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Pro Imaging CONNECT (Part 2)
After Pro Imaging CONNECT was rescheduled during 2020, it was eventually cancelled. Pro Imaging 

CONNECT 2021 was organized from the beginning as a 3-day virtual conference, 2 hours each day covering 
different world regions.

Jeremy Wills, Futuresource (www.futuresource-consulting.com) spoke about Photo Prints To The Rescue. 
The Revival Of The Western European Photo Market. In his introduction, Jeremy provided an overview 
of his company (see Figure 1). As 
the photo market has declined, fewer 
companies are investing in market data 
from smaller countries in Europe. Even 
FutureSource now tracks data only in 
the six largest photo markets, Western 
Europe 6, namely Germany, France, 
UK, Spain, Italy and Benelux) which 
represent 80% of the total Western 
European photo market.

In 2021, an estimated 4.2 billion 
smartphones will be operating in the 
world (see Figure 2). By 2026, Jeremy 
projects 56% of the world population 
will have a smartphone. As 5G mobile 
connectivity continues to be installed 
in developed countries, consumers will 
be able to perform greater tasks with 
the images and video captured on these 
devices. 

How many images are being cap-
tured by these devices? Those captured 
worldwide on smartphones and digital 
cameras are shown in Figure 3 for 2019 
through 2024.

Figure 1  - FutureSource Consulting

Figure 2
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Jeremy is projecting a 33% growth in the 
number of images being captured by these 
device between 2019 and 2024, assuming 
the annual average number of images taken 
on digital cameras rises from 290 in 2019 to 
380 in 2024; and the annual average number 
on smartphones rises from 620 in 2019 to 
763 in 2024.

COVID has driven a shift to online photo 
orders in Western Europe(6). Figure 4 illustrates 
the retail value for the three primary photo 
products, i.e. photo prints, photo merchandise 
and photo books. From a  combined retail value 
of €3,003 million in 2019, the CAGR from 
2019 to 2024 is 2.0%. 

Photo merchandise is the fastest growing 
category at a CAGR of 4.6%, although Jeremy 
said that photo cards, while not included in 
the graph, are also expected to have good 
growth, as shown in Figure 5, for both volume 
and value. Note that the volume does not 
include photo gifts.

From 2019 to 2024, he expects a 22% 
increase in value for photo cards, driven by 
web-to-print cards.

In 2020, COVID lockdowns spiked demand 
in the UK for some photo merchandise 

Figure 3 

Figure 4 

Figure 5 

products, such as wall 
décor and canvas. 

Growth for photo 
posters is expected to 
remain flat. Photo gifts 
now include products like  
blankets, and cushions. 

As might be expected, 
Germany represented 
more than a third of all  
photo merchandise sales 
in 2019, followed by the 
UK at 29%.

Although the volume 
of photo prints continues 
to decline slowly, the 
value remains stable 
(see Figure 6). Driven 
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Figure 6

by instant and Web-to-Home printing 
(online price typically €10 cents), 
they represent 42% of the photo retail 
market value which is projected to 
rise to 44% in 2024. 

Instant photo print kiosks have 
been very successful in Western 
Europe (especially Germany, UK, 
France), with more than 70,000 units 
installed. These kiosks are roughly 
1/8th the price of dry minilabs. UK 
photofinisher Max Spielman, which 
started as a central lab, now has one 
hour printing available in 423 shops  
throughout the UK.

Nearly 1 billion kiosk photo prints 
were made in 2020. Younger consumers 
(GenZ, Millennials) are taking the 
journey from instant print cameras 
or printers to print kiosks. Margins 
are good, and consumers are price-
agnostic.

Still, as shown in Figure 7, the retail 
volume of photo prints is projected to 
decline 10% between 2019 and 2024. 
Web-to-Home is the fastest growing 
market segment for photo prints, 
expected to represent 34% of the total 
in 2024, especially as non-traditional 
print service providers expend their 
presence in the market.

Figure 7

Figure 8

Figure 8 shows the market 
structure for photo prints 
being made from digital 
images, indicating that 
PSPs are gaining share of 
the market.

Photobooks have a 15%  
penetration in Europe, 
with Germany having 
a 41% share, driven by 
ongoing promotions by 
market leader CEWE. 
23.7 million photobooks 
represented a retail market 
value of €733 million in 
2020  (see Figure 9). Al- © 2021FutureSource Consulting Ltd.
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Figure 9

Figure 10

though  the volume is expected 
to grow at a CAGR of 3% 
from 2019 to 2024, the value 
will jump at a CAGR of 14% 
as the Average Selling Price 
rises from €31.26 in 2020. 

A4 is the most popular size 
(46% in 2019, followed by 
square at 22%), but books 
are getting larger as more 
A2 digital printing presses 
are installed.

Web-to-House at 77% 
is the dominant channel 
for ordering photobooks in 
Western Europe, followed 
by Web-to-Retail (BOPIS).

In 2019, 37% of the Web-
to-Home orders by volume 
for photocards and 37% 
of photo prints originated  
from smartphones in 2019 
(see Figure 10). 27% of 
photo merchandise orders 
by value also came from 
smartphones, ranging from 
44% (photo cards) down to 
11% (wall décor).

While this suggests that 
retailers should be capable 
of accepting smartphone 
orders, the cost for offering 
all services via app and 
HTML-Web across iOS, 
Android and Windows for 
Smartphone could be inhibitive for smaller retailers. The challenge of reaching potential customers is also a 
challenge.     To be continued

2021 Taopix Users Conference (Part 2)
We continue our coverage of the User Conference and How Generation Z and New Technologies are Reshaping 

the Photo Print Demand by Anthony Pieters, CEO of Imaging Solutions (www.imagingsolutions.ch).

The photofinishing timeline is shown in Figure 11. Beginning in 2010, Generation Z discovered the first 
Instax cameras and shared their experience on social media. Initially, this was mainly 15-25 year old girls in 
Japan. Although the images were small and expensive, Instax gained popularity with other young people. As 
a side effect, Gen. Z began to relish paper prints again - having something tangible to show others. Anthony 
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credited Fujifilm marketing for finding the “sweet spot” among Gen. Z.

At the same time, apps were gaining acceptance, particularly those pushing free print services from mobile 
phones, with the end consumer only paying for shipping. These prints were not being manufactured at central 
labs, so making prints at these traditional photofinishers, in fact orders for all single prints, began to decline. 
However, starting in 2015, as the ability to upload digital images from smartphones improved, the number of 
single prints being produced on Imaging Solutions high-speed printers began to grow again; and with the evolution 
of hardware and software tools, demand for prints has continued to grow. Figure 12 shows the revenue from 

Figure 11  - Timeline for Evolution of the Photofinishing Market

Source: Imaging Soluions

Figure 12  - The Rise of Digital Prints
Green = Film Prints 

Orange = Digital Prints

film and digital prints at CEWE. 

The higher resolutions smartphone cameras  
with choices of aspect ratios and filters enabled 
big /poster and mixed format prints to be made. 
More user-friendly apps are being developed. 
Cloud-based services, multi-platform, multi-device 
software, such as available from Taopix, along 
with Artificial Intelligence image recognition and 
enhancement software allow consumers in less 
than one minute to create orders in 3 or fewer clicks.. 

Today, more than 75% of digital images being printed on Imaging Solutions (ISAG) equipment has been 
captured on a smartphone. With available apps, consumers can order prints in several sizes and aspect ratios, 
even from the same image. This is called a mixed order. Over recent past, the share of mixed orders has risen 
from 20% to 35% and is continuing to grow. In order to meet the customer requirements and, at the same time 
provide competitive pricing,  new automated hardware is needed. The ISAG X-Y multiCut machine can process 
up to 12.000 multi-format prints/hour, grouping them in ready-to-ship orders after cutting.

What has been the impact of COVID on the industry? Shown in Figure 11 as the “Covid Accelerator,” with 
lockdowns more and more people discovered photobooks and prints from mobile devices. Analyzes (Google) 
show that the growth during the past year corresponds to a projected increase that was only expected within 
the next 5 years, and this trend will continue.   To be continued



photo-news.com Photo Imaging News - International Edition 38.06 - June, 20216

Brief News of the Photofinishing Industry
• Every photographer, even in 2021, should try shooting film, recommends Lucas Kult-Banout. In a video 

he explains why film photography is a great way to learn photography, continue to develop your skills, and 
document your life. (http://ow.ly/itAF30rJKqn)

• A new decision guide from Xeikon and Inkjet Insight provides comparisons between inkjet and toner, 
a fundamental consideration before purchasing a digital press. The guide also covers other aspects, such as 
media thickness and compatibility. (http://ow.ly/YsSa30rJQmd)

• The Xerox State and Fate of Small and Medium Business survey shows 80% of these companies consider 
the ability to automate tasks and processes key to surviving the COVID-19 pandemic. 85% were more reliant 
than ever before on communication technologies. (http://ow.ly/Q86N30rJQqo)

• WhatTheyThink presents the state of the printing industry in Spain based on the latest monthly 
production numbers. The 2020 print industry production is down by about 18% compared to 2019. Revenues 
fell from €7.8 billion in 2009 to €5.8 billion in 2018. (http://ow.ly/ZIw330rJQt1)

• With the 2020 demise of photokina, the original biennial international tradeshow for the photo industry, 
Gert Koshofer looks back in fotointern.ch to the first show in 1951 (German text): cameras, lenses, flash, 
film, and new color photo paper. (http://ow.ly/CPv530rJWe3)

• In the late evening of June 1, 2021, FUJIFILM’s Tokyo headquarters suffered a ransomware attack. 
In response, the company suspended all affected systems in coordination with its various global entities. An 
alert was posted on the FUJIFILM USA website. (http://ow.ly/LGI330rJWfp)

• Will the Tamagotchi Pix entice children to enjoy photography? It is a combination of the classic Bandai 
Tamagotchi pet-rearing toy line with a new built-in camera for taking pictures with your digital pet. The camera 
lets you insert people into photos with your pet. Over 25 years the company sold 82 million units of its toy 
worldwide (http://ow.ly/s6k830rJZ6k)

• Xerox acquired Document Systems, a leading document solutions provider in Southern California, which 
will become part of Xerox Business Solutions. It also recently acquired Groupe CT, a leading independent 
document management provider in Eastern Canada. (http://ow.ly/tCIi30rK7lT)

• The reflecta DigitDia evolution lets you view and digitize your entire archive of slides directly from 
the magazines. Computer-independent, the device shows the scanned slides (50 slides in 4 minutes) on an 
integral display or a connected external display system. (http://ow.ly/UyEU30rK7rE)

• Buy Online, Pickup In Store (BOPIS) can improve in-store customer experience, according to a State 
of BOPIS - 2021 report. Based on a survey of 1000 US consumers, the report suggests five reasons that BOPIS 
should become a permanent marketing tool. (http://ow.ly/WSkw30rKiHz)

• What Is Content Marketing and Why Is It Important Today? It focuses on a very specific target audience 
and delivers valuable, relevant, and compelling information to that audience over a long period of time to 
generate some kind of behavior change. (http://ow.ly/nPq230rKjks)

• 3 new films from German experimental film brand KONO!: Monolit 3 “orthochromatic/ultra-slow” 
ISO 3 35mm B&W film  (€12.50); Monolit 10, an ISO 100 35mm B&W film (€10.90) - both emulsions from 
Svema; and Delight Art 100 color-tinted 120 film (€18.90). (http://ow.ly/QYPZ30rKwOY)

• The new Kosmo Foto Agent Shadow ISO 400 B&W film can be pushed to ISO 6400 and is ideal for 
silhouette photography. It comes in a unique secret agent-theme Agent Shadow box. (http://ow.ly/coS530rKx2Z)

• More and more retailers are entering the e-commerce business. In this article, John Hickey describes some 
key considerations to analyze when choosing your path to e-commerce success. (http://ow.ly/PEsZ30rL0ye)
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• The 13th annual Social Media Marketing Industry Report from Social Media Examiner “How Marketers 
Are Using Social Media to Grow Their Businesses,” contains easy-to-digest insights into how marketers are 
currently using social media and their future plans. (http://ow.ly/OcZE30rKHqo)

• Dutch photo and video trading company Kamera Express acquired the German specialty store GM-Foto 
in Frankfurt am Main. Camera Express now operates 13 superstores in the Netherlands, five in Belgium, one 
in Luxembourg and two in Germany + 3 online Photospecialist brand shops active in ten European countries: 
France, Great Britain, Ireland, Austria, Spain and Italy (http://ow.ly/kkBe30rKTo1)

• With the success of its EU-qualified bookbinding systems in automating premium layflat book production, potential 
customers are enquiring from all continents. To support these developing customers, Layflat.com now has 
sales/distribution/support partners in 22 countries, and has updated its website. (http://ow.ly/FSj230rKZma)

• The pandemic has jump-started e-commerce in South Africa, and in some areas same-day delivery is 
available. As the giant e-commerce companies expand their product offerings, will photo merchandise 
be included as they are elsewhere in the world. (http://ow.ly/EN4630rL0oy)

• The printing industry in Portugal has suffered during the COVID pandemic, with the production 
volume index for Portugal dropped by 32% compared to the 2015 production average in April 2020. 2020 print 
industry production is down about 8% compared to 2019. (http://ow.ly/2JmH30rL0rQ)

• Shutterfly will acquire Spoonflower, a global marketplace connecting makers and consumers with artists 
worldwide, for approximately $225 million of enterprise value. The acquisition is expected to close in the third 
quarter of 2021. (http://ow.ly/Vff730rL6U6)

• Barcelona-based dubblefilm has two new films:  DAILY COLOR 35mm ISO 400 27 exposure film and 
dubblefilm DAILY B&W 35mm ISO 400 36 exposure film. These are not DX coded so electric cameras will 
rate them at 100 speed. (http://ow.ly/yYbf30rLdGv)

• The new Photostory Linea Automatica VP makes a complete photobook with case making of a front 
and back cover at up to 1,300 spreads/hour (12 x24”). The Lay-Flat Insert Technology (L.I.T.) FSC-approved 
paper insert uses less glue, reducing curing time and lowering production cost. L.I.T. will be available in 100, 
140, and 300 GSM with a maximum book size of 20x20.” (www.photostory.it)

• photobook.ai has introduced its 3rd Generation AI Whitelabel Photobook app. offering: Predictable 
and speedy customization of new white label apps; Support future innovations and AI models; Simple daily 
e-commerce operations and maintenance. Users can choose a Collection (renamed “Stories”) or pick photos 
and entire folders from Facebook, Instagram, Google Photos and Dropbox. (http://ow.ly/4WvV30rLOms)

• Waldo Photos — an AI-powered photo platform featuring facial and jersey recognition delivery and 
proprietary mobile proof delivery— has a professional photographer directory to connect over 300,000 
business/consumer Waldo’s app users with professional photographers. (http://ow.ly/VDeR30rLOsp)

• In the free Salesforce Marketing Intelligence Report, discover key findings from 1,050+ global marketers 
worldwide. Learn their biggest challenges/priorities, and see how they’re using their marketing performance 
data to better engage customers and drive growth. (http://ow.ly/rCcX30rLOuh)

• Wolfe’s Camera in Topeka, KS will close before the end of July. Founded in  1924 by Harold B. Wolfe, 
a commercial photographer, Wolfe’s grew to five locations at its peak. CEO Mike Worswick is selling 3 build-
ings at the Wolfe’s corner of Kansas Ave. (http://ow.ly/Y01D30rLOyr)

• Photobook Collective is a new website for photo book enthusiasts, where they can browse, buy, and 
sell in a community that is specifically designed to tailor to the niche needs of collectors. Photobooks have 
become highly collectible works of art (http://ow.ly/j08s30rLTqj)
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Upcoming Conventions/Meetings 
July 5-16 IMI Europe Inkjet Summer School 2021 ONLINE  
+44 1223 236920  (https://imieurope.com)   
July 13-15 ASI   ASI Show Chicago McCormick Place  
+1-800-546-3300  (www.asishow.com) Chicago, IL
July 15-16  NBM/Graphix/Pro/Expo   GPX Meadowlands Meadowlands Convention Center 
+1-800-560-9941 Fax: +1-303-465-3424  (https://graphics-pro-expo.com/) Secaucus, NJ  
July 21 IMI Inkjet Age of Materials Conference ONLINE Session 5  
+1-207-235-2225 Fax: +1-207-235-2226 (http://imiconf.com)   
July 21-24 APPOExpo 28th Shanghai Int’l Advertising & Sign Tech NECC 
+86-21-6328-8899 Fax: +86-21-6374-9188 (www.apppexpo.com) Shanghai, China
July 21-24 APPOExpo Shanghai Int’l Digital Textile Priting NECC 
+86-21-6328-8899 Fax: +86-21-6374-9188 (www.apppexpo.com) Shanghai, China
July 21-24 APPOExpo Shanghai Int’l Lighting NECC 
+86-21-6328-8899 Fax: +86-21-6374-9188 (www.apppexpo.com) Shanghai, China
Aug. 12-14  NBM/Graphix/Pro/Expo   GPX Long Beach Long Beach Convention Center 
+1-800-560-9941 Fax: +1-303-465-3424  (https://graphics-pro-expo.com/) Long Beach, CA  
Aug. 15-19 Emerald X WPPI 2021 Mirage Convention Center  
+1-310-451-0090 Fax: +1-310-846-5995 (www.wppionline.com) Las Vegas, NV 
Aug. 26-Sep. 3  Berlin Photo Week ARENA Berlin  
  (www.berlinphotoweek.com) Berlin, Germany
Sep. 1 IMI Europe Inkjet Technology for Décor Printing Munich Marriott Hotel  
+44 1223 236920  (https://imieurope.com) Munich, Germany  
Sep. 3-7  Messe Berlin  CANCELLED IFA 2021 CANCELLED  
+49 30 3038 2180 Fax: +49 30 3038 2172  (https://b2b.ifa-berlin.com/en/)   
Sep. 8-10 Pracical Publishing Sign Africa Sub-Saharan AfricaExpo 2021 Gallagher Convention Centre  
+27 11 568 1894  (https://signafricaexpo.com) Midrand, South Africa
Sep. 20-21 IS&T Loondon Imaging Meeting 2021 VIRTUAL  
+1-703-642-9090 Fax: +1-703-642-9094 (https://www.imaging.org) 
Sep. 23-25  FESPA   FESPA Mexico Centro Citibanamex  
+44 1737 240788 Fax: +44 1737 233734  (www.fespa.com) Mexico City, Mexico  
Sep. 23-26  Messe Hamburg   Photopia Hamburg Messe Hamburg  
++49 40 3569-2826   (www.photopia-hamburg.com) Hamburg, Germany  
Sep. 24-25  NBM/Graphix/Pro/Expo   GPX Pittsburgh David L Lawrence Conv. Center 
+1-800-560-9941 Fax: +1-303-465-3424  (https://graphics-pro-expo.com/) Pittsburgh, PA  
Sep. 28-30 Rapid News TCT 3Sixty NEC  
+44 (0) 1244 952 379  (www.tct3sixty.com) Birmingham, UK 
Sep. 28-Oct. 1 Visual Connections PrintPac 2021 Melbourne Conv. Centre  
+61 2 9868 1577  (www.pacprint.com.au/) Melbourne, Australia 
Sep. 30-Oct. 2 PrintWeek PrintPac India 2021 Bombay Exhibition Centre  
+91 98196 15657  (https://propakindia.com/) Mumbai, India 
Sep. 30-Oct. 2 Emerald Exhibitions PhotoPlus 2021 Jacob Javits Convention Center
+1-800-465-5514  (www.photoplusexpo.com) New York, NY
Oct. 3 Dipro bvba Photography Fair Grenslandhallen Hasselt     
+32 (0)3 239 56 38  (http://www.dipro.be/benl/fotografiebeurs) Hasselt, Belgium
Oct. 11-13 IS&T Printing For Fabrication 2021 ONLINE  
+1-703-642-9090 Fax: +1-703-642-9094 (https://www.imaging.org) 
Oct. 19-20 Suite 84a Analytics Visual 1st 2021 VIRTUAL  
+1-303-945-3836  (www.visual1st.biz)   
Oct. 20-21 Fachverband Medienproduktion Print & Digital Convention CCD Congress Center Düsseldorf 
+49 (0) 65 42 54 521 Fax: +49 (0) 65 42 54 22  (https://tdm-e.f-mp.de/) Düsseldorf, Germany  
Oct. 20-21 Pracical Publishing Africa Print KwaZulu-Natal Expo 2021 Durban Int’l Conv. Centre  
+27 11 568 1894  (https://africaprintexpo.com) Durban, South Africa
Oct. 20-23  FESPA   FESPA Brasil - Digital Printing Expo Center Norte  
+44 1737 240788 Fax: +44 1737 233734  (www.fespa.com) Såo Paulo, Brazil  
Oct. 22-24 ASBL   Brussels Photofair  Brussels Expo  
+32 (0)475 46 14 48  (www.brussels.be/fair-photo-days) Brussels, Belgium 
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Business News 
Dai Nippon Printing Co. Ltd., Tokyo, Japan (www.dnp.co.jp) ...
... reported FY2021 (31 March, 2021) net revenues of ¥1,335,439 million [$12,639 billion] (2020 ¥1,401,894 

million), with a gross profit of ¥276,914 million (2020 - ¥292,845 million), an operating profit of ¥49,529 million 
(2019 - ¥56,274 million), an ordinary income of ¥59,907 million (2020 - ¥63,786 million), an income before taxes of 
¥46,400 million (2020 - ¥102,719 million) and a net income of ¥27,772 million (2020 - ¥72,094 million), or -¥89.28/
share (2020 - ¥235.08/share). Comprehensive income was ¥148,228 million (2020 - income of ¥2,536 million).

Business conditions surrounding the DNP Group during the fiscal year ending March 2021 were unfavorable,  
with  a sharp retrenchment in consumer spending and corporate activity due to restrictions on the movement 
of people and goods caused by COVID-19. While worldwide economic activity gradually resumed around 
summer 2020, this was followed by a renewed increase in global COVID-19 cases from autumn through winter. 
Uncertainty regarding the  outlook for containing COVID-19 increased in 2021, including the Japanese 
government’s declaration of a state of emergency.

The DNP Group has defined the following four growth areas where it aims to expand its business by drawing on its 
strengths, and presented the following vision of the future it aims to achieve.

The DNP Group will use the value it creates to achieve the following goals: in Knowledge and Communication, 
a future in which people around the world have greater opportunities for safe and secure communication and 
can pass on and develop knowledge; in Food and Healthcare, a future in which people around the world are 
free from anxieties about their own lives and can live out their whole lives safely, securely, and with a high 
quality of life; in Lifestyle and Mobility, a future where all living spaces worldwide that people occupy and 
move within are comfortable, safe, and secure; and in Environment and Energy, a future that reduces global 
environmental impact and allows people worldwide to live sustainably in harmony with the earth. 

The DNP Group’s three responsibilities as a company are “Value Creation,”“Integrity in Conduct,”and 
“Transparency (Accountability),” and it has constantly improved from a PDCA perspective by identifying key 
themes aimed at achieving these responsibilities. The DNP Group also pursues comprehensive risk management 
initiatives that involve an accurate understanding of environmental, economic, and social issues and of the 
risks associated with them, with the aim of continuing to provide new value based on its corporate philosophy.  

The DNP Group is also working to strengthen its corporate governance by building a framework for prompt 
and accurate management decision-making, business execution, oversight, and audit. The DNP Group aims to 
minimize the negative impact from risks and translate them into greater business opportunities by prioritizing CSR 
and ESG and management aimed at achieving a sustainable society. It seeks to create new value by combining 
its unique strengths in P&I and deepening alliances with external partners both to respond to rapid changes in 
the business environment and effect proactive change to create a better future.

The Information Communication business group (involved in the production and sale of publications, 
commercial printed materials, business forms, and photographic materials and in educational and publications 
distribution) had FY net sales to outside customers of ¥ 719,476  million (2020 - ¥769,749 million) brought 
an operating income of ¥19,185 million (2020 - ¥30,416 million). 

 In the Information Innovation business (which includes DNP Imagingcomm) areas such as ID cards (mainly 
Japan’s social security and tax number (“My Number”) cards) and BPO saw steady growth, partly reflecting 
an increase in demand driven by the government’s economic stimulus measures. However, overall sales in 
the Information Innovation  business  declined due to the substantial impact of falling demand for pamphlets, 
catalogs, and other printed media due to the cancellation or downscaling of events and promotional campaigns 
throughout Japan. 

In the Imaging Communication business, sales declined despite the gradual resumption of events and 
reopening of amusement facilities with measures to prevent infection in place and the accompanying rebound 
in demand of photo shooting and printing services. 

In the Publishing business, more time spent at home due to government stay-at-home requests drove favorable 
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e-book sales trends in the “honto” hybrid bookstore network, which handles both printed and electronic books, 
and an increase in the number of institutions outsourcing digital library services. However,  overall  sales  in  
the  Publishing business declined due to the continuing downtrend in printing orders for books and magazines

 Lifestyle and Industrial Supplies FY net sales to outside customers of ¥367,517 million (2020 - ¥390,271 
million) produced an operating income of ¥13,965 million (2020 - ¥11,144 million).  

In the Packaging business, the DNP Group worked in the environmental-related market to develop and sell 
its GREEN PACKAGING series of environmentally conscious packaging, and achieved positive results from 
manufacturing reforms including production and operational  streamlining. However, demand for commercial 
packaging materials for souvenirs and restaurant use declined due to government stay-at-home requests. As a 
result, overall sales in the Packaging business declined. In the Living Spaces business, the DNP Group worked 
to create new demand by expanding its lineup of products with antibacterial and antiviral functionality to 
combat infectious diseases. 

In the High-Performance Industrial Supplies business, sales rose for battery pouches used in automotive 
lithium-ion batteries due to increasing worldwide growth in demand for electric vehicles that reduce environ-
mental impact, and for battery pouches used in lithium-ion batteries for tablets and smartphones, due mainly 
to an increase in teleworking. 

The Electronics business group is involved in the production and sale of precision electronic components 
and other products. It had FY net sales to outside customers of ¥197,020 million (2020 - ¥186,602 million) 
and an  operating income of ¥36,690 million (2020 - ¥34,135 million).  

In the Display Components business, uptake of teleworking, online lessons, and greater time spent at home 
resulted in upbeat sales of optical films for tablets, monitors, and TVs. While sales of color filters for LCD 
displays declined due to business structure reforms and streamlining, sales of metal masks used in the 
production of organic light-emitting diode (OLED) displays remained constant, due partly to increased demand 
for these displays in smartphones. In the Electronic Devices business, sales rose due to an overall increase in 
demand driven by growth in teleworking and online services and the launch of 5G.

In Beverages, involved in the production and sale of carbonated and non-carbonated beverages, overall FY 
segment sales were ¥51,425 million (2020 - ¥55,270 million) with an operating income of ¥840 million (2020 - 
¥2,047 million). 

Overall segment sales fell as growth in sales of the Lemondo range of alcoholic beverages was offset by factors 
including the impact of government stay-at-home requests, a decrease in tourists and hotel guests, and a decline in 
beverage demand due to the temporary closure of restaurants and other businesses.

Regional FY sales were: Japan ¥1,089,608 million; Asia [main countries South Korea, China, Taiwan, Indonesia] 
¥183,929 million; and Other [main countries United States, France, United Kingdom, Germany] ¥61,901 million.

Fujifilm Holdings Corp., Tokyo, Japan  (www.fujifilmholdings.com) ...
... reported consolidated 2020 fiscal year (31 Mar. 2021) net revenues of ¥2,192,519 million (FY2019 - 

¥2,315,141  million), with a gross profit of ¥869,691 million (FY2019 - ¥954,413 million), an operating 
income of ¥165,473 million (FY2019 - ¥954,493 million), income before income taxes of ¥235,870 million 
(2020 - ¥173,071 million) and a net income of ¥183,457 million (FY2019 - ¥138,298 million), although 
only ¥181,205 million is attributable to Fujifilm Holdings (FY2019- ¥124,987 million), or ¥451.75/share 
(FY2019 - ¥305.22/share). Comprehensive income was ¥292,469 million (FY2019 - ¥79,489 million).

For Q4 (1 Jan. -31 Mar. 2021) net revenues of ¥619,085 million (FY2019 - ¥586,7441  million) produced 
a gross profit of ¥218,752 million (FY2019 - ¥231,428 million), an operating income of ¥45,005 million 
(FY2019 - ¥34,935 million), income before income taxes of ¥61,049 million (FY2019 - ¥6,541 million) and 
a net income of ¥55,672 million (FY2019 - ¥4,847 million), although only ¥54,716 million is attributable 
to Fujifilm Holdings (FY2019 - ¥4,329 million). Comprehensive income was ¥144,315 million (FY2019 - 
loss of ¥32,033 million).

Net income attributable to FUJIFILM Holdings for the FY reached a record high. In addition to a steady 
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recovery in performance from COVID-19 impacts, other positive factors were improvement in net income 
attributable to non-controlling interests through the acquisition of 100% ownership in Fuji Xerox and sales 
and valuation gains on marketable and acquisition of 100% ownership in Fuji Xerox, and sales and valuation 
gains on marketable and investment securities.

Imaging Solutions - FY sales to external customers were ¥285.2 billion (FY2019 - ¥332.6 billion) with the 
operating income of ¥15.6 billion (FY2019 - ¥25.1 billion. Q4 sales to external customers were ¥66.6 billion 
(FY2019 - ¥66.5 billion) with the operating income of ¥1.5 billion (FY2019 - loss of ¥2.3 billion.

Photo Imaging Q4 revenue was ¥43.8 billion (FY2019 - ¥45.4 billion) and FY revenue was ¥195.8 billion 
(FY2019 - ¥228.9 billion). Revenue decreased due to the impact of voluntary restraint and cancellation of 
events resulting from the spread of the COVID-19 pandemic, but sales of instant photo systems increased year-
over-year in the second half. Sales of instant photo systems recovered mainly in Europe, the US, and China 
as Fujifilm strengthened online sales by using social media to promote a new way of enjoying time at home. 
Sales of the instax mini Link, a printer for smartphones, and the instax mini 11 instant camera were favorable, 
and the instax SQUARE SQ1, an entry model launched in November 2020 compatible with the popular square 
format film also contributed to higher revenue. For print services, new personalized features were added to the 
Year Album, a photo book service, in April  2020, enabling automatic selection and layout of photos according 
to individual interests and preferences through the use of AI technology, which have been well received by 
users. Fujifilm will continue meeting increasingly diverse customer needs and offering user-friendly, high-
value added  products and services, while also communicating to the world the intrinsic photographic values 
of “shooting, preserving, displaying, and gifting.”

Electronic Imaging Q4 revenue was ¥43.8 billion (FY2019 - ¥45.4 billion) and FY revenue was ¥195.8 
billion (FY2019 - ¥228.9 billion). Revenue decreased in the first half due to reduced demand stemming from 
the COVID-19 pandemic, recovered in the second half to rise above the level of last year. The FUJIFILM 
X-S10 mirrorless digital camera, launched in November 2020, has been well received for its powerful image 
stabilization and large grip despite its compact size, and it has contributed to the expansion of the X mount user 
base. Sales of the FUJIFILM GFX100S, released in February 2021 together with the FUJINON Lens GF80mm 
F1.7 R WR, exceeded expectations, having gained a high reputation worldwide for its superior image quality 
using a large format sensor despite its compact body.  

Optical Device Q4 revenue was ¥6.0 billion (FY2019 - ¥6.8 billion) and FY revenue was ¥21.3 billion 
(FY2019 - ¥31.7 billion). Sales of broadcast and cinema lenses fell due to cancellation of events and shooting, 
but sales of monitoring zoom lens and surveillance camera with built-in zoom lens have risen year-over-year 
from the second quarter. Aiming to achieve business growth in this field, Fujifilm is expanding its business 
domains and continuing to develop products that satisfy the diverse needs of the market, including  ultra-short-
throw projectors and long-range surveillance cameras, and newly developed multispectral camera systems.

Document Solutions - FY sales to external customers were ¥854.7 billion (FY2019 - ¥958.3 billion) with an 
operating income of ¥73.3 billion (FY2019 - ¥105.0 billion. Q4 sales to external customers were ¥236.9 billion 
(FY2019 - ¥237.2 billion) with the operating income of ¥27.1 billion (FY2019 - ¥24.5 billion.

Office Products Q4 revenue was ¥99.3 billion (FY2019 - ¥96.4 billion) and FY revenue was ¥379,2 bil-
lion (FY2019 - ¥414.0 billion). The number of unit sales increased year-over-year in Japan, China, and the 
Asia-Pacific region

Office Printers Q4 revenue was ¥25.4 billion (FY2019 - ¥28.9 billion) and FY revenue was ¥95.3 billion 
(FY2019 - ¥118.1 billion). The number of unit sales decreased from the previous year. In Japan, demand 
increased for Netprint® Service which uses multi-copiers installed at Seven-Eleven stores nationwide. Further, 
for global expansion under the FUJIFILM brand, the company released new models of Apeos, digital color 
multifunction devices / printers with a totally new design and stronger security capabilities in April 2021.

Production Services Q4 revenue was ¥25.6 billion (FY2019 - ¥27.5 billion) and FY revenue was ¥96.9 
billion (FY2019 - ¥116.0 billion). The number of unit sales decreased  year-over-year as customers curtailed 
investment due to economic uncertainties stemming from the COVID-19 pandemic.
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Solutions & Services Q4 revenue was ¥76.5 billion (FY2019 - ¥71.5 billion) and FY revenue was ¥249.6 
billion (FY2019 - ¥273.5 billion). Revenue decreased as sales activities were restricted due to the COVID-19 
pandemic, but sales of solutions to support work-from-home and other new work styles fared well, boosting 
the Q4 revenue above the level of a year earlier. Domestic and overseas sales of document handling software 
DocuWorks®, which allows users to handle electronic documents without losing the benefits of paper documents, 
have reached a cumulative total of 7.77 million licenses. Also, CocoDesk, a personal workspace providing  a  
safe and comfortable telework  environment,  is  expanding  the user base among people working remotely or 
making use of their spare time between travel destinations.

Other Q4 revenue was ¥10.1 billion (FY2019 - ¥12.9 billion) and FY revenue was ¥33.7 billion (FY2019 
- ¥36.7 billion)

The Healthcare & Material Solutions segment FY sales to external customers were ¥1,052.6 billion 
(FY2019 - ¥1,024.2 million) with the operating income of ¥107.5 billion (FY2019 - ¥92.4 billion. Q4 sales to 
external customers were ¥315.6 billion (FY2019 - ¥283.0 billion) with the operating income of ¥24.9 billion 
(FY2019 - ¥21.6 billion.

Graphic Systems/Inkjet Q4 revenue was ¥46.4 billion (FY2019 - ¥54.1 billion) and FY revenue was 
¥171.1 billion (FY2019 - ¥213.6 billion). Graphic Systems revenue decreased due to reduced demand for 
printing plates under the impact of the COVID-19 pandemic. In the digital printing field, Fujifilm will expand 
the business by developing and providing innovative products, such as the Jet Press750S inkjet digital press, 
to the commercial and package printing market, where digitization is progressing. 

In the inkjet business, sales of industrial inkjet printheads were steady, reflecting growing demand in the 
Chinese ceramic market. Ink sales, demand for which declined due to the COVID-19 impact, began to recover 
in the second half, mainly for UV ink in the wide format market. In anticipation for growth in market demand 
for industrial inkjet printing, the applications for which are expanding, we will establish a new manufacturing 
facility in the U.S. for pigment dispersion liquid, which is the ink coloring material for water-based pigment 
inkjet printing. We will accelerate further business growth by building a global manufacturing structure to cater 
to the needs of the inkjet printing market.

Healthcare Q4 revenue was ¥187.7 billion (FY2019 - ¥153.3 billion) and FY revenue was ¥567.8 billion 
(FY2019 - ¥504.1 billion)

Display Materials Q4 revenue was ¥23.6 billion (FY2019 - ¥17.8 billion) and FY revenue was ¥94.9 
billion (FY2019 - ¥85.5 billion. Revenue increased due to a rise in demand for monitors and tablets and the 
steady sales of TVs amid the COVID-19 pandemic. In addition, sales of various high-functioning film grew 
in line with the upturn in demand for smartphones.

 Industrial Products, Electronic Materials, Fine Chemicals Q4 revenue was ¥49.7 billion (FY2019 - 
¥48.0 billion) and FY revenue was ¥191.3 billion (FY2019 - ¥177.9 billion). Sales of the EXCLEAR touch-
panel sensor films showed steady growth due  to increased demand for mobile  PCs for work-from-home and 
school-from-home,  although  sales  of products such as equipment and materials for non-destructive inspection 
decreased due to the COVID-19 pandemic.

 Highly Functional Materials Q4 revenue was ¥73.3 billion (FY2019 - ¥65.8 billion) and FY revenue 
was ¥286.2 billion (FY2019 - ¥263.4 billion)

Recording Media Q4 revenue was ¥7.8 billion (FY2019 - ¥9.5 billion) and FY revenue was ¥26.3 billion 
(FY2019 - ¥41.9 billion). Revenue fell because of a drop in demand for magnetic data storage tapes as  
companies curbed investments in data archiving and prioritized the enhancement of network infrastructures 
to support work-from-home amid the COVID-19 pandemic


