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Illustration of “Jim Crow,” the 
immensely popular blackface 

minstrel character after whom the 
system of segregation was named. 

2007 add for Newport Menthol 
Cigarettes. From the Newport 

Pleasure Series.



THE EXHIBITION
Introduction

The African American Tobacco Control 
Leadership Council (AATCLC) was founded 
in California in 2008 in partnership with 
community stakeholders, elected officials and 
public health agencies to inform the national 
direction of tobacco policies, practices, and 
priorities. Our mission is to save Black Lives by 
educating the public about the adverse effects 
of tobacco on the African American and African 
immigrant populations of the nation. The 
AATCLC is also for assisting local communities 
in implementing and enforcing “Buffer Zones” 
which prohibit the sale of all flavored tobacco 
products within a 500 – 1000 foot perimeter 
around schools.

The AATCLC in partnership with the African 
American Center at the San Francisco Main 
Library launched the “Same Game, Different 
Smokers: A Look at the Tobacco Industry’s 
Footprint on Black Lives and Black Lungs” 
exhibition to highlight how the tobacco 
industry has historically many of the ways 
and disproportionately targeted the African 
American community and other communities 
of color with colonial imperialism, predatory 
marketing tactics, dangerous deregulation 
of the nefarious tobacco companies and 
the evolution of tobacco products. Using 
a culturally responsive and social justice 
framework, this exhibition explicitly identifies 
the parallels between the historical and 
current agenda of the tobacco o industry to 
target youth of color and urges the public 
to take action before the cultural and health 
consequences of the flavored E-cigarette 
movement become irreversible. 

THE PURPOSE OF THIS CURRICULUM

The purpose of this curriculum is to provide an 
online resource for educators to assist them 
in preparing students to mindfully engage 
with the content of the exhibition, achieve 
the intended learning objectives based on the 
central concepts of the exhibition, and inspire 
students to engage in social justice activism to 
become advocates for the end of tobacco use 
among youth. This curriculum was designed 
within a culturally responsive and social justice 
framework to shed light on how Black bodies 
are constantly under attack and methods that 
can lead students and communities towards 
important discussions about the impacts of 
systemic racism, targeted predatory marketing, 
tobacco use of all kinds.  Each of the lessons 
in this curriculum aim to empower and equip 
students with the knowledge and tools they 
need to reflect on and critically analyze the 
evolution of predatory marketing and how 
specific imagery is used to target certain 
communities for social control We hope to also 
prompt them to consider the history of cultural 
exploitation for monetary gain, and the fatal 
implications of using commercial , how they are 
empowered to advocate for themselves and 
their community tobacco. Students will learn 
about African American historical figures who 
were impacted by Nicotine addiction and in 
contrast, powerful community figures who are 
leading the fight against the tobacco industry.  



VOCABULARY AND 
SOCIAL CONTEXT

THE Exhibition’S CENTRAL themes

The “Same Game, Different Smokers: exhibition extensively explores the issue of physical and 
cultural exploitation. Cultural exploitation can be defined as the “the appropriation of elements 
of a subordinated culture by a dominant culture without substantive reciprocity, permission, 
compensation, understanding, or appreciation” (Rogers, 2006). The tobacco industry used African 
American cultural mores in their advertising to attract African Americans to their addictive and life-
threatening products. They intentionally used images of African American models posing joyfully as 
they smoked cigarettes in clothing and environments that were appealing to African Americans. They 
also marketed menthol cigarettes as being the “cool” cigarettes, capitalizing on the Black cultural 
concept of “coolness and style”. Menthol cigarettes are easier to smoke than non-menthol cigarettes 
because of the peppermint like flavor which made them highly addictive. The industry  started using 
charming images of African in the 1940s and 50s once they were identified as an untapped target 
market Prior to that time the industry used derogatory and racist images that dehumanized and 
deformed the Black body and served to otherize Black people promote ideas of white superiority 
and Black inhumanity. They publicized ads with titles and tags lines like “Nigger Hair” and “Smoke 
Coon Skin Cigars” that evoked ideas of dissecting and ingesting parts of the Black body. This kind 
of advertising appealed to the white consumer who culturally did not see African Americans as 
humans. Black folks were not the only people of color who were exploited by big tobacco. The 
tobacco industry also usurped Native American imagery to sell commercial tobacco to the public. 
Nicotana rustica aka the sacred tobacco plant is sacred to Native Americans who traditionally used 
the plant for spiritual and healing purposes. Images of Native Americans people can be seen today 
on tobacco products like American Spirits who market their cigarettes as “pure” and “natural”.

This exhibition details how the tobacco industry uses predatory marketing  as its main advertising 
tactic. The tobacco industry is notorious for intentionally targeting African American communities 
and other communities of color with their marketing strategies and advertisement. 

C E N T R A L  T H E M E S

PHYSICAL & CULTURAL EXPLOITATION



 African American receive the most media messaging and imagery of tobacco products and as a 
result, suffer from the most tobacco induced illnesses of any cultural group. Research suggests that 
more tobacco retailers exist in areas that are heavily populated with African American, Hispanic, 
and low-income citizens. More stores selling tobacco products means more exposure to point-
of-sale marketing. Big tobacco has also sponsored many cultural events, made contributions to 
minority higher education institutions, community organizations, and elected officials. They also used 
targeting direct mail promotions and advertising in publications and venues that are popular with 
African American audiences. They even historically targeted African American people by handing out 
free cigarettes to children as young as 9am.

PREDATORY MARKETING AND ADVERTISING 

ACTIVISM

OTHERIZATION

Although the multi-billion dollar tobacco industry has been successful in manipulating millions of 
African Americans to become lifetime consumers of their products, there has always been efforts to 
resist and rebuke the use of tobacco in the Black community. Anti-tobacco activism was pioneered by 
community members who noticed how dedicated the tobacco industry was in targeting the African 
American community with their exploitative imagery and targeted marketing tactics. Many activists 
galvanized folks in the community to take matters in their own hands by “white-washing” tobacco 
billboards that featured African American models and/or were located in Black urban areas. They 
would paint over the billboards with white paint to ensure that the community would no longer be 
subjected to predatory messaging. In addition, African American artists used art activism to raise 
awareness in the community about how the tobacco industry used beautiful Black imagery to lure 
in African American consumers. Today, organizations like the African American Tobacco Control 
Leadership Council and NAATPN are national advocates for regulating Big tobacco and protecting 
underserved communities from their dangerous agenda. Today, one of the biggest issues.

Othering can be defined as, “to make or regard (a person, social group, etc.) as alien or different.”  
The exhibition highlights clear evidence that racially offensive portrayals of African people were 
used to support ideas of African people’s supposed “inherent inferiority” and inhumanity. This tactic, 
known as otherization, is used to justify the barbaric behavior towards African Americans during the 
early commercialization of tobacco products.



CURRICULUM  
OVERVIEW
CURRICULUM OBJECTIVE

Through art, social activism, and content analysis, students will examine and internalize the 
primary themes of the “Same Game, Different Lungs” exhibition: cultural exploitation, predatory 
marketing, social justice activism, and otherization. Students will engage in activities that deepen 
their understanding of the extent to which African Americans have been historically and currently 
targeted consumers of tobacco products. 

CURRICULUM METHODOLOGY

This curriculum combines project based learning (PBL), social justice activism, and an artistic 
expression framework that encourages students to engage in meaningful discourse about the 
tobacco industry, explore how they can become anti-tobacco advocates, and develop empathy for 
those communities who are negatively impacted by the tobacco industry. Each grade group has two 
lessons. The first lesson introduces one of the main themes and the second, encourages students to 
become anti-tobacco advocates.

CURRICULUM INTEGRATION

This curriculum combines project based learning (PBL), social justice activism, and an artistic 
expression framework that encourages students to engage in meaningful discourse about the 
tobacco industry, explore how they can become anti-tobacco advocates, and develop empathy for 
those communities who are negatively impacted by the tobacco industry. Each grade group has two 
lessons. The first lesson introduces one of the main themes and the second, encourages students to 
become anti-tobacco advocates.



LESSON PLANS

LESSON 1: WHO ARE THEY TARGETING? (PRE-VISITATION)

Grades 3-5

ACTIVITY TITLE  
Pin the Target on the Demographic

OBJECTIVE 
Students will learn the definition 
and significance of the term 
demographic and identify how 
large companies/industries target 
particular demographics in their 
advertisements.

ESSENTIAL QUESTION 
How and why do companies target 
specific groups in their advertising? 

MATERIALS 
Magazines, adhesives (glue or tape), 
target cut out sheet (provided), 
scissors, computers (if printing images 
from internet or exploring marketing 
tactics on social media)

ACTIVITY OVERVIEW  
Students will identify how companies 
use advertising in magazines and/
or social media to target particular 
demographics. Students will 
look through magazines, choose 
advertisements, observe the 
advertisements and identify two 
things: 1. What product is the ad 
selling? 2. Who are they selling their 
product to? Once this is identified, 
students will write it down on a target,  
cut it out, and glue it on the ad. 



Lesson Flow
SET THE TONE BY OPENING UP THE NARRATIVE

• Provide students with the three images above. Ask them to observe each 
one and share what they notice.

i.e. What do you notice? Who is in these images? What are these images selling? To 
who?

• Open the narrative with background information

ACTIVITY TIME 

• Introduce activity: Pin the Target on the Demographic

i. Provide students with the activity overview 

• Distribute supplies

i. Distribute 1-2 magazines, 1-2 pair of scissors, 1 target sheet and 1 adhesive 
tool to students in groups of 2 or 3. 

• Instruct students to go through the magazine and identify advertisements. 

• Once the advertisement is identified they should determine what 
demographic group the advertisement is targeting. 

• When the demographic is determined they should place a target on the ad 
and write down the demographic on the target.

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share 
their thoughts.

IDENTIFY VOCABULARY

• Repeat vocabulary to the students and answer any clarifying questions 
about what particular words mean

 ASSESSMENT

• Students should share their findings with the class.

• Make a running list of demographics that were identified 

CLOSING DISCUSSION QUESTIONS

• Why do you think those particular demographics were targeted?

• Are the products they are selling harmful or helpful to the community they 
are intended for? 



Background Information
Every large industry and/or company has a strategy to market or advertise their products to the world. 
And although they want as many people as possible to purchase their products, they usually target 
specific groups of people, or demographics, who they think will purchase their products the most. 
This practice is called targeted marketing. Why would a company do this, you ask? To make the most 
money of course! The nicotine addiction industry, also known as Big Tobacco or the Tobacco industry, 
has targeted African Americans as their major consumers by using culturally exploitative advertising 
for many years an industry wants a particular community to buy their products, they must figure 
out what that community is like, what that community enjoys and how that community likes spends 
their money. Big Tobacco conducted major research and hired experts to figure out how they could 
successfully gain African Americans as reliable purchasers of their dangerous and addictive products. 
Although the tobacco industry used the most  racist and derogatory images of African Americans 
in their earliest advertisements to appeal to the white, and oftentimes racist consumer, from the 
1950’s-2000’s Big tobacco used favorable African American models in their visual ads once they 
realized that the African American community would be a profitable community to target. They even 
began distributing free cigarettes to African American youth! Today, many industries, including Big 
Tobacco, target African Americans as their consumers.  Can you think of some other companies that 
target African Americans? What about other demographics? Other dangerous products?

SUGGESTED CRITICAL 
DISCUSSION QUESTIONS: 

1. Why do you think African 
Americans are the central 
target of the tobacco 
industry? 

2. Have you noticed any 
advertising on social 
media that is directed 
towards African 
Americans?

3. What are some other 
demographics that are 
targeted in advertising?

TEACHER TIPS

1. Teachers should allow 
the organic discussion 
to guide their discussion 
questions to allow 
students to become 
familiar with the topic and 
objective of the lesson. 

2. Be sure to emphasize the 
race is not the only kind 
of demographic. There is 
race, culture, age, gender 
etc. Students can come up 
with other demographics.

VOCABULARY: 

1. Demographic

• Target marketing

2. Cultural exploitation 



LESSON 2:  HOW CAN WE BECOME ARTIVISTS? (POST-VISITATION)



ACTIVITY TITLE  
ART is Addictive! 

OBJECTIVE 
Students will learn to use the creative process 
to create a song, rap, or poem to become 
artivists against the Tobacco industry.

ESSENTIAL QUESTION 
How can art be used as an effective tool for 
activism?

MATERIALS 
Notebook paper, writing tool or computers with 
word processing software.

ACTIVITY OVERVIEW  
Students will create a song, rap, chant or poem 
that is so addictive that speaks out against 
tobacco, nicotine, and/or vaping.

Lesson Flow

SET THE TONE BY OPENING UP THE NARRATIVE

• Provide students with the images above. Ask them to observe each one and 
share what they notice.

i.Image 1: Rev. Calvin Butts and team defacing tobacco billboards in Harlem - 1990

1. What’s happening in this photograph?

2. Who is in this photograph? What are they doing?

ii. Image 2: Hank Willis Thomas, “Alive with Pleasure” from the series:  
Fair Warning. © the artist.

1. Who is in this image?

2. What do you notice about this image?

• Open the narrative with background information

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share their 
thoughts.

IDENTIFY VOCABULARY

• Repeat vocabulary to the students and answer any clarifying questions about 
what particular words mean.



ASSESSMENT

• Students will share their art with the class by performing their song, rap, chant, 
or poem. If a student is 

CLOSING DISCUSSION QUESTIONS

• How can your art be used as a form of activism?

• Who will you share your song, rap, chant, or poem with to speak out against 
tobacco?

• How should you prepare yourself when it’s time to vote?

• How can you be informed about laws being enacted in your locale without 
relying on election ads on billboards, mailers and social media?

ACTIVITY TIME 

• Introduce activity: ART is Addictive!

i. Provide students with the activity overview 

• Distribute supplies

i. Pass out notebook paper, writing utensils, and/or technology with word 
processing software

• Instruct students to choose if they want to write a song, rap, chant, or poem. 
Students can also opt to create visual art if the materials are available to them. 

• Once each student has chosen a creative medium, ask them to brainstorm 
keywords or phrases that they could use in their writing to express anti-tobacco 
sentiments. 

• Allow students to begin writing a draft of their song, rap, chant, or poem. Let 
them know that they will eventually share their final product with the class. 

i. Students should incorporate the following characteristics in their song, rap, 
chant, or poem

1. Messaging should be against tobacco use or marketing

2. Catchy and easy to remember 

3. 30 sec to 1min to perform



Background Information
Despite the harmful and intense advertisement of tobacco products in the African American 
community, there were always organizations, individuals, and communities who resisted. They chose 
to take action against Big Tobacco by educating their communities, protesting against predatory 
marketing, and speaking out against Big Tobacco. Community activists like Reverend Calvin Butts and 
Henry McNeil ``Mandrake” Brown, Jr.,  covered up tobacco billboards that featured African American 
models enjoying cigarettes in Black neighborhoods. Artists like Hank Willis Thomas removed most, if 
not all of the words from tobacco ads to just feature the imagery to show how the tobacco industry 
was using the Black aesthetic to appeal to the Black community. And more recently, organizations like 
The African American Tobacco Leadership Council and NAATPN educate the community about the 
negative impacts of tobacco and elected officials like Board Member Malia M.Cohen and Supervisor 
Shamann Walton of San Francisco have advocated for legislation to ban the sale of flavored electronic 
cigarettes. These amazing acts of resistance took back the narrative that was being sold to them 
about tobacco and nicotine in the African American community. You can be an anti-tobacco/nicotine 
advocate by harnessing your power to control the messaging that’s been given to your community! 
Tobacco/nicotine products are extremely addictive but so are catchy songs! Use your songwriting 
powers to create a social justice chant, song, rap or poem to spread to your community so that they 
will be less likely to use tobacco products! 

SUGGESTED CRITICAL 
DISCUSSION QUESTIONS: 

1. What is activism?

2. How can art and music help 
with spreading a social justice 
message?

3. What are some examples of 
songs that inspired change?

TEACHER TIPS

1. This lesson is meant to be easily integrated into your writing 
curriculum but can also be an art lesson. Students may opt to 
draw or paint a picture instead of writing a song, rap, chant, 
or poem. 

2. Teachers can get creative with how students share their art. 
The assessment can be framed as an open mic or concert. Be 
sure to emphasize public speaking skills such as projection, 
posture, and stage presence. 

3. This lesson may take a few class sessions. Teachers can 
determine this based on their schedule and class productivity. 

4. Ask students how they prepare to be creative. What type of 
environment do they need to be creative?

5. Students can work in groups.

VOCABULARY: 

1. Activism 



LESSON PLANS



LESSON 1: COLLAGE OF EXPLOITATION (PRE-VISITATION) 

Grades 6-8



ACTIVITY TITLE  
What’s the Big Picture?

OBJECTIVE 
Students will produce a visual collage to 
identify cultural exploitation in modern 
advertising and marketing. 

ESSENTIAL QUESTION 
How are large industries currently exploiting 
cultures in their advertising?

MATERIALS 
Poster boards, adhesive (glue or tape), 
magazines, scissors, computers (if printing 
images from internet or exploring marketing 
tactics on social media)

ACTIVITY OVERVIEW  
Students will look through magazines and 
cut out images of culturally exploitative 
advertisements to create a collage. 



Lesson Flow
SET THE TONE BY OPENING UP THE NARRATIVE

• Provide students with the first two images above. Ask them to observe each one 
and share what they notice.

i.e. What do you notice? How are these images similar? What are these images 
selling? To who?

• Provide students with the next two photos. 

i. Ask them what these images are trying to portray?

• Open the narrative with background information

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share their 
thoughts.

IDENTIFY VOCABULARY

• Repeat vocabulary to the students and answer any clarifying questions about 
what particular words mean

ASSESSMENT

• Students should share their collages with the class and be able to explain how 
they chose the ads they chose are culturally exploitative.

CLOSING DISCUSSION QUESTIONS

• What’s the difference between racist ads and culturally exploitative ads?

• Are the products in the advertisements harmful or helpful to the community 
they are intended for? 

ACTIVITY TIME 

• Introduce activity: What’s the Big Picture?

i. Provide students with the activity overview 

• Distribute supplies

i. Poster boards, adhesive (glue or tape), magazines, scissors, computers (if 
printing images from internet or exploring marketing tactics on social media)

• Instruct students to go through the magazine and identify culturally exploitative 
advertisements. 

• Once the advertisement is identified they should cut it out and glue it on a 
poster board



Background Information
Every large industry and/or company has a strategy to market or advertise their products to the world. And 
although they want as many people as possible to purchase their products, they usually target specific groups 
of people, or demographics, who they think will purchase their products the most. This practice is called 
predatory or targeted marketing. Why would a company do this, you ask? To make the most money of course! 
The nicotine addiction industry, also known as Big Tobacco or the Tobacco industry, has targeted African 
Americans as their major consumers by using culturally exploitative and racist advertising tactics. When an 
industry wants a particular community to buy their products, they must figure out what that community is 
like, what that community enjoys and how that community likes spends their money. Big Tobacco conducted 
major research and hired experts to figure out how they could successfully gain African Americans as reliable 
purchasers of their dangerous and addictive products. Although the tobacco industry used the most  racist 
and derogatory images of African Americans in their earliest advertisements to appeal to the white, and 
oftentimes racist consumer, from the 1950’s-2000’s Big tobacco used favorable African American models in 
their visual ads once they realized that the African American community would be a profitable community 
to target. They even began distributing free cigarettes to African American youth! Today, many industries, 
including Big Tobacco, target African Americans as their consumers.  Can you think of some other companies 
that target African Americans? What about other demographics? Other dangerous products?

CRITICAL DISCUSSION QUESTIONS:

1. What’s your “demographic”? Race, gender, age etc.

2. What kind of companies want to sell their products to you and 
those like you? 

3. What tools do you think they use? Magazines, T.V., social media?

4. What is the purpose of advertising? Marketing?

5. Why do you think the Tobacco industry targets African Americans?

6. Why did the tobacco industry use racist images of African 
Americans to appeal to whites?

7. How does cultural exploitation affect the communities it targets?

TEACHER TIPS

1. This activity can be broken up 
into two class sessions based 
on the teacher’s schedule and 
class productivity

2. Students can be divided into 
groups to create the collage.

3. Teachers can discuss the 
impact of social media 
marketing to make it more 
relatable. Ask students what 
advertisements they see on 
Instagram or Facebook.

4. Teachers should draw 
connections between tobacco 
use and vaping.

VOCABULARY: 

• Predatory marketing

• Demographic

• Cultural exploitation



LESSON 2: THE POWER OF THE VOICE (POST-VISITATION)

ACTIVITY TITLE  
Speak Out, Step into Activism

OBJECTIVE 
Students will learn how to compose and 
perform a speech from the perspective of an 
anti-tobacco activist.

ESSENTIAL QUESTION 
How can a powerful speech influence a 
community?

MATERIALS 
Notebook/lined paper, pen and/or pencil OR 
computers with word processing software

ACTIVITY OVERVIEW  
Students will use the writing process to write a 
speech as an anti-tobacco activist.

Lesson Flow
SET THE TONE BY OPENING UP THE NARRATIVE

• Watch the documentary “Black Lives, Black Lungs” by Lincoln Mondy

i. Black Lives/Black Lungs Documentary

• Open the narrative with background information

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share their 
thoughts.

IDENTIFY VOCABULARY

• Repeat vocabulary to the students and answer any clarifying questions about 
what particular words mean.



ASSESSMENT

• Students will share their speeches with the rest of the class. Teachers can get 
creative with the format by having students use a podium or dress up for their 
speech presentations. 

CLOSING DISCUSSION QUESTIONS

• Are speeches effective tools for activism? Why or Why not?

• What makes your speech influential?

ACTIVITY TIME 

• Introduce activity: Speak Up and Step into Activism

i. Provide students with the activity overview 

• Distribute supplies

i. Pass out notebook paper, writing utensils, and/or technology with word 
processing software

• Inform students that they will be writing a speech as an anti-tobacco activist.

• Allow students to begin writing a draft of their speech. Let them know that they 
will eventually share their final product with the class. 

• Students should incorporate the following characteristics in their speech:

1. Structured 

2. Clear

3. Direct message

4. Should be against vaping and/or tobacco use or marketing

5. Concise

6. Interesting



Opening the narrative
Despite the harmful predatory marketing of tobacco products in the African American community, 
there were always organizations, individuals, and communities who resisted. They chose to take 
action against Big Tobacco by educating their community, protesting against predatory marketing, 
and speaking out. Community activists like Reverend Calvin Butts and Henry McNeil “Mandrake” 
Brown, Jr.,  covered up tobacco billboards in Black neighborhoods that featured African American 
models smoking cigarettes. Artists like Hank Willis Thomas removed all of the tobacco language from 
their ads to just feature the imagery. Organizations like The African American Tobacco Leadership 
Council and NAATPN educate the community about the negative impacts of tobacco and elected 
officials like Board Member Malia M.Cohen and Supervisor Shamann Walton of San Francisco have 
advocated for legislation to ban the sale of flavored electronic cigarettes. You can be an anti-tobacco 
advocate too just by educating your community and speaking out! Speeches can be a great tool for 
activists to use to create a moment that no one can forget. They can also be extremely motivating 
and move communities toward social justice!

SUGGESTED DISCUSSION QUESTIONS:

1. What does activism mean to you?

2. Why is activism important?

3. What speeches do you know of that 
have shifted the culture?

4. How was activism in the past? 

5. Is activism still alive today? What 
does it look like?

TEACHER TIPS

1. Teachers should discuss the impact of powerful 
speeches from activists (Civil Rights Movement, 
Me Too movement, Black power movement etc.)

2. Additional resources that could be used are 
youtube clips of famous, impactful speeches.

3. This activity can be broken up into multiple class 
sessions depending on teachers schedule and 
class productivity 

4. Teachers can discuss  discuss the pros and cons  
of social media activism

5. Teachers should also discuss important 
communication skills like projection, posture, 
stage presences, eye contact, and audience 
engagement. 

VOCABULARY: 

• Activism 

• Resistance



LESSON 1: THE GREAT 
DEBATE: IS VAPING SAFER 

THAN SMOKING?   
(PRE-VISITATION)

Grades 9-12



ACTIVITY TITLE  
Is it Really a Debate? 

OBJECTIVE 
Students will present oral arguments based on 
evidence about the pros and cons of tobacco 
usage in the past (commercial cigarettes) 
vs present (vaping) to learn more about the 
relationship between traditional tobacco use 
and current vaping practices.

ESSENTIAL QUESTION 
1. Is tobacco smoke more harmful than vaping? 
2 . Who should have the right smoke?

MATERIALS 
Technology with internet access that allows 
students to do preliminary research before the 
final classroom debate, blackboard and chalk or 
whiteboard and markers, paper, writing tools, 
and timing device

ACTIVITY OVERVIEW  
Students will engage in a meaningful and 
informative classroom debate where they 
compare and contrast the impacts of tobacco 
use and current vaping practices.

Lesson Flow
SET THE TONE BY OPENING UP THE NARRATIVE

• Provide students with the two images above. Ask them to observe each one and 
share what they notice.

i.e. What do you notice? What are the messages conveyed in each image?

• Open the narrative with background information

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share their 
thoughts.

IDENTIFY VOCABULARY 

• Repeat vocabulary to the students and answer any clarifying questions about 
what particular words mean

ACTIVITY TIME 

• Introduce activity: The Great Debate

i. Provide students with the activity overview

ii. Ask students if they know what a debate is or if they have participated in a 
debate. 



 ASSESSMENT

• Students will present their arguments for and against the debate theme in a 
classroom debate.

CLOSING REFLECTION QUESTIONS

• How was the debating experience?

• Did this debate change your original ideas about vaping and cigarettes?

• Choose a debate theme

i.  Debate theme #1: Is Vaping a healthier choice than traditional commercial 
cigarettes?

ii. Debate theme #2: Do adults have the right to smoke or vape if they choose to?

• Divide students into groups based on a pro or con position. One group can move 
to one side of the room and the other, to the other side. Each group should 
choose a group leader.

i. Debate theme #1

1. PRO: “Yes, it is healthier to vape instead of smoking traditional cigarettes.” 

2. CON:“No, it is not healthier to vape instead of smoking traditional cigarettes.”

ii. Debate theme #2

a. PRO: “Yes, adults should have the right to vape or smoke cigarettes if they 
choose to.”

b. CON: “No, adults should not have the right to vape or smoke if they choose to.”

• d. Distribute/assign technology

i. Students should be allowed to conduct preliminary research

ii. This could take a full class session

e. Establish rules for the debate

i. Remind students that the goal is to establish a convincing, yet respectful 
position

ii. Debators must be skillful at agreeing and disagreeing and should not take it 
personally when the other side presents a contrasting argument

iii. This is when teachers should develop time constraints for each group to present 
their argument

1. Be sure to make time for preparation, opening arguments, rebuttals, and 
closing arguments

• Once students are clear about the debate rules, each side should create a T chart 
to write out their evidence for arguing PRO or CON and also brainstorm evidence 
the other side might use against them in the debate.

• When students are prepared, the debate can commence after reminding them of 
debate rules. 



Opening the narrative

The tobacco industry and other emerging nicotine addiction companies have shifted gears to 
create a more marketable product for the modern, more “health conscious” consumer: E-cigarettes. 
E-cigarettes, also referred to as vape pens, are tools used for “vaping”. Vaping is the act of inhaling 
and exhaling  aerosol, often referred to as vapor, which is produced by an e-cigarette or similar 
device. The term is used because e-cigarettes do not produce tobacco smoke, but rather an aerosol, 
often mistaken for water vapor(Same Game, Different Smoker). E-cigarettes still contain nicotine, 
the addictive chemical found in tobacco cigarettes. The big question that has been debated is: Is 
vaping safer than smoking regular cigarettes? Who has the right to vape? How should E-cigarettes 
be regulated? E-cigarettes come in many flavors and are often marketed to children and young 
adults. Although e-cigarettes have not completely replaced traditional cigarettes, they have become 
increasingly popular among youth.

CRITICAL DISCUSSION QUESTIONS:

1. What are your current views about vaping? 
Cigarette smoking?

2. What is a debate?

3. What makes a great debater?

4. Is vaping more healthy than smoking 
cigarettes?

5. Why is vaping marketed to the younger 
generations?

TEACHER TIPS

1. Teachers can find 
additional resources for 
debate structure online.

2. Teachers can assign 
preliminary research 
on smoking and vaping 
for homework the night 
before.

VOCABULARY: 

• Debate

• Vaping/E-cigarette

• Aerosol



LESSON 2: WHO IS REALLY IN CONTROL? (POST-VISITATION)



ACTIVITY TITLE  
We Control the Message!

OBJECTIVE 
Students will become activists by creating 
multimedia anti-tobacco and/or anti-vaping 
marketing campaigns to combat predatory 
marketing practices and educate their 
communities about the negative impacts of 
nicotine addiction.

ESSENTIAL QUESTION 
How can you create your own marketing 
strategy to combat harmful marketing?

MATERIALS 
TBD by teacher’s access to resources. 
The SRITA Archive 

ACTIVITY OVERVIEW  
Students will create a multimedia campaign or 
advertisement to speak out against tobacco 
use. Students may create a commercial, a 
poster, a social media meme, or advertisement. 

Lesson Flow
SET THE TONE BY OPENING UP THE NARRATIVE

• Provide students with the images above. Ask them to observe each 
advertisement and share what they notice.

i.e. What do you notice? Who is in these images? What are these images selling? To 
who? What makes these ads attractive?

• Watch Black Lives/Black Lungs documentary by Lincoln Mondy

i. Black Lives/Black Lungs Documentary (15 minutes)

• Open the narrative with background information

ASK CRITICAL DISCUSSION QUESTIONS 

• This will help deepen the conversation and hold space for students to share their 
thoughts.

IDENTIFY VOCABULARY

• Repeat vocabulary to the students and answer any clarifying questions about 
what particular words mean



ASSESSMENT

• Each student should present their multimedia project with the class and discuss 
how their project can be used to combat pro-tobacco messaging in the African 
American community. 

CLOSING DISCUSSION QUESTIONS

• Why is it important for the African American community to be aware of 
predatory marketing?

• How can controlling marketing messaging be a form of activism? 

ACTIVITY TIME 

• Introduce activity: You Control the Message!

i. Provide students with the activity overview 

• Distribute supplies

i. The supplies depend on the resources of the school and the skill of students. 
Students can use their cell phone cameras for commercials. Apps and/or computers 
for social media memes and digital posters, poster boards and art supplies for 
physical posters and advertisements

• Lead a classroom discussion about effective marketing tools. How has  the 
tobacco industry been so successful in advertising to African Americans? What 
makes a commercial, magazine ad or social media meme so influential? 

• Allow students to be creative and lead the project based on their prior 
knowledge of marketing and creative skill sets but all projects should incorporate 
the following characteristics:

i.  Clear anti-tobacco messaging and imagery

ii. Educational

iii. Simple and Concise

iv. Influential



Opening the narrative
Despite the harmful, high density advertisement of tobacco products in the African American 
community, there were always organizations, individuals, and communities who resisted. They chose 
to take action against Big Tobacco by educating their communities, protesting against predatory 
marketing, and speaking out against Big Tobacco. Community activists like Reverend Calvin Butts and 
Henry McNeil “Mandrake” Brown, Jr.,  covered up tobacco billboards in the Black communtiy featured 
African American. Artists like Hank Willis Thomas removed all of the tobacco language from their 
ads to just feature the imagery to show how the tobacco industry was using the Black aesthetic to 
appeal to the Black community. And more recently, organizations like The African American Tobacco 
Leadership Council and NAATPN educate the community about the negative impacts of tobacco and 
elected officials like Board Chair Malia M.Cohen and Supervisor Shamann Walton of San Francisco 
have advocated for legislation to ban the sale of flavored electronic cigarettes. These amazing acts 
of resistance took back the narrative that was being sold to them about tobacco and nicotine in the 
African American community. You can be an anti-tobacco/nicotine advocate by harnessing your 
power to control the messaging that is being thrust upon  given to your community! 

CRITICAL DISCUSSION QUESTIONS:

1. How can you be an anti-tobacco/anti-vaping/
anti-nicotine activist?

2. What kind of marketing images could keep 
someone in your community from trying 
tobacco or vaping products?

3. How can you control the messaging about 
tobacco?

TEACHER TIPS

1. If attended, teachers 
should reflect on the time 
spent at the exhibition 

2. This project can be used 
over several class sessions 
based on the teachers 
discretion. Teachers can 
scaffold the project as they 
see fit. 

VOCABULARY: 

• Activism

• Resistance

• Predatory marketing



1.  How do you think Native Americans feel when they see an image of their culture on 
tobacco products like American Spirits?

2. What aspects of African American culture are most often exploited in advertising?

3. What industries collaborate with the tobacco industry to target African Americans? Why 
do you think that is?

1. Can you identify other means in which African American culture has been exploited 
through marketing?

2. Why do you think African Americans are the most  affected demographic by the tobacco 
industries predatory marketing? 

3. How are images of African Americans, good or bad, used to target other demographic 
groups?

1. How can you become an anti-tobacco activist?

2. How can we protect our youth from vape/e-cigarette marketing?

3. How can African Americans use cultural marketing to their benefit?

ADULTS:  
CONVERSATION 
STARTERS

CULTURAL EXPLOITATION

PREDATORY MARKETING AND ADVERTISING   

ACTIVISM



ABOUT THE CURATOR

ABOUT AATCLC

ABOUT AMPLIFY!

Tracy Brown is a Project Manager with the African American Tobacco Control 
Leadership Council (AATCLC). She is a seasoned visual artist and community 
worker who was born in San Francisco but has worked in communities of color 
in various places all over the world. Tracy received her MA in Arts Politics (Art 
and Public Policy) from the Tisch School of the Arts at New York University. She 
is an Artivist, a curator, a creative consultant and so much more.

Formed in 2008, the African American Tobacco Control Leadership Council 
(AATCLC) partners with community stakeholders, elected officials and public 
health agencies to inform the national direction of tobacco control policy, 
practices and priorities, as they affect the lives of Black-American and African 
immigrant populations.

The African American Coordinating Center (AACC) aka AMPLIFY! provides 
culturally relevant expert support and tailored assistance to tobacco control 
programs, non-traditional partners and the greater community. We work to 
engage the African American/African Immigrant communities in our movement.

Same Game Different Smokers is an exploration of the troubling relationship the tobaccoindustry 
has had with the Black Community over the last 400+ years. A collection of archival ads and images 
are brought together to answer some extremely important questions. We interrogate the complex 
connection between increased demand for commercialized tobacco, the transatlantic slave trade, 
racialized advertising, targeted ad placement and the fact that 45000 African Americans die every year 
from tobacco-related illnesses. In recent times, the Nicotine Addiction industry has worked hard to create 
the next generation of smokers... shamelessly using social media and flavors to addict children. This is 
merely a page taken from Big Tobacco’s proverbial playbook as it has used menthol flavoring and strategic 
ad placement to attract and addict African Americans of all ages for more than 50 years. Same Game 
Different Smokers offers enriching food for thought which once fully digested, might bring about positive 
change in the lives of individuals and the community at large.

ARTIST STATEMENT



MESAGE FROM THE FILMMAKER

Among all racial and ethnic groups in the United 
States, the black community has carried the greatest 
burden from tobacco-related diseases. Black Lives 
/ Black Lungs is dedicated to investigating the 
successful targeting of the black community with 
menthol products.

My name is Lincoln Mondy and I’m the creator of Black Lives 
/ Black Lungs, a short film investigating the tobacco industry’s 
infiltration into the black community. I created it to raise 
awareness and prompt critical questions about activism, public 
health, and the worth of the black body in the United States of 
America. The short film was featured by Colorlines, Huffington 
Post, Newsy, Blavity, and other media outlets under my direction.

BLACK LIVES / 
BLACK LUNGS



Many of the photos in the exhibition were collected from the SRITA Archive.  
For additional information please to go:  www.tobacco.stanford.edu

For more information about the AATCLC and Amplify or for help to find 
resources that will support your self, school, organization or community in 
their effort to live nicotine free please visit us at www.savingblacklives.org 
and www.amplify.love

This curriculum was created by Created By: Bonisile Ikemba for the AATCLC and 
AMPLIFY! All rights reserved for the AATCLC.


