
Your Referral Pool Is Shrinking with the Following Trajectory for 2022:
• An estimated 30+% of all general practices will belong to a corporate entity 

• A projected 50+% of all dental implants will be placed by General Dentists

• Approximately 10+% of general practices will utilize itinerant “surgical” providers 

The Institute for Dental Implant Awareness invites you to join us 

for a special presentation at the SWSOMS Combined Annual Meeting 

Saturday, April 17, 2021 from 1:30 to 4:00 PM at the 

Monarch Beach Resort in Dana Point

Topics Include:
• A Business Perspective on the Current State of the Specialty 

• The Permanent Impact of Covid on Referral Marketing

• Traditional Sales and Marketing in the OMS Practice, Is it Enough in 2021?

• A Robust Digital Marketing Campaign – More Important than Ever

Speakers:
Cynthia Bollinger is the Founder and Director of the Institute for Dental Implant Awareness (IDIA) and has been 
working to promote the team approach to implant treatment to dental consumers for 24 years. She has lectured 
nationally and internationally on all aspects of implant practice management, marketing and the role of the Implant 
Coordinator. Her consulting clients include many of the largest surgical implant practices in the country. 

Heather Land spent the past 17 years as a sales and marketing executive within the dental/medical device 
manufacturing and private sector space.  Her proven success centers around developing marketing and practice growth 
strategies for surgical customers.  She has lectured extensively on implant practice growth and referral co-marketing.  
Heather is currently a marketing and communications consultant and coach for oral surgery practices.

Peter Beckwith has spent over 20 years helping corporations and professional practices strengthen their brands 
through personalized, story-based marketing and messaging – marketing that makes customers the Hero of the 
businesses’ story. He is the President and Creative Director of Mad Rose Media - a creative marketing agency that uses 

video and online digital experiences to help companies build brand value and protect brand equity.

The Case for a New 
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