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                                              By 

                                      Dan Conroy 
 
 

The 2015 Iowa Association of Private Investigators conference will be here 
before we know it. Your board and conference committee is working ex-
tremely hard to make our 30th year anniversary one to remember and not to 
miss! The conference dates again are 7/23/14 and 7/24/14 in Des Moines, 

Iowa  at  the Holiday Inn on Merle Hay Road. 
 

 We have exciting news regarding our conference Jimmie Mesis of PI Magazine has already 
committed to speaking and displaying the latest in investigation technology. IAPI is very fortunate 
to have Jimmie Mesis attending and it is a great opportunity for our members to truly interact with 
one of the nation’s top experts in our profession. 
 

IAPI has also heard its members and we are lining up speakers on tax and surveillance laws. 
 

This is your conference and your organization and we want it to be one of the best in the country.   
 

In closing I would ask again our members to keep diligently recruiting new members for our or-
ganization and keep giving us solid input on how we can become a stronger organization.  
 

Take care and thanks for all of your support,  
 

Dan  Conroy 
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Any advertising submitted shall include, in advance of publication, the appropriate fee as well as camera-ready  
artwork.  All advertisements and claims made in such advertisements are the sole responsibility of the advertisers.  
The Newsletter welcomes submitted articles, notices and other information of interest to private investigators for  
publication.  The items published in this Newsletter and opinions herein do not necessarily reflect the views of the 
Iowa Association of Private Investigators. The IAPI reserves the right to edit, or strike any submitted article or  

advertisement which it deems inappropriate.   
 
The IAPI Newsletter is published quarterly by the Iowa Association of Private Investigators.  Please make checks  
payable to IAPI and send all inquires, articles and related informational materials to: Jeff Marlin, Editor, IAPI  

Newsletter, PO Box 11183, Cedar Rapids, IA 52410 or email jmarlin@marlinsspecialinvestigations.com 
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JIMMIE N. MESIS, LPI 
 

 When the public needs help they often call upon a private investigator, but when PIs need help or 
specific direction, they call Jimmie Mesis. His international reputation as an experienced and talented 
investigator, a successful businessman, and his passion for the investigative profession for more than 
three decades has made him a frequently requested consultant, instructor, and conference speaker.    
 
 Jimmie started his career as a private investigator after serving as a tri-linguist with the United 
States Marine Corps, S-2 Intelligence Unit. Jimmie has been court recognized as an expert witness in 
the area of private investigative practices, surveillance, and covert video technology. He is also an ex-
pert in finding people and gained national recognition as a featured investigator for the History Channel 
television series, “Operation Reunion.”  There, he located and reunited soldiers who had not seen each 
other since the battlefields of the Korean and Vietnam Wars given nothing more than the subject’s last 
names. He’s also been featured in the FX television series, P.I. and as a guest on various radio and tele-
vision shows including CNN’s Larry King Live and ABC World News Tonight. He is often quoted by the 
Associated Press, USA Today, Wall Street Journal and many other national media outlets.  
 
 His career as a private investigator has been uniquely diverse. He and his investigator wife own 
and run several investigative related companies, including PI Magazine, the only international print trade 
magazine for private investigators; PI Bookstore.com, the largest single source supplier of investigation 
titled books; and PI Gear.com, a supplier of surveillance equipment for PI’s and law enforcement; and 
his latest venture, PI Directory.com, the largest free directory of private investigators in the world. 
 

Jimmie currently serves as an advisory Board Member to the University of Northern Texas – Pro-
fessional Development Unit. He has lectured at several colleges and universities and has provided in-
struction to PIs, police detectives, and US Postal Inspectors on the subject of covert video surveillance. 
He has also provided instruction to more than 11,000 private investigators throughout the world at vari-
ous conferences, seminars, mentoring programs and private consulting. 

  
 Jimmie is the recipient of both a New Jersey State Senate and State Assembly Proclamation in 
recognition for his investigative accomplishments as well as numerous profession awards including: New 
Jersey Licensed Private Investigators Association, Investigator of the Year; National Association of In-
vestigative Specialists, Speaker of the Year; the Hal Lipset Award for Investigative Excellence pre-
sented by the World Association of Detectives, a Leadership Award, a Duffy Award and a Wunder 
Award by the  National Council of Investigative and Security Services, which are their highest honors. 
Other awards include a Special Achievement Award from the World Investigators Network, a Person 
of the Year Award from the Professional Association of Wisconsin Licensed Investigators, and many 
other recognition awards from various investigative organizations throughout the United States.  
 

Jimmie is a former Director and past Legislative Chairman for NCISS and is an Honorary Life 
Member of the Texas Association of Licensed Investigators, the Georgia Association of Professional Pri-
vate Investigators and an Honorary Life Member of the World Association of Professional Investigators 
based in London, England. 
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The Utah Gumshoe: 5 Tips for Shooting Covert Video 
October 10, 2014  by Scott Fulmer 

 

The days of sitting in your surveillance vehicle and wondering what your subject is doing in Walmart are 
long over my friend. There exists on the market today a plethora of covert video cameras which will al-
low you to follow your subject just about anywhere. Hat cams, pen cams, key chain car alarm cams, but-
ton cams, cell phone cams, etc. The list is endless. The good thing is that today’s covert cameras are 
digital, less bulky and no longer rely on huge unwieldy battery packs. I actually use two specific types of 
covert cameras and have been able to provide insurance defense clients with video of the subject in-

volved in activities outside the scope of their alleged injury in places a regular video camera can’t go. 

These 5 Tips for shooting covert video are by no means the only tips and methods – but they’re a start… 

1. Pedophile or Private Eye? 

It’s a good idea to have your p.i. ID on you in case someone alerts to your presence and calls Five-O. 
Obviously, you’ll want to deny that you’re following or filming anyone and not mention that you’re a 
private eye. However, if it gets to the point where you are being detained by Loss Prevention or the po-
lice; and they discover your covert camera, you’ll need to at least identify yourself (all the while indicat-
ing you were filming someone else and NOT the subject.) This is especially important if you’re in Chuck 
E. Cheese, Toys R Us or an establishment that caters to children. You certainly don’t want to be accused 

of being a pedophile, pervert or taking inappropriate videos of children or women. 

2. Pay Now or Pay Later 

If you follow someone into a restaurant tell the waitress exactly where you want to sit. You’ll need to 
maneuver yourself to an area where you can get a clear view of the subject for your covert camera. Once 
your food is served go ahead and pay the bill right away. I always pay early so that I can then sit back 
and enjoy my meal and videotape the subject. There’s nothing worse than being in line to pay or waiting 
for your waiter to return with your credit card while watching your subject slip out the door and drive 

away. 

3. The Shopping Cart as Monopod 

Depending on the type of covert camera you’re using, great care must be exercised to prevent the final 
video from being a dizzying array of shaky video that has your client reaching for the Dramamine. If you 
follow someone into a grocery store or a retail outlet that has shopping carts, grab a shopping cart and 
throw a few items in quickly so you appear to be shopping. You may then place the covert camera in 
your hand and rest your hand on the cart handle as you follow the subject. Similar to the support pro-
vided by a monopod or tripod, the shopping cart will provide stability to your hand and the covert cam-
era allowing you to shoot clear, still video (assuming you’re not using a mutant shopping cart.) I recently 
followed a subject into a grocery store. So I threw a few items in a grocery cart and wheeled around to 
shoot video of him down the aisle. Don’t put anything perishable in the cart because more than likely 

you’ll need to just abandoned it in the middle of the aisle and follow the subject back out to his vehicle. 
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4. The Quick Change Artist 

When you continually follow someone to multiple locations the odds increase that they will eventually 
realize they’re being followed. You must remain vigilant throughout the entire surveillance. Changing 
or altering your appearance will help. I recently followed a woman to a shopping mall where she went 
from store to store to store. I followed her into some of the stores. A few of them I simply filmed her 
from outside the store. And there were some, such as a store that only sold women’s handbags, where I 
wasn’t able to gather any video. Whether or not you follow your subject into each store and how close 
you get to them has to be measured against how much video you already have and the likelihood of ob-
taining more video – as well as your time and budget for the case. These are questions only you can an-

swer. 

During the course of the surveillance that day I wore hats and changed my shirts. I also assumed non-
threatening body language. I looked down, allowed my shoulders to sag, kept my hands and arms down 
and generally blended in to the environment. You can do the same. Your clothes should be nondescript; 
plain patterns and no fancy labels. You’re hats should be neither brand new or old and torn. They 
should not contain noticeable logos. For example, wearing an L.A. Lakers hat in Los Angeles is fine. 

But wearing it in San Antonio (Spurs country) will get you noticed. 

5. Who Watches the Watchers? 

In the 1998 Gene Hackman film Enemy of the State, Hackman (one of my favorite actors), plays Ed-
ward Lyle, a retired NSA agent. Lyle ends up assisting Robert Clayton Dean, a framed labor attorney 
portrayed by Will Smith. During one scene Dean’s wife Carla is watching a television news story about 
the NSA and a government surveillance bill and states “…who’s gonna monitor the monitors of the 

monitors?” 

A good questions. While you’re monitoring your subject – make sure no one is monitoring your moni-
toring. You must be very aware of your surroundings as you follow your subject shooting covert video. 
As I mentioned in tip #4 you have to be vigilant and alert to the subject’s activities while at the same 
time blending in to the environment. Use your peripheral vision to get a fix on everyone around you. 
Remember: you belong there. Assuming a posture of total boredom seems to work well for me. Always 
be prepared with a cover story, i.e. “I’m waiting on my husband in the tool section” or “My wife’s get-

ting a pedicure.” 

Until next time, this is Scott Fulmer, the Utah Gumshoe reminding you the game…is afoot! 

The Utah Gumshoe Podcast follows the real-life exploits, riveting case stories, investigative tips and 
insightful advice of Scott Fulmer, The Utah Gumshoe. Scott is a 20 year veteran Utah private investiga-
tor, surveillance expert and President/CEO of intellUTAH, a private investigation firm based in Salt 

Lake City. 

He has written numerous articles on investigative and surveillance techniques that have appeared in PI-
now.com and other industry journals. He is a decorated combat veteran of the Persian Gulf War where 
he served with the famous 2nd Armored Division (Hell on Wheels). Whether you're a novice or an ex-
perienced investigator this is the podcast for you. 
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Setting Expectations for Clients in Infidelity Cases 
September 30, 2014  by Kimberly Faber 

 

With the holidays just around the corner investigators may see an increase in inquiries about infi-
delity investigations. One important part of taking on a new client is setting expectations, includ-
ing for cost, process, outcome, and findings. Many clients may not understand the process, includ-

ing associated costs and the timeframe for gathering relevant information. 

For expert advice on the topic, we surveyed a group of investigators who offer infidelity and 
cheating spouse investigation services. We share 40 expert tips gathered from that survey below. 
 
The end results are not always what a client wants or thinks it should be. We have had cases 
where we followed people off and on for months and never caught them cheating. When you re-
port this back to the client there are some that simply think you didn't do your job. We always tell 
people, just because they may exhibit signs of cheating it doesn't always mean they are and we 

can't catch people that aren't cheating, cheating! 

The cost is always discussed up front, some people think you can catch a cheating partner in 1 
hour and an investigation will only cost $65.00. In a rare circumstance have we ever caught a 
cheating partner within the first moment of beginning surveillance work. It's often difficult to get 
people to understand that often when people cheat they don't always meet with their lover daily or 
even every week. So sometimes it takes a little time to discover what they are doing. Time is 

money! 

I let the client know that I will do everything in my power to bring resolution to their prob-

lem. Sometimes they are just wrong, and there is nothing going on. PI work is 50% luck and 50% 
skill. You have to be in the right place at the right time and have the knowledge to do a proper and 
professional job once the situation presents itself. I also stress to them that they will feel like the 
other person knows as soon as they walk away from me, that they are being investigated. I also 

stress to them to keep their behavior the same as it was the day before they met with me. 

Depending on the signs that raised suspicion and habits 2-3 weeks, $1,0000.00 retainer, ex-
plain our steps to provide results depending on the questionable behavior. And optional steps 

moving forward after confirmation such as attorneys or counseling. 

I generally tell my clients that it's difficult to uncover infidelity with less than 10 hours of sur-
veillance. Its possible, but not likely. I suggest a minimum of 20 hours of surveillance. Assuming 
I'm only using one investigator on the case, that will cost a client around $3000. So a thorough 
infidelity investigation will run a client a minimum of $3000. We like to have a consultation with 
the client before surveillance begins in order to iron out the details of the case (surveillance sched-
ule, physical descriptions, etc). We cannot guarantee results and we usually take a full retainer up 

front. 
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Timeline 1-3 days of surveillance. No guarantees that we will find anything. Will not induce 

the subject into making contact. Provide them with our hourly rate and mileage rates. 

I let my clients know what to expect up front so as they do not get unreasonable expectations. 

Cost is one of the first thing we discuss. 

Every client is given a realistic set of expectations as to what my profession can legally en-

gage in, that is in some cases when they ask for off the radar information; it is explained that in 
the course of conducting an investigation it serves the client's best interest in utilizing a legally 
licensed & insured professional. This allows all information harvested to be admissible and 
shared between both parties. 
 

Timelines are given a pragmatic approach in each case as it begins to build steam. Upfront 
however the client is advised that until their mate is acquired, it will take an approximate 1 - 2 
hours of observation; which leads to how the mate interacts in their setting. The client is then 

briefed on when to expect to hear from the investigator during the OP 

Fees, costs are presented on a case by case consultation basis, after the initial intake and 
qualifications of the clients wants/needs. The fee schedule is agreed upon and a binding contract 

is then entered into with the aforementioned listed as a description of services to expect. 

No pictures of them in bed together. Difficulties of the case based on their circumstances. It is 

not like you see on TV. Cost. 

Results can not be guaranteed, investigators that say they have never been made in a surveil-
lance have not done that many surveillances. Retainer is required and additional time/cost will be 
approved by the client. We will maintain daily communication with the client via a safe phone. 

Do they really want to know? What will they do when they find out? 

We explain that there are cases where their mate(s) will not be cheating. In certain cases, 
because of the controlling nature of the client, their mate may just be lying to spend more time 
with his/her friends. Whether to watch a football game or just hangout, all this is possible. We 
begin every investigation with the idea that the person could or could not be cheating. We then 
explain to our infidelity clients that once we begin to see signs (evidence) of cheating, we follow 

up on those leads to confirm or deny that they are directly associated with infidelity. 

Each assignment holds a different potential, cost, outcome, results and findings and are dif-
ferent due to the client, their mate and the paramour involved in the matter. With the matter of 

children and the potential of or outcome of domestic violence, this to will reflect in this answer. 

We tend to prepare them for the worst. By the time they call us they know the answer. They 

just want proof. 
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Findings and end results. Pricing comes in after I try to help them determine if they really need 

our help. 

Our clients are told the expectations are entirely up to the individual we are investigating. It 
all depends on the activities that individual is engaged in during the hours of investigation. We tell 
our clients that domestic investigations generally cost between $2,500 & $5,000 depending on the 
circumstances of the subject. We have had domestic cases where we have billed $50,000-$75,000 
and have always had positive results. 
 

Gather as much information about the spouse: habits and routines, names locations, relatives. 

I tell them the process for collecting data and/or surveillance, costs, and end results. 

Findings vary from client to client. No guarantees and timeline could vary. They will have evi-

dence of good or bad to hopefully set there mind at ease. 

If your spouse is cheating I can prove it. If your spouse is NOT cheating, it will take much 

longer to prove he(/she) is! 

We always tell them that we might catch the cheating spouse during the first surveillance (if 
he/she is cheating on a regular basis) or it could take much longer (if he/she is only cheating spo-
radically) or we might not catch them at all (if he/she is, in fact, not cheating or is no longer cheat-

ing). 

Make them very aware that some behaviors are not caused by infidelity, it can be very time 
consuming and sometimes a final conclusive result is not obtained. 
 
Always advise the client that no results are guaranteed but we will do our very best to either 

prove or disprove infidelity; time frame varies so the client needs to be understanding of this. 

We explain first the cost and the potential for how costly it gets. We also caution that emotions 

will run high in this kind of investigation and to rely on us to get through it. 

Understand the total amount client would like to spend. Results are not guaranteed it is un-

known what information will be obtained. 

Cannot guarantee results especially if the client has been trying to follow them or has been 
threatening to catch them. To expect that even when the subject is confronted with results they 
will deny it to the end. The client will usually expect them to confess, repent and beg forgiveness 
when confronted. That's not going to happen. The client cannot go with you and will not be called 
to give details for an immediate confrontation. It will still cost the same with or without results 

and the money will be paid up front. 
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The more information they provide me the more cost effective and best chance of providing 

results. 

I always tell clients not to expect anything because there are never any guarantees. 

I try to discourage the client from hiring an investigator and suggest ways of working on the 

marriage. In most cases the spouse knows the answer and is looking for confirmation. With cur-
rent privacy law it is difficult to get good information. Today in some states even downloading a 

cell phone or using a GPS tracker on a vehicle owned by the client may be a problem. 

Each case varies on circumstances, income level of your target, etc. If it's going on we can 

solve 90% or more of the cases using various methods, not just surveillance. 

First, I speak with them and ask them the first question: Do you want to stay married? If 
the answer is yes, I try to talk them out of hiring my company. The second question, if the answer 
is no, is how do you think you will use this information? Ultimately, the best client in terms of 

dealing with the process is the one who says I just want to know the real truth. 

I explain that the investigation could be expensive and ask them if they have thought if the 
funds could be better spent on counseling or attorneys. I tell them the case will cost 2,000 to 
5,000 (and then we try to come in under that). We let them outline the time frames and tell us 

what they want for reports, video, etc. Whatever they want, they basically get. 

The most important thing to convey to the client is that the investigation really only speaks 

to the here-and-now of the period of investigation. We see one partner cheating or we don't. 
There's no way we can reliably speak to what they might do in the future, and proving what they 
may have done in the past is an uncertain proposition at best. Keeping the focus on the current 
period, and shaping the investigation techniques with an eye to what would you want to do next if 

he/she is cheating as far as documentation, is crucial. 

I advise that we cannot guarantee results, price, process and timeline. 

Catching them together within a couple of surveillances for their satisfaction around $800 and 

for court $1600. 

Process, cost and potential expectations. 

These represent just a small sampling of suggestions from private investigators for setting expec-
tations for clients.  These are by no means the way you should conduct business but is just a sam-
pling of what other private investigators deem appropriate for their own investigations.  As a pri-
vate investigator who has conducted many of these types of surveillances I, Jeff Marlin agree 
with some of the suggestions and don’t agree with others.  If you have questions about surveil-
lances, ethics or the laws please contact myself or other private investigators and get their input. 
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Deception and Wrongful Convictions 
October 21, 2014 by Kim Green 

 

Criminal Injustice: How witnesses, prosecutors, defendants, and even evidence can lie—and land 

innocent people in jail 

A series of recent DNA exonerations has revealed a few cracks in our criminal justice system. In one star-
tling case in North Carolina, two mentally disabled half-brothers were exonerated last month after serving 
three decades for the rape of a young girl. DNA testing pointed to another culprit, a local man whom po-

lice had failed to investigate. The half-brothers’ confessions, it turned out, had most likely been coerced. 

It’s often deception of some kind that pries open those fissures in the system…and sometimes, lets inno-

cent people fall through and land behind bars. 

That deception takes several forms: On occasion, witnesses lie, and prosecutors conceal important facts. 
What we once considered to be hard science turns out to be shaky, or dead wrong. And as in the North 

Carolina case, defendants admit to crimes they didn’t commit. 

We’re not as good at spotting deception as we think we are. People do no better than a coin toss when it 
comes to sussing out whether someone is lying, says former FBI agent and body-language expert Joe 
Navarro. And that fact holds true for people we assume are pros at lie detection, like police, DEA agents, 

TSA screeners, and judges. 

If the U.S. justice system were really so adept at illuminating untruths, there would be very few innocent 
people in American prisons. Sadly, there are thousands. Although no one can say precisely how many in-
mates in the United States are serving time for crimes they did not commit, the Innocence Project cites 
studies estimating that anywhere from 2.3% to 5% of all prisoners in the U.S. are innocent. Do the math, 

and we’re talking tens of thousands of people. 

Innocent people are convicted of crimes for all sorts of reasons. Our justice system is made out of peo-
ple, and people make mistakes. Here are four of the most common errors and deceptions that lead to 
wrongful convictions: 
 

1. False Witness Testimony 

Eyewitness accounts are notoriously unreliable. According to the Innocence Project, witness misidentifica-
tion played a role in 72% of convictions overturned by DNA testing, making it the most common cause of 

wrongful conviction. 

One problem with relying on witness testimony is that the human brain isn’t like a video camera. We make 

mistakes. We misremember. And our biases affect what we think we see. 

Sometimes witnesses lie outright. They may be tempted by a plea deal or under pressure by police. Or they 
may finger someone else to avoid implicating themselves in a crime. The Innocence Project found that in 
nearly half of exonerations in Mississippi and Louisiana, defendants were wrongly convicted, in part, “on 
the testimony of a witness who lied or had an incentive to testify against the defendant“—incentives such 

as being a paid informant or “jailhouse snitch.” 
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Even when eyewitnesses claim absolute certainty, says an article in Scientific American, studies cite that 
“highly confident eyewitnesses are generally only slightly more accurate—and sometimes no more so—
than those who are less confident.” Jurors, the article concludes, should be extremely wary about accepting 

witness testimony at face value. 

Earlier this month, the National Academy of Sciences released a report analyzing scientific studies of 
memory and eyewitness identification and strongly recommending reforms to the justice system that may 
help prevent false witness IDs and wrongful convictions, including changes in how police lineups are con-
ducted.  
 

2. False Confessions 

False confessions are still considered a prosecution’s holy grail—no matter how the evidence stacks up, 
juries routinely convict when a suspect confesses. It’s tough for most people to imagine why someone 
would admit to a crime they didn’t commit. But false confessions happen far more frequently than we be-
lieve they do. “It trumps DNA evidence,” says Saul Kassin, an expert on false confessions and psychology 

professor at the John Jay College of Criminal Justice. “Its effects cannot be reversed.” 

Research by University of Virginia School of Law professor Brandon L. Garrett identified more than 40 
people since 1976 who falsely confessed and were convicted of crimes, then later exonerated by DNA evi-
dence. His research suggested that certain categories of people are more vulnerable to the kinds of coer-
cion that can produce false confessions—juveniles and people with mental illnesses or intellectual disabili-

ties, for example. 

Among the most sensational of these cases is the wrongful conviction in 1989 of five teenagers for raping 
and beating a jogger in New York’s Central Park. Under pressure by police (and too young to under-
stand their rights and the legal ramifications), several had confessed. They later recanted and were found 

to be innocent of the crime. 

3. Prosecutors Who Withhold Exculpatory Evidence 

 
In a Memphis robbery-murder case that landed Ndume Olatushani on death row, investigators learned—
more than two decades later—that police and prosecutors had withheld evidence that pointed to different 
culprits altogether. He was freed in 2012 after spending almost 27 years behind bars for a crime he did not 

commit. 

In the now-famous case of Michael Morton, a Texas man who was wrongfully convicted of murdering his 
wife, prosecutors sat on evidence that pointed to an outside assailant—including testimony from neighbors 
and the victim’s young son, and a bloody bandana found near the crime scene. Morton was exonerated, 

and a court of inquiry looked into possible wrongdoing by then-DA Ken Anderson. 

That court of inquiry is almost without precedent. A ProPublica investigation turned up 30 convictions 
in New York in recent years that were overturned because of prosecutorial misconduct, but only one 

prosecutor received punishment “in a meaningful way,” writes Raymond Bonner for ProPublica. 
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can apply similar techniques in his work questioning people or reviewing evidence in domestic, personal 

injury, or civil cases. 

Ultimately, deception—the act of concealing something or of outright lying—is often a defense mecha-

nism. For many liars (excepting the wholly pathological), the key motivator is usually fear. 

Remember: You’re a professional investigator—a skeptic with a curious mind and unbiased heart. If you, 
as an interviewer, listen with a compassionate and open mind, without judging or taking a subject’s decep-
tion personally, there’s every chance you will eventually arrive at the truth you seek. 
 

4. When Evidence Lies—Bad Science 

Sometimes, even “facts” lie. Physical evidence once considered ironclad, such as blood-typing, finger-
prints, hair and bite analysis, and handwriting, has proven less-than-reliable. “Forensic science is not the 
model of exactitude that popular culture might have us believe,” writes Clyde Haberman in the New York 
Times. He cites a 2009 National Academy of Sciences report which says that, with the exception of DNA, 
“no forensic method has been rigorously shown to have the capacity to consistently, and with a high de-

gree of certainty, demonstrate a connection between evidence and a specific individual or source.” 

News flash: CSI is not real. Real-world crime labs aren’t always as well-funded and up-to-date as we 
might hope. And some independent reviews of forensics departments, such as this one of St. Paul’s crime 
lab, uncovered “major errors in the majority of case files examined…including sloppy documentation, 
dirty equipment, faulty techniques and ignorance of basic scientific procedures.” 
 
 

Final Thoughts 

 

Those are high-stakes lies, mistakes, and omissions with dire repercussions for the unjustly punished, and 

consequently, for our justice system itself. But what’s the remedy? 

When it comes to detecting deception, says Joe Navarro, one remedy is a measure of humility and assidu-
ous fact-checking. “The only way to really know the truth is to verify and corroborate every single last de-

tail of what someone says,” he writes in Psychology Today. “And that is the truth about lie detection.” 

For private investigators, many of whom are working outside the realm of law enforcement, the stakes 
might not always be guilt or innocence of a serious crime. But personal or financial stakes can produce 
similar stress responses, and a private investigator can apply similar techniques in his work questioning 

people or reviewing evidence in domestic, personal injury, or civil cases. 

Ultimately, deception—the act of concealing something or of outright lying—is often a defense mecha-

nism. For many liars (excepting the wholly pathological), the key motivator is usually fear. 

Remember: You’re a professional investigator—a skeptic with a curious mind and unbiased heart. If you, 
as an interviewer, listen with a compassionate and open mind, without judging or taking a subject’s decep-

tion personally, there’s every chance you will eventually arrive at the truth you seek. 
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When a Client Asks a Private Investigator to Do Something Illegal 
July 16, 2014  by Kimberly Faber 

 

 

It’s a common, media-driven misconception about private investigators: that they either 
can obtain private information or that they are willing to break the law in order to get it. 
Many people do not realize that there are laws surrounding audio and video surveil-
lance, obtaining text message and phone records, accessing medical records, and using 
GPS trackers. Even less understand that these regulations can vary by state. In a recent 
discussion, investigators discussed the challenge in being asked to break the law by cli-
ents and whether it’s wise to a) Educate the client and continue working with them, b) 

Sever ties completely, or c) Try to find a way to legally obtain the information. 

A number of points were raised, including the economical hardships some private inves-
tigators face, the negative effect this scenario can have on one’s reputation, and the pub-
lic’s perception of members of the profession. Regardless, most investigators share that 
illegal requests are a common occurrence, largely due to media-based misconceptions, a 
misunderstanding of what is and is not legal, and, in some scenarios, the potential client 
looking to obtain the information by any means possible. 
 
 

Firing or Refusing to Work With the client 

Contributor Bruce Hamilton says if it’s actually against the law, it’s a no-brainer. “That’s 
illegal. We don’t do that,” he said. But Hamilton notes that it is a case-by-case decision 
of how to move forward. “If I’m not already completely put off by the idea of doing a 
job for someone who is okay with committing a crime and if I know of a legal way to 

get the info, I may suggest it.” 

On the specific scenario of being asked to enter a home and obtain physical evidence, 
Robert and Andrea Orozco said, “Even if the investigator is allowed entry into the resi-
dence, perhaps for obtaining a statement, it doesn’t give the investigator the liberty to 
take anything from the residence without permission from the homeowner.” An earlier 
commenter shared that attorney clients have encouraged him to use his best judgment in 
these scenarios, to which the Orozcos reply, “Those types of clients should be avoided. 
We’ve fired many clients for many reasons, and unethical/illegal requests, particularly 
after being advised of such - is at the top of the list.” Darryl Daugherty, an investigator 
who works in Thailand, said that these people don’t become clients, but rather failed 
prospects. 
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Finding out what the client needs 

Group member David Pelligrinelli says he likes to start out by finding out what their under-
lying need is. “Their strategy to take some illegal action is just one method they have 
thought up to solve their problem. There may be other legal methods to achieve the same 
goal,” he said. “By taking the time to understand their needs, we can often understand that 
the client isn’t necessarily intending on doing something illegal--they just want a particular 
solution or answer.” Brett Broderson, an investigator based in Nebraska, notes that it is im-
portant to clear up ambiguity in the language of their request and then, clarifying the cli-

ent’s objective. 

“Get a legal opinion and make record not only of the answer but also of the conversation 
and the original request of your client,” Broderson said, noting that every investigator 
should have an attorney on retainer for questions like this. “I, myself, tell them that I will 
not knowingly break the law under any circumstances, but that I will work with them to at-
tempt to achieve the same objective in a legal manner, one that can stand up to the scru-
tiny,” he said. Broderson has been in business for nearly two decades and has never lost a 
client for this reason. 

Educating the client 

Remi Kalacyan, an investigator based in Canada, shares that most clients that start with ille-
gal requests end up becoming clients. “Most clients don’t know that the request is illegal, so 
I take the time to explain that there is a legal way to get that information,” he said. Kalacyan 
says that the client will see that you are legitimate, knowledgeable, and are willing to guide 
them through the investigation. By educating the client, Kalacyan points out that this client 
will be much more likely to work with you than an investigator who just hangs up the 

phone. 

New York investigator Gregory Myers believes that breaking the law is never worth sacri-
ficing your reputation, integrity, license, and freedom, but he also believes there is an obli-
gation to the client that must be fulfilled. “We as professional investigators have the obliga-
tion to make informed decisions and to advise the client properly,” he said. “If the client is 
not sure of the action but it appears to be questionable then you must advise the client and 
explain in detail.” Other investigators include clauses within their contracts that allow them 
to terminate an investigation if something knowingly illegal is requested. The educational 
path has been adopted by many. Paul Hawkes, based in London, said that at one point in 
time, when he received illegal requests he would simply tell the person that what they were 
requesting was illegal and hang up. He has since learned to ask more about the situation and 
why they are asking for illegal services. “Sometimes, but not on all occasions, once I have 
an understanding of what’s going on I am more able to offer a well thought out and legal 
alternative,” he said, and furthered that he passes on pointing out that the request is illegal. 
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Misconceptions and effects on the industry 

New Zealand investigator Paul Kozlovski notes that there is a big difference between a 
client asking an investigator to break the law knowing that it is illegal and asking the in-
vestigator to do something they thought was legal. “There are far too many misconcep-

tions as to what investigators actually do, or can do,” he explained. 

“This is exactly why our industry needs to take active steps to rehabilitate our reputation 
in the public eye,” group member Shannon Tulloss said. She shares that 99% of the peo-
ple who call her office have little-to-no knowledge of what investigators do aside from 
spying on people and pulling quick records. “No, I don’t wear a trench coat,” she says. 
“No, I don’t hide in the bushes. No, I don’t hack. Yes, I am highly trained. Yes, I have 
two degrees. Yes, I have an office, and yes, anything I produce for my clients will stand 

up to scrutiny since nothing that comes out of my office can be viewed as shady.” 

Chicago-based Gilbert Jimenez says that because he performs investigations for private 
parties, under the right circumstances he will ask what they are looking to achieve and 
what they have in mind to achieve it. “Then I provide them with an education on what is 
legal--which I will do--and what is illegal--which I won’t do,” he said. “I will spend 
some time on this because I consider myself as running a service-oriented business and 
believe in delivering high quality customer service from the moment I pick up the tele-
phone to answer their first call. I give them the initial benefit of the doubt as to igno-
rance of the law and watching too much TV.” 
 

Conclusion 

From Hollywood-driven misconceptions to unscrupulous requests and ill intentions and 
even a plain lack of understanding and education, not every client who makes an illegal 
request knows that it is illegal. And while the decision of whether or not to break the 
law is clear, the question of how to handle an illegal request depends on the nature of 
the potential client’s request, the investigator’s experience and preference, and ulti-

mately whether there is a legal route to obtaining that information. 

One thing we can say for certain, however, is that there is no clear end in sight for inves-
tigators receiving illegal requests 



 



 


