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An annual report highlighting
local businesses in King Township

2021

ere to Help Home Care Services has been providing private home care for 
clients in York Region since 2016. Owners Vicky and Je�  McGrath started the 
home care business a� er Vicky’s mom, who had Alzheimer’s, passed away.

“Home care provides a choice for your loved one and if we had known 
about home care during my mom’s illness, we would have made di� erent choices around 
her care. Home care would have provided respite for my dad, who was my mom’s primary 
caregiver, and provided a better quality of life for my mom,” Vicky stated.

“We are here to help your loved one remain safe and healthy at home, this is our core 
purpose,” she added. “� is includes doing whatever is needed such as personal care, med-
ication management and meal preparation, household management, laundry, errands and 
pet care! We also specialize in dementia care and palliative care and work closely with 
community partners to ensure the best circle of care for clients. Clients want to stay in 
their own home with their familiar belongings and pets and we are here to help. Especial-
ly for those with dementia, remaining at home provides stability and comfort as well as 
peace of mind for families.”

McGrath said they have been extremely fortunate that none of their clients or caregiv-
ers have had COVID during the pandemic, thanks to their strong infection control prac-
tices. Being accredited through Accreditation Canada has been a great bene� t to ensure 
they follow the best care practices for their clients.

“Our sta�  have a daily screener accessed through our app-based care management sys-
tem and are provided with all necessary PPE. We also have wonderful, caring sta�  who 
bring kindness and happiness to clients with every visit.”

She pointed out that one thing clients really missed during COVID was going to the 
nail salon to get their nails done. Vicky recently became a Color Street stylist so that clients 
can have a manicure any time they wish with no drying time! Color Street 100% nail pol-
ish strips are a game changer for elderly clients and clients with dementia who now don’t 
have to wait for their nail polish to dry!” For more information about Color Street, visit 
https://www.colorstreet.com/vickymcgrath

Here to Help Home Care Services is a King Chamber of Commerce member. Vicky is 
also an avid volunteer in the community, currently volunteering for Kerry’s Place Services 
for Autism. � ey are also members at Carrying Place Golf Course and Vicky is thrilled to 

be training for the Ironman World Championships in Kona, Hawaii for 2022. For more 
information on this exciting journey and to follow along on Vicky’s progress, visit https://
ironmanfoundation.donordrive.com/participant/Vicky-McGrath

For more on Here to Help, contact Vicky at vicky@heretohelphomecare.ca; 647-362-
5514; www.heretohelphomecare.ca. Follow them on Facebook and Instagram!

Here to Help provides needed choices

“We are here to help your loved one
remain safe and healthy at home, this
is our core purpose.”
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By Julia Galt
Rainbow-hued perennials, lush shrubs, � ourishing trees. 
� ey’re the � rst things that draw the eye when you enter Connon 

Nurseries, a plant grower, wholesaler, and retailer nestled on the north-
eastern edge of King Township.

An expansive selection of trees, shrubs, and perennials and a wide va-
riety of seeds, soils, containers, fertilizers, and tools are o� ered to home 
gardeners and trade professionals to create the landscapes, gardens, and 
planters that dreams are made of. 

While Connon Nurseries is relatively new to King Township – they 
opened the location, their third, in April of 2020 – they’ve been a 
successful family-owned business since 1906. Today, they employ more 
than 200 full-time and seasonal sta�  across Southern Ontario. Formed 
in Hamilton over a century ago by Scottish immigrant John Connon, 
who aimed to supply trees and shrubs to local farmers, Connon Nurser-
ies proudly serves thousands of wholesale and retail customers each year 
through their Waterdown, Trenton, and Newmarket sales yards.

Keeping with tradition, they continue to farm over 250 acres in Wa-
terdown, growing quality trees, shrubs, evergreens, and perennials.

“Our focus is on plants, the environment, and beautifying all of our 
spaces for the future,” said Valerie Kristjanson, Marketing and Media 
Manager at Connon Nurseries. “We want to provide things that are 
lasting for generations to come.” 

Connon Nurseries o� ers a vast selection of plants of all sizes and 
shapes, including annuals and perennials, deciduous and coniferous 
trees, ornamental grasses, � owering and evergreen shrubs, houseplants, 
tropical plants, and succulents.

To complement their plant selection, they also o� er a variety of 
landscape supply and garden products, including soils, mulches, seeds, 
and tools.

With a strong commitment towards promoting the gardening indus-
try and forging partnerships with trade professionals in the landscape 
construction and horticultural � elds, rural King Township was a great 

location for Connon Nurseries’ newest sales yard. Constantly striving to 
provide plants, expertise, and knowledge to the surrounding areas and 
communities, their dedicated team members are valuable resources for 
those unsure of where to start or in need of advice. 

“Whether it’s our landscape trade partners or home gardeners that 
are looking for advice, help, and expert knowledge, we love being able to 
share,” said Kristjanson. “� at’s where our focus lies.”

Opening in the middle of a pandemic would have been a challenge 
for any business, but Connon Nurseries has risen to the occasion. 

As the world retreated indoors during COVID-19, exacerbating 
mental health struggles and feelings of isolation, nurseries, like Connon 
provided a welcome avenue of self-care. 

According to Dalhousie University, approximately 1 in 5 Canadians 
turned to gardening during the pandemic. Of those, 86% plan to con-
tinue gardening through 2021. � e landscape of gardening has changed, 
shi� ing to include a younger demographic as they are realizing the pos-
itive bene� ts of plants and gardening. Providing connections, increasing 
productivity, reducing stress, improving mental wellness and feeling the 
positivity of plants has led many to become new ‘plant parents’ over the 
past 18 months.

Nurseries continue to report an increased demand for plants, tools, 
and seeds, and Connon Nurseries has been no exception.

As an essential service, Connon Nurseries was able to provide safe 
in-person service for customers throughout York Region and beyond 
from the early stages of the pandemic.

“� e past few seasons have shown a huge increase in the interest in 
gardening and plants,” said Kristjanson. “It’s nice to see, as an industry, 
this great resurgence of new gardeners, new plants people, and landscap-
ers starting new businesses. As di�  cult as it’s been during a pandemic, 
the silver lining to it is that there’s been a really nice area of growth in 
our industry. We’re really thankful and grateful to be a part of that.”

Connon Nurseries is located at 1870 Davis Drive West, King. Visit 
connon.ca for more information.

A one-stop shop for gardening needs
CONNON
NURSERIES

By Mark Pavilons

� e community has set a new “gold stan-
dard” when it comes to engagement and support-
ing one another.

King-Vaughan’s MPP Stephen Lecce is ex-
tremely proud of his constituents, who made all 
the di� erence in the world during the pandemic.

� e province as a whole has fared very well, far 
above its peers in terms of vaccination levels.

Ontario has the highest rates of vaccination 
among adults and those 12-17.

“I’m proud of our community for stepping 
up,” he said, adding King set a gold standard in 
terms of community leadership, encouraging citi-
zens and complying to all restrictions. � e riding, 
and province, continue to outperform our peers, 
the MPP stressed.

� ere’s a cautious optimism in the air and Lec-
ce, is grateful that our students are back in class. 
� e schools – in fact all schools in King-Vaughan – 
have bene� tted from revamped HVAC and HEPA 
systems to make them safe and healthy.

Our successes are due to a balance, he says, of 
everyday citizens coming together. � e Trisan vac-
cination clinic was a huge success and was actually 
one of the largest community-based clinics in On-
tario. It’s civic-minded individuals and municipal 
leaders who take the credit for this.

“� at’s King’s strength – it’s our people,” Lecce 
said.

� e riding, and King Township, too, will reap 
the bene� ts of the new state-of-the-art Cortellucci 
Vaughan Hospital. It was critical that the govern-
ment open this technology-driven hospital during 
the pandemic to enhance public safety. � e hospi-
tal served early on as a relief facility for COVID pa-
tients. Lecce worked hard to open the hospital a� er 
two decades of delays under the former Liberal 
government

Hospice Vaughan opened during the pandemic, 
serving King families as well – a priority for Lecce 
who himself has faced the daunting reality of pal-
liative care support for his own family members.

Part of the strong local community and econo-
my comes from residents shopping locally, buying 
local and rallying behind small businesses and lo-
cal entrepreneurs. � is helps on the local level, and 
will ultimately help propel the broader economy 
forward.

� at gives Lecce a sense of hope.
At the core of it all are those hard working, de-

cent residents who care deeply about their neigh-
bours.

� e pandemic included enhancements to ed-
ucation and online learning, a direction the Prov-
ince was moving toward.

Out of necessity, the Province signi� cantly im-
proved the ability of educators to embrace technol-
ogy, which led to a stronger, more integrated tech 
platform. Ultimately, he says, this makes education 
more dynamic.

It’s an important transformation of the system, 
one that will carry students well into the future.

� e Province is also making sure any educa-
tion setbacks during the lookdowns are addressed. 
Lecce pointed out they’ve ramped up tutoring and 
boosted language and math instruction so students 
can get back on track.

Queen’s Park has also provided needed � nancial 
support to small and medium sized businesses. � e 
MPP pointed out the government has spent some 
$2 billion over the pandemic in direct � nancial 
support for families with children. � e ultimate 
goal, he says, is to encourage people to get back to 
work, lessening the labour shortage. � ere are a lot 
of un� lled jobs and the plan is to connect individ-
uals with those jobs.

To that end, the Province boosted child care to 
help families, and women, return to the workforce.

Lecce also delivered a major investment for the 
construction of a new recreational centre in King, 
a needed project given the growth of the commu-
nity. Lecce fought hard to deliver $17.6 million to 
ensure our facilities are state-of-the-art, with twin 
ice pad surfaces, an indoor pool and track, gym 
equipment and � tness, yoga, and spin studio space 
as well as baseball and soccer � elds. 

� e economy is improving, and just recently, 
the Province opened the Highway 427 extension, 
which will help the � ow of goods across the GTA. 
All GO stations in King-Vaughan, including at 
King City – are on-track for major improvement, 
including parking expansion to reduce congestion

� e MPPs recently returned to the Legislature, 
but Lecce points out he loves his community and is 
drawn to serving his constituents.

He’s the voice for families in King-Vaughan and 
he’s a “steadfast servant” of the people. Residents’ 
priorities are his priorities.

He vows to continue to support kids in school 
and extra-curricular activities such as sports; small 
business and seniors. He and his government will 
“deliver on those imperatives.”

While we’ve been boosted by those sel� ess souls 
in our community, we must remain focussed, he 
said. � e average citizens who came together have 
le�  a very positive legacy, but we can’t be compla-
cent.

“We have to stick together and work towards 
social and economic recovery and growth,” he said.

We in King-Vaughan have set the bar pretty 
high. Let’s keep the momentum going.

MPP Stephen Lecce Never Stops Working for King
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By Mark Pavilons

� ere’s nothing � cticious about online gaming when 
it comes to adding it to your school curriculum.

More and more schools around the world are embrac-
ing Esports as a way to engage and attract students to a 
healthy and inspiring team environment.

King’s Villanova College is all in and it’s paying huge 
dividends among the student body. It’s a structured, 
coached experience that continues to expand and draw 
more attention year a� er year.

Head of School Robert Costanzo said the idea 
was born out of frequent disruptions brought 
about by the pandemic. He and other admin-
istrators connected with schools in China and 
across Asia as the pandemic loomed. When 
COVID-19 eliminated most organized school 
sports, they looked for virtual options.

Costanzo said as they began building their 
virtual school (VVC) Esports became an essen-
tial tool in their educational arsenal.

� e gaming culture, and in fact, the gaming 
industry, is massive. � e industry is reportedly a 
$300-billion business annually and the culture is 
thriving among young people.

Costanzo pointed out one of the most fol-
lowed people on YouTube is a young gamer.

� e bottom line is it’s a great way to get kids 
engaged in something they’re passionate about. 
Many of these students would not have joined 
any other school clubs or teams, so it gives them 
a real outlet, and has built an almost infectious 
camaraderie at Villanova.

Costanzo also pointed out gaming can in-
clude and lead to many career paths in computer 
design, graphics, sales, marketing and more.

Turning to sta� , science teacher and Esports 
club moderator Nick Priore is glad he stepped 
up to the plate.

As a gamer himself, he “jumped on it” and 
loves his new role. His student players have this 
interest and now they have a special place to pur-
sue it.

Everyone quickly embraced the idea and the 
club swelled to upwards of 30 students, making 
it the biggest team at the school.

� rough the PlayVS online platform, schools 
can build and manage teams, check schedules, 
track and match statistics, and play, all with re-
al-time support.

Villanova plays fall and spring seasons with 
schools across Canada and the United States. 
� e two main games include League of Legends 
and Rocket League. Legends is a 2009 multiplay-
er online battle arena video game developed and 
published by Riot Games. In the game, two teams 
of � ve players battle in player versus player com-
bat, each team occupying and defending their 
half of the map. Each of the ten players controls 
a character, known as a “champion,” with unique 
abilities and di� ering styles of play. During a 
match, champions become more powerful by 
collecting experience points, earning gold, and 
purchasing items to defeat the opposing team.

Villanova players are also online playing 
Rocket League, where soccer meets driving. Two 
teams of three choose from a variety of high-� y-
ing vehicles equipped with huge rocket boosters 
to score aerial goals and pull o�  game-changing 
saves. 

Priore noted this year he wants players to fo-
cus on practices, league standings and creating 
strategic plans, rounding out the students’ skill 
sets.

Costanzo said there’s no denying the program’s social 
aspects and positive impact on the kids’ communi-
cation skills.

In its second year, he really sees the po-
tential and the program is de� nitely here 
to stay.

Priore said the students’ enthu-
siasm is quite visible at Villanova 
and many stop by his class com-
menting on game strategy, etc.

It came at a time when kids 
really needed an outlet and its 
bene� ts continue to play out.

It’s all about teamwork, 
and students have also par-
ticipated in online competi-
tions such as “Reach for the 
Top.”

� e virtual gaming aspect 
of education will continue to 
grow, adding a di� erent dy-
namic to the learning environ-
ment.

“It’s all very exciting,” Costanzo 
said.

� is blending and bringing kids to-
gether is not possible any other way.

And it’s being noticed on a large 
scale. Many U.S. schools are already o� ering 
scholarships and more and more Esports courses 
are coming on stream.

Priore stressed there are so many tangible advantages 
to the program and it aligns perfectly with the school’s 
mantra of inclusion.

Plus, as Costanzo puts it, “it’s really fun.”
� e private middle/high school is York Region’s only 

independent Catholic, Augustinian school, and one of 
only four Catholic private schools in Ontario.

For more, visit https://www.villanovacollege.org

Villanova students embrace Esports

The bottom line is it’s a
great way to get kids
engaged in something

they’re passionate about.
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By Julia Galt

Olivio Fatigati isn’t your typical law-
yer. Much like his personable law o�  ce on 
Schomberg’s historic Main Street, he o� ers 
something unique.

As a barrister and solicitor, Fatigati 
brings small-town charisma, resoluteness, 
and service to a process that can at times be 
di�  cult or confusing.

With a strong commitment to building 
client relationships and reaching positive 
resolutions in a professional, timely, and 
cost-e� ective manner, you can trust you’ll 
be receiving the highest quality of service 
and legal expertise possible. 

“I know people are usually very wary of 
going to see and speaking to lawyers,” said 
Olivio Fatigati. “I’m really not that at all. I 
try to be as accessible and accommodat-
ing as I can for people... and I like to have 
a good sense of humour. I’m not uptight.”

Fatigati was called to the Ontario bar 
in 1995, a� er articling for the Honourable 
James Michael “Jim” Flaherty, MP and 
Minister of Finance. Over the course of his 
law career, he’s worked in private practic-
es and for the City of Vaughan and City of 
Mississauga as legal counsel advising on lit-
igation, planning, and municipal law mat-
ters. So, too, did he sit on the York Region 
Joint Board of Management for the Prose-
cution of Municipal By-Law O� ences as the 
City of Vaughan’s representative. Fatigati 
has represented clients at all levels of court, 
from small claims to the Supreme Court of 
Canada.

Recusing himself from law a� er su� er-
ing a life-threatening condition in the early 
2000s, Fatigati later returned to law with a 
renewed desire to practice for the bene� t 
of others. Already the longtime owner of a 
farm just outside Schomberg, he chose the 
town’s Main Street as the perfect location 
to set up his new business. His law o�  ce 
opened September 2018. � e rest, as they 
say, is history.

Fatigati o� ers notary services including 
travel consents, letters of invitation, no-
tarization of documents for Canadian or 

foreign jurisdictions, 
con� rming the authen-
ticity of documents or 
signatures for local or 
foreign administrative 
purposes, and a�  rming 
and/or swearing oaths 
for a�  davit documents.

For estate law, he 
combines a “fundamen-
tal understanding of the 
big picture” with the 
requirements of daily 
interactions and experi-
ences. � rough services 
including wills, codicils, 
and powers of attorney 
for property or person-
al care, Fatigati provides 
clients with the invalu-
able comfort of know-
ing their estate or care 
is taken care of should 
something happen in 
the future.

Other services Fati-
gati o� ers includes cor-
porate and commercial 
incorporations, part-
nership agreements, 
purchase agreements, 
and commercial lease review and negoti-
ations.

For employment issues, he is also able 
to review and negotiate employment con-
tracts.

A broader service, which he calls “lend-
ing an ear”, generously has no charge.

“If someone wants to come in, they come 
in,” said Fatigati. “If it’s a problem I can’t 
help, because it’s not an area I practice at 
this point, I will go through the problem 
with them and tell them where they should 
be going next.”

Entering Fatigati’s o�  ce is a reassuring 
experience in and of itself.

With complimentary co� ee, a crack-
ling � replace, and touches of Schomberg’s 
picturesque charm in the o�  ce’s exposed 
wood beams and historic photograph dis-

play, it’s a welcoming setting to say the least.  
When the o�  ce closed during 

COVID-19 lockdowns, Fatigati ensured cli-
ents’ service went uninterrupted. � ere for 
them during the most di�  cult of times, he 
switched quickly and seamlessly to online 
meetings and, when necessary, house visits. 
It was a natural extension of his commit-
ment to making every process easier for his 
clients.

“I like to know who the clients are, ev-
erything about them, to know what it is 
they need and what it is they really want at 
the end of the day so I can do a better job 
for them,” said Fatigati. 

Olivio Fatigati’s Law O�  ce is located at 
314 Main Street, Schomberg. For more in-
formation, visit fatigatilaw.com or call 905-
939-4004.

314 Main Street, Schomberg    |    905-939-4004    |    olivio@fatigatilaw.com    |    fatigatilaw.com

“I like to know who the clients are, everything 
about them... so I can do a better job for them”

Fatigati Brings Small-Town Care and Commitment to Law

 By Robert Belardi 

� e private and public-school sector might be dominating 
the education market for young minds, however there is a case 
to take notice of the independent school system growing expo-
nentially. Independent schools are non-pro� t organizations, gov-
erned by a volunteer Board of Trustees.  

A study published by Cardus back in 2019 suggests that en-
rolment in the independent school system has increased by more 
than a � � h since 2007. � at constitutes north of 6.4 per cent of 
all of Ontario. 

In a study that surveyed many citizens in the province, more 
than 75 per cent of independent school parents grew up in the 
public-school system and 57 per cent of those questioned said 
their only education was through public schools. 

In a recent shi�  in ideology, the independent school market is 
no longer a hidden secret to people in Ontario. It is most certain-
ly a viable option for many families seeking an excellent educa-
tion for their children.

One example of this is TMS, located in Richmond Hill. In 
what began as a Montessori school in 1961 under the name To-
ronto Montessori Schools, the school, now known as TMS, is a 
multi-campus institution that combines the Montessori program 
with the International Baccalaureate (IB) programme and  has a 
lot to celebrate as it re� ects back on 60 years of academic excel-
lence. 

“We began as a Montessori school where our Lower School 
is now located at Bayview and Highway 7. � is campus has stu-
dents from 18 months to Grade 6.  At that time, students grad-
uated from Grade 6 and went on to another school. About 15 
years ago, the Board of Trustees had the vision of a school that 
covered the full journey to Grade 12. So, they created our Upper 
School which now has close to 300 students from Grades 7 to 12,” 
said TMS Executive Director, Community Development, Kirsten 
Eastwood. 

With this expansion and having seen over a decade of gradu-
ates head o�  to elite business, engineering and health care pro-
grams at universities across Canada, the US and the UK, TMS 
also became the � rst and only independent school in York Re-
gion to o� er the International Baccalaureate programme.  � e 
school attracts students both locally and globally which creates a 
vibrant learning environment.     

“TMS is known as an academic school. We are known as being 
a university preparatory school. We spend a lot of time prepar-
ing our students for post-secondary education and we begin that 
process starting in Grade 7. Students transition from our Lower 
School to our Upper School and are immediately connected to 
guidance counsellors who will work with them until graduation,” 

Eastwood said. 
“It’s not just about curriculum and classes but also about so-

cial and emotional learning and wellness, especially a� er the past 
18 months. A big focus for us is helping our students � gure out 
what they’re passionate about, what they’re good at and giving 
them the opportunities to grow, whether it be through extracur-
riculars, sports or clubs.” 

In order to fully graduate from TMS, students must complete 
a number of IB requirements, including the CAS project (Cre-
ativity, Action, Service) which is an initiative that directly sup-
ports the community. By the time students reach Grade 12 they 
have honed skills like research, collaboration, and the ability to 
present with con� dence while building resilience, positivity and 
entrepreneurial thinking. Students in Grade 12 also have the op-
tion to take university-level courses to earn a few credits before 
they even decide on where to go. 

As a theme of the school’s curriculum, Eastwood said the 
school encourages students to think like entrepreneurs. � ey 
o� er design courses and embed the notion of entrepreneurial 
thinking into projects, clubs, and student initiatives. In addition, 
the school has developed a unique partnership with the Schulich 
School of Business.

“� at does set us apart from other 
schools. We acknowledge this is a key 
piece of work that is both exciting for 
our students while they are at TMS and 
in the future as entrepreneurial thinking 
will help them to take whatever learning 
they do and apply it in a real-life context 
to address complex global problems.” 

With over 820 students at the school 
and approximately 18 students per class-
room, TMS takes pride in the progress 
its students make. Teachers have plenty 
of one-on-one time with their students 
to ensure they are succeeding in the cur-
riculums o� ered. 

As an independent school that pays 
great attention to every detail, not just in 
a student’s growth but taking into con-
sideration the requests and concerns of 

parents, TMS also o� ers a range of student life activities.  � ere 
are sports teams – both competitive and house league - extra and 
co-curricular activities, music, art, and a strong focus on citizen-
ship.  It is truly an environment in which a child can thrive, be 
known and achieve signi� cance in all they do.  

“Making sure a school is the right � t for both a student and 
their family is so important,” said Eastwood. “We work with 
hundreds of families a year to ensure that � t and we hope that 
more families will consider independent schools, and speci� cally 
TMS, as they assess their educational options this year, and in 
years to come.”

For more information about TMS, please go to
www.tmsschool.ca.

TMS celebrating
60 years of
student
excellence

GET TO KNOW US  •  TMSSCHOOL.CA
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King’s Ridge Montessori School
will have

your children
learning at
a high level!

By Robert Belardi 

  If questioned, what would pride mean 
to you?
  Would it be meeting up to your own 
personal standards? Would it be the 
fact that you are enlightened by how 
you carry yourself? These all could be.
  Pride is merely subjective and best of 
all, it couldn’t be more rewarding to 
oneself when your prideful emotions 
are in fact, for the best interest of an-
other person/family.
  At King’s Ridge Montessori School 
located right in the heart of King City, 
they have been priding themselves on 
caring and educating your child since 
its inception in September 2017. They 
have their “own method of delivering 
care and education to young children –
a blend of authentic Montessori princi-
ples/ philosophy and the best practices 
of Early Childhood Education.”
  In an exclusive interview with Direc-
tor Dr. Laila Sadat Abedi and Supervi-
sor Ms. Parinaz Haidari, the Sentinel 
learned of this Montessori school’s 
methods and quite frankly they are im-
pressive!
  At King’s Ridge Montessori, they fol-
low Dr. Maria Montessori’s philoso-
phy and methodology to stimulate the 
child’s learning process
by developing their curiosity to explore 
the world.
  The Montessori method believes that 
the best way to build a solid foundation 
of life-long learning is to stimulate the 
inherent curiosity that all of us are born 
with.
  That is why the King’s Ridge family 
focuses on encouraging children to ex-
plore, discover and experience the joy 
of life-long learning.
  At King’s Ridge Montessori our main 
goal is to offer the most nurturing 
and enriching program for children 
throughout the first six years of their 
lives, the age they are more eager to 
learn by exploring.
  “We have Infant, Toddler and Casa. 
That means we accept students from six 
months up to six years and we prepare 
them for grade one,” Dr. Abedi men-
tioned.
  Infants make giant leaps in physical, 
emotional and intellectual develop-
ment during their early years. With 
stimulating activities and Montessori 
exercises, they are able to develop the 
skills required for the smooth transi-
tion into the Toddler environment.

  Our well designed and spacious tod-
dler environments encourage freedom 
of movement and exploration. The 
Toddler curriculum includes Practical 
life activities, Language and vocabulary 
building exercises, music and art and 
craft activities.
  The Casa environments are bright and 
spacious. The children will have the op-
portunity to discover the joy of learn-
ing through a multitude of handon con-
crete experiences that the Montessori 
materials offer.
  “We are an applicant of CCMA, which 
is the Canadian Council of Montessori 
Administrators and we are the only 
Montessori in King City that is under 
CCMA.”
  Dr. Abedi, has a Ph.D. in Biometrics 
under Artificial Intelligence, MACTE 
accredited Montessori Diploma, Edu-
cational Administration and Manage-
ment Diploma and a Pre and Primary 
teachers training with specialization in 
teaching English.
  Ms. Haidari holds a Bachelor’s degree 
of Psychology (B. Sc.), MATCE accred-
ited Montessori Diploma, Educational 
Management and
Supervision certification, Behaviour 
Management Autism certification and 
Protecting and Promoting Health in 
Child Care certification as well.
  The school has the capacity of 125 
students and all employees are quali-
fied, CPR and first-aid trained. In to-
tal, there are 26 active employees in the 
school that are approved by Ministry of 
Education and Ministry of Health.
  Primarily, this Montessori School pre-
pares students for elementary school 
and in doing so, hones in on practical 
life.
  “An ideal Montessori classroom has 
five areas (Practical Life, Sensorial, 
Language, Math and Culture). The 
practical life, which is the main aspect 
of Montessori, prepares children for 
hand and eye coordination, concen-
tration, it builds and strengthens their 
fine motor skills and their gross motor 
skills,” Ms. Haidari mentioned.
  Most children need this as a necessity 
for learning how to read and they also 
teach students how to use their three 
fingers in learning how to write. In 
these skills it teaches students how to 
pressure a pen or a pencil to make their 
print darker.
  Along with these, children learn via 
sensorial materials that prepare stu-
dents for math. Most of the students 

when they graduate, already know how 
to add, subtract, multiply and divide.
  So why not put them in Montessori
School?
  The benefits of doing so are far beyond 
what you can imagine!
  They begin the process of crawling at 
the school while garnering want and 
need skills in the process.
  King’s Ridge Montessori also requires 
all its students to wear a comfortable 
school uniform. All students, who 
come in wearing a uniform learn that 
in fact they are all equal in the class-
room. They learn how to be equivalent 
to another individual in society. Wear-
ing a school uniform teaches students 
to dress smartly and take pride in their 
appearance.
  What they also learn is that not many 
public or private schools would tend to 
offer is what a healthy balanced diet is. 
All meals are prepared inhouse from 
scratch by a certified chef on the prem-
ises.
  For parents who have a child that 
struggles to eat or is very picky, this is 
where magic happens. Dr. Abedi and 
Ms. Haidari have had children eat more 
food at the Montessori school than at 
home.
  “What we notice is that group setting 
helps a lot in the classroom. When 
they sit with a group of students in the 
classroom and everyone is eating their 
meals and drinking their milk, it has 
helped.”
  King’s Ridge Montessori is function-
al all year. From September to June 
is considered as academic year, July 
and August is considered as Summer 
Camp.
  King’s Ridge Montessori is current-
ly accepting names on their wait-list 
for enrolment of the academic year 
2021 - 2022. If interested in enrolling 
your child, please call the school at 
905.833.5522 or email: info@kingsri-
dgemontessori.com, to book a tour and 
see the facility. You can also learn more 
by visiting their Instagram “Kings-
ridgemont”, Facebook ”King’s Ridge 
Montessori” and Twitter “@Kingsrid-
gem”.

Dr. Laila Sadat Abedi
(Director)

Ms. Parinaz Haidari
(Supervisor)

The Montessori 
method believes 
that the best way 
to build a solid 
foundation of
life-long learning 
is to stimulate the 
inherent curiosity 
that all of us are 
born with.
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By Julia Galt
� e DiPede family know their clothes.
Step foot in 29:ELEVEN, an upscale 

boutique in King City’s King’s Ridge Mar-
ketplace, and you’re already well acquainted 
with this. Hung neatly on the store’s chrome 
racks are clothes straight o�  the high streets 
and runways of Italy, completely exclusive, 
in North America, to 29:ELEVEN alone. 
Stocked brands such as Trussardi, Family 
First Milano, I’m Brian, Iceberg, Adriano 
Langella, Gaelle, and Liu Jo Milano were 
hand selected by the DiPedes to represent 
the very best of Italian fashion. No matter 
your interests or age, there’s guaranteed to 
be a piece of clothing (or two, or three, or 
four) that speaks to you.

As the sole North American hub for ex-
clusive Italian brands, 29:ELEVEN o� ers 
stylish, unique streetwear with a relaxed 
and casual � t - re� ective of today’s modern 
trends.

Adding to the store’s premier shopping 
experience are complimentary espressos, 
bottled water, and a vibrant, European-style 
� oor layout. A limited selection of inven-
tory is displayed on the � oor, purposely 
designed to o� er an accessible, uncluttered 
experience for shoppers. Over� ow in the 
back is available at request.

“Our vision for our customers is to be 
able to purchase the latest European fash-

ion that’s not yet available here in Canada,” 
said Domenic DiPede, owner of 29:ELEV-
EN. “European fashion is usually two years 
ahead of our fashion.”

An accountant for over 40 years, King 
City native DiPede opened 29:ELEVEN 
in the midst of the pandemic to achieve a 
lifelong dream of owning and operating his 
own clothing store. Once a simple passion 
he shared with his late wife, DiPede today 
channels his love for the fashion industry 
into procuring the very best brands and 
styles for his store’s business model. To en-
sure the quality of his selections, DiPede 
personally travelled to Milan, Italy to si�  
through the racks of countless brands and 
suppliers before the store’s grand opening 
in September 2020. 

In addition to up-to-date, fashionable 
clothing for all seasons, 29:ELEVEN o� ers 
a full range of men and women’s accesso-
ries, designer sneakers, and men’s groom-
ing products. 

� e store’s name is a tribute to DiPede’s 
wife, who devoted herself to following Jer-
emiah 29:11 (“For I know the plans I have 
for you,” declares the Lord. “Plans to pros-
per you and not to harm you, plans to give 
you hope and a future.”).  DiPede and his 
children Luca, Giulia, Adrien, and Arianna 
are dedicated to following the much-loved 
verse themselves. As a family, they work 

together to ensure values of respect, hon-
our, and commitment go into every facet of 
running the sociable store.

“We’re a family-owned business that 
gives our customers the one-on-one service 
they will not receive in other stores,” said 
DiPede. “We pay attention to everything, 
including all the details of European fash-
ion.” 

29:ELEVEN is located at 1700 King 
Road, Building A, Unit 3 in King City. It is 
adjacent from Coppa’s and the LCBO. 

For more information, visit www.29elev-
en.ca or email info@29eleven.ca.

Fashion and Heart combine at 29:ELEVEN

“Our vision for our customers is 
to be able to purchase the latest 
European fashion that’s not yet 

available here in Canada...
European fashion is usually two 

years ahead of our fashion.”

By Brittany Grenci

Nobleton’s � rst pet store, Pet 
Valu, is now located at 13305 
Highway 27 and it’s already made 
a splash in the community. Being 
a town brimming with pets of all 
kinds, Nobleton residents are ec-
static to have everything their 
furry friends need under one roof 
and right in their own backyard.

Janie McDowell and Charanne 
Kernohan have been friends 
for twenty years. Together, they 
opened the town’s newest and 
only Pet Valu just under a year ago 
in December of 2020. Janie has an 
extensive background in pet care. 
Currently owning two other Pet 
Valu stores, she is well versed in 
the ins and outs of the business. 
Prior to coming on board, Cha-
ranne worked as a legal assistant 
for thirty � ve years, retiring three 
years ago. � is new venture has 
brought them even closer and re-
invigorated their love for animals. 

Although the timing seemed less 
than ideal for a grand opening due 
to government mandates restrict-
ing indoor shopping, the need for 
the store was made evident as it 
� ourished. 

Janie, Charanne, and Cha-
ranne’s daughter, Rachel, work to-
gether to run the shop and when 
it comes to animals, they’re the 
dream team. All three employees 
are pet nutritionists, certi� ed with 
UC Davis School of Veterinary 
medicine. � ey’re fully equipped 
to provide pet owners with com-
prehensive nutritional advice and 
they also love shopping along 
with customers, especially new 
pet owners, helping them choose 
the best products. 

Janie expressed how much their 
team genuinely enjoys using their 
knowledge and experience to help 
customers. She goes on to share 
how rewarding it is to see the pets 
that they help, and their owners, 
continue to thrive. 

Since public health restrictions 
have put limitations on gather-
ings, Janie, Charanne, and Rachel 
haven’t had a chance to participate 
in any community events as of yet. 
� ey are eagerly looking forward 
to meeting the area’s fellow ani-
mal lovers and their pets. Rachel 
expressed, “We love building re-
lationships with other pet lovers.”

� is Pet Valu is more than 
a step up from your typical pet 
store. It’s fully loaded, carrying 
top-of-the-line brands like Acana, 
Performatrin, Royal Canin, and 
Big Country Raw. Some brands 
even o� er a reward program that 
gi� s customers a free bag a� er 
they purchase twelve bags, a perk 
that many in the area take advan-
tage of.

� e store is also equipped with 
a self-serve animal washing sta-
tion that takes convenience to the 
next level. Customers can call in 
advance, or walk in to book an ap-
pointment.

Janie, Charanne, and Rachel 
make animal care a priority in 
more ways than one by support-
ing nearby animal rescue ini-
tiatives. � ey donate the store’s 
soon-to-expire products to Haven 
of the Heart Animal Sanctuary in 
Palgrave. � ey’d like to encourage 
customers and nearby residents to 
also consider donating any lightly 

used animal products or food that 
they can a� ord to spare.

If you don’t already know this 
Pet Valu team, be sure that you 
and your furry companions pay 
them a visit. You can shop in-
store or take advantage of their 
curbside pickup option. For more 
information, call the store at 905-
859-1105.

Nobleton’s even more pet-friendly as new Pet Valu opens

13305 Highway 27, Nobleton  •  905-859-1105

When it comes to animals, 
Janie, Charanne and Rachel

are the dream team
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By Mark Pavilons

Financial freedom requires a de�ned 
investment strategy, and Rob Payne of 
Edward Jones Investments can help resi-
dents achieve success.

Payne o�ers a variety of �nancial and 
personal services, including wealth, edu-
cation, and retirement plans, along with 
business strategies and insurance prod-
ucts. From brokerage accounts and RESPs 
to mutual funds and stocks, Payne can 
create a personalized  portfolio for every 
unique client.

Most of us have �nancial goals, whether 
it’s saving for long vacations or post-sec-
ondary tuition for children and grand-
children.

“To achieve these various goals, you 
may have to follow di�erent investment 
strategies – and you might have to make 
some trade-o�s along the way,” he said.

He suggested people must �rst de�ne 
their  goals and invest accordingly. One of 

the main questions we must ask ourselves 
is how much return we will need from 
investments, and how much risk are we 
willing to take to achieve our goals

Each requires its own game plan. He 
said with longer-term goals, you might be 
able to invest more heavily in growth-ori-
ented vehicles with higher returns. �ese 
values will �uctuate over time, however. 
For short-term goals, investments can be 
more conservative with more minimal 
growth.

Payne stressed that clients need to be 
engaged to achieve their  goals. �ey have 
to be prepared to follow a plan and change  
course if necessary. �is means we  need 
to match speci�c investment accounts 
with related goals.

Ask yourself these questions: What 
goal will this investment strategy help me 
achieve? How much do I have allocated 
toward a speci�c goal? If I have a TFSA 
or RRSP and another account devoted 
to achieving the same goal, are they all 

working together e�ectively?
“�e connections between your di�er-

ent investment accounts and your goals 
should be consistently clear to you,” he 
said. “Trying to achieve multiple �nan-
cial goals can seem like a daunting task, 
but by saving and investing consistently 
through your working years, following a 
clear strategy, being willing to prioritize 
and accept trade-o�s and getting the help 
you need, you can help yourself move for-
ward.”

Times have changed, and so have the 
goals and desires for retirees. Payne point-
ed out with improved health and longev-
ity, a sense of purpose and proper �nanc-
es, retirees want to share their talents with 
their communities. �ey want to spend 
more time with family and enjoy  life. 
However, many people who plan to retire 
in the next decade fear the costs of long-
term care.

Investing, Payne observed, isn’t a “one-
size-�ts all” endeavor. Your goals, money 

and solutions are all unique and your own 
decisions help determine what’s best for 
you.

A �nancial advisor works with you 
to determine what solutions match your 
speci�c needs. All costs and fees are dis-
cussed as well as the process. Scheduling 
a complimentary, no obligation meeting 
with Payne to discuss your personal goals 
is the �rst step. He will guide you the rest 
of the way.

Payne advises clients not to let fear 
drive your investment plans. While the 
pandemic rocked the �nancial markets, 
the outlook is far less gloomy than many 
imagined. Properly balanced portfolios 
are performing better and diversi�cation 
can help reduce the impact of volatility.

“Remember that you’re investing for 
goals that may be decades away. By keep-
ing your eyes on this distant horizon, 
you’ll be less likely to over-react to the 
news of the day, and more likely to follow 
a long-term strategy that can work for 
you,” he said.

Payne noted that roughly eight million 
Canadians say COVID-19 has caused 
them to reconsider their retirement tim-
ing. He did say crisis or not, it’s import-
ant to review your life goals from time to 
time. �ose goals, he said, are not static 
and change in response to a number of 
things.

“�e pandemic may lead to a reevalu-
ation of many �nancial goals, and taking 
early retirement might be one of them,” 
he said. “By thinking carefully about your 
situation and your options, you can come 
up with a course of action that’s right for 
you.”

Everything, from retirement lifestyle 
and sources of income, to pensions and 
even working beyond retirement, all 
come into play.

Payne said he loves working with his 
clients and getting to know them and 
their families.

“I’m an active listener, which helps me 
understand what’s important to them and 
helps develop a bond of trust. �at’s why I 
love this business.”

Rob Payne | Financial Advisor
EDWARD JONES INVESTMENTS
18 King Street | Bolton, L7E 1E8
T 905 857 0874 
r.payne@edwardjones.com
http://www.edwardjones.ca/r-payne

Rob Payne helps people set financial goals



By Brittany Grenci

Schomberg is now home to the area’s only comprehensive Optometry clinic, 
located at 50 Doctor Kay Drive. 

Dr. Jessica Sgro, owner and Optometrist at Schomberg Eye Care, brought her 
expertise and passion for ocular health to the community in August of 2021. 
Residents agree that its arrival is long overdue, but they couldn’t be happier. �e 
clinic seems to be just what the doctor ordered, a perfect addition to the devel-
oping town. 

Walking through the doors of the clinic, you’ll feel right at home as you’re 
warmly greeted, and the calm atmosphere will put you right at ease. �is clinic is 
state of the art, housing advanced ophthalmic equipment, hundreds of designer 
frames from over twenty brands, and a wide selection of safety glasses. �e space 
is fully equipped to ensure that you will leave your appointment having received 
the best possible care and the highest quality ocular products.

Together, Dr. Sgro, and Kevin Schultz, the clinic’s Optician, perform eye ex-
ams, dry eye treatments and other minor emergency treatments on-site. A�er 
an initial assessment, Dr. Sgro will be able to determine if an eye concern can be 
dealt with in the clinic at that time, or if further assessment by another medical 
professional is required.  

Dr. Sgro shared: “We are so happy to be part of the community of Schomberg. 
We have met so many welcoming and friendly people and look forward to serv-
ing the community for years to come.”

Dr. Sgro’s extensive education and hands-on training in the �eld make her 
more than equipped to handle the demand for ocular care in the area. She re-
ceived a Doctorate of Optometry and a Bachelor of Science from the University 
of Waterloo. Upon graduation, she completed a one year specialized residency 
in low vision rehabilitation and geriatric eye care at the University of Waterloo. 
During this time, she worked closely with patients su�ering with eye disease, in-
cluding macular degeneration, glaucoma, retinitis pigmentosa, stroke and many 
rare visual impairments. She also completed her onsite eye exams at nursing 
and retirement homes. She received her Fellowship of the American Academy 
of Optometry in 2019 and is a proud member of the Ontario Association of 
Optometrists. Dr. Sgro also works as a full scope Optometrist in Barrie, Ontario, 
and has experience working with patients of all ages, starting from as young as 
six months old. 

“I love being able to help people see the world more clearly. Although I specif-
ically focus on eye health, many of my �ndings during eye exams can be linked 
to systemic issues that the patient may not be aware of, some of which are severe. 
Starting out with a simple eye exam can open the door to taking control of your 
overall health,” she said.

Has it been a while since your last eye exam? Make your eye health a priority 
and get to know Dr. Sgro and Kevin at Schomberg Eye Care. Call 905-939-8282 
to book an appointment. 
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A new vision
for eye health
in Schomberg

schombergeyecare.com

50 Doctor Kay Drive Unit A10 Schomberg ON L0G1T0  (Kingsgate Plaza)
Phone: 905-939-8282 email: schomberg.eyecare@gmail.com

Walking through the doors
of the clinic, you’ll feel

right at home
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By Mark Pavilons

King Township is prepared to usher in post-pandemic economic recovery 
with many tools in its chest. Among them is a revamped Community Improve-
ment Plan (CIP).

King has weathered the pandemic storm and there’s a lot of optimism moving 
forward. �is con�dence in King, by both public and private investors, bodes 
well for the municipality.

“Putting citizens and service �rst, we redeployed our sta� in an e�cient man-
ner to ensure the wheels of progress never stopped,” said Mayor Steve Pellegrini.

�e CIP received a refresh this spring and it not only re�ects current policy 
initiatives, it also broadens the reach of eligibility for �nancial incentives. And 
that has Jamie Smyth, King’s Economic Development Manager, encouraged 
about future economic sustainability.

�e streamlined CIP process will hopefully encourage more local participa-
tion. �e revamped “concierge” type service will greatly help guide local busi-
nesses through the process.

�e CIP, �rst enacted in 2014, aimed to provide incentives to businesses in 
the commercial zones of the three main villages. It provided grants,  and fee 
relief to help stimulate private sector investment.

�e new plan expands the scope of the program to the outlying hamlets as 
well. �e CIP has seen many tangible successes, Smyth said.

He explained that his o�ce, and the Township as a whole, has always tried to 
be there for local businesses. As a source of information, the Township has pro-
vided resources, connections and avenues to access many programs and grants 
that bene�t businesses.

�ese e�orts never waned through the early stages of the pandemic, when 
King was one of the �rst out of the gate to support local pickup and delivery of 
goods and services. A responsive portal helped bring together everything resi-
dents needed to connect with local businesses and keep the economy �owing.

In the past 18 months, any losses have been o�set by business expansions and 
new business openings.

Everyone has adapted, Smyth points out and the Township never slowed in 
keeping the momentum going.

A huge team e�ort led to the success of the COVID-19 vaccination clinic, 
held at the Trisan Centre in Schomberg.

In its months of operation, the clinic sta� administered almost 77,000 shots. 
�e highest one-day total was estimated at 1,787.

 “It is my honour to extend our appreciation to all involved with the opening 
and operating of the Trisan Centre vaccination clinic. Our innovative approach 
to administering COVID-19 vaccinations set the standard for clinic operations 
across York Region,” Pellegrini said.

Smyth pointed to Schomberg as a local success story that keeps evolving.
King took advantage of funding through Ontario’s Rural Economic Develop-

ment (RED) program. �e Schomberg Downtown Revitalization Strategy will 
attract investments, businesses, and local partners that will diversify the local 
economy, bring jobs into the community, and provide easier access to services 
for local residents.

�e Schomberg Main Street Streetscaping Project includes a redesign of 
downtown Main Street between Dr. Kay Drive and Church Street. �e design 
concepts aim to advance a high-quality, integrated approach to enhancing and 
preserving Schomberg’s unique qualities.

Smyth admitted he’d like to see the project move ahead sooner rather than 
later, but it’s in the works. �e revitalization will see the elimination of some on-
street parking while other nearby lots are being examined to improve parking 
opportunities. �e Township’s approach is “let’s be ready” when the time comes. 
In the end, the result will be a more pedestrian-friendly core.

Smyth pointed out that both Nobleton and King City have received attention, 
and streetscaping improvements, so it was time to focus on Schomberg’s quaint 
Main Street. �e village has all the ingredients for success – engaged and active 
citizens, an active village association and a unique cohesiveness.

Responding to the need and demand, King helped foster the pop-up patio 
program, which was particularly successful in Schomberg. Some have expressed 
a desire to continue this on-street option into the future.

�e new Township-wide recreation centre at the Seneca College King Cam-
pus, will host two, NHL-size rinks, a six-lane, 25-metre pool and multi-use �eld 
houses. �is is likely the largest undertaking in the Township’s history.

“Recreation is essential not only to the health of individuals, but also the 
health of the community as a whole. �is amazing centre will be the centrepiece 
in building a healthy community for years to come,” the mayor said.

A lot of physical improvements across King have been developer-driven, 
Smyth pointed out. Using development charges and  other levels of government 
funding programs has enabled King to “ride the wave” and spruce up many of 
its communities.

�ere’s a lot of interest in Schomberg and in fact, other village centres, too. 
�is shows King continues to be an attractive place for investment.

“�e ducks are lining up well across the municipality for continued prosper-
ity,” Pellegrini said.

Emerging from challenging times, King is poised to welcome residential and 
business growth with a renewed sense of purpose and sustainability.

You can contact the Eonomic Development sta� by calling 905-833-4016 or 
email ecdev@king.ca, or learn more on how King is advancing economic pros-
perity and supporting local businesses by visiting www.king.ca/business

King poised for economic recovery and prosperity

King Recreation Centre

Trisan Centre Vaccine Clinic Volunteers

New Commercial Plaza - Nobleton



10 - THE WEEKLY SENTINEL - Thursday, October 21, 2021    |    PROGRESS SECTION

By Mark Pavilons

Consistently good service and quality 
products are what Cousin’s in Nobleton is 
all about.

� e family-run grocery store is backed 
by more than four decades of tradition and 
experience.

In operation for a little over a year in No-
bleton, Cousin’s began in 1978 with its � ag-
ship store in Port Credit.

Anthony, Mark and Agostino Battaglia 
carry on the tradition begun by their father, 
a legacy that has stood the test of time.

� e response in Nobleton has been better 
than expected and Mark noted they want 
customers to know they’re here for the long 
haul. � ey will be the consistent, quality 
choice for shoppers.

� eir shopping experience and selec-
tion “packs a good punch,” Mark observed. 
Growth has been steady, despite the pan-
demic, which means they’re doing some-
thing right.

He explained Cousin’s is active and tied 
into the local community, and they try 
to source as much as they can from local 
sources.

Some of the meat, for instance, comes 

from King’s own Beretta Farms. � ey have 
traceability and some products are organic 
or raised without Antibiotics. � ey pride 
themselves in hard-to-� nd superior prime 
grade and angus beef.

� e business is a passion for the family 
and Mark said they love giving their cus-
tomers the best they can.

� eir kitchen boasts a highly skilled team 
of chefs, preparing take home meals, cater-
ing small intimate gatherings to large cor-
porate events.

Embracing European tradition, custom-
ers are invited to shop frequently to enjoy a 
fresh market experience.

Cousin’s should be your refrigerator, he 
explains, something that’s lean and fresh. 
Aside from the freshness, Mark admits he 
loves seeing his customers on a regular ba-
sis.

Mark is responsible for sourcing unique 
products and meeting the changing needs 
of customers, all the while maintaining that 
market-fresh feel.

At Cousins their priority includes quality, 
service and value. � is focus sets them apart 
from other grocery stores and chains.

Most importantly “when you shop at 
Cousin’s you’re a part of the family!”

You’re part of the family
at Cousin’s Market

Fun isn’t typically the � rst word that comes to mind 
when thinking about your routine visit to the dentist, 

but a� er an appointment at King City Dental, that’s like-
ly to change. � is o�  ce is run by two caring, charismatic 
brothers who prioritize their patients, taking the time to get 
to know them and honestly answer all of their questions. 
Both dentists and sta�  at King City Dental welcome new 
and existing patients with open arms, every visit truly feels 
like a visit with family.

King City Dental was opened at 2115 County Road 11, by 
Dr. Gerry Catapano in the fall of 2013. He mentioned how 
much he loved the area, and eventually noticed its growing 
need for a new dental o�  ce. When the opportunity to open 
his own practice here presented itself, he didn’t hesitate to 
take it. 

Eventually, his brother, Dr. Frank Catapano, came on 
board as the o�  ce’s second dentist. He has been living in 
King City for over three years now and expressed how much 
he still loves the area’s small-town feel. He revealed that he 
was drawn to the � eld of dentistry from a young age as he 
observed the passion that his own dentist displayed for his 
work. By the age of � � een, he knew that it was what he want-
ed to do. He is a pioneer in implant dentistry and enjoys all 
aspects associated with it. He has been placing implants for 
over thirty years.  

Having about seventy years of dentistry experience be-
tween them, these brothers have helped improve the oral 

health of thousands of patients over the years. 
Dr. Gerry expressed what an advantage it is to work 

alongside his brother.
“We are very close and we o� en collaborate on di� erent 

dental cases. We get the added bene� t of bouncing ideas o�  
of one another to � nd the best solution for our patients.”

� eir passion for dentistry and their attention to detail 
have ensured that every one of their patients leaves the o�  ce 
having received the best possible care. 

Both brothers share a love for their � eld of work, they are 
also both determined to continue improving their knowl-
edge and technique by attending various continuing edu-
cation programs and courses in oral surgery, sedation, end-
odontics, periodontics, and dental implantology. 

Aside from providing quality dental care, the clinic prides 
itself on ensuring that all patients and sta�  are safe while 
they’re at the o�  ce. � is team goes above and beyond when 
it comes to safety protocols, making sure that cleaning and 
sanitization are performed regularly. Each room in the of-
� ce is equipped with two Surgically Clean Air machines that 
continuously � lter and replace the air. � ere are also water 
� ltration devices installed in each room, giving patients ac-
cess to puri� ed water during their appointments.

Dr. Gerry, Dr. Frank, and the rest of the King City Den-
tal team look forward to meeting even more local residents. 
To book an appointment, call 905-833-1133, or visit kingci-
tydental.ca for more information.

Every patient
leaves smiling at
KING CITY
DENTAL

Dr. Gerry Capatano

Dr. Frank Capatano
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W hat does 
it take to � nd 
the right
retirement 
home? 
By Robert Belardi 

� ere are two sides to the senior’s home coin. 
On one side is the belief that sending your parent to a retirement home is equivalent to 

shipping them o�  to a more organized dungeon. And on the other side is the methodical 
approach, that sending your parent to a home is where they will be surrounded by seniors in the 
same situation, in a pleasantly soothing ambience. 

But what about the proverbial grey area? What if understanding the di� erence between the 
two was a simple visit? Or maybe a feeling? At Roxborough Retirement Residence in Newmarket, 
Ontario there is a lingering aura of positivity when you enter the building. It’s an infectious 
feeling that greets you the moment you walk through their front doors. 

“Every time anyone comes back to our home, they get this feeling when they walk in. It feels 
cozy. It feels warm, it feels safe. We get that when we have tours. I don’t know what it is. � e 
residents and the sta�  are obviously the heart of the home. But there’s something about it,” said 
Sales and Marketing Manager, Sarah Burton. 

In an interview alongside Sales and Marketing Manager Cathy Charpentier, the 11-year-old 
residence located at 1 Roxborough Road (just beside Southlake) is a residence that sees people 
of all ages. � e average age group within the home ranges from 60 years of age all the way up to 
101-year-old George Markow. 

As you may know, Markow walked 100 kilometres in the courtyard at the residence, raising 
almost $200,000 through COVID for Southlake’s medical research. 

When it comes down to selecting a senior’s home, Charpentier, who has been doing this for 
seven years, says that she encourages families to shop around. She wants people to make the right 
decision, but in choosing � e Roxborough, everyone is in the same boat when they start o� . 

“� at’s the best part of the job, helping families through this transition of somebody who’s 
lived in their home for 60 years and they don’t want to leave it, but they know they can’t live there 
alone. It’s tough for them so that’s the biggest and best part of this for me, helping people through 
that transition,” Charpentier said. 

“Siblings and children as well. Because it is a heavy process.” 
As you breeze through the corridors of the building and you see happy seniors, cleaning sta�  

and nice-sized suites with small kitchenettes, you get the feeling it’s not just simply a home. It’s 
a community, of people all in the same situation with a more expansive social life living in their 
units. 

Roxborough, who had planned to � nish renovations by last year, will continue to update the 
building including residents’ units. Of course, COVID-19 ravaged through their renovation plans. 
So, they had to adjust. 

� roughout the past year it has been particularly challenging for residents and sta� . Instead 
of congregating in the dining room, kitchen sta�  would deliver meals to residents’ doors. � ey 
would also attach a lovely motivational saying and soon enough residents taped that up on the 
front of their doors in appreciation of their e� orts to keep spirits high. 

Even throughout this time, the Residence poured their home-made soups into little jars and 
even delivered them out to seniors living in the area, who have called before in the past. 

On the interior, residents participate in many activities such as soap making, � ower arranging, 
� tness classes and even ballroom dancing in the past. 

“I think one we could probably highlight is Meet Me At the Moma. It’s a Verve signature 
program. What residents do, is one week they’ll have a presentation on a famous painter or artist. 
And then the following week the group gets together and tries to recreate the painting,” Burton 
said. 

Verve Senior Living, who owns the company, provides some activities for all the residences 
to follow but does allow for openness and creativity within. Roxborough has a lot of � exibility in 
choosing activities that they think their residents would enjoy. 

Across all seven � oors in the residence there are 148 units in total. Both Charpentier and 
Burton said, there is availability for studios and one-bedroom suites. All residents must purchase 
their own television, internet and phone separately. 

As you might scratch your head and wrap your mind around the mere idea of sending your 
parent to a retirement home, Roxborough is an excellent choice. Especially when you have a 
courtyard right in your backyard. It’s all about the energy and the feeling at the residence. It 
immediately alleviates the tension and the worry. 

To book an appointment, you can do so online or simply call � e Roxborough directly at
905-853-4573. You can speak to either Sarah or Cathy directly as well. 

Every time anyone comes back to our home,
they get this feeling when they walk in.
It feels cozy. It feels warm, it feels safe.

“ “

1 Roxborough Rd. Newmarket     (905) 853-4573      www.verveseniorliving.com



By Julia Galt

Valentine’s Day 2019 was a �tting �rst 
day of business for the Schomberg Village 
Pharmacy. 

Almost three years since their so� 
opening that cloudy February morning, 
Cristina Privado-Azzopardi and Anna�or  
Feliprada-Patrizio, the store’s pharmacists 
and co-owners, have felt nothing but love 
from King Township and surrounding ar-
eas. Loyal customers are the “heart” of the 
long-time friends’ independently owned 
and operated business teamed up with 
Whole Health Pharmacy Partners ban-
ner, allowing them to provide continu-
ously unmatched service, quality, and care 
throughout the ups and downs of the past 
several years. 

With a wide selection of medical, 
health, food, beauty, fashion, sun, skin, 
and haircare products to compliment ev-
ery trip, Schomberg Village Pharmacy is a 
one-stop shop for all your health and self-
care needs.

“We are service providers and health-
care professionals that can do more,” said 
Patrizio. “We are con�dent that we can 
provide more services to the community 
than maybe what they’re used to in the 
past.”

Located in the town’s Kingsgate Plaza, 
just o� Highway 27, Schomberg Village 
Pharmacy is Schomberg’s newest pharma-
cy. 

With the network of three other phar-
macies - Angus’s Rainbow Pharmasave, 
Orillia’s Memorial Pharmasave and Inn-
is�l’s Sandycove Drug Store - Schomberg 
appealed to owner Privado as an ideal lo-
cation for her next storefront. She had no-
ticed a service gap in the quickly growing 
community, and knew the small-town en-
vironment would foster close connections 
with customers.

�e community, in turn, welcomed 
them with open arms.

“We’ve shown the community that we 
are really dedicated ... they’ve seen that we 
are here, really, to service the community. 
We’ve seen the tremendous support from 
them,” said Privado. “We’re very grateful 
and fortunate to have those opportunities 
given to us.”

As a full-service drugstore, Schomberg 
Village Pharmacy o�ers professional phar-
macy services along with complimentary 
natural therapies such as aromatherapy, 
weight management, active lifestyle sup-
plements, and more. 

Vaccinations, too, are an integral part of 
their operations. Schomberg Village Phar-

macy was one of the earlier pharmacies to 
o�er the COVID-19 vaccine, administer-
ing them weeks before the opening of the 
King Township COVID-19 vaccination 
clinic at Schomberg’s Trisan Centre.

Since April 2021, they’ve administered 
about 3,000 COVID-19 vaccinations (pro-
jected at the time of print) to customers 
and community members. Each �u sea-
son, they administer an additional 500 �u 
shots- an amount they expect to increase 
in 2021 and 2022.

“It’s very laborious. It’s very demand-
ing,” said Privado. “We are compensat-
ed by the government to a certain dollar 
value, but I can tell you the cost to us to 
provide the service doesn’t even equal the 
compensation ... the only reason we are 
doing it, and did it, is because it’s the right 
thing to do.”

�ough “challenging and overwhelm-
ing” at times, the diligent training, pre-
paredness, organization, and innovation 
of the pharmacy meant customers were 
able to access nonstop essential services. 
Only in operation for a year before the 
pandemic, it was a large, but successful, 
undertaking.

“COVID came in, and no one was pre-
pared. But with our skill set, we were ready 
for it. We were able to really quickly turn 
around,” said Patrizio. “We didn’t hesitate 
to sign ourselves up to do the vaccina-
tions. We didn’t hesitate to change the way 
we practiced, doing more telephone and 
email conversations and prescriptions. We 
managed to adapt to what was needed to 
continuously provide quality and care.”

As most doctors’ o�ces and primary 
care providers closed or restricted access 
to care in the early stages of the pandem-
ic, Schomberg Village Pharmacy dutifully 
�elded a “tremendous” volume of calls, 
bridging the gap in service to provide the 
care patients needed.

Even before COVID-19 arrived in 
North America, the pharmacy had pre-
pared themselves for the worst possible 
scenario, ordering PPE such as medical 
gloves, masks, and disinfectant. �eir pre-
paredness allowed them to supply other 
pharmacies and personal support work-
ers with their own reservoir of protective 
equipment, keeping the community as 
safe as possible. 

Indeed, by the time the Public Health 
Agency released their o�cial COVID-19 
safety recommendations for businesses, 
Schomberg Village Pharmacy had already 
long implemented the same policies, pull-
ing information from hospital pandemic 
regulations before COVID-speci�c infor-

mation existed.
Before a pandemic was declared, they’d 

even installed transparent safety barriers 
throughout the pharmacy – to the amuse-
ment of some customers, who, at the time, 
felt they were being a bit over-cautious.

“You’re not just looking a�er yourselves, 
you’re looking a�er your sta�, your team, 
and the community,” said Privado. “�ere 
were lot of variables we could control, and 
we focused on that.”

�e vast selection of products o�ered 
in-store are equally adaptable to custom-
ers’ needs. 

Schomberg Village Pharmacy’s stock 
ranges from the essential- like medicines, 
vitamins, supplements, sunscreen, per-
sonal hygiene products, cleaning sup-
plies, and snacks- to the enjoyable, such as 
jewelry, clothing, handbags, dishes, toys, 
games, puzzles, essential oils, makeup, and 
knick-knacks. Regardless of age, interests, 
or intentions, customers are guaranteed 
to leave the store with more than they in-
tended coming in.

�e diverse product selection is by de-

sign. Privado, Patrizio, and the rest of the 
Schomberg Village Pharmacy sta� keep 
a close eye on what’s new and trending, 
ensuring a healthy mix of tried-and-true 
mainstays and innovative, unique stock.

�e pharmacy’s friendly and knowledg-
able sta� are always on hand to answer any 
questions customers have. Amanda, Car-
ole and Alessia are signi�cant to maintain-
ing excellent service levels.

“A lot of people who come in here will 
say ‘oh, it’s more than a pharmacy!’,” said 
Patrizio. “We want to make sure that not 
just the aesthetic parts of the store but the 
actual services re�ect that.”

Schomberg Village Pharmacy is lo-
cated at 50 Dr. Kay Drive, Unit A11, 
Schomberg. For more information, visit 
www.schombergvillagepharmacy.com or 
call 905-590-7000.

“We have a slogan: here for your whole 
health, for your whole family, for your 
whole life,” said Patrizio. “We don’t see 
ourselves as just a healthcare provider 
when someone is not well. We want to be 
there throughout their entire life.”

12 - THE WEEKLY SENTINEL - Thursday, October 21, 2021    |    PROGRESS SECTION

Schomberg Village Pharmacy: Here For You

50 Dr. Kay Drive, Unit A11, Schomberg  |   www.schombergvillagepharmacy.com  |   905-590-7000
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yes, it’s said, are the windows to the soul. But at 
Chic Eyes Optical, they’re even more than that. 
Located at 1700 King Road, Unit 10, in King City’s 

King’s Ridge Marketplace, Chic Eyes Optical is a one-stop shop 
for everything to do with your most important sense: sight.

Opened April 2015, Chic Eyes Optical has a proven track 
record of providing unmatched care, quality, and service 
to the residents of King Township and surrounding areas. 
� ey’ve perfected all aspects of the customer experience, in-
cluding their extensive collection of eyewear, spacious, luxu-
rious showroom, and friendly, helpful sta� .

Eye health is of upmost importance to the sta�  at Chic 
Eyes Optical, and, as such, they o� er comprehensive eye 
exams that use the latest technology in exam and imaging 
equipment. In addition to eye exams for glasses, they also 
o� er examinations for dry eyes, treatment for eye infections 
and ocular allergies, and screenings for glaucoma, diabetes, 
high blood pressure, and cataracts.

If you’re looking for an extensive selection of frames, sun-
glasses, contact lenses, and safety eyewear, Chic Eyes Optical 
is here for you. With name brands that you know and love, 
along with an exclusive European Collection, Chic Eyes Op-
tical is the only place you’ll ever need to go. With close to 
1000 frames in store, you’re sure to � nd “that perfect pair 
of glasses” you’ve always looked for. Handpicked by owner 
Ryan Knight for their “stellar quality and unique styles”, ev-
ery frame comes with the guarantee of upmost excellence.

“Our vision for every customer is a perfectly individual-
ly styled frame matched with the best possible vision,” said 
Ryan Knight, registered Optician and owner of Chic Eyes 
Optical. 

Having spent over 30 years in the optical industry, Knight 
brings with him decades of experience working with retail 
chains and independent Opticians, and additional experi-
ence as a contact lens mentor for the College of Opticians 
of Ontario. With Chic Eyes Optical, his sole goal is to give 
patients the best vision experience possible.

Optometrist Dr. Karen Lam maintains an examination 
room at Chic Eyes Optical and is available several days each 
week. Dr. Lam graduated with honors from the University of 
Waterloo in 2009 with her Doctor of Optometry and Bache-
lors of Science, and is a member of the Ontario Association 
of Optometrists and College of Optometrists. Board certi-
� ed in ocular pharmaceutical agents, Dr. Lam is quali� ed to 
manage red eyes, ocular allergies, dry eyes, and bacterial and 
viral infections using therapeutics.

At Chic Eyes Optical, you can rest assured that your eye 
care-related needs will be impeccably looked a� er. 

“We attentively listen to what our patients’ everyday 
eye-related needs are, along with their personal preferenc-
es. A� er reviewing their prescriptions, our trained sta�  can 
then accurately help our patients make the best selections 
and tailor their lenses using the most modern technology,” 
said Knight. “At Chic Eyes Optical, we strive to always meet 
our mandate in helping our clients see their best.”  

For more information, visit chiceyes.ca or call 289-467-6000.

See Quality at

Traversing the Kingbridge Centre’s 113 acres 
of rolling hills, woodland trails, and bucolic riv-
ers is a lesson in serenity.

Nestled on the outskirts of King City, it’s a 
place where community, sustainability, and in-
novation- in King Township and the world at 
large- takes center stage.

“We see our role as being a catalyst, a conve-
nor, a collaborator to really help identify what 
the community can do to make a di� erence, and 
to try to be a bridge between polarizing views,” 
said Karen Dubeau, Executive Director of the 
Kingbridge Innovation Hub.

Built as a world class spa facility in 1989 by 
Murray Ko�  er, founder of the Shopper’s Drug 
Mart chain and co-founder of the Four Sea-
sons Hotels, it was later converted to a private 
state-of-the-art leadership training facility by 
CIBC, under the leadership of then Chairman 
Al Flood. In 2001, it was reopened as the King-
bridge Centre by Boston Scienti� c co-founder 
John Abele. � e Kingbridge Centre has long 
acted as a living learning place and hub for tech-
nological invention. Supporting innovation and 
collaborative problem solving, the centre’s vi-
sion encompasses concepts and ideas that bene-
� t communities and society as a whole.

In January 2021, following Abele’s retire-
ment, the Kingbridge Centre was purchased by 
the Pathak Family Trust and its a�  liated entity 
Ekagrata Inc. Continuing a long history of de-
livering world-class residential convening, lead-
ership development, corporate training, and 
conferencing and retreat services, the centre re-
launched with a more expansive goal of driving 
economic prosperity through ground-breaking, 
community-transforming innovations. Scaling 
up environmental initiatives that make a pos-
itive impact in the world, they’ve shi� ed their 
focus to four key areas that align with the eco-
nomic priorities of King Township and York 
Region: food, agriculture, energy, and water.

“Not just from COVID, but throughout the 
world, we’ve seen the world literally on � re. 
� ere’s an urgency to � guring this out,” said 
Dubeau. “While we can’t necessarily solve the 
big issues, there are things we can do at a com-
munity level that will fundamentally make a 
di� erence.”

Inside, the Kingbridge Centre is a 200,000 
square foot building designed in three zones:  
lodging, event and recreational space, and 
community engagement areas. � e centre has 
124 guest rooms, a large dining space, outdoor 
patios, a bar, a library, indoor and outdoor � t-

ness facilities, and 23,000 square feet of meeting 
and event space, including 44 unique meeting 
rooms ranging in size and capacity that provide 
scenic views of the property. � ere is even a the-
atre, a grand room, and a beautifully appointed 
310 seat auditorium, enabling the Kingbridge 
Centre to provide diverse environments capable 
of accommodating everyone.

Venture beyond the well-maintained paths, 
and you’re bound to � nd something even more 
fantastical.

� eir tree nursery, established in partnership 
with Forests Ontario, supports at-risk native 
tree species like butternut and white cedar by 
providing a supportive growing environment, 
renaturalizing the land and reducing carbon di-
oxide long-term.

Earlier this year, the Kingbridge Centre also 
welcomed 80,000 honey bees, enhancing what 
they call their “living lab”: a place where King 
residents and outside visitors can learn about 
the interconnectedness of nature, take part in 
active projects to address innovations in agri-
culture and food production, and learn about 
opportunities to better achieve balance between 
the needs of the community and the needs of 
the environment. � rough this initiative, they 
aim to use new technologies to help mitigate 
pests and disease that a� ect bees, help them 
adapt to climate change, and create an environ-
ment that supports pollinators’ growth.

� eir vertical farm, another initiative, aims 
to address global food insecurity by growing 
more food in less space.

“We want to grow with the community, sup-
port entrepreneurs and innovators with solu-
tions that bene� t the environment, and grow 
healthy communities,” said Dubeau.

During the challenging times of the pan-
demic, the Kingbridge Centre is giving back to 
the community by opening up their campus. In 
April 2020, Kingbridge partnered with � e Re-
gional Municipality of York, Social Services and 
the Salvation Army to provide residents within 
York Region who are experiencing homeless-
ness a temporary place to self-isolate before 
moving safely into housing, helping stop the 
spread of COVID-19. � is temporary shelter 
will help protect the health and well-being of 
York’s most vulnerable residents by providing 
them with a space to self-isolate for 14 days.

� ough the Kingbridge Centre anticipates 
opening to the public again in April 2022, they 
invite the community to hike their well-main-
tained acreage and make suggestions for topics 
they can cover in the future.

To keep up with the centre’s latest events and 
news, you can follow them on Facebook, Insta-
gram, and YouTube.

� e Kingbridge Centre is located at 12750 
Jane Street, King City. For more information, 
visit kingbridgecentre.com or call 905-833-
3086.

� e Kingbridge Centre: Building Back Better
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By Robert Belardi 

We all know what we want when we’re young. � en we’re taught to dream and 
aspire to take on the world in order to take hold of what we desire the most. 

We try and put ourselves in a good position to augment that kind of reality. 
Sometimes it works and sometimes it doesn’t. It’s natural and it’s life, but when it 
does work there’s nothing sweeter of a taste in your mouth. 

For Matt Habil, he always knew he wanted to own a pharmacy. While complet-
ing his undergrad at York University and Pharmacy at UofT he worked at Shop-
pers Drug Mart. When Shoppers didn’t ful� ll their promise of o� ering a full-time 
job once he completed his schooling, Habil turned to Maple Guardian Pharmacy. 

“It ended up being the best thing ever, they gave me a job in Maple and in 
Schomberg. I was working in King right away. � ey taught me how to care for 
customers versus counting pills. A� er about a couple of years they knew I wanted 
a store so they tried to � nd a store for sale. � en, in 2016, Nobleton went up for 
sale,” Habil said. 

“Nobleton Pharmacy has been there for 30 years. It’s been owned by a couple 
of people over the years and it was a good store for sale. My bosses were given the 
deal and we bought it together. I remember my � rst time walking into the store 
and my jaw dropped. I said ‘Wow, this is a really big store and this will be the 
perfect � t.’ ” 

� rough his e� orts and his sta� , Habil has presented Nobleton Pharmasave 
as a customer friendly environment. � e pharmacy team has a male and female 
pharmacist throughout the week to help customers with sensitive issues. He says 

this is a pharmacy that is willing to help people and guide them through pre-
scribed medications. It isn’t just a walk-in walk-out environment. 

Approaching the � ve-year mark at 13305 Highway 27 in the same plaza as Tim 
Hortons and the post o�  ce, Habil wants to customize the interior of the store 
further in the near future. It’s on his list of things to do. He also hopes to build a 
doctor’s o�  ce one day. 

But there are growing fears that 
virtual meetings – that have been 
the predominant method of com-
munication since the beginning 
of COVID – will become the new 
wave. Habil, who had a skin con-
dition, drove thirty minutes to the 
dermatologist for an appointment. 
For the second appointment, he 
went virtual. 

“� e convenience aspect is so 
much better. You book it on your 
own time and you call and hang up 
and they fax your prescription to 
the pharmacy. I think medicine has 
evolved and there’s a certain part 
of our population that demands 
that. � en there’s a certain part of 

the population that still wants to go in and see a doctor and 
show them. At the end of the day, there are certain things 
that a doctor has to see in person,” Habil said. 

“It will co-exist, the two types of medicine. What keeps 
me up at night, in the States, they’re adapting a virtual mod-
el of pharmacy. Your virtual doctor’s appointment decides 
to prescribe your prescription to Amazon Pharmacy and 
Amazon ful� lls the prescription and sends it to you the next 
day. � at is my main concern because I don’t think you get 
the same level of education and service through a phone.” 

But in the long run, the 34-year-old pharmacy owner will 
continue to push people to come into the store and get that 
pharmacy experience of old. � roughout the pandemic, he 
believes a lot of people have lost sight of what the pharmacy 
is there for. � ere’s so much more to healthcare than just 
COVID vaccines and rapid tests. � at’s why he’s worked so 
hard to dispense the town’s prescriptions and has o� ered all 
sorts of healthcare fast and e�  ciently. He plans to continue 
this for the next 30 years. 

Because caring about his patients is exactly what it’s all 
about for him. He loves his clientele in Nobleton and truth-
fully, nothing else matters above that. 

Bottom line: Nobleton Pharmasave cares

13305 Highway 27, Nobleton   905 859-0037

Caring about 
patients is

exactly what
it’s all

about...
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 By Robert Belardi 

When Daryl King was a young boy, he was known as the Mo-
nopoly King in his family. At family gatherings, the board game 
came out and King brought his wits to the table. 

He always had an interest and a fascination with real estate. 
His late father, who worked for the director of 11 di� erent com-
panies, owned a home in Rosedale and also had a ranch outside 
of the city. Putting two and two together, it made sense why he 
was always interested in homes. 

But as he got older - in his early 20s - King began working in 
a laboratory. He was interested in getting into scienti� c research 
and he was also snow ploughing on the side, so he could save 
up to pay for his � rst home. He worked so hard to put a larger 
down payment on the home, and at the age of 21 he purchased 
his � rst home. 

But a� er he purchased his 1,100 square-foot place, he went 
back to his original desire and he got into real estate. He joined 
Re/Max. 

“I could never not think about working in real estate. I joined 
real estate in my young 20s and interest rates were about 21 per 
cent. In my � rst year, I sold 27 homes,” King said.

“Nobody was selling more than three homes or four homes 
at the time. I made the top 100 in the company, top agent in the 
o�  ce and 30-plus years later I’ve been number one in the o�  ce 

THE ROYAL TREATMENT
This realtor 
treats others 
like family and 
your interests
are his
#1 priority

every time. Number one in the region for 21 consecutive years 
in York Region.”  � is was only possible because of our amazing, 
loyal clients and dedicated team.

In his upbringing, King was taught to always help other peo-
ple. Coming from two very down-to-earth parents, putting oth-
ers before himself was always how he looked at things. He said, if 
everyone can help one person every single day, the world would 
become a better place. 

When he gets up in the morning to the moment he falls 
asleep, King is always treating people like family because in his 
eyes and through his teachings, that’s how he will have others’ 
respect. Earning the nickname “lucky” over the course of his 
real estate career, King said he wouldn’t be anywhere if it weren’t 
for his clients. 

“To be the top 10 in Canada, with either Re/Max, Royal LeP-
age or Toronto Real Estate board for the last 20 years, that’s real-
ly because I have really loyal clients. Without them I would have 
nothing. I always say we’re not number one, we’re number two. 
� e clients are always number one,” King said. 

“If I can make them happy, they’re going to make us happy at 
the end of the day.” 

Over the course of having been featured in di� erent tv shows, 
selling over $5.5 billion in real estate and celebrating client ap-
preciation nights, to King, it’s still all about giving back to people 
and to the local community around him. 

In York Region he’s sponsored events and charities. He’s 
helped with Million Dollar Smiles and a helping out a young 
girl named Mia. 

Mia, who was born with a rare muscle disorder, had the plea-
sure of seeing King and 25 other volunteers build her a play-
house in her backyard, sweltering under the hot summer August 
sun. 

“She came out with her splints because she can’t really walk 
because she’s so small and she can’t really grow. I had my sun-
glasses on and I was full of tears. � at 12-and-a-half hours of 
working there it meant so much to me to see the happiness that 
I brought.” 

Over the course of the past year-and-a-half, King said he’s 
seen so many people struggling. A lot of people have been down 
and sad and he has wanted to make a di� erence in their lives. 

But for himself, much like everyone, it has been quite the dif-
� cult adjustment. Instead of seeing all 86 people in the o�  ce, 
he saw just two. Instead of intense morning tra�  c, he saw open 
road. It was frightening to him, as if he was part of a horror � lm. 

He feels for people who have been enduring a tough time 
throughout COVID-19. If he can help to put a smile on people’s 
faces, he absolutely would. 

Yet through this time, he has seen COVID be a real 
game-changer to the real estate market. If you ask him, it made 
the real estate market crazier. 

“COVID has made it more crazy. I guess people expected the 
worst but when people were in lockdown and stu�  like that, if 
you look at Toronto, the city had the biggest migration of all 
time. � at’s why places like Durham, Barrie, Milton, Kingston, 
Montreal, Ottawa. So many people have le�  Toronto and went 
further out,” King said. 

“What happened was there wasn’t enough housing in those 
areas and so many people came out in mass droves. It drove the 
prices up by like 30-60 per cent in some areas. Toronto went up 
by 18 per cent. It upset the market.” 

As a moving-forward solution, King believes that the govern-
ments need to be in consolidation with builders to make these 
projects happen. Builders have had to � ght and it has been pain-
ful. 

“Canada, out of all the G7 countries, has the least amount of 
housing for the people they have here. � en you think of immi-
gration, it will be that much greater. It’s about getting more lands 

opened up, and getting more a� ordable housing out there.” 
Of course, throughout COVID, the hot-topic has been bid-

ding wars. King says that some realtors have priced the homes 
lower than what they should be priced at and that’s not right. 
He believes in fair pricing and fair selling for everyone in the 
market. 

And over the course of building a real estate empire, King 
continues to teach others on buying and selling. He is well re-
nowned in the community of Richmond Hill and is one of the 
most approachable people you’ll meet in the industry. 

If you are looking for a realtor, you can personally reach out 
to the Daryl King team at 905-907-5464. 

Montreal, Ottawa. So many people have le�  Toronto and went 
further out,” King said. 

“What happened was there wasn’t enough housing in those 
areas and so many people came out in mass droves. It drove the 
prices up by like 30-60 per cent in some areas. Toronto went up 
by 18 per cent. It upset the market.” 

As a moving-forward solution, King believes that the govern-
ments need to be in consolidation with builders to make these 
projects happen. Builders have had to � ght and it has been pain-
ful. 

“Canada, out of all the G7 countries, has the least amount of 
housing for the people they have here. � en you think of immi-
gration, it will be that much greater. It’s about getting more lands 

“I always say we’re not number 
one, we’re number two. The

clients are always number one.”
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By Mark Pavilons

It’s one thing to feel nostalgic about leaving a beloved institution of higher learning upon gradu-
ation. It’s another to return to the hallowed halls to teach and keep the torch burning bright.

� at’s exactly what’s happening at King’s renowned Country Day School, a mini-community, a 
microcosm of the beauty of King Township and York Region.

And alumni are attracted to the facility like magnets.
Brent Johnston, Executive Director of Advancement, said it’s a combination of factors that draws 

old, familiar faces back to the close-knit school just outside of King City. � e region’s growth and 
CDS’s stellar reputation has made it a desirable destination for students, families and top-notch 
educators.

� ere’s a synergy at CDS, where the entire team works very hard at making the intangible very 
tangible.

Head of School John Liggett said CDS has one of the largest geographic draws of any private 
school in the province.

Known for its high-quality academics, low ratios and experiential learning opportunities, CDS 
has a very human side.

“People want to be part of this community,” Liggett said, noting the small student body and 
comfortable atmosphere are part of its unique charm. Everyone simply loves spending time there.

It’s not all that o� en that a school like CDS potentially can take care of a student’s educational 
needs for 14 consecutive years from kindergarten to Grade 12.

� is has contributed to the community building aspect, and everyone involved in the CDS fam-
ily are stewards who work hard to sustain and perpetuate the amazing environment.

“It’s a place that draws you in,” Liggett says, “a place with heart.”
Johnston noted the school has roughly 1,700 alumni and graduates a maximum of 88 students 

per year. In a school of 788 pupils the sense of community is ampli� ed. Many graduates stay in 
touch with school administrators years later and it’s not uncommon for sta�  to o� er guidance to 
grads during their post-secondary studies.

Liggett pointed out they have a knack for helping kids � nd their passion and a career path that 
� ts. When you embrace family members for 14 years, you get to know the wants and needs of your 
charges very well.

� is atmosphere has led to several alumni and even several members of the same family, work-
ing at CDS. Liggett mentioned that three members of a family of four all call CDS home. � ere are 
many stories like this one (see Houston family pictured below).  

As the history of CDS continues to unfold, its roots grow with more and more connections 
throughout King and York. � ey stand “shoulder to shoulder” with the community at large.

Johnston pointed out they have had representatives on the King Chamber of Commerce and 
King Township Historical Society, making them very much part of the fabric of King.

Liggett is proud that CDS has one of the highest longstanding service ratios of any school. 
Teachers and support sta�  � nd a family at CDS and are staying.

He refers to it as a “magical place” and his excitement hasn’t waned one iota in his decade of 
service.

� e 100-acre property is conducive to outdoor education and CDS has one of the best curricula 
in this regard. Outdoor education has been part of the school’s mandate since it opened in 1972 and 
it remains part of the lifeblood of the school. � e connection to the land makes it special.

� ey all have an a�  nity for the outdoors and they make the best use of it. Liggett said they have 
some great research opportunities right on the property.

� e deep roots in the community are being preserved through a current expansion project. � e 
Junior School – the original buildings of the school – is being expanded and classrooms added, 
mostly to accommodate the public demand. One key element – the 1883 Eversley Schoolhouse – 
will be moved indoors and part of an elaborate (and magical) atrium in the new build.

Not only will the schoolhouse be preserved forever, it “honours where we started,” Liggett said. 
“It’s the ultimate nod to the community.”

� e fact the school managed to launch the project, continue fundraising, and move ahead with 
the project during the pandemic is a testament to the community’s commitment.

While the past 18 months have been challenging around the world, it has impacted the tight 
community at CDS. But both Liggett and Johnston are thrilled to welcome back students and see 
the life returning to the halls and classrooms.

� eir joy is witnessed in their activities – Liggett is o� en seen at the crosswalk, helping kids to 
safely navigate pick up. Both he and Johnston are in the hallways as much as they are in meetings.

� e Country Day School is not only the go-to institution for a child’s education, it’s a go-to 
career destination.

It’s di�  cult to put into words the sense of pride and accomplishment felt by both sta�  and stu-
dents day in and day out. Maybe it’s something you have to feel for yourself.

For more, visit https://www.cds.on.ca/aa

Attracting alumni to
join the team, keeps
the momentum going

CDS
ABOVE: Now in its 49th year, The Country Day School has eight Alumni on sta� , including � ve 
teachers and three sta�  members. (L-R) Tabitha Chan ‘12, Communications Coordinator and 
Webmaster in the Community Relations O�  ce; Joshua SImmonds ‘09, Senior School Business 
and Mathmatics teacher; Alanna Houston ‘07, Co-Head of the Student Services Centre; An-
drew Bartle ‘04, Junior School Outdoor Education Coordinator; Deirdre Tait ‘83 (from Grade 
8 before CDS opened its Senior School in 1986), Junior School Resource teacher; Liz Duckett 
‘98, Admission and Post-Secondary Counselling O�  ce; and Kerrigan Brown ‘12, Junior School 
Physical Education teacher. Not pictured is Megan Lavis ‘13, who works part-time in the Perform-
ing Arts Centre as a Technical Assistant while completing her B.Ed. at York University.           

PHOTO BY STAN BEHAL

LEFT: This past June, The Country Day School broke ground on the addition to the 
original Junior School. Among the highlights, is the eventual enclosure of the 1883 
Eversley Schoolhouse inside a spectacular new entrance hall, and the construction of a 
new wing with additional purpose built and natural lit classroom space. Pictured here 
are CDS Head of School John Liggett (right) and Executive Director of Advancement 
Brent Johnston (left) with the Eversley Schoolhouse behind them.

BELOW: Three members of the Houston family work at The Country Day School, includ-
ing two CDS alumni: Alanna Houston ‘07 as Co-Head of the Student Services Centre 
and Kelsey Houston ‘12 as a member of CDS’s COVID Medical Consulting Team. Kelsey 
works full time as an Infection Control Practitioner for the University Health Network 
and Princess Margaret Hospital. Their father, James Houston, is a Project Specialist in 
the IT Department.                                                                                PHOTOS BY STAN BEHAL

TAKE 
FLIGHT 

It could be a pair of track shoes, a theatrical costume, or maybe even a robotics set. 
If your child has a passion for something, we will harness it and take it to a whole 
new level. We will essentially attach a big set of sub-woofers to it and allow it to be 
amplifi ed to the world. If they have yet to fi nd it, we will dig down deep and explore all 
the possibilities, and not stop until we unearth that one thing that opens their mind and 
their eyes as big as humanly possible. It’s an incredible place to discover big, dreamy 
answers to the question,

WHO WILL YOU BE?
cds.on.ca/whowillyoube

The Country Day School offers JK-12 in 
a co-ed, non-denominational environment 
located on 100 beautiful acres in King.

13415 Dufferin St., King, ON  L7B 1K5
T: 905 833 1972   www.cds.on.ca

AT THE COUNTRY DAY SCHOOL

JOIN US AT 
AN OPEN HOUSE 

October 22
10 am – 1 pm
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“It’s a place that draws you in,
a place with heart”
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