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Down to Business

Have you ever noticed how some 
businesses seem to “belong” to the 
community better than others? For 
example, restaurants that seem to 
have always been there or service 
providers where everyone knows 
their name. Every community seems 
to have its go-to place that the 
locals recommend. Establishing 
these types of community 
relationships is both desirable and 
achievable.

What does it mean to belong in 
that way? In the personal sense, 
feeling like you belong means you 
feel accepted and respected. How 
can you build that same feeling for 

your business? Simple: become 
connected to your community.

Remember, you already hold a 
stake in your community by simply 
selling your products or services and 
providing jobs. You can shape your 
community in more ways, as well. In 
fact, your business can shape your 
community’s culture and, likewise, 
the culture of your community can 
shape your business (even if you 
don’t realize it). If you’re looking to 
increase your community influence, 
become a voice in those areas 
important to you so you can help 
your business grow and establish 
yourself as the go-to answer.

Is your business a staple in the community you serve? 

Becoming a pillar of the community starts with belonging.

A SENSE OF 
BELONGING

People Are Community—Your 
employees and team members 
are all part of groups, causes, 
gatherings, and activities 
outside your business. Become 
a supporter of those things 
in ways that align with your 
mission and values.

Be Visible—Your city has 
many official events, and it is 
important to be a part of those 
as a community leader or 
provider whenever you can.

Take a Stand—Be a pillar 
for causes that you and your 
employees find important, 
from local causes to global 
endeavors, and let your stance 
be known. People want to 
support companies doing good 
in the world.
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Marketers know that establishing 
a recognizable brand is one key 
to building a strong business, and 
using printed publications and 
branded materials can solidify 
brand recognition and customer 
loyalty. You control the message 
with these branded resources and 
establish your voice in your own 
unique way.

Your branded resources teach 
your customers what to expect 
from your products when 
they see your logo and your 
message. Creating and nurturing 
a trustworthy bond, a respect 
for your expertise, and a sense 

of fulfillment is an achievement 
that is possible with intentionally 
branded materials.

There are abundant opportunities 
for making the most of creating, 
distributing, and using branded 
resources. Make sure that you 
have enough available and a 
variety of choices to fit varying 
opportunities that present 
themselves. 

Ask us about new ideas and new 
products that are available. We 
have some great ideas and are 
ready to share them with you.

Branded marketing materials are your way of creating your 

own aesthetic exactly the way you desire. Your choice of color, 

of fonts, images, and textures is unique to you and is a calling 

card to your business. 

“Never let the fear of striking 

out keep you from playing the 

game.”

 — Babe Ruth

YOUR BRAND, 
YOU ESTABLISH 
THE RULES

Business 
Quotes

“Nothing works better than just 
improving your product.” 
—Joel Spolsky

“You know you’re in love when you 
can’t fall asleep because reality is 
finally better than your dreams.”  
—Dr. Seuss

“The first step toward success is 
taken when you refuse to be a 
captive of the environment in which 
you first find yourself.” 
—Mark Caine

“When I dare to be powerful—to 
use my strength in the service of my 
vision—then it becomes less and less 
important whether I am afraid.” 
—Audre Lorde

“I can’t give you a sure-fire formula 
for success, but I can give you a 
formula for failure: try to please 
everybody all the time.” 
—Herbert Bayard Swope

“I’m a success today because I had 
a friend who believed in me, and I 
didn’t have the heart to let him down.” 
—Abraham Lincoln

“Challenges are what make life 
interesting, and overcoming them is 
what makes life meaningful.” 
—Joshua J. Marine

Print Advantage
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DISPLAYS TO ENHANCE NEW OFFICES
FOR THE COLUMBIA CHAMBER

Featured Grand Format Solution

Sun Solutions produced and installed new 
wall displays for the Columbia Chamber 
to visually enhance their new office 
environment. Our team designed and 
printed a large mural of the client’s favorite 
spots in Columbia. Sun also printed the 
large city landscape photo which was taken 
by renowned photographer Brian Dressler.
Stay tuned for Phase Two of this office 
enhancement.

Call or email our team at Sun to see what we can design, print, and install for you! 

803-791-1786 or info@SunSolutionsUSA.com



Business 
Funnies®

You’ve probably heard that it 
is easier to make money from 
existing customers than to find new 
customers. That’s because nurturing 
your current customer base is good 
business.

Thank-You Notes 
Clients love to feel like they made a 
difference. Acknowledging that their 
business means something to yours 
is important and very easy to do.

Invite Them to Events 
People want to be included 
because it helps them feel a sense 
of community. Let them know they 
belong by inviting them to special 
events your company holds.

Share Useful Secrets 
OK, maybe not secrets, but sharing 
useful information with your 
customers will not only be a great 
relationship builder, it may also 
help them with their business, from 
networking connections to market 
trends.

Nurturing Clients

NAME-DROPPING 
IN STYLE

Featured Product

Customer Care

Have you tried the newest approach in calling cards? Many 
professionals are creating a formal business card in the 
traditional sense and then creating a second card for less 
formal and personal networking.

Give your name the flexibility it needs to make the right 
impression in every setting. Print up your business cards and 
networking cards to cultivate lead generation and a flexible and 
robust brand.

It’s your calling card. Make it a clear picture of your 

personality.
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Self-Acceptance 
People are changeable and always 
changing, but accepting who you 
are and where you are is healthy. 
Acceptance does not mean you do 
not desire change, but rather that you 
do not beat yourself up for who and 
where you are now.

Personal Growth 
Making changes to better yourself is 
a sign that you know and take care of 
your personal well-being. The ability 
to see that you have or are making 
beneficial changes in your life is part of 
personal growth.

Purpose in Life 
A misunderstanding of one’s life 
purpose is that it has to be something 
greater than simply living a “good” life. 
You don’t have to move mountains to 
have found your purpose. Being the 

best parent you can be or being kind to 
everyone can be your purpose.

Environmental Mastery 
Navigating through life with ease, 
even when it is hard, requires mastery 
of your environment and a healthy 
outlook on life. People who can 
acknowledge that their physical 
existence is what they, rather than their 
environment, make of it are happier.

Autonomy 
People who can make independent 
choices for themselves, even while 
part of a group, family, or community, 
are generally more balanced. 

Positive Relations with Others 
In general, people who find the good in 
others, even when dealing with difficult 
people, are happier and have a better 
sense of well-being.

Health & Wellness

Magnet is a Mac application to 
manage all your open windows. 
Instead of having to toggle back 
and forth between hidden tabs and 
documents, you can clearly see and 
compare every window at once, which 
makes this a must-have business app 
for multitaskers.  Organize screens 
side-by-side, in quarters, thirds, or 
any combination of the three. Drag 
and drop windows, create keyboard 
shortcuts, or use a menu bar to access 
preconfigurations quickly.

Magnet 
 iOS

Podium makes it simple to text 
your customers, prospects, team 
members, or whomever you need 
to communicate with that prefers a 
text instead of a call. Best of all, this 
app works with your social-media 
accounts or your website so you can 
efficiently answer questions from your 
customers quickly. Podium also allows 
you to capture customer contact 
information, assign messages for 
employee management, and easily 
monitor reviews.

Podium 
Android & iOS

Write wherever and whenever 
inspiration strikes. Bear is available on 
your iPhone, iPad, and MacOS. Protect 
sensitive notes with Face/Touch 
ID, use hashtags to organize your 
thoughts, and edit and export anything 
you’ve written. Some themes allow 
you to change the look of your output. 
Perfect for writers and nonwriters who 
have to write.

Bear 
iOS

Apps Scene

Six Signs 
of Personal 
Well-Being
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No employee is perfect. Allowing 
a setback, such as not meeting a 
goal, losing a big client, or other 
seemingly major failures, will 
often color a mediocre manager’s 
behavior towards that employee. 
The most dangerous symptom of 
this syndrome is that managers 
treat some employees as “the in-
crowd” and some as not or as less 
than valuable employees. 

These employees often leave the 
company, sometimes by force, and 
more often of their own decision.

What is meant to help the 
employee improve is sometimes 
why they fail (and continue to fail) 
in the manager’s mind. They are 
often micromanaged, having to fill 
out extra paperwork and having 
more approval stages to “help them 

grow.” They get watched more 
and inadvertently get called out 
at company events or meetings, 
adding to the stress of the failure 
and causing the team member 
to lose confidence, not just in 
themselves but in management, 
and sometimes even losing faith in 
the company as a whole.

Ideally, instead of a dysfunctional 
reaction to underperformers from 
managers, intervention should lead 
to a mixture of coaching, training, 
job redesign, and a clearing of the 
air. As a result, the relationship and 
the subordinate’s performance can 
improve. Not only do the financial 
and personnel costs associated 
with the syndrome decrease 
measurably, but companies then 
do not have to hire and train a new 
team member to take their place.

The Listening Path: The 
Creative Art of Attention 

by Julia Cameron 

Julia Cameron is most well known 
for her 12-week program to find 
and hone your creativity with her 
first bestseller, The Artist’s Way. 
This latest book is a six-week 
program of honing your listening 
as a path to expanding your life. 
This is a journey for everyone, not 
solely for artists.

The Listening Path gives readers 
the tools to become better 
listeners to their environment, 
the people around them, and 
themselves. Being a better 
listener allows you to make better 
connections with people and with 
your world, in Cameron’s view.

Each week, Cameron gives you 
activities that help you listen 
in an entirely new way, to new 
things many people are not 
used to listening to at all. In 
keeping with her usual style, 
Cameron incorporates writing 
exercises and journaling to 
deepen the reader’s searching 
and understanding of the lessons 
to be learned from truly hearing 
your surroundings, not just the 
sounds making it to your ears.

SET-UP-TO-FAIL 
SYNDROME
Managers with low expectations for some team members 

are often proven right when employees fail to meet company 

standards. What managers don’t realize is the self-fulfilling 

prophecy about their employees is often partly their own fault.

Books in Review

At the Office
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We have all worked with 

someone extraordinary, 

someone who makes the 

day go by easier, or someone 

who is missed when they’re 

not at work. Those people are 

fantastic teammates. They 

have skills to be emulated so 

that you too can be a great 

teammate.

Express Genuine Interest 
When someone asks you how you 
are doing and then waits for your 
answer with anticipation, rather 
than the flippant way most people 
ask (“How’s it going?”), they make 
an impression. The next day when 
they ask for a follow-up based on 
a detail you shared, it’s then that 
you realize they really listened to 
your conversation. Practice this 
skill by becoming invested in small 
outcomes to start (e.g., if you learned 
that their son was studying for a test, 
follow up in a day or so to find out 
how he did).

Develop Trust 
Being trustworthy is one of the main 
parts of being a good teammate. If 
your team can’t trust you with certain 
things, you won’t be considered 

a vital part of the team. This goes 
for personal information as well 
as business-related tasks and 
knowledge. For example, when 
you are given personal details, 
such as the son’s test results, that 
conversation should be kept private. 
It’s not up to you to share that with 
others.

Intentional Listening 
Listening to understand is a rare skill. 
Most people listen for the moment 
they can add their exciting details 
to a person’s speech. Instead, keep 
eye contact, make a mental list if 
you have to and then write it down 
later. Know the difference between 
urgency and importance, so you 
don’t have to interrupt to develop and 
contribute your ideas.

GREAT TEAMMATES 
HAVE THREE SKILLS

Working Together
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*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

April Birthdays

April Anniversaries

Michelle Pratt – 04/08
Owen Bolin – 04/09
Andrew Reininger – 04/11
Shawn Bunnells – 04/16
Belinda Neese – 04/19

Trystan Tingberg – 04/19
Bill Worman – 04/21
John Burrows – 04/21
Frank Neill – 04/29

Wendy Cook – 25 years


