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Dear Rogue Valley Vintners Members,  
Wineries, Growers, Partners & Friends,

Two years ago we established Rogue Valley Vintners with the 
goal to ignite excitement, alignment and collaboration to grow 
our wine region’s economic vitality and staying power.  While 
this past year has presented an onslaught of crises, it’s also 
shown us how powerful we are when we work as a collective, 
and how much we can achieve despite extraordinary external 
factors.  Looking beyond the fires and the pandemic, we envi-
sion a time when a Southern Oregon vacation is synonymous 
with a Rogue Valley Wine Country vacation, our tasting rooms 
are bustling with devout fans and our wine is widely distributed 
and admired.  We look forward to partnering with you on this 
exciting journey.

Wishing a safe, healthy and successful  
2021 to each and every one of you, 

Ross Allen
BOARD PRESIDENT, ROGUE VALLEY VINTNERS 
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With distinctively crafted wines from 
vineyards among the best in the world, 
we are a community of accessible, 
craft-driven winegrowers fueled by 
the awe of our wild and scenic valley,  
who invite explorers, makers and  
inspiration-seekers to discover and  
connect with the natural wonders of  
Oregon’s Rogue Valley.

ROGUE VALLEY VINTNERS VISION
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2020 Rogue Valley Vintners Board of Directors

2020 Rogue Valley Vintners Membership

Ross Allen, President
2Hawk Winery

Ashley Cates, Vice President
Anchor Valley Wine

Chad Day, Treasurer
RoxyAnn Winery

Ashley Campanella
EdenVale Winery

Joe Ginet
Plaisance Ranch

Brian Gruber
Barrel 42 Wine Craft

Bob Hackett 
Travel Southern Oregon

Dionne Irvine
Irvine & Roberts Vineyards

Dan Marca
DANCIN Vineyards & Winery

Laura Naumes
Naumes, Inc. 

Darius Price 
Quady North Winery

Barbara Steele
Cowhorn Vineyard & Garden

Scott Steingraber
Kriselle Cellars

Eric Weisinger 
Weisinger Family Winery

2Hawk Vineyard & Winery
Anchor Valley Wine
Apricity Vineyard
Belle Fiore Winery
Celtic Moon Vineyards
Cliff Creek Cellars
Cowhorn Vineyard & Garden
DANCIN Vineyards & Winery
Del Rio Vineyards
EdenVale Winery
Foris Vineyards 
Hummingbird Estate
Irvine & Roberts Vineyards
Kriselle Cellars
Naumes Suncrest Winery
Naumes Crush & Fermentation
Plaisance Ranch
Quady North Winery

Rellik Winery
RoxyAnn Winery
Schmidt Family Vineyards
Schultz Glory Oaks Vineyard
Troon Vineyards
Valley View Winery 
Weisinger Family Winery
Wooldridge Creek Winery
Asante Foundation
Knights Grapevine Nursery
Oregon Wine Board
Oregon Winegrowers Association
Travel Ashland
Travel Grants Pass
Travel Jacksonville
Travel Medford
Travel Oregon
Travel Southern Oregon

MEMBERS



Wine with everything

Launching the Rogue Valley Wine  
Country Brand

Our vibrant new brand establishes  
Rogue Valley Wine Country in a class  
of its own, with the distinctive   
positioning of a place of “Extraordinary  
Confluence.” After all, where else  
can you hike a national park, take in 
world-class theater, fish and raft one of 

America’s great wild and scenic rivers, 
bike epic trails, and on and on, while 
experiencing an exceptionally beautiful 
and diverse wine country? The brand’s 
bold graphics and lively colors create a 
flexible system that will inspire new fans 
to discover Rogue Valley wine.

WINE WITH EVERYTHING
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With a focus on the future, we  
are building our Rogue Valley  
Wine Country brand, nurturing  
collaborations and planning  
for a time when we are once again  
able to gather. 

Travelers come from near and far to take in the natural wonders of  
Southern Oregon.  Yet only about 9% of these visitors currently include 
Rogue Valley wineries as part of their trip. RVV’s goal is to build awareness 
for our exceptional wine country so that wine touring becomes a “must 
stop” on their itineraries.  Through our collective efforts, Rogue Valley 
Wine Country will become a main reason or top reason for their trip to 
Southern Oregon.

In the short term we are promoting virtual experiences and highlighting 
safely distanced  wine tasting options. With a focus on the future, we are 
building our Rogue Valley Wine Country brand, nurturing collaborations, 
planning future events for the time when we are able to gather, and  
creating  a foundation for long-term financial sustainability.

CONVERTING FUTURE SOUTHERN OREGON  
VISITORS INTO WINE COUNTRY VISITORS
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Consumer Website Launch:   
roguevalleywinecountry.com
• Inspiring visuals and bold design speaks to modern day travelers and  

uses best practices in destination content from wine regions around  
the globe

• Features members and what makes them special

• Innovative planning tools and content filters include member wineries’  
real-time releases, interactive map, events, where to stay, eat, adventure  
and more

• Member wineries get unique logins to update events, releases,  
“what we’re pouring” and hours

MARKETING IN ACTION
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Top performing organic FB post

MARKETING IN ACTION

Social Channels
 
• A growing fanbase is beating industry  

standards in growth and engagement with 
unique “Wine with Everything” content

• Members are featured in multiple posts/week

@roguevalleywinecountry

Rogue Valley Wine Country

Top performing organic IG post
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Consumer Enews & Blog
 
• Consumer enewsletter launched 4th quarter to 1750 subscribers

• Future stories to feature seasonal happenings, unique experiences at member 
wineries, events, etc. 

• Stories are also posted on our social channels and in our story blog on the  
website (see below)

MARKETING IN ACTION
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MARKETING IN ACTION

Rogue Valley Wine Country Map
• 20,000 maps feature RVV member wineries plus everything to see, eat and do 

in our wine country

• Map is continuously stocked at Rogue Valley Medford Airport, welcome centers, 
hotels and attractions throughout the region
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Events & Sponsorships
• RVV is once again a community sponsor at the Oregon Wine Symposium 2021 as 

well as a key partner in Oregon Wine Experience 2021

• Looking ahead, RVV is developing collaborations with events and festivals, 
wine and food trail organizations and tourism partners to showcase our wines at 
every turn

MARKETING IN ACTION

Advertising
• In partnership with Travel Medford, we launched our new brand in the Travel 

Southern Oregon Visitor Guide (pictured below)

• Future advertising will continue to target gen X and millennial travelers with a 
passion for wine and adventure

• Stand-alone and co-op placements in tourism guides, eNewsletters, paid social 
media and digital media
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Tourism Partnerships, PR & Industry 
Communications 
• We work closely with the Oregon Wine Board to promote Rogue Valley Wine  

Country and benefit from their media efforts, statwewide campaigns, events  
calendar, industry information sharing and local, national and international  
reach to Oregon wine lovers

• We partner with our local and regional tourism organizations, including Travel 
Southern Oregon, Ashland, Grants Pass, Jacksonville and Medford to share stories, 
wine country itineraries and host media in the region

• As an affiliate member of the Oregon Winegrowers Association, RVV members  
benefit from state and national advocacy updates and information from OWA  
that affects the Oregon wine industry

MARKETING IN ACTION

Leads Campaign
 
• A vibrant social campaign blanketed high frequency, high end wine drinkers 

who love the outdoors with the chance to win a VIP wine getaway. Results: over 
101k impressions and 1500 leads
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Photo Library  
• Built a robust photo library with hundreds of images from member wineries 

and partners

• Partnered with Travel Southern Oregon on a photo and drone video shoot of 
Rogue Valley Wine Country, fall 2020

Photo by Jak Wonderly for Travel Southern Oregon

MARKETING IN ACTION
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4.2k
Website Visits*

33k
Instagram Organic Impressions*

123k
Facebook Total Impressions

20k
Wine Country Maps

1750
Email Sign-ups

KEY PERFORMANCE INDICATORS  

*Paid and organic IG impressions are outpacing industry standards
*Website data = unique users from 10/28 (site launch) to 12/31

We spent the winter and spring 
building our assets and channels  

and launched marketing in late  
July. Numbers below represent key  
performance figures since launch. 

262k+
Paid Media Impressions

61%
Website Visitors are Under Age 35
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Taste of the Rogue
In collaboration with Travel Medford, RVV member wineries will have advance 
opportunity to showcase Rogue Valley wines and local provisions at the new 
Rogue Valley International Medford Airport Welcome Center’s Taste of the Rogue 
events. These demo events will help create a lasting impression and regional 
experience for arriving passengers, as well as allow wineries the opportunity to 
connect with visitors in an authentic way.

Rogue Valley Wine Club 
RVV is developing a consumer wine club for member wineries who will benefit 
from economies of scale resulting in broader distribution networks, shipping 
discounts and enhanced marketing opportunities to draw new enthusiasts to 
their wineries and wine clubs.

Airport Gift Shop Wine Sales
RVV is partnering with Jackson County Airport Authority and the Tailwinds  
gift shop to offer Rogue Valley wines to arriving and departing travelers. 
This collaboration will include shared marketing and promotion of the wines 
with participating wineries.

THE YEAR AHEAD
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Wine with Everything 
RVV is building collaborations with event organizers across the region to make 
member wines available anywhere there is fun to be had – markets, sporting 
events, festivals, cultural activities and more. 

Driving Traffic to Member Wineries
A combination of search engine marketing (SEM) and search engine optimization 
(SEO) will propel Rogue Valley Wine Country visibility as a high-ranking search 
result for wine tourism in Oregon. These efforts in turn will drive traffic to member 
wineries through keywords and links. 

THE YEAR AHEAD
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Rogue Valley Wine Country Events 
RVV is developing virtual events to engage consumers far and near in interactive 
tastings that bring the Rogue Valley into their homes in fun, creative and  
inspiring ways. And when we reach a time when gathering is again acceptable, 
RVV is working toward in-person events to showcase all that makes the Rogue 
Valley a wondrous and special place – especially for wine.  

Tasting Room and Restaurant  
Server Training 
RVV will begin developing an educational program to help winery and restaurant 
staff deliver exceptional guest service by better understanding the region’s wines 
and distinctiveness; and becoming better able to make recommendations that 
result in increased sales and club memberships. 

THE YEAR AHEAD
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When wildfires destroyed homes and left thousands of families with little but 
ashes, 24 RVV member and non-member wineries along with 7 community 
sponsors stepped up. In only three weeks, Rogue Valley Wine Country Cares 
raised nearly $59,000 with over $37,500 coming from wineries donating $10 
from each allocated wine sale.  100% went to 16 winery and vineyard workers 
whose homes were lost to fire, helping them afford more stable housing for  
their families. 

As the holiday season approached, Rogue Valley wineries continued to give  
back to the community by participating in The Giving Season—an Oregon-wine  
campaign launched by the Oregon Wine Board. Rogue Valley Wine Country 
Cares - The Giving Season helped raise funds for Rogue Food Unites to  
feed those who lost homes in the fires. Wine discounts were also offered by  
participatingwineries to show appreciation to their guests and fans.

GIVING BACK: ROGUE VALLEY WINE COUNTRY CARES 
& THE GIVING SEASON

42,000 people displaced, 2,400+  
homes burned, 4,000 adults  
and children suddenly homeless.
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Grants
In May 2020, RVV was awarded our second $50,000 Oregon Wine Country  
License Plate grant.  This funding has supported the implementation of the  
planning work done in 2019 with funds from the first Travel Oregon grant. 
In 2021, RVV will be pursuing additional grants and contributions that focus  
on building programming and supporting our membership. 

Solidarity Project
When remote wildfires in 2018 resulted in cancelled grape contracts adversely 
affecting Rogue Valley growers, producers in the Willamette Valley stepped  
in and turned the rejected grapes into Oregon Solidarity project wines. Oregon  
Solidarity is a symbol of mutual investment and collaboration between the  
Rogue Valley and the Willamette Valley—a wine community standing together. 
Rogue Valley Vintners is so grateful to our Willamette Valley friends for  
supporting our wine region by donating the Oregon Solidarity wine sale proceeds 
to support Rogue Valley Wine Country.  These funds have allowed RVV to  
leverage grant funding, hire an executive director and implement a branding  
and marketing campaign to promote, support and elevate our region’s growers  
and producers.

Membership
In 2020, RVV had 36 member wineries, winegrowers and associate members. 
Our goal is to double membership in 2021 through a new membership dues 
structure, enhanced member benefits and expanded programming opportunities. 

FINANCIAL SUSTAINABIL ITY



ROGUE VALLEY VINTNERS 2020 BUDGET

Total Income
$251,866

Total Expenses
$186,594

Net Income: $ 65,272

Membership Dues
$55,592

Rogue Valley Wine 
Country Cares  
Contributions 
$58,693

Other Income,  
Grants & Contributions 

$137,581

Marketing,  
Promotion &  
Advertising

$103,401

Rogue Valley Wine 
Country Cares  
Disbursements
$58,693

Contractors
$19,033

Legal &  
Professional
$4,908

Other Business  
Expenses
$558
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Join TODAY
Join Rogue Valley Vintners in building the West Coast’s next great wine  
destination. RVV was built on a foundation of collaboration—when one of us  
succeeds we all succeed. Together, we will have a much greater impact with  
our audiences when we market and sell as a collective wine destination, telling  
a consistent story and investing in joint programming. 

Member Benefits
• Exclusive access and promotion through Rogue Valley Wine Country (RVWC) 

marketing programs, website, events calendar and social media

• Storytelling opportunities through RVWC eNewsletter, blog posts, media and 
partner channels like Travel Oregon, Travel Southern Oregon, Oregon Wine 
Board and local destination marketing organizations in Ashland, Grants Pass, 
Jacksonville and Medford

• Access to media familiarization visits by wine and travel writers

• Wine pouring opportunities at industry trade shows, tastings, and community 
events and festivals

Dedicated Executive Director who:
• Oversees association operations

• Plans and manages RVV marketing, public relations, and social media activities

• Builds community partnerships, such as serving on Travel Medford’s Tourism 
Council; Oregon Wine Board’s Information Sharing Task Force (ISTF)  
and Tourism Task Force; Medford Airport Authority Marketing Committee,  
and Southern Oregon Regional Economic Development, Inc. (SOREDI)  
tourism group

• Grows existing and new revenue streams for long-term financial sustainability

MEMBERSHIP BENEFITS

Learn more at RVV.wine 

or get in touch:  
gina@rvv.wine // 302.542.4553

https://rvv.wine/
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With Appreciation for the Vision  
and Commitment of Our Rogue Valley  

Vintners Founding Members

• 2Hawk Vineyard & Winery

• Anchor Valley Wine

• Asante Foundation

• Braden Farms / Padre Properties

• Celtic Moon Vineyards

• Cowhorn Vineyard & Garden

• DANCIN Vineyards & Winery

• Del Rio Vineyards

• EdenVale Winery

• Furiosi Vineyard

• Grizzly Peak Winery

• Irvine & Roberts Vineyards

• Kriselle Cellars

• Ledger David Cellars

• Michael Donovan Consulting

• Naumes Crush & Fermentation

• Naumes Family Vineyards

• Pearl Family Vineyards

• Plaisance Ranch

• Pond Hill Vineyards

• Quady North Winery

• RoxyAnn Winery

• Ryan Rose - Northwest  
Wine Solution

• Schmidt Family Vineyards

• Schultz Glory Oaks Vineyards

• Southern Oregon Wine Scene

• Travel Southern Oregon

• Valley View Winery

• Weisinger Family Winery
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Learn more at RVV.wine 

or get in touch:  
gina@rvv.wine / 541.292.5680

https://rvv.wine/

