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Mission Statement
Danny Seo is the foremost authority on living a modern, environmental lifestyle.
Naturally, Danny Seo, the magazine, celebrates where lifestyle and sustainability meet. Home,
food, entertaining, travel, and everyday life are enhanced by natural, healthy, modern living.
Each issue engages, educates, excites, and inspires. Think Pin-worthy decorating ideas,
entertaining with ease, meaningful travel, and beauty that feels good inside and out. Whether
it’s using homegrown ingredients from your garden, redoing your house with zero-emission
paint or celebrating the outdoors, Naturally is a magazine for how we live today.

‘‘I believe it’s easy to live
a sustainable and healthy
life almost effortlessly
with great style.’’
—DANNY SEO
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Danny Seo − The Brand

Magazine

Retail

Social Media

3.2 million readers

“Naturally, Danny Seo” home
products available in stores like T.J.
Maxx, Marshalls, HomeGoods, and
HomeSense. In Fall 2021, we renewed
our strategic partnership with Sprouts
Farmers Market.

Naturally, Danny Seo reaches 300,000+ people.
Our companion design brand RUE
reaches 1+ million. Total combined: 1.3 million

Books
13 titles in print

Television
The Emmy Award-winning Naturally,
Danny Seo was the #1 highest rated
TV show on NBC on Saturday morning
for three seasons. Today, the series has
found a new audience streaming on the
PEACOCK TV platform.

TV Sales
In 2021, we created a strategic
collaboration with QVC as their
official clean beauty partner curating a
collection of national brands that meet
our strict standards. Learn more at
QVC.com/DannySeo
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Events
Special events for brands like
Mitchell Gold & Bob Williams, Movado,
DKNY and many others.

“Do Just One Thing” Column
Syndication in 500+ newspapers each week

Digital, Tablet and Mobile
Exclusive global distribution on Apple News+
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and a breeze
to make: clever
tricks, tips and
new techniques
in every issue.

ds

F Owith t ty and

ond
te n x ie
ichm rdt
pl a
a
ine R elha
our f ight y Christ vid Eng
y
e
a
b
D
ry
by
P i l he lp
S to
hs
to
ra p
AGE
to g
Pho

P

52

N AT U R A L LY D A N N Y S E O . C O M

Distinctive Editorial
Decor

Style

Crafts

Health & Beauty

Celebrations

Entertaining

Tr a v e l

Fo o d

Home

Travel
30%
Off the beaten
path: revel
in nature,
encounter the
unexpected
and explore
undiscovered
gems.
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Distinctive Editorial
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20%

IDEAS

People, places
and things
that catch
Danny’s eye and
the “best of”
money-saving,
earth-friendly
and brilliant
tips and ideas
from Danny’s
syndicated
column, "Do Just
One Thing."

beauty, truth, + goodness

Do Just One
Thing (Or 15!)
Danny Seo’s favorite Earth-happy,
money-saving ideas
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Correct Color

Did you know one of the top reasons that household paint is
wasted is because the color we chose is the wrong shade?
It can be hard to choose the perfect shade from a myriad of paint chips.
Often, when we pick something we like, it appears to be too bright, too
dark, or just wrong when we brush it on our walls. To help avoid this
ﬁnancial and material waste, look to other homes and spaces for color
inspiration. When you ﬁnd a wall color you like, you can use a number of
apps to immediately color match it on your phone. Then order that exact
shade so you have the perfect color in your soon-to-be refreshed room.
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Helping Kermit

Here’s an interesting fact: Male frogs
spend the winter months submerged
in the muddy part of the pond and breathe
through their skin. But organic debris, such as
dead plants and leaves, can decay under ice
and release gasses that can kill the frogs. To
help, take the time to remove excess debris
out of the pond and place that organic matter
into a compost or on solid land to naturally
decompose. Finally, do one more thing: Float
a tennis ball on the water. This will prevent ice
from totally sealing over the pond this winter.
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Shop Local

If you want to
support a local or
independent bookstore AND
you like the convenience of
buying online, the website
BookShop.org is for you. It
works just like any online
store except they pool their
earnings and distribute the
proceeds to independent
stores. You can even search to
ﬁnd your local bookstore and
shop online to give them 100
percent of the proceeds. And
if you link back to titles for sale
on their site, they’ll give you
a 10 percent afﬁliate fee for
sales. What a win-win.

Good Intentions

Some DIY bird-feeder
projects call for rolling
pine cones or fruit in honey then
coating the entire outside with
bird seed as a decorative way to
feed our feathered friends. This
DIY should be avoided at all costs.
While honey is natural, it’s not a
good choice for birds to consume.
That’s because honey encourages
bacteria and mold growth and
those can be fatal to birds. Instead,
stick with bird seed that’s fresh and
clean if you do want to feed birds in
your backyard.

T E N N I S BA L L : I S T O C K . C O M / S A S H K I N W; PA I N T CA N: I S T O C K . C O M/ P E T O O;
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B O O K I C O N : I S T O C K . C O M / P E T E R S N O W; B I R D F E E D E R : I S T O C K. C O M/ K R U G L I

Every day, I pen a syndicated column
called “Do Just One Th ing” that
appears in newspapers across the country.
Over the past several years, I’ve accumulated
thousands of tips that not only help people
live a little bit greener each day, but are smart
ways to cut waste and save money as well. In
each issue of this magazine, I’ll round up my
all-time favorite tips. They’re clever, fun, and
simple enough that I think you’ll Naturally
love to try them. –DANNY SEO
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Distinctive Editorial
Decor

Style

Crafts

Health & Beauty

Celebrations

Entertaining

Tr a v e l

Fo o d

Home

Health
& Beauty
20%
All that nature
has to offer,
to look and
feel beautiful.
Superstar
makeup artist
Bobbi Brown
is our exclusive
beauty and
wellness editor.
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Distinctive Editorial

Editorial Schedule
Winter 2022

Spring 2022

Summer 2022

Fall 2022

• Best Broccoli

• Meet the Makers

• Road Trip USA

• Everything Elderberry

• Forget Fast Fashion

• Dinner for a Crowd

• No Cook Meals

• American Made

• Off the Beaten Path

• The Wellness Home

• Sun-Scheme?

This superfood gets an
upgrade with innovative
recipes from the “Naturally” test
kitchens.

Designer Miranda Bennett is
proving a greener and more
thoughtful process for fashion
really pays off.

Hit the road and visit the
charming wine country town of
Paso Robles.

• The Sweet Spot

Yes, you can make your own
healthy candy right at home.

We found the our favorite
craftsmen and designers at
Field and Supply in upstate
New York.

Fresh. Fast. Fabulous. Our best
recipes that you can double,
triple or even quadruple to feed
a hungry group.

We built an incredible home
around one word: wellness.
See the finished results of our
2nd home built in the planned
community of Serenbe.

• Magical Montana

It really is close to Heaven on
Earth when you visit Big Sky
Country.

If you drove coast-to-cast in a
week, where should you go?
Eat? See? We’ve got you
covered.

When it’s crisp, cool and fresh,
it’s not just dinner, it’s the
perfect menu for hot summer
weather.

Remember when all those
conventional SPF products
were recalled for being bad for
you? We dive deep so you stay
protected and safe.

• Sweet Surprise

A New Jersey family started a
small honey business in their
backyard that has turned into
a behemoth brand. What’s the
buzzzz behind their success?
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This antioxidant rich and
immune-boosting berry is
everywhere! What is it and how
do you take it?

Yes, you can furnish your
entire home in gorgeous and
sustainable furniture and---yes--it can all be made right here
in the USA.

• The Epic Journey

At the very tip of the Baja
Peninsula is a magical surf
town called Todos Santos.
Here’s a first-person essay (with
gorgeous photos!) why this
needs to be on your bucket list.

• Healthy-ish Comfort Food
Even pasta, breads and sticky
desserts can be lightened up.
Curl up and indulge without
any of the guilt.

The Audience
A fresh distinctive audience with their own set of unique values

NATURALLY’S
R E A D E R S A R E:
Women....................................................94%
Median Age........................................40
Age 21-54...............................................72%
Median HHI.........................................$74,865
Married....................................................64%
Postgraduate Degree..............25%
Homeowners....................................74%
Parents.....................................................59%
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Publishing Schedule
Issue

On Sale

Space

Art Due

Winter 2022

Dec 7

Oct 7

Nov 2

Spring 2022

March 2

Jan 5

Jan 26

Summer 2022

June 1

April 5

April 27

Fall 2022

Sept 7

July 5

Aug 3

Winter 2023

Dec 7

Oct 7

Nov 2
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National Advertiser Rates

1X

2X

3X

Full page

$50,000

$47,500

$45,000

2/3 page

$40,000

$38,000

$36,000

1/2 page

$32,500

$30,875

$29,250

1/3 page

$22,500

$21,375

$20,250

Premium Pages
Cover 2

$62,500

$59,375

$56,250

Cover 3

$55,000

$52,250

$49,500

Cover 4

$65,000

$61,750

$58,500

Rates are gross. No additional charge for bleed.
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Ad Specs and Requirements
full page bleed

8 1⁄4 x 11 1⁄8"

DIGITAL MATERIAL
• PDF/X1A is the preferred file format.

full page non-bleed

7 x 10"

• Make ALL document sizes equal to ad trim.

full page trim size

8 x 10 7⁄8"

• Images are to be high resolution TIFF or EPS at 300
dpi. CMYK or grayscale only.

2 page spread bleed

16 1⁄4 x 11 1⁄8"

• Use only Postscript fonts—no TrueType fonts or font
substitutions.

2 page spread non-bleed

15 x 10"

2 page spread trim size

16 x 10 7⁄8"

Set all bleed at EXACTLY 1/8" past AD TRIM
on ALL sides for accurate placement.
For type safety, keep all live matter AT LEAST 1/4"
inside AD TRIM on all sides (including gutter for
2-page spread ads).

half vertical non-bleed

3 3/8 x 10"

half horizontal non-bleed 7 x 4 3/4"
half horizontal bleed

8 1/4 x 5 3/8"

floating island

4 5/8 x 7"

third vertical non-bleed

2 1/4 x 10"

third vertical bleed

2 3/4 x 11 1/8"

third square non-bleed

4 5/8 x 4 3/4"

• Total density should not exceed SWOP 300% TAC.
• Ads supplied at less than 266 dpi will compromise
quality of images.
• Proof and page file must have crop marks indicating
trim.
• All images and fonts must be included when the
PDF/X1A file is saved.
• PDFs must include standard trim, bleed and center
marks in all separations. Crop marks should be
offset from trim by .500. No marks included in the
live area.

SHIPPING INSTRUCTIONS
Send all digital files to LSC Communications ad
portal: portal.lsccom.com/naturally. We suggest
condensing very large files prior to posting for
uploading ease. If you have any questions or problems
in posting ad to portal please call Sandra Lorrance
at our printer (LSC Communications, Pontiac, IL)
ph: 815-844-1389 (hours 7:30- 4:30 M-F), email:
sandra.j.lorrance@lsccom.com
Once posted, please send a low res PDF of ad to: Bill
Ziff at Bill.Ziff@NaturallyDannySeo.com.
IMPORTANT: Multiple pages MUST come with visual or
key line reference indicating the order
the pages should run. This will ensure that ads
run correctly.
A SWOP standard color proof for each page is
required for quality control on press (see spec
sheet). Color proofs should be sent overnight to LSC
Communications, Digital Solution Center, 1600 North
Main Street, Pontiac, IL 61764, or our printer could pull
one for a cost of $75/pg. (Publisher is not responsible
for color variation
on press without required color proof).
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CONTRACT & COPY
REGULATIONS
A. A
 ll advertisements, contracts and insertion orders
are accepted subject to terms and regulations
of this rate card. All advertising is subject to
Publisher’s approval.
B. P
 ositioning of advertisements is at the discretion
of the Publisher, except where specific preferred
positions are covered and agreed by contract.
C. Short rate will apply if advertiser has not earned
billed rate at end of contract period. Rebate will
be made at end of contract period if advertiser
has used sufficient additional insertions to earn
lower rate.
D. Publisher assumes no liability for errors in key
numbers, free information numbers or advertisers
index; or for failure to publish advertisement for
any reason.
E. A
 dvertiser and advertising agency assume liability
for all content of advertisements printed, and also
assume responsibility for any claims arising there
from made against the Publisher.
F. C
 lient assumes full responsibility for all payments
in the event of agency (acting or otherwise) default.

PLEASE NOTE:
• Publisher is not responsible for any reproduction
errors on printed advertisements that arrive beyond
the agreed art due date and that are not supplied
with a 4-color proof.
• Publisher is not responsible for any error in reproduction if ad/file is supplied in any other format than
required.
• All ads provided in Native Application Files (Mac
Platform), Quark XPress, PhotoShop, Illustrator,
Microsoft Word, Microsoft Publisher, Power Point or
any other word processing program WILL NOT BE
ACCEPTED. It must be submitted as PDF or TIFF file.
• Do NOT send JPEG or GIF files, do not send files in
RGB.
• All ads submitted should be suitable to print as is.
If files are prepared improperly and mechanical requirements are not met, Publisher will not guarantee
the reproduction of the ad and additional production
charges for the advertiser may result.
• ANY SUPPLIED FILM WILL BE COPY DOT SCANNED
AT AN ADDITIONAL COST TO THE ADVERTISER. ALL
FIFTH/PMS COLORS rates must be negotiated in
advance.

naturally, crafty
naturally, fun
naturally, stylish
naturally, delicious
naturally, beautiful
naturally, celebrate
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