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NYSOWA Excellence in Craft Writing,  
Janice M. Keesler Memorial Photo Award Guidelines & Rules 

It’s time to review your work from 2021 and begin to prepare entries for the writing and photo awards recognition 
program. Of course, photos could have been taken at any time, not just in 2021. 

Submission to the EIC is easy. In fact, you needn’t send in an actual tear sheet as your original. A copy of the original, 
with publication name and date and byline showing, is adequate. In addition, you need to send in three copies with 
that information deleted. 

And don’t concern yourself with size of paper. Just send in what you have. 

Entries must be received by the administrators of the writing and photo recognition programs by May 1, 2022. 
Deb Brosen is chair of the Janice M. Keesler Memorial photo awards. I continue to chair the Excellence in Craft 
writing awards program, and we look forward to processing your submissions. 
 —Glenn Sapir 

Deadline for receipt of entries for both writing and photo award entries is May 1, 2022. 

 EIC & Photo Contest Rules & Entry Form 
EIC CATEGORIES 

The categories for 2021 work are: Magazine Column, Magazine Feature, Newspaper Column, Newspaper Feature 
and Online Publication; and Books (published in 2020 and 2021). Those categories are defined as such: 

Newspaper Column: A regularly appearing article, typically shorter than a feature, that has a reappearing name, 
slug, etc., such as “On the Trail,” “Fishing,” Hunting,” etc. 

Newspaper Feature: A newspaper feature does not regularly appear with a slug or name, is typically longer than a 
column, usually includes graphics and may have a sidebar(s). 

Magazine Column: A regularly appearing article, typically shorter than a feature, that has a reappearing name, slug, 
etc., such as “On the Trail,” “Fishing,” “Hunting,” etc. 

Magazine Feature: A magazine feature does not regularly appear with a slug or name, is typically longer than a 
column, usually includes graphics and may have a sidebar(s). 

Online Publication: Online publication may be a feature, column, blog post or other electronic communication that 
was paid for or was posted on a person’s business-related website--and was first posted online before it might have 
otherwise been published. 

Book: Books or E-books with outdoor-related topics/formats, including but not limited to contract/self-published, hard-
cover/soft-cover, printed/E-book, photo/fiction/nonfiction/cookbook. 

SUBMISSIONS 
Print Entries (Magazine and Newspaper Feature and Column, Online Publication and Book categories) should be 
sent to: 
Glenn Sapir, EIC Chairman, 21 Shamrock Drive, Putnam Valley, NY 10579. 

Note: Electronic submission of print entries will not be accepted.  

Each submission of a print entry should include: 
--one original as published or copy of the original clearly showing the name and date of publication and the author’s 
name. 
--three copies of the originally-as-published article, with the name and date of publication and any mentions of the 
author’s name, in the byline, photo credits, captions and body text deleted. 
--a self-addressed, stamped envelope (SASE) if you wish the return of your original entries 
--a completed entry form for EACH submission. 
--a check for $5 made out to NYSOWA, which covers all of the member’s EIC entries 

Online Publication entries should be sent as hard-copy printouts, under the same rules that apply to the print 
categories. Online Publication entries must include: 
--the information requested on the entry form. 
-- the URL of the entry. 
--a check for $5 made out to NYSOWA, if this is the only category being entered.



Book entries require an additional $5 fee for each title, in addition to the all-inclusive one-time $5 entry fee for all 
writing (not photo) entries. In addition, authors must submit two copies of their book, unmarked. These will not 
be returned to the author. 

Important Information: 
--Writers may submit a maximum of two entries in each category. 
--The author must have been paid for the work entered or be part of their professional work, such as appearing on 
their own business website. 
--Work must have been published between Jan. 1, 2021, and Dec. 31, 2021 (Books must have been published in 
2020 or 2021). 
--All entries must be the author’s original work. 
--Failure to follow the guidelines and rules above can lead to disqualification of entries. This is left to the discretion of 
the EIC chairman. 
--By entering your submission, you are allowing NYSOWA to reprint your entry for promotional purposes. 
------------------------------------------------------------------------------------------------------------------------------------- 

Excellence in Craft Entry Form 
NOTE: THIS FORM MUST ACCOMPANY EACH ARTICLE SUBMITTED 
Name________________________________________________________________________________ 
City, State, Zip ______________________________Phone Number______________________________ 
Email Address ________________________________________________________________________ 

EIC Category _________________________________________________________________________ 
Title or Headline of Entry (and URL for online publication 
entries)_______________________________________________________________________________  
Publication Name and Date. For book entries, Publisher’s name and Year of Book 
Publication____________________________________________________________________________ 

All entries and payment must be received by May 1, 2022, sent to: 
EIC Writing Awards, c/o Glenn Sapir, 21 Shamrock Drive, Putnam Valley, NY 10579 

DON’T FORGET: 
A $5 check or money order payable to NYSOWA must be submitted to Glenn at the above address at the time of 
submission. One $5 fee covers all EIC writing contest submissions—EXCEPT THAT BOOK ENTRIES REQUIRE AN 
ADDITIONAL $5 FEE PER ENTRY. 



Janice M. Keesler Memorial Photo Awards Program Rules 
Prints are no longer accepted as entries. 
NOTE: YOU MUST LABEL DIGITAL PHOTO ENTRIES WITH YOUR NAME, CATEGORY AND, IF ENTERING TWO 
IN THE SAME CATEGORY, WITH “1” FOR THE FIRST AND “2” FOR THE SECOND. E.G., JOHNDOE 
HUNTINGFISHING1. ENTRIES NOT PROPERLY LABELED WILL BE RETURNED FOR PROPER LABELING BY 
THE PHOTO AWARDS ADMINISTRATOR! 
1. Only members in good standing are eligible. 
2. A maximum of two photos per category may be entered. Submissions must be received by May 1, 2022, 
accompanied by a one-time submission fee of $5 in check form, payable to NYSOWA. Late entries will be 
disqualified. No name, title or caption should be provided. Chairman will assign a number to each photo and keep a 
record of photographer and photo number separate from the photos. 
3. Each photo can only be submitted to one category. Photos from previous contests may be resubmitted if they did 
not place (1st, 2nd or 3rd). 
4. All categories will be judged prior to the Annual Conference, and awards will be made at the Conference. 
5. The following are the categories for the contest: 
a. Hunting/Fishing--Hunting/fishing photographs, including hero shots, action, hunting or fishing equipment. 
b. Outdoor Action--Outdoor-oriented action photographs, excluding hunting and fishing but including boating, 
camping, RVs, shooting sports, hiking, skiing, windsurfing, etc. 
c. Outdoor Scenic--Scenic photographs of either flora or fauna, landscapes, close-ups, panoramic. These may 
include people, though the people should be part of the scene, not the subject of the photo. 
d. Wildlife--Though the judges may take into consideration unusual aspects of the wildlife subject, such as size of 
antlers, length of beard and length and girth of fish, primary consideration should be given to the technical 
photographic aspects and general appeal of the image. 
e. People--As the category suggests, the focus is on “people” in the outdoors.  
6. Categories “A” through “E” do not exclude photos taken in black-and-white film. 
7. Photo enhancement is limited to standard editing, such as: color correction, contrast control, filter use and image 
cropping. Digitally produced photos should not be substantially manipulated 
8. All entries must be the member’s original work. If a dispute leads to a challenge, the member must defend that 
image and prove it is original work. Use of royalty-free photo images of clipart is prohibited. Their use is subject to 
disciplinary action by the NYSOWA Board of Directors. 
9. Judges shall be recruited who preferably are associated with the outdoor industry and have a professional 
appreciation of the specific challenges of outdoor and wildlife photography. In the absence of judges meeting the 
criterion, judges with an expertise as photographers or photo editors will be recruited. At least two people must 
participate as judges, and three is preferable to minimize the possibility of ties. No minimum number of 
entries must be submitted in a category to validate the judging of that category. First, second and third place prizes 
must be awarded if at least three entries have been submitted. No honorable mentions will be made. 
10. By entering photographs in the competition, the owners agree that NYSOWA has the right to print and publish any 
winning image in New York Outdoors, or an NYSOWA awards publication or other form of promotion unless the 
member objects in writing when submitting the entries. Unless the copyright owner of a photograph specifically 
objects in writing, NYSOWA has the right to reproduce winning images for display purposes, including display at 
venues selected by contest sponsor(s), subject to the approval of the NYSOWA board of directors. 
11. Entries should be submitted to Deb Brosen at featherartstudio@yahoo.com. 
--------------------------------------------------------------------------------------------------------------------------- 
Janice M. Keesler Memorial Photo Awards Entry Form 
NOTE: THIS FORM MUST ACCOMPANY EACH PHOTO SUBMITTED 
Name: ____________________________________________________________________ 
Address___________________________________________________________________ 
City, State, Zip ___________________________ Phone Number ______________________ 
Email Address ______________________ Photo Category ___________________________ 

Photo Identification: ________________________ 

Submit entries to Deb Brosen: featherartstudio@yahoo.com 

DON’T FORGET: 
A $5 check or money order payable to NYSOWA must be submitted to Deb at the time of submission. Entry fees, and 
entry forms if not sent electronically with the photo submissions, are to be mailed to the Janice M. Keesler Memorial 
Photo Contest, c/o Deborah Brosen, 143 Hennett Road, Valatie, NY 12184 

DON’T FORGET: 
Submissions for both the Janice M. Keesler Memorial Photo Contest and the Excellence in Crafts Awards for writing 
must be received by the awards administrators by May 1, 2022. Don’t procrastinate in submitting your entries.



I hope everyone had a happy and healthy New 
Year! It is hard to believe that another year has 
passed.

Since our last newsletter, we have hosted sev-
eral virtual “Fireside Chats” as a way of keeping 
our membership in touch with one another. Our 
first gathering was extremely informal and was 
held just before the opener of the southern zone 
deer season. Over a few adult beverages, we 
shared our outdoor experiences from the last 
few months and discussed the big plans every-
one had for the upcoming season. 

In December, we had a very special chat with 
one of our most senior members, Bill Hilts Sr. 
who turned 90 on December 18. After David Figura led the group with an acoustic singing of hap-
py birthday, Bill shared with us stories from the early days of NYSOWA. Having a very successful 
career in the outdoors that has spanned many decades, it was great to hear his words of wisdom 
and inspiration. Bill, thank you for all that you have done for our industry. If you missed this chat, 
you can find it on our new YouTube channel (https://youtu.be/3svsRMFYK7A). When you visit our 
channel, please be sure to hit the subscribe button to help us unlock new features such as allow-
ing us to give the channel an official name. 

For our most recent Fireside Chat, Steve Hurst, the chief of the Bureau of Fisheries from the NYS 
DEC, spoke to us regarding current proposals to the state’s fishing regulations. This was a great 
opportunity for us to hear, first hand, about the proposed regulations and to have our questions 
answered. This was one of several informative Zooms with the NYS DEC over the past year and 
we are planning many more. These chats have been a win for both NYSOWA and the NYS DEC. 
We get material for articles/columns and they have an outlet to disseminate valuable information 
to the public. 

If you have not attended one of these Fireside Chats, you are really missing out. Being that we 
only officially meet in-person twice a year and our membership is spread throughout the state and 
beyond, it is not easy for us to get together. Zoom is free, easy to use, and you do not have to 
leave the comfort of your home. I really hope you will consider joining us for our next one. If you 
have any questions about how to use Zoom, please do not hesitate to ask. Additionally, if you are 
a supporting member and would like to present to the membership about your company, organiza-
tion, or association, please reach out to me to set up a Zoom.

NYSOWA has a lot to offer our membership, but you have to be in it to win it. Attending an in-per-
son meeting such as our Spring Safari (coming soon!) and our annual conference are great places 
to network with other outdoor communicators and learn about the various regions of New York 
State. Fireside Chats allow members to strengthen relationships and gain knowledge from inform-
ative meetings. Our newsletter and social media channels are excellent venues to promote your 
work. Entering our craft improvement contests gives you an opportunity to showcase your talents 
against some of the best outdoor communicators in the state. For those that place in one of these 
contests, you can then add “Award Winning” writer/photographer to your credentials. Each of 
these events have the potential to help you grow as a professional, but again, you have to be in it 
to win it. For a New Year’s resolution, I challenge each of you to participate in as many NYSOWA 
events as possible. 

I wish everyone a happy, healthy, and warm winter and I hope to see you at our next event.

NYSOWA President
Chris Paparo



Northern Region VP 
Dan Ladd

Greetings folks, 

I hope you’re having a wonderful winter. Here in 
the North Country the cold and (until now) lack of 
snow has been good for ice fishing, but bad for 
those who enjoy snowmobiling and skiing. That 
all changed with the Feb. 3-4 snowstorm. 

Ice Fishing
Ice formed on many northern waters in mid-Jan-
uary when the cold weather really kicked in. We 
had several mornings here in West Fort Ann 
where the mercury was below -10 and -20. Lake 
George buttoned up in late January and I finally 
got out for day with Alex Martin, a fellow NYSO-
WA member and avid angler. How long the season lasts is up to Mother Nature. All it takes is a 
strong warm spell to undo what was done in January, and considering the warm weather prior to 
then, it won’t take long for the ice to go unless there is more sub-zero weather. Typically, February 
in these parts is more about snow than cold. 

Deer Season
My guess is that the Northern Zone buck harvest is going to be lower this year than the past few. It 
was a tough season for many, especially in the Adirondacks. In the south and east, a gypsy moth 
infestation kept acorn production at bay. But it was likely the warm and rainy early season weaher 
that is the culprit. Deer just weren’t moving. 

Around Thanksgiving, things began to change when it finally cooled off. It seemed like overnight 
deer started moving and we started seeing them. Our crew - The Iron Sight Gang - did OK this 
year. We got a couple bucks early on, including a nice 8-pointer I was fortunate to get a crack at 
(above) and a few others. We also squandered a few other opportunities. Anyone that had suc-
cess likely worked hard for it and therefore, deserves it. 

Locally, in the Southern Zone, I know some hunters who enjoyed the late holiday-week hunt. The 
weather seemed quite autumn-lake and not having much for Southern Zone hunting spots, I have 
to say I was a bit jealous. It will be interesting to see the final harvest figures and anecdotes that 
come from this new season all across New York. 

Wood Smoke
Perhaps too much has been made of this, even by this writer, but some articles published around 
New York about the dangers of wood smoke from home wood stoves has folks in rural areas a 
little concerned. The subject of climate change seems to be everywhere these days, and rightly 
so. But the last thing rural New Yorkers want to see is restrictions on their most affordable heating 
source. 

Firewood is big business in northern New York. A cord of seasoned firewood is selling right now for 
$300. Most of us who burn firewood (I partially heat my home with a basement wood stove) plan 
our cutting ahead, and burn clean, dry wood during the winter. Then there’s the recreational aspect 
of it. So many heat their hunting and lakeside camps with wood and of course, what about all of 
those camping trips? 

We’ll see what, if anything, becomes of this. For now, it’s something northern New Yorkers and 
others, will be keeping an eye on.  



West/Central Region VP  
David Figura

Ice fishing scene “turbo charged” by stretch 
of frigid weather
After a mild, wet start to the new year, thermom-
eters around Central and Western New York 
bottomed in late January, freezing up numerous 
popular ice fishing spots.

In the weeks leading up to the freeze, ice an-
glers prepared by buying ice-fishing equipment 
at sporting good stores and bait shops.  Numer-
ous places saw and continue to see runs on 
such products as ice augers, shanties and bait.

Meanwhile, the popular New York Winter Clas-
sic, a statewide winter-time event, is a go. An-
glers can fish any state waterway, any time of 
day through Feb. 28 using any legal angling 
method (open water, ice fishing, stream and river fishing) for seven categories of fish. Entry 
fee is $25,

More on the tournament and how to register, see the tournament website. http://www.nysice-
proam.com/winterclassic/home.html

The “Holiday Deer Hunt” in the Southern Zone
This winter marked the first “Holiday Deer Hunt” (Dec. 26-Jan. 1) in the Southern Zone. The 
“family geared” pilot program allowed an extension in the season for bow, crossbow and muz-
zleloaders. The hunt allowed hunters to fill any tags left over following the fall deer seasons, 
including deer management permits.

The hunt followed the standard late muzzleloading season in the Southern Zone, which ended 
Dec. 21.

When the hunt was announced, it triggered a wave of concern from snowmobile interests, who 
felt it would create conflicts with snowmobilers during that time of year. DEC said the majority 
of counties where the hunt was allowed each year didn’t predictably have enough snow that 
time of year to create a problem. Counties were given the opportunity to opt out. None did and 
the hunt was offered in the entire Southern Zone.

DEC said it will collect data from this year’s hunt and evalutate whether any changes are war-
ranted for next year.

Greater Niagara Fishing Expo Cancels 2022; Some other shows still being held
With the rise in Covid cases in Western New York, the difficulties in crossing the Canadian 
border, and several key vendors and speakers unable to attend in either February or March, 
the Greater Niagara Fishing and Outdoor Expo slated for Feb. 17-20, 2022 has been can-
celled for this year. Alternative dates in March did not work out for a variety of reasons. As a 
result, the fishing extravaganza is rescheduled for Feb. 16-19, 2023, at the Conference and 
Event Center Niagara Falls (a state-owned facility). 

This was a huge disappointment within the angling community as it has become the top 
“teaching fishing” show in the Great Lakes. This year’s addition of a large focus on fly fishing, 
a new walleye school, the fact that the salmon school sold out yet again, new beginner clinics 
for bass, walleye, salmon, and kayak fishing, and a much bigger offering for the kids with two 
super kids fishing clinics are all for naught. DEC’s Open House was to return, too, a big hit 
in 2020. There was a tremendous amount of effort put forth by show organizers Joe Yaeger, 
Melissa Gearhart, and Frank Campbell and it was going to be the best yet. For more informa-
tion, visit www.niagarafishingexpo.com. 



However, a quick check revealed some popular outdoors shows were still on at this point:

They include:

*The New York Sportsman’s Expo,  Jan. 28-30 at the New York State Fairgrounds;

*The WNY Sport and Travel Expo, March 10-13, in Hamburg;

*The Big East Camping and Outdoors Sports Show, April 1-3, at the Turning Stone Casi-
no.

Wild Boar War is over – for now, according to DEC
A decade ago, the state Department of Environmental Conservation sounded the alarm about 
the spread of feral swine (Eurasian boar) on the Upstate New York landscape. 

No longer. The DEC recently announced there have been no recent reports of any feral swine 
populations in the state, according to a story in New York Outdoors News. Previously, there 
had been breeding populations identified in Onondaga, Cortland, Tioga, Clinton, Delaware/
Sullivan Counties and St. Lawrence counties.

Among the previous hot spots was the town of Scott, in Cortland County. Eurasian boar, which 
had been on a private hunting preserve there, had escaped and were proliferating in the area. 
It is believed other wild boars also escaped in other areas of the state from private hunting 
preserves. 

Left unchecked, the wild pigs can cause significant agricultural damage, in addition to compet-
ing with native wildlife for food and destroying habitat. They’re currently causing big problems 
in a number of states across the country, including Pennsylvania.

Since 2012, the DEC has worked closely with the U.S. Department of Agriculture Wildlife Ser-
vices to deal with the problem.

Initially, the DEC encouraged hunters to shoot them on the spot, but later changed its tune 
when it was discovered doing so would only scatter their numbers. In 2014, the DEC made it 
illegal to hunt or trap the animals. Also, it made it illegal for hunting preserves to have them.

The U.S. Department of Agriculture had a special wild boar team that roamed the state re-
sponding to feral swine reports. The team’s most effective method was to “corral trap” a 
sounder (group of pigs) using bait and then shooting them all.

At one point when reports of wild boar tailed off, the U. S. Agriculture team brought in specially 
trained dogs that searched for wild boar scat to make sure the pigs were no longer in an area.

Although it’s currently illegal to have Russian wild boar on a state hunting preserve, some pre-
serves have been offering their customers “meat pigs,” which are domestic swine bred to look 
and act like Eurasian boar, according to the New York Outdoors News article.

New York appears to be feral swine-free at this point. However, the DEC remains vigilant 
about the possibility of them returning to New York, either as a result of escapees from private 
hunting preserves or from wild hogs coming into the state from Pennsylvania.

Seen a free-roaming pig on the landscape lately? Contact the local DEC regional office or 
send an email to wildlife@dec.ny.gov.

Changes to Freshwater Fishing Regs Proposed by DEC
The state’s Department of Environmental Conservation announced that, to clarify and simplify 
sportfishing regulations, they have released a list of new regulations proposals for 2022. The 
proposed rulemaking will also include several waterbody-specific changes to allow for im-
proved management of the waters that have been identified.

Public input is being sought by Feb. 6.

For example, there are new proposed rules for trout management in ponded water, consol-
idating 176 different waters into a new statewide regulation allowing anglers to harvest five 



trout per day, only 2 of which can be greater than 12 inches in length. Inland ponds and lakes 
stocked with brown and rainbow trout will be open all year while brook trout waters will be 
closed to fishing from Oct. 16 to March 1. 

Another proposal will provide consistency in opening and closing dates for all sportfish sea-
sons based on public feedback. May 1 will be opening day for walleye, northern pike, pickerel, 
and tiger muskellunge. Opening date for muskellunge will be June 1 and June 15 for the regu-
lar bass season.
If you enjoy walleye fishing in Oneida Lake, there is a proposal to eliminate the current 3-fish-
per-day walleye limit and revert to the current statewide 5-fish-per-day limit.

Also, the DEC is proposing allowing year-round fishing for walleye in Skaneateles Lake, with 
no daily take limit and a minimum size of 12 inches. This is being proposed to deal with the 
illegal stocking by unknown parties of that fish species in that water. The walleye have report-
edly negatively impacted the lake’s celebrated rainbow trout fishery.

Also, in the lower Niagara River, the DEC proposes changing the current daily take limit on 
steelhead (3) to conform with the Lake Ontario limit of two fish per day.

To see a complete list of all the proposed changes, check out https://www.dec.ny.gov/out-
door/124258.html. 

Comments should be submitted via e-mail to regulations.fish@dec.ny.gov  with the subject line 
“Fishing Regulations Proposal Comments” or via mail to the Inland Fisheries Section, NYS-
DEC, 625 Broadway, Albany, NY 12233-4753.

Winter steelhead scene on Salmon River
The winter steelhead fishing scene on the Salmon River has been really good for larger fish in 
the 8-13 pound range so far, according to Shane Muckey, of Altmar Outfitters.

“But there’s been a shortage of the ‘cookie cutters,’ the 3- to 7-pound fish we kind of rely on,” 
he added. “So overall, hook-ups have been slightly down because there are less fish than nor-
mal. But with so many larger fish it’s easy to take a few less hook-ups.”

He concluded by saying, anglers are landing the “best quality-size fish in 15 years.”

Competitive cross country skiing and other events at Winona State Forest
The 2022 Winona Forest Tourathon – a competition featuring 12.5-, 25- and 50-kilometer 
cross country ski races-- is set for Feb. 12. This is the 42nd anniversary of the popular event, 
which features skiers from across the USA and beyond.’

“Our lake effect snow machine, and professional grooming equipment will provide race partici-
pants with unrivaled nordic conditions,” according to the event’s website.

Winona State Forest will also be the scene this winter for fat bike, snowshoe and dog sled rac-
es. The 9,233-acre state forest is located in southern Jefferson County and Northern Oswego 
County on the western edge of the Tug Hill Plateau.

For a complete schedule of events -– including signup information for the Tourathon -- see the 
Winona Forest website. http://www.winonaforest.com/

Late fall/early winter fishing on Lake Erie’s ‘Steelhead Alley”
Adam McInerney, a veteran angler from Cattaraugus, sent in the following report on fishing 
“Steelhead Alley” – a name given to a half dozen Lake Erie tributaries in Western New York, 
the most notable being Cattaraugus Creek.

“Fall steelhead fishing was excellent this year. Lots of rain in October and November kept the 
water flows up and fresh fish continually came into the systems in the WNY Lake Erie tributar-
ies. Light colored jigs produced some really nice sized steelhead this fall. Early winter steel-
head fishing was really good this season also, up until the end of December. When cold, be-
low freezing temps finally arrived and locked up the streams with ice. Streams have remained 
frozen through January with no real thaw in sight.” 



“Streams had very good water flows from early snow melts and fairly consistent rain through 
late November and December.

“Each day I went out it seemed they wanted something different, some days it was egg 
sacks other days it was jigs or nymphs. But once I figured out what they wanted to eat it was 
game on. Overall, I feel it was another good fall / early winter to chase and catch steelhead.”

For something a little different
It’s the 8th annual Bikini Rally, a unique snowmobiling event set for Feb.  5 at the Genesee 
Sno Packers clubhouse in Oakfield in Genesee County.

You heard it right. A bikini rally. The Annual Bikini Rally combines a passion for snowmobiling 
and raising funds for men and women diagnosed with breast cancer. Women, and men, ride 
their snowmobiles wearing a bikini, bathing suit or a creative pink outfit down a field for a 
short distance. The day is filled with auctions and raffles and Bikini Rally participants collect 
pledges before and during the event, 

Trophies will be awarded for top three riders who raise the most money in pledges, with all 
pledges going to the Pink Fund, which provides 90 days cost of living expenses to breast 
cancer patients in active treatment.

Calendars featuring pictures of female riders will also be sold at the event, along with a 50-
50 raffle. All bikini riders will receive a bikini rally T-shirt.

Read about last year’s event. https://www.newyorkupstate.com/outdoors/2021/02/wny-
snowmobile-clubs-7th-annual-bikini-rally-fundraiser-helps-breast-cancer-patients-and-
their-families.html

*Bill Hilts Jr. contributed to this column.

Steelhead in Chautauqua County tribs

For Ice Anglers: There have been no ice fishing prospects in Dunkirk Harbor, but 
inland, colder weather should help ice form quickly on Cassadaga Lakes, Bear 
Lake, Findley Lake and Chautauqua Lake. The new Chautauqua Lake Winter Fish-
ing Contest news is coming about in the next few days. Visit Chautauqua Reel Out-
doors (716-763-2947) in Lakewood, NY, to register for this new 100% payback con-
test that includes 6 fish species! This contest is open with ice or no ice, with so many 
species, this contest will appeal to all age groups.  

Lake Erie: Offshore Boaters: The Lake Erie Water temperature is still in the 40’s. 
The nearshore waters of Lake Erie are still murky after the recent wind storm. Local-
ly, there has been almost zero offshore fishing effort.

Shore Anglers, Tributaries: Area creeks have been productive for some anglers. 
There are fresh runs of steelhead at Canadaway Creek and Chautauqua Creek. 
One angler reported a 10-pounder caught over the holiday. Cattaraugus Creek is 
starting to clear up with a few anglers trying their luck, with Clear Creek also offering 
some success. The smaller hard bottom creeks, including Walnut Creek and Silver 
Creek, have yielded occasional trout near the village of Silver Creek. The hot bait? 
Pink or chartreuse eggs and egg imitations.



Southeast Region VP 
Tom Schlichter

If you are one of the many Southeastern New 
Yorkers who have been grumping about a lack 
of snow over the past couple of years, you can 
file Winter Storm Kenan under the heading: “Be 
Careful What You Wish For.” The monster storm 
dumped six to 24 inches of the white stuff along 
the coast from New York City east to Montauk 
before sliding north with winds gusting greater 
than 50 m.p.h. to blanket parts of New England 
with up to 30 inches. As I pen this, just five days 
after the storm, it’s a balmy 51 degrees and the 
snow here has all melted.

While I personally found it refreshing to see all 
that snow cover where I live on the eastern end 

of Long Island – two feet deep with some three-foot drifts – the timing was tough from a hunting 
and fishing perspective. The snow fell across the final weekend of deer season here in Suffolk 
County, preventing many from taking a last crack at stocking their freezer with one more round of 
venison delights. Even worse, from my perspective, it fell on the first weekend in several years that 
many Long Island lakes and ponds held ice thick enough to support some hard water action. Only 
a few anglers were able to get out before the snow began to fall, but the bite was vicious in the 
hours immediately preceding the storm.

To be sure, further inland, from Westchester up into Hudson Valley, there has been plenty of ice 
already this season, and hard water fans have enjoyed some solid innings with a mix of perch, 
crappies, pickerel and catch-and-release bass. NYSOWA recording secretary, Glenn Sapir, in fact, 
noted solid ice, which he called “a gift” for its early arrival, set up in the Putnam County area at the 
start of January to the delight of local ice fishing fans. Glenn joined the fun in the first week of Feb-
ruary, catching and releasing four quality largemouth bass. “There’s a lot of good ice around at the 
moment,” he related. “I had to cut through anywhere from eight- to 12 inches on my trip.” 

As for late-season deer hunting, I can tell you that the woods on Long Island remained packed 
with archers until the snow arrived but, anecdotally, it seemed harvest numbers were down some-
what from recent seasons. I can say for sure I saw far fewer deer on Long Island’s east end in 
January and December this season, and several other hunters I’ve spoken with expressed the 
same general observation. Whether that’s due to the success of the extended deer season in 
Suffolk County culling the herd, the incidence of Epizootic Hemorrhagic Disease (EHD) during the 
warmer months or some other factor, I can’t say for sure, but it does bear watching.

Glenn also mentioned that he thought the Hudson Valley deer herd was down as well, noting far 
fewer sightings than usual in the woods around his community. “For the second year in a row, 
the area’s deer population suffered from EHD,” noted Glenn, “and the herds have yet to recover.” 
According to the NYS DEC’s website, as of September 2021, EHD had been confirmed in Colum-
bia, Dutchess, Greene, Nassau, Oswego, Suffolk and Ulster counties, and suspected cases were 
being tracked in Albany, Jefferson, Oneida, Orange, Putnam, Rensselaer, Rockland, Sullivan, and 
Westchester. 

DEC notes that EHD outbreaks do not have a significant long-term impact on regional deer pop-
ulations, but deer mortality can be significant in small geographic areas. The disease is endemic 



to southern states, and some southern deer have developed immunity. In the northeast, EHD 
outbreaks occur sporadically and deer in New York have no immunity to the virus. Consequently, 
most EHD-infected deer in New York die. The first hard frost of the season usually kills the midges 
that transmit the disease, ending the outbreak.

On a brighter note, what was originally a 358-acre plot of private property in Putnam County that 
was purchased by the Hudson Highlands Land Trust (HHLT), back in 2017, has been expanded 
over the past several years to more than 400 acres. In 2021, the HHLT also entered into a Coop-
erative Management Agreement with Putnam County so that 91 acres of County Land adjacent to 
the preserve will be stewarded in alignment with the preserve’s management plan.

According to the HHLT website, Granite Mountain is located within the watershed of the Peekskill 
Hollow Brook, part of both the City of Peekskill and Town of Cortlandt drinking water systems. It 
provides important habitat for wildlife, and was listed in the 2007 Town of Putnam Valley Compre-
hensive Plan as being “of significant interest to the community.” Granite Mountain is also an impor-
tant part of the Croton-to-Highlands Biodiversity Area, identified by both New York State and the 
US Forest Service as a conservation priority.

This particular land trust typically doesn’t allow hunting on their properties but, with the efforts and 
support of Glenn and other sportsmen, they introduced a one-week deer season for the piece in 
2020 and continued it in 2021. The week-long season corresponds with the first week of the south-
ern firearms season. The property is called the Granite Mountain Preserve, in case you’d like to 
check it out. Nice work, Glenn.



NYSOWA Membership News

NYSOWA Remembers Melody Tennity, the 
first and only woman thus far to serve as 
president. Melody touched all who knew 

her. She and her husband Frank have been 
an asset to NYSOWA for so long. We will 

miss her dearly. Our sincere condolences to 
Frank and the entire family. 





Glenn Sapir Offers Member Discount  
on His Award-Winning Book

A few years ago I published a large collection--167--of favorite articles from my long career as an 
outdoor communicator. I created “A Sapir Sampler: Favorites by an Outdoor Writer” for personal 
gifts and sales and not to go on the racks of bookstores et al. IMO, it is a handsome, 473-page 
volume, with a leatherette hard cover. I wanted complete control of this project, so I self-published 
so that I could have fine paper, the leatherette cover and as many stories as I cared to pack into 
the book. All of that was expensive, requiring that I sell the book for $29.95 plus $5 shipping and 
handling (and believe me, between purchasing the box and facing rising postal costs, there is NO 
profit in that $5 charge). I have not reduced the price for anyone, but I am now offering to NYSO-
WA members, both individual and supporting, a discounted rate of $19.95 plus $5 for shipping and 
handling.

The judges of the NYSOWA Excellence in Craft pro-
gram awarded this book first place in the last awards 
presentation for books.  I will be happy to inscribe the 
book upon request. If you are interested in reading 
articles from a wide variety of markets in which I’ve 
been published since 1970, I’d love to hear from you. 
I believe you will not only be entertained by “A Sapir 
Sampler: Favorites by an Outdoor Writer,” but you 
might even wish to order copies as gifts. Please remit 
your check and any requests for inscription to Ashmark 
Communications, 21 Shamrock Dr., Putnam Valley, NY 
10579. 

 I am extending this offer through March 30, 2022. I 
hope to hear from you.

GLENN SAPIR
Ashmark Communications, Inc.
21 Shamrock Drive
Putnam Valley, NY 10579
845-528-0968  gsapir@earthlink.net

New York State Outdoor Guides Association Rendezvous 
Scheduled for March 3-6, 2022

After a two-year hiatus, due to the pandemic, the New York State Outdoor Guides Association 
(NYSOGA) has scheduled their annual conference for March 3-6, 2022, in Hamilton, NY.
The annual conference, known as Winter Rendezvous, is a formal gathering of licensed guides 
and aspiring guides held each year in March. Rendezvous offers industry specific presentations, 
first aid and CPR renewals, the annual meeting and elections (for members), as well as plenty 
of networking opportunities.  
For aspiring guides, NYSOGA provides all the training needed to qualify for a license including 
water safety, first aid and CPR.  They also offer a guide exam review and the opportunity to take 
the test at the same location. As a bonus, aspiring guides can network with currently licensed 
guides from around the state.
This will be the 39th Winter Rendezvous for the association and has been themed, “Honoring 
Traditions – Rising to New Challenges”. A fitting theme considering the past couple of years. 
If you are a licensed or aspiring guide in New York State and would like to learn more, visit 
NYSOGA.org.



Blowing smoke!
By Rich Redman

It was -14 degrees this morning when I took my morning walk with the dog. The woods were deadly 
quiet, except for the crunch of my boots on the frozen forest road packed snow. Every time I walk in 
my woodlot, I see trees that should be harvested for a saw log and firewood. Most times firewood 
wins. The logs are not that great. There was little forest management before I bought the property. I 
hope to change that. The trees grow much slower, and I am growing much older, but we never give 
up. Disease, rot or crowding, guides the management decision. With lumber at all-time highs, quality 
sawlogs are an investment. Firewood’s future though, is questionable. 

NYS passed in 2019, a Climate Leadership and Community Protection Act (CLCPA). A 22-member 
Climate Action Council is studying how to achieve the goals of the CLCPA, mandating the state re-
duce greenhouse gas emissions by 40 percent when compared to 1990 levels by 2030. They want 
to achieve net-zero greenhouse gas emissions by 2050. The primary focus is to reduce the use of 
oil, gas, coal, and propane and promote electricity. The thought of eliminating all fossil fuels and 
wood heat is ludicrous. We need them. Using them wisely is the goal. If we can send men to the 
moon, we can capture harmful emissions. The question becomes, who benefits? Simple conserva-
tion of ALL of our resources should be our mindset. 

There are conflicting tales about the use of firewood to heat our homes. As a woodlot owner and 
firewood aficionado, I was concerned about a law that would restrict firewood use. As of now, there 
is NO law stopping the use of burning firewood to heat your home. The long-term goal is to reduce 
firewood use and its smoke. 

What does this mean for you?

This means a big push for electric heat, electric cars and trucks, green homes, and buildings. Build-
ing codes may change insulation standards, and how you heat your water and home. Outdoor wood 
stoves may need to meet more stringent emission standards. So far, in home stoves are not on 
the hit list. According to NYS DEC, there is NO law to stop wood burning at this time, but there are 
groups that would like to see a halt on wood burning, and probably lobbyists and politicians with 
stakes in electrical energy.

So, what are the concerns? 

Firewood burning releases particulates in the smoke that may cause health problems. A second 
concern is to reduce the amount of nitrogen oxide released into the atmosphere. Burning wood re-
leases very small amounts of nitrogen oxide, (NO) into the air, but the chemical does have an effect 
on the climate like many other things. This can lead to regulations on newly manufactured firewood 
stoves to incorporate more efficient burning, and less emissions. 

Yes, burning wood releases carbon into the atmosphere, but forests also store carbon. Wood is car-
bon. Photosynthesis takes CO2 out of the atmosphere and transforms it into carbon or wood. The 
leaves release O2 into the atmosphere. Growing trees are about 50% carbon. Carbon gets stored 
as the biomass of the tree bole, branches, and roots. Forest soils also store carbon in the organic 
matter. Burning is a quick release of carbon, and growth to capture carbon is long term. There is a 
thin balance.

So, what can we forest owners do?

Forest management may increase carbon storage. Thinning out your woodlot allows the existing 



trees to grow larger and store more carbon, especially when you use the thinned-out wood for build-
ing products. Burning wood for heat and using wood for construction and furniture is as natural as 
eating butter bread with sausage and beans, or wearing a wool sweater, and using the outhouse. 
Wood and timber products store carbon. Yes, that oak table, and chair, your pine dresser, the tim-
ber beams, the hardwood floor, your maple desk, and pine bead board walls, plus the wood framed 
home or log cabin you live in are long term storage for carbon. Using more natural products from the 
land that doesn’t harm the environment should be our goal. Farmers, ranchers, forest owners and 
the public can all benefit.

Planting trees allows more carbon storage. Riparian buffers store carbon, shade rivers, and provide 
leaf packs which river bugs feed on, and in turn feed the fish. Old marginal agricultural fields could 
be planted to trees to help store carbon and provide quality wildlife habitat. Natural regeneration is 
slow, so planting the trees you want for the future stores more carbon faster than letting nature do 
its thing. 

Wood burning releases carbon into the atmosphere, but as trees grow back, they accumulate car-
bon over time and release oxygen; photosynthesis at work. Sound forest management, and conser-
vation of resources will help with our environment and maintain our economy. 

Vermont’s plan endorses switching “from fossil-fuel dependent heating systems to cleaner and more 
efficient systems” including efficient wood stoves and heat pumps.

New York may want to eliminate wood burning in the future, so speak up. The slicks will tell you 
it’s for your own good, so don’t let them blow smoke up your____. Your actions are also important. 
Manage your forest, get a wood stove that reduces emissions, insulate your home and store carbon 
by building, buying, and enjoying quality wood products.

Heating the old house at -14 and sitting by the woodstove drinking hot black coffee is a pleasure 
many of us rural New Yorkers want to keep. 

They can have my wood splitting maul when they pry it from my cold dead hands! Greater Niagara 

Fishing & Outdoor Expo Cancelled for February

Niagara Falls, NY – The Greater Niagara Fishing & Outdoor Expo, scheduled for February 17-20, 
2022 at the Conference & Event Center Niagara Falls has been cancelled.  

In addition to the increasing number of COVID-19 cases in the region, it would be extremely difficult 
to maintain COVID-19 protocols due to the nature of this event.   The health and safety of the exhib-
itors, speakers, attendees and staff are of the utmost priority at this time. 

Mark your calendars for February 16-19, 2023 when this event will return bigger and better than 
ever!

For additional information, please visit niagarafishingexpo.com.
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Is Your Boat’s Long Winter Nap Going Well?
BoatUS: Follow these 5 midwinter checkup tips for boat owners

SPRINGFIELD, VA., Jan. 24, 2022 – Storms have ham-
mered the U.S., and many recreational boats are sleep-
ing away the winter under a layer of ice and snow. If you 
store your boat outside and haven’t checked up on her 
lately, Boat Owners Association of The United States 
(BoatUS) has five tips for a midwinter checkup that could 

help prevent an insurance claim, help keep you safe, and also make spring commissioning easier.

If your boat is stored in the water over the winter, never visit alone. Also, let the yard know you’re 
there. If the boat is stored on land, ensure the ladder (if required to board) is on a solid footing clear 
of ice, and have a friend hold it while you’re ascending/descending. Securely tie it off at the top.

When aboard, remember the mantra “one hand for yourself” – keeping one hand securely attached 
to the boat to steady yourself and prevent a fall. Decks may be extremely slippery. Bring a soft 
broom to help you remove snow.

Tarps and covers put on months ago have had a chance to sag or loosen, potentially allowing 
moisture aboard. Keeping a tight lid is critical to a smooth spring commissioning and preventing 
water damage. In a worst-case scenario, mama raccoon can sneak under a loose cover and may 
be dining on your upholstery. Most insurance policies do not cover vermin damage. For those who 
DIY cover their boats, ice and snow need to shed easily and not add tremendous weight that can 
damage stanchions, windscreens or trailers.

Go under the winter cover and check enclosed spaces. Replace desiccants with fresh material. 
Keep lockers and compartments open to reduce mold. Ensure any scuppers and drains remain 
clear – if your tarp or cover does get damaged by storms, water needs a way out. Using an electric 
heater in winter can present a significant fire hazard.

If you notice that any jackstands have settled, call the yard or marina. Don’t attempt to move or ad-
just them yourself. Also ensure winter cover lines are not tied off to the jackstands as they could be 
pulled out from under the boat during high winds.



Northland Fishing Tackle® 
 Introduces New Rumble B Crankbait

Designed to cover a broad range of depths, the trolling-friendly  
Rumble B has already proven itself

Bemidji, MN (January 1, 2022) – Trolling crankbaits is a proven tactic to put more walleyes in the 
boat. Along those lines, there are many baits to choose from, but not all of them offer the distinct, 
fish-catching attributes of Northland’s latest…

Northland is proud to introduce a revolution-
ary new crankbait to its Rumble family—the 
inimitable Rumble B. Featuring a loud single 
knocker rattle and sturdy body, the bait is 
available in numerous custom artisan and 
reflective chrome finishes. 

The secret to the new lure? Besides the 
loud knocker, which calls in fish from afar, its 
unique swimming lip causes water to flow over 
the shoulders of the bait eliciting a rocking 
motion that fish can’t resist. 

The Rumble B comes in three sizes: 3.75” long, ¼ ounce, #4 hook size with a diving depth of 
8-10’, 4.25” long, 3/8 ounce, #4 hook size with a diving depth of 10-14’ and a big daddy that’s 
5.25” long, 5/8 ounce, #2 hook size with an extreme diving depth of 16-21’. MSRP is $8.99.

In terms of colors, there’s something for every angling scenario with 15 different patterns available. 
The colors comprise hues that resemble big walleye tournament custom colors like Bubblegum Ti-
ger, Spotted Lava, Purple Wonder, Purple Dot, Sneeze and Wonderbread. Match-the-hatch colors 
are available, too, with perch-mimicking Steel Chartreuse, Gold Perch, Yellow Perch, Hot Perch 
and Lemon Tiger. Additional forage-matching colors include Albino Orange Belly, Silver Shiner, Sil-
ver Fluorescent Chartreuse and Purple Pearl. No matter the situation, there’s a color and a pattern 
to bring in the bites! 

Northland pro and respected Minnesota guide, Brad Hawthorne, notes: “I’ve tested the Rumble B 
a lot and it’s become one of my favorite baits on Mille Lacs and Lake of the Woods. I’ve won mon-
ey on it. The Rumble B has a great action, but my favorite part of the bait is the way the internal 
knocker kicks in stained water calling in fish from a distance. It really thunks! 

He adds: “Plus, the Rumble B runs true even up to 3.5 miles per hour—and you don’t really troll 
that fast—but if you need to burn lures, it’s definitely up for the task. At speeds below like .3 or .4 
miles per hour or up to 1.2, it has a wide wobble and thunky rattle. So, if you’re going to do some 
long-line trolling on the Great Lakes, Mille Lacs, Lake or the Woods or the Missouri and Mississippi 
Rivers, you want it in a multitude of different colors with that nice, true action. The Rumble B just 
can’t be beat!” 

Hawthorne continues: “The Rumble B is dang near the perfect stickbait, especially with that knock-
er. When a company designs a rattling stickbait you can have a good bait or a bad bait depending 
on the strength of that rattle. Northland’s definitely hit a home run with their knocker design! And, 
the bill design forces more water to flow over the top of the bait which gives it a really nice side-to-
side action.

“Being able to run it at all different speeds is a huge benefit. We were running Rumble B’s at 1.2 to 



1.4 miles per hour on Erie and just smoking the fish. On Mille Lacs, you’re running 1.4 to about 2.0 
miles per hour. And the coolest part is I haven’t been able to blow the Rumble B to the surface yet. 
Occasionally, especially turning the boat, you’ll get up to 3.0 or 3.2 miles per hour. When you’re 
running a big planer board setup this is really key—if baits start blowing out, the next thing you 
know you’ve got one line tangled and the next one will go, too. And that can be an hour’s worth of 
a mess to clear and get baits back in the water. With the Rumble B, the baits don’t blow out and 
cause these problems. You put the Rumble B behind the boat on boards anywhere between 140 
to 180-feet on 10-pound fluorocarbon and it gets the lures down about 18-feet, which is perfect 
for trolling the edges and the tops of the flats. Get the boards away from the boat 20, 30, 40-feet 
with your spread and the flats start going. It’s that simple! The only thing that usually changes is 
the preferred speed – yesterday the fish wanted the baits around 1.6 to 1.8 miles per hour. Today 
might be 2.0 to 2.4.”

There are nuances to the bait design that Hawthorne notes as well. 

“On a lot of stickbaits you need to replace hooks and split-rings. You don’t have to do that with the 
Northland Rumble B. The hooks feature a wide gap and are sticky sharp. The oval line-tie is per-
fect, too. On a lot of different crankbaits if your clip runs in where the two wires become one wire it 
will mess up the action of the bait. That’s why you see a lot of walleye pros change out the line-tie 
with a different split-ring. On the Rumble B you don’t have to worry about that—the oval design 
keeps the clip, snap, or direct line-tie in place and the lure running true!”

Whether you’re a fishing pro or a weekend angler, you’re going to want to give the new Rumble B 
crankbaits a shot. They represent serious fish-catchers and have been painstakingly designed to 
meet the forage-matching requirements on walleye waters the country over. Add the Rumble B to 
your trolling arsenal now to get in on all the excitement of more fish and more fun! 

Available Spring 2022.

ABOUT Northland® Fishing Tackle
In 1975, a young Northwoods fishing guide named John Peterson started pouring jigs and tying 
tackle for his clients in a small remote cabin in northern Minnesota. The lures were innovative, 
made with high quality components, and most importantly, were catching fish when no other baits 
were working! Word spread like wildfire, the phone started ringing… and the Northland Fishing 
Tackle® brand was in hot demand! For 40 years now, John and the Northland® team have been 
designing, testing and perfecting an exclusive line of products that catch fish like no other brand 
on the market today. Manufactured in the heart of Minnesota’s finest fishing waters, Northland® 
is one of the country’s leading producers of premium quality jigs, live bait rigs, spinnerbaits and 
spoons for crappies, bluegills, perch, walleyes, bass, trout, northern pike and muskies.

ABOUT Bagley Bait Company
The personality of any company comes from its founder. Jim Bagley was an inventive, fun-loving, 
passionate fisherman who became one the most respected legends in the fishing tackle industry. 
In late 2010, Jarmo Rapala and a group of investors bought Bagley Bait Company. As an admirer 
of Jim Bagley for his attention to quality and of his product ingenuity and innovation, Jarmo initiat-
ed significant changes in operations, enhanced production processes and quality control. Now in 
2020, Northland® Fishing Tackle, along with Jarmo as its Chief Lure Designer, maintain the legacy 
of creating premium balsa crankbaits and topwater lures, as well as jigs and spoons for both fresh-
water and saltwater anglers.

MEDIA CONTACTS: Noel Vick Traditions Media noel@traditionsmedia.com (612) 708-7339



New D-VEC Dry Bag Backpack protects  
your gear and transports like a champ.

Cypress, CA (December 31, 2021) – Boat bags get little respect. They’re overstuffed, bursting at 
the seams – sometimes, quite literally. Boaters and anglers carelessly chuck them in the back of 
trucks before heading to the water. Next, they get crammed in boat compartments that already had 
no room to spare. Finally, out comes the boat bag, only to get drenched, even kicked across the 
deck to store under a seat. Quite the life, and few stand up to the torture. 

With imminent abuse in mind, the brain trust at Daiwa developed the new D-VEC Dry Bag Back-
pack. Tactically hardcore on the outside, the 100% waterproof bag is constructed with light but 
durable Tarpaulin/Nylon PVC coated material to resist wear and tear. Despite the ruggedness, the 
Dry Bag Backpack material is surprisingly soft, and overall weight is not burdensome. All seams 
are robustly reinforced, too, knowing that users will push spatial limits.

The D-VEC Dry Bag Backpack’s external feature set includes an oversized, waterproof zippered 
compartment for quick access to your essentials. Moreover, it offers a rollover and snap design, 
securing the bag’s contents. And the topside nylon handle makes for easy grabs and quick moves.

Last, but certainly not least, is the backpack configuration. You only have two hands, so Daiwa 
built the Dry Bag Backpack to comfortably sling over your shoulders with wide, padded straps to 
ease transport and disperse weight, just in case the walk from the parking lot to the marina is a 
doozy.

D-VEC Dry Bag Backpack features and specifications:
 • 100% Waterproof
 • Soft, marine-grade vinyl 
 • Waterproof, zippered front compartment
 • Nylon topside handle
 • Wide, padded shoulder straps
 • Rollover and snap design
 • Weight: 2 lbs.
 • Dimensions: 16” x 27”

MSRP $79.99
 
For Daiwa’s latest color catalog and/or information on Daiwa dealers in your area, call Daiwa’s 
Customer Service Department at 562-375-6800 or e-mail inquiries to: CSR@Daiwa.com. The URL 
for Daiwa’s web site is www.daiwa.us

About Daiwa Corporation
Daiwa’s first spinning reel rolled off the assembly line in 1955. Since then, the company has grown 
into one of the largest and most influential tackle companies in the world today. To handle sales 
and distribution in the United States, Daiwa Corporation first opened its doors on September 26, 
1966, operating from a small facility in Culver City, California. Today, based in Cypress, California, 
Daiwa Corporation sells tackle throughout the United States, Canada, Central and South Ameri-
ca. From the very beginning, Daiwa’s emphasis has been upon innovation and quality. The result 
is a long list of product features, design and materials that have become standards for the fishing 
tackle industry. Daiwa’s long-standing record of innovation has left a visible mark on the majority of 
tackle manufactured today and continues to advance the sport of fishing. Learn more at daiwa.us

CONTACT: Noel Vick Traditions Media noel@traditionsmedia.com (612) 708-7339







SHOT Show Makes Strong Return to Las Vegas
LAS VEGAS — The Shooting, Hunting and Outdoor 
Trade ShowSM (SHOT Show®), owned and operat-
ed by NSSF®—The Firearm Industry Trade Associ-
ation—made a triumphant return to Las Vegas this 
week, bringing industry professionals together for 
the first time in two years and showing strong attend-
ance.

SHOT Show - 2019 SponsorsAlthough the pandemic 
remains disruptive to American life, the SHOT Show 
and its attendees demonstrated a willingness to push 
forward to conduct business and at the same time 
pay close attention to health and safety precautions. 
In many respects, the 44th SHOT Show exceeded 
expectations.

“With our largest floor plan in history, more than 2,400 attend-
ing exhibitors, and thousands of buyers here to make new 
and meaningful connections, we couldn’t be more pleased 
with the outcome of this SHOT Show,” said Chris Dolnack, 
NSSF Senior Vice President and Chief Customer Officer. 
“This is a very tactile business, and it means a lot to buyers 
to be able to see and handle our industry’s products in person. To our exhibitors, buyers, media, 
and everyone associated with making this year’s show a success, we extend our sincerest appre-
ciation.”

NSSF President and CEO Joe Bartozzi emphasized that the SHOT Show is the engine that helps 
fund NSSF’s efforts to protect industry businesses and fuel their success. “SHOT participants and 
supporters play a huge role in protecting the industry,” Bartozzi said. “NSSF could not do what we 
do on behalf of industry without the financial support of this show.”

The SHOT Show, which ran January 18-21, put a huge range of products for target shooting, 
hunting, outdoor recreation, personal defense and law enforcement purposes on display. Attend-
ees were optimistic for another year of strong sales of firearms, ammunition and accessories—and 
with good reason given back-to-back record-breaking years for firearm purchases. From 2020 
through 2021, background checks related to firearm sales reached 40 million, with more than 11 
million Americans purchasing a firearm for the first time for reasons of personal security, target 
shooting and hunting.

This was the largest SHOT Show ever and marked the first year of expanded exhibit space at 
Caesars Forum, in addition to The Venetian Expo. More than 2,400 companies displayed products 
and services in booths covering more than 800,000 net square feet, an increase from the 692,000 
net square feet of the 2020 show. (The 2021 SHOT Show was conducted virtually.)

Coupled with more than 43,000 registered attendees, the result was a success not only for SHOT 
Show but also a confidence builder for those who track Las Vegas conventions. SHOT Show and 
other trade shows are hugely important to the city’s economy. As the fifth largest trade show in Las 
Vegas, the SHOT Show provides an estimated $88 million in non-gaming revenue to the city.

On the international front, the SHOT Show had representatives from 115 countries register, and 
despite the significant travel restrictions throughout the world, individuals from 100 countries de-



scended on Las Vegas and the SHOT Show, making it truly a worldwide event. The SHOT Show—
which is not open to the public and is for industry professionals only—is the largest trade show of 
its kind in the world.

The expansion at Caesars Forum provided hundreds of companies the opportunity to move from 
the show’s waiting list to booth space on the show floor. Small and medium-size companies, in 
particular, benefitted by being able to reach thousands of potential customers. The new venue re-
ceived high marks from exhibitors and attendees and provided spacious areas for the show’s New 
Product Center and the new SHOT Show eXtra table-top exhibitors section.

“Love the new facility, the comfortable flooring and the lighting,” said Mike Smith of Dead Air Si-
lencers. “From our perspective, the people who are here really wanted to be here. They were 
really focused on business and also catching up in person.”

The overarching sentiment was that while attendance was somewhat down from the last in-person 
show, there were many positives to take away from this SHOT Show.

At Winchester Ammunition’s booth, Nathan Robinson said, “Business is good and everyone is 
happy. We’re not here to see the most people but to see those people who want to do business.”

Jeff Penn of Sightron, maker of precision optical equipment, said, “The show has been good to us. 
We’ve spent quality time with customers and made meaningful contacts. We were able to tell our 
story to people.”

Tara Yager of ETS Group, known for its clear polymer magazines, was pleased with seeing so 
many international attendees. “We’ve had lots of international interest in carrying our brand,” she 
said.

Jonathan Solomon of retailer Redstone Firearms said, “We were able to find new solutions, negoti-
ate better pricing and bond with like-minded people. SHOT Show exceeded our expectations. This 
event has definitely helped Redstone with plans to continue to grow in 2022 and beyond.”

At Ergo Grips, Xavier O’Connell noted, “We are very pleased to see SHOT Show happen. People 
who are here were ready to talk business.”

Steve Thomas and Brad Knopf of Range Systems pointed out that “people were prepared to 
re-engage.”

“Even though attendance was down, we made good contacts and had good conversations,” said 
Tim Mourning of Doublestar, manufacture of modern sporting rifles and 1911-style pistols.

Governors’ Forum

One of the most well-attended special events was the NSSF Governors’ Forum, where six gover-
nors discussed the importance of firearm businesses to their economies and their efforts to attract 
firearm- and ammunition-related companies to locate in their state. Across America, the $7.1 billion 
firearm industry supports more than 342,000 jobs. “One of the reasons we’re all here is to show 
our support for the Second Amendment to our neighbors and communities,” said Nebraska Gover-
nor Peter Ricketts.



Hall of Fame Honors Industry’s Leaders

NSSF announced its  2021 and 2022 Hall of Fame inductees, honoring one woman and five men 
who left indelible marks in the industry and the shooting sports. The NSSF Hall of Fame was 
launched at the 2020 show to honor industry leaders for their contributions to NSSF, the SHOT 
Show and the heritage of target shooting and hunting in America.

Women of the Gun Award

At the sold-out “Women of the Gun Event,” champion shooter and firearm safety advocate Julie 
Golob was named the winner of its first-ever Woman of the Gun Award. The award recognizes 
Golob’s achievements and contributions to the shooting sports, plus her work to promote the mis-
sion and message of the industry’s firearm safety program—Project ChildSafe®

Supplier Showcase

The two-day Supplier Showcase featured 540 OEM third-party suppliers meeting with exhibiting 
manufacturers and exploring their needs for extrusions, fabrication, fabrics, machinery, metal, 
plastics, software, logistical support and tools. Supplier Showcase exhibitor Scott Schaffer, Presi-
dent of Gun Snot, maker of firearm lubricants, said, “We have created so many good contacts, it is 
ridiculous. The return on investment is off the charts, and we’re grateful we got into the show.”

‘SHOT Week’ Highlights

Many official show events cluster around the four days of SHOT Show itself, creating “SHOT 
Week.” Among them was the NSSF/HAVA Golf Classic in support of Honored American Veterans 
Afield, a firearm industry-run charitable organization that helps the healing of disabled combat vet-
erans through participation in hunting and the shooting sports. Also, Industry Day at the RangeTM 
on the day before SHOT Show benefitted from excellent weather and attracted more than 1,700 
members of the media and buyers, as well as 175 exhibiting companies.

Outdoor Demo Space & Welcome Back

For the first time in over a decade, SHOT Show had an expansive outdoor space, where hands-
on demonstrations by manufacturers were presented and where a Welcome Back Happy Hour for 
thousands of show attendees and exhibitors was hosted Wednesday evening by NSSF.

Recognizing the Show’s Sponsors
Major sponsors of this year’s show were Daniel Defense, Norma Ammo, USCCA, Viktos, Guns.
com, Timber Creek Outdoors, Credova, SCCY Firearms, FN and Ram.

visit NSSF.org



APPLICATION FOR NYSOWA MEMBERSHIP
Name: __________________________________________________
Address: ________________________________________________
________________________________________________________
City:____________________________________________________
State: _______ Zip: ___________ 
Phone: _______________________________
E-Mail: ______________________________________ 
Website: ______________________________________
Do you receive payment for your services? ________ 
Other Writer Affiliations: ____________________________________ 

CATEGORIES (Note: fillers are not considered to be articles in applying for Writer status) 
A: Newspaper _______________________________________________  Attach 8 tear sheets 
City: _________________________________________
Circulation: _______________________ Column Name: __________________ 
Published: ___ Daily ___Weekly ___ Monthly ___ Freelance 

B. Magazine ______________________________________________________________________ 
Staff position: ______________________________ Freelance: __________________________ ___ 
___National: Attach two tear sheets. ___ Regional: Attach 4 tear sheets.

C. Lecturer – Attach copies of a published schedule or 4 paid presentations.  
Staff position: ______________________________ Freelance: __________________________ 

D. __ Photographer __ Illustrator __ Artist - Attach proof of publications of film/video, 8 stills, or prints. 
Staff position: ______________________________ Freelance: __________________________ 

E. Book Author – attach a copy of the Publishing House Catalog listing the book.  
Name of Book: ____________________________ Publisher ____________________________ 

F: Editor/Publisher – Attach a copy of a current issue of magazine/newspaper. 
Name of Publication: ______________________________________________________________________

G: Radio/Television – Attach audio/video tape documenting (4) 30 minute or (8) 15 minute (or less) programs. Station: 
____________________________ City: ____________________________ 

H. Public Relations Agency - Attach copies of (6) news releases. 
Staff position or occupation: _____________________________________________________ 

I. Electronic Publishing – Attach 8 published outdoor columns or articles in last 12 mos. Electronic  
Publication: _______________________ web address ______________________________________ 

Applicant’s Signature ______________________________________________ Date: ____________ Active 
Sponsor Signature: __________________________________________ Date: ____________  
Active Sponsor: ______________________________________________________________ 
 Please enclose a check, made payable to NYSOWA, with this application and mail to: 

Stephen George -173 Willie Road, Gloversville N.Y. 12078



APPLICATION FOR  
NEW YORK STATE

OUTDOOR WRITERS ASSN.
SUPPORTING MEMBERSHIP

Supporting Membership Dues: $60.00 per year. 

Our company or organization, wishing to support the New York State Outdoor Writers 
Association (NYSOWA) in its program to further the causes of conservation and wise use of our 
natural resources, and to promote outdoor recreation activities, hereby applies for Supporting 
Membership.

Name: __________________________________________
Position: ____________________ 
Company: ____________________________________________________________________ 
Address: ____________________________________________________________________
____________________________________________________________________ 
City:____________________________________________
State: _______ Zip: ___________ 
Phone: _______________________________
Fax: ___________________________ 
E-Mail: ______________________________________ 
Website: _________________________ 
Contact: _______________________________________ 

Please outline your organization’s interests and activities in the outdoor field:

Applicant Signature: ________________________________________________________ 
Active Sponsor: ______________________________________________________________ 

 Please enclose a check, made payable to NYSOWA, with this application and mail to: 

Stephen George -173 Willie Road, Gloversville N.Y. 12078


