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Earning New Social Media Followers



How to earn new followers

Social media is a powerful 
marketing tool. Even if you are not 
selling a specific product or brand, 
social media is still essentially a 
way of marketing yourself. Plus, 
should you receive a large enough 
following online, companies will 
pay you to show off their 
products. But how are you able to 
earn new followers? If you don't 
have a major celebrity name, you 
have to put in additional work. 
Thankfully, it doesn't need to be 
difficult. As long as you stick with 
the process and put in a little bit 
of time every day, you'll see your 
followers grow. 

Deck out your profile

For starters, you need to 
have a profile worth following. If 
you are on Twitter, do you really 
want to follow a profile with the 
default egg icon as a picture? No, 
you don't. Neither will anyone 
else. Make sure to populate your 
profile, no matter the social media 
account. Use a fun picture for your 
profile photo and don't forget the 
background photo on Facebook 
and Twitter. 

Post interesting information

Whether using Instagram, 
Twitter, or any of the other social 
media services, you need to post 
interesting information. Don't just 
upload content that is similar to 
everyone else because you won't 
stand out. George Takei has 
generated a following of tens of 
millions of individuals online, even 
though he really hasn't appeared 
in much of anything in recent 
years. He built this kind of social 
media following by posting 
unique, funny sayings, takes and 
quotes. You need to do the same. 
As long as you stand out, you'll 
develop a following. 

A picture says a thousand words

Sure, a funny saying is great, 
but a funny saying with a picture? 
That is what draws attention. 
People have short concentration 
spans online and with so much 
other content already on a social 
media wall, you need to not only 
be original but your post needs to 
easily grab attention. Using a 
picture or a GIF to do this can 
quickly grow your followers. 



Know when and how often to 
post

This is where different social 
media services will dictate how 
you post. Do you have a friend on 
Facebook who posts once every 
five seconds? If you do, do you 
even pay attention to what they 
post any longer? Probably not. In 
fact, you've probably unfollowed 
them as it just takes up your 
Facebook feed. You don't want to 
be that person. So, when on 
Facebook, stick to two posts tops 
a day, with one in the morning 
and one in the evening. 

Twitter is a bit different. On 
Twitter, you'll want to tweet often 
as there is no guarantee followers 
will see the one tweet you sent 
out four hours ago. Again, you 
don't want to go overboard with 
sending out too many messages, 
but you can stick to two or four 
tweets per day (four tops). Unless 
you are live tweeting an event, 
game or other activity, two to four 
tweets a day should ensure 
everyone will have the ability to 
see your posts. 

The power of #hashtags

While you can use a hashtag 
now on Facebook, it is far more 
important to use a hashtag on 
Twitter or Instagram. This catalogs 
your post and bookmarks it along 
with any other posts online using 
the hashtag. Now, on Twitter, you 
have to fit everyone into the 140 
characters, so make your tags 
count. On Instagram there is no 
limit, so post as many hashtags as 
you can that fit the picture optic. 
Using excellent hashtags is one of 
the best ways to connect with 
other, like-minded individuals and 
grow your brand. 

Follow everyone up front

Sure, you'll eventually
want to have more followers than 

you follow. After all, celebs with 
10 million followers aren't 
following 10 million people. They 
are probably only following 30 or 
100. As you grow your social 
media brand, though, you'll want 
to follow everyone back. If you 
don't, they will likely unfollow you 
in a short period of time. 



When you follow someone, try to 
post a message. This way, other 
followers of the individual will see 
your post, which increases the 
chance of your followers going up 
as well. 

Search hashtags

The magic of hashtags is you 
can search for other users on a 
specific social media that share 
similar tastes as you. Follow these 
individuals and wait for them to 
follow you back. More likely than 
not, they will follow your account 
back and give you just another 
way to grow your social media 
presence.

Cross-promote your other 
social media accounts

If you have a website, make 
sure to include links to your social 
media accounts. Also, make sure 
to show off different accounts 
within your current social media 
pages. If you have a YouTube 
page, make sure to list your 
Twitter and Facebook handles. You 
can then share your YouTube 
videos on the social media 
accounts. By connecting 
everything together you make it 
easier for people to find your 
social accounts which will grow 
your overall number of followers.

Tweet celebs with great points

Don't be afraid to tweet to a 
celebrity. More often than not, 
nothing will happen. However, if 
they respond, you'll instantly 
receive 100s of likes and retweets. 
Chances are you might see a nice 
improvement in followers on your 
own account. 
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