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Introduction

Before I spent 15 years with the City of Miami Beach as the 
Economic Development Director, I worked for the original 
Ocean Drive Association (and the Collins and Washing-
ton Avenue BIDs) beginning not long after its formation 
in 1993 until their demise in September 1996. Although 
since those early years there have been ups and downs in 
the relationship between the City and its most important 
street, it was that date that likely foreshadowed how we 
got to Ocean Drive’s current challenges. That was when 
the partnership between the public and private sector, 
which was based on such a positive vision, broke down.

That vision is outlined in the “Ocean Drive Policy Stan-
dards,” first published by the Ocean Drive Association in 
1990 which we are reprinting here in its entirety.  It is also 
important to recognize that times change and places and 
their needs evolve and the policy standards recognize this. 

For the most part, city staff are different now than they 
were back  then and may have a different perspective. The 
elected leaders are definitely different due to term limits, 
and over time the City Commission had fewer and fewer 
members on it that were active participants in those early 
efforts with MDPL, MBDC, and the original business im-
provement districts. 

From my perspective both inside and outside of City Hall, 
I just don’t think that the city really “got” Ocean Drive. 
Ocean Drive was our neighborhood. I rarely saw anyone 
from the city on Ocean Drive outside of their official capac-
ity. Locals would say that locals didn’t go to Ocean Drive, 
but there we were, alot of us. It is easy to understand how 
there are so many opposing and competing  perspectives. 

Along the way, during these last 30 years many owners 
and operators on Ocean Drive changed, so the policy vi-
sion would naturally evolve along with it. There were some 
existing property owners in the area that never had the 
vision or drive to participate in this magnificent revitaliza-
tion endeavor and were relegated to endlessly throwing 

stones at it. Combine that with new residents that all of 
a sudden woke up one morning and realized to their 
chagrin that they had inexplicably bought a condo in an 
entertainment district and it was a recipe for conflict.

We are republishing these policy standards because 
it is consistent with the mission of the BusinessFlare® 
Academy. The Academy is a nonprofit that was created 
to provide basic economic development training and 
education to non-practitioners, especially local elect-
ed officials. It teaches the BusinessFlare® Approach to 
economic development, which is based on the revital-
ization of South Beach and presented in a way that is 
relevant to any community that seeks economic growth.

We are not republishing these policy standards to as-
sign blame for the current situation, there’s plenty of that 
to go around. Reading through these standards after so 
many years, I realized that 1) there is nothing offensive 
or outrageous about them, and 2) this really doesn’t 
have to be that hard. A new design and another mar-
ket study with pretty pictures is not the solution. This is 
about recapturing a lost vision and about how people 
think and feel about Ocean Drive, and you either get it 
or you don’t.

Ocean Drive was awesome. The fashion shoots are 
gone, and so are many of our favorite establishments 
and personalities. But the vintage cars are still here and 
that unique setting that combines cool architecture 
with the beachfront persists. We are republishing these 
standards to remind the stakeholders and policymakers 
what the vision was for Ocean Drive and to provide an 
example of successful vision-based policies for other 
communities.

As you read through this you will see that there will be 
policies that are no longer valid or necessary (such as 
fashion shoot RV loading zones), and ones that have 
been accomplished, such as the beachwalk connecting 
Lummus Park to the Boardwalk at 21st Street. Others are 
just as valid today as they were back then. 

Impromptu street parade after Brazil won the World Cup, 1994
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The phenomenal success of 1994’s “A Week in South 
Beach,” which was inserted into 8 million Sunday New 
York Times far exceeded that of the goal of a Joint Promo-
tion and Marketing Program which became the short-lived 
but highly impactful South Beach Marketing Council.

Other policies were tried and didn’t work. I remember 
in 1996 the Ocean Drive Association took on the desired 
role as the food and beverage concessionaire for Art Deco 
Weekend. While there were no major hiccups, the event 
functions much better with a concessionaire that is in that 
business. Policies related to events have needed to change 
as more major events came to the street on a regular basis 
including the South Beach Wine and Food Fest and the oc-
casional Super Bowl.

The policy standards always supported a business im-
provement district, and now that one has been re-estab-
lished we can only hope that it survives and thrives without 
the power struggle between the city and the street that 
caused the demise of the last one.

It is especially interesting to read the security and safety 
section. It identifies problems thirty years ago that are not 
dissimilar from those described today. But those problems 
were addressed through a strong partnership and the 
South Beach Safe Neighborhoods Program and did not 
define the Ocean Drive experience the way that they do 
today.

This was a vision that was based on historic preservation, 
architecture, and the Art Deco District. Hopefully the 
re-emergence of this important document will help inform 
some of the discussions now underway with some histor-
ical perspective and proven results. The BusinessFlare® 
Academy is available to help all stakeholders find the way 
back to that kind of vision and partnership.

Kevin  S. Crowder, CEcD
Ocean Drive Association 1993-1996
South Beach Marketing Council 1993-1998
City of Miami Beach 1998-2013
kevin@businessflare.net | 305.281.2279

“Ocean Drive Policy Standards” is presented here in its entirety by 
the BusinessFlare® Academy for the benefit of the general public. 
BusinessFlare® makes no claim to ownership or authorship. Any 
editorial comments or insertions will be enclosed in [brackets]. 

Eight million copies of the South Beach Marketing Council’s “A 
Week in South Beach” were inserted into the Sunday edition of 
the New York Times in the cold winter of 1994.
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The 1990 Vision

Ocean Drive is the First American Riviera. It is an historic ar-
chitectural district. It is a unique seaside urban/pedestrian 
resort. It is a community of international scope. It is a place 
that articulates and amplifies good taste, fair value, cleanli-
ness, safety, warmth, individuality, enlightenment, culture 
and must be void of commercial pollution.

Summary of the Ocean Drive Policy Statements
• Celebrate history (vintage cars, building plaques).
• Sidewalk cafes must have quality design.
• Support the fashion and film industries.
• More trees and better tree maintenance.
• More bike racks.
• The Ocean Drive Auditorium is an underutilized asset.
• Work with Art Deco Weekend as a celebration of the  

architectural district.
• Special events should fit into the everyday ambiance 

of street life, should not close the street to traffic, and 
should not create a carnival, street festival atmosphere.

• Work with the Police Department to maintain a unique, 
seaside resort in a safe urban/pedestrian environment.

• Establish and maintain a business improvement district.
• Strict enforcement against handbills, flyers, and graffiti.
• No panhandlers or street vendors.
• Only pedestrians on the westside sidewalk.
• Noise should not be detrimental to neighbors (business-

es and residents).
• Assure compliance with the responsible liquor vendor  

program.
• The City should seek advice and counsel from the associ-

ation on issues that impact Ocean Drive.



It is the purpose of this document to describe policy stan-
dards that will serve to guide the public and private sectors 
in decisions and activities on Ocean Drive. This document 
is the product of a dynamic process that involves commu-
nity dialog, professional input, and public and private sec-
tor interaction.

The process is to continue and the resulting document 
constitutes at any one time the policy standards devel-
oped to date. 

It is the intention of the [original] Ocean Drive Association 
to present these Policy Standards to the City Commission 
of the City of Miami Beach and annually to report to the 
City Commission on additions, deletions and modifica-
tions as well as development and activities of Ocean Drive.

The [original] Association is of the view that this is still an 
early stage in the area’s revitalization, and that continued 
improvement requires that a great many people work ef-
fectively together. The Association appreciates the sub-
stantial efforts of the City of Miami Beach Commission and 
Administration.

Vision
Ocean Drive is the first American Riviera.

It is an historic architectural district. It is a unique seaside 
urban/pedestrian resort. It is a community of internation-
al scope. It is a place that articulates and amplifies good 
taste, fair value, cleanliness, safety, warmth, individuality, 
enlightenment, culture and must be void of commercial 
pollution.

Art Deco District: Preservation & Development
“Ocean Drive will serve as the center of the Deco theme. 
The area will become the focal point of the District with 
busy sidewalk cafes, lush tropical plantings, a widened 
beach and sophisticated hotels all frequented by a diver-
sified clientele. First floor spaces will be transformed to 
more active tourist-oriented services such as restaurants 
and cafes. Ocean Drive will serve as a promenade to stroll 
along, enjoying the scenic view and the constant activity 
in the area.” 
-MDPL’s Anderson Notter Finegold “Miami Beach Art 
Deco District Preservation and Development Plan” Janu-
ary 1981.

Ocean Drive: Planning & Urban Design
“Implementation of the improvements described in this 
study combined with new private investment will result 
in an economically attractive and active, tourist-residen-
tial-entertainment-recreation mixed-use district. What will 
make the Ocean Drive District unique is an emphasis on 
pedestrian activity, historic character, urban location and 

Our Drive... Ocean Drive
POLICY STANDARDS

The [Original] Ocean Drive Association

March 1, 1990
Revised September 1, 1991; April 1, 1992; and May 1, 1993

Miami Design Preservation League, 1979
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seaside environment. This combination of setting and ac-
tivities is found nowhere else in South Florida and perhaps 
in only a few locations in the United States.” 
-The City of Miami Beach Planning Department “Ocean 
Drive: A Planning & Urban Design Strategy” October 
1984.

Ocean Drive Evolves
“Over the past few years, Ocean Drive has gone from be-
ing a street of lovely but dilapidated buildings to being an 
alluring and even glamorous place to walk, sit, stop and 
eat. Rarely does a week go by when there is not a fashion 
shoot or a film in progress. The exotic pastel buildings and 
the ocean, side by side, make Ocean Drive one of Amer-
ica’s most photogenic streets. It is also now on its way to 
becoming a great urban street, the kind that everybody 
wants to stroll.

“Already, Ocean Drive has become a dining destination. 
There are a dozen restaurants - simple to extravagant - and 
more on the way. Of those restaurants, six now spill out 
onto the new wide sidewalk with cafe tables, and if obser-
vation serves, they are full day and night. 

“[T]he street is truly special. It is lined with wonderful build-
ings - among them the Park Central Hotel, the Breakwater 
Hotel, the Edison Hotel, the Waldorf Towers Hotel and the 
Cavalier Hotel - that draw tourists and residents alike. And 
where else in America do buildings meet the sea in such a 
jaunty fashion. [T]his is certainly one of the best streets in 
South Florida, and maybe even in America.” 
-Beth Dunlop, Architectural Critic of the Miami Herald, The  
Miami Herald, December 8, 1989.

Street Quality and Design

Handbills, Fliers and Graffiti
The [original] Ocean Drive Association favors active en-
forcement of the prohibition on distribution of handbills 
and fliers through imposition of $100 fines for each occur-
rence. Even stronger penalties should be imposed against 
those who deface property through graffiti.

Sidewalk Cafes
The [original] Ocean Drive Association has adopted De-
sign Review Criteria for Sidewalk Cafes intended to en-
courage the development of sidewalk cafes as a special 
street amenity and limit the potential detrimental impact 
through design review criteria.

Amplified Music and Noise
Amplified music and other noise should not be at levels 
detrimental to neighboring operators and residents on 
Ocean Drive. The [original] Ocean Drive Association en-
courages compliance with the City of Miami Beach Noise 
Ordinance.

Street Furniture and Trash Receptacles
Street furniture, such as park benches and playground 
equipment, should be of special design to assure out-
standing streetscape quality.

The standard City trash receptacle is not appropriate on 
Ocean Drive. On the westside, the containers should be 
located at all street corners and should be natural wood 
looking. On the eastside, consider containers attached to 
parking meter poles.

The uncontrolled proliferation of newspaper containers 
and public pay telephones detracts from the high quality 
streetscape that is intended for the area.

Public Signage
At the MacArthur Causeway, Fifth Street and Alton Road, 
appropriate entry/exit signs should be located in the me-
dian visible upon entrance and exit:

“Welcome. You are now entering the historic Art Deco 
District of Miami Beach. Included on the National Register 
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of Historic Places in 1979, the District now blossoms and 
celebrates through architecture the roots of our American 
culture. Please enter and enjoy this precious place. Please 
treat it with respect. Please keep it clean. Please keep it 
quiet. Please keep it beautiful.”

“Thank you for visiting the historic Art Deco District of Mi-
ami Beach. Thank you for respecting our community. Buck-
le up. Drive safely. Come back soon.”

On Ocean Drive at 5th, 10th, and 15th Streets similar wel-
coming signage should be restated to continue to identify 
the area and encourage a respectful, relaxed style of life.

Private Signage
Restrictions on signage and temporary banners along 
Ocean Drive should be more adequately enforced. Per-
manent signs should be required to comply with existing 
zoning, temporary signs and banners should be prohibit-
ed and the circulation of handbills and flyers should not be 
allowed.

In order to avoid “commercial pollution,” signage should 
only include the name of the establishment... and that’s all!

Westside “Restricted Hotel and Loading Zones”
Parking meters have not been installed along the west-
side of Ocean Drive. Adequate entrance to hotels and 
restaurants must be assured. The flow of traffic can only 
be maintained if the west curbside lane is restricted to ac-
commodate entry and exit to adjacent property use. It is 
of particular importance that the property owner monitors 
the use/misuse of the space.

Parking enforcement was extended to 12:00 midnight on 
the eastside as a result of the westside restrictions.

Parking meters are appropriate and should be retained in 
front of residential property, vacant property and any other 
property not requiring restricted/loading zones.

Increased Tree Canopy
The [original] Ocean Drive Association supports an in-
creased tree canopy in Lummus Park, at the Beach and 
along Ocean Drive, consistent with the earliest develop-
ment of the area. A joint public/private sector program 
should be established to increase the amount of trees in 
the immediate vicinity. Contributions from special events 
producers should be considered as one way to fund the 
program.

Historic Building Marker Program
An historic building marker program should be initiated in 
Lummus Park which will identify and celebrate the unique 
and wonderful architecture.

Bike Racks
The [original] Ocean Drive Association favors the location 
of bike racks enabling secure bike storage along the Lum-
mus Park promenade. The racks should be consistent with  
outstanding streetscape design requirements of Ocean 
Drive. This program is designed to encourage biking on 
the Drive and in the District. If developed it will lessen the 
vehicle and parking impact.

Commercial Vehicles
Commercial vehicles, such as specially equipped motor 
homes, that service the commercial and fashion film and 
photo industry should be permitted to load and unload on 
Ocean Drive.

Additionally, special restricted parking zones should be 
located at most street intersections between Fifth and 
Fifteenth Streets adjacent to Ocean Court, but not at the 
Ocean Drive nor Collins Avenue corners.

Vintage Car Parking Permitted
It will contribute to the ambiance of the area if vintage cars 
are permitted to be parked on Ocean Drive without re-
striction.
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Prohibition of Street Vendors and Panhandlers
Street vendors and panhandlers should be prohibited 
from Ocean Drive. Enforcement should be rigorously 
maintained.

Restrictions on Rickshaws and Pedicabs
Ocean Drive is not wide enough to safely permit rickshaws 
and pedicabs, except on the Lummus Park serpentine 
walkway or on the crown of the beach.

Skating, Biking and Skateboarding
Skating, biking and skateboarding is permitted on the 
Lummus Park serpentine walkway. The prohibition of roll-
er skaters, stakeboards and bicycles on the west sidewalk 
should be enforced. The sidewalk is for walkers. It is ex-
ceedingly dangerous to the public and poses a substantial 
liability risk to the City if such activities are permitted on the 
west sidewalk.

Curb Your Dog
It is increasingly more important for Ocean Drive to be free 
of animal feces. The result is obvious and the participation 
of the community is critical. An informational campaign 
should be immediately commenced and an ordinance cre-
ated.

Buildings and Motorized Vehicles on the Beach
The [original] Ocean Drive Association opposes the con-
struction of any new buildings or additions to existing 
building structures in Lummus Park and on the Beach, with 
one and only one exception. That exception is the one sto-
ry addition to the Ocean Drive Auditorium to the south for 
the purpose of creating an information center and archi-
tectural archive for the district. Modifications to existing 
structures should comply with all State, county and city 
regulations and requirements, including design review 
proceedings.

The [original] Ocean Drive Association opposes the use of 
motorized service vehicles on the Beach. Concession facil-
ities should contribute positively to enhance the visual and 
aesthetic quality of the urban environment of the Ocean 
Drive area. The [original] Ocean Drive Association should 

be a recognized party in monitoring the performance of 
the concessionaire and must be fully involved in plans and 
decisions upon the termination of the existing concession 
agreement.

Ocean Drive Auditorium
Programming of the Ocean Drive Auditorium at Tenth 
Street should be modified to facilitate its use as a confer-
ence facility and for concerts, lectures and special events to 
further enhance the revitalization of Ocean Drive.

Changes in the use of the Ocean Drive Auditorium is need-
ed for the further revitalization of Ocean Drive and the 
Art Deco District. Having a facility that serves as a center 
for large meetings, conventions, expositions, concerts, 
special events - as well as maintaining a capacity to meet 
neighborhood needs and services - is critical to the vitality 
of the Ocean Drive area.

The facility is in need of internal and external rehabilitation, 
adaptation and landscaping. An addition to the existing 
structure should extend the building to include the patio 
porch area. The facility should work as a visitor and infor-
mation center.

A joint effort must be undertaken by the City, the Bureau, 
the Chamber, MDPL and MBDC to accomplish this goal.

Ocean Drive / Lummus Park 
Construction Completion

Damage to Hotel Properties
Hotels and other properties along Ocean Drive have expe-
rienced damage during the construction process. Damage 
claims have been filed with the City and the contractor. 
The [original] Ocean Drive Association seeks for the City to 
facilitate the proper administration and resolution of such 
damage claims.

Uplighting on Westside
The [original] Ocean Drive Association requests that the 

Ocean Drive before the construction
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maintenance of the uplighting on the westside be substan-
tially improved as soon as possible.

Replacement of Dead Trees
It appears that a majority of the trees planted on the west 
side of Ocean Drive have not survived and require replace-
ment. The look of the trees along Ocean Drive is the most 
ongoing critical aesthetic that exists on Ocean Drive. It is 
a message of caring sent out to the public from the City. 
The [original] Ocean Drive Association asks that the City 
address this matter as soon as possible.

Lummus Park, Playgrounds and Activities
The playground areas and equipment should be relocated 
onto the beach area immediately east of the wall, within 
a few hundred feet of where they are presently located. 
Some of the equipment should be changed to be more 
aesthetically consistent with the surroundings.

The [original] Ocean Drive Association favors the use of the 
Park walkways for skaters and skateboards and prohibiting 
such use on the westside of Ocean Drive.

The association favors the increase of a tree canopy in Lum-
mus Park, on the Beach and along Ocean Drive, and great-
er landscaping to shield the boardwalk promenade activ-
ities. Bike racks should be installed along the promenade.

An effort should be undertaken to link the Lummus Park/ 
Ocean Drive promenade with the boardwalk at Twen-
ty-first Street in an aesthetically acceptable manner.

Commercial / Fashion / Film / Photo Industries

Assistance to Industry
The emergence of a commercial and fashion film and pho-
to industry in South Beach, principally on Ocean Drive is 
compatible with Ocean Drive revitalization as a regional 
and tourist attraction. The industry should be encouraged.

Modify Zoning Restrictions
Ocean Drive zoning should encourage the location of of-
fices and facilities that service the commercial and fashion 
film and photo industry that has emerged in South Beach, 
particularly on Ocean Drive.

Commercial Vehicles
Commercial vehicles, such as specially equipped motor 
homes that service the commercial and fashion film and 
photo industry should not be prohibited from Ocean Drive 
and should be permitted to load and unload on Ocean 
Drive.

Additionally, special restricted parking zones should be 
located at most street intersections between Fifth and 
Fifteenth Streets adjacent to Ocean Court, but not at the 
Ocean Drive nor Collins Avenue corners.

Production Company RVs have been replaced by tour buses.

Former home of Irene Marie Models. Also the site of the chainsaw 
scene in Scarface. Today it is a CVS.
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Special Events Programming

Use of Ocean Drive for Special Events

To fully realize the potential of Ocean Drive revitalization 
requires a consistent development of the area with special 
events contributing rather than detracting from the quality 
of the street’s life. Any programming of special events on 
Ocean Drive must include the advice, counsel and guid-
ance of property owners and business operators, through 
the [original] Ocean Drive Association.

The association generally favors special events that fit into 
the everyday ambiance of street life, that avoids closing 
the street to traffic and that does not create a carnival, 
street festival or extraordinary impact of people upon the 
street and its businesses.

The administration of the City of Miami Beach should seek 
the advice and counsel of the [original] Ocean Drive Asso-
ciation prior to granting a permit for use of Ocean Drive or 
Lummus Park for special events.

The City of Miami Beach Visitor and Convention Authority 
should seek the advice and counsel of the association pri-
or to awarding funding to special events to be located on 
Ocean Drive or Lummus Park.

Art Deco Weekend
The [original] Ocean Drive Association seeks to work co-
operatively with the Miami Design Preservation League 
to assure that Art Deco Weekend is an outstanding cele-
bration of the architectural district and the attributes of the 
community.

Food and Beverage Concessions
The [original] Ocean Drive Association desires to become 
the food and beverage concession for the Art Deco Week-
end. A more attractive presentation will be made on behalf 
of the area if food vendor operations are upgraded from 

festival/carnival food to a sampling of the area restaurants. 
The association seeks the right of first refusal for food and 
beverage concessions for Art Deco Weekend.

Sundays in Lummus Park
The association seeks to produce “Sundays in Lummus 
Park,” a special events jazz and classical music program in 
the season.

Summertime Special Events
The association would support a quality summertime spe-
cial events program that would be business generating to 
the hotels, restaurants and other commercial businesses 
along Ocean Drive.

Joint Promotion and Marketing Program
It is the goal of the association to articulate the Joint Promo-
tion and Marketing Program during this current year.

Security and Safety

Identification of problems
• Potentially dangerous late night activity.
• Gang members engaging each other on the street.
• Late night crowds of young visitors cruising the street.
• Very loud and intrusive car and boombox radios.
• Inappropriate behavior by panhandlers and street ven-

dors.
• Skaters and bikers endangering pedestrians.
• Physical intimidation of area visitors.

Proposed Program Solutions
Public / Private Commitment to Ocean Drive and South 
Beach as a unique international seaside resort in a safe ur-
ban / pedestrian environment.

Pavarotti on the Beach, 1996.

Super Bowl, 2020
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Ocean Drive Detail
Specialized police unit composed of dedicated officers 
and supervisors spending all duty hours every day on 
Ocean Drive committed to solving area problems, with 
concentrated coverage on the weekend. Weekly coordi-
nating meetings should be convened between the associ-
ation and Police Department [management].

Special Services District
Create an Ocean Drive special services district as a mod-
el and prototype for a Deco District / South Beach special 
services district. Contract for required security services 
with the City and provide adequate measurable review.

[Additional Security Priorities]
• After midnight preclude unsupervised teenagers from 

public space in the City.
• Prohibit portable amplified music from streets, side-

walks, park and beach. Subject to $100 fine.
• Prohibit cruising. Subject to $100 fine.
• Enforcement of anti-littering ordinances. Subject to 

$100 fine.
• Enable the Police to undertake appropriately firm 

“Quick Arrests” to maximize Police coverage on the 
street.

• Require adequate security lighting of vacant buildings 
and the park and beach areas of the City.

• Enforce prohibitions on street vendors and panhan-
dlers.

• Enforce prohibitions against skaters and bikers on the 
west sidewalk.

• Assure compliance with responsible liquor vendor 
program. Prohibit sale of alcohol at mini-markets and 
gas stations after midnight.

Maintenance of Streets, Parks and Sidewalks
It is the goal of the association to articulate the program 
for maintenance of streets, parks and sidewalks during this 
current year. To be fully effective the program must be de-
veloped and implemented in cooperation with the City.

April 1, 1992

Addendum One

Design Review Criteria for Sidewalk Cafes

Background
“The sidewalk cafe is an immensely romantic institution 
and should not be analyzed in sober prose. One should 
really write a long poem about it. Or a song, irreverent and 
lighthearted with a touch of sentiment but no sentimen-
tality. The sidewalk cafe is a special place - a place to lean 
back, to observe human foibles, to forget space and time, 
and breathe ambiance, companionship and joie de vivre.”
-Joseph Wechsberg, Holiday Magazine, 1964

Sidewalk cafes have increasingly appeared in plazas, along 
sidewalks and waterfronts, and in downtown malls. They 
can generate business and encourage additional pedes-
trian traffic, thereby discouraging street crime. Well-de-
signed and well-placed sidewalk cafes give identity and 
vitality to an area and can serve as the focus for special at-
tractions. They can, as well, enhance the aesthetic value of 
urban life.

It is also recognized that the presence of sidewalk cafes 
can have a detrimental effect if they are permitted to ob-
struct pedestrian traffic, cause sanitation, maintenance 
and insurance problems or are physically unsightly and 
poorly operated and maintained.

It is the purpose of these design review criteria to increase 
the positive benefits that flow from allowing sidewalk cafes 
and avoid the potential problems.

Sidewalk Cafe Defined
A sidewalk cafe is any group of tables, chairs, benches and 
suitable decorative devices maintained upon any sidewalk 
for the use in the sale to the public of food, refreshments, 
and beverages of all kinds.

Location of Sidewalk Cafes
A sidewalk cafe must be located adjacent or in close prox-
imity to an existing, licensed and operating food establish-
ment.

In instances where the location of a cafe extends into the 
right-of-way in front of another property owner, the owner 
of the proposed cafe shall be responsible for securing a 
lease agreement with the effective property owner prior to 
the issuance of the permit.

Permits shall be issued only to validly licensed restaurants 
that wish to provide tables and chairs on the sidewalks ad-
jacent to their businesses for use by the general public.
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Pedestrian Path Clearance
Sidewalk cafes must be limited to five feet of the sidewalk 
depth. A clear pedestrian path must be maintained at all 
times free of planters, menu boards, display tables and any 
other obstructions. The permittee shall use positive action 
to assure that its use of the sidewalk in no way interferes 
with or embarrasses sidewalk users or limits their free un-
obstructed passage.

Relation to Lot and Curb
The tables may be located wither at the lot line or at the 
curbside.

Design Requirements

Quality Assurance
Tables, chairs, umbrellas and any other objects provid-
ed with the sidewalk cafe shall be of high quality design, 
material, and workmanship; both to assure the safety and 
convenience of users, and to enhance the visual and aes-
thetic quality of the urban environment.

Design, materials and colors shall be sympathetic and har-
monious with the environment.

Historic Architectural District
Tables, chairs, umbrellas and other objects provided with 
a sidewalk cafe shall be maintained with a clean and attrac-
tive appearance and shall be in good repair at all times.

The sidewalk area from lot line to curb shall be maintained 
in a neat and orderly appearance at all times and the area 
shall be cleared of all debris on a periodic basis during the 
day, and again at the close of each business day.

Required Approvals
The location and design of the tables, chairs, and awnings 
shall be approved by the Planning and Zoning Depart-
ment, Public Works Department, and Fire Department.

Required Submissions
A site plan shall be submitted indicating the location of the 
proposed use. Additionally, information shall be submit-
ted which indicates the type of chairs, tables and awning 
that will be provided on property.

Parking Impact
There is no parking requirement for sidewalk cafes. As 
such, an impact fee is not required.

Liability
Prior to issuance of a permit, the applicant shall furnish 
the City with a signed statement that the permittee shall 
hold-harmless the city, its officers and employees and shall 
indemnify the city, its officers and employees for any claims 
for damages to property or injury to persons by any activity 
carried on under the terms of the permit.
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Governing For Economic Development

The BusinessFlare Academy is a not-for-profit that was 
created to provide realistic economic development 
education and training for local government officials,

which is focused on understanding successful imple-
mentation and outcomes. Too often local govern-
ments focus on economic development tactics without 
a strategy, seemingly throwing things against the wall 
waiting for something to stick.

Through a series of training sessions, one-on-one and 
organizational retreats, and online webinars, we can 
provide a base of understanding that helps local gov-
ernments implement strategies that can improve their 
local economy and grow their tax base within the lim-
itations of their resources. This training utilizes best 
practeces, real-world case studies and our own expe-
rience.

S U B J E C T S :

Economic Development 101 for elected officials

Leadership for Successful Economic 
Development Outcomes

Economic Development on a Shoestring

Market-Based Zoning

Attracting Craft Breweries

Downtown Safety

Branding Your City

Cities as Real Estate Developers

Funding and Financing Economic 
Development, including CRAs

Managing Entertainment Districts

Retail Reality Check

University Partnerships

Hospital Partnerships and Health and Wellness

Safety Perceptions and Economic Development

Safety for Urban Neighborhoods

Nighttime Economies

Transit Oriented Development

Working with School Districts

Public Private Partnerships (P3) 101

Using P3s to provide public parking
M O R E  I N F O R M A T I O N  A T 

W W W . B U S I N E S S F L A R E . O R G

K E V I N @ B U S I N E S S F L A R E . N E T
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academy@businessflare.org

786-671-2074


