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Founded in 1996, Lendmark strives to be the lender, 
employer, and partner of choice by protecting household 
wealth, offering stability and helping consumers meet 
both planned and unplanned life events through 
affordable loan offerings . 

Lendmark, a former subsidiary of Macon-based First 
Liberty Bank, operated under the name NewSouth 
Financial Services until First Liberty was acquired by 
BB&T in November 1999 . In 2000, NewSouth Financial 
Services was renamed Lendmark Financial Services, Inc . 
The name Lendmark not only underscores the principal 
activity of our company — lending — but also reflects our 
founders’ vision of building a financial services company 
that represents the mark of lending excellence in the 
state of Georgia, and across the nation in 19 states — as 
true in our founding as it is today and our future, as we 
continue to grow .

Lendmark is headquartered in Lawrenceville, GA .

ABOuT LENDMARk
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A LETTER FROM OuR PRESIDENT & CEO

Lendmark Financial Services is committed to responsible business practices and identifying 
opportunities to improve our environmental, social, and governance initiatives. 

a nonprofit dedicated to funding targeted pediatric cancer 
research while supporting patients and their families . 

Amidst the pandemic during the 2020 Climb to Cure 
campaign, Lendmark raised a record-breaking $617,195, 
bringing the company’s five-year fundraising total for CuRE 
to $2,460,195 .

We’re also making great progress in building a leadership 
and employee team that is representative of the 
communities we serve . 

We are confident Lendmark’s internal leadership model 
– LEND, which stands for Loyal, Engaging, Nurturing, 
and Decisive – will continue to benefit our employees, 
customers, and investors now and in the future . 

Our Board of Directors, leadership and diverse workforce 
all support our vision of providing affordable credit to 
consumers facing planned and unplanned life events and 
striving to be the household credit provider of choice .

As we celebrate Lendmark’s 25th anniversary this year, our 
Board of Directors, leadership and workforce look back 
at our efforts to drive meaningful corporate responsibility 
initiatives forward . 

One such initiative for which we are extremely proud is 
our work to fight against childhood cancer . Climb to Cure 
is the signature cause-related initiative of Lendmark . 
Every year since 2016, Lendmark executives, employees, 
partners, sponsors, and friends have committed to raising 
money and awareness for CuRE Childhood Cancer,  

Bobby Aiken 
President and CEO, Lendmark Financial Services
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HIGHLIGHTS YTD 
Impacts

Celebrated our 200,000th 
customer downloading and 

registering for the company’s 
popular mobile application, 

which provides e-statements 
and e-payments, decreasing 

paper waste

Raised and donated $617,000 in 
2020 to CuRE Childhood Cancer, 
a nonprofit dedicated to funding 

targeted pediatric cancer 
research while supporting 
patients and their families

Provided loan payment 
assistance to 7,500 customers 

across Texas, Alabama, 
kentucky, Mississippi, 

Tennessee, and Virginia 
affected by the February 2021 

severe winter storms
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COVID-19 RESPONSE

From the pandemic onset, we were led by three guiding points: To minimize transmission of the virus, to protect all 
employees  and to  maintain operations with minimal adverse effects on the business, our customers and partners. 

HEALTH & SAFETY
PROTOCOLS

MODIFIED BRANCH
OPERATIONS

MEETING 
CUSTOMER NEEDS

Symptom checking
required for all employees
prior to leaving home and

arriving at work

Designated Closing Desk
with Plexi Sneeze Guard

Employees required to wear
a mask while in the branch

Employees don’t share
any common space

Mark & maintain 6’x 6’ 
radius around every 

employee’s work area

Limit Customers
in Branch; No Walk-Ins

Only one employee
will interact with a 

single customer

Managers are to use
their office

Leave shared documents
in one common area

Clear closure protocol:
Any branch that has a

positive testing employee,
customer or temp will 

always have an enhanced
cleaning completed

including a change of
air filters

Mobile App offers
convenience for 

consumers on-the-go

Online Applications

Online Closings 
(Current Customers)

In-Person Closings
by Appointment Only

Utilize remote closings
where applicable

Loan Modification Tools

Afterhours Services 
by Appointment

6
FT

*Effective May 1, 2021, branch doors are now unlocked in all states that do not have a maximum capacity restriction.

*
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ENVIRONMENTAL 
caring for our planet
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FOCuS ON EFFICIENCY & WASTE REDuCTION

Lendmark strives to minimize its environmental footprint, with current sustainability efforts 
focusing on buildings’ energy use and environmental design and limiting paper usage.

Expanding Our Digital Delivery
COVID-19 accelerated our efforts already underway to increase efficiencies and reduce 
our carbon footprint by leveraging technology . Since the beginning of the pandemic, 
Lendmark has:

 I increased the number of customers using the mobile app and online account  
management by 150%

 Provided 280,000 e-statements to customers

  Accepted 79% of total payments via e-payments through the Lendmark  
mobile platform

Further, since introducing eSign in 2019, we’ve increased efficiency and reduced paper 
waste for direct consumer loans:

  254,433 loans have been closed via eSign

  88% of all direct consumer loan closings have been eSigned

  18,557 eSigned loans were closed remotely

  Records for these loans are all maintained electronically in our eVault system

  Printing volume dropped from approximately 41M pages in 2019 to  
approximately 26m in 2020

All these actions have and continue to help reduce paper usage and waste .

While Covid-19 has 
certainly been a 

challenge for us, it 
has also allowed us 
to accelerate some 
initiatives, such as 

launching enhanced 
functionality on our 

digital app .

David Neaves
Chief Financial Officer

Environmental



©2021 Lendmark Financial Services, LLC. All Rights Reserved

9

FOCuS ON EFFICIENCY & WASTE REDuCTION
Environmental

Asset Retirement
We engage a reputable partner for secure computer disposal and recycling, using security, 
disposal and recycling methods fully compliant with HIPAA, HITECH, Gramm-Leach-Bliley, 
FACTA Red Flags Rules and Environmental Protection Agency rules .

WELL Certified Headquarters Location
Lendmark’s headquarters is located in an International WELL Building Institute™ certified 
building . Informed by the WELL Building Standard and more than 600 experts from 
the Task Force on COVID-19, the WELL Health-Safety Rating for Facility Operations and 
Management helps buildings and organizations address the health, safety and well-being 
of their most valuable asset—people .

Partnering with Responsible Vendors
We consider price, quality, environmental criteria and other factors when evaluating and 
selecting suppliers, to reduce environmental impact while maintaining continuity of 
supply and managing costs . We encourage suppliers to identify products and/or services 
for Lendmark’s use that reduce environmental impact, and work to include sustainability 
language in requests for proposal (RFP) and supplier contracts .



©2021 Lendmark Financial Services, LLC. All Rights Reserved

10

SOcIAL
caring for our employees, 

customers and communities
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CuLTuRE

LEND Values

Engaged people and teams reflect vibrant workplace culture. Servant leadership is at the core of our culture. 
We are coaching our leaders and individual contributors to lead self, others and the business well.

LEND© is a proprietary leadership model that represents Lendmark’s core values –  
Loyalty, Engaging, Nurturing and Decisiveness . 

LEND serves not only as a key competitive differentiator, but also elevates the consistency of 
Lendmark’s culture, customer experience and brand as the company continues to grow and 
adapt to changing market needs .

Loyal: faithfully serves the interests of others

Engaging: actively connects with coworkers and the community

Nurturing: invests in the betterment of customers and coworkers

Decisive: takes initiative to pursue opportunities with vigilance and wisdom

Social
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CuLTuRE

Industry-leading Employee Benefits

Lendmark continually strives to offer our 
employees a superior benefits experience 
that embodies a culture of wellness . We 
believe that wellness is much more than 
physical health, exercise and nutrition . 

As an Employer of Choice, Lendmark 
enhanced its Benefits offerings in 2021, 
including:

  -  Additional medical plan option added
  
  -   Increased dental cleanings paid at 100% 

from two to four/yr
  
  -   Vision plan expanded to include free 

frames at select providers
  
  -   Introduced pet insurance
  
  -  24/7 virtual primary care

Physical Wellness: adopting healthful 
habits (routine checkups, a balanced diet, 
exercise, etc .) because our current behaviors 
significantly impact our daily activities

Financial Wellness: understanding and 
meeting current and ongoing financial 
obligations in a manner that allows us to feel 
secure now and in our future

Social Wellness: relating and connecting 
with other people in order to establish and 
maintain positive relationships with family, 
friends and co-workers

Emotional Wellness: self-awareness and 
acknowledging our feelings in a productive 
and optimistic manner so that we can enjoy 
life despite its occasional disappointments 
and frustrations

Social
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As a community-based, people-centered company, we are fully committed to caring for our 
people and the communities we serve.

COMMITTED

As an industry leader with “best in class” lending practices for 
personal loans, automobile loans, debt consolidation loans, and 
merchant retail sales financing services, Lendmark Financial 
Services understands the importance of creating a diverse 
workforce and a work environment focused on Diversity, Inclusion, 
and Equity .

We strive consistently to be an Employer of Choice in the markets 
where we have a presence . We accomplish this by integrating 
diversity and inclusion into our daily business practices, our 
interactions with one another and the communities we serve . We 
believe these shared values help us attract and retain a talented, 
values-driven workforce .

Diversity is an essential and natural component of our business 
plan and objectives . An equal opportunity company, Lendmark 
believes that diversity stimulates innovation, increases business 
value, and enriches our corporate culture .

We recognize that differences in age, background, culture, 
ethnicity, family status, gender, physical ability, race, religious 
beliefs, sexual orientation, thinking style and veteran’s status enrich 
our work environment and help us to better respond to the needs 
of our customers .

Diversity, Inclusion & Equity

Further, our focus on diversity and inclusion 
helps Lendmark more effectively respond to 
consumer market needs in ethnically diverse 
marketplaces and provide superior business 
solutions to all our customers

We encourage qualified individuals, including 
minorities, women, and veterans, to join our 
Lendmark team . The strategic vision, growth 
and success of the company are based on the 
work ethic and commitment of the myriad 
of diverse professionals who apply their skills 
and experience to serving our customers . Our 
management team is dedicated to this policy 
with respect to recruitment, hiring, placement, 
training, personal and professional development, 
and promotion of our employees .

Lendmark aspires to maximize the power of 
diversity and inclusion to achieve exceptional 
business results and a sustainable competitive 
advantage . We will achieve our goals by securing 
a talented, high performance workforce that 
reflects our diverse customer base .

Social
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COMMITTED

Veterans Program

Lendmark and Veterans: A Long History
Since our founding in 1996 — and as we prepare 
to celebrate Lendmark Financial Services 25th 
anniversary in 2021 — we have significantly 
increased our workforce, benefitting from the 
unique skills and experiences of our diverse and 
talented military employees . From the start, 
Lendmark has been military-friendly, focusing on 
helping to lessen the veteran’s unemployment 
gap, and hiring the best qualified talent . 

In recognition of our military workforce and to 
acknowledge Lendmark military families, we 
launched our Veterans Integration Program (VIP) 
in 2015, formalizing our veterans initiatives and 
program . To date, Lendmark VIP remains inclusive 
of veterans, their spouses, and caretakers . 

Through VIP, we effectively blend internal 
processes that drive successful talent acquisition 
results with external partnerships and networking 
with military-affiliated organizations to stay 
abreast of important updates and best practices 
for military-friendly employers . 

Lendmark has Demonstrated Overall Excellence as a Veterans 
Employer of Choice. key factors in our successful veteran hiring 
strategies have resulted in a robust, integrated approach, including:

RECRUITMENT

    Hiring Results: We annually exceed our Year-over-Year military 
hiring goals . To date, we have more than 100 VIPs, including 
veteran spouses and caretakers, who serve in a range of positions 
and levels (C-Suite, Operational/Corporate Leadership and 
Individual Contributors) throughout the company .

    Military Referral Fee: Payment eligibility for employee referrals  
for VIP hires

    Community Outreach: Annual participation in Veterans career 
fairs (virtual & in-person events) to increase exposure to potential 
VIP hires 

    Veteran-specific Job Posting Sites: Leverage our access to recruit 
from the Military National Database of Veteran & Veteran 
Spouse Candidates and post all current job openings to the 
Recruit Military database

    Job Relocations: Job search and potential employee openings for 
spousal consideration

Social
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Veterans Program

COMMITTED

RELATIONSHIPS

    Key Partnerships: Forged strategic partnerships that include 
active participation in virtual job fairs, u . S . Chamber of 
Commerce Foundation-sponsored employer events and more 
with Hiring Our Heroes and VETLANTA

    Military Summits: Quarterly participation in VETLANTA — 
Virtual Roundtable Summits

    Corporate Communications: Established partnership with 
public relations firm to maximize visibility of our VIP Program

    Key Events: Attended Blackstone’s 2019 Veterans Initiative 
Summit at the u .S . Chamber of Commerce in Washington, D .C .

CONTINUOUS IMPROVEMENT

    Ongoing Staff Training: The Talent Acquisition team 
participates in Green Zone Elite Training to stay abreast of 
current trends to help increase our VIP candidate pools

RETENTION

    Establishment of a Veterans Forum: With our 
Veterans Task Force, VIP members collaborate on 
initiatives and brainstorm ideas for enhancements in 
partnership with the HR leadership team

    VIP Recognition & Appreciation: Ensure annual 
company recognition to our VIPs who are 
acknowledged and recognized through various 
internal channels:

   •   Armed Forces Month: VIPs receive a 
commemorative gift and personal message from 
our CEO

   •   Veterans Day Recognition: VIPs receive a 
commemorative gift and full C-Suite engages in 
personal outreach and calls to all VIPs to thank 
them for their support and service, in alignment 
with our LEND leadership values

   •   Annual Manager’s Meeting: All veteran employees 
are recognized 

Social



RECOGNITION

    Employer Support of the Guard and Reserve (ESGR) 
Statement of Support Program Certification:  
CEO signoff includes signatures of ESGR National Chair 
and Secretary of Defense, Mark Esper — posted at 
company office locations

    Awards Recognition: Winner of 2016 Most Valuable 
Employer for Military Hiring by CivilianJobs .com 
(selection process factors engagement and  
recruitment efforts to source and hire qualified 
veterans); and 2015 Award Finalist - Most Valuable 
Employer by CivilianJobs .com
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Veterans Program

COMMITTED

The Lendmark Difference
Lendmark differentiates itself from its competitors with 
significant distinction . We are people-centered in both our 
business strategy and as an employer — being supportive 
and engaging across the company . Our people strategy 
includes creative sourcing, hiring the best talent, retention and 
investment in the growth and development of our VIPs .

The concept of our VIP Program also considers the importance 
and necessity to ensure military veterans and their spouses 
feel a genuine sense of belonging in our workplace, whether 
transitioning from a civilian job to Lendmark, or transitioning 
from military status directly to Lendmark . The experience and 
training acquired during military service allows for seamless 
onboarding experiences that influence our ability to retain VIPs 
through their entire employee life cycle — from recruitment 
to retirement . Further, our Lendmark leadership model, based 

on four core values we call LEND (Loyal, Engaging, 
Nurturing and Decisive), supports our culture . Each 
of these values — individually and interrelatedly — is 
evident in our VIP strategy, programs and initiatives . 

The commitment made by Lendmark to veterans has 
had a positive impact not only on Lendmark as Lender 
of Choice, but also on the communities we serve 
through nearly 400 locations across 19 states, and the 
military families who chose and continue to choose 
Lendmark as an Employer of Choice . As Lendmark 
continues to expand our footprint across the u .S . in 2021 
and beyond, we are proud to be a jobs creator, not only 
serving the financial needs of Main Street America but 
also serving as a committed employer for our veterans, 
their spouses and caretakers .

Social
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COMMITTED

Women’s Leadership Development

In 2021, Lendmark is sponsoring 10 female employees 
in Pathbuilders, a highly regarded professional 
development organization, specializing in women’s 
leadership . This is Lendmark’s fifth year sponsoring 
employee participation in the program . 

Lendmark’s investment in employee learning and 
development comes at a time when more than a third 
of financial institutions expect their respective training 
budgets to decrease over the next year, and only 10% 
expect them to increase .

5 generations in the workplace

Gen X

Boomers

Traditionalists

Gen Y

Gen Z

722

233

2

777

46

40 .6%

13 .1%

2 .5%
0 .1%

43 .7%

Social
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CUSTOMER PROFILE: at a glance Loans Serve Critical Customer Needs

CuSTOMERS

Our typical customers are everyday Main Street citizens – employed, middle class borrowers faced with 
“life event-driven needs” — such as home and auto repairs and medical expenses — that cause cash flow 
gaps . Many are homeowners, have tenure on their job and exhibit other stability factors .

Average Age

50
Homeownership 

45%
Average Income 

$49,000
Average FICO Score

614
Average Loan: $5,500

Average Term: 46 months*

Average Payment: $200

Average Yield: 26%**

Sample Occupations: Machine Operators, Teachers, Nurses

*As of May 2020
**YTD Yield as of June 2020

$116,633

47 .6%

27 .2%

Bill 
Consolidation

Furniture / 
Applicances

Medical 
Expense

Personal 
Expense

Auto Repair / 
Purchase

$16,523

6 .7%

$19,8388 .1%

$25,34810 .4%

$66,628

Social
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COMMuNITY

Answering the Call to Find a Cure

Giving back to the communities we serve has always been a core part of our 
Lendmark DNA since our founding in 1996 . Our employees support scores of 
additional local causes year-round . They embody the Lendmark spirit of giving 
by providing their time, money, and talent to those who need it most in the 19 
states we serve .

Lendmark Climb to Cure is our signature cause-related initiative . Each year, 
Lendmark employees, their families and friends, and our business partners and 
vendors commit to raising money and battling cancer . Since its inception in 
2015, Lendmark has raised more than $2 .4 million for pediatric cancer research 
and family support . Every dollar raised and donated brings us one step closer to 
ending childhood cancer once and for all . The COVID-19 pandemic presented 
new challenges for families and our Climb to Cure efforts, which Lendmark 
overcame through creative pivoting and unwavering commitment .

Lendmark Climb to CURE Quick Facts: 

•   2020 C2C Dates: July 9 – September 11 — 
90 days dedicated to raising awareness 
and funds for CuRE Childhood Cancer 
research and programs, culminating 
with a single event, The Climb, where 
participants either conquer the stadium 
stairs or endure running/walking the track 

•   To date, Lendmark and its partners have 
raised over $2 .4M for CuRE Childhood 
Cancer and its research and programs 

•   100% of the money raised goes to CURE, 
an organization dedicated to funding the 
testing of innovative therapies and drugs 
at a multitude of hospitals 

•   Examples of activities: Lendmark 
branch and office locations use softball 
tournaments, candy and bake sales, trivia 
competitions, and many other ways to 
participate in our local markets 

•   Lendmark proudly supports CURE 
Childhood Cancer, rated a 4-star 
nonprofit by Charity Navigator 13 
consecutive years . Approximately 86% 
of the funds raised each year go directly 
to research, fellowship programs, and 
support for patients and their families .

•   In December 2020, we established Lend 
A Hand, the Lendmark Financial Giving 
Fund, to further solidify our support and 
ensure consistent funding year to year$100,0000 $200,000 $300,000 $400,000 $500,000 $600,000 $700,000

2016 : $280,000

2018 : $500,00

2017 : $505,000

2019 : $552,000

2020 : $617,195

Giving Timeline

Lend a Hand, Make Your Mark — that’s our motto for community support. We believe 
our responsibility to help extends beyond our branches and support locations to doing 
our part to address some of the most pressing needs in the communities we serve.

Social
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COMMuNITY

Economic Impact of Our Brick & Click Approach

Small Business & 
Community Support

State & Local 
Impact

Lendmark’s Local Economic Contribution:

•  Job creation: 1,800+ local 
jobs, wages & benefits in 
the communities we serve

• Generates tax revenue

•  utilizes local utilities & 
services to support nearly 
420+ branches

• Retail leasing

•  Provides financing
solutions for 11,000+
retailers and independent
auto dealerships

•  Empowers local household
wealth – in 2019, we
provided more than $1.6B
in credit to help consumers
meet financial challenges

Lendmark’s community-based approach and branch network create local economic value in the communities 
we serve in a variety of ways . Among other benefits, a typical branch employs four people on average, leases local 
storefront space and supports local businesses and service providers through financing consumer purchases .

Social



©2021 Lendmark Financial Services, LLC. All Rights Reserved

22

GOVERNANcE
caring for compliance 

and integrity in all we do
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BuSINESS ETHICS

Public Affairs
Lendmark has supported various legislative efforts 
aimed at consumer financial protection, including:

    California’s Fair Access to Credit Act, which 
places a maximum rate of 36%, plus the 
Federal Funds rate, on loans of $2,500 or more 
but less than $10,000 . The act also places a 
minimum loan term of 12 months to promote 
reasonable repayment schedules, and it 
includes a requirement that, prior to disbursing 
loan proceeds, credit education resources be 
provided to consumers to assist them in better 
understanding how credit reports and credit 
scores work .

    Virginia’s Fairness in Lending Act, which sets 
a ceiling of 36% on interest rates for consumer 
loans between $300 and $35,000 . Previously, 
such loans had unregulated rates, leading to a 
rapid increase in triple digit APR lending .

Data Security & Privacy
keeping personal information safe is critical for stakeholder 
trust . Our employees and customers depend on us to provide 
secure, transparent processes, to respect their privacy and 
protect their personal information .

Lendmark enforces both data privacy and data security 
programs . Policies to protect information are reviewed 
annually . Data privacy and security is overseen by our Chief 
Information Officer to ensure the security of our network, 
customer and corporate data . Employees receive annual 
training on protection of data, and some employees receive 
additional specific data protection training, depending upon 
job function .

Code of Conduct
We expect everyone who conducts business on our behalf 
will operate ethically, comply with the law and uphold human 
rights . As such, our employee Code of Conduct details our 
expectations . We strive to contract with suppliers that share 
our commitment to ethical business and operating with 
integrity, respect and transparency

Governance
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Supplier Diversity 
Lendmark maintains a diverse supplier base 
that reflects the markets and communities in 
which the company operates and is looking to 
expand this program as the company continues 
its growth .

We also work to add language to supplier 
agreements that requires u .S . based suppliers to 
certify compliance with federal and state equal 
opportunity laws . Lendmark asks that suppliers 
also commit to making good-faith efforts to 
consider small, minority-owned, women-owned, 
veteran-owned, and other diverse suppliers 
when engaging their own suppliers . 

BuSINESS ETHICS
Governance
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FAIR LENDING

Compliance/Audit 
Lendmark is unwavering in its commitment to 
doing business fairly, consistently, and transparently . 
We maintain robust internal Audit and Compliance 
processes and teams to ensure a thorough, 
independent review of all underwriting and 
servicing processes and practices .

Advanced Analytics, Equitable and Transparent
With nearly two and a half decades of experience, we’re 
able to leverage the unique Lendmark performance 
history – spanning multiple economic cycles – and 
combine it with advanced analytics and best in class 
scoring methodologies to assess and classify each 
applicant, based on their credit history and utilization . 
Our scoring solutions accurately assess the unique risk 
factors for the Near-Prime target market we serve .

Our robust verification process individually validates 
all key information, such as customer identity, income, 
employment, and residence . We evaluate repayment 
capacity using several sources, including credit bureau 
information, verified income, and multiple means tests 
that consider total debt burden and residual income .

All credit grading, policy and pricing parameters, and 
product eligibility are systemically controlled, providing 
consistent treatment for all applicants and predictable 
credit risk .

Credit and Risk Management Culture
An enhanced underwriting approach that extends 
beyond credit score is used to ensure quality loan 
decisions . Verification of income documents, a review 
of additional debt obligations and calculation of 
discretionary income are part of the credit decision .

Pricing, loan sizes and credit decisions are centrally 
controlled but locally implemented . Lendmark’s 
executive management regularly reviews product 
pricing to adequately address market conditions, 
competitive forces, credit risks and servicing costs .

Lendmark is built on integrity and ethical decision-making.

Governance
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Lendmark’s Board of Directors is committed to remaining responsive to our stakeholders . 
To oversee our expanding business, Lendmark’s Board of Directors and senior leadership team 
are comprised of experienced individuals with diverse backgrounds who are passionate about 
their responsibilities and invested in our company’s success .

Bobby Aiken
President & CEO - Lendmark Financial Services

Jeff Markusson
Managing Director, Financial Services Group - Ontario Teachers’ Pension Plan

Greg Nielsen
Director, Financial Services Group - Ontario Teachers’ Pension Plan

Chris Casciato
Managing Director - Lightyear Capital

Boris Rapoport
Managing Director - Lightyear Capital

William (Bill) H . Cary
Former President & COO - GE Capital

Michele Lieber
President - BluePoint DC

BOARD OF DIRECTORS
Governance



Corporate Office
1735 N . Brown Rd ., Ste . 300
Lawrenceville, GA 30043
678-625-6500

CONTACT

Corporate Site
www .lendmark .info

Consumer Site
www .lendmarkfinancial .com

Investor Relations 
kent Tuholsky
Executive Vice President,  
Corporate Treasury
Lendmark Financial Services
ktuholsky@lendmarkfinancial .com
210-413-6185 cell

Government Affairs
Chris Mckinley
Senior Vice President,  
Government Affairs
cmckinley@lendmarkfinancial .com
336-263-6992 cell

Media Inquiries
Jacqueline Parker
Vice President, Arketi Group
jparker@arketi .com
678-576-5888 cell

www.lendmark.info
www.lendmarkfinancial.com
mailto:ktuholsky%40lendmarkfinancial.com?subject=Contact%20from%20ESG%20Report
mailto:cmckinley%40lendmarkfinancial.com?subject=Contact%20from%20ESG%20Report
mailto:jparker%40arketi.com?subject=Contact%20from%20ESG%20Report

