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President’s Message by Clare Reed 
 
I have just returned from our January Board meeting and this year's conference is star-

ing to take shape. Our speakers are now in place and it looks like another great lineup. 
We will have Dennis Haley who is with the Florida Department of Law Enforcement and 

a twenty six year veteran assigned to the Cold Case team. He will be speaking on the 
Norma Jean Ates homicide of June 1991 that was featured on the Paula Zahn Show. 

  
Terry Duncan from Central States Fire in Minnesota is back again and will be presenting 

a lecture on Interviewing at Crime Scenes. Professor Otto MacLin from the University of 
Northern Iowa will speak on Eyewitness Identification. Officer Stephen Crozier from the 

Waterloo Police Department will give a presentation on Electronic Cyber Crimes. Many 
will remember him from last year who gave a very interesting and well received presen-

tation. 
  

We will have an Agent from the Department of Criminal Investigations who will be speaking on Casino's. What we can and cannot 
do and get from gaming establishments. Steve Sabetke from Per Mar Security presentation has not been decided yet. 

  
We are still working on our entertainment for Thursday night banquet and vendors. If anyone has any ideas on who they would like 

to see as a vendor, let Cory Harstad, the Conference Chair know and he will contact the vendor. Vendor tables are $125.00. 
  

Launching soon will be clips on You Tube that pertain to our organization. These will be anywhere from three to five minutes in 
length and will cover anything industry related. We are in the early stages of putting this together, so if any member has any ideas 

on what they would like to see or learn about, please let us know. Vice President Cory Harstad will be the moderator and will be 
assisted by Jason Wiltfang and Darwin Rittgers. 

  
There has been discussion on having a booth this year at the Iowa State Fair. We have sent in the necessary paperwork and waiting 

to see if we have been accepted or not. The booth will have to be manned from 9:00 am to 9:00 pm the entire eleven days of the 

fair. We think this is an excellent way to showcase the Iowa Association of Private Investigators to the general public. May people 
know of us, but do not know what we can offer our clients. We will have brochures to handout and hopefully have a computer on 

hand to offer free on-line searches to attendees. It has been decided to offer only searches pertaining to the individual at the booth. 
We will not be searches from anything else. We are looking for volunteers to man the booth. What an excellent opportunity for your 

company and yourself to showcase what you do and can offer potential clients. If you are interested, get a hold of one of our Board 
members and get your name on the list and what days and hours you can work. After all, we are always looking for new clients. 

Grab a bunch of business cards to hand out and see your caseload increase. 
  

It is not too early to make your hotel reservations for the conference. Dues were due the month of January and so far fifty seven 

members have not paid their dues. You will be reminded soon and we encourage everyone to get your dues in as soon as possible. 
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Any advertising submitted shall include, in advance of publication, the appropriate fee as well as camera-ready  

artwork.  All advertisements and claims made in such advertisements are the sole responsibility of the advertisers.  

The Newsletter welcomes submitted articles, notices and other information of interest to private investigators for  

publication.  The items published in this Newsletter and opinions herein do not necessarily reflect the views of the 

Iowa Association of Private Investigators. The IAPI reserves the right to edit, or strike any submitted article or  

advertisement which it deems inappropriate.   

 

The IAPI Newsletter is published quarterly by the Iowa Association of Private Investigators.  Please make checks  

payable to IAPI and send all inquires, articles and related informational materials to: Jeff Marlin, Editor, IAPI  

Newsletter, PO Box 11183, Cedar Rapids, IA 52410 or email jmarlin@marlinsspecialinvestigations.com 
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Warrant needed for GPS tracking 

 

Top court issues rare defeat for law enforcement  

 

WASHINGTON (AP) - In a rare defeat for law enforcement, the Supreme Court 

unanimously agreed on Monday to bar police from installing GPS technology to 

track suspects without first getting a judge's approval. 

 

The justices made clear it wouldn't be their final word on increasingly advanced 

high-tech surveillance of Americans. 

 

Indicating they will be monitoring the growing use of such technology, five jus-

tices said they could see constitutional and privacy problems with police using 

many kinds of electronic surveillance for long-term tracking of citizens' move-

ments without warrants. 

 

While the justices differed on legal rationales, their unanimous outcome was an 

unusual setback for government and police agencies grown accustomed to being 

given leeway in investigations in post-Sept. 11 America, including by the Supreme 

Court. The views of at least the five justices raised the possibility of new hurdles 

down the road for police who want to use high-tech surveillance of suspects, in-

cluding various types of GPS technology. 

 

'The Supreme Court's decision is an important one because it sends a message that 

technological advances cannot outpace the American Constitution,' said Donald 

Tibbs, a professor at the Earle Mack School of Law at Drexel University. 'The peo-

ple will retain certain rights even when technology changes how the police are able 

to conduct their investigations.' A GPS device installed by police on Washington, 

D.C., nightclub owner Antoine Jones' Jeep and tracked for four weeks helped link 

him to a suburban house used to stash money and drugs. He was sentenced to life 

in prison before an appeals court overturned his conviction. Justice Antonin Scalia 

said the government's installation of the device, and its use of the GPS to monitor 

the vehicle's movements, constituted a search, meaning a warrant was required. 

'Officers encroached on a protected area,' Scalia wrote. 
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Using and Managing Subcontract Private Investigators 

Article written by Scott Harrell - Pursuitmag.com 

There will be a time in your investigative career that you will need to hire another private 

investigator to help you with an assignment; he or she may work along side of you or may 

be handling tasks on the other side of the country.  Subcontracting parts of your investiga-

tion makes sense when you do not have enough manpower to manage an investigation lo-

cally or it is not within your client’s budget for you to travel extensively during the course 

of your investigation.  By hiring subcontractors you can service a greater number of clients 

through your ability to become a ―one-stop shop‖ and a single point of contact in getting 

the job done.  Regardless of the situation, maintaining a great relationship with contract in-

vestigators and other investigative vendors helps to ensure that your assignments go 

smoothly. 

Getting through a job without a hiccup is probably not going to happen in all instances be-

cause ensuring that your subcontractors are doing their work as scheduled and making sure 

that they are conducting their parts of the investigation in a manner you expect them to 

while staying within your budget is similar to juggling a dozen revving chainsaws. 

Aside from becoming comfortable through experience and practice, here are some addi-

tional tips to managing subcontractors without getting taken for a ride. 

Document Everything:  First, you have to plan your investigation and identify all of the 

components with which you are going to need help.  Next you have to clearly identify the 

process of getting that part of the investigation accomplished and produce a detailed set of 

instructions for whoever will be handling the job defining the scope of the work to be per-

formed.  Always agree up front what services you will and will not pay for and the terms 

and frequency under which the subcontractor will get paid and never sub an assignment out 

without an agreement in place. 

I remember a time I was burned by an investigator for $125 worth of motor vehicle regis-

tration records when her job was simply to conduct surveillance on a specific residence and 

get me videotape documenting everyone who was coming and going during a very specific 

timeframe.  In her zeal to go above and beyond, she went above and beyond my budget and 

the scope of the assignment.  I paid her simply because I did not do a better job of defining 

the scope of the investigation and did not have an agreement in place outlining what I 

needed done and what I did not need. 

I’ve included a great example of the agreement we use in the appendix of this course. 

Document every communication you have with your subcontractors and vendors even if it 

is after the fact.   

http://pursuitmag.com/using-and-managing-subcontract-private-investigators/
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I prefer to manage and communicate via email as it leaves a paper trail but I also realize that 

there are times that we need to discuss issues.  In those instances, I follow up our conversa-

tion with a memorandum via email to the subcontractor summarizing key points of the dis-

cussion. 

Coordination and Communication:  Part of documenting and putting into place a plan it is 

to make sure that every investigator clearly understands what they’re supposed to accomplish, 

how and when.  Then continue to correspond and coordinate with your subcontractors until 

the job gets done.  I cannot overstate the importance of communication and keeping a line 

open for the contractors to get a hold of you when necessary. 

Be Flexible:  A common military expression is that the battle plan often changes as soon as 

you meet your adversary; the same can be said about any ongoing investigation. An investi-

gation must remain fluid and you must keep changing your plan as new challenges and infor-

mation from the field arises.  You might get information from a contractor with ―boots on the 

ground‖ that gives you cause to pause.  Listen to the subcontractor and regulate your plan ac-

cordingly; they often see obstacles that you cannot since they are on the frontlines and you 

are busy working on something else.  It is not uncommon to find contractors who are unrea-

sonable in their requests simply because they do not have local knowledge or present in that 

moment. 

Be Professional and Personable: Of course, it’s always helpful to know the reputation of the 

investigators with whom you are working. Working with people who you’ve successfully 

worked with before or who have an excellent reputation is oftentimes worth the extra cost. 

The first time you work with a new investigator, work with him as closely as you possibly 

can.  If things work out well make sure to recommend him or her to others. 

Most importantly, be fair and pay your subcontractors on time.  News will travel fast if you 

are less than professional in your business and this kind of negative word of mouth advertis-

ing is impossible to overcome.  While it is certainly OK to make money on the labor of your 

subcontractors be reasonable.  Subcontract investigators should offer a ―subcontract‖ rate to 

other investigators but no one expects to work for slave wages either.  If I am billing $75 an 

hour it is perfectly reasonable to pay a subcontractor $55 to $60 an hour, but trying to make 

75% to 100% markup on services is villainous and almost reeks of indentured servi-

tude.  What if the shoe is on the other foot?  I won’t do business with people like that.  Con-

versely, I won’t typically do business with a private investigator who is billing $45 an hour 

either. 

Perhaps you will become a subcontractor for another investigator who has a specific need for 

your services.  Remember that it goes both ways and being the type of subcontractor others 

will want to work with is great for business.  Respect their work, communicate clearly and 

often, and pay on time.  Treat others as want to be treated. And pay up. That makes a differ-

ence. 
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Tips, Tricks and Warnings for Conducting Surveillance in the Winter 

Article written by Scott Harrell—Pursuitmag.com 
 

Surveillance in the winter and in cold climates does not seem to pose as many 

health problems for the private investigator as during the summer, though some 

caution must still be maintained to avoid freezing to death in harsh conditions. 

Keeping yourself warm from the start of a surveillance assignment is easier than 

trying to warm up when you are cold.  Layer your clothing and cover the head 

and hands as much as possible. Several outdoor apparel and gear catalogs sell 

one-piece suits used by skiers and snowmobile enthusiasts, which I understand 

will keep you warm during even the longest surveillance. 

Keep wool blankets handy and a couple of thermoses with something hot to 

drink close by.  Again, you will need a couple of empty containers; coffee and 

tea are diuretics. 

Do not use open-fire type heaters, like kerosene burners, a car will catch fire 

very quickly and the combustion may create carbon monoxide, which will kill 

you and you won’t even feel it coming. Space heaters use a tremendous amount 

of power; if you are going to use them keep them attached to a different power 

supply than your vehicle’s ignition system.  A heated blanket is also a luxury 

item.  Also consider the chemical hot packs that they often sell with hunting 

supplies to keep your hands warm. 

Windows may tend to fog up while you are inside of the vehicle on a cold day, 

apply anti-fog solutions to the inside of your windows to help keep this surveil-

lance footage crippling problem to a minimum.  You can also run an electrical 

fan, directing the air to blow on the areas you need to clear.  Be aware that your 

surveillance camera lenses and viewfinders may fog up as well; do not use 

chemicals on your equipment, instead opt for the fan or car heater. 

A car engine running on cold days is often more visible than it is audible, there-

fore more discernable at greater distances, because the engine exhaust is re-

leased and turns to steam. 

Be aware that you will leave tracks in the snow if you get outside of your vehi-

cle. 

http://pursuitmag.com/tips-tricks-and-warnings-for-conducting-surveillance-in-the-winter/
http://pursuitmag.com/private-investigators-in-pain-dealing-with-common-health-concerns-while-on-the-road/
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Good vs. Bad Liars  

 

Earlier this year the nation was transfixed by the trial of Casey Anthony, a young woman accused of 

murdering her two-year-old daughter Caylee. During the course of the investigation Casey was inter-

viewed on several occasions and she told many confirmed lies.  The recorded interviews showed an ap-

parently distraught but credible woman who revealed no specific cues of deception while fabricating ex-

planations to account for her missing daughter.  She explained away incriminating circumstantial evi-

dence and blatantly lied to specific questions concerning her daughter’s disappearance with ease and con-

fidence. 

 

Casey was described by experts as being ―comfortable‖ lying.  While her detached affect, inappropriate 

attitudes and uncorroborated explanations accounting for Caylee’s disappearance certainly raised suspi-

cions, she exhibited minimal nonverbal or paralinguistic symptoms of anxiety, fear, guilt or decreased 

confidence normally observed when a person tells a significant lie.  In detection of deception jargon, Ca-

sey would be described as a ―good‖ liar. 

 

The average person is not a good liar.  Typically when someone tells an important lie they will reveal 

symptoms such as averting eye contact or altering their posture.  They may engage in grooming gestures 

like dusting imaginary lint from their clothing or fidgeting with an article of jewelry. A person guilty of 

wrong-doing usually displays particular attitudes like being unconcerned (―This is not important to me), 

unhelpful (―I have no idea what happened and have no information to help you‖), unrealistic (―I don’t 

think that fire was intentionally started‖) or guarded: (Q: ―Tell me everything you did last Friday 

night.‖  R: ―Nothing at all.‖).  The bad liar may qualify his response (―to the best of my knowledge‖) or 

delay his response when answering a direct question. 

 

To understand why some individuals are able to fabricate convincing stories and tell lies seemingly at 

will without revealing any observable symptoms of fear, guilt or decreased confidence it is first neces-

sary to  understand what causes the various ―behavior symptoms‖ normally associated with lying.  It is 

important to realize that these behavior symptoms are not caused by lying. 

 

Actors who read scripted lies such as, ―I’m a doctor, you must not move him!‖ do not display any behav-

ior symptoms of deception.  To the contrary, on the big screen they look absolutely credible.  Even a lay 

person, relying on common sense and instincts, is able to make many false statements without revealing 

any signs of deception, e.g., ―Johnny, you really played well today.‖ (Johnny played awful;) ―Honey, that 

dress makes you look so young.‖ (The wife still does not look ―so young‖;) ―I did not steal that 

money.‖ (The student, participating in a laboratory study, was instructed to lie when asked if he stole any 

money from the professor’s desk.) 

 

The observable behaviors associated with lying result from the liar experiencing some internal emotional 

or cognitive state caused by the lie.  These fall into three categories: 

 

 Fear from having to face the consequences they are trying to avoid by telling the lie; 

 Guilt or shame experienced from violating social mores or disappointing others, and 

 Affected cognitive processes such as having ―mental blocks‖ or inconsistent recollections, offering 

irrational explanations for evidence, etc. 
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In short, a ―good liar‖ does not experience these internal changes when they lie (or does so in a di-

minished capacity).  Listed below are common factors that may decrease behavior symptoms of de-

ception when a person lies: 

 

1.  The suspect’s level of social responsibility. Suspects with low levels of social responsibility may 

not exhibit typical symptoms of deception when they lie.  Individuals who fall within this category 

include drug, alcohol or gambling addicts, suspects who are homeless or individuals who are largely 

dependent on social services, parents or others to provide food, shelter, health care and basic sur-

vival.  The absence of social commitment or responsibility to others causes these individuals to es-

sentially live in their own world where they act impulsively and only for their own needs.   

 

Individuals with low social responsibility tend to live in the immediate ―here and now‖; they have 

learned that it is not necessary to plan for the future because their future will be taken care of (or 

they simply don’t care about their future). This explains why such individuals sometimes get caught 

telling lies that are easily proven to be untrue. As an example, a suspect while under the influence of 

cocaine, threw his children off a balcony of his apartment resulting in their death.  Upon initial ques-

tioning the suspect told the police that he had no children.  After the investigator pointed to a photo-

graph depicting the suspect with his children, the suspect confessed.  Blatant, obvious lies of this 

nature are typical of suspects with diminished social responsibility and yet, when the lie is being 

told, specific symptoms of deception may be absent.  

 

2.  The suspect’s intelligence.  Individuals with a lower IQ (below 65) often do not appreciate poten-

tial consequences of committing a crime, e.g., what life is like in prison; how a false allegation af-

fects the accused, etc.  As a result, when they lie, their fear of detection is decreased.  Very simply, 

they are not highly motivated to avoid detection, and therefore, may not display symptoms of decep-

tion when they lie.  For the same reason, they do not develop typical attitudes associated with decep-

tive suspects, e.g., being unhelpful, unconcerned or unrealistic. 

 

3.  Immaturity. This factor includes both youthful suspects (under the age of 9) and older suspects 

with an arrested social development. These individuals have little awareness or concern of serious 

consequences of wrong-doing and intellectually operate only in the here and now.  In their minds 

they believe that the worst thing that could happen to them is having some restriction placed on their 

life (being sent to their room, being placed on probation) or other minor inconvenience (a verbal 

reprimand, paying a fine) when in truth, they could be facing life in prison.  As a result, these sus-

pects often lie impulsively and they may not display specific behavior symptoms of decep-

tion.  Fortunately, with a little investigation, these lies are frequently detected through contradictory 

evidence. 

 

4.  Success at lying.  A suspect who has experienced prior success at telling a lie may experience 

greater confidence and less fear of detection when repeating the same lie. After a lie is initially told 

and has been accepted as the truth, the liar not only has greater confidence of being able to get away 

with the lie a second time, but also has had practice at presenting the lie in a convincing manner. 

With each re-telling of the lie, the liar experiences greater confidence in their ability to fool others. 
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5.  Interview environment and format.  It is not an uncommon occurrence for a person to address an 

audience, at a media press release for example, and tell blatant lies without exhibiting any symptoms 

of deception. There are two reasons for this.  First, the liar is in total control of their state-

ments.  Under this circumstance the liar can carefully craft statements that are comfortable and can 

be delivered in a convincing manner.  It is a one-way communication which the liar totally controls 

– they experience no fear of having statements challenged, expanded upon or otherwise scrutinized 

– in other words, the liar feels comfortable, confident and in control. 

 

Second, psychologically lying to a group of reporters or millions of viewers on camera generates 

much less fear of detection than having to lie to a single person, sitting four or five feet in front of 

the subject, in a private environment.  In this private environment the liar recognizes that the investi-

gator is actively assessing his credibility, has control of the content of the interview through the 

questions being asked and, most importantly, has the ability to ask follow-up questions. Each of 

these factors increases the liar’s fear of detection.  

 

6.  Mental illness. There is a wide spectrum of diagnoses involving mental illness ranging from per-

sonality disorders through anxiety and affect disorders and finally disorders that cause loss of touch 

with reality such as bi-polar or schizophrenia.  Within personality disorders, the histrionic and anti-

social personalities tend not to experience significant guilt or fear when they lie and, therefore, may 

come across as good liars.  The intermediate anxiety and affect disorders are much more likely to 

cause false positive errors (not believing a truthful person).  Finally, suspects who have delusions or 

experience hallucinations will not exhibit meaningful behavior symptoms because their mind has 

created a new reality, and they have accepted what they are saying as the truth. 

 

In summary, behavior symptom analysis involves making inferences about another person’s credi-

bility and will never be a perfect science.  Because of this, opinions of truth or deception should 

never be based solely upon a person’s behavior.  Behavior symptoms should be considered along 

with evidence and other investigative findings.  Finally, training in behavior symptom analysis 

should include not only information regarding truthful or deceptive behavior symptoms but also em-

phasize the factors that may lead to a mis-diagnosis of a person’s credibility – both false positive 

and false negative errors.  This tip has focused on factors that may cause a liar to appear as credi-

ble.  While some of these factors can be controlled by the investigator, e.g., interviewing a person in 

a private environment using a structured interview format, many of them are intrinsic within the sus-

pect.  Suffice it to say that before rendering any opinion of another person’s credibility it is impor-

tant to evaluate factors that may affect the validity of that assessment and, whenever possible, at-

tempt to verify a suspect’s verbal statements through standard investigative procedures. 

-----------------------------  

 

Credit and Permission Statement: This Investigator Tip was developed by John E. Reid and Associ-

ates Inc. Permission is hereby granted to those who wish to share or copy the article. For additional 

'tips' visit www.reid.com; select 'Educational Information' and 'Investigator Tip'. Inquiries regarding 

Investigator Tips should be directed to Janet Finnerty johnreid@htc.net. For more information re-

garding Reid seminars and training products, contact John E. Reid and Associates, Inc. at 800-255-

5747 or www.reid.com. 

http://www.reid.com
mailto:johnreid@htc.net
http://www.reid.com
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9 Elements of a Better Private Investigation Website  

Article written by PINow.com staff 

 

 

If making one change to your business could pay tremendous dividends for your private investiga-

tion business, wouldn’t you do it? Taking your company’s website from just okay to great – or cre-

ating a website if you don’t have one – could be the single smartest investment you can make to 

have your phones ringing off the hook. In this article, we’ll look at what a solid website can do for 

your business, then list nine elements your website requires. 

 

Why do you need a well-designed website? 
Websites have in many cases replaced business cards, in-person visits and printed marketing col-

lateral as people’s first impression of your company. A website displays your professionalism, tells 

people why they should work with you, attracts new business leads and gives them a way to con-

tact you. It’s basically your company’s 24/7 marketing director. You probably wouldn’t hire a 

sloppily dressed and disorganized person to be your marketing director, so why would you want a 

sloppy website to represent your company? 

Read on to discover 9 essential website elements that will have potential clients halting their 

search for a private investigator when they visit you online. 

 

Dressing your website for success 
Just as a sharply dressed man or woman can grab the attention of an entire room, so can your web-

site if it’s visually appealing. You might think your sense of style translates to a sexy website, but 

most web designers will disagree if your site doesn’t have the following fundamentals. 

 

1) Simple layout – When it comes to the layout of your website, sometimes less is more. A jumble 

of flashing images, gobs of text, unnecessary background music and links scattered everywhere is 

distracting and can cause people to abandon your site. Stick to concise-yet-informative content, 

minimal-but-appealing images, and an uncluttered layout, and that should be more than enough for 

your site’s visitors. 

 

2) Compelling imagery – Question: What do photos of your dog, a tree and a Roman gladiator 

have in common? Answer: Nothing, and it probably doesn’t make sense to feature them all on a 

private investigation website. Too many images, especially if they don’t fit together, can take peo-

ple’s attention away from the vital information on the page. If you use images, choose one or two 

that convey your company’s personality, work ethic and business philosophy. Stock photography 

sites such as www.istockphoto.com have hundreds of thousands of images you can browse to find 

the one that belongs on your site. 

 

3) Color coordination – Colors, much like images, should be used sparingly on your site. Instead 

of using every color in the rainbow, pick 2-5 colors that go together. People visiting your site will 

thank you for not assaulting their eyes with a combination of neon green and mustard yellow. 

http://pinow.us1.list-manage.com/track/click?u=09484b89bab5e6eca6d257fd0&id=dd97b77091&e=8ffe54ba8a
http://www.pinow.com
http://www.pinow.com
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4) Convincing content – You have probably heard of the 5 W’s (Who, What, Where, When and 

Why). Your website should answer those questions about your business before potential clients ask 

them. Who are you as a company? What can you do for clients? Where are you located and where 

do you provide service? When can you have the job completed? Why should people choose your 

company? Make this information easy to find and easy to read so people can quickly learn about 

your business. Make sure the content is copy edited and spell-checked because errors often scream 

―unprofessional‖ to professionals. Finally, make sure your contact information is correct and easily 

located. 

 

Turning your site into a high-performance marketing tool 
Most people are similar in that certain aspects turn them off when visiting websites. Make sure your 

website is strong in the following areas to give your site visitors a user-friendly experience. 

 
5) Quality URL – The URL, or domain name, of your site should be uncomplicated and fairly easy 

to remember. A person might have trouble keeping www.the-best-private-investigators-ever.com in 

their memory bank, but www.nyprivateinvestigator.com is much easier to remember. Try to keep 

the URL fairly short, memorable and relevant to your business.  

 

6) Search engine optimization – Now that you’ve chosen your domain name, it’s time to make 

sure people can find the site. Search engine optimization (SEO) helps search engines such as Google 

and Yahoo! find you, which means that potential clients can find you when they search for investi-

gators. 

There is a lot that goes into SEO – too much to fit into this paragraph – but essentially it’s a compre-

hensive effort involving site structure, targeted keywords, meta tags, content strategy and more. 

There are hundreds of books and thousands of online articles about SEO, but in the end your best 

option might be to consult someone who knows how search engines operate and how to build a 

search engine-friendly site. 

 

7) Fast load time – Have you ever typed in the URL of a website and then spent 30 seconds waiting 

for the site to load? You don’t want people waiting that long for your site to load because they might 

just say ―forget it‖ and move on to the next website that Google suggested. One way to prevent slow 

load times is to minimize large graphics and icons. Slow load times can also be caused by more 

complicated back-end issues that likely require professional attention unless you are skilled in com-

puter coding. 

 

8) Simple navigation – People should be able to jump from your home page, to the contact page, to 

a page that lists your services, and back to your home page without breaking a sweat. Website users 

get frustrated if they have to do detective work to figure out how to find the information they need 

on your site. Make sure the site is structured in a way that makes sense to visitors, with a clearly de-

fined path that leads people to their desired destination. 

 
9) Working links – Broken links not only frustrate site visitors, but they can lower your search en-

gine ranking. You should test your site links regularly (some companies offer online tools that auto-

matically test your links) to make sure nobody receives a message saying ―Oops, this page could not 

be found‖ while on your site. 
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Considerations for Process Servers When Serving 

Papers in Apartment Buildings  
October 18, 2011 | by ServeNow Staff |   

 

Editor’s note: Laws vary between states, so be sure to know your local laws that affect service of 

process. This article is intended to offer general information about serving papers in apartment build-

ings, and highlight some specific situations that require a tactful approach. 

 

At some point, every process server has encountered the dreaded apartment building in which he or 

she must attempt to serve papers. These trepidation-inducing dwellings can be guarded or not, can be 

gated or not, and can be inhabited by ―I don’t want to get involved‖ neighbors who are less than will-

ing to help. These neighbors are often uncooperative regardless of the overt anonymity bestowed 

upon them when requested to confirm whether the defendant resides in the building, or to simply push 

a button and grant the server entrance into their self-proclaimed fortress of solitude which is not to be 

breached by any stranger regardless of whether proper ID is shown or not. 

 

Compounding the problem is that there is much variance among jurisdictions that dictate whether cer-

tain tactics are appropriate and allowable. Therefore, it is critical to examine a particular jurisdiction’s 

statutes and rules of law to determine the liberties that can be taken by a process server in effecting 

service in complicated matters such as in an apartment building. 

 

What do the laws say? 
Service of process must achieve the goal of apprising interested parties that a lawsuit is pending and 

that they are defendants in the action. The service itself functions to give said parties an opportunity 

to be heard. Accordingly, service must be reasonable with respect to the totality of circumstances. For 

example, in Greene v. Lindsey, 456 U.S. 444 (1982), the Court held that service left on the front door 

of an apartment building wherein a number of children reside is insufficient because of the increased 

possibility that a child may remove the papers, thus removing the required notice for the service to be 

legal. Therefore, where posting the papers on a door may suffice in some situations, it is the totality of 

circumstances that must be considered. 

 

Personal service is understood as delivering the court documents directly to the intended party. How-

ever, in some circumstances and pursuant to certain state laws, personal service can also be achieved 

via speaking through a closed door or covered window as well as via a speaker phone in an apartment 

building. Again, it is important to ensure that such forms of quasi-personal service are statutorily ac-

ceptable. In some jurisdictions it is legal to enter a secure apartment building if permission is given by 

someone who resides within. Therefore, simply asking a leaving resident or buzzing another resi-

dent’s apartment to gain entry into the building may be quite effective. As mentioned, though, far too 

often these ―neighbors‖ aren’t so neighborly. Nevertheless, it is always worth a shot. Press the buttons 

and hope someone doesn’t care enough to ask who it is or hope that a simple ―I’m a process server 

who needs to serve a resident in this building‖ will suffice. It probably wouldn’t hurt to add a ―… and 

it’s not you, so don’t worry‖ if this is the case. Of course, if the intended party responds to the buzzer 

and asks who is being served, hopefully a nicely stated ―none of your business‖ will do. 

http://www.serve-now.com
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Service on an apartment building doorman varies depending upon jurisdiction as well. In California, 

in Bein v. Brechtel-Jochim Group, Inc., 6 Cal. App.4th 1387 (1992), the court held that the doorman 

must be ―considered a competent member of the household‖ and apparently in charge (Fn. 4). Be-

cause the doorman is authorized to control access to the building to both residents and visitors, the 

court assumed a valid relationship between the parties who rendered service of process upon the 

doorman legal. Similarly, in Bossuk v. Steinberg, 88 A.D.2d 358 (1982), while defendants may con-

trol whether doormen may accept mail or packages they may not negate legal service of process. 

 

California and Washington are the only states that offer limited exemptions or affirmative defenses 

against trespassing. In other words, in areas that are access-controlled, process servers in these juris-

dictions are permitted to enter private property for a reasonable period of time to attempt service. 

Further, a doorman is required to grant access to a server, although there is nothing in the law that 

forbids forewarning the resident of the impending service. If access is refused, then asking the door-

man whether he would rather be served himself rather than granting access can motivate him to 

grant the server access. 

 

A little more clarity is given in DuPont et al. v. Chen, 41 N.Y.2d 794 (1977), in which the court set 

forth specific criteria as to when service on a doorman is legal if visitors are not permitted without 

permission from a building resident. The court stated that in order to determine the effectiveness of 

service in this situation it is necessary to look at whether the server determined with the doorman 

that the defendant actually lives in the building, whether the server attempted to leave notes for the 

defendant to contact him or her, and whether the doorman notified the server that the defendant 

picked up these notes. If these conditions are satisfied—thus demonstrating that the server made 

good-faith efforts to determine that the defendant resided in the building and enlisted the doorman’s 

help in contacting the defendant—then leaving the papers with the doorman was held to be valid (in 

New York). 

 

In addition to examining various jurisdictions’ laws it is also highly recommended to research case 

law as well for more direction. 

 

More tips for serving papers in an apartment building 
Other process servers provide a wealth of information on dealing with difficult service in apartment 

buildings. Some tips include: 

 

 Asking the mailman for entry after verifying that the defendant is receiving mail at the address. 
 Asking the leasing office, caretaker, janitor, or manager for access. 
 Locating the defendant’s vehicle (if known) and waiting for him/her to leave. 
 
If the defendant is home but refuses to answer the door, it may be permissible to inform him/her that 

the papers have been left at the door. Taking a picture for corroboration is a good idea as well. 
In summary, it is critical to understand state laws, research case law, and enlist the aid of other proc-

ess servers for tips and tricks. 
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 IAPI is pleased to welcome these new  

members to our Association 

Aaron Iacino (Full Member) 

Siouxland Safety Services 

1951 Leech Ave. 

Sioux City, Iowa 51106 

712-255-5485 

aaroniacino@yahoo.com 

keepsiouxlandsafe.com 
 

IAPI Members please remember…………. 
 

1.  Your annual membership dues were due in January and if 

you haven’t paid by now then unfortunately you will owe a 

$25 late fee.  Please get a hold of our membership chairper-

son, Dan Jones, PO Box 373, Manchester, IA 52057, Phone: 

563/927-2677, Email: blackwatch@iowatelecom.net and  

   send him a check for $75 + $25 ($100) if you are a full  

   member or a $50 + $25 ($75) if you are an associate member. 

 

2. Don’t forget to attend our 2012 Annual IAPI Conference     

   which will be held on July 19 & 20, 2012 at Holiday Inn &   

   Suites, 4800 Merle Hay Rd., Des Moines, Iowa 50322, Phone  

   515-278-4755.  Make reservations by July 6, 2012 for the best  

   rates and tell them that you are with IAPI.  You can either call  

   the hotel directly to make reservations or you can use Paypal  

   on the IAPI home website. 

mailto:blackwatch@iowatelecom.net


 

- 15 - 



 

Advertise  

Here 


