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INTRODUCTION 
 
A radio station today must step-up their game in order 

to compete; what worked only 5-10 years ago cannot be 

expected to keep a station on the edge with its audience. 

For years, Radio Free Asia (RFA) has had a strong 

presence internationally with our shortwave broadcasts 

supplemented by a few medium wave and FM 

affiliates. How does a network or station on a 

shoestring budget compete while remaining within its 

resources? Here, we will examine many of today‟s 

multimedia options and share with you some lessons 

learned as we expanded beyond radio waves and 

embraced the world of multimedia. It is hoped that 

through this paper we can impart some insight to you 

about our information systems and educate you on how 

we incorporate video for use on the Internet and all the 

while, maximize the use of social media tools. You will 

come to know what has worked for us but we will also 

share examples of what has not worked. In the end, we 

hope we can help you avoid some hard lessons. 

 

In order for you to better understanding what we do, 

you need some background about RFA first.  Our 

mission is to provide accurate and timely news and 

information to Asian countries whose governments 

prohibit access to free press. Guided by the core 

principles of freedom of expression and opinion, RFA 

serves its listeners by providing information critical for 

informed decision-making. With our headquarters in 

Washington DC, RFA is mandated to broadcast to 

China, Tibet, North Korea, Vietnam, Cambodia, Laos, 

and Burma.  RFA‟s programming primarily comprises 

domestic news and information of unique and specific 

interest to our listeners.  All broadcasts are in local 

language(s) and dialects.  Each RFA language service is 

distinctive, reflecting the particular culture, language, 

and preferences of our listeners. Lastly, RFA adheres to 

rigorous journalistic standards of objectivity, accuracy, 

and fairness.  RFA aims to retain the greatest 

confidence amongst our listeners and to serve as a 

model on which others may shape their own emerging 

journalistic traditions.  

 

RFA is a private, nonprofit corporation and is funded 

by an annual grant from the Broadcasting Board of 

Governors. RFA does not express editorial opinions but 

provides news, analysis, commentary, and cultural 

programming in the languages of the country of 

broadcast. A combination of U.S. government-operated 

transmitters and a variety of shortwave lease facilities 

support the broadcast. RFA‟s headquarters are located 

in Washington DC and maintains offices in Hong 

Kong, Taipei, Bangkok, Seoul, and Phnom Penh, as 

well as stringer offices in Dharamsala, India and 

Ankara, Turkey. 

 

On September 20th 2004, RFA Web sites in nine Asian 

languages, plus English, and several additional dialects 

were launched. Since then, the sites are continuously 

updated with news and features from Asia. 

 

Conversion systems were introduced in order to display 

Uyghur and Cantonese in all scripts of the same 

languages. For example, Uyghurs can read the news in 

Arabic, Cyrillic or in Latin-based script if they wish. 

Cantonese people can read the news in traditional or 

simplified characters. In late 2005, all broadcast 

programming was made available via podcast as well as 

RSS feeds. In the course of 2006, RFA introduced 

videos, blogs and message boards with readers and 

listeners comments. By 2007, eye-witness accounts, 

mostly in the form of videos and photos taken with cell 

phones, started pouring in to our news room. Our 

editors, researching and vetting this budding citizen 

journalism, integrated this new form of reporting to our 

daily online posts.  RFA is present on major social 

network platforms such as YouTube and offers its news 

reporting content and ethics as a model of information 

sharing.  Today‟s RFA online at www.RFA.org, is a 

vibrant community of virtual friends, sharing views and 

information, and being a part of the citizen‟s discourse 

that their respective government denies them. 

 

“Our job: quite simply, to bring news and information 

about their own country to populations denied the 

benefits of freedom of information by their 

governments.” 

     -Richard Richter,  

       RFA‟s Founding President 

 

RADIO IS OUR BACKBONE 

 

Since Radio Free Asia‟s inception, radio continues to 

be our main platform for program delivery; after all, the 

word „radio‟ is part of our company‟s name.  To date, 

the majority of our work is geared towards the 

programming we transmit on shortwave. RFA 

programming is also available in some cases on AM 

radio and, especially for our Cambodian service, on FM 



affiliates. It is interesting to note that the FM broadcasts 

are very popular with the audience. At your station you 

may not have as many differing broadcast bands or 

frequencies to worry about, but we are all in this 

together; we all promote our specific programs and 

continually work to reach the greatest audience 

possible.  

 

While living outside of Clovis, New Mexico in 1977, I 

listened to the local Top 40 station, KTQM. I was 

young, impressionable and brand new into the US Air 

Force. KTQM played the hits I wanted to hear, but the 

staff also made public appearances and they had cool 

contests; hey, it was the 70‟s and that was what local 

radio stations did.  I called during a contest once and 

even won!  Granted, winning a 6-pack of Pepsi was not 

something to write home about, but it gave me a 

stronger connection to the station and their staff.  Now 

that I live in Virginia, I listen to WBQB out of 

Fredericksburg, Virginia.  They have a big-city sound 

but with a small-town feel.  Funny enough, they play 

the hits, the staff makes public appearances and they 

have cool contests.  It almost sounds like nothing much 

has changed in 30 years.   

 

THE NEW RADIO STATION 
 

Having just an on-air presence is no longer the 

standard; are you surprised?  Paradigms have shifted. 

When did the changes begin?  I‟ll take a stab at it; let us 

set the benchmark at the introduction of the Internet to 

the general public. Not only as users and surfers, but as 

broadcast professionals that discovered the Internet for 

what it was; a place to advertise our station, show off 

our on-air personalities, promote our sponsors and 

contests, and so on and so forth. Are there any radio 

stations today that do not have a web site yet?  Maybe, 

but my money is on 100% of all stations have some 

web presence.  All you need is a URL and a little basic 

HTML code, like this, and you are not only nation-

wide, but you are worldwide: 

 

     <html> 

     <body> 

     <center> 

     My radio station!<br> 

     The longer you listen, the later it gets!<br> 

     </center> 

     </body> 

</html> 
 

Here are the results: 

 

 
 

SOCIAL MEDIA TO THE RESCUE 
 

Facebook, YouTube, MySpace, Twitter, Flickr, 

LinkedIn, Plaxo, and more; they are all social media. 

What to chose and where do you put limited resources?  

It would seem you should have a presence on all of 

them, right?  And who is better suited to this technically 

than the station engineer, right?  Smart station 

management, or management of any other company for 

that matter, can reach out to their audience and potential 

audience by creating a web presence on one, or many 

social networking platforms. Social media can take 

many forms including Internet forums, weblogs, social 

blogs, wikis, podcasts, pictures, videos, rating and 

bookmarking. Examples of social media technologies 

are blogs, vlogs, picture-sharing, wall-postings, email, 

instant messaging, music-sharing, and voice over IP 

(VoIP). Many of these services can be integrated 

through social network aggregators like Mybloglog and 

Plaxo.  A few of the big players in social media are 

Facebook, YouTube, and MySpace. Let us take a brief 

look at some of them, what their purpose is, and a few 

examples of how broadcasters are successfully using 

social networking to build audience loyalty and 

increase their numbers.  

 

Facebook 
 

Millions of people use 

Facebook everyday to keep up 

with friends, upload photos, 

share links and videos, and 

learn about friends and 

colleagues. Many of us have 

been able to reconnect with 

many from our past; old 

boy/girl friends, class mates, long lost family members, 

coworkers, and more. Facebook is the world‟s most 

popular social networking website.  As of December 

2009 Compete.com ranked Facebook as the most used 

social network by worldwide monthly active users, 

followed by YouTube, then MySpace. 



 
2009 summary of unique visitors to the big 3: Facebook, YouTube, and MySpace. 

 

Facebook users can add friends, send them messages, 

and update their personal to notify friends about 

themselves. Users can also join networks organized by 

city, workplace, or school. Facebook‟s name comes 

from the colloquial name of books given at the start of 

the academic year by university administrations with 

the intention of helping students to get to know each 

other better. 

 

Mark Zuckerberg founded Facebook with his college 

roommates and fellow computer science students while 

he was a student at Harvard University. Facebook‟s 

membership was initially limited to Harvard students of 

but was soon expanded to other Boston area colleges 

including the colleges of the Ivy League, and Stanford 

University. Later, it expanded even further to include 

any university student, then high school students, and 

finally, anyone 13 and over. Today, Facebook has more 

than 350 million active users worldwide.   

 

Facebook has not been without its problems either. 

Facebook had been blocked intermittently by several 

countries including Syria, the People‟s Republic of 

China, Vietnam, and Iran. It has also been banned by 

many businesses to discourage employees from wasting 

time using the service. Privacy has also been an issue, 

especially since it has been compromised several times. 

Facebook has been involved in controversy over the 

sale of data; they also settled a lawsuit regarding claims 

over source code and intellectual property.  

 

Radio Free Asia has maintained a presence on 

Facebook for the past few years at 

www.facebook.com/pages/Radio-Free-

Asia/31744768821?ref=mf.  At RFA‟s Facebook page, 

you can see that there are currently over 830 fans 

registered with the site; visitors get exclusive content 

and can interact with Radio Free Asia right from 

Facebook. If you click on the Facebook link posted in 

any story, it will add the link in to your own Facebook 

page. We hope you will be a fan too. 

 

“Giving people the power to share and make the world 

more open and connected.”  

                   -Facebook 

 

YouTube 
 

Unbelievably, YouTube has 

only been around since 2005. 

Led by Chad Hurley and Steve 

Chen, YouTube claims to be 

the leader in online video, and 

the premier destination to 

watch and share original 

videos worldwide through the 

Web. YouTube lets people upload and share video clips 

on their website, www.YouTube.com, and across the 

Internet through other websites, mobile devices, blogs, 

and email.  There are no restrictions on who can watch 

YouTube videos. Everyone can see first-hand accounts 

of current events, political and global issues, find 

videos about their hobbies and interests, and discover 

the unusual. The wide range of topics covered by 

YouTube has turned video sharing into one of the most 

important parts of Internet culture. As more and more 

people capture special moments on video, YouTube 

empowers them to become broadcasters. YouTube has 

established many partnerships with leading content 

providers like such as CBS, the BBC, Universal Music 

Group, Sony Music Group, Warner Music Group, 

NBA, and The Sundance Channel.   

 

Unregistered users can watch the videos, while 

registered users are permitted to upload an unlimited 

number of videos. The account profiles of registered 

users are referred to as channels. At the YouTube site, 

you only need to type in keywords or a search string to 

find videos associated with your interests.  For 

example, here is what you might see when you type in 

„National Association of Broadcasters‟; as of this 

writing, it returned 10,800 results: 



 
 

The broadcasting subjects you can search for are 

endless; Society of Broadcast Engineers, radio, 

transmitters, and more. Do you need more information 

about an engineering challenge? Look for it on 

YouTube.  Need to research a broader subject?  Look 

for it on YouTube. Most of us understand this already, 

but now think of YouTube as a way to communicate 

about your station.   

 

Radio Free Asia‟s presence on YouTube is important as 

a way for us to distribute news and information 

worldwide but it is also important to being more 

contemporary and reaching out to our audience on 

through any media possible.   When entering Radio 

Free Asia as the search string on YouTube, we received 

983 results: 

 

 

Remember we read about KTQM in Clovis, New 

Mexico earlier?  When entering the station‟s call letters 

into YouTube‟s search string, we only received 21 

results and from the initial view below, there do not 

seem to be any videos that have anything to do with this 

radio station: 

 

 
 

What could the radio station do?  Hold a video 

competition for the best commercial promoting the 

station; place all entries on YouTube and put the winner 

not only on the Internet, but run it on local television 

too.  They could be burned to CD‟s or DVD‟s and 

mailed to local listeners too. There are plenty of other 

ideas to pursue for any station, but it does take 

resources to move beyond the norm.  You also need to 

come up with the answer of whether it is worth it.   

 

Radio Free Asia is no stranger to jamming of our 

shortwave frequencies or having our website blocked in 

some of our target countries; it seems that YouTube 

suffers the same fate.  Several countries have blocked 

access to YouTube since its inception, including the 

People's Republic of China, Morocco, Thailand and 

Turkey. While YouTube is blocked in these countries, it 

is possible to access the site through the use of proxy 

sites.  Schools in some countries have also blocked 

access to YouTube because of students uploading 

videos of bullying, fights, racist behavior, and other 

behavior considered inappropriate.   

 



MySpace 

 
MySpace is the third most 

popular social networking 

website of the big three. With 

its headquarters in Beverly 

Hills, California, it shares 

office space with its parent 

company, Fox Interactive 

Media. In 2006, MySpace was 

the most popular social networking site in the United 

States but based on monthly unique visitors, was 

eventually seconded internationally in 2008 by 

Facebook. According to MySpace, the 100 millionth 

account was created on August 9, 2006, in the 

Netherlands.   

 
How MySpace started after the launch of Friendster in 

2002; several eUniverse employees with Friendster 

accounts saw its potential and decided to mimic the 

more popular features of the website. In the summer of 

2003, the first version of MySpace was launched with a 

complete infrastructure including finance, human 

resources, technical expertise, bandwidth, and server 

capacity available for the site immediately so the 

MySpace team was not burdened with the usual 

problems associated with a start-up business.  

 

Today, MySpace continues to operate completely on 

revenues generated by selling advertising as MySpace 

does not provide any features-for-pay. Through its 

website and affiliated ad networks, MySpace is second 

only to Yahoo! in its capacity to collect data about its 

users and then use behavioral targeting to select the ads 

each visitor sees. 

 

MySpace has not been without its problems either.  

From an engineering, or technician standpoint, one 

problem is that MySpace pages are usually designed by 

private individuals with little to no experience in 

properly coding HTML, therefore, quite a few pages do 

not satisfy the criteria for valid HTML or CSS laid 

down by the W3C. Poorly formatted code can cause 

accessibility problems for those using software such as 

screen readers. As of January 2010, the MySpace home 

page failed HTML validation with 152 errors using the 

W3C's Validator found at http://validator.w3c.org.  

Here are the results from that validation:  

 

 
W3C Validator shows 152 errors on MySpace.com 

 

Additionally, MySpace is set up so that anyone can 

customize the layout and colors of their profile page 

with virtually no restrictions, provided that 

advertisements are not covered up. Since MySpace 

users are usually not skilled web developers, this can 

cause further problems. Poorly constructed MySpace 

profiles can lock up web browsers due to poor coding, 

or as a result of a user placing a number of objects on 

their page requiring a great deal of  bandwidth, some 

videos and audio files, at least in the past, were played 

simultaneously as the users profile loaded. While 

MySpace blocks potentially harmful code from profiles, 

users have occasionally found ways to insert such code 

like Java Script. PC World cited this as its main reason 

for naming MySpace as #1 in its list of twenty-five 

worst web sites ever.  While these may seem like 

stumbling blocks to any radio station‟s use of MySpace, 

the shear popularity of the site makes it a great 

opportunity in finding ways to promote your station.  

 

Twitter 
 

Launched in March 2006, 

Twitter has grown into a real-

time short messaging service 

(SMS). Around the globe, 

people follow the sources most 

relevant to them and access 

information, oft times as it 

happens, all on Twitter. 

Signing up for Twitter is free. Once you have an 

account on Twitter, you are officially a „tweeter.‟ Any 

posting you make is a tweet.  Tweeters do not 

necessarily expect a response from a „follower‟ when 

they post a tweet. Updates from your friends and family 

to do get sent to your phone, instant messenger client, 

or web site but you are only expected deal with these 

incoming tweets only as much as you care. 

 

According to Twitter, “Simplicity has played an 

important role in [our] success. People are eager to 

connect with other people and Twitter makes that 

simple.” Twitter asks one question, "What's 

happening?" Any single tweet must be less than 140 

characters and can be sent via mobile texting, instant 

http://validator.w3c.org/


message, or the web.  “Twitter's core technology is a 

device agnostic message routing system with 

rudimentary social networking features. By accepting 

messages from SMS, web, mobile web, instant 

message, or from third party API projects, [we] make it 

easy for folks to stay connected.” Twitter was used by 

candidates in the 2008 U.S. presidential campaign 

throughout the race. The first criminal prosecution 

arising from Twitter posts began in April 2009 and 

resulted in the FBI arresting Daniel Knight Hayden; 

Hayden was accused of sending tweets threatening 

violence in connection with his plan to attend a protest 

in Oklahoma City, Oklahoma. Twitter has been 

incorporated into History classrooms at the University 

of Texas at Dallas where the class sizes are large; this 

ingenious use of Twitter gives more students the 

opportunity to express their views in class discussions 

and the size limitation on tweets forces each student to 

write succinctly. Lastly, in June 2009, Iranian protesters 

used Twitter as a rallying tool and as a method of 

communication with the outside world after alleging 

fraud in the Iranian presidential election and when the 

Iranian government tried to block communications with 

the outside world.  

 

 
Find tweeter Rick Dees at twitter.com/rickcom 

 

Fans say Twitter is a good way to keep in touch with 

busy friends. But some users are starting to feel the 

stress of being 'too' connected and receiving too much 

input.  As tweets start to arrive in greater numbers, a 

user must come to grips with all the messages that 

arrive at odd hours, sometimes higher cellphone bills 

and the endless stream of announcements saying what 

followers are doing every moment of the day. While 

they are only a small portion of the daily tweets, 

unfortunately spammers have also discovered Twitter 

and can manage to hook to your page, or „follow you‟ 

on Twitter.  

 

There are other dilemmas associated with Twitter too, 

especially when used in broadcasting.  Let us assume 

you encourage a coworker to set up an account and 

regularly tweet. What do you do if that person quits, or 

heaven forbid, they get fired?  Who owns the work 

related Twitter account and who maintains it? Can your 

coworker write what they please while still representing 

your radio station?  At Radio Free Asia (RFA), we do 

have official accounts but these are only used for 

pushing stories; personal Twitter accounts remain under 

control of the employee but cannot be used for personal 

blogging if it violates any of RFA‟s journalistic ethics. 

RFA maintains a presence on Twitter at 

www.twitter.com/dc20036.   

 

 
RFA tweets at twitter.com/DC20036 

 

Flickr 
 

Do you have pictures from 

your recent remote broadcast 

to share with the world? If not, 

you should! And you should 

be sharing most everything 

you can.  Why not, eh?  The 

more you share with your 

audience, the more they will 

feel connected to everything you and your station staff 

are involved with.  Are you pushing green living?  

Show it in pictures on Flickr.  Are you organizing 

donations for a recent disaster?  Show it in pictures on 

Flickr. It is a stable repository not only for personal 

photos that you can share with family and friends, but it 

is also a great tool that you can use to promote your 

station.  

 

Created in early 2004, Flickr is basically an image and 

video hosting website, a web services suite, and an 

online community. Besides sharing photographs, Flickr 

is also used extensively by bloggers to host images they 

embed in blogs and other social media. Flickr is one of 

the best known online photo management and sharing 

applications available today; it provides a way to get 

your photos and videos to the people that matter to you. 



A standard Flickr account is free, so there is the 

immediate draw to most anyone, but they do offer Pro 

accounts.  With a free account, users can upload 100 

MB of images a month and 2 videos. Additionally, if a 

user of a free account has more than 200 photos on the 

site, they will only be able to see the most recent 200 in 

their photo album; the other photos are still stored on 

the site and links to these images in blog posts remain 

active. An important note here is that if a free account is 

inactive for 90 consecutive days, it will be deleted. Pro 

account users can upload an unlimited number of 

images and videos every month; they also receive 

unlimited bandwidth and storage. Pro account users 

receive ad-free browsing and also have access to 

account statistics; this could come in handy when you 

have to justify the expense to your station‟s financial 

officer.  

 

You can still upload media from your desktop, send it 

by email, or use your camera phone. Once you have 

photos on Flickr, you can edit each to get rid of red eye, 

crop a photo, or use creative fonts and effects.  When 

done, you can organize your media into collections then 

add tags to help further organize your photos and 

videos. Through user groups and privacy controls, you 

can share your media only with those you want to 

receive it.  Afterwards, you can make cards, photo 

albums, prints ready for framing, DVDs and more.   

 

The goal of Flickr is two-fold:  help people make their 

content available to the people who matter to them; and 

enable new ways of organizing photos and video. 

According to Flickr, “…we want to get photos and 

video into and out of the system in as many ways as we 

can: from the web, from mobile devices, from the users' 

home computers and from whatever software they are 

using to manage their content. And we want to be able 

to push them out in as many ways as possible: on the 

Flickr website, in RSS feeds, by email, by posting to 

outside blogs or ways we haven't thought of yet… Part 

of the solution is [also] to make the process of 

organizing photos or videos collaborative. In Flickr, 

you can give your friends, family, and other contacts 

permission to organize your stuff - not just to add 

comments, but also notes and tags… And as all this 

info acts as metadata, you can find things so much 

easier later on, since all this info is also searchable” 

 

“Share your pictures. [and Video] Watch the world.” 

- Flickr 

 

 
 
 
 
 

Podcasts 
 

As a refresher, a podcast is an 

audio recording that is 

available through the Internet 

and is normally offered as a 

continuing series of feeds or 

broadcasts. Apple‟s iTunes is 

probably the most popular 

software to subscribe to, and 

receive podcasts.  Podcasts are becoming „old school‟ 

quickly as it was the next best social media technology 

years ago.  

 

Many of us have written at least a few lines of HTML 

code in our time, but what does it take to advance your 

usage of the web beyond a basic web page?  At Radio 

Free Asia, a few of us wrote XML code in 2006 to set 

up podcasts of radio and video programming; after all, 

it was the latest „thing‟ at the time and a „must‟ for a 

radio station. We not only wanted to be on the „cutting 

edge‟, but also serve our audience in ways never tried 

before. Here is a sample of XML code we wrote for a 

vodcast, or video podcast: 

 

  <?xml version="1.0" encoding="UTF-8"?>  

  <rss   xmlns:itunes="http://www.itunes.com/DTDs/ 

  Podcast-  1.0.dtd" version="2.0">  

    <channel>  

        <title>Xing's Demo Video</title>  

        <itunes:author>RFA Technical  

         Operations</itunes:author>  

        <link>http://www.techweb.rfa.org</link>  

        <description>Xing Xang's Bi-Monthly Call-In  

        Program</description>  

        <itunes:subtitle>Hear and see the  

        program.</itunes:subtitle>  

        <itunes:summary>Programs provided as a 

     courtesy of RFA.</itunes:summary>  

        <language>EN</language>  

        <copyright>(c) 2006 Radio Free Asia</copyright>  

        <itunes:owner>  

            <itunes:name>RFA Technical  

            Operations</itunes:name>  

            <itunes:email>xx@rfa.org</itunes:email>  

        </itunes:owner>           

        <category>Discussions of Labor in  

         China</category>  

        <itunes:category text="Technology"></itunes: 

        category>  

        <item>  

        <title>Demo of Xing's Program</title>  

        <itunes:author>RFA Technical  

        Operations</itunes:author>  

        <description>Demo of Xing's first  



        vodcast.</description>  

          <itunes:subtitle></itunes:subtitle>  

          <itunes:summary></itunes:summary>  

          <enclosure url="http://www.techweb.rfa.org/ 

          XingDemo.wmv" length="1024"  

          type="video/mov" />  

             <guid>http://www.techweb.rfa.org/ 

              XingDemo.wmv</guid>  

          <pubDate>Friday, October 27 2006  

           21:00:00 UTC</pubDate>  

          <itunes:explicit>no</itunes:explicit>  

          <itunes:duration>00:29:25</itunes:duration>  

          <itunes:keywords>China, Labor, Xing,  

            Xang</itunes:keywords> 

          </item>  

      </channel>  

  </rss> 

 

Our podcast coding is now well beyond this, but at the 

time it was sufficient; it was simply copied from 

another source, then adapted to suit RFA‟s network 

structure.  

 
RSS 

 
RSS, or Really Simple 

Syndication, is a group of feed 

types from the Internet used to 

publish works that are 

frequently updated.  Examples 

are blog entries, news 

headlines, audio, and video 

files.  RSS feeds can be read 

an aggregator or RSS/feed reader software which can 

be on your desktop, mobile device, or on the Internet. A 

standardized XML file format allows the information to 

be published once and viewed by many different 

programs. A person subscribes to a feed by entering 

into the aggregator the feed's Uniform Resource 

Identifier (URI).  The URI is a string of characters used 

to identify a name or a resource on the Internet. In some 

cases, potential subscribers only need to click on the 

RSS icon in their web browser begin a subscription. 

The aggregator checks the user's subscribed feeds 

regularly for new versions, downloads any updates it 

finds, and provides a user interface to monitor and read 

the feeds.   

 

Most radio stations have regular staff that, in their own 

right, are local personalities and stars.  These are the 

people that you should encourage to create and use RSS 

feeds to the station‟s advantage. For that matter, anyone 

that has a regular segment or feature on your station 

will benefit from using RSS. 

 

 

Blog 
 
Web logs, or blogs, are websites usually 
maintained by an individual with regular entries 
such as a commentary, descriptions of events, or 
other materials including media like audio, 
graphics or video. Entries and updates are 
typically displayed in chronological order from the 
most recent to the oldest entry. 
While many blogs offer commentary or news on a 
particular subject, there are blogs that are 
personal online diaries. A typical blog combines 
text, images, and links to other blogs, Web pages, 
and other media related to its topic. The ability of 
readers to leave comments in an interactive format 
is an important part of many blogs. Microblogging 
is another type of blogging, featuring very short 
posts. 
 
Who’s blogging?  Here are a few names you might 
recognize:  President Barack Obama, Katie Couric 
and Howard Stern.  For President Obama, the 
blog is actually titled the White House Blog and is 
found at www.whitehouse.gov/blog. Through 
this link you can also find links to 8 other 
government blogs including the Middle Class Task 
Force Blog and the Open Government Blog.   
 
Katie Couric is the anchor and managing editor of 
the CBS Evening News, a 60 Minutes 
correspondent and anchor of CBS News 
primetime specials. Katie Couric’s blog can be 
found at www.huffingtonpost.com/katie-couric.  
 
From the standpoint of blogging to promote radio, 
Howard Stern gets it. Broadcasting on Sirius/XM 
satellite radio, Howard Stern has many blogs 
dedicated to his daily program; one of the many is 
at www.wcqj.com.   
 

 

          

http://www.huffingtonpost.com/katie-couric


  
Who’s blogging?  The White House, Katie Couric, 

Howard Stern and more! 

Video 
 

Video for radio is good, especially when it encourages 

greater listenership and loyalty. When was the last time 

your audience was abuzz about your station or excited 

someone that works at your station? Any TV news 

report that has anything to do with a radio station is 

usually a good thing; as we say very often, even bad 

publicity is good publicity.  Who has a camcorder in the 

station?  Do you have a webcam stream of your on-air 

radio hosts?  One reason to avoid this is that people are 

easily bored with a „talking head‟ shot of any 

broadcaster, or a wide shot of a radio studio where you 

only see the hosts do their program; in many cases this 

is just boring TV.  Some people though, really like it.   

At the end of 2005, just prior to his move to Sirius 

satellite radio, Howard Stern performed his last 

broadcast on terrestrial radio; Yahoo! reported that 4.4 

million viewers tuned in to the webcast of this event. 

Even though it was heavily publicized, it also showed 

the ability of a radio to use video and the Internet to its 

advantage. 

 

Acquiring the video can be a problem if you have not 

budgeted for a camcorder. Luckily, there are low cost 

camera‟s available in addition to the ability to stream 

video from smartphones.   

 

First of all, camera‟s meant to shoot quality video, have 

been known to be expensive.  A decent camera, like the 

Canon XL-1, cost close to $3000 just a few years ago. 

This is not a small investment for many of us. But 

today, one of many inexpensive options is the Flip 

Mino.  Now owned by Cisco, Pure Digital started 

selling its consumer-friendly mini camcorder, the Flip 

Mino, in 2007. The Mino is slightly larger than a deck 

of cards and has a built-in USB connection. The 

camcorder was designed to provide an easy and simple 

way to take video and then upload it to popular Internet 

sites like YouTube and MySpace. 

 

Depending on which Flip video product you buy and 

how much memory it has for storage, it can cost $100 

to $229 and each can record up to 30 minutes or 60 

minutes of video. The integrated software also makes 

the device easy to use and simple to upload videos to 

PCs or Macs. The product line has grown and now 

includes the Flip MinoHD, their version of a high-

definition camera. At RFA, we have a few Flip Mino‟s 

at RFA but have yet to buy the MinoHD.  When a 

camcorder is this small, it is perfect for use in countries 

where anyone with professional audio and video gear is 

suspect. It‟s small size and quality recording is perfect 

for our needs and supplements our small inventory of 

video gear.   

 

As a free app for Apple‟s iPhone, UStream is a great 

live interactive video broadcast platform that enables 

anyone with a camera and an Internet connection to 

quickly and easily broadcast to a global audience. In 

less than two minutes, you become a video broadcaster 

by creating your own channel on UStream or by 

broadcasting through your own site.  This gives you the 

ability to engage and build upon your audience and give 

greater recognition to your stations brand.  

 

UStream's one-to-many live interactive video 

encourages broadcast-to-viewer and viewer-to-viewer 

interaction, empowering a much more engaging 

experience for everyone involved. With UStream's 

interactive broadcast functions, viewers can personally 

interact directly with whoever you have broadcasting. 

UStream viewers can watch specific broadcasts or 

explore various networks like music, talk shows, sports 

and politics.  

 

UStream Mobile allows you to experience live 

interactive streaming while on-the-go. View, record, 

broadcast and send updates to Twitter, Facebook, 

UStream and YouTube to instantly activate your 

audience and easily interact with your viewers. 

 

Radio Free Asia‟s mobile video platform is LiveCast. 

Like UStream, LiveCast empowers you to have live 

video streaming directly from a cell phone, mobile 

internet device, PC or Mac to anyone connected to the 

Web. Coupled with GPS-enabled mobile devices, 

LiveCast adds detailed location data within each frame 

of the video stream. The integration of location based 

services (LSB) with the stream enables dynamic 

mapping of the video. It also opens the door to a 

number of new solutions to help users improve, 

promote, inform, entertain and in the long run boost 

profitability for professional broadcasters. LiveCast has 

developed automated streaming media technologies for 

Avid, Cisco, HP-Compaq, Intel, JVC, Microsoft, and 

more. These same technologies can be used by anyone 

with a mobile device to stream live video of personal or 

professional activities and events. LiveCast is being 

used on a daily basis by many broadcasters, 

municipalities to monitor public transportation systems, 

and by government agencies for security activities. 



 

 
 

Mobile 
 

As long as we are on the subject of mobile applications, 

smartphones are a hot tech items; BlackBerry and 

iPhone being a few of the most prominent products 

currently available.  A smartphone is simply a mobile 

phone that has advanced capabilities that often 

functions like a personal computer (PC). There is no 

industry standard definition of a smartphone but for 

some, it is a phone that runs complete operating system 

software providing a standardized interface and a 

platform for application developers. Symbian is the 

world's best selling mobile operating system, 

accounting for over 40% of smartphone sales 

worldwide, followed by the Blackberry and iPhone 

platforms. For others, a smartphone is simply a phone 

with advanced features like e-mail, Internet, and e-book 

reader, and a built-in keyboard. 

 

Symbian OS is common amongst Ericsson and Nokia 

phones and as of July 2009 over 250 million devices 

had been shipped with the Symbian OS.  BlackBerry is 

an operating system and a line of smartphones 

developed by Research In Motion (RIM). While RIM 

includes smartphone applications and standard 

telephone capabilities on newer models, the BlackBerry 

is primarily known for its ability to send and receive e-

mail wherever it can access a wireless network. As 

mentioned earlier, BlackBerry is the second most 

popular platform after Nokia's Symbian. 

 

Apple‟s iPhone OS, also known as OS X, is the 

operating system developed for the iPhone and iPod 

touch. The smartphone that uses iPhone OS is also 

called an iPhone.  The iPhone functions as a camera 

phone, including text messaging and visual voicemail, a 

portable media player, and an Internet browser with e-

mail, web browsing, and Wi-Fi connectivity.  While 

some absolutely love their iPhones, there are still many 

of us that still miss the built-in keyboard.   

 

Like Google, which has their own version of their 

website for mobile devices, many radio stations like 

Radio Free Asia are finding it another way to approach 

and serve in order to reach the widest audience.   

 

 
RFA Mobile for phones. 



CONCLUSION  
 

This is by no means a complete list of all the options 

any radio station can pursue in the multimedia world, 

but some of these options can be put to use 

immediately.  Whether you have a large budget, or live 

on a shoestring budget, we all really cannot afford to 

focus only on radio anymore; we are now the 

multimedia broadcasters of today and tomorrow. With 

that in mind, we must continue to concentrate our 

resources and efforts towards our core business of 

radio, but until radio is no longer profitable or viable, it 

will remain our calling and our passion.  

 

 “Giving people what they want isn't just good radio; 

it's also the right way to run a country.” 

       -Adrian Cronauer,  

                              Lawyer and former broadcaster 


