
  GUIDELINES
Our identity guidelines are  
a strategic system that will  
bring consistency to Frintz™ 
communications and ensure 
that the brand is presented  
in a cohesive way.

August 3, 2018

Brand Identity



Frintz™ 
Frintz™ is an innovative, patented advertising service that solves the problem of today’s cluttered 
advertising landscape. Consumers receive free photographs of exceptional quality. The production and 
mailing costs are offset by advertisements that are targeted towards the consumer. During the photo upload 
process, as well as numerous email interactions, consumers provide a wide range of data about which offers 
they want with their photos. Taken as a whole, this service drives the attention and relevance necessary for 
higher conversion and loyalty.
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Typography 
Typography helps us establish cohesiveness across all of our communications. The typeface selected is Serenity. When used 
consistently, it can make our communications identifiable even before they’re read. Sticking with Serenity exclusively lends the 
same look and feel across all communications. Only use the four approved weights of Serenity shown here. 
(Extra Light, Light, Medium and Bold) 

Use Serenity Extra Light for body text in all communications, Medium or Bold may be used as highlighted or bold text  
for emphasis. Serenity Light is for use in presentations, videos and animations with a dark background. Harabara Mais is  
to be used as a replacement for the Logotype and may also be used for headlines.

Serenity Extra Light 
abcdefghijklmnopqrstupwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
123456789$%&!+= 

Serenity Light  
abcdefghijklmnopqrstupwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
123456789$%&!+= 

Serenity Medium 
abcdefghijklmnopqrstupwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789$%&!+= 

Serenity Bold 

abcdefghijklmnopqrstupwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXY
Z123456789$%&!+=

Harabara Mais 

abcdefghijklmnopqrstupwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789$%&!+=

NOTE: 
When typefaces are not available use Helvetica.

Helvetica Regular
abcdefghijklmnopqrstupwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY
Z123456789$%&!+=

Helvetica Bold
abcdefghijklmnopqrstupwxyz
ABCDEFGHIJKLMNOPQRSTUVWX
YZ123456789$%&!+=

Available from Adobe Typekit

Purchased Opentype and web safe typeface



Colors 
There are three primary colors, red and black & white. These three colors will 
meet most common needs. The secondary colors are two grey’s that can be 
used for borders and backgrounds. The secondary colors may also be used for 
design elements and for emphasis. 

The logo is to be reproduced only in the primary colors as indicated throughout 
this document. Black for laser printed documents such as letterheads and 
envelopes. Solid red for single color press runs and process colors for full color or 
multi color printing. 

See the chart below for RGB, CMYK and HEX color values for reproduction.

R: 255 
G: 255 
B: 255 

C: 0 
M: 0 
Y: 0 
K: 0 

FFFFFF

R: 204 
G: 0 
B: 0 

C: 4 
M: 88 
Y: 98 
K: 12 

CC0000

R: 127 
G: 178 
B: 240 

C: 53 
M: 25 
Y: 0 
K: 0 

BFBFBF

R: 78 
G: 122 
B: 199 

C: 76 
M: 51 
Y: 0 
K: 0 

666666

Basic Color Palette

RGB Colors

Process CMYK Colors

R: 78 
G: 122 
B: 199 

C: 76 
M: 51 
Y: 0 
K: 0 

000000

Hex Web Colors



Logo Nomenclature 
A few key terms to better determine what to ask for when 
requesting design assistance.

Mark Logotype

Logo

Trademark

NOTE: 
The trademark must be included in all uses of 
the logo or logo mark. It also is to be used as 

part of in-line text of the company name.

1/2 Logo 
height

Logo 
height

Vertical Logo 
The Logotype is 
the same width 
as the mark.

Horizontal Logo



Logo 
Clear Space 
We have specified a minimum of clear 
space to protect our logo and help it 
stand out with maximum impact. 

The clear space should equal the 
space between the mark and 
logotype. This rule should be applied 
in most applications. 

No other text or graphics are to enter 
into the clear space of the logo and 
any bounding box or color 
background should be at least  
the size of the clear area.

Logo Safe Area 
No other logos are allowed within this 
safe area. Logo safe area is determined 
by the narrowest width of the page.

Graphic 
Safe Area



Logo 
Minimum Sizes 
The minimum size requirement for the logo is determined by its use. Since there are so many possible uses for the logo 
no single standard can be determined. See the guidelines below for determining your needs.

Favicon 
32 x 32 pixels

75 pixels high

0.75 inch high

1.5 inch high

Minimum size for reproduction on 
apparel and give aways

Minimum size for print reproduction

Web site standard size for banner

Favicon icon for use on websites only

180 x 180 pixels 
iPhone App Icon for Retina display



Examples of Use 
The colors of the logo are part of the brand. There are three acceptable variations of the color scheme for various use. 
Deviation from those acceptable schemes is not acceptable.

Acceptable Use of Logo

Normal use Black only for  
one-color printing

White only for printing on 
black or dark background

Not Acceptable Use of Logo

One color other 
than black or white

Changing the 
brand colors

adding a 
gradation

Reversing the 
colors

Flipping or rotating 
logo or logotype



Symbols 
Descriptive Icons for Print and Web 
These additional icons are designed to match the logo mark, the use of the red field and rounded corners mimics the brand. 
The graphics within the icon also used rounded shapes, reinforcing the brand. Additional icons can be added as needed.

Logo Mark Sign-up Tell Us Upload



123 MyStreet Lane
Rochester, New York 12345

585–555–5555
info@frintz.com

www.frintz.com

www.frintz.com
The Experience

John Smith
President

Business Cards 
Our business cards communicates our identity. When used consistently they, reinforces our brand and all it represents.

Serenity Extra Light 9 pt

0.75 inches Serenity Bold 14 pt

Serenity Medium 12 pt

1.25 inches

Serenity Extra Light 14 pt

Serenity Extra Light 17 pt

Front of Card Back of Card



 

August 3, 2018 

Trenz Pruca 
4321 First Street 
Anytown, State ZIP 

Dear Trenz, 

Lorem ipsum dolor sit amet, ligula suspendisse nulla pretium, rhoncus tempor 
fermentum, enim integer ad vestibulum volutpat. Nisl rhoncus turpis est, vel 
elit, congue wisi enim nunc ultricies sit, magna tincidunt. Maecenas aliquam 
maecenas ligula nostra, accumsan taciti. Sociis mauris in integer, a dolor 
netus non dui aliquet, sagittis felis sodales, dolor sociis mauris, vel eu libero 
cras. 

Ac dolor ac adipiscing amet bibendum nullam, lacus molestie ut libero nec, 
diam et, pharetra sodales, feugiat ullamcorper id tempor id vitae. Mauris 
pretium aliquet, lectus tincidunt. 

Consectetuer arcu ipsum ornare pellentesque vehicula, in vehicula diam, 
ornare magna erat felis wisi a risus. Justo fermentum id. Malesuada eleifend, 
tortor molestie, a a vel et. Mauris at suspendisse, neque aliquam faucibus. 

Sincerely yours, 

Urna Semper

info@frintz.com www.frintz.com

Letterhead 
Our stationery communicates our identity  
in internal and external communications.  
Our stationery, when used consistently,  
reinforces our image and all it represents.

1.25 inch width

Serenity Extra Light 14 pt

Serenity Extra Light 12 pt

1.5 inch 
margin

1.5 inch 
margin



Promotional Photographs 
Examples of Stock photography to be used for web, mobile, and print designs. Photography should be diverse, high quality and be 
representative of typical consumer photographic scenes. No photography can be used without proper licensing.

Source: iStock.com



Promotional Materials: Polo Shirts 
Promotional staff apparel for use during public events, such as conferences and trade shows.

White Polo Shirt Red Polo Shirt



Promotional Materials: T-Shirts 
Promotional give-aways for recognition rewards and advertising. If using a non-white t-shirt, the logo and logo mark 
should be reproduced in white.

Back Front



Promotional Materials: Mugs 
Promotional give-aways for recognition rewards and advertising.



Frintz™ Trademark 
The terms:  “Frintz™” is a trademark, owned and 
overseen by DirectMail 20/20 and The Testa Group, 
and are subject to all applicable laws governing the 
use of trademarks.

123 MyStreet Lane 
Rochester, New York 12345 

www.frintz.com 
info@frintz.com 
585–555–5555 

Sales: 585–555–5555 
Marketing: 585–555–5555 
Partnerships: 585–555–5555 

© 2018 Frintz™, All rights reserved. 
August 3, 2018

Contact Information


