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DIE-CUTTING & 
PACKAGING

Featured Service

Give us a call or email for all your die-cutting and packaging projects! 

803-791-1786 or 
info@SunSolutionsUSA.com

SUN WINS  
BEST PRESENTATION
AWARD
Sun Solutions - Tonya Cockrell-Conway won 
Best Presentation Award at a BNI Networking Group 
meeting on June 23, 2022.

FAST TURN TIMES
If time is critical for you, we are here to help! Our process 
includes digital, sheetfed or web printed sheets going 
straight to the die cutter. With inline finishing, the press 
sheet turns into a pocket folder, mailer, or anything else in 
one pass on one machine!

HIGH QUALITY
Our die cutting process is KNICKLESS so your beautifully 
designed pieces will have a smooth cut all around the 
finished piece. Paper waste is stripped away and sent to 
recycling while the piece is advanced into the finishing unit.

LONG RUN CAPABILITY
Have an order of 50,000 or 500,000 pieces? This is no 
problem with fast run speeds and multiple shifts to get it 
done. Just give our team a call! 

AUTOMATED FINISHING
With automation in mind, our goal is to finish everything 
inline, with one pass. Whether it is gluing a die cut 
mailer shut or tipping in a magnet, business card or 3D 
sunglasses, we aim to have everything ready for mailing 
when it comes off the machine.
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Grand Format’s road side sign is up! Printed full color on Flex Face, the material is made for light to shine 
through at night. Stop by to see our new sign and let us know if you ever need help with a Flex Face project!

GRAND FORMAT
Facility Update
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»  Make a list. What are the 
meals you or your family enjoy 
eating the most? Which ones do 
you enjoy preparing? Make a list 
of the meals that are familiar and 
pleasing to those you cook for; it 
will form the backbone of your 
menu plan. Pull this list out every 
time you sit down to plan.

»  Try new things. Gather any 
new recipes you want to try, and 
make space for them in your 
meal plan. Knowing you have 
a plan to try that great quiche 
recipe will get you excited to 
make it!

»  Shop your pantry. Before 
sitting down with your calendar, 
take a look through your pantry. 
Are there foods you need to 
use before they go bad? What 
do you already have on hand? 
Knowing what you have means 
you’re using the items you’ve 
already spent money on.

»  Check the calendar. There are 
no rules about how many days 
in advance you need to plan 
for. The important thing is that 

you get out your calendar and 
decide which days require which 
types of meals. A night filled with 
activities requires something 
quick or even portable. Nights at 
home allow slower cooking and 
mealtimes. 

»  Fill in your plan. Once you 
know what’s in your pantry and 
on the calendar, take your tried-
and-true meal list and start 
plugging in meals. If your main 
need is supper meals, just plan 
for that. But if you find yourself 
scratching your head at breakfast 
and lunch, why not make a 
simple plan for those meals? 

»  Stock up. Having the 
ingredients for your meal plan 
on hand means if you need to 
switch a meal to a different day, 
you can easily make the change.

A meal plan is a simple way to 
bring some order to a busy life, 
and it can help you save money 
by using the foods you already 
have on hand.

The thing about eating is it happens every day—multiple times. 

Making a plan for what you’re going to eat and when doesn’t 

have to be a burden. Here are some ways to make it enjoyable:

TAKE THE
MYSTERY OUT 
OF MEAL
PLANNING



CUSTOM BRAND THIS 
TAILGATING SEASON  

Featured Branded Merchandise

To place an order for these items, give us a call or email! 

803-791-1786 or 
info@SunSolutionsUSA.com
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Our team offers many promotional items that you can custom brand for this tailgating season. We have thousands of items 
to choose from and our team can assist with your selection and ordering. We are now taking orders to get delivery in time 
for the Fall. 

TAILGATE KITS FOLDING CHAIR WITH CARRYING BAG

PORTABLE BBQ GRILL AND KOOLERJERSEY BOTTLE KOOLER
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Yard Signs
There are so many ways to get 
the word out about the things 
your company offers. It can be 
difficult to narrow down the 
best choices for your unique 
business. One of the benefits 
of working with a local printer 
is their connection to your area. 
They understand the context 
in which you’re doing business, 
so they can help you create a 
yard-sign campaign, directed 
at your specific audience, to 
bring in business that might 
otherwise drive right past. Don’t 
underestimate the power of 
your local printer. 

Get More Face Time
Making connections is vital to mental health and overall well-being.

»  Put down the screens. So much genuine connection happens when we can 
experience the nonverbal cues of another person.

»  Arrange a regular meet-up. Having a scheduled time to spend with a friend 
or loved one will force you, in a really good way, to maintain a connection. More 
than just a quick catch-up, prioritize an intentional, set-aside time.

»  Call an acquaintance. As an adult, it can be difficult to make friends. Consider 
your coworkers, neighbors, or kids’ friends—putting yourself out there and 
suggesting you grab a cup of coffee, and then actually putting a date on the 
calendar, could be the start of a new friendship. 

»  Get involved. If there are special-interest groups in your area that meet on a 
regular basis, consider being a part of one. Gathering with others who have a 
common interest is a great way to feel part of something bigger than yourself.

If you’re looking for an out-of-the-way 
vacation option, Churchill, Manitoba is 
the answer. Located on Hudson Bay, this 
town of 1,000 is only accessible by air 
and rail, but those 
who venture to 
this rugged area 
are sure to have a 
completely unique 
experience.

The black skies 
of Churchill are 
directly under 
the aurora oval, 
making it an 
ideal place to 
view the aurora borealis. Although this 
phenomenon can make an appearance 
up to 300 nights per year, February to 
March is the ideal time to see it.

Bird enthusiasts are sure to be happy 
with a visit during the annual spring 
migration, which brings more than 250 
species of ducks and other wildfowl 
to nest or pass over the Churchill River 

estuary. Guided tours are the best way 
to catch a glimpse of some of the most 
elusive species.

The summer months bring thousands of 
beluga whales to 
the Churchill area 
for feeding and 
breeding. While 
a boat tour is the 
safe way to whale-
watch, adventure 
seekers can kayak 
or paddleboard 
in Hudson Bay to 
experience the 
whales up close.

Churchill is called the Polar Bear Capital 
of the World for good reason—it is 
one of the most accessible places for 
humans to view them in their natural 
habitat. A tour in October or November 
allows visitors to see polar bears in their 
typical winter environment.

To explore more of what Churchill has to 
offer, visit www.churchill.ca.

Churchill, Manitoba, Canada
The Arctic Circle may not be on your bucket list, but perhaps the lure of 

polar bears, northern lights, and beluga whales could change your mind.
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Our team wraps graphics on a 
variety of surfaces. We recently 
wrapped this twin jet engine 
helicopter for one of our clients. 
We used Supercast 2.1 mil high 
gloss vinyl, ultra-conformable film 
used for long-term indoor and 
outdoor wrap applications.

Contact our team for all your vinyl 
wrap needs! 803-791-1786 or 
info@SunSolutionsUSA.com

One area of marketing that may have gone overlooked is your own front 

yard. Consider the impact your message can have when it’s presented in 

an unexpected place.

Yard Signs Make a Statement!

No doubt you’ve driven or walked 
past signs in the front yards of houses 
or along the boulevard in front of a 
business. But have you thought about 
using that same marketing medium? 
Here are a few reasons to consider it:

»  Product or service highlight. Does 
your company offer a unique product 
or service? One that ordinary passersby 

might not know about? A yard sign in 
front of your business that highlights 
what you offer will encourage them to 
check it out. And when they walk in your 
door or browse your website, they just 
might find another way you can meet 
their needs.

»  Advertise special offers. Everyone 
loves a deal. If your company is running 
a promotion or sale, a yard sign is sure 
to let everyone know! Again, the goal 
is to increase sales; a promotion is only 
as successful as the number of people 
who know about it.  

»  Create buzz. Planning an open 
house or other event at your business? 
Invite the public to check it out with 
an informative yard sign that lets them 
know you’d love to see them! 

Our print shop would love to help you 
create a yard-sign campaign that fits 
your needs and spreads the word about 
all your company has to offer!

1. How many times has the Mona 
Lisa been stolen? 

2. What two words were combined 
to make the word “Spam”? 

3. Where was the Hawaiian pizza 
invented?

4. What is a female alligator 
called? 

1) Once   2) Spiced ham  3) Canada  4) Cow

trivia

Top Ten
Busiest Airports (as of January 2022)

Gutenberg’s Army©

	 1.		Atlanta	Hartsfield-Jackson	International	Airport	

 2.  Dubai International Airport

 3.  Tokyo International Airport

 4.  Guangzhou Baiyun International Airport

 5.  Dallas/Fort Worth International Airport

 6. Los Angeles International Airport

 7.  Denver International Airport

 8.  Chicago O’Hare International Airport

 9.  Delhi Airport

 10. Jakarta Soekarno-Hatta Airport

Sun Wraps More 
Than Just Vehicles
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SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

July Birthdays

July Anniversaries

Amy Johnson – 07/06
Parker Hook – 07/15

Kristin Daniel – 07/15
Bridget Fisher – 07/19

Teri Johnson – 3 years
Joe Noll – 20 years

Jonnie Burns – 07/20
Lynn Jarrell – 07/22
Bryan Wider – 07/25
Cheryl Tager – 07/28

Chris Lee – 20 years

can you 
guess the 

year?
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»  Queen Elizabeth II celebrates her 
Golden Jubilee, marking 50 years 
since her accession to the thrones 
of the United Kingdom, Canada, 
Australia, and New Zealand.

»  The XIX Winter Olympics are held in 
Salt Lake City, Utah.

»  The FIFA World Cup is hosted by 
South Korea and Japan, making it the 
first time it’s been held outside the 
Americas or Europe.

»  Former U.S. president Jimmy Carter 
awarded the Nobel Peace Prize.

»  G8 Summit is held in Canada.

»  Kmart Corp becomes the largest 
retailer in American history to file for 
Chapter 11 bankruptcy protection.

»  Kelly Clarkson wins first American 
Idol contest.

»  The Lord of the Rings: The Two 
Towers, Harry Potter and the Chamber 
of Secrets, Spider-Man, and Star 
Wars Episode II: Attack of the Clones 
premiere in theaters.

Life-Saving Print
In an effort to save lives by 
raising awareness about the 
dangers of carbon monoxide 
poisoning, the Polish National 
Fire Department teamed up 
with local grocery stores to 
distribute an advertisement 
for the store that doubled as a 
carbon monoxide test strip. The 
ad instructed the holder to place 
the piece of paper on a vent in 
their home. If the paper sticks, 
the air pressure is at appropriate 
levels. If it doesn’t stick, the 
homeowner may be at risk. They 
were able to reach and educate 
people in 28 million homes with 
their simple flyer. 


