
INVESTMENT
OPPORTUNITY
BEANTOWN PALS

CONTACT
THOMAS HAYES
(617) 901-3242



03INVESTMENT
OPPORTUNITY

BEANTOWN PALS
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Stakeholder opportunit ies.

ABOUT
Our product.

MARKET RESEARCH
Educational  toys.

OUR COMPANY
Beantown Pals is  wholesome, inspirational
and value driven chi ldren’s content to
entertain,  inspire,  and motivate today’s
youth.  Our youth centric brand is bui lt  on a
culture of l iv ing purposeful ly with a focus
on becoming your greatest self .  

Oftentimes,  our hometown heroes f ind
themselves in some sort of  hi larious
situation.  When they fol low our mantra,
"use your Bean, trust your heart ,  bui ld your
character in Beantown",  they often escape
with a l i fe lesson learned.

CONTACT US
BeantownPals.com

BeantownPals@gmail .com

(617) 901-3242
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Game App
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YouTube Channel
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to a c inematic release of  "Beantown
Pals,  the Adventures of  Bucky and 
Betty" ,  the sky is  the l imit .

Our Kickstarter campaign includes 
col laboration with local  F ire 
Departments throughout New England.  
This unique marketing strategy wi l l  
generate exposure of  the Beantown 
Pals brand to the members of  the 
part ic ipating precincts and their  family
members,  consumers in the New 
England market,  and beyond.

Our digital  strategy is  one that requires 
part ic ipation,  fol low up,  and sharing,  
thereby organical ly  creating our own 
Beantown Pals brand evangel ists.

These are just  a couple of  the many 
potential  col laborations,  future 
partnerships,  and market exposure 
opportunit ies avai lable to the brand. 

The Offering
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In a landscape constantly c luttered with 
toy brands,  we intend to communicate 
with our consumers in ways that wi l l  
provide our brand with an edge over 
others.  

Beantown Pals is  a small ,  local ,  start-up 
chi ldren's entertainment company 
offering toys,  books,  audio stories,  
animations,  act iv it ies,  and col lect ibles 
focused on creating wholesome, 
inspirat ional  and value-driven 
chi ldren's content to entertain,  inspire,  
and motivate today's youth.  

Our market is  inf inite in that i t  can tap 
into youth and adults al ike.  However,  
our niche market fal ls  in the world of  
chi ldren's educational  toys and
adventure stories,  and the 
opportunit ies that come with i t .  

From future televised animated series 



OUR PRODUCT
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DISTRIBUTION

MANUFACTURING
Our exclusive products are 
manufactured overseas ut i l iz ing 100% 
qual ity raw materials  including but 
not l imited to wood, c lay,  paper and 
plast ic .  There are also intermediate 
components such as metals ,  
chemicals ,  text i les & fabrics,  and 
paints & coatings among others.  

Chi ldren toys are the pi l lars through 
which chi ldren transform mental  
processes such as imagination and 
thinking into behavior.  Chi ldren's toys
can develop motor abi l i ty ,  train 
perception,  st imulate imagination,  
arouse curiosity ,  and provide material  
condit ions for chi ldren's physical  and 
mental  development.

As a product,  Beantown Pals is  a 
small ,  local ,  start-up chi ldren's 
entertainment company.  Al l  of  our 
materials  (books,  audio stories,  
animations,  act iv it ies,  even our social  
media output)  is  focused on posit ive,
humorous,  supportive messaging for 
chi ldren.  

Beantown Pals is  a subsidiary of  
Wooden Leg Productions,  LLC,  an 
original  content mult imedia 
production company that creates 
unique Intel lectual  Propert ies 

Our products are distr ibuted both 
domestic  and international .  Our high 
volume items are manufactured 
overseas and may take 15-20 days for 
del ivery.

As a result  of  our current USPS 
chal lenges,  our domestic  made 
products may take up to 5-10 days for 
del ivery.  

special iz ing in chi ldren’s 
entertainment.



Market
Research

The market is  also expected to be 
driven by the increased popularity of  
tradit ional  recreational  act iv it ies 
among younger generations.  
Mil lennials ’  growing predi lect ion for 
old-school  games at  social  gatherings 
is  l ikely to propel  the market growth 
over the forecast period.

Final ly ,  the COVID19 pandemic has 
resulted in an exponential  demand in 
the educational  toy market as more 
parents worldwide are opting to 
homeschool their  chi ldren,  result ing 
in increased sales.  When combined 
with the surge in onl ine purchasing 
habits ,  the educational  toy industry 
stands to experience an annual  
growth rate (CAGR) of  7.1%, a rate of  
2.4% beyond overal l  market segment.
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The global toys and games market 
size was valued at USD 291.72 
billion in 2021 and is anticipated 
to expand at a compound annual 
growth rate (CAGR) of 4.7% from 
2022 to 2030. The online 
distribution channel segment is 
estimated to record the fastest 
CAGR of 4.8% during the forecast 
period.

The global  toys & games market 
includes various products including 
puzzles,  preschools toy,  plush toys,  
dol ls ,  board games,  v ideo games,  and 
more for consumers across different 
age categories of  0-8,  9-15,  and 15 
and above age.  

Innovation driven categories of  new 
toys and games for the growing chi ld 
and his/her mental  developments 
have observed newer advancements 
and growth opportunit ies.  This aspect 
of  the toy industry is  expanding due 
to various factors,  such as parents ’  
increased interest in green toys,  the 
resurgence of conventional  toys and 
awareness of  the cognit ive benefits  of  
toys you can bui ld.  



Market
Growth

There are countless ski l ls  that students 
can develop through our Beantown Pals,  
such as cr it ical  thinking ski l ls ,  creativ ity ,  
teamwork,  and good personal  values.

Consumers don’t  mind being loyal  -  they 
just  need to have a good reason. The 
Beantown Pals culture of  posit ive,  
upl i ft ing,  and wholesome messaging,  
whi le entertaining,  inspir ing,  and 
motivat ing today's youth -  is  that reason .  
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Parents and teachers are increasingly 
adapting to the educational  mode of
game playing with chi ldren as i t  is  a 
fun learning tool  for kids.  A wel l -  
designed educational  game combines 
learning object ives with the fun,  
f inished product of  a commercial  toy 
and custom-bui lt  games.  

Toys and games designed specif ical ly  
for the purpose of educating chi ldren 
can help motivate self - learning and 
problem-solving ski l ls .  Game-based 
learning has shifted the focus from 
learning with lectures and written 
tasks to learning with toys and games 
and has become a complementary 
component of  modern education.  

We’re not so much curating 
content as curating 
imagination. Our brand 
sends a vibe of positivity 
and drive.



Market Strategy

Wooden Leg Productions,  LLC aspires 
to Inspire,  Entertain and Empower 
kids of  al l  ages by providing award- 
winning entertainment brands that 
inst i l l  posit ive social  values,  bui ld 
self -confidence (“Can Do” mental i ty) ,  
inspire self -expression and promote 
creative imaginative play.

Our target market wi l l  consist  of  
chi ldren ages 3 to 10 yrs and their  
parents.

Beantown Pals wi l l  jumpstart  our 
exposure opportunit ies through f inely 
structured Kickstarter and Indiegogo 
crowdfunding campaigns.  This wi l l  
include an overreaching social  media 
strategy including monthly onl ine 
chal lenges and campaigns to stay on 
brand while optimizing our onl ine 
presence.

MULTI CHANNEL MARKETING

From the use of  digital  funnels to the 
use of  local  and national  inf luencers 
leveraging their  network,  we wi l l  
ut i l ize the power of  mult i -channel  
marketing.   

Through our YouTube channel ,  
Beantown Pals podcast ,  Kickstarter 
funders init iat ives,  and act iv it ies 
pages,  Beantown Pals wi l l  transit ion 
i ts  strong social  media engagement to 
elevate the brand.

Our primary goal  is  to establ ish a 
consistent and purchase-centered 
experience for our target market.  The 
prizes and feel ings of  accomplishment 
from our monthly chal lenges wi l l  
inspire chi ldren worldwide to re-vis it  
our social  assets and websites for
their  next inspirat ional  f ix .



Weekly Words to Live By
Caption This Chal lenges
Joke Sneak Peeks
Crossword Puzzles
Paint By Numbers
Color Me This
Col lect ible Give-Aways
and more!

Our social campaigns will include but 
will not be limited to the following 
challenges:
 

Through our comprehensive 
social campaigns, Beantown 
Pals will transition it's strong 
social media engagement to 
ecommerce success.
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"Words to Live By"  weekly animated 
words of  wisdom courtesy of  Bucky 
and Betty.
"Caption This  Challenges"  a l low 
users to come up with their  own 
captions.  Winner receives FREE digital  
st ickers.
"Joke Sneak Peeks"  of  recorded video 
cl ips of  some of Beantown Pals 
funniest  quips.
"Use Your Bean Challenge"  
encouraging Beantown Pal  fans to 
share their  own solutions when faced 
with a bind.
"Fire Safety Tips and Trips"  to 
Boston Fire Department for a tour and 
a picture to share on social  media.

Be Inspired
There is  a demand for feel  good stories 
and experiences.  Beantown Pals has 
several  of  them. Fol low our social  assets 
and discover excit ing chal lenges and 
opportunit ies to WIN great prizes and 
experiences.
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OMNI CHANNEL MARKETING

Where mult i -channel  connects digital  
experiences,  our omni-channel  efforts wi l l  
br idge our onl ine-to-off l ine divide through a 
“s ingle view” of  customers with addit ional  
points-of-purchase:

Ecommerce Website
Amazon Sel ler
Comic-Con Events
Partnerships (pop-up stores)

 

Beantown Pals currently owns and operates 
an e-commerce website located at 
BeantownPals.com. Beantown Pals wi l l  
capital ize on the inf luence of Amazon 
through an Amazon sel ler account.  

Our brand wi l l  be launched through a 
kickstarter program and avai lable in 
bookstores,  toy stores,  and large box stores 
worldwide.

Use Your Bean. 
Trust Your Heart. 

Build Your Character 
in Beantown!

https://beantownpals.com/


Investment
Benefits
GRASSROOTS BRAND

Beantown Pals wi l l  use a proactive  
approach that direct ly  appeals to our  
social  fans and engages with our  
audience whi le leveraging the desire for  
an interact ive and tangible experience  
with our brand.

As a 100% grassroots brand offering a 
message that resonates with the minds 
and hearts of  our youth,  our content 
wi l l  inspire them to amplify and share 
our message.

As an authentic  brand targeted for 
youth,  we offer credibi l i ty  and 
substance to other brands looking for 
cross promotional  opportunit ies.  

SALES REVENUE

Investors wi l l  y ield a high return on any 
f inancial  commitment of  10k or more.  
Returns wi l l  be paid in dividends and 
exposure opportunit ies to a niche and 
growing market.  

Our products are posit ioned for 
expansion to board games,  apps,  v ideo 
games,  plush toys and more.  Production 
to distr ibution costs are competit ively 
priced so that our investors can expect 
a high yield on their  init ial  investment.  

Based on projected sales,  our investors 
can expect a return in their  investment 
within the second year.
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WHY BEANTOWN PALS?

Boston Fire Dept
Rick Siggelkow
Captain Marciano

If  being part  of  an organic brand,  rooted in a 
foundation of success,  manufactured with qual ity 
materials ,  then Beantown Pals is  for you.

Join others who have backed our grassroots 
movement to relaunch this aspirat ional  chi ldren's 
brand:

Design Edge Inc
BTI  Podcast
Park Street Books


