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Don’t Call it a 
Comeback   
BY ERIN R. HOLLAND	
 

Michael Herklots 
and Brandon 
Scott, formally 
of Nat Sherman,  

are molding the past and 
present with Ferio Tego 
Cigars.
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Office Depot
Receive up to 75% off on 

over 93,000 products! Shop online 
or in any Office Depot / Office Max 
store to save big. Enjoy FREE next-day 
delivery on any online orders over $50.
business.officedepot.com/1800MEM

Lenovo 
Lenovo has solutions to upgrade 
your technology at every level.  
With options like flexible credit and 
leasing offers, you can access the 
upgrades you need now. Financing  
is as low as 0% interest!
lenovo.com/us/en/lsp
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West Unified Communications 
Services, the world’s largest 
conferencing service provider, is 
offering members exclusive rates  
on InterCall audio and web 
conferencing services. With the 
largest customer base globally,  
West Communications is ready to  
help your business reduce costs and 
unify your communications needs.
Call 1-800-MEMBERS  
(800-636-2377)  
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Or visit affinity.westuc.com/
usmemberconferencing.php

Premium Cigar Association Members

Access Incredible  
Savings & Benefits
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8 a.m. – 5 p.m. ET, M-F

Or visit savewithups.com/pca

Travel
Avis
Avis has proudly partnered  
with PCA members to offer 

up to 30% off Avis Pay NOW rates when 
making a reservation with your Avis 
Worldwide Discount (AWD) number: 
D423500. Simply complete your 
reservation and receive instant online  
and email confirmation of your  
travel plans. 
avis.com/800members

Budget 
Ready to get away? Get access to the 
best deal of the year with savings up 
to 35% off base rates on ALL vehicles! 
Valid for both business and leisure, your 
PCA membership helps you save big 
when renting a vehicle from participating 
locations in the contiguous U.S. and 
Canada. Use Budget Customer Discount 
(BCD) number D836600 to shop the 
lowest rates for your next rental.
budget.com/800members

Shipping
UPS
UPS values customers like you and invites you to take  
advantage of pricing with 50% off Air, 30% off Ground and 

continued FREE UPS Smart Pickup® Service. As a member, you also have 
access to 25% off every day online print orders. The UPS Store provides you 
with a broad portfolio of print products such as copies, flyers, brochures, 
reports, newsletter and finishing services. To receive your member savings, 
set up an account and get a rate comparison today!
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AS WE HEAD DEEPER INTO 2021 WITH A RENEWED SENSE OF HOPE 
AND OPTIMISM—GUARDED THOUGH IT MAY BE—IT DEFINITELY FEELS 
BETTER AND BRIGHTER THAN IT HAS FOR QUITE SOME TIME. I actually 
found myself encouraged by the increased traffic on my commutes to the office. That 
is a sentence I never thought I’d write.  

As we have worked through the pandemic to figure out exactly what 2021 means 
for PCA and our annual convention and trade show, we have heard from numerous 
retailers and manufacturers that they are ready. Ready to gather again. Ready to 
share and purchase new products. Ready to smoke cigars and have a drink with old 
friends and new. And that has been our prime directive throughout all of this: 2021 is 
the year we get our show back!  

Some of you may know the challenges that go into putting on our annual show. It is 
a daunting task. This year, however, is in a league all its own. Due to COVID, we have 
had to deal with new government offices created specifically to oversee major events, 
requiring us to create large event proposals for the first time. Additionally, we’ve had 
to navigate new guidelines and protocols for safety, while ensuring the property was 
going to give us what we need to put on a successful event. 

From the start, our goal was to put on OUR show, with smoking, access to vendors 
and new products, and of course the fun interactions everyone looks forward to.  In 
short, we want to have the premium cigar family reunion this year. So over the past 
several months, it has been a long haul of meetings, negotiations and discussions on 
how we can get that done.  

We know that safety is important, and we are taking extra precautions to ensure 
we provide both an atmosphere of business and pleasure, while taking into account 
the inherent challenges of this pandemic. Some of the precautions include extra 
sanitation, increased space in the aisles, one-way traffic flows and a more spacious, 
self-service registration area.  

As of the printing of this issue, we are still working out many of the details involved 
in making this year’s show a success. And so I want to thank all of you for your 
patience as we navigate the complexities of hosting a smoking show in this current 
environment. As more definitive details become available, we will notify all our 
members through our website, social media and email. Stay tuned!

I believe 2021 is going to be a year for not only getting back to normal but for 
taking some great strides forward in our association. I look forward to getting 
together soon with our premium cigar family. One thing’s for sure: It’s going to be a 
great time! 

  
                    
	 Scott	Pearce

512	Capital	Court	N.E.	

Washington,	DC	20002-7709	

Phone:	202.621.8064	

www.premiumcigars.org

Email:	info@premiumcigars.org
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Cigar Businesses, 
Organizations 
Donate to PCA State 
Advocacy Fund

In February, PCA 
received a flurry of 

generous donations to 
support its advocacy 
efforts on the state level. 
Eddie Tarazona, founder 
of Tarazona Cigars, and 
Pete Johnson, founder of 
Tatuaje Cigars, donated 
$10,000 each to the 
PCA’s state advocacy 
program to help brick-
and-mortar retailers 
defend against the 
onslaught of proposed tax 
hikes and smoking and 
flavor bans.

“We say it all the time, 
but every bit of support 
helps us increase our 
efforts, exponentially,” 
says PCA President John 
Anderson. “As we increase 
our state association 
infrastructure and expand 
our legislative work at 
the local level, a strong, 
unified front is how we 
achieve victory. I want 
to thank Eddie and Pete 
personally for their 
incredible donations and 
support. It is certainly a 
boon for retailer advocacy 
and defense.”

In addition, the 
Tobacconist Association 
of America (TAA) Board 
of Directors voted at their 
Winter Meeting to donate 

$50,000 to PCA to aid 
in the industry’s growing 
work in local and state 
legislation impacting the 
premium cigar and pipe 
industry.

“The PCA would like 
to thank the TAA for this 
outstanding show of 
support as our industry 
is facing some of the 
most egregious tax grabs 
and potential smoking 
bans in recent history. 
The PCA is hard at work 
in over two dozen states 
already fighting tax 
increases that, at the 
best of times, are harmful 
to our small business 
retailers. Especially 
during the pandemic that 
could potentially put our 
members out of business,” 
says PCA Executive 
Director Scott Pearce. 

FDA Releases Final 
SE, PMTA Rules

In January, the FDA 
and the Center for 

Tobacco Products (CTP) 
released the Final 

Substantial Equivalence 
(SE) and Premarket 
Tobacco Product 
Application (PMTA) Rules 
to address deemed 
products. While the rules 
apply regulations to a wide 
variety of products, FDA 
stopped short of applying 
the new regulations to 
“premium cigars,” 
acknowledging that the 
agency is evaluating 
industry comments and its 
own research on the 
category:

“… at this time, FDA is 
not finalizing the proposed 
SE rule with respect to 
‘premium’ cigars. Rather, 
FDA will take appropriate 
action once it has further 
considered the comments 
submitted to the deeming 
rule docket that suggested 
FDA create a streamlined 
SE process for ‘premium’ 
cigars ….”

The Final Rule reflects 
targeted efforts by Premium 
Cigar Association (PCA) 
and Cigar Rights of America 
(CRA) over many years 
to educate FDA, CTP, and 
White House officials with 

category-specific data on 
premium cigars as they 
relate to public health risk 
for youth and nicotine 
addiction and urging 
them to exclude premium 
cigars from regulations 
that are ill-suited to the 
category.

The Final Rule also 
builds upon the federal 
court ruling that FDA 
failed to fully evaluate the 
comments it had received 
during its proposed 
rulemaking on premium 
cigars before taking 
action to regulate the 
category.

Release notes:
“As discussed in section 
V.C.1 of this final rule, we 
are adding the Cigar Ass’n 
of Am. court’s definition 
of ‘premium’ cigars to § 
1107.12. That definition is:

“‘Premium’ cigars means 
a type of cigar that: (1) is 
wrapped in whole tobacco 
leaf; (2) contains a 100 
percent leaf tobacco 
binder; (3) contains at 
least 50 percent (of the 
filler by weight) long 
filler tobacco (i.e., whole 
tobacco leaves that 
run the length of the 
cigar); (4) is handmade 
or hand rolled (i.e., no 
machinery was used 
apart from simple tools, 
such as scissors to 
cut the tobacco prior 
to rolling); (5) has no 
filter, nontobacco tip, or 
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Open-bottom and top-sealed 
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It should be noted, 
however, that on Jan. 20, 
following the change from 
the Trump administration 
to the Biden administration, 
the chief of staff to 
President Biden issued 
a Memorandum for 
the Heads of Executive 
Departments and 
Agencies, which directs 
agencies to immediately 
withdraw any rule that 
has been sent to the 
Office of the Federal 
Register but not formally 
published pending 
review and approval by 
a department or agency 
head appointed by the 
president. Such actions 
are typical of incoming 
administrations and 
are generally aimed at 
preventing last-minute 
“midnight rulemaking.”

On Jan. 21, the Office 
of the Federal Register 
withdrew both the final 
SE and PMTA rules from 
public inspection that 
were initially slated to 
be published on Jan. 
27. PCA will update 
members when the rule 
is rescheduled to be 
published.  

News + Notes cont.

nontobacco mouthpiece; 
(6) does not have a 
characterizing flavor other 
than tobacco; (7) contains 
only tobacco, water, and 
vegetable gum with no 
other ingredients or 
additives; and (8) weighs 
more than 6 pounds per 
1,000 units.”

This is an important 
victory for the 
associations and will 
provide a formative 
definition for future use at 
both the federal and state 
levels in the legislative 
and regulatory process.

“This is the result of 
a continued effort in the 
courts and educating 
lawmakers and regulators 
about our industry by the 
PCA and CRA teams,” 
says Scott Pearce, 
executive director of the 
PCA. “How this industry 
is defined ultimately 
determines how it is 
regulated and the public 
health risk data for 
premium cigars simply 
doesn’t compare to that of 
other deemed products.”

Robert Levin, Chairman 
of CRA, added, “The 
release of the Final Rule 
is a culmination of years 
of advocacy work in 
Washington that laid the 
groundwork for a specific 
and distinct definition 
of premium cigars that 
is now part of a federal 
definition.“ 
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Government Briefing

PCA Board Member 
Testifies Against 
Florida S.B. 334

 Marvin Holthouser, of 
Harbor Cigars in 

Desin, Florida, testified 
earlier this year before 
the State of Florida’s 
Community Affairs 
Committee in opposition 
to Senate Bill 334 aimed 
to regulate smoking in 
public places. Below are 
his remarks:

Mr. Chairman, Members 
of the Community Affairs 
Committee:

My name is Marvin 
Holthouser, and I am the 
owner of Harbor Cigars 
in Destin, Florida. Today 
I am delivering these 
remarks, and opposition 
to Senate Bill 334, on 
behalf of over 400 
premium cigar shops in 
the State of Florida, and 
on behalf of the Premium 
Cigar Association, as our 
national trade association, 
which is concerned about 
the dangerous national 
precedent this legislation 
presents, as well as the 
direct impact this bill 
will have on Florida’s 
premium cigar retailers, 
manufacturers and 
consumers.

Premium handmade 
cigars are an ingrained 
part of our Florida 
cultural fabric. There are 

over 70 corporate offices in 
the state for the premium 
cigar industry, a network 
of hundreds of community 
cigar shops that are in 
virtually every small and 
large town, and thousands 
of local and visiting patrons 
that enjoy cigars in our 
lounges, and at numerous 
nationally acclaimed cigar 
festivals and events. This, 
in addition to the fact 
that Miami and Tampa 
are still the home for 
manufacturing some of the 
nation’s leading cigars.

Senate Bill 334 threatens 
that local and state 
economic and cultural 
foundation. By allowing 
local governments to create 
a patchwork of ordinances 
and regulations, this 
legislation will only breed 
confusion for businesses 
and consumers alike.

By banning open-air 
enjoyment of cigars in state 
parks and on our beaches, 
we are defying the science 
and studies which clearly 
note the lack of public 
health benefit presented 
by outdoor smoking bans. 
By allowing every local 
government in Florida to 
address these matters by 
their own design, each of 
our local premium cigar 
small businesses will be 
living under the threat of 
'are they going to come 
after me?’

Florida’s special cigar 
events, held outdoors, 
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PCA's Habursky 
Named to Top 
Lobbyist List for 
2020

PCA’s Head of 
Government Affairs 

Joshua Habursky was 
awarded the distinction of 
The Hill newspaper 2020 
Top Lobbyists list. This is 
the third time Habursky 
has received this 
designation, which he 
previously won for his 
grassroots efforts as the 
Chairman of the 
Grassroots Professional 
Network for two 
consecutive years. As the 
Head of Government 
Affairs, Habursky serves as 
the main PCA association 
lobbyist before Congress, 
federal agencies, and the 
administration. In addition 
to his work with PCA, 
Habursky contributes to 
the government affairs 
community as an adjunct 
professor at George 
Washington University’s 
Graduate School of 
Political Management and 
has authored two eBooks 
this year on advocacy 
topics.

The Hill notes: “The 
list highlights the broad 
range of talents needed 
to achieve success in the 
influence industry. But all 
of the people below are 
key players on K Street—
and the ones the nation’s 

biggest companies, labor 
unions and associations 
turn to when they want 
their voices heard in the 
nation’s capital. The ranks 
of policy experts and 
influencers run deep in 
Washington, but these are 
the people who stand out 
for delivering results for 
their clients in the halls 
of Congress and in the 
administration.”

“PCA is proud of the 
work Joshua has done, 
and it is rewarding to see 
his efforts recognized,” 
says PCA Executive 
Director Scott Pearce. 
“The premium cigar 
industry is very lucky to 
have a government affairs 
professional of Joshua’s 
caliber representing and 
fighting for us.”

John Anderson, current 
president of the PCA, 
echoed Pearce’s sentiment, 
noting Habursky’s love of 
the industry and tireless 
efforts on its behalf. “As an 
association, we are very 
lucky to have such a great 
asset who works nonstop 
for the entire premium 
cigar category. As a retail 
store owner, I feel much 
better knowing that Joshua 
is on our side,” he said. 
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spanning from Jacksonville 
to Miami, over to Tampa 
and “the cigar capital” of 
Ybor City bring thousands 
of patrons annually to 
the state, filling hotel 
rooms, restaurants, bars 
and our cigar lounges. 
One could easily envision 
opposition to such events 
being spawned by this 
legislation from public 
health advocates, pursuing 
their own agenda, as is 
the case with this bill. 
Instead of having one 
discussion in Tallahassee, 
it is easy to imagine being 
compelled to have this 
discussion in Florida’s 
over 400 incorporated 
municipalities.

Specifically at this point 
in time, when our state and 
national small businesses 
have been profoundly 
impacted by the pandemic, 
this is not the time to be 
attacking small businesses, 
tourism, or our economic 
rebound. The is not the 
time to be encouraging 
local governments to 
open up new rounds of 
regulation, and potentially, 
prohibition. Let’s keep 
Florida business friendly, 
especially now.

We would like to thank 
the committee for this 
opportunity, and for your 
consideration of these 
concerns.

Building  
Bridges

 In Washington, D.C.,  
 PCA continues to build 

bridges within the industry 
and with our political 
champions—Democrats 
and Republicans—to 
promote a unified message 
around premium cigars. We 
are actively working to 
educate the freshmen 
members of the House and 
Senate about the nuances 
of tobacco regulation and 
how the data on premium 
cigars is distinct from other 
tobacco products. PCA is 
also monitoring the 
appointment of officials 
within the Biden 
administration and closely 
tracking the debate around 
COVID relief, especially 
provisions impacting small 
businesses, such as 
mandatory minimum wage.

STATE
PCA is working with state 
associations and leadership 
in our local member shops 
to address to the annual 
filings of tobacco-oriented 
legislation. 

As of today, bills in more 
than a dozen states warrant 
the attention of retailers, 
manufacturers and 
consumers alike. Here is a 
list of pressing legislative 
issues in the states:

Flavor tobacco bans and 
regulations:
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Gov’t Briefing cont.

- Indiana H.B. 1076
- Maryland H.B. 134 and  

     S.B. 177
Local regulatory, 

licensing and/or taxing 
authority:

- Kentucky H.B. 147 and  
     S.B. 81

- Oregon H.B. 2071
- Missouri H.B. 266
- Tennessee H.B. 113
- New Mexico H.B. 97 and  

     S.B. 95
- Oklahoma H.B. 1893 
- Florida S.B. 334
Allowing cigar bars: 
- North Dakota H.B. 1153
- Montana H.B. 285
In addition, PCA is 

working closely with state 
retailer leadership in New 
York, New Jersey, Arizona, 
Hawaii, South Carolina 
and Massachusetts on 
tax, flavor ban and related 
regulatory legislation, as 
many states reach the 
halfway point in their 
sessions. Please send your 
customers and supporters 
to CigarAction.org to stay 
informed, and to let your 
voices be heard in your 
state capitols! 

Notes From
Nicaragua

by Josh Habursky

 It is an honor to talk to  
 policymakers about 

premium cigars to protect 
small businesses, brick-and-
mortar retailers and 
family-owned manufacturers 

working for the Premium 
Cigar Association. Not a day 
goes by where I do not think 
about, speak about and 
smoke premium cigars 
since joining the team 
almost two years ago. This 
past January I had the 
opportunity to see another 
important side of the 
premium cigar industry, 
beyond the policy sphere of 
the U.S. capital or our 50 
state capitals, by journeying 
to Nicaragua. It was an 
immersive learning 
experience with lessons that 
will help me better advocate 
for the totality of the 
industry with a better 
understanding of the full 
depth and breadth of 
premium cigars. 

Luciano Meirelles of ACE 
Prime Cigars graciously 
hosted me for a week; we 
traveled to Estelí, Pueblo 
Nuevo, Jalapa, Granada, 
Managua and many parts 

in between. We frequently 
enjoyed cigars along the 
way and visited farms, 
factories and fermenting 
barns. I am grateful for 
Luciano’s willingness 
to teach and provide 
unfettered access to the 
process of premium cigar 
making, which we even 
shared a bit of on our 
PCA Live alongside Eradio 
Pichardo, who was another 
master blender whom I 
had the opportunity to 
learn from during this trip. 
From rolling and bunching 
demonstrations to draw 
testing, packaging and even 
blending, I asked hundreds 
of questions to better 
understand how everything 
comes together. I would 
also like to acknowledge 
Perdomo, AJ Fernandez, 
Aganorsa Leaf, Plasencia 
and Oliva for also providing 
tours and insights along my 
first journey to Nicaragua. 

Far too many people do 
not understand the full 
scope and positive impact of 
the premium cigar industry 
from a national perspective 
in the United States, let 
alone the global perspective. 
Thus, PCA exists to educate 
and advocate for the 
businesses and people in 
this vibrant industry that 
stretches across borders 
and continents. Data, 
research and talking points 
are incredibly important in 
getting a sense of premium 
cigars and the policy 
implications, but nothing 
can beat the sensory 
experience of meeting with 
the people, seeing the fields 
and working the tobacco, 
which is both art and 
science coming together. 
Although this journey was 
a brief firsthand snapshot 
of the totality of both a 
time- and labor-intensive 
undertaking, I feel better 
prepared in articulating the 
A to Z of premium cigars 
in my role in government 
affairs. I hope to bring some 
newfound experiences, 
anecdotes and knowledge to 
the FDA, White House and 
Congress to showcase the 
positive impact of premium 
cigars. 

Even having studied 
political science and 
worked a decade in public 
affairs and lobbying, I knew 
coming into this role at PCA 
that I still had a lot to learn 
about this vast industry, 

G
O

V
E

R
N

M
E

N
T

 
 B

R
I

E
F

I
N

G



www.DrunkChickenCigars.com
202-888-1480

Gov’t Briefing cont.

which was previously just a 
passion for me as a routine 
consumer. Last year, I had 
the opportunity to take 
the Tobacconist University 
course and learn the 
essentials, which paired well 
with this field experience 
in Nicaragua. I hope in the 
months and years to come I 
can also visit the Dominican 
Republic, Honduras and 
many of the other countries 
that build the economic, 
social, and cultural fabric 
of premium cigars. The 
full magnitude of premium 
cigars comes together 
through experiences like 
a trip to Nicaragua and 
provides context at the 
intersection of consumers, 
retailers and manufacturers. 
We have daunting policy 
matters ahead of us and 
it is crucial that we work 
together and operate with 
a clear understanding 
of the foundations of 
why premium cigars are 
important.

In Nicaragua, I had 
the opportunity to see 
the thousands of people 
employed in the premium 
cigar industry and the 
infrastructure that has been 
built around the industry 
and continues to be built, 
including roads, medical 
clinics, childcare centers 
and other facilities. Natural 
disasters and poverty 
have still ravaged the 
country despite positive 
development. In addition 

to seeing all the beautiful 
fields and factories, I 
witnessed the extreme 
poverty in the Jalapa region 
in particular. It is important 
that the industry continues 
to invest in people and 
projects that drive this 
industry forward and work 
to address humanitarian 
conditions. It was great to 
see ACE Prime’s recent 
launch of a charitable 
foundation to serve these 
goals and the continued 
work of other manufacturers 
and growers working to 
improve the quality of life of 
people they employ. 

In addition to learning, I 
was also honored to meet 
with representatives of 
the Nicaraguan Chamber 
of Tobacco to discuss 
ways we can collaborate 
to promote shared goals 
and advance a positive 
outlook of the premium 
cigar industry before a new 
administration in the United 
States that has a history 
of working to promote 
economic development and 
sustainability in the region.

During this experience, 
I felt like an ambassador 
of premium cigars and 
realized that we all have 
the ability to promote our 
specialty within premium 
cigars and work together 
to not only protect the 
industry but advance it 
forward toward growth and 
prosperity. 
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PCA is proud to announce an all-new 
service of exclusive discounts and 

products for retail members.

The PCA Product HUB offers monthly 
specials for PCA retail members from 

PCA manufacturer members. 
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so you don’t miss out!



PCA Product    

Access these exclusive products  
and member-only discounts today!

P R E M I U M C I G A R S . O R G / P R O D U C T H U B

PCA is proud to announce an all-new 
service of exclusive discounts and 

products for retail members.

The PCA Product HUB offers monthly 
specials for PCA retail members from 

PCA manufacturer members. 

Every month, manufacturers will present 
new discounts, unique sizes or limited 
releases to help excite your customers 

and generate more sales!

hub is live!
Plus, with each cigar ordered through 

the HUB, a donation goes to the 
Retailer Defense Fund to help PCA’s 

state advocacy program fight for  
brick-and-mortar retailers.

New deals and products available each 
month, so check out the HUB regularly 

so you don’t miss out!



18   PCA The Magazine   |  SPRING 2021    PREMIUMCIGARS.ORG

W Favorite part about your 
business?
Seeing customers once they 
are settled and hearing them 
exhale to begin their smoking 
experience. We all need space 
and time to decompress, and 
Petworth Cigars offers the 
space to do just that.

Why did you join PCA?
I joined PCA to get involved 
and extend my experience 
to the cigar community—
educating and advocating 
for tobacconists and the 
industry as a whole.

ROCKY MOUNTAIN 
CIGAR COMPANY LLC 
Fairplay, CO
Scott Gardner, Proprietor 

When did you open your 
store?
We opened May 22, 2020.

What made you decide to 
open a cigar store?
When the neighboring 
county imposed an 80 
percent sin tax on all 
tobacco products, including 
premium cigars. I identified 
a market vacuum as we 
would be the only cigar store 
in a 100-mile radius.

PETWORTH CIGARS 
Washington, DC
Dyane Johnson, Proprietor

When did you open your 
store?
The store opened Thursday, 
Nov. 12, 2020, in the midst of 
the pandemic.

What made you decide to 
open a cigar store?
I decided to open a cigar 
store for many reasons, most 
importantly my passion for 
cigars, not just as a consumer 
but as a contributor 
to an exponential 
international industry. I 
come from a background 
of entrepreneurs, and I 
wanted to utilize my skills 
in an industry that I am 
passionate about in every 
aspect. 

I have always enjoyed 
smoking in lounges. 
There was family-owned 
space available and I took 
advantage of the opportunity 
to create an experience for 
the cigar community.

WELCOME!
Why did you join PCA?
We joined to stay apprised 
of the legislative realities 
and counter strategies on 
regulation and to access 
informational resources 
and relationships to 
more efficiently run and 
manage our new endeavor. 
We have experience as 
customers (I put one of Greg 
Zimmerman’s kids through 
college with my Tobacco 
Company house account!) 
but we have zero experience 
in retail.

Sikar Lounge Wilmington 
Wilmington, DE

Smokers Abbey Memphis 
Cordova, TN

Smokin Tabacco 
Boxford, MA

Tobacconist of Greenwich 
Greenwich, CT

ASSOCIATE
Coles of London  
Charlotte, NC

INDUSTRY PARTNERS
Weekly Cigar News  
Anaheim, CA

PDX Cigars  
Portland, OR

PCA

RETAILERS
Aurora B Lounge   
Indian River, MI

CIGAR & SCOTCH CO. 
New South Wales, Australia
Simon Khoury, Proprietor

When did you open your 
store?
We opened the store back in 
2019.

What made you decide to 
open a cigar store?
I decided to open the store out 
of my love for cigars and being 
able to meet like-minded 
people. 

Favorite part about your  
business?
Building great friendships. 

Being all the way in 
Australia, why did you join 
PCA?
I joined PCA to gain further 
knowledge and make new 
connections.

Clean Air Vapors   
Riverton, WY

Dapper D's Cigars  
Jacksonville, FL 

New Members (as of March 15, 2021)

Elite Cigar and Smoke  
Rochester, NY

Holy Smoke Cigar Cafe  
Palm Harbor, FL
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RETAILERS 
A Cigar Guy 
Keizer, OR 
Barclay-Rex Pipe Shop, Inc. 
New York, NY
Belle Meade Premium Cigar Co. 
Nashville, TN
Big Humidor Cigar
Bridgeville, DE
Big Mike's Cigars 
Skokie, IL
Big Sticks Fine Cigars  
Mesa, AZ 
Bowling Green Pipe & Cigar 
Bowling Green, KY
Broadleaf Tobacco   
Severna Park, MD 
Brown and Sons Premium 
Cigars 
Olympia, WA 
Cigar Box 
Aventura, FL
Cigar Mojo 
King of Prussia, PA
Cigarz on the Avenue  
Winter Park, FL
Columbia Pipe & Cigar Lounge 
Columbia, TN
Concord Gentlemen’s  
Accessories - Harvy Canes  
Flushing, NY
Cuban Crafters Cigars 
Miami, FL
Dan’s Cigar Lounge  
Rosedale, MD
Davidoff of London  
London, Great Britain
Davis Smoke Shop 
Russellville, AR
Elite Cigar & Accessories - 
Addison (HQ) 
Addison, TX
Exotic Cigars 
Savannah, GA
Fusion Cigar Lounge 
Clearwater Beach, FL
G & R Premium Cigars 
Wichita Falls, TX

Habana Cigar Club LLC 
Edgewater, NJ
Habana House 
Austin, TX 
Jack Schwartz, Importer 
Chicago, IL
Karma Cigar Bar 
Merrillville, IN
Mayan Import Co.   
New Orleans, LA
MezcalMex   
Mexico City, Mexico
Migliore's 
Midland, PA
Mt. Hood Cigar Co.  
Sandy, OR
Nice Ash, Inc.   
Waukesha, WI 
Norwood Royal Cigars 
Chicago, IL
Old Allegheny Shoppe 
Pittsburgh, PA
Outman Cigar & Martini Bar 
Greenville, SC
Perfecto Lounge 
Roseville, CA
Philadelphia Cigar & Tobacco 
Company 
Philadelphia, PA 
Pipe Dreams 
Aiken, SC 
Pleasant Smoke Shop 
Malden, MA
R&R Cigars   
Tuscaloosa, AL
Riegel's Pipe & Tobacco Shop - 
Calhoun St. (HQ) 
Fort Wayne, IN
Rocky Patel Cigar Lounge 
Norridge, IL
Smitty's Cigar & Tobacco 
Gainesville, GA
Smoke Inn - Pompano  
Beach (HQ)   
Pompano Beach, FL
Smoker's Choice Inc. - 
Brownsburg (HQ) 
Brownsburg, IN

Smoker's Zone 
Bensalem, PA
Smoking Cave Cigar Lounge 
Highlands Ranch, CO
Smokey Joe's Cigar Lounge 
Fife, WA
Snoqualmie Casino 
Snoqualmie, WA
Stateline Cigar Lounge 
Newark, DE
Stateline Paysaver
Salem, NH
Stix Cigar Lounge LLC 
Pompton Plains, NJ 
Stone Beads Smoke Shop 
Hollywood, FL
Sturman's Smoke Shop 
Boise, ID
Summit Cigar Lounge & Bar 
Clarks Summit, PA
The Cigar Merchant  
of Roswell   
Roswell, GA
The Cigar Shoppe 
Cumming, GA
The Golden Leaf - Valparaiso 
(HQ) 
Valparaiso, IN
The Hemingway - Midland (HQ) 
Midland, TX
The Rat Pack Martini & Cigar 
Lounge 
Allen Park, MI
Tinderbox #398 
Waldorf, MD
Tobacco Grove 
Maple Grove, MN
Tobacco Rose   
Ann Arbor, MI
The Train Car LLC  
Big Spring, TX
Vincent & Tampa Cigar Co. 
Tampa, FL 
Winston's Humidor - 
Midlothian (HQ) 
Midlothian, VA
Wooden Indian Tobacco Shop 
& Lounge 
Havertown, PA

ASSOCIATES
@ValBradshaw 
Canada
Casdagli Cigars 
Coral Springs, FL
Cigar in the Bottle Inc.  
Calabasas, CA
Cigar Oasis  
Farmingdale, NY
Colibri Group 
New York, NY 
Durfort Holdings 
Panama
Espinosa Cigars LLC 
Hialeah Gardens, FL
Gran Habano Cigars  
Doral, FL
Manifatture Sigaro Toscano 
Italy
Room101    
Los Angeles, CA
Vintage Rockefeller Cigar 
Group    
Bellmore, NY
Visol Products 
Plano, TX 
Zander-Greg, Inc. 
Pasadena, CA

INDUSTRY PARTNERS
Action Label Company 
Sanford, FL 
Atlanta Cigar Distribution 
Atlanta, GA
Cigar Distributor of Texas 
Houston, TX
Cigar Insight 
Greenbelt, MD
David Brophy & Associates 
Euless, TX 
Malani Enterprise  
Memphis, TN
Oliva Tobacco Co. 
Tampa, FL
River Oaks Royal Cigars 
Houston, TX
Windsor Shade Tobacco  
Andover, CT

WELCOME BACK! 
Reinstated Members (as of March 15, 2021) 
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Tatuaje LLE Capa Especial   ›
Tatuaje is bringing back the Tatuaje LLE Capa Especial. 

This once Limited Lonsdale Extra (LLE) was exclusive to 
New Havana Cigars, but this time the Tatuaje LLE Capa 
Especial will be available to more retailers.

The cigar is a 6 3/4 x 42 and box-pressed. It is made at 
My Father Cigars in Estelí, Nicaragua. For the blend, Tatuaje 
uses Nicaraguan tobacco as binder and filler. The wrapper 
is Ecuadorian Sumatra. The blend is exactly the same as 
the original release.

The base of the blend is the Tatuaje 7th Capa Especial, 
but with Tatuaje's Dan Welsh’s favorite Sumatra wrapper. 
Welsh and owner Pete Johnson were toying around with 
New Havana Cigars blends. When Welsh wondered what 
the 7th Capa Especial would taste like with the Ecuadorian 
Sumatra wrapper, Johnson produced a few samples. It was 
a slam dunk, but only 1,400 cigars were produced.

This time 1,000 boxes of 20 cigars each will be 
produced. Part of that production comes in boxes with 
special branding for New Havana Cigars. After that, Tatuaje 
is releasing the rest of the production to other select 
retailers in boxes without the New Havana Cigars branding.

IntheHumidor

CAO is launching a new series called Arcana that 
will highlight the secrets and traditions of old-world 
tobacco processing methods, passed down from 
generation to generation. 

The first release in the CAO Arcana series is called 
Mortal Coil, a single cigar that resurrects Andullo, the 
oldest tobacco fermentation method of the Dominican 
Republic.

Instead of traditional bulk fermentation, Andullo 
tobacco is wrapped tightly in handcrafted palm tree 
pods known as yaguas that are compressed with 
rope coiled around the pod. This old-world process 
takes approximately two years and transforms the 
tobacco into rough, leathery-looking leaves with a 
characteristically thick texture and earthy sweetness.

Wrapped in Connecticut Broadleaf, with a 
Connecticut Shade binder and a filler made with 
Dominican Andullo surrounded by Honduran 
Jamastran, Nicaraguan Esteli and Dominican Piloto 

› CAO Arcana Series 
with Mortal Coil

Cubano, CAO Mortal Coil has a deep aroma that 
brings forth pre-light notes of sweetness and spice. 
The full-flavored, medium-bodied cigar opens to 
reveal nuttiness and a creamy, earthy sweetness.  

Only 5,000 boxes of this toro 6 1/8 x 50 cigar will 
be made, reserved solely for the U.S. market.
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This year marks JR Cigar’s 50th anniversary. To 
celebrate the occasion, a limited edition offering 
from the Romeo y Julieta brand will be released, 
called the Romeo y Julieta Edicion Limitada JR 
50th.

This release is highlighted by a Mexican Criollo 
wrapper over a Connecticut binder and fillers 
from the Dominican Republic and Nicaragua. 
Production is handled out of Tabacalera de 
Garcia in the Dominican Republic. The cigar 
will be available in one size, a 5 x 54 Rothchild. 
Each cigar will be packaged in an individual red 
tube. There will be 12 tubes per box with a total 
allocation of 500 boxes. Pricing is set at $15 per 
single.

JR Cigars
Romeo y Julieta Edicion Limitada
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XIKAR  
Pipeline Lighter

This year marks the 200th anniversary of Central American 
independence from the Spanish Empire and the establishment of 
Guatemala, Honduras, El Salvador, Nicaragua and Costa Rica. To honor 
the bicentennial anniversary, Joya de Nicaragua will commemorate the 
occasion with the release of Dos Cientos, a super-premium and limited 
edition cigar. 

Dos Cientos will be part of Joya de Nicaragua’s Obras Maestras family, 
which includes Cinco Decadas, Cuatro Cinco and Numero Uno. This one-
time release of 2,000 boxes will feature a 6 x 54 Gran Toro vitola and 
will be available in retail stores in August. Each box contains 21 cigars, 
including one cigar encased in a unique paper wrap—a cigar that’s 
intended to be smoked during a special virtual celebration on Central 
American Independence Day, Sept. 15, 2021.

Joya de Nicaragua Dos Cientos 
Limited Edition

›

Quality 
Importers has 
announced that 

it has given the Pipeline 
a refresh, starting with 
its stainless steel body, 
which has received an 
upgraded treatment that 
adds durable plated 
finishes and three new 
color combinations: all 
black, black and gold, 
and black and rose. 
The all chrome version 
remains an option as 
well.

While the Pipeline 
is geared toward 
pipe smokers, it has 
found fans among 
cigar smokers as well, 
particularly those who 
prefer soft flames and 
might smoke both cigars 
and pipes. 

It offers a retro-styled 
hinge flame cover and 
flint ignition, while 
a flame adjustment 
wheel allows the user to 
customize the size of the 
flame. For pipe smokers, 

›

the Pipeline offers an integrated pipe scraper and tamper that slides 
into the base of the lighter.

The updated Pipeline has an MSRP of $64.99 and comes with 
XIKAR’s limited lifetime warranty. All four colors are shipping now. 
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What We’re Smoking Members reviewing one of the cigars smoked in their establishment| 

PHIL LEDBETTER
Up Down Cigars
Chicago, IL

CIGAR: AJ Fernandez Dias de Gloria
SIZE: Short Churchill
SMOKE TIME: 1 hour, 10 minutes

 Appearance & Aroma
Beautiful medium dark brown wrapper, milk 
chocolate brown with slight reddish hue a with great 
sheen. Sweet scent with notes of hay and leather 
off foot and wrapper. Feels a little softer than I 
personally prefer but probably related to placement 
in my humidor before smoking.

 Light Up & Draw
Shaved the cap with a straight cut. Draw is easy 
and open with just a touch of resistance, just 
as it should be. Spice is noticeable on the lips. 
Flavors upon initial light up are pepper and 
some salty sweetness. Retrohale is very spicy 
and is overpowering—won’t be doing that much 
with this cigar. Early signs indicate a good 
amount of strength and loads of pepper and 
spice to the flavor.

 Early Profile
Starts to settle in and the excess pepper at the 
start deescalates and flavors round out much 
more. There’s a nice sweetness mixed with 
leather, wood, pepper and maybe a hint of 
cinnamon notes. Starting to show nice balance.

 Middle Profile & Burn
Burn and construction is perfect. Spice is 
becoming more prevalent, and retrohale is 
possible but only in small doses without being 
too spicey. Sweetness is fading quickly but the 
leather, wood and spice remain. Solid medium-
plus body.

 Late Profile
Sweetness is gone as is much of the complexity. 
Leather and wood still present, as is some of the 
spice. Strength has stayed consistent.

 Overall Impression
I thought this would become much stronger 
based on the initial light up but fortunately the 
initial heat, heft and spice mellowed out. The 
cigar really shines in the middle and I think 
this blend will shine better in a shorter format. 
Definitely not for a novice smoker but good for 
anyone wanting a nice example of all Nicaraguan 
tobaccos with plenty of spice, wood and leather 
in the flavor profile. Construction was perfect, as 
was the draw and the burn. Not overly complex 
but a very nice medium-bodied cigar.  

“The cigar 
really shines 
in the middle 
and I think 
this blend 
will shine 
better in 
a shorter 
format. 
Definitely not 
for a novice 
smoker 
but good 
for anyone 
wanting a 
nice example 
of all 
Nicaraguan 
tobaccos with 
plenty of 
spice, wood 
and leather 
in the flavor 
profile.”

WS
W
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“This cigar 
represents 
one of 
the great 
Nicaraguan 
expressions of 
spice, complex 
flavors and 
strength. 
I would 
encourage 
all cigar 
enthusiasts 
to experience 
this 
journey for 
themselves.”

JOSHUA EVARTS
The Vault
Meridian, ID

CIGAR: Illusione Ultra Op. No. 8
SIZE: Churchill
SMOKE TIME: Over 2 hours

 Appearance & Aroma
When Dion Giolito blended this cigar, I have to 
imagine the words beauty and seduction were 
primary drivers for the end product. Churchills 
have long been one of my favorite vitolas, but 
when you wrap this cigar in a AAA Grade Corojo 
Colorado Rosado wrapper, beauty doesn’t begin 
to do it justice. It is dark with a stunning red 
hue when held to the light. Framed with the 
traditional black and white Ultra band, this cigar 
defines sexy. However, do not be seduced. The 
aroma of this cigar and cold draw foretells its 
strength to come. There are spices and the sweet 
notes of cinnamon waiting to be unleashed.

 Light Up & Draw
The light up and draw on this cigar was solid from 
the start. I tend to be very deliberate with toasting 
my cigars during the lighting process. The Ultra 
8 accommodated me with an easy light and 
consistent burn with no need for touch-up. Draw 
was perfect. No effort required to keep it lit.

 Early Profile
I chose to smoke this cigar as my first of the day 
with a cup of black coffee. The Ultra 8 rewarded 
me with a complementary plunge into pepper and 
spices during the early journey. I would offer a 
nod to those who enjoy thick smoke during their 
cigar journey. The Ultra 8 delivers! A bit of wood 
showed up 15 minutes into the experience as the 
spice takes a small step back.

 Middle Profile & Burn
There is a nice addition halfway through my 
Ultra 8 journey. This cigar presents some 
sweetness, nuttiness and overall flavor depth 
to complement the introductory spices. The 
retrohale offers some additional profiles that 
I would describe as a walk through a premium 
saddle shop. 

 Late Profile
The finish on the Ultra 8 completed my journey 
as expected. I did not need to relight or touch 
up this cigar at any point. The burn line and ash 
performed as expected. This is a full-bodied 
cigar. There are lots of transitions happening 
throughout the experience. While complex, the 
profiles work seamlessly and don’t compete at 
any turn.

 Overall Impression / Final Notes / 
Suggested Smoker (novice, experienced, etc.)
I confess that I do enjoy a rich experience for my 
first cigar of the day! The Ultra 8 from Illusione 
delivers that in spades. I would not recommend 
this as a morning cigar for a novice smoker, or 
for someone who needs to get work done during 
the first 2 hours of their day. However, this 
cigar represents one of the great Nicaraguan 
expressions of spice, complex flavors and 
strength. I would encourage all cigar enthusiasts 
to experience this journey for themselves. 

WS
W
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Cigar, Altadis, Rocky Patel, 
Foundation, Espinoza and 
Cigars International.

In addition to the two 
factories, Fernandez also 
owns 15 tobacco farms, a great 
source of pride for him and his 
father, Ismael, who joined the 
company in 2014 to collaborate 
with A.J. in creating the New 
World line of cigars. Fernandez 

A.J. FERNANDEZ was raised in the 
tobacco fields of Pinar Del Rio, Cuba. 
Like generations of his family before 
him, he learned the art and science of 
growing, fermenting and rolling cigar 

leaf, experimenting with various blends in search 
of creating the perfect cigar. As recounted by Omar 
Fernandez, director of operations for AJF Cigars: “He 
[A.J.] had grown up around it, amongst his family’s farms 
and Robainas’ farms. That’s where he got his footing in 
tobacco.” The soil and tobacco of Cuba would also serve 
as the inspiration for the future AJ Fernandez Dias De 
Gloria line of cigars.

At age 22, Fernandez left for Nicaragua, where his 
father had preceded him, to start his own cigar company. 
“He goes to Nicaragua and he immediately seeks out 
what he would call a factory but most of us would call 
a house, a small house, that he was able to put a pair of 
rollers in,” says Fernandez.      

Gradually, Fernandez began to make a name for 
himself, catching the attention of brand owners like 
Rocky Patel, and increasing production enough to rent 
a larger factory in Estelí. In 2010 he launched his first 
brand, San Lotano, which became an immediate success, 
cementing his reputation as a blender and manufacturer 
of some of the finest cigars being produced in Nicaragua.

By the year 2013 Fernandez had built a new, large 
160,000-square-foot facility in Estelí, later expanded 
to approximately 300,000 square feet, which currently 
employs some 3,200 workers. Between that factory, 
and the San Lotano factory in Ocotal, AJF Cigars 
manufactures around 24 million cigars annually, 
produced by 300 pairs of rollers, with 6–7 million of 
those cigars in the AJF brand portfolio and the rest 
being contract work for companies such as General 

BY LARRY WAGNERTheBlend

A

also has cooperative 
agreements that more than 
double his own 50,000 
acres of farmland.

Of those 15 farms, 
the original four are the 
source for AJF Cigars 
Dias De Gloria line. Omar 
Fernandez explains: “These 
four oldest farms have a 
special place in his heart 

AJ Fernandez  
Dias De Gloria
An inspiration of origin
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The aged tobacco from these 
farms, some of it up to 7 
years old, represents what 
A.J. Fernandez felt would 
most closely reproduce the 
style and flavor of the classic 
Havana cigars.

because that’s where he spent the 
most amount of time. These are the 
ones he visits on a daily basis; these 
are the ones he knows like the back 
of his hand.”

The aged tobacco from these 
farms, some of it up to 7 years old, 
represents what A.J. Fernandez 
felt would most closely reproduce 
the style and flavor of the classic 
Havana cigars. It was those 

tobaccos he would employ 
to create his throwback line 
named “Dias De Gloria.”

“He’s always putting tobacco 
away, trying to take it to 
another level, and this was a 
way for him to recreate, in his 
mind, what tobacco was like in 
pre-Revolutionary Cuba,” says 
Omar Fernandez.

The inspiration for the 

brand’s name also refers to the 
heritage of Cuba. “He grew up 
hearing his uncles and his dad 
talking about the glory days of 
Cuban tobacco. He was trying 
to make a cigar, a Nicaraguan 
puro that would be the closest 
you could get to a Cuban cigar, 
back in the day.” Dias De Gloria 
translates to “glory days” in 
English.

The line comprises four 
vitolas: Robusto, 5 ½ x 52; 
Gordo, 6 x 58; Toro (box-
pressed), 6 x 56; and Short 
Churchill, 6 ½ x 48. Wrapper, 
binder and filler all come from 
the four oldest farms owned by 
Fernandez. 

Twenty cigars are packed 
into a stunning red, high gloss 
box with a slightly arched lid. 
The label artwork, conceived 
by A.J. Fernandez, evokes the 
grand labels of the Cuban cigar 
brands of the past.

Omar Fernandez describes 
the blend as “a solid medium in 
strength, but it’s full of flavor. 
There’s always the allure of 
smoking a Cuban cigar, and this 
is the closest thing to it.”

Perhaps the best summation 
of the brand’s character is 
offered by A.J. himself: “Dias 
De Gloria is an exceptional 
Nicaraguan puro that perfectly 
encapsulates the essence of the 
pre-Castro glory days of Cuban 
Tobacco.”
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AJ Fernandez Dias De Gloria
Size: Robusto: 5 ½ x 52

Wrapper: Nicaragua

Binder: Nicaragua

Filler: Nicaragua

MSRP: $10 per single

Smoking Time: 1 hour 15 minutes

hen I was given the 
assignment to review Dias 
De Gloria, I was already 
a fan of AJ Fernandez’s 

blends, from my first encounter with 
San Lotano, San Lotano Oval and The 
Bull, up to the most current releases. 
So I was inclined to be receptive to 
this example of his blending skills.

Visual impressions can have a big 
impact, and Dias De Gloria lives 
up to this premise. The cigar band 
is rendered in classically Cuban-
inspired yellow, gold and burgundy, 
festooned with a heraldic female 
figure with arm raised aloft, as if 
gesturing toward the celestial nature 
of the brand. The name Dias De 
Gloria boldly stands out in relief 
against the background. The gold and 
red sub-band bears the name of the 
maker, AJ Fernandez. A cedar sleeve 
covers the remaining half of the cigar, 
capped with a red ribbon. The overall 
look is one of opulence and elegance.

 Once the cedar is removed, 
the intent of the brand becomes 
apparent: recapturing the look and 
style of old-time Havana cigars. All 
three samples displayed variations 
of the theme of a throwback Corojo 
wrapper from the renowned Vuelta 
Abajo region of Cuba.

 Forgoing the glossy, dark habano 
wrappers more commonly found on 
Nicaraguan puros, the leaf is medium 
brown, with hues of red and gray/
green. While smooth in texture, the 
wrapper is not dripping with oils, 
and at times has a sandy texture to 
it. With its firm roll and triple seam 
cap, you could put a Bolivar band on 
this cigar and have me believing its 
origins were from 90 miles south of 
Miami.

 The first impressions were muted, 
with the aroma from the barrel 
of the cigar subtly sweet, and a 
deeper pungency coming from the 
open foot. The cold draw expressed 
similar dried fruit sweetness, with a 
trace of spice. Once my triple flame 
torch ignited the foot, the free draw 
allowed a rush of leather, earth and 
pepper to awaken my taste sensors. 
The slight resistance of the draw 
prevented the smoke from being 
overwhelming, encouraging the 
sensations to make their presence 
known without riding roughshod 
over my palate. The pepper aspect 
created a tingling sensation on the 
roof of the mouth, nearly making me 
sneeze. Once the ash began to build, 
and the burn rate slowed down, the 
flavors merged harmoniously, with 
only the nasal tingling standing on its 

own. This was particularly noticeable 
on the retrohale.

 There weren’t a lot of notable 
transitions, as the primary tastes 
of cedar, fruit and spice persisted 
throughout the smoke. The exception 
was a raisinlike sweetness fading in 
and out, until it took a leap forward 
in the final third of the cigar. What 
started out as a medium-strength 
cigar followed a steady progression 
toward full, imparting a pleasantly 
light-headed sensation.

 The Dias De Gloria Robusto 
remained well mannered throughout, 
never softening or getting hot, the 
free flow of smoke pairing well with 
the smoky quality of the coffee. 
The final nub from each example 
remained clean and well formed, with 
its precise punch cut and multiseam 
cap intact. As a result, this baby 
bomber cruised for well over an hour 
without ever going out, even when 
paused for a minute or two.

 The one possible shortcoming 
might be the ash, which, although 
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apparently dense and nicely 
textured, consistently broke off in 
1-inch sections. It had an appealing 
steel gray color, with lighter flecks 
throughout, but just couldn’t hang 
in there past the 1 or 1 ½ inch mark. 
And while the burn line was at times 
wavy, it never needed any touch-ups 
to correct it.

 In the final analysis, what sold me 
on this cigar was that, like the classic 
Cubans it attempts to replicate, it 
was an exceedingly rewarding smoke, 
without having to rack up a plethora 
of flavor sensations. That familiarity 
of being an as-expected, reliably 
satisfying cigar will encourage me to 
reach for Dias De Gloria any time I 

have a yen for a great smoke. And I 
would encourage any cigar lover to 
do the same.

IN REVIEW:
The Dias De Gloria Robusto offered 
a full-bodied Cuban-like smoke, 
featuring solid construction, a clean 
burn and unobstructed draw. There 
was enough variety of flavor to keep 
me interested, without having to keep 
track of the nuances of black, red and 
white pepper. The cigar never went 
out, yet burned slowly enough to 
remain firm to the touch and not heat 
up. Thoroughly enjoyable!  
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drawn for Puro Ambar, a cigar 
reformulated and re-released 
last year by Dominican tobacco 
giant Tabacalera El Artista S.R.L 
of Tamboril. Draped in a golden, 
natural wrapper leaf and evocative 
of the warm glow that an amber 
pebble reveals when held in 
sunlight, this Dominican puro is as 
pleasing to the eye as it is easy on 
the palate.

The reader may well ask why any 
reconstitution should have been 
necessary. After all, the Puro Ambar 
had been gaining loyal followers 
for years. In fact, annual sales of 
the original Puro Ambar crossed 
the 100,000 threshold in 2020, and 
a further 50 percent increase is 
anticipated in 2021. Interestingly 
enough, the line was proving 
especially popular among female 
cigar lovers. However, production 
of one of the core tobaccos of 
Puro Ambar was diminishing, and 
this came to present a threat to 

IS POSSIBLE that not 
every tobacco person 
knows this, but the 
Dominican Republic 
takes great pride in the 

gemstone-quality amber brought forth 
from mines that pockmark the nation’s 
landscape. Amber from the Dominican 
Republic offers some of the best color and 
clarity of any amber specimens found in 
the world. There is even the Museo del 
Ambar (Amber Museum) in the northern 
coastal city Puerto Plata, where visitors 
can behold 20-million-year-old insects 
preserved within precious nuggets of this 
golden Dominican treasure.

It is from the beauty of Dominican 
amber that creative inspiration was 

BY WILL IAM C .  NELSONTheBlend

It

continuance of the line.
Kevin Newman, El Artista’s 

Director of Marketing & Sales, says, 
“It came to our attention that the 
availability of a certain tobacco 
used in Puro Ambar would not last 
beyond 2020.” Last year El Artista 
cultivated some 3,300 acres of cigar 
tobacco on its own farms, making 
it one of the largest producers in 
the industry, and the largest on the 
island. But even with that largesse, 
not every leaf varietal can be made 
a permanent staple of the portfolio. 
The Puro Ambar experience again 
taught an old industry lesson: 
Unique or one-off tobaccos just 
can’t be counted on to last forever. 
“So,” says Newman, “instead 
of trying to substitute in lesser 
tobaccos to continue production 
of Puro Ambar, we took the risk to 
re-blend in a way that focuses on 
our emergent audience of female 
smokers.”

Newman quickly adds: “To be 

El Artista  
Puro Ambar
Rebirth of a Dominican Gem

Radhames (“Ram”) 
Rodriguez, CEO, El 
Artista
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clear, we had not targeted 
female smokers. Rather, they 
came to us. We discovered 
the phenomenon, which was 
brought to our attention by 
our sales staff and, to a lesser 
extent, our experience at 
events. Women gravitate to 
Puro Ambar. The brand look, 
the ring gauges and the flavor 
profile all contribute. As you 
know, more and more women 
are trying cigar smoking for 
the first time, and more than 
ever are becoming endeared 
to the hobby. So in reblending, 
we sought to keep not only 
the Puro Ambar line, but the 
customer base it had attracted. 
Rather than kill the line, or 
make substitutes under the 
radar, we updated the blend 
with interesting tobaccos to 
make a reintroduction with a 
blend that embodies the spirit 
of the brand. The material 

availability of the current 
recipe is stable and likely to last 
for a long time.”

In years past, flavored 
brands had catered to the 
female market segment, 
but this is now beginning to 
change. Flavored brands are 
shrinking these days because 
of regulation and market 
pressures. “And besides,” 
says Newman, “many female 
smokers have gotten beyond 
introduced flavors. What 
they want is flavorful tobacco 
blends.” He adds, “We saw this 
as an opportunity. Through 
research we discovered that 
experienced female smokers 
have developed a sophisticated 
palate, nuanced in ways 
different from male smokers, 
and the Puro Ambar blend just 
happened to resonate with a 
particular palate preference. 
So when we made the re-blend 

we sought to amplify that 
resonance, and it has started to 
pay off. We selected a few base 
blends, each with a distinct 
flavor profile that matched the 
concept of a cigar reminiscent 
of key attributes of island life. 
And we worked with a panel of 
smokers, which in this case was 
dominated by female smokers, 
to select a final blend which we 
then placed into production.”

Radhames (“Ram”) 
Rodriguez, 31-year-old scion of 
El Artista’s controlling family 
and now CEO of the tobacco 
giant, says his primary goal 
in the reformulation was just 
settling on a winning blend 
for which the company knew 
it could reliably obtain leaf. 
“To get T-13 wrapper is not 
that easy,” he says, “so instead 
we replaced it with habano 
seed wrapper grown on our 
farms and moved the T-13 to 

“Education helped 
me to see our 
business operation 
from another 
angle. It helped 
teach me to work 
in a proactive 
way, to be open to 
challenges from a 
problem-solving 
perspective.”
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filler instead. The new Puro 
Ambar was blended by me, my 
father [Osvaldo Rodriguez, now 
entering semi-retirement], and 
our production manager Juan 
Almonte. The wrapper is Corojo 
habano grown on our farms 
in the northwest of the island, 
Sumatra Dominicano from San 
Victor, Moca, and the fillers 
include hybrid T-13 ligero. So, 
just as with the original Puro 
Ambar, this new version keeps 
to a 100 percent Dominican 
blend.”

A 2013 industrial engineering 
graduate of Pontificia 
Universidad Catolica Madre 
y Maestra, Ram Rodriguez 
takes a special interest in the 
technical aspects of making his 
business go. He had already been 
learning the cigar business at 
his father’s side from boyhood, 
but Rodriguez says his college 
years changed his perspective. 
“Education helped me to see 
our business operation from 
another angle. It helped teach 
me to work in a proactive way, 
to be open to challenges from a 
problem-solving perspective,” 
he says.

One of the recent technical 
challenges with which Rodriguez 
has had to grapple is the COVID 
pandemic. “Our operations 
were severely affected at first,” 
he says. “When the pandemic 
started, our country was locked 
down. Since we are a Free 
Trade Zone country, we were 
officially permitted to continue 
operations, but we were not 
ready. With the fact that we 
are responsible for more than 
900 people working in our 
company, we decided voluntarily 
to close our operations for 
two months to institute new 
measures to guarantee staff 
safety. Nowadays, demand for 
cigars is very high—our sales 
in premium cigars increased 

around 25 percent in 2020—so 
to keep production going we 
moved some of our operations 
around in order to maintain 
proper distance among staff. 
We hired a new manager of 
industrial health and safety, and 
we are constantly doing random 
COVID testing in all of our 
departments.”

The company’s exertions 
certainly appear to have paid off. 
The factory is going gangbusters. 
Newman points out: “Our U.S. 
business includes our finished 
brands such as Puro Ambar, 
Buffalo TEN, Big Papi and so 
forth. But the El Artista cigar 
brand amounts to only a small 
portion of the company’s total 
output. Annual production 
at Tabacalera El Artista is up 

to about 8 million finished 
cigars now, with only about 10 
percent of that dedicated to EAC 
brands.”

El Artista’s customer 
representation is reportedly on 
its game, too. Ed Santamaria, 
vice president of operations 
and buyer with Two Guys 
Smoke Shop in Nashua, New 
Hampshire, says: “El Artista is 
a great company to deal with. 
They have always been very 
responsive to our needs, and 
the people there are fantastic—
really on top of things. They 
rise above and beyond every 
time.” John Aprim, owner of 
Cigar Club with locations in 
Sacramento and Modesto, 
California, says, “In my shop 
the most popular El Artista line 

is the Buffalo TEN Maduro, 
but the Puro Ambar does well, 
too. Really, the whole El Artista 
brand does very well here. Their 
prices are competitive, easily 
beating comparable brands, and 
the Puro Ambar’s price point 
just keeps it moving all day 
long. I’m very happy getting the 
company into my humidor.”

Rodriguez is looking forward 
to a return to the blessings of 
more normal times. Before the 
pandemic, he was accustomed to 
traveling to the U.S. at least once 
a month, with a couple of trips 
to Europe and South America 
thrown in as well. “Now with 
COVID,” he says, “I have not 
left my country since March of 
last year.” Even so, Rodriguez is 
finding ways to make the best of 
a demanding situation. “Staying 
closer to home is actually not 
that bad since I’ve been able to 
organize some things better and 
blend some future projects.” He 
adds, “I think one main reason 
for the current increase in sales 
in premium cigars goes to the 
lockdowns and the work-at-
home trend. People today are 
freer than ever to enjoy a cigar 
while they work. And hey, there 
is nothing better than checking 
emails on your laptop while 
enjoying a cup of coffee in one’s 
own kitchen, smoking a great 
cigar.”

Puro Ambar is available in 
20-count boxes. Suggested retail 
prices are as follows:

Corona (5 ½ x 42)  
$6 single / $120 box

Robusto (5 x 50) 
$6.80 single / $136 box

Toro (6 x 54)   
$7 single / $140 box

Merchants wishing to open 
an account with El Artista can 
email Kevin Newman at sales@
elartistacigars.com, or call 
the company’s Miami office 
at 800.638.0283 and request 
samples and a price sheet.
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he Puro Ambar Robusto 
makes a handsome 
showing of itself in the 
cellophane, with its white 

band featuring amber-gold lettering 
and wavy amber-gold borders. The 
fragrance out of the cellophane is, 
frankly, mouth-watering: leathery and 
earthy. The cigar is draped in a fine, 
natural wrapper leaf, which shows 
only a couple unobtrusive veins and 
all-but-invisible seams. The double-
capped, firmly packed cigar bears 
the coloration of milk chocolate. After 
a punch cut, the cold draw delivers 
perfect resistance and the slightest 
note of sweet chili pepper.

 At light-up, I must say this cigar is 
exceptionally easy on the senses. I am 
detecting the indisputable signature 
of a creamy Dominican puro, right 
from the first puff. There is not even a 
sinus tickle with the retrohale—just a 
lingering, buttery finish. Thick clouds 
of smoke wreath me, but do not 
overpower.

 Twenty minutes in, I am finding 
no transition evident in flavors. Just 
velvety Dominican tobacco. The cigar 
is sporting a fine one-inch ash, and 
it is maintaining a straight burn line. 
Also, I notice the cigar is forgiving in 

T

El Artista Puro Ambar
Size: Robusto 5 x 50 

Wrapper: Dominican habano wrapper

Binder: Dominican T-13

Filler: Dominican T-13

MSRP: $6.80 single / $136 box

Smoke time: 1 hour, 24 minutes

still another way: It allows the attention 
to wander without demanding any 
relight. I get lost in the duties of some 
urgent email, but when I return, the 
Puro Ambar is still burning splendidly. 
Mild cigars can sometimes encourage 
a gluttonous smoker to over-heat 
the stick, but here the mildness is 
in part offset and supported by the 
persistence of the smooth, abiding 
aftertaste, which offers notes of 
unsweetened baker’s chocolate and 
cedar. Indeed, it is the ample finish 
that helps sustain and unify the 
experience from puff to puff.

 There is never any flaking of the ash 
whatsoever … and only the slightest 
waviness shows up on the burn line at 
30 minutes. (The cigar never requires 
any touch up, from start to finish.) 
There is more than 1 ½ inches of slate-
gray ash still hanging on a half-hour 
in; and at this point, just to be on the 
safe side, I finally plop the ash off the 
compact, well-formed cherry. Without 
difficulty, I remove the band.

 One hour in, the flavors have 
remained consistent throughout. 
They are just slowly rising. The flavor 
profile fits the prototype of a mild-
mannered Dominican puro. Cream and 
cedar slowly amplify for the duration, 

with a gradually emerging hum of 
dark chocolate-hazelnut in the far 
background.

 The Puro Ambar is a thoroughly 
beguiling and satisfying smoke, with 
perfect burn qualities. Smoking this 
cigar reminds me of … sunshine, if 
I can be forgiven the poetic license. 
This cigar could conjure thoughts of 
a happy, sunny, warm day even if it’s 
snowing outside. To my palate the 
Puro Ambar is definitely toward the 
milder end of the spectrum, both in 
terms of body and nicotine delivery. 
But this cigar is not insipid. And its 
long smoking duration—after all, 84 
minutes is pretty good for a robusto—
adds further to the value. Indeed, it 
rates as the finest $7 cigar I’ve smoked 
in a fairly long time.

 The Puro Ambar would make an 
excellent early-day or afternoon 
smoke, and I cannot imagine a better 
introduction to fine cigars for any 
neophyte you may wish to introduce 
to the hobby. It played amicably with a 
double-shot cappuccino flavored with a 
splash of Kahlúa; and given its quality 
and burn time, I’d say, to me, it’s worth 
twice the asking price.
Sample provided by Tobacco & Cigar 
Distribution Corp. of Doral, Florida. 
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business, I don’t think it’s 
a matter of my principals 
informing my process,” he 
says. “I think my values define 
my life, in every sphere. They 
must be ingrained in what I do. 
I don’t disassociate business 
from charity.” 

Meirelles’ background in 
nonprofit ventures equipped 
him with a sense of civic 
responsibility, which is 
evident in how ACE Prime 
and Tabacalera Pichardo 
engage with the community. 
They fund education and 

UCIANO MEIRELLES is not your typical cigar 
manufacturer. He was born and raised in Brazil, 
to parents of Italian and Portuguese heritage. He 
studied at The Royal Academy of Music in London 
and completed his bachelor’s degree at Mackenzie 

Presbyterian University in Sao Paolo. After getting his start in 
business selling annuities and insurance policies, he created 
his own investment fund. From there he started a political 
consultancy in Latin America which led to his being hired by the 
government of the Dominican Republic as an advocate for tax 
relief on Dominican cigars exported to South American countries. 

While in the D.R., he met Ernesto Perez Carillo, who mentored 
him in cigar rolling, blending and production. Through Carillo, 
Meirelles was introduced to Cuban émigré and master blender 
Don Eradio Pichardo, who was operating a small factory in 
Nicaragua. In 2009, Pichardo and Meirelles joined forces to 
establish Tabacalera Pichardo in Estelí. 

At the time, the factory was mainly producing contract brands. 
The partners then started ACE Prime Corp in 2018. The following 
year they introduced five lines at the 2019 PCA Trade Show and 
Convention in Las Vegas. The show was the launching pad for the 
Pichardo brand, plus M.X.S. and Meirelles’ eponymous creation, 
Luciano The Traveler. 

The ACE Prime booth included a basketball half court, set up by 
Meirelles and his partner, former NBA San Antonio Spurs player 
Tiago Splitter. The novel attraction served to engage attendees 
in one-on-one competition and the attraction drove traffic to the 
ACE Prime booth, giving their brands a foothold among the many 
new lines that debuted at the show. The cigars were well received, 
and ACE Prime was established as a serious contender in the 
premium cigar business.

Meirelles, a socially conscious entrepreneur, is driven by values 
that clearly channel his approach to the conduct of business.

“When I create, whether blending a cigar or building an entire 

Luciano  
The Dreamer

TheBlend

L

BY LARRY WAGNER

The many values of a cigar

Like the Traveler, The 
Dreamer represents the 
values to which Meirelles 
aspires.
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athletics for local children. 
Decentralized production sites 
allow factory workers to travel 
short distances to work and 
the company delivered food 
packages to their employees 
throughout the pandemic.

“I do admire people who 
build great businesses and 
have the means to engage in 
philanthropy because of it,” he 
says. “But my own philosophy 
is different. I believe that if all 
great businesses were, from 
their inception, sustainable, 
ethical and just, there would 
be no need for additional 
philanthropy. I don’t see 
altruism as a hobby, but as an 
absolute imperative.”

Meirelles’ ideals also inform 
his approach to creating cigars. 
His initial, personal blend, 
Luciano The Traveler, was a 
limited edition, 7 x 46 parejo, 
made with rare pelo de oro 
tobacco. Its name was inspired 
by his many years of world 
travel, but also has a deeper 
meaning: “The traveler is 
indicative of a life well lived, of 
hard work and of trying to live 
honorably.” 

Meirelles has now followed 

that success with his new 
Luciano The Dreamer, a  
7 ½ x 38 Lancero composed 
of Nicaraguan and Peruvian 
tobaccos. Describing the 
cigar’s evolution, Meirelles 
says, “ I believe that a Lancero 
cannot lie, it’s not a cigar where 
you can mask the quality of 
your tobacco. It’s made up 
of a straightforward, simple 
combination of leaves. But 
it is also incredibly complex 
to construct, though I think 
we were able to conquer this 
challenge.” 

Like The Traveler, The 
Dreamer represents the values 
to which Meirelles aspires. 
“The Dreamer represents the 
aspiration to always imagine, 
to live creatively and believe 
in a future greater than our 
present.” Truly a cigar for these 
times.

Luciano The Dreamer is 
presented in elegant black 
boxes of 15 cigars, each nestled 
in its own cedar slot to protect 
the wrapper leaf. The box 
art features Meirelles in a 
contemplative pose, seemingly 
drawing on the cigar for 
inspiration. The cigar band 

“I believe that 
if all great 
businesses 
were, from 
their inception, 
sustainable, 
ethical and 
just, there 
would be 
no need for 
additional 
philanthropy. 
I don’t see 
altruism as a 
hobby, but as 
an absolute 
imperative.”

is a textured black ring with 
“Luciano” in a uniquely artistic 
font, bordered top and bottom 
by a band of silver. A gold 
ribbon protects the foot of each 
cigar, matching the gold ribbon 
encasing the cigars in the box, 
as well as the gold box art and 
trim. It all comes together for a 
luxurious presentation.

The Dreamer is a single 
shape regular production cigar, 
but according to Meirelles 
the brand will soon feature 
additional shapes. 

“The Luciano brand will have 
a core line of cigars coming to 
the market in the 2nd quarter 
of this year. This time we will 
launch a line in three different 
vitolas: a 6 x 60, a 5 ½ x 56 and 
a 5 x 52.”

Based on the success of The 
Traveler and The Dreamer, 
the new line promises to offer 
unique and complex blends 
to those who enjoy more 
traditional formats, presented 
in larger ring sizes.

That is certainly something 
to look forward to.
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TheBlend

Luciano The Dreamer
Size: 7 ½ x 38 Lancero

Wrapper: Ecuador habano

Binder: Nicaragua

Filler: Peru and Nicaragua

MSRP: $15

Smoke time: 1 hour, 15 minutes
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lassy. Elegant. 
Sophisticated. No, I’m 
not referring to Audrey 
Hepburn or James Bond. 

These terms describe the appearance 
of the newest offering from ACE Prime 
Cigars: Luciano The Dreamer, a  
7 ½ x 38 Lancero. With its artfully 
fanned-out pigtail head and 
shimmering gold foot-ribbon, the cigar 
seems to stretch out forever, evoking 
a long, leisurely smoking experience. 
As to whether The Dreamer delivers on 
this promise, that will be revealed in 
the following review.

 I have to start out by stating that I 
am not ordinarily a fan of long, slim 
cigars. I did begin my cigar smoking 
life with the classic panatela shape, 
which is what lanceros were called 
before Cohiba burst onto the scene in 
1968. As a historical aside, at that time 
the Cohiba lancero was the personal 
reserve of Cuban president Fidel 
Castro. It wasn’t until 1982 that it was 
released for general sale.

 Beginning in the late 1970s, as 48–
50 ring gauges became more popular, I 
gradually adjusted to the larger girths, 

eventually settling on a preference for 
a ring of 50 and up. I can equally enjoy 
a range from a 46 ring Corona Grande 
to a 60 ring Gordo, but my comfort 
zone resides between 50 and 56. So 
yes, appreciating a 38 ring lancero 
presented somewhat of a challenge. 
Big rings provide the opportunity 
to chomp down and puff away. The 
graceful lancero invites one to imbibe 
its smoke slowly, gently securing it 
between thumb and forefinger. This 
requires an adjustment of grip and 
a shift in approach. I can happily 
report that these adjustments in no 
way infringed upon my enjoyment 
of this cigar. In fact, once cut and 
lit, The Dreamer so enveloped me 
with its qualities that there was no 
awareness of exercising discretion; I 
was puffing away for all it was worth, 
greedily extracting all the flavors this 
Nicaraguan flavor-bomb was offering.

 The cigars smoked for this review 
shared several characteristics. All 
were uniformly packed, firm with no 
soft spots. The color of the wrapper 
varied from milk chocolate to a deeper, 
ruddier brown.

There were noticeable veins running 

throughout, with minimal seams. The 
texture was somewhere between matte 
and slightly shiny. A fan-shaped pigtail 
crowned the cap of the cigar, while the 
foot was open.

 The wrapper gave off an alluring 
aroma, reminiscent of a pungent 
incense. It was rich and inviting. The 
aroma from the foot offered a deeper, 
more complex profile of fresh hay, 
soil and subtle sweetness. I carefully 
cut the cap, using a double-blade 
guillotine to remove the flag without 
cutting below the seams, which 
resulted in a perfect oval, allowing a 
firm but sufficient draw. The cold draw 
offered a tingly spiciness joined with 
earthiness and ripe fruit.

 Once lit, The Dreamer showed a 
surprising amount of strength, right 
out of the gate. This was unexpected 
from such an aristocratic looking 
cigar. The fullness created a tingling, 
spicy sensation on the palate, 
complementing the sweet taste of figs 
and plums. The smoke left a velvety 
coating throughout the mouth, with 
a long finish. That quality remained 
through the entire cigar.
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 The draw remained somewhat firm, 
but forgiving. There was always a 
plentiful amount of smoke, allowing 
the cigar’s complexity to be evenly 
distributed across the various flavor 
zones.

When at times it seemed the smoke 
production would diminish, a few quick 
puffs restored the flow. As a result, The 
Dreamer stayed lit the entire duration 
of the smoke, even when paused 
momentarily.

 There were some minor construction 
issues, as the carbon line was often 
wavy, creating possibly one or two 
minor runs, which self-corrected. 
Despite that, the cigar required few 
if any touch-ups, with some samples 
requiring none. The ash was uniformly 
flaky, although it held an ash of  

1 inch throughout. 
Its steel gray color at 
times transitioned to 
a yellowish-brown, 
perhaps indicating the 
minerals in the soil. 
The wrapper remained 
intact, never cracking or 
peeling, 

 The full body 
and strength of The 
Dreamer continued 
throughout, increasing 
somewhat in the final 
third. I recorded my 
impression at that 

time as “This is a heady brew!” The 
rich, meaty qualities of the cigar would 
probably best be accompanied by a 
tannic red wine or a bourbon with 
heat, capable of cutting through such 
a strong flavor profile. I was satisfied 
to pair it with Stumptown Original Cold 
Brew Nitro, a strong nitro-infused, 
highly caffeinated coffee beverage. In 
the warm Southern California weather, 
the drink was both refreshing and able 
to balance out the heavy bodied cigar.

 Despite The Dreamer’s delicately 
pleasing proportions, this is not a cigar 
for the novice smoker. It demands to be 
savored, and sipped rather than gulped. 
The reward is a deeply satisfying, full 
yet smooth smoking experience.

 Because I smoked my samples at 

different times of the day, in varying 
degrees of temperature, the smoke 
times alternated between just under an 
hour and a more leisurely 1 hour and 15 
minutes.

IN REVIEW:
The Dreamer is a thoroughly enjoyable 
cigar, regardless of one’s shape 
preference. It is pleasing to view, and 
fragrant to the sense of smell. The 
uniqueness of its flavor profile makes 
it difficult to articulate exactly what 
it tastes like, so we resort to using 
familiar cigar-associated descriptions 
like earth, wood, and various foods 
and spices. If you know how to look for 
them, they’re all in there.

The few issues with burn and 
ash production were more than 
compensated by the cigar’s steady rate 
of burn, rich flavor and aroma, and 
satisfying strength. I would happily seek 
one at my local tobacconist to replicate 
the experience.

Luciano Meirelles created The Dreamer 
with the intention of stirring one’s 
natural curiosity and imagination. I will 
admit that I was too busy enjoying and 
analyzing the cigars nuanced flavors, 
and a bit distracted by its strength, 
to fully contemplate its effect on my 
thought processes. But let me state that 
each experience left me looking forward 
to the next, imagining what adventures 
in smoking awaited me. 
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D O N ’ T  C A L L  I T  A  C O M E B A C K

The past year has arguably been 
the most challenging and life-
changing year in generations. 
Many premium tobacconists 
have been hit especially hard, 

including New York City’s iconic 90-year-
old Nat Sherman Tobacco Store in midtown 
Manhattan. But as the saying goes, when 
one door closes another one opens … and 
that’s exactly what happened when two of 
Nat Sherman’s longtime leaders pivoted to 
launch a new premium cigar company, Ferio 
Tego LLC.

While Ferio Tego was officially founded 
by Michael Herklots and Brendon Scott at 
the end of 2020, Herklots had registered 

the trademark several years prior. And this 
past fall, following the announcement of 
Nat Sherman’s closure, the opportunity 
presented itself to put that trademark to 
use. The decision, however, was not an easy 
one.

For 10 months, Herklots and Scott worked 
tirelessly to try and find a new home for Nat 
Sherman International, but the pandemic 
and other factors failed to produce a buyer. 
As it became more clear Nat Sherman 
would have to close for good, Scott and 
Herklots inquired whether it might be 
possible to purchase the brands they helped 
grow and restore the cigars under a new 
company. Fortunately, the idea was met 
with enthusiasm and Ferio Tego LLC was 
formed.

MICHAEL HERKLOTS  
OF FERIO TEGO IN NYC.
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How two industry icons pivoted to create 
the most anticipated cigar brand of 2021
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The decision, in the end, 
was an easy one for Herklots. 
After 20 years as an employee 
in the premium cigar industry, 
he simply couldn’t imagine 
spending the next 20 in a 
different industry. “While I 
am eternally grateful for two 
decades of employment, it was 
time to strike out on my own, 
and join the premium cigar 
industry as a principal of a small 
family business,” he says.

Choosing to become a 
business owner can be both 
thrilling and terrifying at the 
same time, but when you’re 
doing something you love and 
are passionate about, it truly 
is worthwhile. Not to say they 
haven’t already faced their fair 
share of challenges. 

“At a high level, we’ve spent 
our careers as employees, not 
owners,” says Scott. “So there 
has been a lot to learn about the 
fundamentals of establishing 
a business. Additionally, we’re 
in a unique position because 
on one hand, we are a small 
start-up, launching Ferio 
Tego as a new premium cigar 
brand, and company. On the 
other hand, we already have a 
long-established portfolio of 
premium cigar brands. So we’re 
paralleling a lot of different work 
streams to make sure we restore 
Metropolitan and Timeless back 
to the humidors of retailers 
and consumers quickly but 
thoughtfully, while also ensuring 
that Ferio Tego hits the mark 
with a successful launch.”

Herklots agrees, adding that 
rebranding their existing cigars 
has been all-encompassing. “A 
legacy portfolio is pretty unique. 
Boxes, bands, each individual 
cigar, each individual blend has 
to be recreated from scratch,” 
he says. “We manufacture in all 
three of the primary premium-
cigar manufacturing countries 

available to the U.S. market—
Dominican Republic, Nicaragua 
and Honduras—and we offer 
everything from smooth and 
sweet to full and rich. So there’s 
lots of multitasking, but thanks 
to the overwhelming support 
of our great manufacturing 
partners, we’re all committed to 
doing it right.”

Through the launch, Scott 
and Herklots seem to have 
successfully demonstrated the 
art of pivoting, tempered with 
a healthy dose of real versus 
hopeful expectations in their 
first year.

“At a high level, we want 
to establish the strongest 
foundation possible upon 
which to grow Ferio Tego, as 

well as prop up Timeless and 
Metropolitan,” says Scott. “Our 
oldest brands are from the 
mid-1990s. If you were going 
to physically move a house 
that was built in the ’90s to a 
new location, it would be done 
very slowly, very carefully … 
making sure the foundation 
is built sound before the 
house is carefully set upon 
that new foundation, once and 
permanently. So, by the end of 
2021, if we’re able to have our 
relocated house open for guests 
and we’re throwing a few parties 
… that’s a hell of a successful 
year!”

Herklots adds: “Broadly: 
the vision is for long-term 
commitment to excellence—

“WE HAVE 
DIFFERENT 
STRENGTHS—AND 
WEAKNESSES—
AND THINK WE’RE 
BOTH HUMBLE 
ENOUGH TO 
KNOW WHICH 
IS WHICH TO 
PROVIDE A 
COLLECTIVE 
BALANCE.”
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BRENDON 
SCOTT AND 

MICHAEL 
HERKLOTS 
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in our products, in our 
partnerships and in our growth.” 

Another challenge: 
learning the give and take 
of a partnership. But with 
Scott’s background in 
accounting and finance and 
Herklots’ background in brand 
management (and drums), they 
seem to have the balance that 
will allow a business to thrive.

“We’re three months into 
this partnership, but we’ve been 
working partners since 2011 
when I joined Nat Sherman,” 
says Herklots. “We’ve always had 
a great amount of admiration for 
the other’s work and talents and 
respect each other’s expertise.”

“We have different strengths—
and weaknesses—and I think 
we’re both humble enough to 
know which is which to provide 
a collective balance,” adds Scott.

So when will the cigars 
be ready? For Timeless and 
Metropolitan, the blends and 
manufacturers will remain the 
same. They are tweaking the 
formats and box quantities just 
to ensure the portfolio makes 
the most sense in its totality for 

the long term, but otherwise 
they are shooting to be up and 
running this summer. 

“Fortunately, this whole 
process, for better or worse, 
has been pretty public, and so 
there has been a great deal of 
regular communication back 
and forth on a one-to-one basis 
regarding the status of things. 
The plan remains to get product 
back in market by summer, 
and rest assured, when the 
product is in and sellable, they’ll 
know. EVERYONE will know!” 
Herklots says, with a laugh.

It is clear why Ferio Tego is 
the most anticipated cigar brand 
of 2021. Its founders are well-
known leaders in the industry, 
they have a solid business plan 
in place and they’re doing 
something they’re passionate 
about. It’s no surprise the launch 
of Ferio Tego has been met with 
such incredible enthusiasm 
and support. Just don’t call it 
a comeback; call it a pivotal 
emergence.

Learn more about Ferio Tego 
at feriotego.com.   

What tools, practices, etc., have proven successful 
for each of you in the past that you have 
implemented or will implement at Ferio Tego?

MICHAEL AND BRENDON: “Be thoughtful and 
deliberate in decision-making. Long-term vision is 
ALWAYS better than short-term steps (usually). Be 
honorable in all dealings.”

What have been the biggest lessons each of you 
has learned from your past that give you guidance 
and hope for your future success?

MICHAEL: “Always ask an expert for help. Always 
give credit where credit is due. And don’t forget to 
eat your vegetables.”

BRENDON: “Trust your instincts. It’s OK to make 
mistakes, don’t beat yourself up too much. But it’s 
not OK to make the same mistakes.”
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QUICK TIPS FROM  
MICHAEL HERKLOTS AND  
BRENDON SCOTT 
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Nespite the challenges of the present day, most 

tobacco shops and companies are finding 
ways to cope, and some are even doing quite 
well. The sudden boost in work-at-home 
employment has freed a lot of smokers to 
enjoy their favorite tobaccos anytime day or 

night. There also appears to be some “prepper buying” going on, 
as lovers of fine cigars and pipe tobaccos stock up large rainy-day 
caches of premium products.

Someday (soon, we hope), things will return to a more normal 
state. The pandemic will break. Tobacconists are doing their part 
to hasten that day, with masking, social distancing, disinfection 
and common sense.

We come to understand a threat; we of course act to counter it 
as best we can.

The business landscape harbors threats beyond viruses, though. 
Bad, intrusive laws and draconian local ordinances are always 
brewing. The societal impulse to regulate private behavior can run 
amok when not steadfastly countered.

There is no hope any vaccine will stamp out the plague 
of busybody anti-tobacco forces. Government overreach 
responds only to thoughtful, vigilant, well-informed advocacy—
businesspeople, doing the work of informed citizens keeping 
government in reasonable check. Today, more and more 
tobacconists are joining that fight.

M I NDI NG    
T H E  
STORE

The business that wisely speaks 
up for itself does us all a service.  
Join forces!

D
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S
As an industry, premium 

tobacco has reacted with 
energy and intelligence to the 
abiding problem of anti-tobacco 
sentiment. We have evolved in 
our sophistication. Tobacconists 
today are better organized 
and better funded. They face 
down challenges equipped with 
better thought-out strategies. 
Brick-and-mortar operators 
are better informed and better 
trained than ever before. (This 
owes in part to training available 
through PCA.)

Business owners are doing 
the legwork of advocacy: They 
are visiting state houses and city 
halls, meeting elected officials 
and, importantly, their staff. 
These business leaders—for 
they are leaders, even those 
who act alone—are lobbying, 

targeting political donations, 
schmoozing and building their 
own networks. Some are even 
engaging consultants to advise 
about leveraging resources (time 
and money), all to maximize 
their effectiveness at countering 
business threats. Millions of 
dollars are being spent.

These efforts are paying off. 

Both outright victories and 
promising new campaigns 
are proliferating. Glynn 
Loope, PCA’s advisor for state 
government affairs, says: “In 
New Jersey and New York 
state, tobacconists are pursuing 
tobacco tax caps. In Oklahoma 
and Pennsylvania, small shops 
are winning exemptions—
legislation written to allow 
cigar bars to exist. This year, 
businesses in North Dakota and 
Montana have seen successes. In 
South Carolina this year there 
is a bill intended to prevent 
local ordinances that go beyond 
state regulation. Retailers in 
Florida are showing up to give 
testimony.”

Still, the chorus of industry 
advocacy can use every voice 
we can muster. Loope points 

BUSINESS 
OWNERS ARE 
DOING THE 
LEGWORK OF 
ADVOCACY: 
THEY ARE 
VISITING STATE 
HOUSES AND 
CITY HALLS, 
MEETING 
ELECTED 
OFFICIALS AND, 
IMPORTANTLY, 
THEIR STAFF.
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SSCOTT REGINA, owner of Emerson’s Cigars, 
with five locations in the Virginia Tidewater 
region, says: “Advocacy to protect your 
business is an unfortunate necessity that is 
not going away anytime soon. It takes time, 
it takes some money; but it does become 
manageable once you get set up and build 
some experience.” Regina offers the following 
plan of action for those wishing to get involved.

Get Known. 
Cigar Association of Virginia (CAV) was 
founded in the early 2000s by Old Virginia 
Tobacco Co., Havana Connections, Milan 
Tobacconists and Emerson’s Cigars, with help 
and guidance from Glynn Loope. Our main 
purpose: contest smoking ban legislation, 
battle anti-tobacco legislation that impacts 
premium cigars and pipe tobaccos, protect 
the rights of cigar shop owners and their 
customers. Now we have membership 
representation across all parts of Virginia.

Your No. 1 goal is to be known. This is your 
ticket. This is what you seek. You want to be 
consulted. You want a phone call every time a 
piece of legislation is drafted or a government 
official thinks about including cigars and 
pipe tobacco. You are a stakeholder, and you 
matter. In Virginia we’ve worked hard for years 
to build a presence. We’re known as the “cigar 
guys.” We walk the halls, testify in committees, 
participate in legislator stakeholder meetings, 
coordinate with other associations. And 
we activate our customers (the politicians’ 
constituents) when needed. 

Get organized.
  Whether formally organizing as an 

association or just gathering a group to work 
together, the bottom line is that you need 
structure and a plan in order to be effective.
  Decide early on who will do what. One 

person cannot do it all. Hit the pause button 
on any competitive juices with one another 
and commit to working as a team.
  Identify priorities and direction. Is it to 

defend? Is it to introduce? A combination?
  Set-up alerts and monitoring. Subscribe to 

tools such as “lobbyist in a box” or set Google 
Alerts so you can monitor and be alerted to 
issues that might affect your business.
  Find boots on the ground. You might need 

someone to be your eyes and ears at the 
capital. Find a lobbyist who can open doors 
and get access to carry your message.

Be an educator.
  Be calm and collected when presenting.
  Many legislators and government officials do 

not understand who we are or the products we 
sell. The general public looks at all smoking as 
being the same. Stand ready to educate people 
on how you differ from mass-market tobacco 
products and the businesses that sell them. 
This will be your foundation in any argument 
you make.
  Present facts such as the following:

-We sell artisan products that have been hand-
made the same way for the last 100 years.
This is a hobby for many of our customers, just 
like fine wines and craft spirits.
-We are mom-and-pop, locally owned 
businesses involved with our communities and 
charities.
-Premium cigars and pipe tobaccos do not 
have the same frequent usage patterns as 
cigarettes.
-We don’t have youth-access issues, because so 
many of our products are price-prohibitive.
-We do have passionate customers from all 
walks of life. 

Act sooner rather than later.
  Head issues off at the pass. Get involved 

early with an issue before it gains momentum. 
Legislators are more likely to accommodate 
and make requested changes early on in the 
process. 
  Try to work with a legislator. Make sure they 

truly understand the impacts to your business.
  All too often, the kneejerk reaction can be 

to fire up the masses and start a grassroots 
campaign. But this shuts down almost any 
chance to work with the legislator. There is 
definitely a time to fire people up; but don’t 
miss any chance to deal with an issue early and 
under the radar. 

Find your partners.
  Build your coalition. Identify like associations/

groups in your state and coordinate with them.
  Many issues that include cigars have broader 

implications. Attack them with a business 
approach.
  In Virginia, as a cigar retailer association, 

we are in coordination on many issues with 
groups such as wholesalers, distributors, 
petroleum and convenience, grocers, state retail 
federations and more. Don’t think that only 
“tobacco associations” can be your ally.

“YOUR NO. 1 
GOAL IS TO BE 
KNOWN. THIS IS 
YOUR TICKET. 
THIS IS WHAT 
YOU SEEK. YOU 
WANT TO BE 
CONSULTED. 
YOU WANT A 
PHONE CALL 
EVERY TIME 
A PIECE OF 
LEGISLATION IS 
DRAFTED OR A 
GOVERNMENT 
OFFICIAL 
THINKS ABOUT 
INCLUDING 
CIGARS AND 
PIPE TOBACCO.” 
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out, “A lot of efforts at the state 
and local level are still in their 
infancy, still needing more 
and better organizing, more 
engagement in the political 
process.” For many retail 
owners, just the thought of 
advocacy can seem daunting, 
time-consuming, enervating. 
“The very act of retailers visiting 
their state capitals, sharing 
their story, is a novel process,” 
observes Loope. “But in today’s 
environment, every B&M shop 
needs to be organized politically. 
Georgia, Virginia, Maryland, 
Michigan, Pennsylvania—all 
of these states have examples 
of retailers stepping up to 
protect their businesses. They 

are learning, it’s not just about 
business anymore. We have to 
bear politics in mind as well.”

Jim Clark, owner of the 
141-year-old Straus Tobacconist 
in Cincinnati, always finds ways 
to be heard. He got himself 
on Cincinnati TV news last 

year, speaking out against an 
extractive $500 local operating 
fee. “We already pay a $1,000 
fee to the state of Ohio to be in 
the business that we’re in, and 
that’s a lot of money.” The $500 
local fee “just seems like a little 
bit of a money grab,” Clark said 
to a sizeable local TV audience. 
Voices like these do not always 
get their way on every point, but 
they are always good medicine 
in the public discourse. We, as 
purveyors of fine products to 
discriminating adult clients, 
have a case. Tobacconists like 
Clark know how to make that 
case, audibly and publicly. “If 
I’m not willing to put in the time 
and energy and cash to fight 

“SET UP A 
COURTESY 
MEETING WITH 
THEM AND 
INTRODUCE 
YOURSELF 
AS A SMALL 
BUSINESS 
PERSON IN THE 
COMMUNITY. 
EXPLAIN WHAT 
YOU DO AND 
HOW YOU ARE 
UNIQUE.”
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for the livelihood of 
my business and my 
industry,” he asks, 
“why would I expect 
anyone else to do it?”

Clark advises that 
those who may be 
new to the advocacy 
game start by getting 
to know their local 
elected officials. 
“It’s all about the 
personal touch,” 
he says. “Set up a 
courtesy meeting with 
them and introduce 
yourself as a small 
business person in the 
community. Explain 
what you do and 
how you are unique. 
Maybe you sponsor a 
little league team or 
coach a soccer team. 
Show them you’re 
not some monster 
trying to get their kids 

addicted to cigarettes, because 
maybe they don’t know the 
difference between the products 
we sell and their perception of 
what we do. Maybe they will 
have a fundraiser for reelection 
and you can supply some cigars 
for the event. A little face time 
might come in handy when the 
next smoking ban or tax increase 
comes up.”

There is no need to overthink 
and freeze yourself into 
inaction. Clark says just keep 
your cool, work the phones and 
arrange some friendly meetings. 
“Screaming and stomping your 
feet when things go bad won’t 
get it done,” he says. “But having 
the contact info for the mayor or 

their assistant can help save the 
day. The same is true for your 
local senator and representative. 
The federal rep is up for election 
every two years and is always 
looking for people to connect 
with. Also there is usually a 
district manager who can be 
invaluable in a pinch.”

Joe Arundel, owner of Rain 
City Cigar in Seattle, says: 
“When you consider the small 
number of people who smoke 
(about 14 percent), it becomes 
clear we’re a minority. If you 
drill down to the number of 
cigar and pipe smokers (3 
percent), we can be essentially 
invisible if we’re not careful. In 
a democracy it’s the majority 
that usually prevails. And anti-
smoking groups are very well 
funded and organized.” Arundel 
points out an advantage that 
B&M tobacconists distinctly 
command: the local connection 
to representative government. 
He says: “These elected 
officials represent you and your 
customers. If your shop employs 
people, participates in and 
supports the local community, 
and is a focal spot for like-
minded people, you can have a 
direct influence on the outcome 
of legislation or an election. You 
bring a strength that neither 
the cigar manufacturers, 
special interest groups or the 
bureaucrats possess. You have 
personal relationships with 
voters.”

Arundel recalls that in 2005, 
the state tobacco tax rate in 
Washington state was 129.42%. 
“I was told that it would never 
be reduced because of the tax 

dollars generated,” he says. 
“The Cigar Association of 
Washington, our state advocacy 
group, working with state 
representatives, lobbyists and 
customers, drafted a bill and 
brought it to the legislators 
for a vote. We were the 
second state to lobby for and 
successfully obtain a 50-cent 
cap on the tax charged on 
cigars. It was by engaging our 
local representatives and our 
customer base that we found 
success. Had we ignored the tax 
situation and not responded, 
most of us would not be in 
business today.”

Loope reminds us: “Be 
courteous, cordial and factual. 
It’s tough sometimes to keep 
emotions out of the equation. 
That can be especially hard 
when dealing with politics.” 
In other words, be nice. Come 
armed with facts. Bring your 
clipboard and take notes. Follow 
up.

Arundel sums up: “It is not 
a full time commitment, but 
it does require monitoring. 
Months may go by with few 
issues to defend. But when an 
issue does arise, it requires an 
appropriate response. If you 
live and operate in a state that 
has a state association, you 
should join. It makes the whole 
process easier to manage. If you 
don’t have a state association, 
consider forming one. PCA can 
assist in helping you get one 
established. There is strength in 
numbers, and working together 
makes every task easier.” 

“IF YOUR SHOP EMPLOYS PEOPLE, PARTICIPATES IN 
AND SUPPORTS THE LOCAL COMMUNITY, AND IS A 
FOCAL SPOT FOR LIKE-MINDED PEOPLE, YOU CAN 
HAVE A DIRECT INFLUENCE ON THE OUTCOME OF 
LEGISLATION OR AN ELECTION.”
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ith more than 4,000 cigar 
lounges in the United States 
today, how does one business 
make a name for itself and 
create a space where lovers of 
the leaf come back time after 
time to congregate, relax and 
enjoy the premium, hand-
crafted products that shape our 
industry? 

In my new series, I’ll set out 
to answer that question and 
more, find out what makes each 
retail tobacco business unique, 
and find out what premium 
cigar retailers are doing to keep 
business alive and thriving. To 
jumpstart this endeavor, I invite 
you into Karma Cigar Bar, a 
local tobacconist and lounge 
located near the southern tip of 
Lake Michigan in the town of 
Merrillville, Indiana.

For those who aren’t familiar 
with Merrillville, it sits about 
an hour outside Chicago and 
boasts a strong blue- and 
white-collar workforce that 
produces a wonderful mix of 
culture and diversity. For Dhiren 
Shah, the founder and owner of 
Karma Cigar Bar, this vibrant 
community has proven to be the 
perfect home for his lounge. 

But let’s go back a bit. As 
anyone on the inside will tell 
you, getting into this industry 
is not something one does to 
make a quick million. I’ve talked 
with many people over the past 
few years, and whether they’re 
a retailer, a manufacturer or 
anything in between, people in 
our industry are in it because 

The story behind a thriving cigar bar

W
kar·ma ( kär-mə): the force generated by a person’s actions to 
perpetuate transmigration and in its ethical consequences to 
determine the nature of the person’s next existence. 

they are passionate about it. 
That passion drives each and 
every one of us, and Dhiren Shah 
is no exception.

When Dhiren moved to 
the U.S. from India nearly 22 
years ago, he started working 
for his brother’s tobacco 
shops in Northern Illinois. In 
2004, Dhiren started running 
his father’s smoke shop in 
Merrillville, and two years later, 
he purchased it outright. That 
same year, he moved the shop 
to the bigger 2,20- square-foot 
location next door, converted 
it into a tobacco shop/cigar 
lounge, and named it Karma 
Tobacco & Cigar Lounge.  

At the same time, Dhiren 
began working toward 
purchasing a new property to 
make Karma Cigar bigger, and 
in 2013, he started demo work to 
convert the existing office/stock 
area into a private cigar lounge 
for members. In 2014, however, 
his lease was not renewed and 
Dhiren was forced out—an 
incredible blow to Dhiren, both 
financially and emotionally. He 
had invested years into turning 
his passion into a business and 
he recognized if he was going 
to survive and thrive in the 
business, he would need to own 
his own building. 

“I was fighting for my 
livelihood,” he says. “I had to 
continue my existing business 
but, at the same time, I had to 
find a location where I could 
own my own building. My 
challenge was securing the 

KARMA
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loan and securing a location. 
Fortunately, both came through, 
otherwise, I would be done with 
my entrepreneurial dream.” 

Through a lot of will and 
some good karma, Dhiren’s 
vision of opening a venue that 
encompassed an elite cigar 
lounge experience with spirits 
and food in the Northwest 
Indiana and Chicagoland area 
became a reality — he and his 
partner, Ronak Baxi, purchased 
and built what is now Karma 
Cigar Bar. 

Of course, opening any 
business doesn’t just happen, 
and when it comes to brick-
and-mortar retail, the costs 
and struggles are real. From the 
cost of the initial build-out to 
overhead, establishing contracts 
with vendors, and building 
an adequate customer base 
to ensure a constant revenue 
stream, nothing came easy. Add 
on the fact that the concept of 
a cigar bar (although widely 
accepted in metro areas like 
Indianapolis) was a fairly new 
idea in Northwest Indiana and 
Merrillville, they ultimately had 
to create a new culture in order 
to be succeed.

They first opened the doors to 
Karma Cigar Bar Jan. 20, 2016. 
It was the only dedicated cigar 
lounge in Lake County that 
offered a retail shop, bar and 
kitchen service. Since then, it’s 
grown into a destination spot for 
pairing fine cigars with top-shelf 
spirits. Their slogan, “Where 
quality and comfort meet your 
lifestyle,” is more than just a 
mantra; it is a fundamental 
component of who they are. 

“We’re not just a lounge, 
or a bar or a place to smoke 
cigars. We offer a memorable 
experience in smoking high 
quality cigars from the top cigar 
vendors in the industry,” says 
Dhiren. “We provide a relaxing 
and enjoyable environment 
with extremely comfortable 
seating, along with a state-of-

the-art air filtration system, 
creating an atmosphere for great 
conversation.”

So, what makes Karma Cigar 
Bar unique? “We are different 
in creating an experience for 
the customer that gives them 
a unique offering. We offer an 
experience in smoking cigars 
in the comfort of a high-quality 
environment for all our guests 
to enjoy,” he says. “Today, my 
vision of a luxury cigar lounge 
has smokers from Chicago and 
its northern suburbs skipping 
the city in favor of a drive down 
Interstate 80/94 to tap into the 
high-end smoking experience.” 

At its core, Karma Cigar Bar 
is innately focused on offering 
quality products and service 
to their customers, creating 
a memorable and engaging 
customer experience, operating 
their business with honesty 
and integrity, and infusing the 
mantra of “hospitality first” in 
the way they interact with their 
customers. Here are the keys to 
Karma’s success:

ON CUSTOMERS
“Customers enjoy that we 
have a lot of great brands of 
cigars to smoke that fit any 
profile.  From mild to medium 
to bold. From Nicaraguan 
to Dominican. Our staff is 
very helpful in determining a 
customer’s smoking profile and 
then matching a great selection 
of cigars that will satisfy their 
palate. Our customers spend 
time in our lounge because it is 
wonderfully comfortable, clean 
and relaxing. Furthermore, our 
Matrix system with multiple 
flatscreen TVs is perfect to catch 
the games, and our back lounge 
area with two pairs of four 65-
inch flat screen TVs combines 
into one amazing screen viewing 
experience. They also come back 
because of our cigar offerings 
coupled with our top-quality 
customer service.”

And if you want to know what 

people are saying about Karma, 
you could browse through 
their 400+ reviews on Google, 
where they currently hold a 
4.6-star rating. According to one 
reviewer: “I’ve been stationed 
all over the country, and this 
is the best cigar bar yet. Sure, 
they may not be the biggest 
(although they are very large), 
and they might not have that 
one cigar you’re looking for, but 
the service here is what keeps 
the neighborhood coming back. 
I was referred to by name, led 
to exactly the section and cigars 
I was looking for, and relaxed 
in an incredibly nice, spacious 
atmosphere. But for me, the best 
thing was the drink selection. 
Oh yes, this bar is actually a bar, 
and has a VERY nice selection of 
both whiskeys and other liquors 
(notably very top shelf tequilas). 
Plus, every day they have drink 
specials, each month cigar 
specials, and every now and then 
an incredible house-infused 
cocktail or cigar. And on top of it 
all, I got $10 off just for signing 
up for their online newsletter. 
Incredible people, service and 
business, nothing else to it. 
I’m very sad to have only been 
in the area on business, but I 

absolutely promise that if I’m 
even within 50 miles of this 
place again, I will be coming 
back. Keep doing what you’re 
doing.”

ON PRODUCTS
“We have several best sellers in 
premium cigars including those 
from vendors like General Cigar, 
Drew Estate, Arturo Fuente, 
Padron, Davidoff, and Ashton. 
For spirits, it’s Diplomatic rum, 
WhistlePig rye, Macallan scotch 
and Riazul tequila to name a 
few. And for accessories, Colibri 
V-Cut is a best seller. We also 
just started carrying S.T. Dupont 
lighters and accessories, which 
have been a hit.”

ON INSPIRATION
“There are many things that 
inspire me—from vendors 
like Padron, who runs a tight 
family business; like Fuente 
who makes philanthropy one of 
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Above: General Manager Hyon 
Kwak, left, with Karma owner 
Dhiren Shah. 
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its pillars; like Drew Estate for 
skillfully creating great events; 
like Rocky Patel for being the 
Richard Branson in the industry. 
Moreover, my father, Jasvant 
Shah, has inspired me to be 
my very best and has always 
encouraged me to never give 
up and to continue to get better 
every day. 

“I got the Karma concept from 
my father who said, ‘Believe 
in karma, and don’t expect the 
fruits. You do your deeds, and 
the result will follow you.’ My 
mother, Sharmishta Shah, is 
also a huge influence and great 
inspiration to me. I’ve always 
looked up to the both of them. I 
also owe a lot of inspiration and 
credit to my wife, Arpita, who 
works with me at Karma and 
creates a necessary balance in 
my work life, home life and all-
around support. 

“Karma Cigar bar is the same 
age as my second child. It has 
been an amazing experience to 
watch them both grow into what 
they are today and see their 
potential for future success. 
I would also like to thank 
Tony Robbins and his team. I 
attended his UPW Seminar and 
business coaching mentorship 
program. Their work inspired 
me to always dream big.”

ON VISION
When asked about his vision for 
the future of Karma Cigar Bar, 
he told me his immediate goal 
is to be the top cigar lounge in 
the Midwest. And to achieve 
this goal, they aim to continue 
growing their customer base, 
continuing to strengthen their 
relationships with their vendors 
and continuing to provide 
excellent customer service to 
all their guests. With this goal 
in mind, they are scaling up 
their back area, utilizing the 
6,000 square feet to expand 
their event area and create a 
VIP lounge area, full-service 
kitchen, full-scale bar, piano and 
staging, as well as extending the 
parking area in the back of the 
building. Their ultimate vision 
is to clone a luxury cigar lounge 
and bar business model into 
other markets and to be the top-
quality destination experience 
known for premium cigars, 
excellent customer service, 
great liquor pairings, food and 
amazing events.

ON OVERCOMING  
OBSTACLES
“After buying the building and 
remodeling the new facility, 
Karma opened in 2016, and the 
first couple years we were trying 
very hard to establish a solid 

customer base and consistent 
revenue stream. We overcame 
this obstacle by hiring the right 
people in the right positions and 
putting a good market strategy 
in place, with the integration 
of multiple systems, including 
our CRM, POS and digital 
marketing. Finally, we had 
to be creative on developing 
customer-centric programs 
including customer loyalty 
programs, nurturing campaigns 
and membership programs.” 

In particular, Dhiren attested 
to positive results achieved 
by utilizing Six Sigma, Agile 
Development, CRM/POS 
integration,  digital and web 
marketing, and social media. 

ON GIVING BACK
“The events through which we 
are able to support our local 
community in helping them 
with their fundraisers are very 
important to us. I was always 
raised in giving thanks for 
my blessings, my family, my 
business, my life, and to have 
the opportunity to share my 
success with those in need in 
the community is one thing I 
am very proud of. We’ve done 
law enforcement appreciation 
parties, charitable baby box 
events, cancer awareness events 
and other local events. 

“I also helped pave a bridge 
for A.S.H.A (awareness, support, 
help and action) between Indian 
Medical Association and the 
Lake County Sheriff’s office. 
ASHA helps spread prevention 
awareness about child suicide 
and the opioid crisis in 
northwest Indiana. And I’m also 
proud that patrons of Karma 
who happen to be local lobbyists 
were successful in defeating an 
Indiana cigar OTP tax increase, 
which helped the cigar industry 
and Karma to keep prices down 
for our amazing patrons.”

Borrowing a line from 
Shakespeare: “What’s in a 
Name?” In the case of Karma 
Cigar Bar, the better question 
might be, does the name 
inspire the business or does 
the business inspire the name? 
Either way, good karma seems to 
have fallen upon this retail store 
and lounge, and we hope that it 
will continue that way for many 
years to come.

To learn more, visit 
karmacigar.com.   
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“WE’RE NOT 
JUST A LOUNGE, 
OR A BAR OR 
A PLACE TO 
SMOKE CIGARS. 
WE OFFER A 
MEMORABLE 
EXPERIENCE 
IN SMOKING 
HIGH QUALITY 
CIGARS FROM 
THE TOP CIGAR 
VENDORS IN 
THE INDUSTRY.”
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you ask Glynn Loope what drew him to advocacy work, he’ll say 
it’s in his blood. The native Virginian was born into a political 
family. “Rumor has it I was conceived at a national political 
convention,” he says. 

His grandfather was a county sheriff, his father an elected 
member of local government, so it shouldn’t come as a surprise that after 
college, Loope went straight to work on a political campaign for a member 
of the Virginia state legislature and never looked back. More than a dozen 
political campaigns followed, along with a stint at the University of Virginia’s 
Center for Public Service and nearly a decade managing his own lobbying firm 
before he was asked to lead Cigar Rights of America (CRA) in 2006.

For more than a decade Loope represented “the first and only consumer-
based public advocacy group fighting to protect individual rights to enjoy 
premium cigars.” And in those years, he’s been on the front lines of every 
major regulatory fight the industry has faced, from the S-CHIP to substantial 
equivalency. 

Today, Loope finds himself returning to his roots, leading PCA’s advocacy 
efforts across the country as advisor for state government affairs. It is a role 
he relishes. We sat down with Loope to talk all things advocacy and where he 
sees PCA’s focus as state regulations toward premium cigars become more 
challenging and onerous. 
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Talk about your time at 
CRA. What was the impetus 
behind creating such an 
organization? 

Manufacturers knew that 
in the wake of S-CHIP taxes—
the States Children’s Health 
Insurance Program—premium 
cigars, for the first time, were 
really in the political crosshairs 
of the United States Congress.

The manufacturers realized 
that they needed to do something 
very different politically to 
protect the industry. And that 
was the notion behind creating 
Cigar Rights of America. It was 
the first time the premium 
handmade cigar side of the cigar 
industry really tried to organize 
itself politically.

Back in the ’90s when the 
boom was going on, I imagine 
it was just that mentality 
of, “My God, everything’s 
great. Let’s just keep making 
money.”

The industry never thought 
bad things would happen to 
them, right? They’ve gotten 
over it, of course, but at the time 
they thought they were the wine 
industry. Who would pick on 
us? And a lot of the opposition 
groups and particularly the 
nonprofit healthcare community, 
they were creeping up behind 
them. It was like a very slow, 
methodical campaign to equate 
all things tobacco into one 
big basket. Not wanting the 
government to recognize that 
there is a fundamental difference 
between all these products, that 
not all tobacco is created the 
same.

So CRA was your home for 
more than a dozen years.

Yes. I’m very proud of the 
work that we did at CRA. We 
raised over 11.5 million dollars. 
We funded, in partnership with 
PCA, the most notable litigation 
in the history of the industry. 
We worked feverously to get the 

If



A Premier Partnership: 

Gallagher Affinity  
and PCA Member 
Benefits and Services

 

As the program administrator and benefits provider for over 
300 national associations and affinity groups, including 
the Premium Cigar Association, Gallagher Affinity has 
unmatched industry expertise delivering powerful member 
benefit solutions. 

Countless organizations have benefited from Gallagher 
Affinity’s unique understanding of member-based group benefit 
needs. This partnership offers PCA members exclusive access 
to benefits that can help grow, retain and engage its members.

The Gallagher Affinity Difference:
The Gallagher Affinity leadership team is comprised of 
veteran affinity industry leaders. Decades of collective 
experience combined with innovative technology, 
powerful marketing and best-in-class customer service  
allows Gallagher Affinity to excel in delivering association  
programs that add value to your Premium Cigar Membership.

Contact 1-800-MEMBERS (1-800-636-2377)  
8 a.m. - 5 p.m. ET, M-F 

Or visit 1800members.com/pca

Association 
Benefits

Gallagher Affinity works hand 
in hand with top-rated product 
and service providers to offer 
the very best in affinity benefits. 
Our exceptional suite of member 
benefits are tailored to offer real 
value to the members of PCA. 
Some of these include:

• UPS
• Office Depot
• Avis
• Budget
• Lenovo
• Intrado
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Glynn Loope with 
Delicia Silva, the Cigar 
Vixen, at a past PCA 
show.

From the 
perspective of 
the premium 
cigar industry, 
the states are the 
incubators for 
tobacco control 
legislation. 

agency to finally adopt a strict 
definition of what a premium 
handmade cigar is. And I 
believe, both politically and 
bureaucratically, we got the FDA 
to recognize that you can’t treat 
all tobacco products the same 
from a regulatory perspective. 

We built a 50-state coalition 
of consumers that could help 
reinforce the political messages 
of the industry and we worked 
together to build a coalition 
in Congress that we could 
consistently look to for support 
year after year after year—and 
that’s a lasting testament to 
having a consistent presence in 
Washington at the federal level.

And now at PCA, your focus 
moves toward the state level. 
What attracted you to the new 
challenge?

I was always a creature of the 
states, and it’s probably because 
of my personal history with 
working in our state legislatures. 
State legislatures actually have to 
do stuff, unlike Congress, which 
really never has to do anything. 
State legislatures have to balance 
budgets, they have to act, they 
have to pass laws, they have to 
entertain bills that are actually 
submitted. Congress, you can 
submit a bill and it can sit there 
and languish for decades.

States, you have to act one 
way or another, vote it up or 
down. And from the perspective 
of the premium cigar industry, 
the states are the incubators 
for tobacco control legislation. 
In other words, our opposition 
loves to float legislation at the 
state level and in city halls to see 
what can possibly make it at the 
federal level.

And they’re very well 
organized, so the industry really 
has to be on guard in every state 
capital. That’s the other piece 
of the puzzle that attracts me 
to it, is you get to think about 
50 state capitals instead of one 
big national capital. And the 

diversity of that ... for example, 
this year alone, we’ve got 
legislation that’s been introduced 
to allow cigar bars in North 
Dakota and Montana. Well, 
that’s a positive development, 
but it’s not just the significance 
of having a cigar bar bill in North 
Dakota and Montana, it’s the fact 
that they can become a model 
for cigar bar legislation in other 
states.

So it’s creating precedents 
that can be used at other 
state capitals, supporting 
laws that benefit the industry 
or fighting laws that are 
detrimental.

Exactly. If five states defeat 
tobacco- and cigar-specific tax 
increases, that’s a great message 
to another five states that are 
entertaining similar cigar tax 
increases. These things can feed 
off themselves. 

And from the negative 
legislation vantage point, killing 
a bad cigar bill in Oregon is a 
great message for what not to 
do in New York. So that’s what 
I love about this position with 
PCA, is you get to look at things 

in a national perspective. You get 
to say, “All right, what’s working 
and not working in Little Rock 
that’s applicable in Jackson, 
Mississippi?”

Managing a strategy that 
encompasses the entire 
country can be daunting, no?

I have a map in front of me 
on my desk. It’s an old CRA map 
where we broke the country 
into regions. And I stare at that 
national map all the time, every 
day. And, literally, I look at it 
and I go, “All right, do I need to 
pay attention to what’s going 
on in Shreveport or Tallahassee 
today?” It allows me to keep 
perspective. 

There’s about half of this 
country where very little 
happens in state capitals year 
after year after year. For example, 
rarely do we have to think about 
what’s going on in Alaskan 
tobacco politics or Vermont. So 
you focus on where the need is. 

Are things going to pop up 
in Idaho and Montana and 
Wyoming? Yes, they are. But do 
you have to worry about it day 
in and day out? No, not really. 
Out of the 50 states, you have to 
regularly pay attention to around 
25 states, not knowing what 
they’re going to do, realizing 
they’ve got a history of good and 
bad legislation.

So what are some of the 
immediate challenges the 
industry is facing on the state 
level this year?

I’m really worried about 
taxation in the state of New 
York. I’m worried about those 
increases that were enacted in 

the last year and the ability to 
roll them back, and threading 
legislation to increase them 
even more. I’m worried about a 
basket of states that have put in 
legislation to allow for greater 
local control over tobacco policy, 
both regulatory and tax.

One of the worst in the country 
right now, believe it or not, is 
in Kentucky. But there’s about 
seven states that have had a local 
authority legislation introduced 
to them and it’s obvious when 
that many states have almost 
identical bills introduced, 
something’s been orchestrated 
behind the scenes by the tobacco 
control elements of different, 
special interest groups.

And PCA’s plans to 
develop and enhance state 
associations. Will some of 
your energy be focused on that 
as well?

Absolutely. That’s going to 
be a cornerstone piece of our 
organizational work. Scott, 
Josh and I will be working 
closely together on that, both 
creating associations where 
none exists, creating a stronger 
affiliation between those that 
do, and strengthening PCA’s 
focus that state associations are 
the absolute building block for 
establishing a better grassroots 
network nationwide.

There are already quite a 
few of associations that are 
real models for the rest of the 
country. Maryland, Virginia, 
Georgia, Wisconsin are all 
cases in point. Then you’ve got 
states that are really building 
something strong, like New 
York. 

And you’ve got associations 
that have really pulled off some 
wonderful things, like premium 
cigar tax caps, that Jim Clark and 
other retailers on Ohio worked 
on. So it’s become a collection of 
some really terrific case studies. 
We’ll be working to duplicate 
that across the country.  



     The Premium Cigar 
Association is dedicated to 
  protecting your business!

Visit our legislative website to learn more about the 
legislative and regulatory issues facing the premium 
tobacco industry and get helpful information and 
tools: cigaraction.org or premiumcigars.org

The premium tobacco industry faces legislative 
and regulatory challenges in Washington, D.C., 

and in state capitals across the country. PCA 
is at the forefront of each these battles 
representing your interests as a retail 
tobacconist. Your government affairs 
team tracks legislative activity, monitors 
regulatory processes, educates elected 

grassroots involvement.

JOSHUA HABURSKY
Head of Government Affairs
Joshua@premiumcigars.org

IPCPR_Almanac_Legislative_Ad_2016_FIN.indd   1

GLYNN LOOPE
State Advocacy Director

Glynn@premiumcigars.org
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BY  WILL IAM C .  NELSONThe Pipe | 

IKeeping It 
Interesting

THANK HEAVENS, THE TIN WAS 
SECURELY VACUUM-SEALED. It gave a 
convincing “whoosh” when I twisted a flathead 
screwdriver under the edge of the lid. Then, 
immediately, the tobacco filled the room with a 
delectable, fruity, figgy, piquant fragrance. The 
contents, moist and supple, were already giving 
joy even before I touched the leaf.

I do not remember when or where I acquired 
this old tin of Robert McConnell The Original 
Oriental. It may have been an eBay purchase 
some 15 years ago. I do remember that, even 
then, it had plenty of age on it, which was the 
reason I made the buy. There is tarnish around 
the rim of the lid. The importer’s sticker says 
James B. Russell Inc. The contents are weighted 
in ounces, not grams. A date, somewhat illegibly 
scrawled on the back, looks like 12/92, and that 
seems credible.

Balkan tobaccos are not normally my thing, 
but this stuff is absolutely sublime, and I am 
thankful I saved this tin for the right moment. 
Many other promising tins are tucked into 
that big, steel cabinet in my bedroom. Each in 
its turn will someday yield an unfamiliar but 
invariably glorious diversion, when the time 
seems right. These are all blends of stellar 
repute. I accumulated them quite deliberately, 
and all for the same reason: to keep things 
interesting.

Since I knew this tin was likely extra-special, 
I’d always been resolved to smoking it before 
my ticket is up. No sign of death yet, but as they 
say, tomorrow is not promised. So, on a lark, 
I decided that today would be the day. Glad I 
did. What a glorious smoke! It made me look 
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forward even more to popping 
some other interesting, aged 
tins. That very expectancy is a 
prime component of the joy of 
pipe smoking. Or it should be.

Always play the field—
that’s my advice. There is no 
moral code urging that you 
observe strict monogamy 
toward your smokes, and 
no practical reason for it, 
either. In fact, I can’t imagine 
smoking the same tobacco 
all the time. While mainly a 
lover of Virginias, I cherish the 
Lakelands as well, especially in 
springtime—and light English 
blends, especially in the first 
cool days of autumn. And I 
relish, if only now and then, 
opening a tin whose secrets I 
cannot guess. My collection is 
so disparate that, really, there 
is no telling what you’ll find 
me smoking from one bowl to 
the next. I wouldn’t have it any 
other way.

This is apparently not the 
approach that all pipe smokers 
take to the hobby. The last 
two pipe smokers in the wild I 
interrogated gave me the same 
story: The codger burleys they 
were smoking were their daily, 
never-fail go-to. They both 
said they never switched it up. 
“Never.”

It was the same with the old 
guy who lived next door to us 
when I was growing up. He 
obviously loved his pipes, and 
was seldom seen without one. 
I remember asking him, when 
I was about 18 and early in my 
own pipe investigations, what 
tobaccos he smoked. “Borkum 
Riff,” he replied. “Nothing but 
Borkum Riff. It’s satisfying.” 
His whole house smelled of 
Borkum Riff, and his saintly 
wife said she had long since 
stopped noticing.

Even within precincts of 
the most informed smokers, 

people are apt to settle on one favorite blend and then seldom roam. 
I know people who are immersed in the pipe world—they go to 
shows, support favorite carvers—who hoard tobacco if ever their 
best-loved blend is rumored to be on the endangered list. In daily 
pipe selections, they enthusiastically switch it up, rotating an array 
of high-end handmades of divergent styles. But when it comes to 
tobacco selection, people from all walks of life are apt to pursue 
blend-loyalty with zeal. 

I do not understand this kind of behavior. Such gustatory single-
mindedness always struck me as more aptly suited to the slavish 
brand loyalty of a cigarette smoker than to any enlightened pipe 
epicure. I could no more smoke the same pipe tobacco every day 
than I could see myself craving the same dinner menu every night. 
The very thought of it is off-putting. There’s just too much good stuff 
out there, too much adventure to be had, to let oneself fall into a rut. 
I rarely smoke the same concoction even two bowls in a row.

After hinting at the moral of this story, I now state it outright: It 
is a healthier thing when a pipe smoker samples among a variety 
of great tobaccos. It is better for the hobby, and for the industry. 
Tobacconists are well advised to encourage a degree of derring-do 
among their clientele. Playing the field hones a more discriminating 
palate. It fosters a pattern of use more easily adaptable to the season, 
to the occasion—or to necessity, like when a beloved favorite product 
goes extinct. (We all know it happens.)

I am not suggesting that everyone smoke a different blend with 
every bowl, as I do. But I do say it is better if one experiments with 
some regularity. It makes for a more educated and interested (and 
interesting) client base. And it opens one to an occasional visit with 
the spectacular, like the experience I gifted myself tonight. Such 
occasions, as with the golfer who hits the sweet spot once a month, 
serve to keep them coming back for more; such occasions keep the 
hobby interesting. Indeed, they help delineate between a hobby and 
a mere habit.

Your pipe smoking regulars may well be settled on some favorite 
blend they habitually turn to, and that is well and fine. I certainly 
understand the business appeal of being a known, reliable supplier 
of some precious thing your customers regularly want plenty of. But 
you will be doing them and the hobby a service if you can persuade 
them, once in a while, to add a promising tin, perhaps unfamiliar to 
them but of solid reputation, to their library of treats for by and by. 
Impress upon them why it is shrewd to test boundaries, to stockpile 
a gamut of tastes. They will thank themselves later, and they will 
thank you.

I’ll jar up the remainder of this precious McConnell Oriental, 
and I may not return to it for weeks or months. But it is gratifying, 
knowing I have it. It makes me feel all the more accomplished as a 
hobbyist. Indeed, I’m downright self-satisfied for having purchased 
that tin, and for having the discernment to keep it all these years 
and not trade it away. Same with the scores of other, equally ancient 
and promising tins that lie in wait—tins in which I invested only 
a pittance years ago, that I might possess a treasure trove today. I 
didn’t buy them just to fill space in a cabinet. I bought them to play 
their part in keeping life interesting. So there—at least one thing I 
assuredly did right in my 62 years.  

”

“After hinting 
around at 
the moral of 
this story, I 
now state it 
outright: It is 
a healthier 
thing when a 
pipe smoker 
samples 
among a 
variety 
of great 
tobaccos. It 
is better for 
the hobby, 
and for the 
industry. ”
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disciplined in! Surrounding myself with a good, motivated, creative 
team is key. There are a lot of hats to wear. There’s the creative side, 
marketing side, distribution, sales and retail management aspects, 
to name a few. One of the biggest challenges is trying to understand 
and master all those processes and departments and learning from 
mistakes along the way. Relying on your team is everything. There’s 
no way you can do it all on your own. You need that trust. 

Being a manufacturer has all sorts of challenges, but trying to 
maintain communication with the factory—and ensure the quality 
and timely arrival of products from so far away—can be nerve-
wracking at times. Forecasting product demand in advance can be a 
challenge. Another difficulty: Being a boutique brand distributor in 
a market flooded with good, and not so good, cigars is motivating a 
force of cigar fanatics and salespeople—to do more than just enjoy 
your cigars, but to actually be the push and drive sales worldwide. 
Our local support is strong, but getting the word out and seeing 
follow-through can feel like grasping at straws sometimes.
 

WHEN NOT THINKING CIGARS, HOW DO YOU 
SPEND YOUR TIME?
I guess I could start by saying I love to be at home in 
New Hampshire. I’m all about lake life! I love to be on 

the water or enjoying some horsepower (hot rods and motorcycles 
especially). The thrill of chasing antiques, especially advertising signs, 
is extremely satisfying. I want to know what’s in your garage at all 
times. I say that with a grain of salt but, deep down, I’m always looking. 
I love the adventure of travel and the thrill of the hunt, but relaxing at 
home with family and friends is the best. I’m a foodie and fine spirit 
fanatic, so eating and drinking also fills a good amount of my time.

 
DO YOU HAVE ONE OR TWO PIECES OF ADVICE 
FOR A RETAILER THINKING OF STARTING A 
CIGAR BRAND?
 When I started my brand, it seemed to be a little easier 

... simpler. We started 15 years ago and with all the connections I 
had from going to trade shows, and the great people I met along the 
way, the process flowed a little more naturally. The idea of getting a 
potential brand on people’s shelves felt valid. The amount of skill, 
time and creativity required takes a great deal of motivation. It’s kind 
of like hitting it big as a pro athlete. It’s so rare to be able to create 
a brand and compete with national and worldwide companies. You 
have to have something unique. It’s cliche to say shoot for the stars, 
but at the end of the day, you have to. It’s hard work, dedication and 
established, trustworthy connections—and of course it is a huge 
investment. Find the inspiration, create something that makes you 
unique, do your research, back yourself with knowledgeable business 
associates, invest and run with it.  

Five Questions

Kurt Kendell
7-20-4 CIGARS & TWINS SMOKE SHOP

WHAT HAS YOU EXCITED ABOUT 7-20-4 IN THE 
NEXT YEAR?
With so many FDA rules and guidelines recently 
being canned, I feel like we can truly get back to the 

entrepreneurial creative spirit that once built our brand. We can focus 
our energy into creating new collaborations, wider distribution across 
the U.S. and worldwide, and dive further into new ways to be unique and 
versatile as a brand. We have some exciting new products pertaining to 
the 7-20-4 brand that we’re working on releasing, as well as continually 
developing new business ideas to make us stand out. I have high hopes 
that this will be the year we get that second wind and make it happen.

 
WHAT WAS YOUR MOTIVATION BEHIND REVIVING 
THE 7-20-4 BRAND?
Really it was the history of the cigars, the history of New 
Hampshire, and the history of R.G. Sullivan, who was so 

highly spoken of. I couldn’t pass up the challenge of bringing all that 
history back and giving it praise and credit where it’s due. In today’s 
world, I wanted to bring back the goodness of what smoking a cigar was 
all about from 1874 until 1963, and now beyond. Nostalgia was a huge 
driving force behind this revival.

 
HOW DO YOU BALANCE MANAGING YOUR RETAIL 
AND MANUFACTURER ROLES? 
It really comes down to organized chaos: time management 
and time blocking, both things I admit I’m not very well 
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