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President’s Message
By
Dan Conroy
Another Iowa Association of Private Investigators conference has been successfully completed.
I would like to thank all of those individuals who volunteered their time and effort to make it a
great conference.
A special thank you to Clare Reed, Darwin Rittgers, Karen Mills, Karen Alderson, Dan Jones
and Terry Klooster for all of their efforts to make our conference first class.
We also want to let our sponsors IRB, Tracers, Per Mar Security Services and BRB how much we appreciate their
continued support.
Iowa Association of Private Investigators would also like to extend our gratitude to Troy Thompson and his staff at
the Holiday Inn and Suites in Des Moines, Iowa for all of their excellent service.
It is very difficult to put on an annual conference every year and a lot of hard work is put in to promote, plan and
execute the event. The board always works hard to make sure there is value to the conference.
It was great to see old colleagues and meet new members during the 2 day conference. Everyone should have been
able to take advantage of the networking opportunities and hopefully obtained a couple of ideas for their business
from networking and/or our excellent speakers.
We held our annual officer election and this year I was honored to be elected President of the Iowa Association of
Private Investigators. Although I know many of our IAPI members, I look forward to serving and meeting as many
as I can in the organization. Also elected were Karen Mills to Vice President and Dave Ellis to serve as secretary. I
am very proud and excited to have them as fellow board members this year.
I would also like to at this time extend our organizations appreciation to our past president Clare Reed for his dedication and leadership over his term as president. Clare has stepped up time and time again for our organization and
its individuals like him that makes our organization stronger.
In closing I would like to encourage every member to get involved with our organization and see what committees
they would want to volunteer for this year. Please contact myself or another officer if you would like to volunteer.
Good luck to everyone this year and let us know if we can help out any fellow members!
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Subcontracting? Watch yourself!!!
To all my fellow colleges in the PI industry,
The most important things to know and remember in this line of work are;
1. Know what your worth!
2. Know your work-product quality as compared to others.
3. Know that if someone is asking you to be a “Partner” or states “Investigator Needed”, there is a
reason they need you. You have something they need. Most likely what they need YOUR LOCATION
and or YOUR LICENSE, see item 1!
4. Ask if the person requesting is licensed - a common ploy of unlicensed operators these days is to
create a website that attracts cases then vend those cases out to licensed and insured investigators. Of course many of them skim as much as 60% off the top making $$$$$ (bank) off you, your
license and your insurance when they themselves have no E& O or liability insurance. See item 1!
5. Ask the requester, if they are insured. Most are not, which leaves your agency holding the bag.
See item 1!
6. Vet everyone that asks you to be a “Partner” or a “Needed Investigator”. If you find red flags
(unlicensed, unknown, no insurance, no business license, etc.) report them in writing to your State
and local licensing bureaus. Do your investigative due diligence work and expose them as they are
stealing work from all of us and damaging our profession.
7. Always have a contract, ALWAYS! And, state that all disputes will be handled in a court of your
jurisdiction (your town/county) and or by binding arbitration in your area (your town/county).
8. Inform other PIs in your area of unlicensed operators.
9. If you have to think about the hourly rate, read item 1!
10. Start an “Unlicensed Activity Committee” in your association. Search these people out on
Craig’s List, LinkedIn.com and in all other advertising venues. Nationwide they are stealing 1 MILLION DOLLARS a month from you and other Private Investigator colleagues.

C. W. Sellers
NLITE, ELITE & Q4 Committee Chair
CALI Professional Development and Education Director
Owner/Manager of Investigations
The Sellers Investigative Group
"Truth Revealed by Professionals”
CA PI 25415
Direct: (209) 568-8744
Field Fax (209) 523-5350
Email: cwsellers@tsigusa.com
4120 Dale Road, Ste. J-8
Modesto, California 95356
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2013 IAPI Speakers & Vendors

Jose Lao
Surveillance Techniques

Ron Rugen
Making yourself visible

Aaron Iacino

Brian Stampfl
Crime Scene Photography

Video Enhancement & Workplace Violence

Eric Plume (Author)
Margin Play

Tracerinfo
Database Provider
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Terry Klooster
Child Abduction

Drew & Heather Collins
Special Guests - Parents of abducted and
murdered daughter Elizabeth Collins

Larry Hedlund
Lead Investigator in Elizabeth
Collins abduction/murder

Brian Stampfl
Banquet Speaker

Eric Plume (Author)

Tracersinfo
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2013 IAPI Conference Attendees
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IAPI would like to thank the following businesses and individuals who
contributed their time and door prizes to this years conference:
Tracersinfo (Database Provider)
Eric Plume (Author)
BRB Publications
Per Mar Security
Holiday Inn
Clare & Karen Reed
Darwin & Carolyn Rittgers
Dan Conroy
Karen Mills
Jeff & Deb Marlin
Dan Jones
The 2013 newly elected officers are:
President
Vice President
Secretary
Treasurer

Dan Conroy
Karen Mills
Dave Ellis
Becky Venneman

On August 31, 2013 our IAPI webmaster, Deb Marlin will be stepping down
after many years of service and Chris Cournoyer with CCX Solutions will be
taking over the webmaster duties. IAPI would like to thank Deb for all of her
hard work and dedication in remolding and updating the IAPI website. IAPI
would also like to welcome Chris to our PI community. Good luck to both in
their endeavors.
This past year IAPI saw our Treasurer, Suzanne Boyde leave us for personal
reasons and she will be sorely missed. She did a wonderful job keeping
things in order and was always very helpful in the preparation of our
conferences. Good luck to you Suz, we will miss you. In Suzanne’s place
we welcome Becky Venneman who should carry on Suzanne’s good work.
Good luck to you both in your endeavors.
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Surveillance Tips for Private Investigators


The key element of surveillance is how your presence is perceived in your target
environment. The investigator must fit in and create the illusion of “I belong here” in
order to effectively “hide in plain sight”.



Remember, even if someone looks directly at you that does not mean that they see you.
Avoid reacting as if they are on to you.



For every assignment prepare a long and short story of why you are in the
neighborhood.



Sometimes being seen is better than being hidden-hide in plain sight to take advantage
of the heuristics and geographics of that environment.



You do not need a “Merv the Perv” surveillance van to work covert surveillance cases
without being seen. Now-a-days a van like that will stand out to every parent in the
neighborhood like a house painted lime green. In some environments a rented Toyota
Camry, Honda sedan, or mommy van (you know the type) will be your best bet.



An experienced investigator will assume his or her surveillance “vantage point” during
the early morning hours so as not to be seen entering the neighborhood and to blend in.
That way the neighborhood awakens and sees the unknown vehicle and suspects it has
been there all night.



At times and in some situations you may want a partner to assist you with insertion into
the target area. Get in the back of the vehicle while the other investigator parks the
vehicle, gets into another vehicle and drives, or walks, away leaving you there to get
great videotape. This works best if you have to do a daytime entry into the environment.



Think about how long you will be concealed. Bring extra food, water and a method to
relieve yourself to avoid moving your vehicle, or getting out of the vehicle; plan for
weather conditions as well.



Scatter “Peeper Distractions” (child’s car seat, toys, laundry basket, ladies shoes, pink
gym bag, etc. in plain view, but don’t go overboard with it.



It is not the presence of the investigator that attracts attention---it’s the movement of the
investigator.
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Do not allow yourself to be observed with a camera in your hand in a fixed position as
the act itself will draw attention.



Watch yourself when working cases near playgrounds, schools, day-care centers, and
other locations where children congregate as you might find yourself surrounded by
some very cautious parents. (Rightfully so.)



Utilize your mirrors on your vehicle to shoot video and take photos. Make sure you
mark your report that the videotape was shot through a mirror so that direction of travel
can be correctly noted during viewing.



Know the places your target frequently visits. Keep this list of locations with you, and
in being “creatures of habit”, upon losing contact with your target, it may be your best
bet to check your map and go to the closest location.



When possible, work as a male and female team, you are less noticed; hold hands and
flirt with each other, etc. Take pictures of the target-- making it look like you’re are
taking pictures of each other.



Find something that is like no other vehicle about the vehicle you are following and is
affixed to the target vehicle. Place a two-inch neon colored dot on the rear upper left
corner of the vehicle or at night, a neon dot placed in the center of the tail light will
make the tail light stand out.



When following a target that is mobile you have to think two to three blocks ahead of
yourself, anticipate turns, stops and traffic interference. Always be aware of your lane
position just in case the target turns. The best way to learn this skill is to have a
seasoned investigator who is successful in the skill of mobile/rolling surveillance
allows you to ride along. Ask the seasoned investigator to express his or her every
thought verbally as he or she drives. (“OK, my target is in the center lane, what will I
do if he turns right, what will I do if he turns left, there is a large truck entering the road
a block ahead will he block me out” and so on.)



Cameras: Have a Digital Video Camera and a Still Camera –Date and time stamped,
something that will take a real clear picture from approximate 50+ yards from the tar
get. A Covert Camera is always a good thing to have with you.



Report Writing: Write your report to satisfy the client AND the end user - i.e. the
client’s attorney. Write in third person, “The investigator arrived…..” and remember,
many people will never see you. They will know you and respect you by how you write a
report and conduct your investigations.
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• Stay on topic in your report. If it is not pertinent to the case, it does not belong in the
report. If it’s a workers’ compensation injury case, know the injury and continually
address in the report how the injury is consistent or inconsistent with the target’s current
behavior and mobility.


Satisfy the intent of the request: In Worker’s Compensation cases for example, know the
target’s/ claimant’s stated restrictions and make sure you address the fact that the target/
claimant is functioning inside or outside of those restrictions in your report.
Final Do’s and Don’ts

DO:
1. Only give up your face to the target if absolutely necessary, and never make eye
contact.
2. Always conduct a pre-surveillance investigation.
3. Check Google Earth for routes in and out of the area.
4. Always have your cover story rehearsed and ready.
5. Never contact the local police about your surveillance, unless you feel it necessary.
You never know who the dispatcher or desk officer might know, perhaps your target.
6. Check all electronic devices for: Proper date and time, Battery fully charged
(extra Battery), Operating properly.
7. Carry a digital recorder, day planner or notepad to keep chronological notes.
8. Read all prior reports on the case.
9. Start with a full tank of gas, every time.
10. Eat before your start and bring a snack.
11. Clean the windshield and all glass on your vehicle.
12. Change your clothing and accessories (hats, sunglasses, etc.) throughout the
assignment, especially if you have had close contact with the target.
DON’Ts:
1. Don’t read (computer, cell phone, game, crossword, etc.) or do anything that will
distract you from the target, the target’s vehicle or residence.
2. Don’t drive by the target’s residence more than once per day.
3. Don’t do “walk-bys” unless absolutely necessary.
4. Do not leave anything in view in your vehicle that will reveal what you are doing--files, cameras, binoculars, etc.
Joseph M. LaSorsa
LaSorsa & Associates
888-831-0809
jml@lasorsa.com
www.lasorsa.com

Reprinted from LaSorsa & Associates Facebook Page
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Book One of The Eckart Mysteries

Margin Play
By Eric Plume
Amber Eckart is a Seattle investigator with a nose for truth and red ink
in her books; bills are piling up, and the creditors are starting to get
nasty. So when a downtown lawyer drops a big check on the table and
ask her to poke at a dodgy foreclosure, it looks like the easy money she
needs. But in the world of twenty-first century finance, little is simple...and less is sacred.
Hot on the trail of a stolen home, Amber finds a complex web of big
money and shady deals—a development project with millions of dollars at stake and a cabal more than willing to play fast and loose with
the law. With a trio of tech-savvy misfits riding shotgun, Amber must
brave the margin between commerce and crime—a place where the
shadows are deep, the dying is easy and the only way out is further
in…..

About the Author
Born and raised in the San Juan islands, Eric Plume is a lifelong resident of the Pacific Northwest. He has worked in a variety of fields
ranging from construction to casino security; currently, he divides his
time between his job as a timber framer and writing Amber Eckart’s
next adventure. He lives near Bellingham, Washington with his girlfriend in a house full of cats and computers.
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IAPI would like to welcome these new
members to our Association.
Kevin M. Dill
Kevin M Dill Investigations
412 Frederic Avenue
Waterloo, Iowa 50701
Phone: 309-738-8684
Email: kdillfam@aol.com
Website: KevinDillInvestigations.com

Jan Kidwell
Kidwell Investigations
1700 1st Avenue South, Suite 21
Iowa City, Iowa 52240
Phone: 319-270-7650
Email: Kidwellinvestigations@yahoo.com
Website: Kidwellinvestigations.com

George Leonard
Leonard & Associates Investigations
PO Box 994
Plainfield, IL 60544-0994
Toll Free: 888-891-5678
Cell: 630-329-2249
Fax: 815-577-5489
Email: goerge@georgeleonardinvestigations.com
Web: www.gleonardinvestigations.com

Darin Oberhart

Julia McMahon

Quad City Investigations (QCI)
1737 Grant Street
Bettendorf, IA 52722
563-528-5711
Email: darin@qcinvestigations.com
Web: www.qcinvestigations.com

Absolute Serving & Investigations
680 18th Street
Des Moines, Iowa 50314
Office 515-710-2962
Direct 515-344-1318
Fax 877-868-0001
Email: Julia@absoluteserving.com
Website: www.absoluteserving.com
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