
T
he Courtney at Universal Boulevard, 
a new apartment community in 
South	Orlando,	offers	the	best	of	
both worlds for people who live and 

work	in	the	area.	While	only	a	short	drive	
away	from	resorts	like	SeaWorld	Orlando,	
Universal	Orlando	Resort	and	Walt	Disney	
World,	it’s	also	close	to	shopping	and	other	
services for residents looking for a more walk-
able, urban lifestyle.

Construction on The Courtney at Universal 
Boulevard began in January 2014 and renters 
began moving into the first finished units at 
the beginning of 2015. ContraVest, the multi-
family developer that built, owns, and now 
manages the property, expects to complete 
all buildings by the end of 2015.

“We’re	a	three-legged	stool	—	a	develop-
ment company, construction company and 
property	manager,”	said	Mark	Ogier,	a	prin-
cipal	with	the	firm.	“We	take	projects	from	
trees to keys. For this project, we found the 
land, developed the concept and project, built 
it, and are now in the process of leasing it up.

“What’s	interesting	as	a	developer	is	that	
we’re really trying to please two customers: 
our investors and the residents who are going 
to	be	living	there,”	he	added.	“One	of	the	
advantages of being a vertically integrated 
company is that we can overlay our develop-
ment expertise, our construction expertise, 
and our property management expertise to 
develop the most cost-effective design that 
will deliver what both investors and residents 
will want.”

ContraVest has transformed the 13 vacant 
acres	north	of	the	Orange	County	Convention	
Center into a luxury apartment community of 
355 rental units. The site, owned at various 
times by Lockheed Martin, Universal (and 
GE), and an investor, will eventually accom-
modate another separate, 345-unit ContraVest 
community as well.
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AMEniTiES FoR BETTER livinG
At The Courtney at Universal 

Boulevard, ContraVest wanted to cre-
ate a neighborhood that gives people the 
opportunity to live a healthier lifestyle. 
That’s why all apartments, balconies, 
patios, and shared spaces are 100 percent 
smoke-free. The company was among the 
first to receive the new Florida Apartment 
Association (FAA) Smoke-Free Housing 
Gold Certification.

The clean lines and muted tones of 
their stone and siding exteriors give The 
Courtney a contemporary European feel. 
The neighborhood includes seven large 
buildings (three- and four-story with eleva-
tors) and seven two-unit carriage houses 
over garages.

The community’s studio and one-, two-, 
and three-bedroom units range in size from 
a 590-square-foot studio to a 1,441-square-
foot three-bedroom, two-bath residence. The 
new homes reflect renters’ preferences for 
more amenities in slightly smaller spaces, 
said	Ogier.

The Courtney’s “chef enthusiast kitch-
ens” include 42-inch European-inspired 
cabinetry with satin nickel hardware, sleek 
granite countertops, mosaic tile back-
splashes, and chic track lighting. All appli-
ances are stainless steel, and some units 
include customized food storage pantry and 
prep islands or breakfast bars with pendant 
lighting. Bathrooms feature spa-like ameni-
ties such as European cabinetry, granite 
countertops, and ceramic tile flooring and 
tub surrounds. Some units offer a relaxing 
soaking tub.

Residents enjoy the full-size washers and 
dryers, the high ceilings (nine feet or 13 feet), 
and the plank flooring in all kitchen and 
entry spaces. Most homes have screened 
verandas as well.

“we take projects from trees to keys. 
For this project, we found the land, 
developed the concept and project, 
built it and are now in the process of 
leasing it up.”

— Mark ogier, Contravest
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