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There is a growing constellation of organizations - in business and in
government - who are committed to educating the public on what is in
their water. Some are motivated by the sale of products and services to
remediate contamination. Others are motivated by the general safety,
health and welfare of the consumer population. They can also include
media companies who wish to deliver water quality data to a consumer
audience.

Decision maker roles include Chief Innovation Officers, Chief Strategy
Officers, and Corporate Development Officers responsible for the
growth and digital strategy of a manufacturing or service business.
They also include Digital Officers in NGO’s and public agencies, as well
as media executives.

The User
Manufacturers, Service Providers, NGO’s, Media
Companies and Agencies That Inform Consumers.
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Consumers are increasingly sensitive to sustainable practices,
environmental conditions, and specifically their water quality.
According to a study for NSF International more than 55% of U.S.
consumers are concerned about contaminants in their drinking water.
Many more are affected by blue green algae, red tide, and other
environmental conditions. Yet - easily consumed water quality data is
hard to find and interpret for the non-technical, non-engineer, general
consumer. 

The US federal government requires publication of a Consumer
Confidence Report by local water utilities once a year. However, those
CCR’s are often static measures of general quality taken at a moment
of time, rather than dynamic. Additionally, the data can be confined to
a specific city or region, which doesn’t not consider source water
conditions that are far upstream and will affect their water quality in
the future. 

Consumers need to be able to understand water quality in the way
they understand the weather - simply, visually, and dynamically - and
have access from a mobile device. They also need to have confidence
that the information is complete and accurate. 

Commercial organizations have a vested interest in consumer
education and awareness to sell products and services that address
water quality conditions. And NGO’s, agencies and media companies
have an interest in building awareness leading to remediation and
prevention through policy changes and private remediation. But there
is currently nowhere to find curated, normalized water quality data for
the entire United States. There has never been a technology platform
capable of providing that data to consumers in a simple,
understandable, and visual way on mobile devices.

The Area of Need

There is a high urgency to reach
consumers, as their fear of poor
water quality grows. Water quality
issues are prevalent in the news
throughout the United States, and
increasing in quantity and severity.

Urgency
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For the first time ever, True Elements enterprise grade
platform delivers water quality data on scale and securely with
state of the art business intelligence for those wishing to reach
a mass consumer audience.  True Elements’ Data Services,
Forecasts, and                 scoring, provide exactly what
consumers need to those organizations who want to deliver
the consumer experience that they are looking for. 

Our Water Quality Data Services are a scalable subscription
solution that are provided on a general license with a
combination of a modest fee for implementation and a small
fee per audience member per year. True Elements has the most
current, state of the art water quality information available on
scale. Our services properly curate, process and normalize data
with the most advanced application of learning based artificial
intelligence available.  And our experienced team is sensitive to
business continuity issues.

The Solution
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Builds on specialized knowledge that the user does not have to
acquire,4

Provides an innovative, sustainable way to reach the consumer
population that is timely to market concerns.5

Provides a low cost method of regulatory compliance with
federal, state and local regulations and helps meet sustainability
and ESG financing goals.6

Avoids cost and risk of development including both investment
capital and time, and concurrently reduces time to market.3
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Provides high quality, low cost path to build consumer
awareness of water quality.

1

Offers a way to pull through product and service revenue,
achieve heightened public health and safety, and - for media
companies -compelling content.

2

The True Elements
Value Proposition

trueelements.com


