600. He has larger ones in the range of $1,000 to 
$3,000. Custom orders may cost anywhere from $3,000 to $10,000

THE ART AND SCIENCE OF WHERE 
Charting a New Course in Design

To see more maps, visit www.IslandLaserDesign.com You can e-mail Forss at dean@islandlaserdesign.com or call 727-201-2299
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XOCHIMEX 
CANTINA 
GRILL A new 
Mexican food 
truck is located 
behind 688 
Liquors on 
Hamlin Road, 
they prepare 
the food in the 
truck, but you 
can eat inside 

an air conditioned dining area in the nearby building. 
You can also take it home or have it delivered via Uber 
Eats.  The menu offers most Mexican specialties. There 
is no Web site, but you can call 786-436-4067 to place 
your order in advance.  
OLD STEFANO’S BUILDING REOPENING Something 
is finally coming to 2699 Gulf Blvd, at the north end of 
Indian Rocks. Plans call for another Italian Restaurant 
to be called Café Italia. Workers say it will be a small 
intimate restaurant. Look for it to open near the end of the 
year or the beginning of 2019.  
STONE CRAB FESTIVALS Back by popular demand, 
Clearwater Beach’s Stone Crab Festivals will be the week 
of October 25-28, held at Cooters, Palm Pavilion and 
Frenchy’s. Indian Rocks Beach’s Keegan’s Seafood will 
also hold its annual Stone Crab Festival October 25-28. 
CRABBY’S GIVES BACK Supporting the community is 
incredibly important to the Loder family, owners of The 
Original Crabby Bill’s, in Indian Rocks Beach, from their 
beach cleanups to supporting organizations like The Beach 
Community Food Pantry. As a family business, they are 
reminded every day of how special our children are and it is 
why they give back. 
St. Jude Children’s Research Hospital provides cancer 
treatment and care to children as well as their families all over 
the United States and never gives a family a bill for the care 
they receive. Because they believe so strongly in their mission, 
Crabby Bill’s pledged to raise over $25,000 for St. Jude. 
They are conducting a raffle for a scooter, and the winner 
being announced during their 11th Annual Halloween Party, 
in Indian Rocks October 27th. Tickets are $10 and can be 
purchased through servers and bartenders. The scooter was 
donated by Tropical Scooters and all proceeds will benefit St. 
Jude Children’s Research Hospital
In November, “Team Crabby Bill’s” will join thousands of 
others at the Disney Wine & Dine 10K in Orlando, and will 
be running as St. Jude Heroes. 100% of the money raised 
throughout the fundraising efforts will go directly to St. Jude. 
So far, through various promotions, they have raised nearly 
$20,000 and will continue to promote additional specials in 
the restaurant and on their Facebook page.  
OUT OF BUSINESS 
CHECKERS - Only the location at the corner of 
Walsingham and Oakhurst Roads, closed August 1st. 
TAIL GATORS - What was Beef-O-Brady’s, then became 
Tail Gators on Walsingham Rd., behind McDonald’s, 
closed.
VIE’S AT SHIPWATCH. 

Bar & Restaurant News
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SALT PUBLIC 
HOUSE Owner 
Aidan Bowles 
thinks he finally 
sees the finish 
line in sight 
and if all 
goes as 
planned, he 
hopes to be 
open by the

beginning of October. Now that most of the big problems 
of permits, inspections, etc. are behind them, they will start 
training employees and ordering food soon. “It certainly 
has taken longer than we expected but I think the public 
will like what we have done,” says Bowles, who with his wife 
Sabrina and son Sam, are owners of the restaurant and 
also residents of Indian Rocks Beach. We are planning a 
fun sports bar with lots of high definition TVs”, he say. “And 
we have good food, too,” adds Sabrina, also the chef. Find 
Salt Public at 1309 Gulf Blvd, Indian Rocks Beach, next to 
Nektons. Their new website is www.SaltPublicHouse.com. 
BEST BREAKFAST & LUNCH Once again, readers of the 
Tampa Bay Newspapers voted Maggie Mae’s Best Lunch in 
the area. They also won Second Place for Best Breakfast. 
Maggie Mae’s is located in the Bonefish Plaza and the 
Shoppes of Sand Key. At BOTH Maggie Mae’s there is no 
reason to wait - just call ahead and they will put your name 
on the list and give you an estimated time to arrive.   
TAP AND TOKEN  This new Key West style restaurant and 
bar was formerly Bumpas. With a theme of Eat Drink and 
Play, you can watch all the games, while playing games on 
their over 40 arcade games. Located just west of the Sand 
Key Bridge, next to it is next to Brown Boxer at 735 South 
Gulfview Drive, south Clearwater Beach.  
AQUA PRIME A PRIME SPOT FOR FOOTBALL It is 
football season, and each weekend this fall, Aqua Prime in 
Indian Rocks Beach is offering food & drink specials during 
College and NFL games including $4 cheese brisket fries, 
$4 nachos, $8 boneless wings, $8 meatball sliders and 
$12 buckets of beer. To make it more fun, every Sunday 
there will also be $500 in cash prize giveaways. Come in 
for some football, food and maybe even leave a winner! 
Find them at 213 Gulf Blvd, Indian Rocks Beach.  
BACKWATER’S HAPPY HOUR Backwater’s was recently 
voted Best Happy Hour and Best Waterfront Dining in the 
Bay Area by the readers of Tampa Bay Newspapers. Below 
is a photo of the staff as they celebrated their 18th Birthday 
Bash. Find Backwater’s at the south end of The Shoppes 
of Sand Key. Get more details at BackWatersSandKey.com.

Bar & Restaurant News
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ARE YOU RED CROSS READY FOR 
THE NEXT BIG STORM?

September is National Preparedness Month, a timely reminder 
of the importance of personal preparedness. Last year we 
experienced an unprecedented season of disasters, including 
Hurricane Irma. Fortunately, the Red Cross can help you prepare 
your family, your pets and your home for common emergencies 
and natural disasters. Here are three steps to take right now:
• Build an emergency kit with a gallon of water per person 
for each day, non-perishable food, a flashlight, battery-
powered radio, first aid kit, medications, supplies for an infant 
if applicable, a multi-purpose tool, personal hygiene items, 
copies of important papers, cell phone chargers, pet supplies, 
extra cash, blankets, maps of the area and emergency 
contacts. 
• Make a plan for your household if you have to evacuate. 
Practice the plan to minimize confusion and fear during an 
event.
• Be informed about what disasters or emergencies may 
occur and how to respond as safely as possible. Find out 
how local officials will contact you during a disaster and how 
you will get important information. 
The Red Cross is your partner in preparedness:
• Take a First Aid and CPR/AED course 
(redcross.org/takeaclass) so you know what to do if emergency 
help is delayed. 
• Download the free Red Cross Emergency App which can 
help keep you and your family safe with 35 severe weather and 
emergency alerts. It can be found in smartphone app stores or by 
texting ‘GETEMERGENCY’ to 90999.
• Find helpful information, checklists and videos on disaster and 
emergency preparedness at redcross.org/preparednessfastfacts.
The Central Florida Region of the American Red Cross serves 
19 counties through five chapters. Find your nearest office at 
redcross.org/centralflorida.

ST. PETE SOLAR CO-OP
This program 
is helping area 
homeowners to 
go solar. The non-
profit Solar United 
works with interested 
residents to install 
affordable solar
systems at a reduced 
price, plus residents 
may receive financial help through the Solar and Energy 
Loan Fund (SELF). So far, over 150 area households have 
participated. The program, supported by the City of St. 
Petersburg, and many other local groups, allows homeowners 
to buy their systems with others to allow “bulk” pricing. Co-
Op participants select a single company to complete nearby 
installations. By doing this, they get a lower group rate. You do 
not have to live in the city limits to qualify.
“The St Pete Solar Co-Op is a great example of our city 
leading the way in sustainability with renewable energy,” 
says Laura Thomas, a St Pete resident and co-op participant. 
October 6 & 7 United Solar is holding a tour of homes with 
recent installations. To find homes on the tour, visit www.
NationalSolarTour.org/TourLocations. There will be an 
informational meeting October 16 at 6pm, at Gladden Park 
Recreation Center, 3901 30th Avenue N. Interested parties 
can learn more and sign up at SolarUnitedNeighbors.org/
StPete. E-mail SolarTour@SolarUnitedNeighbors.org with 
questions.
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CLEARWATER BEACH WORKING TO BECOMING OCEAN FRIENDLY
By Ted Shannon
The Protect Clearwater Beach Task Force had their first meeting 
in Aug at Bob Heilman’s Beachcomber Restaurant on Clearwater 
Beach. About 40 people were in attendance. The task force 
was formed to make positive changes on the beach where its 
members live and/or work. They know, it is not enough to just 
not litter or to pick up after those that do; it is about not using 
items that can become dangerous litter. The group plans to 
educate businesses on why and how to do that.
There is a national movement to stop harming the oceans 
and its sea life. It is not a political movement; most people 
agree improvements are needed. Right now, straws are in the 
headlines, but there are worse things: cigarette butts, fast food 
wrappers, Styrofoam, and plastic bags. All can maim or kill 
wildlife. Many products never fully break down and instead over 
time chip into smaller chunks called micro-plastics. Fish and 
birds ingest them and the risks to humans are only now being 
studied. Humans cause the plastic-based litter and humans can 
fix it, sometimes with minimal cost and effort. 
Sheri Heilman of the Beachcomber Restaurant and Bobby’s 
Bistro and Wine Bar has been spearheading the movement on 
Clearwater Beach. Her grandkids motivate her. She also knows 
her 70-year-old family business will not survive a future with 
a toxic sea or filthy beach. Heilman’s restaurant became the 
first “Ocean Friendly Certified” business in Clearwater. It did 
take time as there was no blueprint to follow and finding 100% 
biodegradable supplies isn’t easy. 
Heilman notes, “There are no regulations in place to keep 
companies from making false claims.” She put products claiming 
rapid biodegradation into buckets of water in the sun and some 
never came close to breaking down. Trial and error led them to 
have it worked out and now she wants to teach others making 

it easier for them. “The reality is it can save money while doing 
good. Anyone interested in going green in their restaurant or 
business can stop by and ask for myself or my son Bobby. We 
will happily take time to help you,” she says.
Many have joined the movement. Frank Chivas of Baystar 
Restaurant Group, owner of six local restaurants including the 
new Seaweed, is on board and looked to the Heilman’s for 
insight. Chivas says “We’re saving money going green, staff 
bought in 100%, it is amazing. I started with finding a great deal 
on biodegradable bags and when I saw how happy it made 
everyone, I knew we were on to something great!” 
Representatives from the Clearwater Marine Aquarium attended 
the Task Force meeting as well as folks from Tropics Boat Tours, 
Sandpearl Resort, and other establishments. Sheridan Boyle 
from Clearwater’s Recycling Program was on hand to answer 
questions. 
Suncoast Rise Above Plastics Coalition (suncoast-rap.org) 
determines Ocean Friendly Certification criteria. It includes: 
1. No Styrofoam, all takeout supplies can be recycled or composted 
2. Business must recycle properly. 
3. No disposable take out utensils except by request. 
4. Absolutely no plastic bags for take out/to-go orders. 
5. Plastic straws/lids by request only. Preferably paper straws. 
6. No beverages sold in plastic bottles. 
7. Discounts offered for bring your own cup or mug. 
8. Water conservation efforts 
9. LED lighting and energy star appliances where possible
The initial goal and purpose of the group is to get as many 
restaurants and businesses as possible to become Ocean 
Friendly Certified and to work towards making Clearwater 
Beach the #1 Ocean Friendly Beach on Earth.
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FROM THE DESK OF THE SHERIFF
This Halloween, think both creativity AND safety. As important as it is to WOW ‘em with your clever ingenuity, costumes 
should also be sensible: If your children are planning to wear masks, make sure they can see clearly while wearing them. 
Even if it doesn’t fit their characters, ensure your children travel with a flashlight so they can see where they’re going, and 
attach reflective tape to their costumes so that vehicles and the witches, zombies, and ghouls can see them coming.
Although, as always, the Pinellas County Sheriff’s Office will be on the lookout, there are a number of precautions you 
and your families can take to ensure everyone comes home safely. While you are unleashing your creative side, take note 
of these 10 safety tips to keep both adults and children safe this year:
Trick-or-Treating
1. Buy or make costumes in the proper size and length to prevent falls and injuries.
2. Carry a light source, like a flashlight or glow stick, and incorporate lighter colors or something reflective on costumes 
to ensure trick-or-treaters are visible in the dark. 
3. Plan ahead so that young children are always accompanied by an adult. Travel in groups, and cross the street at 
intersections — do not leave anyone behind. Walk on sidewalks to be visible to drivers and other trick-or-treaters.
4. Maintain communication with someone at home in case of an emergency. If older children go out without supervision, 
designate a time they must return home.
5. Visit only houses with their porch light on, and never enter a house or vehicle while trick-or-treating.
At Home
1. When carving pumpkins, allow young children to draw designs with markers, and have an adult carve it out, as it is 
dangerous for young children to operate sharp tools.
2. Use artificial light, such as glow sticks or electronic candles, instead of real candles inside of jack-o’-lanterns to prevent 
burns and house fires. If you choose to use a real candle, keep open flames away from curtains and other flammable objects.
3. If you plan to pass out candy, remove from your yard items that could be stolen or cause injury, such as garden hoses, toys, 
and bikes. Also, check that your porch light is working so that trick-or-treaters know you are participating in the festivities.
4. Restrain pets that may frighten or harm visitors at your door.
5. Inspect the candy you collected when you get home. Tampering is rare, but be cautious, and throw away anything 
expired, open, or questionable.
Last but not least: Don’t eat too much candy – you’ll thank us later!
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WHEN IT RAINS, IT POURS
By Lara Milligan, Natural Resources Agent 
UF/IFAS Extension Pinellas County 
Rain. It happens. Especially in Florida. We are known as the 
“Sunshine State”, but we might be better off being called the 
“Umbrella State” as we have an average of 54.5 inches of rain 
a year. This rain doesn’t come all at once, nor is it spread evenly 
throughout the year, and this can present some problems. 
There are times we pray for rain and times we pray for clear 
skies. Our thoughts about rain also depend on who we are and 
our role and relationship with water, but one thing is certain, 
none of us want to be dumping partially treated wastewater 
into our oceans and bays.
If you’re like me, you have probably wondered how rain and 
wastewater are connected. Why are some wastewater systems 
overloaded when it rains? These two things aren’t connected, 
are they? Well, it’s complicated, but the long story short is, 
yes. There are a few things to consider here:
 • Pinellas County is old (founded in 1912)
 • Some of our infrastructure is old or aging
 • We are the most densely populated county in the state
 • Our soils are sandy and our elevations are low
Okay, let’s make sense of this. Problem number one has to do 
with our old and aging infrastructure, in this case, pipes. When 
it rains, water that falls on unpaved areas will either evaporate 
or infiltrate and sink into the soil. If the soil is already saturated 
from previous rains (think of a wet sponge), the water starts 
to get creative in where it goes, and sometimes that is in the 
cracks and crevices of our pipes (also known as infiltration). So 
the pipes that normally carry wastewater from your house to 
the waste water treatment plant get inundated with rain water 
during storm events and that means trouble for waste water 
treatment plants that aren’t designed for this excess water. 
In addition to the leaky pipes, we all have our own pipes that 
run from our house and out to the waste water treatment 
system (that is if you don’t have your own septic tank). Houses 
connected to the main system have what is called a “cleanout” 
that can be accessed by plumbers should there be a blockage 
or for regular inspection of pipes. These cleanouts are often 
covered with a lid that must be unscrewed to gain access 
to the pipe, but sometimes these lids are missing or loose, 
presenting a great outlet or inflow for the rain when it falls. 
Rain entering cleanouts is also another way wastewater pipes 
and treatment plants are getting overwhelmed with water. But 
wait, there’s more!
Many homes in Pinellas County also have rain gutters. Some 
are utilized as a way to collect water for landscape irrigation 
and some are used as a way to keep water away from homes. 
Rain gutters that are connected directly to cleanouts contribute 
to the possible overwhelming of waste water treatment plants 
during storm events. Rain spouts are best directed toward an 
area of your yard that will allow the water to soak into the soil. 
The same applies to swimming pools. If you need to drain your 
pool it is recommended to drain excess water into your yard. 
For the proper functioning of our wastewater treatment plants 
and stormwater management, pools should never be drained 
directly into a manhole, cleanout or any drainage system.
These are a few, little things we can do to help keep waste 
water treatment plants from receiving excess and unnecessary 
fresh water. In addition to these steps mentioned above, you 
can consider touring Pinellas County’s reclamation facilities 
to get a better understanding of their role and function in 
treating our waste water. You can tour South Cross Bayou 
Water Reclamation Facility in St. Petersburg by calling 727-
582-7000 or the William E. Dunn Water Reclamation Facility 
in Palm Harbor by calling 727-453-6744.  
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CLEARWATER BEACH HAS AMAZING FOOD HISTORY
By Ted Shannon
Harry Truman was president when 
Robert and Eva Nelle Heilman 
started Bob Heilman’s Beachcomber 
Restaurant in 1948. A gallon of gas 
cost 15 cents, a nice house was about 
10,000. The road in front wasn’t paved 
and the island of Clearwater Beach was 
significantly smaller. Much has changed 
since then, yet enjoying good people, 
delicious food and great service hasn’t 
the best ingredients always make the 
best food. When your future is looks 
like your past you know you’ve found 
something lasting. 
The original Beachcomber building caught 
fire and was destroyed in 1959. Owner 
Bob Sr. immediately opened a dining 
room nearby and continued to satisfy 
customers for the 11 months it took to 
rebuild. There have been a few remodels 
since then, but still today Beachcomber 
Restaurant is classic and elegant with just 
the right amount of tradition. 
Over its 70 years, Bob Heilman’s 
Beachcomber Restaurant has evolved 
and modernized with the times. Since 
1984, Bob Jr. and Sheri Heilman have 
overseen the daily operations. 
The restaurant’s history vibe is alive 
yet modern amenities signify a high 

quality. It still feels like you might see 
Frank Sinatra or a modern day celebrity 
sitting in the corner. It’s the kind of 
place you look around to see who is 
there as you saunter through, while 
also wanting to be seen. It is great date 
night spot!
As the fourth generation of a family  
of restaurateurs, Bobby is taking on 
responsibilities, too, continuing the 
great tradition of excellent food and 
service. Bobby’s Bistro and Wine Bar 
was added adjacent to the restaurant in 
1994 and features four distinct dining 
or wine rooms. Bistro’s by nature are 
servers of simpler fare and are places 
to go for wine or beer. The relaxed 
atmosphere and intimate setting is 
conducive to a night out with pals.
The Bistro, located just behind 
Beachcomber off  Mandalay Avenue, 
has a significant wine list featuring 
great vintages from around the world, 
and about  20,000 bottles in the wine 
cellar. Included are selections of wine 
from Heilman’s very own vineyard in 
Willamette Valley in Oregon. FoxyRock 
Estate wine offers a world class Pinot 
Noir and is served in both restaurants.
Through Sheri Heilman’s efforts, they 
became the first “Ocean Friendly 

Business” in Clearwater. Now, others 
are learn from her how to make those 
positive changes.
Bob Heilman’s Beachcomber Restaurant 
and Bobby’s Bistro and Wine Bar are 
two of the finest restaurants of their 
type on Clearwater Beach or Pinellas 
County or beyond for that matter.
Their’s is a family tradition and history 
that runs as rich as a fine wine. It just 
keeps getting better with age! Lift your 
glass, “Here’s to another 70 years!”
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AMENDMENT 1—TAKE TIME TO LEARN MORE 
BEFORE YOU GO TO THE POLLS

By Karen Williams Seel, Pinellas County Commissioner
This fall, Florida voters will decide on a constitutional amendment 
that will have a major impact on local communities across the 
state. Amendment 1 would add another homestead property 
tax exemption for some homeowners, but it’s important to 
understand who would actually qualify for this exemption and 
the larger effect it would have on local government’s ability to 
provide essential local services. 
Amendment 1 would add a third homestead exemption 
on property taxes that would apply to a certain group of 
homeowners. This group would get up to an additional 
$25,000 exemption on their home’s assessed property value.  
For primary residences, assessed value is typically much lower 
than your home’s market value, as there is a cap in place that 
limits how much your assessed value can go up each year. 
Amendment 1 would apply to homestead properties by 
exempting only the assessed value between $100,000 and 
$125,000 for all property taxes other than schools. If approved 
by voters on Nov. 6, the new exemption would take effect on 
Jan. 1, 2019. The referendum requires 60% voter approval 
statewide to pass. 
In Florida, state government is primarily supported by the 
sales tax, whereas, your county and city governments rely on 
property taxes to deliver most local services. 
So, if you live in Pinellas County, what impact would Amendment 
1 have on you? Two out of three homes would not be eligible 
for the extra homestead exemption. If your home’s assessed 
value does not exceed $100,000, or if you have a second 
home that doesn’t qualify for homestead exemption, you get 

no additional exemption. 
In addition, businesses and renters are not 
eligible as neither qualify for the homestead 
exemption.  
Pinellas County, city governments and special 
districts, such as the Pinellas Suncoast Transit Authority or 
the Juvenile Welfare Board, would lose a projected $42.5 
million a year starting in Fiscal Year 2020 if the proposed 
third homestead property tax exemption takes effect. These 
funds support a range of public services, including emergency 
medical services, law enforcement, fire districts, libraries, parks 
and much more.
Should Amendment 1 pass, the minority (one in three) who 
do qualify would receive a discount on their property taxes, 
but this discount would not apply to the majority of property 
owners. If the local millage rate goes up in the future – that is, 
the local property tax rate – the two in three homes that do not 
qualify would feel the heaviest tax burden because they are not 
receiving the additional tax discount. 
The Pinellas County Property Appraiser has developed a 
statewide tool that you can use to see if you would qualify for 
the proposed third exemption. You can access the tool at 
www.pcpao.org. 
You can learn more about Amendment 1 at www.pinellascounty.
org/amendment1. You can also find a link to the Florida 
Division of Elections website with information on all statewide 
ballot initiatives.  
As always, please send me any of your comments or concerns. 
You can email me at kseel@pinellascounty.org.
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COMMUNITY DENTAL CLINIC
CELEBRATES 5 YEARS

Through volunteers, 
grants, and private 
donations, the 
Community Dental Clinic 
has provided free dental 
care to low-income, 
uninsured adults in upper 
Pinellas County for five 
years. Since the Clinic’s 
opening in September 
2013, they have provided 
over $2 million in services 
to more than 1500 
patients. In their three 
operatory rooms and 
two hygiene chairs, they 
provide comprehensive 
exams, x-rays, cleanings/deep cleanings, fillings, extractions, and 
educate patients on the importance of oral health. 
In 2009, access to dental services was identified as the number 
one social service need in Pinellas County. United with a shared 
vision to provide affordable dental services, the Salvation Army, 
Clearwater Free Clinic, the City of Clearwater and Arc of Tampa Bay 
collaborated in 2011 to establish the Community Dental Clinic as a 
nonprofit, non-governmental facility that relies on professional and 
non-professional volunteer services, strong civic partnerships and 
private donations to meet the ever-growing needs of the community. 
As they approach their Fifth Anniversary, they are working to provide 
more appointments for those who desperately need it. They are 
grateful for the volunteer dentists who donate several days per year, 
as well as for the grant from the Florida Department of Health - 
Pinellas County that provides one dentist and two hygienists one day 
per week. Want to help? Here is how:
Donate - 
They are a 501c3 nonprofit corporation that relies on volunteers, 
grants and donations.
Volunteer - 
Licensed dental providers can help by volunteering their time at the 
clinic, or accept referrals in your office. Any amount of volunteer 
time: two hours, four hours or all day is appreciated.
They need office help filing charts, scanning files, and addressing 
mail, answering the phones, reminding patients of their appointments, 
and surveying patients about their clinic experience.
Donate Supplies & Equipment - They constantly need consumables: 
distilled water, paper towels, toilet paper and garbage bags. They 
need two desktop computers to help move to electronic records.

AMERICAN STAGE 2018-19 SEASON 
LIFE OUT LOUD BEGINS

Come experience these live entertainment options right in the 
heart of downtown St. Petersburg: 
• The 2015 Pulitzer Prize Winner in Drama, BETWEEN 
RIVERSIDE & CRAZY By Stephen Adly Guirgis and directed by 
Benjamin T. Ismail begins on October 3rd. It will run through 
November 4.
•  American Stage Improv celebrates 10 years of laugh-out-
loud improvised comedy! Join Hawk & Wayne on the first 
Sunday of every month for #ASKUSANYTHINGLIVE and don’t 
miss the all new IMPROV NIGHT on third Saturdays!
Visit www.americanstage.org for more information.

Volunteer Dr. Oscar Menendez with 
staff and volunteers
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IT’S ALMOST BEAUJOLAIS 
NOUVEAU TIME!

Just past midnight on the third Thursday of each November, 
over a million cases of Beaujolais Nouveau begin their 
journey to Restaurants and Wine Retail Stores throughout 
the world. This amazing marketing phenomenon began in 
France’s Beaujolais Region, just north of Lyon in the 1950’s. 
A few growers in the area, notably Georges Duboeuf, 
recognized the potential for marketing Beaujolais Nouveau 
(initially as a cash flow concept), and prompted a race 
to Paris transporting the first bottles of the new vintage. 
This attracted much media coverage and the race spread 
throughout Europe, North America and Asia. “Beaujolais 
Nouveau Day” is always the third Thursday in November, 
so the wines are air-freighted to ensure they reach the 
global retail markets for availability to purchase and 
consume that day.  Today, Beaujolais Nouveau accounts 
for nearly half of the regions total wine production.
Beaujolais [BOE-zjoh-lay] Nouveau is a light, simple, 
grapey, red wine produced from the Gamay grape that is 
meant to be consumed within the first 6 months of release, 
though in better vintages the wine will drink well for a 
year or so. It is different from most red wines as it does 
not go through a secondary (malolactic) fermentation. 
Because the only fermentation is whole cluster (or carbonic 
maceration), the wine does not take on the tannins or dark 
color of a wine made from pressed grapes. It is truly the 
“New” wine of the vintage.
Beaujolais Nouveau is a wine that you should drink slightly 
chilled and enjoy as a quaffing wine or with lighter cuisine. 
It is very popular on the Thanksgiving Day table, in part 
due to the release date, but also because it will pair well 
with turkey or even ham. This is not a wine for wine critics, 
so just enjoy it and don’t over-analyze it! Most producers 
package the wine with colorful, artsy labels that sell for 
around $12.00 per bottle.
When you see the colorful marketing signs in the window 
of your neighborhood wine store beginning November 
15th, stop in and purchase a one or two and join the hype!
This year you will find the 2018 selections by Georges 
Duboeuf and Bouchard at Bella Vino Wine & Cheese 
Market, located at The Plaza 100 Shopping Center at 100 
Indian Rocks Road North, next to E & E Stakeout Grill

9-11 MEMORIAL SERVICE
With over 100 residents in attendance, The Suncoast 
Fire and Rescue Squad, located in Indian Rocks Beach 
held a memorial service for the first responders that died 
September 11, 2001. Father Jon from Calvary Episcopal 
Church oversaw the ceremony. The Original Crabby Bill’s in 
Indian Rocks and Aqua Prime provided food for everyone. 
The event was a good chance to show off their new 
hook and ladder truck with a demonstration the ladder 
extension. The truck cost $1.3 million dollars. The 
department services the homes and condos of Belleair 
Beach and Belleair Shore.
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Every day is tourist season to Gary 
Hidu. Hidu is the Lead Concierge 
at the Hyatt Regency Clearwater 

Beach Resort & Spa and has been with 
the Hyatt since its Grand Opening, 
February 1, 2010. If you want to know 
what to do, where to go or the best 
places to eat while in town, talk to Hidu. 
Hidu is a beach bum, having grown up at 
the Jersey Shore where he rubbed elbows 
with such celebrities as Bruce Springsteen, 
Bon Jovi and James Gandolfini of Tony 
Soprano fame. “Gandolfini and I attended 
Rutgers and worked together in the college 
pub. We had a symbiotic relationship, he 
worked the door and let my friends in for 
free, and I gave his friends beer!  
After graduation, he worked at his family’s 
full-service travel agency for 18 years. He 
frequently came to Clearwater Beach to 
visit his mother and grandmother, and 
in  2005, amid significant changes to the 
travel agency industry due to the Internet, 
Hidu moved to Clearwater Beach. 
“I saw a classified ad in the St. Pete Times 
for a front desk person at the Sheraton 
Sand Key,” Hidu remembers. In September 
of 2006, Russ Kimball hired him. “The 
concierge’s desk, managed by Charlie 
Creel, was across the lobby. After a few 
months, Creel asked if I wanted to work 
with him,” Hidu continues. “Of course, I 
said yes! We also unloaded guests’ cars 
and hauled suitcases. I worked with 
Charlie for three years.”
“Hidu crossed the lobby to work with 
us as a concierge-bellman in 2007. He 
was a great addition to our team,” said 
Charlie Creel. “He genuinely cares about 
his guests and is patient and thorough. 
He goes to great lengths to take care of a 
guest’s request and he’s relentless when it 
comes to solving problems.”  
Around 2008, they broke ground on the 
new Hyatt Regency. “I drove past that big 
hole in the ground every day on my way 
to the Sheraton. I dropped off my 36 page 
leather bound resume complete with 
pictures, references, kudos and clippings, 
disguised in a Saks 5th  Avenue sweater 
box along with a card addressed to Nancy 
Longstreth, Hyatt’s Director of Sales at the 
time, welcoming her to the neighborhood. 
It worked, and I started as their lead 
concierge on January 15th, 2010, two 
weeks before they opened.”
“Guests have lots of questions, but they 
are usually the same - What is there to do 
around here? Where can I eat? Who is 
Winter the Dolphin?“ Hidu says. “People 
come to Clearwater Beach for four main 
reasons: to enjoy our beach; to visit our 
marina for fishing, parasailing, jetskiing, 
boating & the Pirate Ship; to see Winter 

& Hope at the aquarium; and to have a 
grouper sandwich at a beach bar.”
“Those who go to downtown St. Pete 
are usually looking for a day away from 
the beach. Many want museums, as St. 
Petersburg is the Art and Museum Capital 
of Florida. It is only 45 minutes away and 
you can take the trolley.”
“People are surprised to find out Busch 
Gardens is over an hour away. First time 
visitors think it is nearby.” 
“When it rains, I get the usual what can 
we do in the rain question. I put together 
a 10-page Rainy Day Off The Beach 
handout with everything to-do indoors: 
spas, shopping, attractions, game 
rooms, museums. The Clearwater Marine 
Aquarium is my first suggestion. We sell 
tickets to most of the attractions. On rainy 
days, CMA ticket sales double.”
“The average vacationer visits for 5-6 
nights. When guests check in they normally 
eat in Hyatt Regency’s onsite restaurant, 
Shor the first day or night. On the second 
day, they venture out to a nearby casual 
restaurant or beach bar. By the third night, 
they generally are in search of a beach 
casual restaurant. By the fourth night, 
they may want a more upscale restaurant 
like Island Way Grill, Beachcomber, 
Marina Cantina, Forlini’s, Cesare’s or 
The Columbia. One of my fringe benefits 
is the local restaurateurs will occasionally 
invite me in to sample their menus; when I 
first started I had a 32” belt, I’ve added a 
few holes since!”
The Hyatt caters to families. Many of the 
rooms are deluxe one and two-bedroom 
suites with complete kitchens. “Some of 
our guests may go to Publix, or make 
arrangements through me in advance to 
have their refrigerators stocked with food 
& drink then eat some of their meals in 
their rooms, particularly breakfast when 
they have small children in tow. 
“Yes, I get many requests. Some are 
obvious (flowers, champagne, balloons, 
cakes, etc) and some are unpredictable. I 
try to accommodate all requests--as long 
as they are legal. I joke that my nickname 
is 1-800-ASK GARY.”
One of the reasons Hidu was selected 
as Hyatt’s 2012 Employee-of-the-Year 
was when a guest, who was in-town to 
compete for a major business contract, was 
heading out to dinner with the CEO, when 
he realized he forgot to pack his black 
belt. “This poor fellow came rushing up to 
my desk and asked where he could buy a 
belt nearby as he had a dinner reservation 
within half an hour. Gee, he would have 
to go to Men’s Warehouse at Clearwater 
Mall to get a dress black belt. Seeing him 
sweating, I asked what size waist he was 

and took my belt off and gave it to him. A 
week later he wrote me saying I saved his 
day and he got the contract!  
The Hyatt Regency has 287 rooms. They 
are nearly full every day. Occupancy 
ranges from 85% Monday-Wednesday to 
nearly 99% on weekends. The average 
family is three to four people so that 
means the Hyatt hosts 800 to 1,000 
visitors per day!
“We get visitors from every state and 
country you can imagine,” says Hidu. “We 
get a lot of British, but we also see a lot 
of Asian, South Asian and Arabic visitors. 
Each have different type of requests for 
food and entertainment.” 
“In my 20 years in hospitality, I have 
known many concierges and Gary Hidu is 
by far one of the best,” says Chad Eding, 
General Manager of the Hyatt. “He is 
instantly friendly and exudes hospitality! 
Our guests find his knowledge of the area 
to be a great resource and consistently 
give him excellent reviews.”
In June, Gary Hidu was honored to receive 
the Tourism Person of the Year Award, 
issued by the Clearwater Beach Chamber 
of Commerce. 
“Gary is the epitome of a tourism service 
representative for our entire community,” 
says Darlene Kole, President/CEO of the 
Beaches Chamber of Commerce. “He 
helps visitors know how to experience 
the best possible way to have fun while 
visiting Clearwater Beach. On top of that, 
he is the ‘Pied Piper’ of all guest services 
people employed in our community. He is 
their mentor on how to make sure all our 
visitors have an awesome vacation.”
Today, Hidu is one of only a handful of the 
original employees at the Hyatt Regency. 
If you want the skinny on what to do on 
the the U.S.’s Number 1 Beach, stop in 
at the Hyatt Regency Clearwater Beach 
Resort & Spa, 301 South Gulfview Blvd. 
and let Gary treat you to his Gold Medal 
Service. 

GARY HIDU THE TOURISM PERSON OF THE YEAR 
is also The Hyatt Regency’s Concierge
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By Dan Hummel
For years, many of us boarded Mister 
Rogers’ trolley and escaped to his 
“Neighborhood of Make-Believe”. 
Today, in the Bay Area, we are fortunate 
to have our own trolley system, as well. 
However, this one is real, and carries 
over two million passengers annually 
to beaches, work, restaurants, bars, 
stores, and ballgames. 
With a route system that spans from 
Tarpon Springs to Downtown St. 
Petersburg, this area’s trolley system is a 
combination of two separate non-profit 
corporations that operate the Jolley 
Trolley and the Downtown Looper, and 
two other trolley systems (the Suncoast 
Beach Trolley and the Central Avenue 
Trolley) that are both fully owned 
and operated by Pinellas Suncoast 
Transit Authority (PSTA). Together this 
transportation group works tirelessly for 
the betterment of the communities that 
they serve. Rosemary Windsor, Executive 
Director for the Jolley Trolley, summed 
it up best. “We enthusiastically support 
each other. That’s how we all succeed.” 
You can hop on the Clearwater Jolley 
Trolley for a fun and unique way to 
see Clearwater Beach, Sand Key and 
the surrounding northern coastal 
towns including Downtown Clearwater, 
Dunedin, Palm Harbor and Tarpon 
Springs. Introduced in 1982 with 
only two trolleys and a mission to 
help reduce the traffic congestion 
on Clearwater Beach, today’s Jolley 
Trolley fleet now boasts of 27 vintage-
style vehicles. The drivers are friendly 
and are always happy to point out 
local attractions, share fun facts, and 
recommend great local restaurants 
and bars. Windsor is extremely proud 
of their success with their ridership 
numbers noting that the Jolley Trolley 
system alone shuttled almost half a 

million passengers in the past year. At 
first, their ridership was mainly tourist 
based, but that has changed over the 
years to where usage by residents is 
almost rivaling the tourist segment. 
David Steding, of Island Estates, finds 
the Jolley Trolley to be a fun way to see 
the sights of the area without the hassle 
of driving. “We take the trolley a lot on 
weekends just to get around. When 
we have out of town visitors, they love 
riding the trolley. We’re such big fans. 
I highly recommend the Jolley Trolley.”
Heading south, you can board the 
PSTA operated Suncoast Beach Trolley 
at the Park Street Terminal in downtown 
Clearwater and travel through many of 
the beach towns along Gulf Boulevard. 
Along the way, there are stops at Island 
Estates, Clearwater Beach, Sand Key, 
Indian Rocks Beach, Indian Shores, 
Redington Shores, North Redington 
Beach, Redington Beach, Madeira 
Beach, John’s Pass Village, Treasure 
Island and St. Pete Beach. There is 
one noticeable gap to the beach stops 
along Gulf Boulevard at the city of 
Belleair Beach. Because Belleair Beach 
provides no tax payer funding to PSTA, 
the trolley rolls past this quaint beach 
community without stopping.  
Khalilah Ferrell, a security guard at 
a Sand Key condominium, uses a 
combination of the Suncoast Trolley 
and PSTA buses regularly to get to her 
job. Ferrell says, “This is a great way 
for me to get from Largo to Sand Key. 
It’s really easy, the drivers are nice, and 
they are always on time.”  
From St. Pete Beach, you can ride the 
PSTA’s Central Avenue Trolley to Pass-
a-Grill, and eventually end up at the St. 
Petersburg Pier Approach.  
Once you arrive at the St. Petersburg 
Pier Approach, it’s time to board 

the Downtown Looper, which is the 
most efficient way to travel through 
St. Petersburg’s downtown. Look for 
the bright red and yellow trolleys, 
hop aboard and connect to all the 
city’s major museums and attractions. 
As you ride, enjoy a narration 
of the Downtown’s highlights by 
knowledgeable drivers.  
Cyndi Raskin-Schmitt, Director of 
Communications & Marketing for PSTA, 
summed it up best. “Our local trolley 
system is a great way to get around our 
gorgeous beaches, and beyond. It’s a 
fun way to see and experience all that 
Pinellas County has to offer.”
The most economical way to take 
advantage of the trolleys is to purchase 
a day pass for $5. ($2.50 for 65 and 
older) that is honored by the Jolley 
Trolley, the Suncoast Beach Trolley and 
the Central Avenue Trolley. Beginning 
October 7, there will be no charge to 
ride the Downtown Looper through 
St. Petersburg, and they will also be 
introducing an expanded schedule. Eric 
Carlson, Director of Transportation for 
the Downtown Looper said, “We are 
excited to be expanding the Looper 
service with longer hours that will make 
our system more attractive to downtown 
St. Petersburg residents and employees.”
Additionally, the Jolley Trolley and the 
Downtown Looper offer private trolley 
charter services. For more information 
on trolley charter services, go to their 
websites.   
So, check out the Bay Coast’s trolley 
system. It’s a convenient and fun way 
to get around our towns.  And all you 
have to do is sit back, relax, and enjoy 
the scenery. After all, “It’s a beautiful 
day in the neighborhood.”

TITLE GOES HERE

Good Golly...
Take the Trolley

For routes, fares and schedules, visit: JOLLEY TROLLEY www.clearwaterjolleytrolley.com, 
SUNCOAST BEACH TROLLEY www.psta.net, CENTRAL AVENUE TROLLEY www.psta.net, DOWNTOWN LOOPER www.stpetetrolley.com
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CLEARWATER YACHT CLUB             
They closed in August for a short time to undergo a 
refurbishing of the dining room. If you haven’t seen it, stop 
by and check out the new dance floor, ship store and paint 
colors. 
Their fun fishing weekend returns October 6 & 7. Enjoy a 
Saturday morning fishing charter trip aboard the Double 
Eagle for $40 per person. Bring your own food and drinks or 
buy it on the boat. They will have the entire boat, but there is 
a limited availability, so reserve early. Afterwards there will be 
a cornhole tournament with live entertainment on the patio. 
Entry is $10 each or $20 per team. First prizes will be 30% of 
the entrance fees. Registration opens at 2pm, and the games 
begin at 3pm.
On Sunday, they are hosting an All-You-Can-Eat Fish Fry, 
with raffle prizes and games including the Second Annual 
Potato Derby Races, hosted by Gary and Sondra Newcom. 
Each participant creates a “derby car” from a potato and a 
few provided items. The “potato-cars” will race each other, 
until a single winner emerges. There will be prizes for the 
fastest and most creative potatoes.
If you or your business would like to donate items, for the 
raffle please contact our raffle chairman, Linda Dorn at 
lindadorn99@gmail.com. All proceeds will be used to 
enhance CYC’s amenities. Last year’s proceeds purchased 
audio visual equipment used during events and presentations.
Chartered in 1911, Clearwater Yacht Club is one of the 
oldest Yacht Clubs in the country, and has a reputation as 
one of the most fun clubs in the state. You don’t need to own 
a boat, to join as most of their social activities are parties at 
their in-house restaurant or waterside Tiki-Bar. 
Learn more at www.ClearwaterYachtCLub.org or e-mail 
Office@ClearwaterYachtClub.org or call 447-6000.
DAUGHTERS OF AMERICAN REVOLUTION (DAR) 
They meet monthly at 11:30am on the third Friday, at 
Belleair Country Club for lunch. Call Linda Mintz 488-1068. 
BELLEAIR BEACH LADIES LUNCHEON CLUB                  
The first lunch meeting of the new year is October 9th at 
Heilman’s Beachcomber in Clearwater Beach. The speakers 
are from Southeastern Guide Dogs, last year’s main project. 
November 13th they meet be at the Clearwater Yacht Club. 
December 11th they meet at the Belleair Country Club with 
a Patchington’s Annual Fashion Show. 
They meet on the second Tuesday of the month, October  
May, at area restaurants. You do not have to live in Belleair 
Beach to join. Membership is open to area residents at $15 
a year. RSVP for lunch with Sue Edmunds at 596-5710.
CLEARWATER GARDEN CLUB             
They are holding their annual Trash to Treasure fund-raiser 
October 6. Members have done some early fall cleaning and 
have donated their new and gently used items. Items will be 
open for purchase beginning at 9am at the Seminole Street 
Club house. There will also be a lot of baked items.   

The Clearwater Garden Club meets twice a month in 
Clearwater at 405 Seminole Street. Meetings cost $5 for 
members,  $8 non-members. They also holds demonstrations 
on the third Saturday of the month. For more information, 
call 316-5504 email ClearwaterGardenClub@Gmail.
com or visit ClearwaterGardenClub.org

Organizational News...



BELLEAIR AREA NEIGHBORHOOD NEWSLETTER Page 37

BELLEAIR ROTARY                           
They meet every Thursday at 12:15pm at the Belleair Country 
Club. The third Thursday of every month is the general 
assembly and Board meeting. They have events throughout 
the year and proceeds benefit many local charities including 
Belleair Elementary, Upper Pinellas UPARC, the Salvation 
Army, Polio Eradication, the Rotary Foundation and many 
other local causes. Their web site is www.BelleairRotary.org. 
MILITARY ORDER OF THE WORLD WARS        
The Clearwater Chapter of the Military Order of the World 
Wars meets for lunch on the first Tuesday of each month at 
the Belleair Country Club. Social hour begins at 11:30am 
followed by lunch and a program. Members are retired 
active duty Military Officers and their spouses or widows. 
They welcome new members. To RSVP for lunch or to join, 
call LTC. George Smith at 786-5578. 
NEWCOMER CLUB     
You do not have to be new to the area to join this club. But 
if you are—this club is for you. This is a social club to help 
relocated residents, and others in the area, develop new 
friends. The ladies meet monthly at different locations for 
lunch with guest speakers. Leisure activities vary from card 
games to field trips and theater shows. 
Mary Petrovich is the current President. Please RSVP with 
Ginny by calling 365-3493 or Mary Jane at 352-263-5518. 
Visit WelcomeNewComerClub.com.
BELLEAIR SOCIAL CLUB             
They meet at 9am every Tuesday in the back of Panera Bread 
for coffee and socializing. They also meet for dinner at different 
restaurants on the first and third Sundays, and for lunch on the 
second and fourth Wednesdays each month. 
This organization is open to all seniors, living in the greater 
Belleair area. There are no dues and couples are encouraged 
to join the fun. Call Marilyn Daminato,585-9633. 
BELLEAIR GARDEN CLUB                    
Their Back Porch Sale is October 6, 8am to 3pm. This one-day 
sale features a bit of everything—furniture, dishware, framed 
art, holiday decorations and more. Cash only. All proceeds 
benefit their scholarship and historic preservation programs.
They meet at the Belleair Garden Club at 903 Ponce de 
Leon Blvd in the Town of Belleair on the first and second 
Wednesdays of each month. The first Wednesday meetings 
are a tea and general meeting. There will also be field trips 
planned throughout the year. 
Annual membership is $50 per year per person. Couples pay 
$75. Seasonal members $30. Guests are welcome. Email 
Kathleen_Hardwick@MSN.com or visit BelleairGardenClub.com.
BEACH ART CENTER
Join then during Indian Rocks Beach’s Octoberfest, 
Saturday, October 13th  from 10am to 7pm they will have 
Art Demonstrations, Gift Shop Art Sales, and Artists Selling 
their Creative Works. Artists can reserve a table, inside the 
art center, to sell their artwork so they can go buy more Art 
Supplies!!
Reservations are available to members at a cost of $10 for 
a 6 foot table ($65 non-members). Artist must stay with their 
works and are responsible for all personal sales transactions.  
If the Artist chooses to have sales processed through BAC, 
regular consignment cost apply. 
Reserve your table today. Call 727-596-4331 or contact 
Barbara Parker at arts1515@gmail.com.

Organizational News...
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ST. PETERSBURG FESTIVAL OF THE 
ARTS - SPF18 RETURNS

St. Pete Performs! The fourth annual St. Petersburg Festival 
of the Arts – SPF18 will run October 19 – 28. Celebrating 
St. Petersburg’s well-known reputation as a leading arts and 
cultural destination, SPF18 showcases the performing arts with 
a spectrum of special events and one-of-a-kind experiences.

SCHEDULE OF PERFORMANCES
Oct. 19, 21, 23 St. Petersburg Opera
The Palladium’s Hough Hall, 253 5th Ave. N. Tickets/Info:  
www.stpeteopera.org/buy-tickets
Oct 19 Florida Orchestra: Music of Queen Rock Concert 
8 PM, Mahaffey Theater, 400 1st St. S. Tickets/Info: 
floridaorchestra.org
Oct. 18 – 21 Tampa Bay Latin Film Festival (TBLFF)
Various Times, Sundial AMC, 151 2nd Ave. N. Tickets/Info: 
Tampabaylatinfilmfestival.com
Oct. 20 The Florida Orchestra Pops in the Park
Vinoy Park, 4 pm Community performances; 7 pm The Florida 
Orchestra. Free Admission. Info: floridaorchestra.org
Oct. 22  An Evening of Jazz – Al Dowing
The Hangar Restaurant, Albert Whitted Airport, 540 1st St. SE 
Free Admission. Info: www.aldowningjazz.com/index.php
Oct. 23  La Lucha!
5-8 PM, The James Museum of Western & Wildlife Art, 150 
Central Avenue Tickets: $10 (includes gallery access) Free for 
James Museum members Info: info@thejamesmuseum.org
Oct. 24 Artful Wine Pairings Dinner Benefit
6 -9 PM, The Birchwood, 340 Beach Dr. NE, Tickets: $200. 
Purchase online at www.stpeteartsalliance.org
Oct. 25 Cabaret Benefit – Songs of Fred Astaire
8 PM Iberian Rooster Restaurant, 475 Central Ave.
Tickets: $25 – Purchase online at www.stpeteartsalliance.org
Oct 25 Air-Earth-Fire-Water: Creative Collaboration
20-minute performances at 5:30 and 6:30 PM Museum of 
Fine Arts, Beach Drive Entrance Plaza Free Admission
Oct. 25-27 Festival Pop-Up Performances
7:30 – 9:00 PM - Various locations TBA Free Performance
Oct. 25-26 Work: Site – Dance at Work
Free Admission, Various locations & times TBA
Contact: Andee Scott, 512-633-8986, andeescott@gmail.com
Oct. 26  AS IF! (American Stage Improv Festival)
8 PM, Side Door Cabaret @ The Palladium, 253 5th Ave. N.
Tickets $25, $45 prime seats. mypalladium.org/box-office/
Oct. 26, 28 Shakespeare – A Midsummer Night’s Dream
Williams Park - 7:30 PM, Contact: 727-895-6620, 
thestudioat620.org Free Admission
Oct 27 St. Pete Shares the Stage! Dance St. Pete
8 PM, Palladium, 253 5th Ave. N. mypalladium.org/box-office/
Oct 27 Movies In The Park – Halloween Movies!
6 PM, Williams Park, Free, facebook.com/CinemaSquatch/
Oct. 27 Florida Orchestra: Evening at Bach’s 
Coffeehouse
8 PM, Mahaffey Theater, 400 1st St. S. floridaorchestra.org.
Oct. 27 Take A Chance Dance Project
2 PM, Free, First Unity Spiritual Campus, 460 46th Ave N. 
Oct. 28  Orchestra Fuego Concert & Dance
6-9 PM, Manhattan Casino, 642 22nd Street S. $25, 
stpeteartsalliance.org
Oct. 28 Sunshine City, The Musical – Concert Version
7:00 PM, Opera Central, 2145 First Avenue S. $20, 
sunshinecitythemusical.com
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BELLEAIR REC CENTER NEWS
PARK DEDICATION - OCTOBER 12, 6PM
The Pat Wall and Magnolia Park at Rosery Road & Ponce De Leon 
Blvd will be dedicated at a family-fun event, with entertainment, 
music, food and drinks available for purchase. Members of 
the Belleair Community Foundation will get entry to the VIP 
area, which includes wine, a free glass, beverages, gourmet 
appetizers and gifts. Visit BelleairCommunityFoundation.org. 
HALLOWEEN PARTY OCTOBER 27, 4:30 TO 8PM
This is the Rec Center’s big neighborhood Halloween Party 
which includes a costume contest, crafts, bounce-house, and 
trick-or treating. There is no haunted house this year. 
VETERAN’S DAY, HUNTER’S PARK, NOVEMBER 11, 5PM
This is a special musical event to honor our veterans. Music will 
be provided by The Black Honkies. Expect a large crowd and 
parking may be difficult. Attendees should bring lawn chairs. 
Food and beverages will be available for purchase. Hunter Park 
is located at 999 Indian Rocks Road N. in the Town of Belleair. 
TEEN COUNCIL’S SOCK-GIVING CAMPAIGN
Once again during the month of November, the Belleair Teen 
Council will be collecting new socks for all ages and genders to 
give to local people in need. Their goal is 600 pairs of socks. 
ADOPT A FAMILY FOR THANKSGIVING NOVEMBER 1-16
The Town of Belleair is adopting 40 families this Thanksgiving 
holiday. Help them by donating non-perishable goods and 
household items or cash. $100 adopts an entire family. 
GIRLS ON THE RUN
Girls are running at the Rec Center on Tuesdays and 
Thursdays from 4 to 5:30pm. This is a good way to get in 
shape and meet other girls your age who like to run. Plus, you 
will be training for many area races. 
Visit BelleairRec.com, or call 518-3728 for more information.
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