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Weekly Update  
Delivery Options 

 
Send change of address or 

request for delivery to WUD 
by phone or email at: 

(209)527-6453 
info@wudairies.com 

Struggling with 
Depression? 

 
Call 1-800-784-2433 any 

time, 24x7, for a live, trained 
person to talk with or to find 

local resources.  

LUC: Lecheros Unidos 
de California 

 
Western United Dairies  is 

proud to host LUC, a 
clearinghouse of resources to 

assist in all aspects of 
searching for and hiring 

employees for your dairy.  

 
LUC services are offered in 
Spanish & English & include:  
▪ Free advertisement of job 
postings to a  wide audience 

of potential employees 
▪ Phone call interviews with 

translation services 
▪ Access to a pool of pre-
screened employees with 

dairy experience 

 
For more information, visit:  
westernuniteddairies.com/

lecheros-unidos 

Update: Central Valley Nitrate Management Zones 
By Paul Sousa, Director of Regulatory and Environmental Affairs 
 The Central Valley Water Board program of CV-Salts is well into the 
implementation phase with priority 1 management zones.  CV-Salts is an effort to 
address our most pressing water quality challenges in a reasonable and effective 
manner that was supported by a broad group of stakeholders, including WUD, 
because it also brings much needed regulatory relief.  The goal was to have water 
quality addressed through local management zones that were more in touch with 
local issues.  To balance the workload these management zones were prioritized into 
3 groups.  Priority 1 management zones are up and running and the focus is now on 
getting priority 2 management zones going.  The Central Valley Dairy Representative 
Monitoring Program (CVDRMP) has stepped up to make compliance with these new 
requirements as simple and cost effective as possible. (continued on page 3) 

Using TikTok to Expand our Reach and Tell our Story 
Yes, we’re on TikTok! 
 It’s the platform everyone has heard of but anyone who has used a fax 
machine doesn’t understand. Why is it important that we build a presence on a 
platform known for its viral dances? Gen Z – That’s why. 
As of 2020, approximately, half of the American population are millennials or 
younger and Gen Z’s are in line to become the next generation of consumers 
and constituents. 
 Expected to be the most educated generation, research conducted by the 
California Cattle Council found that these digital natives were the least 
knowledgeable about how beef and dairy products are produced in California, while 
also having considerably more negative perceptions of these products. Cattle 
Council research also found that Gen Z consumers are most likely to espouse 
negative perceptions of cattle in California and their role in producing food, with 
strong feelings that cattle and dairy cows are treated poorly. Their lack of 
knowledge is a clear indicator of the misinformation and underrepresentation of 
accurate sources on the platform they consume their news and entertainment on - 
TikTok.  (continued on page 3) 
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Thank you to our current sponsors.  
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Advertise with us: click here 

CDFA Announces Producer Review Board 
Meeting 
 CDFA has announced a Producer Review Board 
meeting for June. The meeting agenda and information can 
be viewed below:  

 
 

CMAB Kicks off Busy Dairy Month  
While the California Milk Advisory Board 

celebrates dairy all year long – it’s literally the reason we 
exist – June Dairy Month is always a special time of the 
year because it allows us to really focus on farm families 
and the contributions they make to their communities. 
Sustainability is an increasingly important part of that 
story.  

In addition to a variety of editorials that spotlight 
California dairy farmers and the progress they are making 
to create a more sustainable future, the CMAB is kicking 
off Dairy Month on World Milk Day with an 
announcement of a partnership with Feeding America and 
the California Association of Food Banks to increase 
access to nutritious dairy foods under our 
#CADAIRY4GOOD initiative. This initiative, which 
highlights the shared values of our farmers and California 

families, will 
provide $1 million 
in resources to 

food banks throughout the state. These resources in food 
donations and grants are funded by farmers with matching 
funds from Feeding America and other partners, increasing 
our reach and impact. We’re starting in June with a pilot 
program to provide 192,000 one-pound packages of 
California cheese to 11 food banks in the state and will 
continue during September Hunger Action Month with 
fluid milk donations and community milk drives.  

On the retail side, June marks the return of our 
popular summer snacking promotion, which encourages 
consumers to “Snack Happy” with Real California dairy 
products from cheese and yogurt to ice cream, cottage 
cheese, drinkable yogurts and more. Consumers will be on 
the go with family celebrations, road trips and outdoor 
gatherings and we know, regardless of the event, happy 
snacks begin with our favorite dairy foods.     

This month-long campaign carries us through June 
and well into July as National Ice Cream month and 
features an integrated program with multiple retail 
partners and 655 stores in California. Banner and social 
media ads in English and Spanish will continue to reach 
consumers when and where they shop and we’ll also 
conduct a full PR surround sound campaign including social 
media influencer integrations on Instagram and TikTok.  
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Using TikTok to Expand our Reach and Tell our Story (cont.) 
 In a short amount of time, TikTok has accomplished what 
other social media platforms have been working on for nearly a 
decade - to become a part of culture. It’s trends - songs, voiceo-
vers, and dances - are repeated by youth and young adults offline 
and IRL (in real life) every day. TikTok heavily influences their de-
sires, aspirations and even purchase decisions.  
 Our emphasis on communication with Gen Z is based on 
the premise of educating the next generation of consumers and 
constituents. We wish to highlight the importances of the dairy 
industry, including sustainability improvements and technological 
advancements; access to nutrition; and humanizing our industry, 
featuring dairy families and their roles in dairy production and 
environmental stewardship. Other industries have capitalized on 
the direct access to this target audience and are seeing their 
brands become relevant in mainstream culture. 
 Currently the dairy industry is being underrepresented on 
these social platforms. The WUD Foundation sees an opportunity 
to leverage video to keep consumers engaged, educated and 
satisfied. This investment allows us to increase industry aware-
ness, attract new consumers, enlarge our community, and build a 
coordinated foundation. 
 As we develop content for this platform, we look forward 
to engaging with you and your families, highlighting the issues 
that we tackle as an industry, but also introducing the world to 
the things that are most important to us - our families, our animals, our communities, and our #dairydogs or 
#dairycats. 
 Follow us on TikTok at https://www.tiktok.com/t/ZTdWPpcRd/ or scan the QR code to find our pro-
file. If you are interested in participating in our content, reach out to us at amanda@outlawdesign.co. We’d love 
to include you and your operation.  
 

Update: Central Valley Nitrate Management Zones (cont.) 
 The priority 2 areas include the Eastern San Joaquin, Delta-Mendota, Merced, Madera, and 

most of Kern County groundwater subbasins.  We understand that the Water Board is working to officially set 
up those priority 2 management zones.  Since we have experience with the priority 1 zones there are some les-
sons that can be passed on to the remaining areas.  First and most important is that dairy owners need to engage 
in the process-with neighbors, trade associations, their local Farm Bureau.  The beginning of a nitrate manage-
ment zone normally begins with informal meetings of the interested parties.  After several meetings direction is 
established, and the leadership starts form.  During this period important decisions are made as to the structure 
of the organization and who will lead it.  Once the organization has a structure it then decides how the costs of 
the organization will be divided up amongst its beneficiaries.  This is when it is important for the voice of dairy 
be present in the conversation because it is too easy to volunteer those who are not at the table to pay a high-
er share.   

In many cases priority 2 management zones may be looking to join with priority 1 zones that are adja-
cent to them to streamline the process of getting up and going since there is already a structure there to follow.  
In that case a priority 2 management zone can look at the track record of those priority 1 zones to see how 
their costs have compared and how dairy has been treated in the process.  So, get engaged early to help steer 
the process in the best way possible; visit with your neighbors, contact your local Farm Bureau, and call West-
ern United Dairies. In addition, the CVDRMP is coordinating liaisons between its board of directors and the 
management zones so contact them or WUD if you are interested.  As always, if you have questions on this or 
any other environmental issues, please give me a call at the WUD office at 209-527-6453 or email 
paul@wudairies.com. 

https://www.tiktok.com/t/ZTdWPpcRd/
mailto:amanda@outlawdesign.co
mailto:paul@wudairies.com


WEEKLY  
MARKET 
UPDATE 

CONTACT US ● 1145 Geer Rd, Ste D, Turlock, CA 95350 ● P: 209.527.6453 ● F: 209.527.0630 ● info@wudairies.com  

The April Cold Storage report put total cheese 

stocks at 1.481 billion pounds, up 2.2% (+32  

million pounds) versus 2021 and +1.0% (+14.9  

million pounds) on the month. The five-year  

average monthly rise is +31.8 million pounds. 

• Adequate cheese supplies made buyers less 

interested in paying higher prices in Chicago, 

causing both blocks and barrels to tumble on 

the week. 

• Butter inventories slipped again in April,  

totaling 299.6 million pounds. That’s down 

23.2% (-90.5 million pounds) year-over-year. 

Stocks rose 5.9% (+17 million pounds) on the 

month, but that’s well below the five-year 

average rise of 34 million pounds. 

• Buyers stepped up activity for the second 

week in a row, taking prices higher. But 

sellers seem to have plenty of butter. 

• The recent Milk Production report generated 

some anxiety in the NDM market, motivating 

buyers to take a more active position and 

pushing prices up. 

• Third quarter Class III futures continue to 

climb, finishing the week at $24.38 per  

hundredweight, up 19 cents versus prior-

week levels. Meanwhile, third quarter Class 

IV also jumped, reaching $25.63 per hun-

dredweight. That’s up 58 cents on the week. 

• The weather allowed planters to gain more 

ground last week as they worked to make up 

for the slow start to the season. As of May 

22, corn planting was 72% complete, up 

from 49% the week before, but still below 

89% last year and the five-year average of 

79%. Soybean planting reached 50%, up 

from 30% the previous week, but down from 

73% in 2021 and 55% on the five-year aver-

age. 

• Weather reports for the next week were 

mixed, pushing corn prices lower while  

soybeans jumped. 
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Contact: Tiffany LaMendola 


