
 
TO PAY OR NOT TO PAY: A STUDY OF SOCIETAL RESPONSE TO A CALL FOR PAYING 

SALARIES TO HOME MAKERS AS RECOMPENSE TOWARDS THEIR EFFORTS 

 

 

A tweet by Kamalahaasan, actor and politician, on giving financial validation to the work of home-

makers has revived old discussions on this age-old question of how to address the woman who 

chooses to stay home and care for the family. From the right nomenclature to the propriety of 

monetary recompense, the identity of the” housewife” and perceptions of various sections of the 

society towards that identity, has continually found centre-stage at all discussion platforms. 

 

Keeping this discussion in mind, the CWDC-RJTCC conducted a survey to study how the society 

responded to this tweet and the message it carried. The project was immense, and involved not only 

creating a questionnaire but also collecting responses and then analysing the results.  

 

The questionnaire involved curating questions, not only to various members of the family, but some 

specifically aimed at the home-maker of the family. Beginning with personal details of the 
respondent,the questionnaire prepared by Harsh, looked into the larger queries like facilities and 

gadgets available to the family, contribution of other members of the family as well as the more 

personal issues of how the home maker spent her time and her role in the financial discourse of the 

family. 

Since Covid-related SOPs had greatly constrained movement, the traditional hardcopy method of 
conducting the survey was ruled out and Deep quickly and adeptly took up the responsibility of 

preparing the google form. 

What followed was the massive task of getting people to respond and this process was carried over a 

fortnight. The anaylsis of this  response has been interesting, partly predictable and sometimes 

surprising. In all, it has been a fascinating study of the psyche of   the Indian society. 

Since the students who conducted the survey are majorly from the middle class of the society the 

response too emerged majorly from that section. A brief analysis of the survey was prepared. 

23% respondents were males and 77% were females. 27% were of  the age group 18-30 years, 61% 

of 31-59 years and 22% above 60 years, thus a satisfactory cross-section compiling both, traditional 

and modern views. Out of the total respondents, 48.4% were employed, 12.9%, partially employed 

and 38.7%, unemployed. 21% of the female respondents were purely home-makers. 71% of the 

respondents were married. Reflecting changing times, 68% of the respondents lived in a nuclear 

family system and 58% of the household have 4 or less members in the household. 20.7% of the 

respondents had 1 child and 58.6% had 2 or more children.56.5% of women of the family, work.  At  

96.8%, washing machines were the most commonly used gadget followed by microwave 

ovens(82.3%), OTGs(64.5%),vacuum cleaners (48.4%), 11.3%  dish washers(11.3%), and very 

interesting addition, robotic cleaners (3.4%). 84% of the households have domestic help and 16% 

manage themselves. 57.1% of those who did not have domestic help managed the entire household 

chores by themselves, while 42.9% had  the work burden shared by other family members. Of the 84% 

who had paid help, 87% had part- time assistance and 13% full time helpers. 51.6% of the females 

responded that their household chores take away more than four hours/day. 54.8% women pursue 

some hobby or the other. 16% pursue music, 43% do gardening, 98% enjoy travelling.58% of those 

who do not pursue any hobby expressed that it is primarily due to paucity of time. 53.2% of the 

respondents accepted that they were given fixed amount towards household expenses. 48.8% worked 

on an "as and when need rises" basis.  A mere 19.4% of the home makers had to account for how they 

dispensed that sum. 48.4% of the respondents did not save any money without the knowledge of other 

family members. A strong 59.7% of the female respondents spent money on grooming and fitness 

and these included parlour visits and Yoga classes at 10.3 and 6.5% respectively. 77.4 of all 

respondents felt a need for financial independence for the female members of the family. On being 

asked about ways and means of saving, 86% cited fixed deposits as the most preferred followed by 



ornaments 55.8% and shares and stock market followed by RBI Bonds and Gold Bonds and fixed 

properties. Recurring deposits are low on preferences. Only a 41.9% of the home maker respondents 

were given time by the family on festivals. A thumping 79% shot down the view that going out to 

work superior to staying back home and taking care of children. However 59.7% of the respondents 

have never thought of compensating home makers. After hearing Kamalahaasan’s view only 56.5% 

of the respondents who have read the tweet opined that women should be compensated. 

This entire survey depicted a very satisfying scenario of  the Modern Woman the future too looks 

promisingly joyous. The family is being increasingly supportive of women in household chores, 

specially post-lockdowns.. FMCG industry has been diverting its research team towards innovation 

which tends to reduce the hardships of women and provide a greater "ME TIME" for women. This 

has not only provided a boost to economic growth, but also impacted positively in improving the 

female participation in economic activities and contributing to family income. The Voice of Lady of 

the family in decision making, holding wealth and commanding respect for their physical and 

emotional strength as a home maker in the capacity of a wife, mother and a daughter in law is being 

recognised, respected and appreciated. 

Although the tweet of Kamalahaasan, could be seen as a sensation to hit public sentiment, the general 

sentiment was that paying the home makers for their work is not justified, as being a home maker is 

not a job but a Labour of Love. The question on the respondents’ opinion of whether a woman should 

be paid for work done brought forth the common stance that a woman invests her love, affection and 

devotion for the family which can never be quantified. It will amount to trivialising her effort and 

dedication. It should be paid back only by respecting, loving and recognising her contribution by 

elevating her to a decision maker and also making her feel wanted, giving her enough space, time and 

funds for her personal expenses, grooming, fitness and recreation. Remunerating for her household 

work is tantamount to reducing her to a paid maid. The question of remunerating her can be thought 

of, in an abusive family who treat her as a maid and not as the central core of the family. 

 

 


