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PHILADELPHIA, PA 

CHIEF DEVELOPMENT OFFICER 
THE OPPORTUNITY  

For over 200 years, the Pennsylvania 
Academy of the Fine Arts (PAFA) – the 
oldest art museum and school in the 
nation – has supported a close-knit 
community of faculty, critics, scholars, 
curators, museum-professionals, and 
alumni and created a home for 
contemporary artists to reinvent 
tradition and make their own mark on 
the future. PAFA is a national leader in 
fine arts education that brings together 

artists and the public through exceptional teaching programs, a world-class collection of American art, 
major exhibitions, and widely accessible public programs. 

 
This specialized and unique art school attracts some of the most committed and promising art students 
from across the country and around the globe to study painting, drawing, printmaking, illustration, 
animation, and sculpture with a distinguished faculty of working artists. The school holds a position of 
national prestige, with cutting-edge studio and classroom facilities, private studios for students, a 
historic cast collection, and the opportunity for students to exhibit in a world-class museum. 

 
PAFA’s museum is internationally known for its collections of American paintings, sculptures, and works 
on paper and for its exhibitions that are helping to broaden the story of American art to be more inclusive 
of women and artists of color. Its archives house important materials for the study of American art 
history, museums, and art training. 

 
PAFA seeks an entrepreneurial and collegial fundraising leader to serve as the Chief Development 
Officer. Reporting to the President & CEO, the successful candidate will be a key member of the Senior 
Leadership Team and will have four direct reports and will oversee a team of 12. The successful 
candidate will partner with PAFA stakeholders including the Board of Trustees, senior leadership, the 
Dean of the School of Fine Arts, the Edna S. Tuttleman Director of the Museum, academic leadership 
and faculty, curatorial leadership and staff, and colleagues to achieve strategic and campaign funding 
goals. 

The ideal candidate for this opportunity will have a demonstrated ability to multitask over multi- 
timeframes and a record of closing principal and planned gifts, ideally within a museum, arts, or higher 
education environment. The successful candidate will build and expand the planned giving program. 
S/he will systematically identify and build relationships with new sources of support and develop a 

http://www.pafa.org/
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national donor constituency. The Chief Development Officer will possess the stature and poise to work 
with philanthropic leaders. S/he will have the opportunity to launch Phase II of the capital campaign, 
which will include capital improvements for an historic landmark building and endowment. 

 
PAFA has retained Freeman Philanthropic Services, LLC to assist on this recruitment. 

 
THE CURRENT CAMPAIGN  
In 2016, PAFA publicly launched the PAFA First Capital Campaign, which is expected to raise a 
minimum of $25 million as recommended by a feasibility study completed by Schultz & Williams of 
Philadelphia. PAFA has achieved over ninety-two percent of its goal with the support of 219 individuals, 
foundations, and corporations, 152 of which are first-time supporters of a PAFA campaign. One hundred 
percent of PAFA’s board has supported the Campaign, with cumulative giving of over $10 million. 

The Campaign advances the strategic goals identified in two important planning processes conducted in 
2013: a five-year Strategic Plan (2014-18), and a long-range Campus Master Plan developed in 
collaboration with Westlake, Reed and Leskosky (now operating as DLR Group), an award-winning 
Washington, DC and Ohio-based firm. 

In 2017, PAFA was one of the few cultural organizations in Philadelphia to receive a $500,000 RACP 
grant from the Commonwealth of Pennsylvania in support of its capital projects. That same year, PAFA 
was named the sole beneficiary of the estate of the artist John Rhoden. Proceeds from the estate (more 
than $5 million) will fund an exhibition of Rhoden’s work, endowed a scholarship for students from 
diverse backgrounds, and supported the construction of the John and Richanda Rhoden Arts Center, a 
multidisciplinary facility comprising a state-of-the-art auditorium, a new student art gallery, and a 
collection vault for 20th- and 21st-century art. PAFA dedicated the Arts Center in February 2019, and 
has begun programming—including performances, concerts, lectures, and other events produced in 
collaboration with Philadelphia-based cultural organizations—in early 2019. Additional support for the 
Arts Center was provided by two challenge grants totaling $750,000. PAFA raised the matching funds 
for both challenges in 2017 to successfully complete fundraising on the Arts Center. 

By the conclusion of the campaign, PAFA will have created 50,000 square feet of new programmatic 
space to expand its curriculum and public programs, increased its overall art storage capacity by 80%, 
and completed critical infrastructural improvements to both its buildings. Projects completed to date 
include: the establishment of a new Illustration undergraduate degree and a Low-Residency MFA 
program; the construction of new classrooms and educational facilities including the Center for the 
Study of the American Artist, a new library, a new community education center; major renovations to 
the Historic Landmark Building; and the Rhoden Arts Center. 

 

KEY RESPONSIBILITIES AND OPPORTUNITIES  
The Chief Development Officer, in conjunction with the president, will direct and lead PAFA’s efforts to 
advance philanthropy, community understanding, and goodwill for the programs and priorities of the 
organization. With primary responsibility to expand funding, the CDO’s key responsibilities include: 

 
 Guided by PAFA’s mission, priorities, vision for the future, and organizational core values 

(education, community, traditions, stewardship, and diversity), execute and manage diverse 

http://www.glfreeman.com/
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activities that provide inspirational and effective fundraising leadership that promote increased 
philanthropic support; 

 
 Understand the PAFA’s mission, culture, values, history, key stakeholders, programs and 

finances; 
 

 In partnership with the President, Board of Trustees, and Development Committee of the Board, 
establish a strategic vision for fundraising and development activities; 

 
 Serve as the chief development officer and lead the strategic expansion of the fundraising 

program, as well as the structure and staffing to make it successful; 
 

 Design and execute a long-term, comprehensive fundraising plan that is focused on increasing 
philanthropic revenue from individuals, foundations, corporations, and government; 

 
 Build and expand the operational endowment by $25 million by FY2023 year end ($11 million 

raised to date); 
 

 Build and expand the planned giving program; 
 

 Partner with the President, board members, volunteers to secure principal, major, corporate, 
foundation, and government gifts and grants; 

 
 Identify, engage, cultivate, and solicit a portfolio of prospects; 

 
 Communicate effectively with the Board of Trustees and draw on their talents, resources and 

ideas to enhance fundraising activities; 
 

 Ensure effective, ongoing and productive communication with donors and donor prospects, 
including proper outreach, follow-up and stewardship of donor relationships; 

 
 Lead and manage the development team, balancing staff resources and priorities to ensure that 

campaign and annual fund raising goals for individual and institutional giving are achieved; 
 

 Systematically identify and build relationships with new sources of support and develop a 
national donor constituency; 

 
 Manage and mentor a team professional staff: utilizing clearly defined goals, objectives, and 

transparent methods with which to measure success, and instill the importance of stewarding 
all gifts in ways that strengthens donors’ interests in, and satisfaction with PAFA. 

 
 

IDEAL EXPERIENCE & QUALITIES  
PAFA seeks an experienced fundraiser with a demonstrated track record to respond effectively to the 
responsibilities listed above. To fulfill the requirements of this position, a candidate must possess the 
following professional experience and personal qualities: 

 
 Passion for the mission of PAFA and the ability to communicate this mission in an inspiring 

manner to prospects and donors; 
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 Fundraising vision and capacity to take PAFA to its next level of excellence, including a proven 

track record of creating and leading fundraising initiatives, which resulted in significant revenue 
growth, an expanded constituency base, and improved operations; 

 
 Demonstrated ability and creativity in high-level strategic planning for capital, annual, 

endowment, and special campaigns; 
 

 Stature, credibility, and interpersonal skill to effectively engage and support leadership 
(including the President & CEO, the Dean of the Fine Arts, The Edna S. Tuttleman Director of 
the Museum), academic leadership and faculty, curatorial leadership and staff, colleagues, and 
staff to achieve strategic funding goals; 

 
 An entrepreneurial spirit, with the ability to think creatively and strategically to solve problems 

and address challenges as they arise; 
 

 Demonstrated record of personal solicitations from individuals, corporations, and foundations, 
including the design and execution of the identification, cultivation, solicitation, and 
stewardship strategies; 

 
 Experience in Board recruitment and development; 

 
 Experience in leading and managing a staff of development professionals, instilling team spirit 

and motivating them to meet and exceed annual and campaign fund raising goals; 
 

 Excellent communication skills (both written and oral) combined with intellectual curiosity and 
dexterity; 

 
 Unquestioned integrity and sound judgment, as well as a sense of perspective; 

 
 Bachelor’s degree required, Master’s preferred. 

 
IMPORTANT AND REPORTING RELATIONSHIPS  
The CDO will report to the President & CEO, David R. Brigham, Ph.D. 

 
As a key member of the PAFA senior leadership team, the CDO will serve as the primary liaison for 
fundraising among PAFA leadership and the PAFA Board of Trustees. In addition, s/he will work in close 
collaboration with colleagues throughout PAFA, including those in the Marketing and Communications 
Office to ensure coordinated messaging and outreach efforts. 

 
The successful candidate will work closely with the Board of Trustees Development Committee and serve 
as a liaison to the Nominating Committee. 

 
The ideal candidate will lead the development staff, including four direct reports; Vice President of Major 
Gifts, Vice President of Development, Director of Government and Foundation Relations, and Campaign 
Manager. S/he will have oversight of 12 full-time employees. 
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COMPENSATION & BENEFITS  
PAFA strives to offer its employees a competitive and comprehensive benefits package. 

 

CONFIDENTIAL INQUIRIES & APPLICATIONS  
Please send confidential inquiries directly to Freeman Philanthropic Services, LLC at 
PAFA-CDO@glfreeman.com to be fully considered, applications must include: an up-to-date resume 
and a formal letter of interest (addressed to Gail L. Freeman, President & Founder of FPS) that 
specifically cites the experiences that best prepare the applicant for this role and why this particular 
opportunity is desired. Additional materials and information will be requested during the search and 
interview process. 

 
PAFA is an Equal Opportunity Employer and is committed to an environment which welcomes and 
encourages the recruitment and retention of qualified candidates from all diverse groups. PAFA provides 
equal opportunity to applicants without regard to race, color, religion, gender identity/expression, 
sexual orientation, national or ethnic origin, age, disability, or status as a veteran. 

mailto:PAFA-CDO@glfreeman.com
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APPENDICES  
PAFAwas founded in 1805 bypainterand scientist Charles Willson Peale, sculptor William Rush, and other 
artists and business leaders. It is the oldest art museum and artschool in the nation. 

 
MISSION  
As the first art museum and school in the United States, PAFA celebrates the transformative power of 
art and art making. 

 
PAFA inspires the public by expanding the stories of American art through its collections, exhibitions, 
and programs; and educates artists from around the world to be innovative makers and critical 
thinkers with a deep understanding of traditions and the ability to challenge conventions. 

 
Through its world-class museum and school, PAFA nurtures and recognizes artists at every turn in 
their career. 

 
VISION  
PAFA will be an inclusive, creative community of artists and audiences seeking education, 
contemplation, inspiration, and dialogue. 

 

CORE VALUES  
EDUCATION. Education in the fine arts is the center of all that we do. PAFA is committed to 
providing widely accessible art education and experiences to people of all ages and levels of expertise, 
from youth programs to training for professional artists. 

 
COMMUNITY. PAFA’s unique community of scholars, curators, aspiring and established artists, 
faculty, critics, alumni and staff delivers intense, personal experiences with art and art making. PAFA 
is also committed to serving the full breadth of our community through relevant collections, 
exhibitions, programs, partnerships, and educational opportunities. 

 
TRADITIONS. We believe that to achieve a distinctive voice, contemporary art and artists must have 
an active engagement and dialogue with historic fine arts traditions. 

 
STEWARDSHIP. We responsibly steward our collections and campus through preservation and 
scholarship for the benefit of current and future generations. 

 
DIVERSITY and INCLUSION. We are deeply committed to ethnic, cultural, gender, and artistic 
diversity and inclusion in the student body, faculty, professional staff and volunteers, and actively 
seek to reflect the needs of diverse audiences in our programs and collections. 

 
THE MUSEUM  
The current museum building opened in 1876. Designed by the American architects Frank Furness and 
George W. Hewitt, it has been designated a National Historic Landmark. As such, it is recognized as an 
important part of America’s and Philadelphia’s architectural heritage. It was carefully restored in 1976. 
The collection is installed in a chronological and thematic format, exploring the history of American art 
from the 1760stothe present. 
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Since its founding, the Academy has collected works by leading American artists, as well as works by 
distinguished alumni and faculty of its school. From 1811 to 1969, the Academy also organized important 
annual art exhibitions from which significant acquisitions were made. Harrison S. Morris, Managing 
Director from 1892 to 1905, collected contemporary American art for the institution. Among the many 
masterpieces acquired during his tenure were works by Cecilia Beaux, William Merritt Chase, Frank 
Duvenek, Thomas Eakins, Winslow Homer, Childe Hassam, and Edmund Tarbell. Work by The Eight, 
which included former Academy students Robert Henri and John Sloan, is well represented in the 
collection, andprovidesatransition between 19th- and 20th- centuryart movements. 

 
Today, the Academy maintains its strong collecting tradition with the inclusion of works by modern and 
contemporary American artists such as Jennifer Bartlett, Richard Diebenkorn, Nancy Graves, Alex Katz, 
Philip Pearlstein, Robert Motherwell, Raymond Saunders, and Frank Stella. Acquisitions and exhibition 
programs are balanced between historical and contemporary art, and the museum continues to show 
worksbycontemporaryregionalartists andfeatures annual displays of workby Academy students. 

 
Acquisitions and exhibition programs are balanced between historical and contemporary art, and the 
museum continues to show works by contemporary regional artists and by PAFA students in the Annual 
Student Exhibition. PAFA has a dedicated acquisitions fund that generates nearly $2 million per year 
and over the past decade has acquired an average of 400 works of art annually through gift and 
purchase. 

 
Celebrating its 200th Anniversary in 2005, PAFA was honored to be the first arts institution to receive the 
National Medalfor the Arts. Alsothatyear, PAFAopened the new Samuel M.V.Hamilton Buildingadjacent 

to the historic museum building, creating 
an urban fine arts campus that brought the 
institution into the next century. The 
campus is the centerpiece of the streetscape 
opposite the expanded Pennsylvania 
Convention Center, presenting PAFA as a 
top cultural destination to audiences 
locally, nationally and internationally. The 
Museum serves approximately  250,000 
visitors annually. 

 
 

THE SCHOOL  
Celebrating its 200th Anniversary in 2005, PAFA opened the new 300,000-square-foot Samuel M. V. 
Hamilton Building adjacent to the Historic Landmark Building, creating an urban fine arts campus that 
brought the institution into the next century. In 2011, PAFA developed Lenfest Plaza to connect the two 
buildings with a pedestrian gathering place and a café with indoor and outdoor seating. The PAFA 
campus is the centerpiece of the streetscape opposite the expanded Pennsylvania Convention Center, 
presenting the Academy as a top cultural destination to audiences locally, nationally and 
internationally. 
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PROGRAMS, MAJORS, AND SPECIALIZATIONS 
• PENN BFA: Thecoordinated BFAwiththe Universityof Pennsylvania provides PAFA’sfine 

arts studio training with an Ivy League liberal arts education from one of the most 
distinguished universities in the country. A PAFAtradition since 
1929, the Penn BFAprovides an exceptional education that combines 
the best studio fine arts trainingfrom PAFAand a liberal arts degree 
from Penn. 

 
• PAFA BFA: The Bachelor of Fine Arts (BFA) program pairs 

demanding studio training with a creatively focused liberal arts 
education to meet each student’s unique interests. A four-year 
program, the PAFA BFA  enhances artistic skill and personal 
expression with critical thinking using the full scope of the 
humanities. 

• Graduate Programs: The graduate program at PAFA is 
transformational. Whatever background orexperience asan artist, will 
be thrown into a community atmosphere of intense discovery and 
challenge. Work, your assumptions, and your senses will be 
questioned and provoked by a faculty of working artists that offers a range of experiences and 
points of view. A large and diverse body of fellow student artists, working in many different 
artistic directions, peer group. A program of visiting artists and critics will expose to both new 
andestablished ideasin contemporary art making. PAFA’smuseum hosts changing exhibitions 
of world-class art and artists as well as a distinguished collection of historic and contemporary 
American art. 

• PAFA MFA: The Master of Fine Arts (MFA) program provides an intense and transformative 
immersion in contemporary art-making practice in a large and supportive community of 
artists, critics, visitingspeakers, seminar leadersandfellowstudents. 

• PAFA PB: The Post-Baccalaureate Certificate program is a one-year, studio-based curriculum of 
graduate-level study in studio art. Students create a strong and individualized body of work in a 
rigorous, supportive environment while gainingthe confidence for continued workand study. 
It is ideal for artists working independently who wish to experiment and bring new focus to 
their work, as well as for artists seekingfurther development before pursuing an MFA. 

• LRMFA: PAFAprovides support tothe Low-Residency MFAprogramtoensurethat it meetsall 
program and curricular standards. Resources include Canvas, iPads for incoming students, 
new summer initiatives, and dedicated technical support provided by the Instructional 
Technologist, the Director of Information Technology, and the Director of the Library and 
Information Services. 
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THE FACULTY 
The 75 faculty members at PAFA are fundamental to our dynamic community of artists. Each faculty 
member – a distinguished, professional workingartist – brings perspective and context tothe educationof 
fineartists. They are devoted toeachstudent’sgrowth, takingspecial care to developmentorships through 
one–on–one tutorialsandindividualteaching. These relationships foster an environment in which critical 
thinking, problemsolvingand innovation are natural to the act of makingart. 

 

ALUMNI 
PAFA is proud to serve as home to a diverse community of exceptional artists. We have a long history – and 
an exciting future – of training innovative, highly skilled and imaginative fine artists. More than 7,000 
alumni working in the U.S. and abroad stay connected to the school and continue to influence the next 
generation of artists to train here. 

 
Every former PAFAstudent is a valuable part of our very intimate and vibrant community of artists. We are 
commit- ted to supporting our alumni through the Alumni Association and by showcasing their work 
throughexhibitions and the PAFAAlumni Sales Gallery in the museumand online. 

 
Tolearn more about the School, please visit the website, and view the following videos regarding Students 
& Studios andTractionCompany. 

 

THE CAMPUS  
The PAFA’sbuildings include The Historic Landmark Building and Samuel M. V.Hamilton Buildingsmake 
up the PAFA campus. Designed by internationally renowned landscape architecture firm OLIN, Lenfest 
Plazaoffers an inviting civic space for visitors to Philadelphia, city residents, students, museumgoers and 
art lovers. Located between PAFA’s HistoricLandmark and Samuel M.V.Hamiltonbuildings, the Plazawas 
constructed in 2011 and is open year-round. It features a three-part serpentine bench, mosaic pavers, 
plantings, and rotating works of emerging and established artists in an urban setting. A 51-ft paintbrush 
sculpture, Paint Torch, commissioned by Claes Oldenburg for Lenfest Plaza, extends between PAFA’s two 
buildings with a 6-ft paint glob situated underneaththe paintbrush. 
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Lenfest Plaza is located directly across from the entrance of the Pennsylvania Convention Center. More 
than a destination and gathering place, the Plaza alsoconnects convention-goers and the public on North 
Broad Street with the muse- ums on the Benjamin Franklin Parkway: the Barnes Foundation, the 
Academy of Natural Sciences, The Franklin Institute, the Rodin Museum, and the Philadelphia Museum 
of Art. With the Convention Center to host 1.5 million visitors annually, PAFA serves as a cultural gateway 
for the city and the starting point of Philadelphia’s celebrated Museum Mile. 

 
Lenfest Plaza is made possible by a generous gift from Marguerite and H. F. Gerry Lenfest with additional 
financial support from the City of Philadelphia and many other generous patrons. The project holds 
special significance to Marguerite Lenfest, a PAFAboardmember. Marguerite’sgrandfather was astudent 
at the Pennsylvania Academy of the Fine Arts, and her great-great-grandfather, a painter, exhibited at 
PAFA. 

 
 

 

BOARD OF TRUSTEES  
Board members are chosen because of their expressed interest and recognized ability to further the 
Pennsylvania Academy of the Fine Arts’ mission. Through instruction, acquisitions, and exhibitions, the 
Pennsylvania Academy transmits the nation’s cultural heritage – as expressed in the visual arts – to 
succeeding generations, and gives context to that heritage. 

 
Thecurrent officersofthe Board are: Chair, Kevin F.Donohoe, President, The Kevin F. Donohoe Company, 
Inc.; Vice Chair, Thomas N. Pappas; Treasurer, Joseph D. Culley, Jr., Co-Head, Investment Banking, at 
Janney Montgomery Scott; Vice Chair, Anne E. McCollum; and Susan Hendrickson, Secretary, Partner, 
Dechert LLP. 
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WOMEN’S BOARD  
The Women’s Board is committed to support of PAFA in accordance with its mission statement through 
volunteerism and fundraising. The Women’s Board shall be consistent with the values of the Pennsylvania 
Academy and shall advance its programs, which are: to support the institution through fundraising; to 
raise awareness and appreciation of American art; and, topromote Americanartists. 

 
The Women’s Board also works to assist the Board of Trustees and the President of the Pennsylvania 
Academy in the implementation of the Museum and School programs. The current president of the 
Women’s Boardis Lynn Lehocky. 

 
 

EXECUTIVE STAFF  
PRESIDENT & CHIEF EXECUTIVE OFFICER 
David R. Brigham, Ph.D., is President and CEO of the PAFA, the nation’s first museum and first school 
of fine arts. Brigham is leading PAFA through a period of growth and vitality. Joining PAFA in 2007 as 
the Edna S. Tuttleman Director of the Museum, he was promoted by the Board of Trustees in 2010 to 
President and CEO. During that time, PAFA increased its operating budget from $12 million to $20 
million, while maintaining a balanced budget each year. Under his leadership, annual attendance has 
increased from 120,000 to 250,000 visitors; contributions have increased from $2.2 million to $5 
million per year; scholarship support for PAFA’s art students has risen from $1 million to over $4 
million annually; and the art collection has grown by more than 4,000 works. PAFA’s entire collection 
has been digitized and added to the Albert M. Greenfield American Art Resource Online; and PAFA has 
expanded new educational programs such as Family Arts Academy and Art in Process. PAFA’s campus 
has been improved by the addition of Lenfest Plaza, the Alumni Gallery, the Richard C. von Hess 
Foundation Works on Paper Gallery, Connelly Community Education Center, Center for the Study of 
the American Artist, Arcadia Fine Arts Library, new classrooms and digital labs for the Illustration 
major, and a new Café. During Brigham’s tenure, PAFA’s museum earned reaccreditation from the 
American Alliance of Museums and its school earned accreditation from Middle States Commission on 
Higher Education. 

 
In 2015, under Brigham’s leadership, PAFA has added two new academic programs: an undergraduate 
Major in Fine Arts Illustration and a Low-Residency MFA degree. To accommodate this growth in the 
curriculum, new classrooms has been constructed, the library has been enlarged, and new technology 
has been added for art making and for art instruction online. 

 
Brigham has reinforced PAFA’s commitment to gender and ethnic diversity. Exhibitions such as 
Barkley L. Hendricks: Birth of the Cool, Henry Ossawa Tanner: Modern Spirit, The Female Gaze: 
Women Artists Making Their World, Norman Lewis, and WWI and American Art have attracted new 
audiences to PAFA. The formation of a Community Out- reach Community has expanded relationships 
throughout the region. And PAFA has broadened its permanent collection through purchases of artists 
such as Norman Lewis, Mickalene Thomas, Kehinde Wiley, and Njideka Akunyili Crosby. Linda Lee 
Alter’s gift in 2010 of her extensive collection of art by twentieth-century women recognized PAFA’s 
renewed commitment to educating, exhibiting, and employing women artists. Today, PAFA’s 
commitment to diversity is further reflected in that students of color comprise thirty percent of the 
student body.Brigham earned his master’s degree in Museum Studies/American Civilization and a 
doctorate in American Civilization at the University of Pennsylvania, and bachelor’s degrees in English 
and Accounting summa cum laude from the University of Connecticut. He has published, organized 
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exhibitions, and delivered invited lectures on a broad range of American art from the 17th to the late 
20th centuries, including a book about PAFA’s founder Charles Willson Peale. 

 
Previously, Brigham was the Executive Director of the Allentown Museum of Art (2002-2007), and the 
Director of Collections and Exhibitions and Curator of American Art at the Worcester Art Museum in 
Massachusetts (1996-2002). He has also taught at the University of Southern California, George Mason 
University, and Lebanon Valley College, where he directed the Suzanne H. Arnold Art Gallery, and was 
Research Associate at the Huntington Library. His research has been supported by prestigious research 
fellowships from the Smithsonian Institution, Huntington Library, McNeil Center for the Study of Early 
American Studies, Library Company of Philadelphia, British Academy, and the Bellagio Study Center 
of the Rockefeller Foundation. 

 
His wife, artist Holly Trostle Brigham, studied at the Pennsylvania Academy of the Fine Arts in the early 
1990s and earned her MFA from The George Washington University. They live in Philadelphia and have 
two children. 

 
DEAN OF THE SCHOOL OF FINE ARTS 
Clint Jukkala is the Dean of the School of Fine Arts at the Pennsylvania Academy of the Fine Arts. He 
received a BFA from the University of Washington in Seattle and an MFA from Yale University School of 
Art. His work has been exhibited widely including at Bravin Lee Programs and Feature Inc. in New York, 
ThedeCordova Museumand Sculpture Park in Lincoln, Mass., and FredGiampietro Gallery in New Haven, 
Conn. In 2013 he was awarded residencies at The MacDowell Colony and Yaddo. Before being appointed 
Dean, Jukkala served as Chair of Graduate Programs at PAFA. Prior to coming to PAFA, Jukkala was 
Associate Professor and Director of Undergraduate Studies at Yale. 

 

THE EDNA S. TUTTLEMAN DIRECTOR OF THE MUSEUM 
In March 2017, Brooke Davis Anderson was appointed the Edna S. Tuttleman Director of the Museum. 
Anderson, who has more than 25 years of arts and cultural experience and most recently served as 
Executive Director of Prospect New Orleans, theinternational triennial of contemporary art, accepted the 
position after an extensivenational search con- ducted by PAFA. She will begin her new role June 5. 

 
In her role, Anderson will provide creative and administrative leadership in the conception, development, 
and implementation of the museum’s artistic and public programs, including exhibitions, scholarship, 
communityeducation, and collecting American art. She also will represent PAFA’sinterests to the public, 
embrace leadership roles in the arts andcultural community in Philadelphia and beyond, andworkclosely 
with the development teamto secure resourcesto advance PAFA’smission. 

 
As the head of Prospect New Orleans, Anderson worked in partnership withthe Boardof Directors andwith 
guest curators to build that triennial exhibition into a highly acclaimed international art event that 
connected to its local com- munity. Anderson led all aspects of the organization, spearheaded a range of 
new initiatives, and oversaw efforts including fundraising, programs and audience outreach, community 
relationships, artist partnerships, and collaborative efforts. 

 
From 2010 to 2012 she was Deputy Director of Curatorial Planning at the Los Angeles County Museum of 
Art. At LACMA, she oversaw the Watts Towers Conservation and Community Collaboration projects, as 
well as the Curatorial Diversity Initiative to expand the diversity of museum professionals working in 
curatorial roles. 
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From 1999 to 2010, she was Founding Director and Curator of The Contemporary Center at the American 
Folk Art Museum in New York, where she curated more than 20 exhibitions, authored several books, and 
led the acquisition of the Henry Darger Study Center. 

 
Before that, Anderson was Director of the Diggs Gallery, and Assistant Professor of Fine Arts, at Winston- 
Salem State University in North Carolina; Adjunct Instructor at Columbia University and at City College 
of New York; Guest Curator  at the Reina Sofia Museum in Madrid; and Acting Director, Assistant Director, 
and Gallery Assistant at the Francesca AndersonGallery in Boston. 

 
STRATEGIC PLAN 2019-2023: GOALS & KEY OBJECTIVES  
I. Provide Exceptional Educational and Student-Life Experiences for Aspiring Artists 

 
Goal Statement 
PAFA will educate students to have a strong foundation in fine arts traditions, a breadth of knowledge 
across media, and an engagement with contemporary art, artists, and ideas. Through project-based 
learning, students will develop the professional skills to connect their artistic practices with the 
greater art world and beyond. 

 
Key Objectives 

• Expand PAFA’s curriculum to prepare students for success in the 21st century, by building on 
PAFA’s core strengths, and expanding opportunities for intensive study in digital media, 
papermaking, and teacher training, while providing opportunities for students to learn deeply 
from PAFA’s Museum collections, exhibitions, programs, and staff, and the professional 
opportunities offered by the Brodsky Center. 

• Develop the facilities and other resources necessary to support PAFA’s faculty and new 
curricular initiatives, including expanding classrooms and technology for digital media and 
creating a new papermaking studio for the Brodsky Center at PAFA. 

• Dramatically increase online course offerings through Continuing Education, expanding 
access to PAFA’s programs and reaching new audiences nationally and internationally. 

• Enhance support for students ensuring their success at PAFA including health and wellness, 
professional practices, and student housing. 

• Provide support to alumni, recognizing them as life-long learners and ambassadors of PAFA. 
Offer continued learning opportunities through online career workshops, promote alumni 
success, and provide sales and exhibition opportunities. Engage alumni in recruiting, and 
establish mentoring programs where alumni share their experiences and success with 
students. 

 

II. Develop Relevant Museum Collections, Exhibitions, Programs, Scholarship, and 
Digital Engagement that Educate and Inspire the Widest Possible Audiences 

 
Goal Statement 
PAFA collects, exhibits, preserves, and interprets the sweeping and evolving stories of American art in 
order to encourage contemplation, spark dialogue, and inspire diverse audiences of all ages. 

 
Key Objectives 

• Broaden the story of American art so all stories are told--recognizing the creative 
contributions of emerging artists, women artists, and artists often overlooked by the 
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mainstream canon. Select museum exhibitions will tour nationally (perhaps internationally) 
and seek national press. 

• The Museum will provide rich and rewarding art-filled experiences for its audience, thereby 
rewarding our current supporters and earning new audiences, through visitor engagement 
and campus improvements. 

• PAFA’s Museum has healthy philanthropic support and active press coverage reflecting its 
vibrancy, relevance, and accessibility to the community. 

• The Museum works collaboratively with the School to deepen the relationship and expand 
opportunities for students, faculty, staff and the public. Students, in particular, will greatly 
benefit from an active and collegial relationship, including through internships, project-based 
classroom experiences in the museum, and closer collaboration. 

 

III. Develop PAFA’s Brand as the Arts Institution that Promotes the Lifecycle of the 
Artist 

 
Goal Statement 
PAFA has a unique and mutually supportive value proposition for branding and marketing its School 
and Museum nationally. PAFA’s unique differentiator is leveraging its interdependent mission as a 
school and museum of fine art, elevating the artist from student to professional through training, 
exhibition, collection, and acknowledgment through awards. 

 
Key Objectives 

• By using earned and owned media, show how, PAFA recognizes the achievements, 
innovations, and growth of artists through exhibitions, collections, scholarship, programs, 
and awards. 

• Highlight the unique mission of the museum in the breadth of the stories it tells about 
American art and artists from myriad backgrounds and for its unique visitor experiences 
through collections, exhibitions, public programs, and digital media. 

• Emphasize the value of PAFA’s school for its “incubator” art-school experience that supports 
the development of student-artists through its curriculum, highly-mentored education, and 
training in the business of being an artist. 

• Create and publicize alumni stories to support the value propositions of the institution, 
showing their academic and professional experience as a lifecycle of the artist. These stories 
will be used in supporting enrollment, fostering ambassadorship, and increasing alumni 
engagement and philanthropic support. 

• Raise PAFA’s national brand awareness including the appointment of Trustees in each of the 
top 10 major metropolitan cities, engagement with new philanthropists and collectors, 
recruitment of national talent, and the development of national tour schedules for PAFA’s 
collection and exhibitions. 

 

IV. Dramatically Increase Revenues to Realize PAFA’s Mission through Growth in 
Endowment, Annual Fundraising, Enrollment, and Earned Revenues 

 
Goal Statement 
PAFA will grow revenues by $6 million from $19 million to $25 million per annum by fiscal year end 
2023 through increased enrollment, earned revenues, and philanthropy from PAFA alumni, friends, 
volunteers, parents, and institutional partners. 
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Key Objectives 
• Grow the operational endowment by $25 million by the fiscal year 2023 for an increase in the 

annual draw of $1 million. 
• Increase annual fundraising revenues by $2 million from $4.4 to $6.4 million or more 

annually by 2023 for operations, including exhibition support. 
• Grow school enrollment by 100 students in the undergraduate programs and net tuition by $2 

million from $5.1 million to $7.1 million by year end 2023. 
• Increase Auxiliary Gross Revenues: Facility Rentals, Museum Store, Museum Admissions, 

Brodsky Center Art Sales, Continuing Education, and Museum Education by $1 million (from 
$2 million to $3 million) by 2023. 

• The museum will increase membership, visitorship and philanthropic support by offering 
exciting and successful exhibitions and programs, as well as strategic acquisitions of American 
art. 

 

V. PAFA Will Be a Leader in Using Technology to Engage Visitors, Educate Art 
Students, and Conduct Business 

 
Goal Statement 
Use technology to transform the museum visitor experience, expand the ways students make art, offer 
robust opportunities to purchase PAFA goods and services online, and optimize business practices. 

 
Key Objectives 

• Incorporate technology into museum practice and the museum experience to engage a 
broader public in the galleries and online. 

• Expand the school’s facilities and equipment to provide students with increased technology 
and support for producing high-quality digital imaging, video, and animation work. 

• Implement a unified e-commerce platform to sell products from the museum store, editions 
produced by the Brodsky Center, student/alumni/faculty artwork, Continuing Education, and 
summer camp registrations, and other goods and services in a way that is quick, convenient, 
and user-friendly. 

• Create a web strategy that is fully aligned with PAFA’s overall business strategy, and support 
clearly defined objectives to promote the PAFA brand and reputation, school enrollment, 
museum exhibitions and programs, and growth in revenues. 

• Continued investment in technology infrastructure to support program offerings, academic 
quality, alumni relations and development, income diversification, and exceptional student 
experience. 

 

VI. PAFA Will Be Recognized as a Diverse and Inclusive Cultural Institution and 
Workplace 

 
Goal Statement 
PAFA’s Board of Trustees, faculty, staff, students, curriculum, exhibitions, collections, services, and 
programs will represent the breadth of the communities we serve. 

 
Key Objectives 

• PAFA’s Board of Trustees and other volunteers (such as the Women’s Board, docents, etc.) 
reflect the communities we strive to serve. 
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• PAFA’s hiring, onboarding, professional development, training, and assessments embody best 
practices to attract and retain a diverse and inclusive faculty and staff. 

• PAFA’s curriculum, exhibitions, programs, facilities, policies, and services reflect the needs 
and contributions of our region and nation’s diverse composition to attract and retain a 
diverse and inclusive student body. 

 
FINANCIAL INFORMATION  
In the fiscal year 2015-2016 (ending June30, 2016), PAFA’srevenuewas$18.6 million (including$8.749 
million in contributions and grants, and$1.05 million in investmentincome), programand support 
expenses were$16 million, andtotalnet assets were$87.398 million. The endowmentexceeds$54.7 
million. 

 

PHILADELPHIA  
You’llfind PAFAlocated near the convergence of Broad Street — the Avenue of the Arts — and the 
Benjamin Franklin Parkway,famed for itsmuseums andoutdoor sculptures. Philadelphia has more public 
art than any other American city, and its home to the first art school and museum in the nation: PAFA. It’s 
no wonder our students consider the city of Philadelphia an integralpart of their fineartseducation. 

 
Frommuseums visited bymillions everyyearto pop-up art spaces meanttolast for an evening, inspiration 
is always nearby. Joining PAFA’s own museum is the Rodin Museum (the largest collection of Rodin 
sculptures outside of Paris), the Philadelphia Museum of Art, the Institute of Contemporary Art, the 
Fabric Workshop and Museum, and the new home of the Barnes Foundation. On the First Friday of each 
month, the galleries of Old City open their doors for an evening of opening receptions, music, festivities, 
and socializing. Creative epicenters abound in West and South Philadelphia, Chinatown, Northern 
Liberties and Fishtown, where artist collectives, galleries, studios and nightlife are surrounded by the 
thriving local music scene. 

 
Philadelphia’s identity has been shaped by a love of the arts, a dedication to craftsmanship, and a 
connection tocommunity. PAFA’sproximity as an urban campus stands out within the city and beyond. 
With New York City and Washington, D.C. easily accessible by bus and train, PAFAstudents have the art 
world within easy reach. 
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