
RVV Meeting Notes May 20, 2020 

 

Ross called the meeting to order at 10:08am. 25 people are on the call. 

Minutes: April minutes are approved 

Treasurers Report: We have 20 members that have paid the 2020 dues. Deposit detail was sent 
via email. A few associate members have come in as well. Cash balance is $147,000. No current 
outstanding checks. There is $1100 outstanding. We will coordinate for May 24 deadline for 
match. Treasurers Report was approved.  

OWB: Jess Willey provides report. Regarding COVID-19, its worth looking into Eagle Loans. 
We’re holding round tables to discuss information so that we can set-up educational sessions. 
They just announced the OWB media program and new brand.  Events are being pushed into 
next year. We began educational programs and certificates for NW wine.  We are training the 
trainers and educating people that have wine schools so they can do educational seminars and 
get different levels of certification. The current focus is marketing to drive visits and locals.  

Overview of Strategic Planning Presented – the OWB work to date has been focused on 
marketing, research and education and based on the feedback it is clear people would like this 
work continued. We heard around the state that there is a desire for industry collaboration. We 
have two functional plans that were developed.  A strong Oregon Wine brand is critical to our 
work.  Our marketing leadership and committee chairs are working on convening the strategic 
leadership team to discuss the plan in more detail.  Priorities – Enhancing the reputation of 
Oregon Wine.  That is the driving force of what we do. The second pillar recognizes that we’re 
in a unique position to provide education. 

If you are aware of anyone who would like to serve on our various committees please contact 
us. We’re available anytime to come anywhere. RVV has been great about inviting us into your 
meetings. Thanks for all your partnership in the past. 

Branding Project Presented – The completed identify work will be shared at the beginning of 
next year at the Symposium.  We’ll be taking account the research and branding of each 
individual region. 

From OWB – Southern Oregon has become the example people are pointing to as an example 
to partner with your Travel organizations. To use your assets as doors into your wine is great.  
We are happy to help support in any way. The wine education is planning to move down in your 
region soon. 

Executive Director Discussion – We’re going to refine the description to part-time and get that 
circulated.  



Grant Application – the EDA Cares Act grant opportunity is available. We are finishing up the 
2019 report for the license plate. We should ask Stephanie if she has any data on the EDA grant.  

Annual Meeting – Typically this is held in June but we can just do a Zoom.  Later in the year in 
pre or post harvest we could revisit this. 

Membership – We should all do a push for membership so people can be included on the map. 

OWB Discussion – Everyone seems happy with the relationship.   

Marketing Update – Holly sent a recap of the meeting last week. The map is in review. We have 
set a deadline for this Thursday for all board members to make calls and utilize the spreadsheet 
to confirm updates.  Friday night is cut-off. Monday is the final day to send in membership list. 
We’ve been working on the TSO double-page spread.  RV wine country is being put on the ad. 
Laurel’s working on a landing page. There will be an email sign-up on the landing page.   We 
have the photo library ready to go. Proposals for the consumer and social media pages are in. 
We’ll review and present the top vendors to the board. 

We’ll have to review what the membership fee should be for next year, given the work has 
been done. Founding membership needs to be addressed. 

 

 


