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2021 POWER LIST
NAVITE AMERICAN LEADERS IN BUSINESS

The Native American leaders in business profiled in this special publication have made significant contributions to the Oklahoma 
business community. They bring varied backgrounds and vast expertise to their positions. These individuals represent diverse 
industries and hail from locations across the state. We recognize and honor their achievements in the following pages.       

Jennifer Sharpe 
Special Projects Editor  

About The Journal Record’s 2021 Power List: 
Native American Leaders in Business



4   |   THE POWER LIST IN NATIVE AMERICAN LEADERS IN BUSINESS DECEMBER 2021

THE POWER LIST

Since 2013, Michael Burgess has been president 
of Pawnee Nation College, one of two tribally chartered 
colleges in the state of Oklahoma.  

His career includes a long history of working in a 
variety of areas with many different tribes, including 
the Seminole Nation, Kaw Nation, Delaware Nation 
of Oklahoma, Caddo Tribe of Oklahoma and his own 
Comanche Nation. 

Burgess began at Pawnee Nation College in 2012 
as a faculty member, teaching American Indian studies 
and business management. He also served as chairman 
of the curriculum committee and budget and finance 
committee and was adviser to the Student Government 
Association and the fundraising subcommittee. 

From 2009 to 2011, he was chairman/chief 
executive of the Comanche Nation, leading the 
Comanches to the first balanced budget in more than 
18 years.  

Burgess also has worked as director of human 
resources for the Comanche Housing Authority, director 
of Workforce Investment Act/Tribal Employment Rights 
Office for the Seminole Nation, director of health and 
wellness center for the Kaw Nation and director of grants 
and developments for the Comanche Nation. He was tribal 
administrator for both the Comanches and Delaware.  

His early career included time in education as both 

an adjunct professor for Cal State University in Long Beach, 
California, and as programs director for American University’s 
Washington Internships for Native Students. He also was an 
education programs director and interim executive director for 
the Native American Journalist Association.  

Burgess has a long history of community service. He 
has been Comanche Nation chairman, an election board 
member and on the Comanche Business Council as 
committeeman No. 2. He also was a member of the Los 
Angeles Unified School District Indian Education Board, a 
member of the Presbyterian Outreach for Indians, a member 
of the Los Angeles City/County American Indian Commission, 
a member of the Golden State Gourd Dance club and a 
member of the Minorities in the Media publishing project. 

The Pawnee Nation College, which has been open 
since 2006, is chartered by the Pawnee Nation Business 
Council. It is housed on the campus of a former Indian 
Boarding School, the Pawnee Industrial School, which the 
U.S. Bureau of Indian Affairs established in the late 1800s.  

The college currently offers eight different programs 
of study. It is affiliated with the Nebraska Indian 
Community College, Oklahoma State University’s 
agriculture extension and food science department, 
Langston University’s agriculture science department 
and, to a small extent, the University of Oklahoma and its 
Native American Studies programs.

PHIL BUSEY
FOUNDER, CHAIRMAN AND CEO
DELAWARE RESOURCE GROUP OF OKLAHOMA

MICHAEL BURGESS 
PRESIDENT 
PAWNEE NATION COLLEGE 

Since Phil Busey founded Delaware Resource 
Group of Oklahoma in 2002, he has helped grow it 
into one of the largest global defense contractors 
in the region. The Oklahoma City company 
employs more than 850 people around the world, 
500 of whom are military veterans. DRG has 
operations in over 125 locations – 43 U.S. states 
and nine other countries. 

Busey is founder, chairman and CEO of DRG, 
and his company works with both the U.S. military 
and other aerospace and defense businesses, 
including Boeing and Lockheed Martin.  

Delaware Resource Group supports U.S. 
military fourth- and fifth-generation fighter 
programs with more than 200 personnel, and 
it has provided training support to U.S. Air 
Force Air Combat Command fighter programs 
for over 10 years. To date, DRG has provided 
training to thousands of U.S. Air Force, Navy and 
Marine Corps troops and foreign nation military 
personnel. 

Busey said the company continues to grow 
thanks to the relationships it prioritizes in its 
dealings.  

 “We never considered not growing,” Busey 
said. “We have built our business on relationships. 

People say, ‘you’re a government contractor, so you 
just win contracts.’ No, it’s about relationships.”  

Prior to founding DRG in 2002, Busey practiced 
law for more than 25 years, working for large law 
firms in commercial, corporate, federal regulation 
and Native American law, also teaching more 
than 150 continuing legal education classes on 
contracting, business and leadership. 

Busey credits his diverse career experience, good 
mentors and a strong team as driving and shaping 
his business and his leadership philosophy.  

“We wouldn’t be where we are if it wasn’t for the 
people we have and the people that have helped us,” 
Busey said. “I love doing what I’m doing, and it took 
a long time to get to this point.”  

DRG’s success story includes the entire Busey 
family. His sons, Philip and Brian, are both DRG 
employees, and his wife, Cathy, has been long 
involved with the company. His daughter Emily is the 
CEO of Cardinal Point LLC, a DRG subsidiary.  

Busey has both his undergraduate and law 
degrees from Oklahoma City University. 

He has spent his career active in Native American 
affairs and is both a Cherokee and Delaware. 

He was the recipient of The Journal Record 
Legacy Award in May 2021.
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LINDA CAPPS
VICE CHAIRMAN 
CITIZEN POTAWATOMI NATION 

GREG BUZZARD 
ASSOCIATE 
CROWE & DUNLEVY  

Linda Capps holds the second-highest elected 
position in the tribal government for the Citizen 
Potawatomi Nation, serving as vice chairman in the 
tribe’s executive branch. The Citizen Potawatomi 
Nation is a federally recognized tribe, headquartered 
in Shawnee, and represents more than 37,000 tribal 
members.  

Capps has been an elected official for the nation 
since 1987, was elected to the vice president 
position in 1990 and has worked full time for 
the tribe in conjunction with her duties as vice 
chairman. 

Capps holds a Bachelor of Arts degree from 
the University of Science and Arts of Oklahoma 
and a Master of Science degree in education from 
the University of Central Oklahoma. In 2014, she 
received an honorary doctorate in humanities from 
Oklahoma Baptist University. 

From 1976 to 1984, she worked as a high school 
business teacher and Indian education director at 
Dover public schools and Tecumseh public schools, 
respectively. From 1987 to 1997, she served as a 
government contracting specialist with the Oklahoma 
Bid Assistance Program before joining Gordon Cooper 
Technology Center as an adult education instructor. 

Capps is a board member for the First National 
Bank & Trust Co. and a former board member for the 
Federal Reserve Bank of Kansas City and its Oklahoma 
City bank branch. She served on the Federal Reserve’s 
Community Development Advisory Council. She also 
served on boards for the Gordon Cooper Technology 
Center Foundation and Rural Enterprises of Oklahoma. 

She was the city of Tecumseh’s 2012 Citizen of the 
Year and a 2010 inductee in the Gordon Cooper Technology 
Center Hall of Fame. In 1997, the U.S. Small Business 
Administration named her its Minority of the Year advocate. 
In 2016, the Shawnee Chamber of Commerce awarded her 
with its top award, the Gordon Richards Sr. Service Award.  

The Oklahoma Commission on the Status of Women 
awarded Capps with one of its Kate Barnard Awards in 
2017. This award is given to women in public service who 
have made a difference. 

As tribal vice chairman, Capps has played a key 
role in several initiatives, including working to develop 
a photo ID system for tribal enrollment in 2001 and 
working to acquire several properties for the tribe – 
the Knight Farm, the Giverny Golf land and the Luman 
property. She also was involved in a project to install 
streetlights on Hardesty Road from Gordon Cooper to 
U.S. Highway 177.

Greg Buzzard is a citizen of the Cherokee Nation 
and an associate at Crowe & Dunlevy, where he 
practices as a member of the firm’s Indian Law and 
Gaming Practice Group. He advises and represents 
tribal and nontribal clients on all manner of Indian 
law issues in tribal, state and federal forums.  

Working with his Crowe & Dunlevy colleagues, 
Buzzard has secured recognition of a tribe’s 
reservation under McGirt v. Oklahoma in state 
district court, represented a tribe in multimillion-
dollar state court litigation and represented 
nontribal clients in tribal court and before tribal 
administrative agencies. He has spoken at private 
and public events on Indian law issues, including an 
engagement at the 2021 Oklahoma Bar Association 
annual meeting.  

Prior to joining Crowe & Dunlevy, Buzzard clerked 
for U.S. District Court Judge Jeffrey L. Viken in Rapid 
City, South Dakota, helping the judge resolve civil 
and criminal cases, including 13 trials on matters 
ranging from a car collision to first-degree murders 
and child sexual assaults in Indian Country.  

Buzzard has a law degree from Yale Law School 
and a bachelor’s degree in Native American studies 
from Dartmouth College, where he graduated 

cum laude, was on the College Honor List, served as 
president of the Native Americans at Dartmouth student 
organization and was a recipient of the Bill and Melinda 
Gates Millennium Scholarship. 

While a student at Yale Law, Buzzard served 
as president of the Native American Law Students 
Association. He also published a research piece 
regarding the effects of the opioid epidemic in Indian 
Country. He provided pro bono legal and policy research 
to tribes and tribal organizations on matters that 
included the reassumption of ceded tribal criminal 
jurisdiction, the implementation of the Violence Against 
Women Act’s tribal jurisdictional provisions and the 
Dakota Access pipeline litigation. 

Buzzard also is a dedicated student of the Cherokee 
language and is proud to participate in the language’s 
revitalization.  

Crowe & Dunlevy has provided comprehensive 
legal services for more than a century. It has offices in 
Oklahoma City, Tulsa and Dallas and offers counsel in 
30 practice areas.
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Lisa Johnson-Billy has spent her political and business 
careers promoting the rich authentic history of the Chickasaw 
people. She currently is serving a fourth term in the 
Chickasaw Nation Legislature and is the current secretary/
vice chair, which is the equivalent of the state Legislature’s 
speaker pro tempore.  

From 2004-2016, Johnson-Billy served in the Oklahoma 
Legislature, where she was majority floor leader in the last 
two years of her term. She was deputy whip and vice chair 
of the Republican Caucus, appropriations chairman for public 
safety and higher education’s appropriations and budget 
committees and committee chairman for federal-tribal 
relations. She founded the Oklahoma Legislative Native 
American Caucus. 

In 2019, Johnson-Billy was Oklahoma’s Cabinet secretary 
for Native American affairs. In addition to her current term in 
the Chickasaw Legislature, she also was a member of the 
same legislature from 1996 to 2002. 

Johnson-Billy has a Bachelor of Arts degree from 
Northeastern State University, where she double-majored in 
business merchandising and arts, and she holds a master’s 
degree in education from the University of Oklahoma. 

Peacemakers Inc., the business she owned from 1988 to 
1995, incorporated Native culture with a healthy lifestyle and 
included mentoring and building youth-led community action 

plans throughout North America. 
In 2018, the U.S. Senate approved Billy-Johnson’s nomination 

as a Udall Foundation board member. Established by Congress in 
1992, the foundation is an independent executive branch agency 
that honors its namesake Morris K. Udall’s influence on the 
environment, public lands and natural resources and his support 
of the rights and self-governance of American Indians and Alaska 
Natives. Its work focuses on the environment and environmental 
policy research as well as health care and tribal public policy. 

Billy-Johnson also has served on the U.S. Commission on 
Native Children and was chairman of the American Legislative 
Exchange Council’s Justice Performance Project, a national 
legislative committee. She was featured as one of artist d.g. 
smalling’s seven women of distinction in his 2020 “Lady Justice” 
series of paintings. Among many other accolades, Johnson-Billy 
was honored as an NSU distinguished alumna in 2018, received 
an honorary degree from the Future Farmers of America in 2018 
and was named Woman of the Year for Changing Winds Cultural 
Society in 2017. The Chickasaw Nation inducted her into its Hall 
of Fame in 2009.  

Johnson-Billy and her husband, Phillip, have been married for 
30 years. He is a U.S. Air Force veteran, and their three children 
serve in U.S. military branches, too. The couple are active at the 
Landmark Church in Purcell and the Cornerstone Indian Baptist 
Church in Little Axe.

LISA JOHNSON-BILLY 
SECRETARY/VICE CHAIR 
CHICKASAW NATION LEGISLATURE  

Jason Holuby is a recognized leader in the architectural, 
engineering and construction community, advocating for 
strong, culturally meaningful design that improves the 
lives of First Americans. Throughout his career, Holuby 
always has focused on the smallest details of design and 
on ensuring that his work positively affects those in the 
communities he serves.  

A citizen of the Muscogee Nation, Holuby has worked 
with Native American tribes for the last 15 years and is 
passionate about being a strategic partner with them to 
support the development of their communities. His work 
and client relationships have created ongoing, multi-project 
legacies with the Chickasaw, Choctaw and Muscogee 
nations as well as the Cheyenne and Arapaho, Otoe-
Missouria, Shawnee, Ponca and Peoria tribes. To his work, 
he brings well-respected problem-solving skills, leadership, 
understanding of tribal cultures and innovation. 

In 2017, Holuby was named president and majority 
owner of the newly formed New Fire Native Design 
Group, an affiliate of FSB in Oklahoma City. Through its 
collaborations with Native American clients, New Fire 
Native has worked to improve the quality of life for Native 
Americans through the master planning, design and 
construction of much-needed cultural, community, health 
care, education and industrial projects. Holuby has led more 
than 100 projects, including high-end hospitality, cultural, 

gaming and community-based endeavors. His award-winning 
designs range from $1 million to $220 million and include the 
tribal headquarters complex for the Choctaw Nation, Muscogee 
(Creek) Nation Master Plan, Chickasaw Nation Visitor Center 
and the Shawnee Tribe Heritage Center. 

Holuby currently serves on Oklahoma Gov. Kevin Stitt’s 
Minority Business Council, working to ensure that Native 
Americans and other minorities have access to increased 
business opportunities within the state and to make Oklahoma 
a more inclusive business environment for people of all 
ethnicities and backgrounds. He also serves on the Advisory 
Council for the Carlisle Indian School Project, a nonprofit 
group focused on honoring the students who attended the 
Carlisle Indian Industrial School and bringing awareness of the 
far-reaching effects of the government boarding school era. 
He is a graduate of Leadership Oklahoma, Leadership OKC 
and Leadership Native Oklahoma and has served on the State 
Board of the American Indian Chamber of Commerce, Central 
Oklahoma Chapter of the American Institute of Architects, 
Oklahoma City Foundation for Architecture and the Professional 
Advisory Board for the Oklahoma Native American Technology 
Council. 

Holuby holds a Bachelor of Architecture degree from the 
University of Oklahoma and is a licensed architect, LEED 
Accredited Professional and a member of the American Institute 
of Architects. 

JASON HOLUBY 
PRESIDENT AND MAJORITY OWNER 
NEW FIRE NATIVE DESIGN GROUP 
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DR. R. STEPHEN JONES 
EXECUTIVE DIRECTOR 
CHEROKEE NATION HEALTH SERVICES 

CORY LITTLEPAGE 
CEO AND FOUNDER 
TRIBAL DIAGNOSTICS 

A dentist by vocation, Dr. R. Stephen Jones 
serves as the executive director for Cherokee Nation 
Health Services and oversees an array of services, 
health centers and a hospital, all located across the 
14-county jurisdictional boundaries of the Cherokee 
Nation in northeastern Oklahoma.  

These include the Cherokee Nation W.W. Hastings 
Hospital and nine outpatient health centers, along 
with services provided by the Emergency Medical 
Services; the Jack Brown Adolescent Treatment 
Center, an employee health center; Cherokee Nation 
Public Health Department and numerous preventive 
health programs. Under Jones’ direction, Cherokee 
Nation Health Services completed construction of 
the nation’s largest Indian Health Services joint 
venture project in Indian Country. 

Jones graduated in 1992 from the University of 
Oklahoma College of Dentistry and started his dental 
career with the Cherokee Nation as the first hired 
tribal clinical dentist at the Redbird Smith Dental 
Clinic in Sallisaw.  

After two years, Jones transferred to his 
hometown of Stilwell and helped establish the 
tribal dental program at the Wilma P. Mankiller 
Dental Clinic. In 1996, Jones joined his father, Dr. 
Gary Jones, in private practice in Stilwell, where he 

gained knowledge of the business side of health care. 
He continued practicing in the private sector in Stilwell 
and Tahlequah until 2012, when he returned to the 
Cherokee Nation as the senior dental director.  

In 2018, former Principal Chief Bill John Baker 
appointed Jones as interim executive director of 
Cherokee Nation Health Services. Principal Chief Chuck 
Hoskin Jr. confirmed him as executive director in 2020. 

Jones is a Cherokee citizen and a lifelong resident 
of northeastern Oklahoma. He has been recognized for 
his management accomplishments and improvements 
within the Cherokee Nation Dental Program by being 
awarded the Cherokee Nation Health Services’ 
prestigious Five Pillar Award for Excellence and the 
Oklahoma Area Indian Health Service Area Director’s 
Superior Management Award. He also received the Fred 
C. Seids Award for Outstanding Pediatric Dentistry. In 
addition, Jones is a J. Dean Robertson Society Fellow, 
past president of the Tahlequah Area Chamber of 
Commerce and a member of Cornerstone Fellowship 
Church. He has three children and one grandchild. 

Cory Littlepage, a citizen of the Chickasaw Nation, 
founded Tribal Diagnostics in October 2015 to provide 
affordable laboratory tests to health care providers and 
patients in underserved communities, particularly Indian 
Country.  

As CEO, Littlepage is responsible for the strategic 
growth and operations of the company. Since Tribal 
Diagnostics’ opening, about 1,300 providers and two 
dozen tribes, urban clinics and Indian Health Service 
facilities have enrolled to use its services. The company 
has seen double-digit organic growth each year and 
conducted more than 3 million laboratory tests. 

Littlepage has more than two decades of experience 
in the health care field, starting at Pfizer Pharmaceuticals, 
where he worked from 2001 to 2012, quickly rising 
through the ranks of multiple departments. He started out 
in human resources operations and later was promoted to 
business operations, where he oversaw pharmaceutical 
operations for more than 200 representatives and $500 in 
annual sales. His territory included Missouri and Kentucky 
from 2010 to 2011 and Texas in 2012.  

Just before founding Tribal Diagnostics, Littlepage 
worked for a private equity portfolio company, Expert 
Global Solutions, for nearly four years, performing merger 
integration work. Based on his performance, he was 

promoted to lead the largest health care account for EGS, 
effectively coordinating the efforts of 2,400 EGS colleagues 
across 10 international locations, and directly responsible for 
strategic growth and performance. 

Littlepage holds a bachelor’s degree in business 
administration from the University of Kansas and a Master 
of Business Administration degree in finance from Southern 
Methodist University. 

Tribal Diagnostics conducts high-volume and specialized 
tests as well as hundreds of laboratory tests related to 
diabetes, heart disease, opioids, oncology, infectious 
disease to include COVID-19 and others. Eighty percent of 
its customers are non-Native. The company is owned and 
operated by Native Americans. The American Indian Chamber 
of Commerce Oklahoma named Tribal Diagnostics its 2021 
Small Business for the Year. In 2016, Tribal Diagnostic was 
named the Oklahoma Minority Enterprise Development’s 
Start-up of the Year. 

Littlepage is a board member for the Oklahoma and North 
Texas region of the American Cancer Society and previously 
served Stonebriar Community Church’s Special Needs 
Ministry. The National Center for American Indian Enterprise 
Development named Littlepage one of its Native American 40 
Under 40 Award winners in 2016. He has been married for 16 
years and has three daughters. 
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Sheila Morago is executive director of the Oklahoma 
Indian Gaming Association, a position she has held 
since 2011. She is a member of the Gila River Indian 
Community in Arizona. Prior to working for OIGA, Morago 
was executive director for the Arizona Indian Gaming 
Association from 2004-2011. In Arizona, Morago was 
credited for fostering an environment of mutual respect 
among all the tribes, the state and the federal government, 
which allowed Arizona to maintain its national visibility as 
the model for Indian gaming.  

Morago served as director of public relations for the 
National Indian Gaming Association, based in Washington. 
She was recruited from NIGA to be the tribal liaison for 
Arizonans for Fair Gaming & Indian Self Reliance Act’s 
Prop 202 campaign, where she coordinated all efforts 
between Proposition 202’s campaign office and the 17 
tribes belonging to the coalition as well as the tribal casino 
operations. In her capacity as tribal liaison, Morago also 
designed and managed the successful outreach effort for 
Prop 202 in Arizona Indian Country.  

Morago began her career in tribal gaming in 
1994, when she was appointed director of marketing 
for the Gila River Casinos. From 1994 to 1998, she 
created the marketing department for this multimillion-
dollar enterprise and opened two successful tribal casinos. 

Before joining AIGA, Morago was vice president of national 
relations for initial impressions based in Tempe, Arizona. In 
that position, she was responsible for all political and public 
relations for tribal and nontribal clients.  

Morago was raised on the Gila River Indian Reservation 
and graduated from high school in Casa Grande, Arizona. 
She attended the University of Arizona, where she studied 
business administration and management.  

In 2006, “Global Gaming Business” named her one of its 
25 people to watch, and “Casino Enterprise Management” 
named her the “Great Women of Gaming” in 2004. She 
was inducted into Indian Gaming Magazine’s Indian Gaming 
Hall of Fame in 2012. In 2018, she received a Modern 
Day Warrior Award from OIGA.  

The Oklahoma Indian Gaming Association was established 
in 1986 as a nonprofit organization of Indian nations and 
nonvoting associate members that represent organizations, 
tribes and businesses engaged in tribal gaming enterprises 
in Oklahoma. The common commitment and purpose of OIGA 
are to advance the welfare of Indian peoples economically, 
socially and politically. The annual OIGA Conference attracts 
more than 2,500 industry professionals, including tribal 
gaming operators, tribal gaming employees, tribal leaders and 
vendors, who gather to do business, learn best practices and 
network.  

SHEILA MORAGO 
EXECUTIVE DIRECTOR 
OKLAHOMA INDIAN GAMING ASSOCIATION  

Neal McCaleb’s career as a civil engineer spans more 
than 60 years in private practice and in public service at the 
city, state and federal levels. At the state level, he helped de-
velop the Oklahoma turnpike system, advocated for funding 
of highways and bridges and oversaw the implementation 
of the $800 million Highway Capital Improvement Program 
that the state Legislature passed in 1999.  

Neal is a citizen of the Chickasaw Nation, is current 
board chairman for Chickasaw Nation Industries and has 
been board chairman for the Chickasaw Community Bank. 
In 2013, he was appointed ambassador at large for the 
Chickasaws. 

McCaleb graduated from Oklahoma A&M College in 
1957 and for two years joined a consulting engineering 
firm that was involved in the design and development of 
Oklahoma’s interstate highway system in Oklahoma. He left 
that position for the Oklahoma City Engineering Department, 
ultimately serving as assistant city engineer before starting 
his own consulting engineering firm in 1961.  

In 1974, he was elected to the Oklahoma House of 
Representatives and served eight years in the Legislature, 
including four years as a Republican floor leader. He later 
served 10 years as Oklahoma’s secretary of transportation, 
first under Oklahoma Gov. Henry Bellmon and then under 
Gov. Frank Keating. He concurrently served as director of 
the state Transportation Department for both appointments, 
and in addition, under Keating, as director of the Oklahoma 
Turnpike Authority.  

In 2001, President George W. Bush appointed McCaleb 
assistant secretary of the interior, which put him in charge of the 
Bureau of Indian Affairs. During his tenure, the BIA reorganized 
to ensure improved oversight of the individual and tribal assets 
held in trust by the U.S. Department of the Interior. After leaving 
government service in 2003, McCaleb continued his interest 
and advocacy of Indian economic development at the Chick-
asaw Nation, first as a special adviser to Gov. Bill Anoatubby 
on economic policy and transportation issues and now in his 
current roles. In 2016, McCaleb also returned to the Oklahoma 
Turnpike Authority for several months as interim executive 
director. 

McCaleb was inducted into the Oklahoma Hall of Fame 
in 2014 and into Oklahoma State University’s Hall of Fame in 
2019. He also received an honorary doctorate in science from 
OSU in 2017. 

McCaleb’s advocacy has included a long list of commu-
nity service. He has been president of TRUST (Transportation 
Revenues Used Strictly for Transportation), which works to stop 
diverting road use taxes away from transportation purposes. He 
also served as chairman of the Oklahoma Academy in 2010, on 
the advisory board for the U.S. Treasury Department’s Commu-
nity Development Finance Institutions from 2008 to 2012 and 
on the board of regents for the University of Arts and Sciences 
of Oklahoma from 2005 to 2012. 

He and his wife, Georgann, have been married for 65 years, 
and they have four grown children, 13 grandchildren and one 
great-grandchild.

NEAL A. MCCALEB 
AMBASSADOR AT LARGE 
CHICKASAW NATION 
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KIMBERLY PEARSON 
CHIEF OPERATIONS OFFICER 
OSAGE CASINOS 

Kimberly Pearson became chief operations 
officer for Osage Casinos in February, but she 
has served the seven-property gaming and 
entertainment organization in key roles for the last 
13 years. 

She joined the organization in 2008 to focus on 
training and leadership development, and her team-
building skills have given her the ability to cultivate 
relationships throughout the casino and beyond. She 
has played integral roles in communications with the 
Osage Nation government, the Osage Nation Gaming 
Enterprise Board and the Osage Nation Gaming 
Commission.  

She was also a key player during the 
development of the Tulsa location that opened 
in 2018, which gives her a great perspective as 
the tribe considers future locations. According to 
IndianGaming.com, Pearson helped build programs 
to improve performance and drive revenue while 
identifying management and staff opportunities. In 
doing so, she has enhanced the Osage Nation assets 
with land acquisition for future casinos in addition to 
revenue.  

“Reservation land acquisition is vital to the 
future of Osage Casinos,” Pearson said. “My team is 
extremely forward-thinking.”  

A member of the Osage Nation, Pearson understands 
the importance of her role at Osage Casinos and how it 
affects programs and funding for the nation. 

Pearson holds a Master of Business Administration 
degree from Southern Nazarene University and a 
Bachelor of Science in Business Administration degree 
from Oklahoma State University. Prior to joining the 
Osage Nation, she was vice president of student loan 
sales and marketing for Bank of Oklahoma for two years 
and operations manager for Nelnet, which administers 
and services student loans. 

The Osage Nation uses revenues from the Osage 
Casinos to fund tribal government and programs, 
provide for the general welfare of the tribe and its 
members, promote tribal economic development, 
support charitable organizations and help fund 
operations of local government agencies of the Osage 
Nation. 
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Jason Holuby, President
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After years of serving his Muscogee (Creek) 
Nation as a cabinet member and working in 
business, Elijah McIntosh formed his own consulting 
firm to focus on organizational strategies, business 
operations, accounting practices, economic impact 
strategies, tribal affairs, community relations and 
public policy. 

He has been the CEO of McIntosh Consulting 
LLC in Tahlequah since February 2020. Immediately 
prior to that, he was CEO of Onefire Holding Co. LLC 
in Jenks, for which he was primary negotiator and 
oversaw the day-to-day operations of 14 business 
entities, including the Riverwalk property in Jenks.  

McIntosh has a bachelor’s degree in finance from 
Northeastern State University in Tahlequah and an 
associate degree in psychology from Connors State 
College in Warner. At Northeastern State, he won the 
Entrepreneurship Club’s Student Activity Award; at 
Connors he was the Student Senate president, and 
the faculty voted him top male graduate. He is also a 
graduate of the Harvard Business School Executive 
Education Program. 

He has been chairman of the Oklahoma Tribal 
Finance Consortium, a member of Oklahoma State 
University’s tribal finance and accounting advisory 
board and a panelist for the Oklahoma Department 

of Commerce’s Tribal Economic Development Council. 
In 2018, The Journal Record named him an Achiever 
Under 40. He also has been a presenter at the Northeast 
Oklahoma Regional Alliance’s Leadership Day. 

From 2004 to 2008, McIntosh served as an 
ammunition technician for the U.S. Marine Corps, 
earning the rank of sergeant before he was honorably 
discharged. He served as principal examiner of the 
National Credit Union Administration in Tulsa and 
Little Rock, Arkansas, from 2013 to 2017 as a federal 
examiner of state and federal chartered credit unions.  

In 2017, he became secretary of the Muscogee 
(Creek) Nation and secretary of commerce, reporting 
as a cabinet member directly to the tribal chief. In his 
two years there, his responsibilities expanded from 
supervising two departments with six employees 
to overseeing six departments with more than 60 
employees as a result of his success at improving 
performance. 

While working for the Muscogee Nation, McIntosh 
coordinated its 2017 economic impact study and was 
the lead in forming a partnership with Tinker Federal 
Credit Union to develop a financial literacy program for 
the summer youth and employees. He also served on a 
variety of boards, committees and other assignments 
for the tribe.

ELIJAH W. MCINTOSH  
CEO 
MCINTOSH CONSULTING 

Protecting Tribal Sovereignty, 
Preserving Tribal Culture

GableGotwals’ expanding Native American Law Practice is comprised of 
dedicated attorneys, including many tribal citizens, who are committed to 
representing Native American tribes and business entities. We work with 
tribal leaders, governmental agencies, business councils, tribal artists, 
and  gaming entities.

We aim to:
Protect tribal sovereignty | Preserve traditional languages and culture | Grow 
tribal businesses | Advise gaming operations | Implement cybersecurity 
defenses | Conduct confidential internal investigations | Interact with 
federal law enforcement | Facilitate inter-governmental relations | Expand 
delivery of tribal healthcare and telehealth services

Our team has successfully argued for indigenous rights before the United 
States Supreme Court, the Tenth Circuit Court of Appeals, and even at 
the United Nations. We approach our mission to provide tribal clients 
with direct access to experienced Native American law practitioners and 
specialized services. We are proud to serve tribal governments, gaming 
operations, and support tribal economic development.

How can we serve you?
www.GableLaw.com

Trent Shores
Shareholder, GableGotwals  

Choctaw Citizen
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JAMES PEPPER HENRY 
DIRECTOR AND CEO 
FIRST AMERICANS MUSEUM 

MONTE RANDALL 
PRESIDENT 
COLLEGE OF THE MUSCOGEE NATION 

James Pepper Henry is director and CEO of 
the newly opened First Americans Museum in 
Oklahoma City. The museum, which opened to 
sellout crowds in September 2021, shares the 
cultures, diversity, history and contributions of the 
39 federally recognized tribes in Oklahoma today 
from a unique, first-person perspective.  

Before joining FAM in 2017, Pepper Henry was 
executive director of Tulsa’s Gilcrease Museum 
and co-led the successful $65 million campaign 
to update and expand the facility. Pepper Henry 
also served as a commissioner on the Greater 
Tulsa Area Indian Affairs Commission and was a 
key proponent and facilitator to establish “Native 
American Day” as an official city of Tulsa day of 
recognition.  

Prior to the Gilcrease Museum, Pepper Henry 
was director and CEO of the distinguished Heard 
Museum in Phoenix, Arizona, where he developed 
programming and exhibitions that significantly 
increased visitor numbers and membership. He 
was the first enrolled Native American to be at the 
helm of the 83-year-old institution.  

From 2007 to 2013, Pepper Henry was director 
and CEO of the Anchorage Museum at Rasmuson 
Center, Alaska’s art, history and science institution. 

He oversaw completion of the museum’s $110 million, 
80,000-square-foot expansion, including the debut of 
the new Smithsonian Arctic Studies Center exhibition 
hall and the new Imaginarium Discovery Center. 

Pepper Henry is a former associate director of 
the Smithsonian’s National Museum of the American 
Indian where, for nearly 10 years, he managed a 
wide variety of Native American community-oriented 
programs, services and traveling exhibitions. Pepper 
Henry played a pivotal role in the establishment and 
launch of the American Indian museum on the National 
Mall in Washington that opened to the public in 2004. 

Pepper Henry is a citizen of the Kaw Nation of 
Oklahoma and of Muscogee (Creek) heritage. He is 
the inaugural director of the Kaw Nation’s Kanza 
Museum. He is a graduate of the University of Oregon 
and a recipient of the university’s prestigious Council 
for Minority Education Leadership Award. He is also 
a graduate of the Museum Leadership Institute at the 
Getty Center in Los Angeles. 

Pepper Henry has contributed essays to various 
publications including “Stewards of the Sacred,” co-
published by the American Association of Museums 
and Harvard University, and “Native Universe: Voices 
of Indian America,” co-published by the Smithsonian 
Institution and the National Geographic Society.

Monte Randall has spent much of his career in service 
to his tribe, the Muscogee (Creek) Nation, and its college 
in Okmulgee. Currently the fifth president of the College 
of the Muscogee Nation (CMN), Randall began his career 
with the college in 2009. He also has served as the 
college’s dean of academic affairs, dean of student affairs, 
tribal services instructor and a research specialist.  

Randall became president this year after serving as 
secretary of education and training for the Muscogee 
(Creek) Nation since 2020. While at CMN, he has 
developed federal financial aid policies and the Office 
of Student Affairs and the academic assessment plan, 
and he contributed to its accreditation with the Higher 
Learning Commission. The public college, and the only 
tribal college in Oklahoma, is the nation’s institution of 
higher education, emphasizing native culture, values, 
language and self-determination. 

Randall is a Muscogee (Creek) from the Talladega 
Tribal Town and Deer Clan. He also is a veteran of the U.S. 
Navy and the Oklahoma Army National Guard and served 
as a wildland firefighter for the Bureau of Indian Affairs 
in Okmulgee from 2001 to 2007. He has a doctorate in 
educational leadership from Oral Roberts University, a 
Master of Arts degree in Native American studies from 
the University of Oklahoma, and bachelor’s and associate 
degrees in business administration from the Haskell Indian 
Nations University in Lawrence, Kansas.  

His research interest focuses on Native American culture, 
problem-solving abilities and leadership. In 2008, Randall was 
a Mvskoke language researcher for the Muscogee Nation’s 
Language Program. He is an Aspen Institute and Andrew W. 
Mellon Foundation Fellow and contributor to the Tribal College 
Journal. Randall is a member of the American Educational 
Research Association, American Legion, Council on Student 
Affairs, Kappa Delta Pi National Educational Honor Society and 
the National Association of Student Personnel Administrators. 

Randall serves as a volunteer firefighter for the 
Glenpool Fire Department and a member of the Mvskoke 
Nation Honor Guard and is CEO and founder of the SONS of 
Mvskoke. He has been a member of the tribe’s emergency 
response team and chairman and a member of the MCN 
Warriors Honor Women initiative. He was head coach 
for the Glenpool Elementary and Middle School girls 
basketball teams from 2012 to 2015 and has been an 
MCN Lighthorse Police Explorer Post 106 youth adviser. 
He taught the Mvskoke language from 2012 to 2014 as 
part of the Glenpool Creek Indian Community, for which 
he also served as sergeant at arms and youth activities 
coordinator. He has been active in the Glenpool School 
District since 2010, serving on the Indian Education Parent 
Committee as vice chairman and as an elected board 
member. 

Randall lives in Glenpool with his wife, Lauren, and three 
children.
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TRENT SHORES 
SHAREHOLDER  
GABLEGOTWALS 

Trent Shores is a former U.S. attorney who is 
nationally recognized for his efforts to develop and 
implement strategic responses to Native American 
policy. He currently practices law as a shareholder 
for GableGotwals. 

At the time the Supreme Court issued the 
landmark McGirt decision affecting the definition of 
tribal lands in Oklahoma, Shores was the individual 
tasked with managing the implementation of 
the decision for the U.S. government. Now in the 
private sector, he is working with various Native 
American tribes. 

Shores, a citizen of the Choctaw Nation of 
Oklahoma, served as chairman of the U.S. Attorney 
General’s Native American Issues Subcommittee 
charged with developing and guiding national 
policy for Indian Country justice and related 
matters. In that capacity, he established a national 
initiative to address the crisis of missing and 
murdered Indigenous people and led a presidential 
task force investigating the Indian Health Service. 
He also served on the Attorney General’s Advisory 
Committee, where he represented all U.S. attorneys 
in the 10th Circuit and provided counsel and advice 
on national policy matters and the operations of 

the Justice Department. 
Shores also has testified before the U.S. Senate 

Committee on Indian Affairs and the U.S. Sentencing 
Commission. He previously worked as the tribal liaison 
for the U.S. Attorney’s Office, ensuring the Justice 
Department upheld its federal trust responsibility to 
federally recognized tribes and leading investigations 
into public corruption, embezzlement from tribal 
gaming operations and a variety of violent crime 
violations. He has represented the United States at the 
United Nations and Organization of American States, 
arguing for the recognition of basic human rights for 
Indigenous peoples worldwide. 

GableGotwals is a full-service law firm of 100 
attorneys and more than 60 professionals with offices 
in Oklahoma City and Tulsa. Though Oklahoma-based, 
the firm represents a diversified client base across 
the nation. Its connections and reach are global. 
Fortune 500 corporations, privately owned companies, 
entrepreneurs, foundations and individuals entrust the 
firm with the stewardship and strategic management 
of their legal challenges.

For T.W. Shannon, CEO of Chickasaw Community 
Bank, the statistics that reflect the success of the 
bank, and the community support the bank offers its 
customers, are deeply personal.  

Chickasaw Community Bank is a full-service 
financial institution wholly owned by the Chickasaw 
Nation. It offers a diverse array of financial products 
and lending services to individuals and businesses 
across the region, while paying tribute to the culture 
and history of the Chickasaw Nation. Its mission is to 
help enhance the overall quality of life for Chickasaw 
people and to be a good neighbor within Oklahoma 
and beyond. 

Under Shannon’s leadership, the bank has 
processed the highest amount of Section 184 loans – 
called the Indian Home Loan Guarantee Program – in 
the country. These loans provide Native American 
and Alaskan American tribal members with access 
to mortgage financing. The bank partnered with its 
neighboring tribe, the Cherokee Nation, to fund more 
than 600 rent-to-own, multi-generational homes for 
displaced tribal families. In 2017, the bank funded 
a transformational housing project in Washington 
state to build 45 housing units for Native American 
families seeking sobriety and regaining children from 
foster care.  

The bank’s guiding principle is “Building Better Lives 
for Everyone!” This mission ensures the bank stays 
dedicated to its people and the community while it 
focuses on the idea of the home. As part of it, employees 
have unlimited paid volunteer hours, and the bank aims 
to create a culture of care that involves being more than 
just bankers. 

Prior to pursuing a career in business, Shannon was 
in public service, elected to the Oklahoma House of 
Representatives in 2006 as a Republican from Lawton 
and then becoming speaker in 2013 at age 34. At the 
time, he was the youngest speaker in the country and 
was the first Chickasaw and African American to do so 
in Oklahoma.  

He serves as a board member for the Center for 
Urban Renewal and Education, a Washington think tank 
focused on culture, race and poverty. He is a member 
of Oklahoma City University’s board, an Oklahoma 
Department of Transportation commissioner and on 
the boards for the Civic Center Foundation, Leadership 
Oklahoma, the Oklahoma Bankers Association and the 
Oklahoma Hall of Fame. 

He has a bachelor’s degree in communication from 
Cameron University in Lawton and a law degree from 
Oklahoma City University. Shannon has been married to 
his wife, Devon, for 20 years. 

T.W. SHANNON 
CEO 
CHICKASAW COMMUNITY BANK 
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Carmelita Wamego Skeeter has been with the 
Indian Health Care Resource Center in Tulsa since 
its beginning 45 years ago. In 1976, Skeeter helped 
survey residents to assess the health needs of the local 
Indian population. When survey results showed the 
medical needs of Tulsa’s Native Americans were not 
being met, she was hired as one of the center’s original 
four employees. At the time, the agency provided refer-
ral services only but began offering medical services 
within a year. Throughout her tenure, Skeeter has 
served in different roles, including clinic administrator, 
and has been CEO since 1989. 

Skeeter is a member of the Citizen Potawatomi 
Nation and advocates strongly for Native American and 
minority health needs. She got involved in health care 
because of her childhood, when she was in a caregiver 
role as the oldest of 13 children. She feels responsible 
to speak up for those who cannot speak for them-
selves, to seek help for those who do not know where 
to begin and to advocate for equality when others are 
afraid to speak up. 

During the past 45 years, Skeeter has received many 
awards, including the Kenneth Anquoe Lifetime Achieve-
ment Dream Keeper Award in 2021; Dan Allen Social 
Justice Award in 2016; the Maxine Cissel Horner Spirit 
of Community Excellence Award in 2003; and Women of 

the Year Pinnacle Award winner. The Oklahoma Native Amer-
ican Business Development Center in 1988 recognized her 
for “Outstanding Community Leadership of the Year” and, in 
1999, she received an award for significant contributions in 
improving the health of American Indian and Alaska Natives 
presented by the National Indian Health Board. In 2002, 
the National Council of Urban Indian Health recognized the 
resource center with its “Outstanding Program of the Year” 
award. The city of Tulsa proclaimed a “Carmelita Skeeter 
Day” in 2019, the YWCA named her one of its 100 Women of 
Moxie in 2014, and Women in Communications named her 
an annual newsmaker in 2011. 

The Indian Health Care Resource Center of Tulsa Inc. 
seeks to provide quality, comprehensive health care to 
Tulsa-area Indian people in a culturally sensitive manner 
that promotes good health, well-being and harmony. It offers 
a full range of health and wellness services tailored to the 
Indian community, including medical, optometry, dental, 
pharmacy, transportation, behavioral health, health educa-
tion and wellness, substance abuse treatment and preven-
tion and youth programs focused on traditions, health and 
leadership skills. The center has more than 18,000 active 
patients representing more than 125 tribes. The Indian 
Health Care Resource Center is accredited by the Accredita-
tion Association for Ambulatory Health Centers (AAAHC) and 
certified as a Medical Home by the AAAHC.

CARMELITA WAMEGO SKEETER 
CEO 
INDIAN HEALTH CARE RESOURCE CENTER 

Congratulations
Carmelita Skeeter

for 45 years of 
leadership, dedication, 

and service to the Native 
American Community
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Kent Smith serves as associate dean for Oklahoma 
State University’s College of Osteopathic Medicine at two 
campuses, Tulsa and Tahlequah. 

In Tulsa, he is associate dean for the Office of 
American Indians in Medicine and Science. In Tahlequah, 
he is associate dean for the first tribally affiliated 
medical school in the country with the Cherokee Nation 
in Tahlequah. Smith, who has a doctorate in zoology 
from the University of Oklahoma, is also a professor 
of anatomy and director of clinical anatomy in the 
Department of Anatomy and Cell Biology at the OSU 
Center for Health Sciences.  

He is Comanche and Chickasaw and also has 
Cherokee heritage.  

Smith is part of the leadership of the Native Explorers 
Foundation, a nonprofit organization based in Oklahoma 
City, which provides research and educational programs 
and promotes partnerships with the goal of increasing 
the number of Native Americans in science and medicine. 
Research programs include the Native Explorers Program 
at OSU’s Center for Health Sciences in Tulsa, which 
is designed around the disciplines of anatomy and 
vertebrate paleontology to provide an array of hands-
on, off-campus activities to introduce American Indians 
ages 18 and over to Western science and medicine and 
coalesce these with traditional ways and culture.  

Since earning his doctorate, Smith’s research has 
focused on the evolution of mammals with particular 
emphasis on taxonomy, systematics and paleobiogeography, 
primarily emphasizing late Cenozoic mammals collected 
from the Basin and Range, Colorado Plateau and the interior 
highlands of North America. He engages underrepresented 
minority undergraduate and graduate students regularly to 
help him in his field expeditions and research.  

In 2018, Smith received the Kenneth Anquoe Lifetime 
Achievement Award. He was the 2015 inaugural recipient of 
the Raymond M. Alf Award for Excellence in Paleontological 
Research and Education. He has been recognized with 
numerous Regents Distinguished Teaching Awards.  

Smith is a member of many professional societies, 
including being a founding member of American Indian 
Science and Engineering Society’s Full-Circle Mentorship 
Program; a founding member of the American Indian 
Graduate Center, Rising Native Graduates Coaches; and a 
founding member of Association of American Colleges of 
Osteopathic Medicine, Council of Diversity and Equity. He 
is a member of the Tribal Health Subcommittee, Inter-Tribal 
Council of the Five Civilized Tribes, a member of the board 
of directors of Red Earth Inc., and a founding member of 
Southwest Oklahoma STEM Alliance, which includes the 
Comanche, Kiowa, Wichita and Affiliated Tribes and public 
schools within these tribal reservations/jurisdictions.

KENT SMITH 
ASSOCIATE DEAN
OKLAHOMA STATE UNIVERSITY COLLEGE OF OSTEOPATHIC MEDICINE

ROBYN SUNDAY-ALLEN 
CEO 
OKLAHOMA CITY INDIAN CLINIC 

Robyn Sunday-Allen has served as CEO of the 
Oklahoma City Indian Clinic since 2009, but she 
has been with the clinic for much longer. She began 
her career there as a registered nurse, became 
the director of nursing soon afterward and was 
promoted to chief operating officer in 2001. 

Incorporated in 1974 as a nonprofit, the 
Oklahoma City Indian Clinic has a mission to 
increase access to quality health care and wellness 
services and produce positive health care outcomes 
for urban American Indians living in central 
Oklahoma. It is a contractor of the Indian Health 
Service. 

Sunday-Allen, who is a citizen of the Cherokee 
Nation, has a bachelor’s degree in psychology, a 
Bachelor of Science degree in nursing and a Master 
of Public Health degree in health administration and 
policy from the University of Oklahoma.  

She is vice president of the board of directors 
for the National Council of Urban Indian Health and 
serves on the board for New View Oklahoma. She 
also has served on the board for the State Chamber 
of Oklahoma, and she is a graduate of Leadership 
Oklahoma City Class XXIX and Leadership Oklahoma 
Class XXVI. She has advocated for Indian health 

before the U.S. Senate Committee on Indian Affairs. 
The Indian Health Service has honored Sunday-Allen 

with its Indian Health Service’s Lifetime Achievement 
Award and Luana Reyes Leadership Award. She also 
has been recognized as one of The Journal Record’s 
50 Making a Difference honorees in 2009, 2010 and 
2012. She was one of The Journal Record’s Oklahoma’s 
Most Admired CEO honorees from 2009 to 2011 and 
was inducted into that honor’s Circle of Excellence. An 
Oklahoma proclamation from Gov. Brad Henry declared 
Nov. 14 as Robyn Sunday-Allen Day. 

Sunday-Allen is married to Russell Allen, and they 
have one son, Eli. 
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MIA TAHDOOAHNIPPAH 
CEO 
COMANCHE NATION ENTERTAINMENT 

Mia Tahdooahnippah is CEO of Comanche Nation 
Entertainment, leading the company’s 750 team members in 
four casinos and multiple travel plazas throughout southwest 
Oklahoma. A fi rm believer that hospitality is the cornerstone for 
success in the gaming industry, she is responsible for overall 
operations at all Comanche Nation Entertainment properties, 
and her achievements include creating and implementing the 
company’s fi rst-ever training and development program. 

She has worked with Comanche Nation Entertainment 
since 2014, fi rst serving as director of training and develop-
ment, then moving to general manager of Comanche Spur 
Casino in Elgin. She became Comanche Nation Entertainment’s 
CEO in 2019. 

Prior to joining Comanche Nation Entertainment, Tah-
dooahnippah was the Comanche Nation Gaming Commission’s 
compliance director. Her work in gaming regulations helped 
develop her passion for hospitality and her vision that gaming 
resources address immediate needs of tribal members and the 
future of the community. 

Tahdooahnippah formalized the company’s giving initiatives 
to create the Comanche Cares program, which has provided 
nearly $1.5 million in resources to Oklahoma communities 
and families. Volunteers have distributed food, provided holiday 
gifts, paid for road improvements and invested in water supply 
systems throughout southwest Oklahoma.  

Most recently, Tahdooahnippah led Comanche Nation 
Entertainment through one of the most challenging times in 
its history. During the coronavirus pandemic, she directed a 

complete evaluation of health and safety protocols at each property 
and invested more than $1 million in upgrades to improve air 
quality, social distancing and overall sanitization. Through temporary 
closure, she ensured that all 750 employees received their pay 
and benefi ts, provided food to employees and their families and 
completely remodeled operations at her properties. Under her lead-
ership, operations have fully resumed with no additional closures. 

Tahdooahnippah also has been the Johnson O’Malley chairper-
son for the Elgin School District in Oklahoma, working with parents 
and the school’s administration over several years to incorporate 
and apply for federal funding. The school now receives annual 
funding to provide students with school supplies, books, sporting 
equipment and music equipment. 

Tahdooahnippah has been recognized many times for her 
leadership in the gaming industry. In 2021, The Journal Record 
recognized her as one of Oklahoma’s Most Admired CEOs and as a 
Fifty Making a Difference honoree. In 2019, she received the Okla-
homa Indian Gaming Association’s Chairman’s Award. In 2015, the 
National Center for American Indian Enterprise Development named 
her one of its “Native American 40 Under 40” award recipients. In 
2012, the National Indian Gaming Commission appointed her to its 
tribal advisory committee to assist in the review of proposed federal 
gaming laws.  

Tahdooahnippah holds a bachelor’s degree in international 
business from the University of Oklahoma and a master’s degree in 
hospitality administration from the University of Nevada, Las Vegas. 

Tahdooahnippah is a citizen of the Comanche Nation. She is 
married with fi ve children.

Congratulations, 
Robyn Sunday-Allen

Oklahoma City 
Indian Clinic 

congratulates CEO 
Robyn Sunday-Allen 
for being recognized 
as one of Oklahoma’s 

Native American 
Leaders in Business

(405) 948-4900 • www.okcic.com

For more information, visit: 
@OKCIndianClinic

@Oklahoma City Indian Clinic

dedicated to
the art of possibility.
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BAILEY WALKER 
PRESIDENT/CEO 
FOUR WINDS STRATEGY GROUP LLC 

Bailey Walker is a Chickasaw citizen and president/CEO of 
his business consulting fi rm Four Winds Strategy Group LLC. 
He also is director of tribal relations for Tribal Diagnostics LLC, 
an Oklahoma-based, Native-owned, full-complex medical 
testing lab. 

In addition to his many commercial business interests, 
Walker is widely known as the face of the American Indian 
Chamber of Commerce of Oklahoma, a nonprofi t business 
networking organization consisting of six chapters statewide 
that saw membership double during the pandemic. Walker 
was elected as AICCO president for 2021 after having served 
as an advisory board member, state board member, vice 
president, president-elect and state president from 2018 to 
2020. 

Walker’s mother and Chickasaw-fl uent grandparents 
helped rear him traditionally in Chickasaw traditions and 
customs. He continues to bridge gaps in business, working 
to make connections for Native businesses and following 
his passion to explore new opportunities. He has been 
instrumental in developing potential partnerships on the 
international front, most notably pursuing trade opportunities 
with Canada and Australian Indigenous business 
communities. He has met with Canadian and Australian 
consuls general Rachel McCormick and Benson Saulo. 

In 2016, Walker accepted an opportunity to help build a 

pilot program called Leadership Native Oklahoma to assist future 
leaders of Native descent. It places LNO class members in a 
unique position to explore Oklahoma’s tribal nations, business and 
culture, often meeting with heads of nations, tribal historians and 
business leaders. 

Walker has called this organization a “cornerstone of 
development for Oklahoma’s next First Nations leaders.” It is 
designed to complement the 39 tribal nations in Oklahoma into 
the future. 

Walker’s professional achievements include graduating 
from Ada’s inaugural Chamber of Commerce Leadership 
YOUniversity Class; graduating from the University of Nevada, 
Reno, with a gaming management certifi cation and being 
selected to represent East Central University at the Governor’s 
Cup for Entrepreneurs, all in 2009. He has a bachelor’s degree in 
entrepreneurship from East Central University. 

He was accredited in 2015 as a small business consultant 
from the Association of Accredited Small Business Consultants 
and completed its Master of Accreditation in 2017. The 
U.S. Department of Commerce-REI named him its Minority 
Enterprise Development Advocate of the Year for Minority-Owned 
Businesses in 2017. The American Indian Chamber of Commerce 
has recognized him as the Paul and Pamela Bickford Volunteer of 
the Year. He also joined the fi rst-ever Governors Minority Business 
Council of Oklahoma.

Jerod Impichchaachaaha’ Tate is an American Indian 
classical composer and citizen of the Chickasaw Nation in 
Oklahoma, dedicated to the development of American Indian 
classical composition. He expresses his Native culture in 
symphonic music, ballet and opera, and his works have been 
commissioned by major North American orchestras, ensem-
bles and organizations and performed throughout the world. 

The U.S. Department of State appointed him its 2021 
cultural ambassador. He also is guest composer, conductor 
and pianist for the San Francisco Symphony Currents Pro-
gram “Thunder Song: American Indian Musical Cultures.” He 
recently was guest composer for the Metropolitan Museum of 
Art’s Balcony Bar Program “Home with ETHEL and Friends,” 
which featured his commissioned work “Pisachi (Reveal) for 
String Quartet.” 

Other recent commissions include “Shell Shaker: A Chick-
asaw Opera” for Mount Holyoke Symphony Orchestra; “Ghost 
of the White Deer, Concerto for Bassoon and Orchestra,” for 
Dallas Symphony Orchestra; and “Hózhó (Navajo Strong)” 
and “Ithánali (I Know)” for White Snake Opera Co. His music 
was recently featured on the HBO series Westworld. 

Tate’s commissioned works have been performed by the 
National Symphony Orchestra, San Francisco Symphony and 
Chorus, Detroit Symphony Orchestra, Minnesota Orchestra, 
Buffalo Philharmonic Orchestra, Oklahoma City Philharmonic 
and many others. 

Tate has held composer-in-residence positions for Music 
Alive, a national residency program of the League of American 

Orchestras and New Music USA; the Joyce Foundation/American 
Composers Forum; Oklahoma City’s NewView Summer Academy; 
Oklahoma Medical Research Foundation; and Grand Canyon 
Music Festival Native American Composer Apprentice Project. 
Tate was the founding composition instructor for the Chickasaw 
Summer Arts Academy and has taught composition to American 
Indian high school students in Minneapolis, the Hopi, Navajo and 
Lummi reservations and Native students in Toronto. 

He is a three-time commissioned recipient from the American 
Composers Forum, a Chamber Music America’s Classical 
Commissioning Program recipient, a Cleveland Institute of Music 
Alumni Achievement Award recipient, a governor-appointed 
Creativity Ambassador for the state of Oklahoma and an Emmy 
Award winner for his work on the Oklahoma Educational Televi-
sion Authority documentary “The Science of Composing.” 

In addition to his work based upon his Chickasaw culture, 
Tate has worked with the music and language of multiple tribes: 
Choctaw, Navajo, Cherokee, Ojibway, Creek, Pechanga, Coman-
che, Lakota, Hopi, Tlingit, Lenape, Tongva, Shawnee, Caddo, Ute, 
Aleut, Shoshone, Cree, Paiute and Salish/Kootenai. 

Tate earned his bachelor’s degree in piano performance from 
Northwestern University and his master’s degree in piano perfor-
mance and composition from the Cleveland Institute of Music. He 
has performed as First Keyboard on the Broadway national tours 
of Les Misérables and Miss Saigon and been a guest pianist and 
accompanist for the Colorado Ballet, Hartford Ballet and numer-
ous ballet and dance companies.

JEROD IMPICHCHAACHAAHA’ TATE
CLASSICAL COMPOSER
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Craft-beer boom spurs local hops farmers

By Jason Scott

jscott@cpbj.com

Pennsylvania leads the nation in craft-

beer production.

But while more beer is being brewed in 

places like Carlisle, Harrisburg and York, 

brewers here must rely on some key in-

gredients that often travel long distances.

One is hops, which are not widely 

grown in Pennsylvania, or on the East 

Coast in general.

In fact, most hops come from Washing-

ton, Oregon and Idaho, which account for 

the majority of the country’s hop produc-

tion. Washington alone has about 40,000 

acres of hops.

Two Cumberland County hop farmers 

are hoping to claim a piece of that market 

and inspire other Pennsylvania farmers to 

consider cultivating the crop for breweries 

in Pennsylvania.

“It’s a niche thing. Not too many peo-

ple do it,” said Michael Reifsnyder, who 

planted 3,400 hop plants on his 15-acre 

West Pennsboro Township property in 

2017. 

A big reason for the lack of new hop farm-

ers is difficulty in getting started and com-

peting with larger established operations. 

“These local houses are up against com-

panies that can reach a better economy 

of scale, plus have quality control proce-

dures and logistics plans that have been 

in place for decades,” said Brandalynn 

Armstrong, co-owner of Zeroday Brewing 

in Harrisburg. “It makes it harder for the 

small producer to compete.”

Hop growing requires a large trellis for 

the twining vines and an irrigation system. 

Farmers also need special equipment to 

harvest, process and package the hops. 

Hops, which take three years to reach 

full harvest, also are prone to pests and 

diseases and can be difficult to grow in 

certain soil types and climates. 

But Reifsnyder, who retired in 2011 

from the U.S. Navy after 22 years of service, 

took a chance on hops after experiment-

ing with grapes and asparagus on his 

Carlisle-area farm, dubbed GEMS Farm. 

He also saw success at nearby hop yard 

Sunny Brae Farms and thought his farm 

could provide complementary varieties of 

fresh local hops to small breweries.

He and his wife, Sharon, along with 

their two teenage daughters, maintain 

the hop yard, which is entering its second 

year of harvest. GEMS currently grows five 

varieties of hops on 3.25 acres, but the plan 

is to eventually grow to seven acres, plant 

a wider variety of hops and reach more 

breweries.

“Expansion is on our radar,” he said.

Local thirst

In preparation for hop harvest later 

this summer and early fall, th
e Reifsny-

ders recently purchased equipment that 

will allow them to pelletize dried hops 

— meaning to grind them into powder 

and press them into small pellets. Pellet-

ized hops have a longer shelf life
 and are 

what many brewers rely on throughout 

the year.

The farm’s hop yard could yield about 

5,000 or 6,000 pounds of hops this year.

GEMS expects to pelletize the majority 

of its hops this year after selling almost 

all of its harvest last fall to local breweries 

making wet-hopped beers — also known 

as fresh-hop beers that use hops fresh off 

the vine. 

Wet-hop batches of beer can use five 

to 10 times as many hops as pelletized 

batches.  

Local brewers say they are eager to buy 

more local ingredients, including hops, 

but purchasing decisions come down to 

quality, price and availability.

Jeff Musselman, head brewer at the 

Millworks in Harrisburg, said the local 

market has struggled to check all three 

buckets. Most local hop farms are growing 

on one or two acres and not pelletizing.

“The vast majority of local hops are 

brewed in late summer or early fall for 

wet-hop beers,” he said. “That has been 

the big limitation.”

The Millworks and other breweries said 

they would like to buy more local hops 

year round, especially pelletized hops, to 

support farmers. 

“I think brewers absolutely want to use 

it,” Musselman said, noting the differences 

in smell and taste between East and West 

Coast hops. 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev-

ertheless, he said he would still b
uy local 

hops for special PA Preferred brews, i.e., 

beers made with Pennsylvania-produced 

agricultural commodities, like hops or 

grain.  

Victor Shaffer and Andrew Lyons start-

ed growing an acre of hops outside of 

Mechanicsburg last year. Th
eir company, 

called Lion Bines Hop Farm, is expected to 

produce a partial harvest of hops this year 

and a full harvest next year. 

But the partners are investing now in 

processing equipment to pelletize their 

hops, with an eye on making extra money 

by pelletizing hops for other farmers.

“In the future, we would love to process 

for other farms so there is less of a cost 

barrier,” Shaffer said. 

Both Cumberland County hop farms 

acknowledged the hops business in Penn-

sylvania is not much more than a seedling. 

But through trial and error, they are opti-

mistic hop farms will begin to sprout. 

“I hope we see more hop growers,” Rei-

fsnyder said. <

Lancaster County is continuing to draw 

more people, with 2018 as the ninth consec-

utive year that the county saw increases in 

visitors, visitor spending and tourism jobs.

The nine-year uptick is the result of a 

diverse group of businesses and continued 

changes in the perception of the county, 

the county’s tourist information center, Dis-

cover Lancaster, wrote in a recent report.

Visitors to the county spent $2.24 billion in 

2018, up 4.6 percent from $2.14 billion in 2017. 

Of that total, $482 million of went to wages and 

salaries for the 16,968 people working in the 

Lancaster County tourism industry, accord-

ing to the report by Discover Lancaster, which 

is based in East Lampeter Township.

The number of visitors to the county also 

increased, rising from 8.64 million in 2017 

to 8.85 million people in 2018, an increase 

of 2.5 percent.

The report’s data was provided by Oxford, 

England-based Tourism Economics and 

based on hotel-tax collections reported by 

the county, average hotel-room rates and 

trends in visitor spending.

Lancaster County has had a long tradi-

tion of enticing tourists to its Pennsylvania 

Dutch dining, outlet shopping and family 

attractions like the Strasburg Railroad in 

Strasburg Township and Dutch Wonder-

land in East Lampeter Township.

Those attractions have continued to pull 

in tourists from across the globe but now 

share the market with new businesses and 

destinations.

They include popular restaurants and 

bars, revitalized downtowns in places like 

Lititz and Columbia, and outdoor activities 

like Refreshing Mountain Retreat in Clay 

Township, according to Joel Cliff, director 

of communications for Discover Lancaster.

“We have worked on broadening our 

brand for the last five or six years to expand 

people’s expectations of what Lancaster is 

all about,” Cliff said. “There are eight or 12 

reasons to come to Lancaster not just the 

three you already knew.”

The tourism increases also mirror the 

economic growth in the U.S. as a whole, ac-

cording to Cliff.

“Clearly the economy has continued to 

build itself back after the Great Recession,” 

Cliff said. “It was building steam in 2017 and 

certainly last year.” <

— Ioannis PashakisLancaster County tourism sees gain in visitors

Mike and Sharon Reifsnyder stand in the hop yard of their West Pennsboro Township 

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

available.     PHOTO/MARKELL DELOATCH
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OPINION

GUEST VIEWAt risk: A win for health care over big tobacco 

A lot has changed since 1998, the year 

that Pennsylvania and 45 states stood up 

to big tobacco and helped create the To-

bacco Settlement Fund, or TSF. We may 

have moved on from CD-

ROMs, dial-up internet 

and the Y2K-bug frenzy. 

But a few things have 

stood the test of time:  

Pokémon, “Toy Story” 

and Pennsylvania’s com-

mitment to keeping the 

core mission of the TSF 

dedicated to health care.

It took the 46-state co-

alition years of fighting with major tobacco 

companies in order to come to the 1998 

Master Settlement Agreement; the funds 

weren’t distributed in Pennsylvania until 

the Tobacco Settlement Act of 2001.

Throughout that process, The Hospital 

and Healthsystem Association of Pennsyl-

vania and the commonwealth’s hospitals 

played a big role in ensuring that money 

was preserved for health care — not to fill 

one-time budget holes or fund other proj-

ects. We worked with health educators, re-

searchers and provider groups to find the 

right balance for everyone.

Since Pennsylvania hospitals first began 

receiving this money, it has been used to:

• Help people quit using tobacco prod-

ucts
• Provide access to health care for ev-

eryone, regardless of their insurance or 

health status
• Fund research to cure diseases like 

cancer, and improve the health of all 

Pennsylvanians
• Support financially fragile rural hos-

pitals, which serve large proportions of 

vulnerable patients

• More recently, help hospitals address 

the opioid crisis
Specifically, during fiscal year 2017–

2018, Pennsylvania’s hospitals received 

$28.5 million through the TSF at the state 

level, which is then matched by the federal 

government to total approximately $60 

million. This money goes to cover the cost 

of caring for the uninsured and underin-

sured.
Pennsylvania also received more than 

$44 million for CURE grants during the 

fiscal year 2014–2015. The grants help 

universities, hospitals and research orga-

nizations partner to unlock solutions for 

cancer, ways to improve the quality and 

outcomes of health care, and how to ad-

dress community health issues.

This year, these hospital dollars and re-

search funds could be at risk.

Gov. Tom Wolf’s budget plan kept the 

TSF whole, but we are concerned that this 

year some lawmakers want to use tobacco 

dollars to pay state debt. You see, during 

the 2017–2018 state budget process, the 

General Assembly authorized borrowing 

against $1.5 billion in future TSF payments 

to balance the state’s budget. The bond 

payments now are due, to the tune of $115 

million during this budget.

Some of the reasons that TSF money 

went directly to hospitals to fund uncom-

pensated care is because they are under-

paid by the safety-net payer, Medicaid, 

which a recent analysis indicates reim-

burses at 81 cents on the dollar.

There are no hospitals or hospital staff 

that treat only the uninsured or patients 

insured by Medicaid, and Pennsylvania 

doesn’t have a public hospital system. As 

a result, the hospital community treats all 

patients, regardless of the type of insur-

ance they have — and serves as the safety 

net for the underinsured and uninsured. 

Even with the improvement in the insured 

rate through the Affordable Care Act and 

Medicaid expansion, we still have people 

who are uninsured and need help.

Our hospitals rely on these funds to 

make sure they can stay open and contin-

ue to treat everyone. The state has options 

to balance its budget — options that don’t 

jeopardize the already stressed financial 

situations of many of Pennsylvania’s hos-

pitals.
More than a third of Pennsylvania’s 

hospitals operated in the red last fiscal 

year. Among that group, more than three-

quarters have been operating in the red 

for the last three fiscal years. Now, more 

than ever, these hospitals are relying on 

the enduring promise that the TSF will be 

there to help them continue to stay open, 

remain financially stable and treat every 

patient who walks through their doors.

Trends may come and go, but the Penn-

sylvania hospital community’s mission 

remains focused on health care. We call on 

the legislature to make sure it remains the 

mission of the TSF, too. Don’t rob patient 

care to fill budget gaps.
•

Andy Carter is president and CEO of The 

Hospital and Healthsystem Association of 

Pennsylvania in Harrisburg.

AndyCarter

A strong wellness program can be a 

differentiator for recruitment, reduce the 

cost of health care benefits and help build 

a team atmosphere based around healthy 

choices. However, communicating the 

benefits and program elements of a well-

ness initiative can be hard to navigate. Hu-

man resources and cor-

porate leadership need to 

walk a fine line – avoiding 

sounding paternal, mor-

alistic or even too per-

sonal while empowering 

employees and spurring 

participation.
How a company com-

municates can make a big 

difference. It can boost 

enrollment in the wellness strategy and 

create more engagement among employ-

ees. Those who are engaged at work will go 

the extra mile and demonstrate increased 

productivity, which shows up in a compa-

ny’s profitability, turnover numbers, safety 

incidents and quality. 

Communication is key for an employee 

health and wellness program and for a 

business overall. Looking to a professional 

communicator for ideas and best practices 

will help streamline communications sur-

rounding such a program and lead to more 

engaged, healthier employees.

What can you do?

• See things from the employees’ per-

spective. How will the wellness program 

components benefit them? Why should 

they care? Does it affect their work life or 

home life? Zero in on key factors affecting 

employees and highlight the benefits of 

healthy choices. 

• Avoid communicating to staff as if 

they are marketing targets. Trust them 

and communicate with them as if they 

are “one of us,” instead of “one of them.” 

Use “we” and communicate from a team 

perspective, rather than a top-down 

standpoint. 
• Talk about the rewards – not only for 

their personal lives, but rewards of the 

program. What’s in it for them can be a 

powerful motivator to expand participa-

tion. That participation, in turn, can build 

a team atmosphere and lead to higher 

engagement. 
• Consider health and wellness ambas-

sadors. Peer-to-peer communication is 

powerful and partnering with passionate 

team members to communicate can re-

move the paternalistic factor. 

• Connect the dots for employees to the 

bigger corporate picture. Participation in 

wellness programs has the potential to de-

crease company health benefit costs over-

all, which in turn could make a difference 

in employees’ premium or out-of-pocket 

health care costs. 

• Remove jargon, whether health care 

or HR wording that might not be easily un-

derstood. Remember, when jargon is used, 

it may mean the employees are unlikely to 

understand the message. 

• Avoid populating emails or messages 

with large amounts of information. People 

digest details in small chunks, so consider 

an ongoing campaign to share bits and 

pieces of information, or a web page to 

view the full information when employees 

are interested and have time. 

• Have a sense of humor when commu-

nicating. Loosening up a formal approach 

can go a long way to creating engagement 

with the communication and getting on 

board with the program.

• Make it a two-way conversation. Ask 

employees what program components 

they’d like to see. Find out what might mo-

tivate them to participate. Ask for ideas on 

communicating the details to staff. 

• Use social channels to help spread 

the word. Whether its an internal social 

tool such as Slack or Yammer or a closed 

group on Facebook or LinkedIn, encour-

age employees to share pictures of their 

healthy choices and/or program partici-

pation. Build a little competition between 

company segments and offer content 

meant to engage the group – ask ques-

tions, post a quiz or host a ‘meet this goal’ 

challenge. 

• Bring creative ideas to the effort. 

Consider interesting program elements to 

up the ante of interest and participation. 

Think about bringing in a local chef to of-

fer a cooking class, having a local farm 

stand bring in their fresh produce regu-

larly or bring in a gardening expert to offer 

a hands-on workshop for growing veg-

etables or herbs. At GRIT, team members 

in the wellness program are walking miles 

(via a step tracker) to earn a free airplane 

ticket to anywhere in the world. The more 

creative and out-of-the-box the program, 

when paired with easy ways to participate, 

the more people will want to take part. 

• Stay diverse with your communica-

tions focus. If there is a large subset of 

staff who bike to work, that’s great, but if 

that’s all communications are about, the 

company risks losing support from other 

parts of the employee base. The same goes 

for any topic: if it’s strictly about one thing, 

the business might lose the interest of its 

whole audience. 

Internal communications centered around 

health and wellness can make or break pro-

gram participation. Get together with HR, 

leadership and a few employees to brain-

storm the best ways to get the message out.

•

Julie Lando is the owner and president of GRIT 

Marketing Group, a marketing and communica-

tions firm with offices in York and Lancaster. 

GUEST VIEWHealth and wellness communications can be engaging

JulieLando
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By Stacy Wescoe
BridgeTower Media

Stefanie Angstadt started making cheese 
as a hobby soon after graduating from col-
lege in 2008.

After a few years she knew it was some-
thing she wanted to do full time.

She opened Valley Milkhouse in a former 
dairy farm in Oley in 2014 and began to 
manufacture and sell her cheeses profes-
sionally.

Not a dairy farmer, herself, she partnered 
with other small Berks County dairies to buy 
fresh warm milk “straight from the udder.”

Her cheeses — mostly a mix of softer and 
aged styles — were a hit.

“We make everything by hand. It’s very 
good cheese so there is a demand,” Angstadt 
said.

In fact, demand often outpaced her sup-
ply. Nonetheless, she struggled with the lo-
gistics of getting the cheese she was making 
to the people who wanted it.

While around 80 percent of the cheese 
she makes is sold wholesale to markets and 
restaurants, profits were much higher on the 
20 percent of the product she was selling at 
her farm stand and the two farmers markets 
she attends, the Easton Farmers Market in 
downtown Easton and one in Philadelphia.

 “The question was, how do we reach 
these people who want to buy our cheese 
without standing there at a farmers market 
all day — sometimes in the rain — hoping 
the right people will come buy it?” she said.

Organizing principal
In 2016, as fate would have it, an old 

friend of Angstadt’s, Alex Jones, a prominent 
organizer of commu-
nity-supported agri-
culture programs in 
the Greater Philadel-
phia area, had just 
left a job with a CSA.

In a typical CSA, 
a group of farmers 
connect with a group 
of consumers who 
want to buy fresh, 
local produce. They 
sell shares of their fu-
ture crop to the con-
sumers, who then 
pick up weekly or 
monthly boxes of the 
farmers’ latest crops, 
sharing both the risk and the rewards of the 
farmers’ season and giving those farmers a 
more reliable source of income. 

“My job was to buy products from dozens 
of local farmers,” Jones said.

She was looking to take her CSA skills 
and use them in a new way.  She thought of 
Angstadt and another cheesemaker she had 
met in her old job: Sue Miller of Birchrun 

Hills Farm in Chester County.
Jones pitched the idea of using the CSA 

format to develop a new way of selling craft 
cheese to cheese fans. That led Jones, Ang-
stadt and Miller in 2016 to create the Collec-
tive Creamery CSA, based out of Angstadt’s 
Oley creamery, with Jones as the operations 
manager and Angstadt and Miller as the two 
primary cheese makers.

“We thought between the three of us, we 
could pool our resources and move beyond 
farmers markets,” Angstadt said.

According to Jones, the trio didn’t invent 
the idea of a cheese-based CSA. But, she 
said, “A cheese CSA is still pretty unique.”

Jones said it also makes sense.
“You can get subscriptions for anything 

today — dog products, beauty products —
why not cheese?” she said.

A profitable boost
The Collective Creamery is now heading 

into its third year. And while it is still just 
a small part of each of the cheesemakers’ 
business, it is an important one.

By eliminating the middleman, the chee-
semakers get more of the profit.

Angstadt said her profit margin is gener-
ally about 15 percent to 20 percent on the 
roughly $150,000 in gross sales she has in a 
year. That makes it a challenge to maintain 
a capital-intensive operation. Anywhere 
she can improve the profit margin is a boost.

Profits on the CSA vary from month to 
month, but she said they tend to average at 
the higher end of her overall profits.

The current CSA package from the Col-
lective Creamery ranges from $180 for a 
once-a-month pickup of two pounds and 
four varieties of cheese for four months 

to $280 for a twice-
monthly pickup 
of one-and-a-half 
pounds and three 
varieties of cheese 
for four months. 
CSA packages gen-
erally run from five 
to six months. The 
current package is 
shortened since the 
current CSA season 
has already begun.

Customers pick 
up their orders at 
participating loca-
tions. Most are busi-
nesses that focus on 

local craft foods and products like farm 
stands or craft brewers, which support “buy 
local” efforts.

Having a variety of pickup locations in 
the region helps the Collective’s members 
spread their cheese sales farther than they 
could on their own.

Subscriptions can be picked up in two 
Berks County locations — Hidden River 

Brewing Co. in Douglasville and Covered 
Bridge Farmstand in Oley — and at one 
location in the Lehigh Valley — Bonn Place 
Brewing Co. in Bethlehem. Other pickup 
locations are in the Chester County and 
Philadelphia areas.

By having a wider client base, the chee-
semakers also are able to offer more variety. 
Angstadt and Miller rotate between six 
varieties of cheese, including Angstadt’s 
Witchgrass, her version of a French Valen-
cay cheese, and Miller’s Clipper, an aged 
raw-milk cheese. They also reach out to 
other cheesemakers in other regions, hop-
ing to include their specialty craft cheeses 
in the CSA to give customers more options.

For example, Miller is currently work-
ing with a sheep farmer to blend sheep 
and cow milk together to make a creamy 
Camembert-style cheese.

Ultimately, their goal is to turn cheese 
lovers into die-hard cheese fans.

“We want to cultivate the cheese culture 
in this area like it is in Europe. We don’t want 
people to see cheese as a guilty pleasure, but 
as a food you eat every day,” Angstadt said. 
“This is a way to grow the cheese community.

“People don’t see fine cheese as a neces-
sity,” added Jones. “When they go to the gro-
cery store they feel they have to get produce 
and bread … we want them to think of fine 
cheese like that, not as a luxury.”

Miller sees the craft cheese industry 
growing in much the same way the craft beer 
industry has developed and grown, with 
those in the industry working cooperatively 
instead of competitively to boost the entire 
industry by sharing tips and efforts.

“It’s the whole ‘a rising tide raises all 
ships’ kind of thing,” she said. “We all benefit 
from a stronger cheese industry.”

Jones said the trio is focused on being a 
regional leader in the craft cheese industry. 
They aren’t planning any major expansion. 

But they are on the lookout for more pickup 
locations along their current route and for 
pockets of cheese lovers who may want to 
get in on their offerings.

“We have to be lean and use the resources 
we have,” Jones said.

One secondary benefit to the women’s 
local craft cheese making is the small boost 
it gives to the region’s dairy farmers, which 
Angstadt said are struggling with low prices 
on the commodities market.

She said there is a dairy crisis across the 
nation.

According to the National Family Farm 
Foundation, America has lost over half 
its dairy farmers in just the last 16 years, as 
wholesale dairy prices have dropped below 
1970 prices.

“Because of the quality I demand, I pay a 
premium for the milk,” she said.

Her sources include Spring Creek Farm in 
Wernersville, an organic dairy farm.

Greg Stricker, a partner in Spring Creek, 
said he pays special attention to the milk he 
produces for Angstadt.

“I always try to make the highest-quality 
milk, but we try to concentrate on making a 
milk that is higher in protein and butter fat 
to make her cheeses,” Stricker said.

Stricker said the extra money a cheese-
maker like Angstadt is willing to pay repre-
sents a needed boost for small farms like his.

“It’s a huge benefit to us when a local 
business like that uses our product,” he said. 
“It’s essential to find someone making a 
higher-end product to compete.” <

DAIRY GODMOTHERS

Specialty cheese biz taps into local dairies

From left, Sue Miller, Stefanie Angstadt and Alex Jones brought together their collective 
talents to form the Collective Creamery CSA in 2016. PHOTO/SUBMITTED

Honey-Bell is a brie-style cheese made by 
Stefanie Angstadt in her Oley creamery. 
PHOTO/SUBMITTED

“You can get subscriptions 
for anything today — dog 

products, beauty products 
— why not cheese?”

— Alex Jones, Collective Creamery CSA
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NEWSMAKERS
Promotions, appointments, hires

ACCOUNTING
Chambersburg-based Rotz and 

Stonesifer named 
Dennis Shindle

senior manager. 
He provides tax, 

consulting and 
financial state-

ment services 
to closely held 

companies. He is 
a CPA and a graduate of Shippens-

burg University. ARCHITECTURE/
ENGINEERING

Lancaster-based RGS Associ-

ates named Jake Krieger proj-

ect landscape architect. He has 

a bachelor’s degree from Temple 

University. Matthew Fauth was 

named a computer aided drafting 

and design designer. He also is a 

sergeant in the National Guard. He 

has an associate degree from York 

Technical Institute. Upper Dublin Township, Mont-

gomery County-based McMahon 

Associates Inc. named Christo-

pher K. Bauer an associate. He is 

general manager of the Camp Hill 

office. He has more than 20 years 

of project management and trans-

portation engineering experience 

and has helped municipalities 

through their responsibilities as 

local project sponsors on state 

and federally funded projects. He 

also serves municipalities’ day-

to-day traffic consulting needs. 

He is a professional engineer and 

professional traffic operations 

engineer.  
Swatara Township-based Skelly 

and Loy named LeShelle Smith

marketing spe-
cialist. She will be 

responsible for 
graphics coordi-

nation, including 
preparation of 

brochures, charts 
and exhibit ma-

terials. She will 
assist with the development of 

special marketing and public rela-

tions programs, communications 

and media plans and ensuring 

that the website is current and 

consistent. She has a degree from 

Elizabethtown College.  

BANKING/FINANCE

Lower Paxton Township-based 

Centric Bank named Patricia A. 

Kuhn assistant manager of the 

Silver 
Spring 

Township Finan-
cial Center. She 

will cultivate new 

customer rela-
tionships, man-

age the internal 

sales process, 

maintain 
the 

branch’s operational proficiency 

and mentor her financial center 

team. Most recently, she was a cor-

porate social responsibility super-

visor and head teller II with First 

National Bank. She has a bach-

elor’s degree from York College.  

Lower Allen Township-based 

Members 1st Federal Credit 

Union named 

Alma Jimenez
branch manager 

of the location 

inside the Gi-
ant Foods store 

on East Market 

Street, York. She 

was a branch 

manager for PNC Bank.  
Manheim Township-based 

Ambassador Advisors LLC named 

Christopher R. 
Coolidge chief 

investment of-
ficer. He leads 

the wealth man-
agement depart-

ment and works 

with various oth-
er departments. 

He is a chartered financial analyst 

charterholder.  
Manheim Township-based 

RKL Wealth Management LLC 

named William M. Onorato a 

senior wealth 

strategist. He will 

advise high-net-
worth families 

on multigenera-
tional planning, 

legacy planning, 

business succes-
sion and estate 

planning. He has 25 years of es-

tate planning and wealth strategy 

experience. He has a bachelor’s 

degree and an MBA from Loyola 

College and a law degree from the 

University of Baltimore.  Millersburg-based Mid Penn 

Bank named Julie A. Bramlitt

financial adviser for Mid Penn 

Financial Services. She will help 

clients prioritize, organize and 

simplify their financial matters

with customized financial solu-

tions. She has 25 years of banking 

and financial services experience 

and was a financial adviser with 

Smoker Wealth Management. 

She has bachelor’s and master’s 

degrees from Ashford University. 

Laura J. Melfi was named senior 

vice president and cash manage-

ment officer with Mid Penn’s First 

Priority Bank division. She will be 

based in Chester County and con-

tribute to deposit growth through 

business development activities. 

She will also generate fee income 

through cash management prod-

ucts and services, and expand and 

retain customer relationships. She 

has 43 years of financial services 

experience.  CONSTRUCTION
Lancaster-based 

Wohlsen 

Construction Co. named Manuel 

Maza 
project 

manager and es-
timator. He was 

project engineer. 

He has a bache-
lor’s degree from 

Millersville Uni-
versity.  

York-based Wagman Construc-

tion Inc. named Joe Corson direc-

tor of business development for 

Maryland. He will 

expand the firm’s 

participation in 

o p p o r t u n i t i e s 

and 
enhance 

client relation-
ships throughout 

Maryland. He has 

30 years of con-
struction industry experience. He 

has a bachelor’s degree from the 

University of Baltimore. 
EDUCATIONMillersville University named 

John Cheek director of web and 

creative services. He will over-

see the creative 

production op-
eration and serve 

the university’s 

marketing needs, 

focusing on un-
dergraduate and 

graduate admis-
sions, advance-

ment and the president’s office. 

He will also oversee design aspects 

of the school’s website. He was 

creative director of Schiffer Pub-

lishing. He has a bachelor’s degree 

from Millersville. GOVERNMENT 
Harrisburg-based Pennsyl-

vania Public Utility Commis-

sion named Amy S. Goldman 

of Philadelphia and Matthew 

Hrivnak of Cumberland County 

members of the Pennsylvania 

Telecommunications Relay Ser-

vice Advisory Board. Goldman 

has been a public member of the 

board. She is a speech-language 

pathologist, has conducted 

trainings on the importance of 

telecommunications for those 

with disabilities and has been 

involved with the administra-

tion of Pennsylvania’s telecom-

munications device distribution 

program. Hrivnak will represent 

the PUC’s Bureau of Consum-

er Services on the board. He 

is manager of compliance and 

competition in the bureau’s pol-

icy division.   
Harrisburg-based State Civil 

Service Commission named Te-

resa Osborne of Lackawanna 

County a commissioner. She was 

secretary of the Pennsylvania De-

partment of Aging.  HEALTH CARE 
East Pennsboro Township-

based Geisinger Holy Spirit 

named Dr. Ming Jang a member 

of Geisinger Ho-
ly Spirit Primary 

Care. He will see 
adult patients 

and specialize 
in geriatric care. 

He was a clinical 
assistant profes-

sor of medicine 
in the division of geriatric medi-

cine at the University of Pennsyl-

vania’s Perelman School of Medi-

cine. He has a medical degree 

from Drexel University College 

of Medicine.  HOSPITALITY
Abbottstown, Adams County-

based Hanover Country Club 

named John Danehy manager.

LAW 
East Hempfield Township-

based Russell, Krafft & Gruber 

LLP named Ju-
lia G. Vanasse a 

member of the 
family law prac-

tice group. For 
nearly 20 years, 

she was a Lan-
caster County 

divorce master, 
and she has 30 years of combined 

family law experience. She has a 

bachelor’s degree from the Col-

lege of William and Mary and a 

law degree from Dickinson School 

of Law. 

Susquehanna Township-based 

Mette Evans & Woodside named

Matthew D. Co-
ble a sharehold-

er. He represents 

insurance com-
panies, fraternal 

benefit societies, 

insurance pro-
ducers and third-

party administra-
tors in insurance regulatory, trans-

actional and litigation matters.  

MARKETINGLancaster-based 
Godfrey 

named Luke Weidner an asso-

ciate creative director. He will 

oversee message unification and 

brand consisten-
cy and align cre-

ative resources 
with project and 

account needs to 
ensure efficien-

cy. Most recent-
ly, he was the 

design manager 
for Artisanal Brewing Ventures. 

Weidner has a bachelor’s degree 

from Penn State. NONPROFITS
Philadelphia-based Pennsyl-

vanians for Modern Courts named 

retired Judge 
Lawrence 

F. 
Stengel a board 

member. He is 
a shareholder 

with Manheim 
Township-based 

Saxton & Stump 
and former chief 

judge for the Eastern District of 

Pennsylvania. PUBLIC AFFAIRS
Harrisburg-based Triad Strate-

gies LLC named Rob Ghormoz

a senior associate in the govern-

ment affairs practice. He was a 

senior adviser to Gov. Tom Wolf’s 

re-election campaign and led his 

2019 inauguration. He has a bach-

elor’s degree from Penn State.  
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OPINION

If yours is like m
any of the 

sm
all businesses I’ve studied, the 

price you quote 

for your prod-

ucts or services 

is determ
ined 

by a sim
ple for-

m
ula, based on 

your estim
ated 

costs. Feed in 

your costs and 

your desired 

gross m
argin 

and presto, out com
es the price. 

Th
ere’s just one problem

: price 

has nothing to do with cost. 

W
hen I tell m

y clients their 

prices should have nothing to do 

with their costs, they usually look 

at m
e as if I have suddenly sprout-

ed a third eye in m
y forehead. Af-

ter all, they’ve been doing that for 

(fill in the blank) years and it has 

worked, for the m
ost part. 

Th
at m

ay be true, but in do-

ing so they are probably m
issing 

opportunities to increase profits 

on som
e products or services, or 

to gain m
arket share with others. 

Th
ose two things are what pricing 

strategy is about. 

W
hen a business creates a 

budget, it estim
ates sales rev-

enue, costs, and a desired gross 

m
argin that will cover overhead 

and produce a budgeted profit. 

Looking at the budgeted profit 

and loss statem
ent, it is easy to 

fall into a trap of thinking, “If we 

can just get every sale for the es-

tim
ated cost plus gross m

argin, 

we’ll be right on target.” It sounds 

sim
ple and scientific, doesn’t it?

Th
e problem

 is that what buy-

ers are willing to pay has nothing 

to do with the sellers’ costs. You 

don’t believe that? I’ll give you 

two scenarios. 

I wear a Tim
ex Ironm

an 

watch that I can buy for about 

$35 from
 a num

ber of retailers. 

It is a very accurate watch with a 

quartz m
ovem

ent and som
e very 

nice features. “Casual” quartz 

watches from
 Gucci m

ade with 

sim
ilar m

aterials sell for $275 to 

$350. Trust m
e – I know m

anufac-

turing – there is no possible way 

to explain that price differential 

based on m
anufacturing costs. 

Th
at’s why you can buy fake 

Gucci watches for less than m
y 

Tim
ex on the street. Th

e differ-

ential is totally due to the cachet 

of the Gucci brand. Th
e price 

is what the m
arket will bear, 

the value the buyer puts on the 

product. 
Suppose you have two identi-

cal m
achines, except one is paid 

for and you took out a big loan 

for the second one. Th
e per-

son who runs it is a long-tim
e 

em
ployee, who m

akes a higher 

wage than the guy running the 

paid-off m
achine. Th

e cost of the 

second m
achine is higher than 

the cost of the first. Do you be-

lieve you can get a different price 

for a product based on which 

m
achine you decide to use? Of 

course you can’t.

Pricing is both strategic and 

tactical. W
orking with com

pa-

nies to im
prove profitability, we 

have adopted a strategy of slowly 

raising prices above what we 

get with the m
agic form

ula until 

custom
ers push back. W

e often 

end with prices at a higher, m
ore 

profitable level for m
any, but not 

all custom
ers. It’s the custom

er, 

not the form
ula that determ

ines 

the best price.

W
e have experim

ented tactically 

with what the m
arket will bear for 

change notices, usually m
uch high-

er m
argins than for the original 

orders. In that case the custom
er is 

a captive audience. But som
etim

es 

we ease up on the change adjust-

m
ent, and let the custom

er know it 

to build good will. 

W
e have som

etim
es reduced 

prices below the m
agic form

ula 

to build m
arket share or capture 

a new account. If the new busi-

ness is increm
ental, it is all good 

on the bottom
 line. 

Th
e m

agic form
ula gives you 

a nice target, but don’t fall into 

the trap of thinking that is your 

best price.

•

Richard Randall is founder and 

president of management-con-

sulting firm New Level Advisors 

in Springettsbury Township, York 

County. Email him at info@newleve-

ladvisors.com.

In his budget address, Gov. Tom
 W

olf 

stated to applause, “Th
is proposal asks for no 

new taxes. Not one dim
e. Not one penny.” 

Yet, as the General Assem
bly com

bs through 

the governor’s proposal, we find that there 

are, in fact, tax increases.

One specific tax being proposed by the ad-

m
inistration is a “double tax” on am

bulatory 

surgical centers (ASCs) like 

the ones in m
y district. 

ASCs are convenient 

health care facilities run 

by physicians that provide 

sam
e-day surgical and di-

agnostic care for focused 

care needs, such as eye 

surgeries, colonoscopies, 

spine and joint procedures, 

and m
ore. Th

ere are 234 

M
edicare-certified ASCs in Pennsylvania.

Th
e governor expects to take $12.5 m

illion 

from
 these innovative surgical centers, which 

is incom
e they would otherwise put toward the 

incredible services they provide at lower costs 

to patients. ASCs already pay incom
e, sales 

and property taxes, as opposed to general hos-

pitals, which do not pay these sam
e taxes.

Th
e governor is correct when he says there 

are no “new” taxes in his proposal, as he tried 

and was unsuccessful in getting this ASC tax 

passed through the General Assem
bly last 

year. It is m
y hope that the House Republican 

Caucus, along with the Pennsylvania M
edical 

Society and other m
edical-service advocates, 

will prove once m
ore that this tax would be 

detrim
ental to Pennsylvania surgery patients. 

First, this tax would cause ASCs to be un-

able to afford state-of-the-art equipm
ent. 

Such equipm
ent allows them

 to have higher 

productivity and healthier patients, but under 

this tax plan, this custom
er care m

ight no lon-

ger be possible.

Another advantage of surgical centers is 

that their nurse-to-patient ratios are generally 

lower than at general hospitals. Th
ese nurses 

are trained in one or a few specialized surgical 

procedures. Th
is system

 ensures that patients 

receive the best care possible with the sam
e 

nurses caring for them
 throughout their treat-

m
ent.Sm
aller facilities also help surgical hospi-

tals protect patients from
 spreading infections 

am
ong each other. Th

is large reduction in 

nosocom
ial infections is critical in a surgical 

environm
ent.

Not only are patients better cared for at 

ASCs, but they face lower costs at these cen-

ters than they do at general hospitals. M
edic-

aid patients face 50 percent lower costs and 

patients with com
m

ercial insurance plans 

pay as low as 25 percent the costs of a hospi-

tal-based visit.

In addition to saving patients m
oney, these 

practitioners also save M
edicare $2.3 billion 

a year on just the 120 m
ost-com

m
on proce-

dures that M
edicare patients receive, accord-

ing to UC Berkeley.

UC Berkeley noted in a recent study that 

in 2015, Pennsylvania ASCs saved M
edicare 

$32.6 m
illion on cataract procedures, $1.3 

m
illion on upper GI procedures and $6.9 m

il-

lion on cystoscopy procedures.

If the W
olf adm

inistration’s tax proposal 

were to be enacted, the Pennsylvania Am
-

bulatory Surgery Association, along with a 

coalition of state m
edical societies, warn that 

up to 25 percent of these centers m
ay need 

to close – pushing thousands of patients into 

costly general hospitals and forcing centers to 

withdraw from
 M

edicaid.

Th
is is the very problem

 that ASCs were at-

tem
pting to solve. 

Th
is ASC tax would be a blow to com

peti-

tion and innovation in health care. By tying 

the invisible hand of the free m
arket in health 

care with burdensom
e taxes, we get less 

health and less care.

Another tax on these ASCs would not only 

cost the state M
edicaid system

, it m
ay even 

cost lives.
I urge m

y colleagues in the Pennsylvania 

House and Senate to vote against this proposal 

and I urge Gov. W
olf to visit an ASC like W

est 

Shore Endoscopy in Cum
berland County to 

learn about the progress that is being m
ade by 

these entrepreneurial physicians and nurses.

As I m
eet with physicians and patients in 

m
y district, such as those at W

est Shore En-

doscopy, I have been am
azed at the benefits 

of their innovative approach.

W
e all can relate to the phrase, “Surgery is 

only m
inor if it happens to som

eone else.”

Nobody wants to be told they need surgery 

and they especially do not want an unpleas-

ant surgery experience.

Th
anks to ASCs, thousands of Pennsyl-

vanians have been given a convenient and 

quality outpatient experience with positive 

outcom
es and speedy recovery in the com

fort 

of their own hom
es. A double tax on these 

centers would not only be devastating to the 

m
any hardworking physicians in our com

-

m
onwealth but their patients as well.

For the sake of the health and wellness of 

our com
m

onwealth, I hope m
y colleagues in 

Harrisburg listen to our physicians and their 

patients and reject this tax.  •

State Rep. Greg Rothman (R) represents the 87th 

House District, which is in Cumberland County.

Proposed tax could harm specialty surgical centers

A formula for profit – or for missing out?

GUEST VIEW

THE W
HITEBOARD

Richard 

Randall

State
Rep. 

Greg 
Rothman

If there’s one constant in health 

care, it’s change. UPMC’s invest-

ment in southcentral Pennsylvania 

has brought positive change to 

our region, including new, highly 

specialized services, thousands of 

new providers and leading-edge 

technology to treat the most 

advanced diseases. However, even 

positive change can cause confu-

sion. I’d like to take a moment to 

clarify a question involving health 

insurance plans accepted at UPMC 

Pinnacle. UPMC Pinnacle hospitals and 

outpatient clinics continue to 

accept most major insurance 

plans, including Aetna, Capital Blue 

Cross, Highmark and UPMC Health 

Plan for all services. Changes in the 

relationship between Highmark 

and UPMC in the greater 

Pittsburgh and Erie areas will not 

affect the relationship between 

UPMC Pinnacle and Highmark.

W
e look forward to continuing 

to care for all of our patients in 

2019 and beyond. To learn more 

about full, in-network access to 

UPMC doctors and hospitals, call 

our toll-free help line at 1-833-

879-5013 or visit UPMC.com/

Choice2019. Philip W
. Guarneschelli,

President and CEO

UPMC Pinnacle
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Latest census data reveals trends to watch
The U.S. Census Bureau recently re-

leased new population estimates that 
account for and compare the resident 
population for counties between April 1, 
2010 and July 1, 2018. The outcome? There 
are shifts in population taking place across 
the nation that may differ from what you 
might assume. Here are the highlights at a 
national and local level.

What’s happening locally?
Cumberland, Dauphin, Lancaster and 

York experience consis-
tent growth. The most 
notable trend between 
2010 and 2018 in Central 
Pennsylvania is that these 
counties all experienced 
consistent growth year-
over-year. Moreover the 
growth was fairly even 
over the last eight years.

Another trend worth 
noting is that the counties have main-
tained the same order of ranking based 
upon population for eight-plus years. For 
example, in 2010 the counties in order of 
smallest population to largest were Cum-
berland, Dauphin, York and Lancaster. 
This is the same ranking we see in 2018, 

and every year in between.
Lancaster remains the largest and fast-

est-growing county. At 984 square miles, 
it also is the largest of the four counties. 
Between 2010 and 2018 it experienced the 
largest numeric growth at 24,112 people. 
No. 2 in numeric growth was actually the 
smallest of the four counties, Cumberland 
County, which grew by 16,017 people. 
York County grew by 13,301 people and 
Dauphin County grew by 8,997 people.

What’s happening nationally?
The census data confirmed that coun-

ties with the largest numeric growth are 
located in the south and the west. In 
fact, Texas claimed four out of the top 
10 spots. Looking at population growth 
by metropolitan area, Dallas-Fort 
Worth-Arlington, Texas had the largest 
numeric growth, with a gain of 131,767 
people, or 1.8 percent in 2018. Second 
was Phoenix-Mesa-Scottsdale, Arizona, 
which had an increase of 96,268 people, 
or 2.0 percent. The cause of growth in 
these areas is migration, both domestic 
and international, as well as natural 
increase. In Dallas, it was natural in-
crease that served as the largest source 
of population growth. For Phoenix it was 

migration.
The fastest growth occurred outside 

of metropolitan areas. Surprisingly, no 
new metro areas moved into the top 10 
largest areas. Of the 390 metro areas in 
the U.S., (including the District of Co-
lumbia and Puerto Rico), 102, or 26.2 
percent experienced population decline 
in 2018. The five fastest-shrinking metro 
areas (excluding Puerto Rico) were 
Charleston, West Virginia (-1.6 percent); 
Pine Bluff, Arkansas. (-1.5 percent); 
Farmington, New Mexico (-1.5 percent); 
Danville, Illinois (-1.2 percent); and 
Watertown-Fort Drum, New York (-1.2 
percent). The population decreases were 
primarily due to negative net domestic 
migration.

North Dakota was home to the fastest-
growing county. Among counties with a 
population of 20,000 or more, Williams 
County, North Dakota, claimed the top 
spot as the fastest-growing by percent-
age. This county’s population rose by 5.9 
percent between 2017 and 2018 (from 
33,395 to 35,350 people). The rapid 
growth Williams County experienced was 
due mainly to net domestic migration of 
1,471 people in 2018. The county also ex-
perienced growth between 2017 and 2018 

by natural increase of 427 people and in-

ternational migration of 52 people.

There is more growth than decline. Out 

of 3,142 counties, 1,739 (or 55.3 percent) 

gained population between 2017 and 2018. 

Twelve counties (0.4 percent) experienced 

no change in population, and the remain-

ing 1,391 (or 44.3 percent) lost people. 

Between 2010 and 2018, a total of 1,481 (or 

47.1 percent) counties gained population 

and 1,661 (or 52.9 percent) lost popula-

tion. Though there has been more growth 

than decline overall, the numbers indicate 

that this can easily shift year over year.

A deeper dive into the census data 

reveals several demographic changes 

impacting commercial real estate develop-

ment: household formations, aging baby 

boomers, growing millennials, women 

in the workforce and migration toward 

the South. Today’s demographic changes 

present challenges for commercial real 

estate developers, but they also offer lu-

crative opportunities to firms creatively 

adapting to new demands.
•

Mike Kushner is the owner of Omni Realty 
Group, a real estate firm in Harrisburg. He can 
be reached through www.omnirealtygroup.
com�

Mike 
Kushner

2018 was a banner year for mergers 
and acquisitions. Global M&A activity was 
the second highest on record, with deals 
totaling $2.72 trillion. Looking ahead, 76 
percent of top executives at U.S. compa-
nies expect to close more 
deals this year than last, 
and a majority predict 
these deals will be larger, 
according to a report 
from Axios. These compa-
nies, and others around 
the globe, turn to M&A 
deals to increase market 
share and improve their 
business models. 

Throughout the M&A 
process, executives are hyper-focused 
on company synergies and big-picture 
goals. As a result, one very important fac-
tor often goes overlooked – the employer’s 
retirement plans. There are many details 
to consider when acquiring a company. 
Understanding the seller’s retirement plan 
and how it will fit within the current ben-
efit structure is vital to success.

If retirement plans are not considered 
upfront, executives may learn that the ac-
quired company has an underfunded pen-
sion plan – which can be a deal breaker 
– or that the seller’s 401(k) plan does not 
meet compliance standards. 

So, if you’re planning a merger or acqui-
sition, consider the retirement plans now 
to avoid a headache later on.  

If the transaction is a stock acquisi-
tion – where the buyer takes full owner-
ship of the selling company – the buyer 
then assumes all of the seller’s liabilities, 
including its retirement plan. The buyer 
has three options for how to handle the 
acquired company’s retirement plan. It 
can either maintain its own plan and the 
seller’s plan separately, terminate the 
seller’s plan, or merge the seller’s plan 
into its own plan. 

If the buyer decides to maintain both 
plans, the newly acquired employees can 
either be offered the same benefits they 
had previously, or a new formula for their 
employer benefits. Maintaining both plans 
can provide employees continuity of ben-
efits with no impact to the buyer’s retire-
ment plan. However, operating multiple 
plans can be burdensome and expensive, 
and nondiscrimination testing is needed if 
employees are receiving different benefit 
packages.

If the buyer is going to terminate the 
seller’s plan, this decision should be made 
and the process initiated before the com-
panies merge. If the acquired company’s 
401(k) is terminated after the transaction, 
the seller’s employees will face a one-year 

restriction before being able to join the 
buyer’s 401(k) plan, losing out on a full 
year of tax-efficient savings and employer 
contributions. 

The main advantages of termination 
are that employees can be integrated into 
the buyer’s plan with one benefit structure 
for all; there is only one plan to maintain; 
and the risk of any liability transfer into 
the buyer’s existing plan is avoided. The 
downside is that the employee accounts 
become immediately accessible. So, if not 
rolled over into an IRA or other retirement 
plan, employees could squander retire-
ment assets and face penalty taxes for 
early distribution. 

The final option – merging the seller’s 
and buyer’s plans – requires that both 
plans be the same type and have a similar 
plan design. This option can be efficient 
and cost-effective – one benefit structure, 
one plan to operate – and it also avoids the 
negatives of plan termination. 

The risk associated with merging are the 
unknown factors of the seller’s plan. Has it 
always operated in compliance with all the 
complex rules associated with retirement 
plans? If not, the buyer’s plan would be at 
risk.

Before deciding how to handle the sell-
er’s retirement plan, the buyer will need 
to perform exhaustive due diligence. This 

includes confirming past operational and 
procedural compliance, making sure all 
plan documents are up-to-date, and con-
firming general compatibility between the 
plans. Examples include reviewing non-
discrimination testing results from recent 
years, the seller’s fiduciary oversight prac-
tices, administrative operations such as 
distributions, payroll and loan processes, 
and fulfillment of government reporting 
requirements. 

Many companies partner with an out-
side consultant to conduct a thorough 
benefit plan review and help determine 
the best option. When experts are engaged 
from the start, they can help ensure the 
transition is smooth and employees have 
a clear understanding of the benefits with 
their new employer.

An organization’s retirement plan 
should be a consideration from the early 
stages of an M&A. Though the evaluation 
process can be lengthy, it’s better to an-
ticipate issues that could arise, instead of 
realizing them in the midst of the merger 
when it might be too late. 

•
John Jeffrey is a consulting actuary, specializing 
in retirement plan consulting and post-employ-
ment health care benefits, for Conrad Siegel, 
which is based in Susquehanna Township, 
Dauphin County. 
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Retirement plans should be piece of M&A puzzle 

John
Jeffrey
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By Jason Scott

jscott@cpbj.com

Expecting a record year for lending and 

more growth, the Lancaster-based Commu-

nity First Fund has been adding staff and 

restructuring its executive team.

The nonprofit economic development or-

ganization recently hired Michael Carper, the 

former CEO of the Housing Development 

Corp. MidAtlantic, to be its chief credit officer. 

Community First Fund also contracted with 

a finance expert from Chicago to serve as CFO 

until it h
ires someone to the post full-time.

“We’re adding and growing dramatically,” 

said Dan Betancourt, the organization’s presi-

dent and CEO.

Community First Fund provides financ-

ing for small businesses, affordable housing 

projects and nonprofit organizations located 

in low-income communities and serving dis-

advantaged groups, including Latino and Af-

rican-American entrepreneurs. And the need 

for services is rising.

The organization, which started out serving 

Lancaster, now covers 15 counties in Central 

Pennsylvania, the Lehigh Valley and suburban 

Philadelphia. Its staff has grown from 20 to 40 

over the past five years and it is making more 

direct loans to businesses, with volume rising 

from about $10 million to $30 million in the 

past three years. 

The nonprofit also has opened new loan offic-

es in Allentown and Philadelphia where it would 

like to add more people to expand lending.

“We expect to go deeper into markets we are 

in,” Betancourt said.  

But depth, he said, requires a bigger team. 

That starts at the executive level.

In addition to adding new execs, the non-

profit has made some internal promotions.

COO Joan Brodhead was recently named se-

nior executive vice president and chief strategic 

initiatives officer, while senior vice president of 

lending James Buerger was elevated to execu-

tive vice president and chief lending officer.

Community First also has hired staff to work 

under each of the C-suite executives.

The growth comes at a time when Commu-

nity First has been positioning itself as a go-to 

resource for investors and developers inter-

ested in the federal opportunity zone program, 

in which investors can get a tax break on capi-

tal gains by investing in projects in qualified 

distressed areas, dubbed opportunity zones.

The investments typically will flow through 

what are known as qualified opportunity funds. 

Community First has been working to develop 

such funds, which could work in combination 

with other state and federal incentives.

Among the most notable of those is the 

New Markets Tax Credit program, a federal tax 

credit program operated by the U.S. Treasury 

Department that helps support large urban 

redevelopment projects.

Community First is one of two local orga-

nizations that can apply for those federal tax 

credits. 

The other — Harrisburg-based Common-

wealth Cornerstone Group, a subsidiary of 

the Pennsylvania Housing Finance Agency 

(PHFA) — recently was awarded $55 million 

in the latest round of funding.

Community First was shut out but hopes 

its clients still can take advantage of the in-

centives.

“We plan to work with clients and try to 

help them find an allocation through another 

organization,” Betancourt said. 

Community First and Commonwealth Cor-

Pictured, clockwise from bottom left, is Community First Fund’s executive team: Dan 

Betancourt, president and CEO; Mike Carper, chief credit officer; James Buerger, executive 

vice president and chief lending officer; and Joan Brodhead, senior executive vice president 

and chief strategic initiatives officer.      PHOTO/SUBMITTED

Tax credit plan

After being shut out in the last fund-

ing round in 2017, Central Pennsylvania will 

receive a share of 2018 tax credits under a 

new round of funding from a federal program 

designed to support large urban redevelop-

ment projects: the New Markets Tax Credit.

The U.S. Treasury Department last month 

awarded $55 million in tax credits to the 

Pennsylvania Housing Finance Agency’s 

Commonwealth Cornerstone Group, based in 

Harrisburg. 

Commonwealth Cornerstone’s executive 

director Charlotte Folmer said the funding 

will help the nonprofit tackle a hefty pipeline 

of projects seeking funding. 

“We have over 40 projects requesting 

over $700 million,” she said, noting that the 

requests come from across the common-

wealth.

Folmer said she hopes the tax credits will 

be able to support about seven projects this 

year — likely mixed-use, commercial and 

community service projects — with a focus on 

those that exceed $5 million.

Developers often have to spend more 

money to buy and fix up vacant and blighted 

properties than they can expect to get back 

in rental rates once construction is complet-

ed. The New Markets program takes private 

equity from investors, usually banks, and 

turns that money into gap financing to help 

developers offset some of the construction 

costs and keep rents in line with what a local 

real estate market can support.

The investors receive tax credits in return, 

which count against their federal income 

taxes.
Investors can receive credits totaling 39 

percent of their investment. They can use the 

credits over seven years as such: 5 percent 

per year for the first three years and 6 per-

cent for the next four years.

Folmer said it will be several weeks until 

Commonwealth Cornerstone receives its 

federal allocation, the organization’s eighth. 

The previous seven allocations have helped 

fund 38 developments in the state, including 

the Hamilton Health Center in Harrisburg, 

Lancaster’s Keppel Building and the renova-

tion of Gettysburg’s Schmucker Hall.

In the meantime, officials are narrowing 

down mixed-use and commercial projects 

across the state that could receive the tax 

credits. Part of that selection process could 

include working with Lancaster-based 

Community First Fund, which did not receive 

tax credits this year but has its own backlog 

of projects.

The two midstate nonprofits have part-

nered on tax-credit projects in the past, 

including the redevelopment of the former 

Bulova building in Lancaster. Commonwealth 

Cornerstone poured $10 million in tax cred-

its into the project, while Community First 

added another $8 million.

Folmer said project announcements could 

come this fall.

Community First Fund 

expanding executive team

please see EXPANDING page 7
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Craft-beer boom spurs local hops farmers

they are marketing targets. Trust them 

and communicate with them as if they 

are “one of us,” instead of “one of them.” 

Use “we” and communicate from a team 

perspective, rather than a top-down 

standpoint. 
• Talk about the rewards – not only for 

their personal lives, but rewards of the 

program. What’s in it for them can be a 

powerful motivator to expand participa-

tion. That participation, in turn, can build 

a team atmosphere and lead to higher 

engagement. 
• Consider health and wellness ambas-

sadors. Peer-to-peer communication is 

powerful and partnering with passionate 

team members to communicate can re-

move the paternalistic factor. 

• Connect the dots for employees to the 

bigger corporate picture. Participation in 

wellness programs has the potential to de-

crease company health benefit costs over-

all, which in turn could make a difference 

in employees’ premium or out-of-pocket 

employees what program components 

they’d like to see. Find out what might mo

tivate them to participate. Ask for ideas on 

communicating the details to staff. 

• Use social channels to help spread 

the word. Whether its an internal social 

tool such as Slack or Yammer or a closed 

group on Facebook or LinkedIn, encour

age employees to share pictures of their 

healthy choices and/or program partici

pation. Build a little competition between 

company segments and offer content 

meant to engage the group – ask ques

tions, post a quiz or host a ‘meet this goal’ 

challenge. 

Craft-beer boom spurs local hops farmers

Stefanie Angstadt started making cheese 

Hills Farm in Chester County.
Jones pitched the idea of using the CSA 

format to develop a new way of selling craft 
cheese to cheese fans. That led Jones, Ang-

Specialty cheese biz taps into local dairies

Craft-beer boom spurs local hops farmers

A strong wellness program can be a 

differentiator for recruitment, reduce the 

cost of health care benefits and help build 

a team atmosphere based around healthy 

choices. However, communicating the 

benefits and program elements of a well-

ness initiative can be hard to navigate. Hu-

spective. How will the wellness program 

components benefit them? Why should 

they care? Does it affect their work life or 

home life? Zero in on key factors affecting 

employees and highlight the benefits of 

healthy choices. 

• Avoid communicating to staff as if 

they are marketing targets. Trust them 

and communicate with them as if they 

are “one of us,” instead of “one of them.” 

Use “we” and communicate from a team 

perspective, rather than a top-down 

standpoint. 

Stefanie Angstadt started making cheese 
as a hobby soon after graduating from col-

After a few years she knew it was some-
thing she wanted to do full time.

She opened Valley Milkhouse in a former 
dairy farm in Oley in 2014 and began to 

cheese to cheese fans. That led Jones, Ang
stadt and Miller in 2016 to create the Collec-
tive Creamery CSA, based out of Angstadt’s 
Oley creamery, with Jones as the operations 
manager and Angstadt and Miller as the two 
primary cheese makers.

“We thought between the three of us, we 
could pool our resources and move beyond 
farmers markets,” Angstadt said.

According to Jones, the trio didn’t invent 
the idea of a cheese-based CSA. But, she 
said, “A cheese CSA is still pretty unique.”

Jones said it also makes sense.
“You can get subscriptions for anything 

today — dog products, beauty products —

ci
al

 o
per

at
ors

, 
sa

id
 D

av
id

 D
ay

, 
ex

ec
utiv

e 

vi
ce

 p
re

si
den

t 
at

 K
ey

st
one 

Aer
ia

l S
urv

ey
s 

bas
ed

 in
 P

hila
del

phia
. Th

at
 m

ak
es

 e
duca

tio
n cr

iti
ca

l, 
he 

ad
ded

.  

Key
st

one 
does

 w
ork

 n
at

io
nw

id
e 

an
d h

as
 

fo
und th

at
 so

m
e 

offi
ci

al
s i

n st
at

es
 – 

su
ch

 a
s 

N
ew

 Y
ork

 a
nd N

ew
 Je

rs
ey

 – 
ar

e 
m

ore
 a

w
ar

e 

of 
is

su
es

 f
ac

in
g 

th
e 

dro
ne 

in
dust

ry
 t

han
 

th
ose

 in
 P

en
nsy

lv
an

ia
. Th

e 
ad

vo
ca

cy
 d

ay
 

w
as

 a
n e

ffort
 to

 c
han

ge
 th

at
, t

oo,
 h

e 
sa

id
. I

t 

al
so

 is
 h

oped
 th

at
 P

en
nsy

lv
an

ia
’s 

go
ve

rn

m
en

t a
ge

nci
es

 w
ill

 in
cr

ea
si

ngl
y 

ad
opt t

he 

te
ch

nolo
gi

es
, 

as
 a

ge
nci

es
 i

n o
th

er
 s

ta
te

s 

hav
e,

 D
ay

 a
dded

.

After a few years she knew it was some
thing she wanted to do full time.

She opened Valley Milkhouse in a former 
dairy farm in Oley in 2014 and began to 

farmers markets,” Angstadt said.
According to Jones, the trio didn’t invent 

the idea of a cheese-based CSA. But, she 
said, “A cheese CSA is still pretty unique.”

Jones said it also makes sense.
“You can get subscriptions for anything 

today — dog products, beauty products —

A strong wellness program can be a 

spective. How will the wellness program 

Craft-beer boom spurs local hops farmers

Jeff Musselman, head brewer at the 

Millworks in Harrisburg, said the local 

market has struggled to check all three 

buckets. Most local hop farms are growing 

on one or two acres and not pelletizing.

“The vast majority of local hops are 

brewed in late summer or early fall for 

wet-hop beers,” he said. “That has been 

the big limitation.”

The Millworks and other breweries said 

they would like to buy more local hops 

year round, especially pelletized hops, to 

support farmers. 

“I think brewers absolutely want to use 

it,” Musselman said, noting the differences 

in smell and taste between East and West 

Coast hops. 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev

Mike and Sharon Reifsnyder stand in the hop yard of their West Pennsboro Township 

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

Promotions, appointments, hires

to closely held 
companies. He is 

a CPA and a graduate of Shippens-

burg University. ARCHITECTURE/
ENGINEERING

Lancaster-based RGS Associ-

ates named Jake Krieger proj-

ect landscape architect. He has 

a bachelor’s degree from Temple 

University. Matthew Fauth was 

named a computer aided drafting 

and design designer. He also is a 

sergeant in the National Guard. He 

has an associate degree from York 

Technical Institute. Upper Dublin Township, Mont

gomery County-based McMahon 

 assistant manager of the 

Township Finan-
cial Center. She 

will cultivate new 

customer rela-
tionships, man-

age the internal 

sales process, 

maintain 
the 

branch’s operational proficiency 

and mentor her financial center 

team. Most recently, she was a cor-

porate social responsibility super-

visor and head teller II with First 

National Bank. She has a bach-

elor’s degree from York College.  

Lower Allen Township-based 

Members 1st Federal Credit 

Union named 

Alma Jimenez
branch manager 

of the location 

inside the Gi-
ant Foods store 

on East Market 

Street, York. She 

was a branch 

manager for PNC Bank.  

with customized financial solu-

tions. She has 25 years of banking 

and financial services experience 

and was a financial adviser with 

Smoker Wealth Management. 

She has bachelor’s and master’s 

degrees from Ashford University. 

Laura J. Melfi was named senior 

vice president and cash manage-

ment officer with Mid Penn’s First 

Priority Bank division. She will be 

based in Chester County and con-

tribute to deposit growth through 

business development activities. 

She will also generate fee income 

through cash management prod-

ucts and services, and expand and 

retain customer relationships. She 

has 43 years of financial services 

experience.  CONSTRUCTION

lishing. He has a bachelor’s degree 

from Millersville. GOVERNMENT 
Harrisburg-based Pennsyl

vania Public Utility Commis

sion named Amy S. Goldman 

of Philadelphia and Matthew 

Hrivnak of Cumberland County 

members of the Pennsylvania 

Telecommunications Relay Ser-

vice Advisory Board. Goldman 

has been a public member of the 

board. She is a speech-language 

pathologist, has conducted 

trainings on the importance of 

telecommunications for those 

with disabilities and has been 

involved with the administra-

tion of Pennsylvania’s telecom-

munications device distribution 

program. Hrivnak will represent 

the PUC’s Bureau of Consum

er Services on the board. He 

is manager of compliance and 

competition in the bureau’s pol

er. He represents 

insurance com
panies, fraternal 

benefit societies, 

insurance pro
ducers and third-

party administra
tors in insurance regulatory, trans

actional and litigation matters.  

MARKETING

Shindle

Krieger

Fauth

Kuhn

Jimenez

Bramlitt

Melfi

buckets. Most local hop farms are growing 

on one or two acres and not pelletizing.

“The vast majority of local hops are 

brewed in late summer or early fall for 

wet-hop beers,” he said. “That has been 

The Millworks and other breweries said 

they would like to buy more local hops 

year round, especially pelletized hops, to 

“I think brewers absolutely want to use 

it,” Musselman said, noting the differences 

in smell and taste between East and West 

Coast hops. 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

• Avoid communicating to staff as if 

they are marketing targets. Trust them 

and communicate with them as if they 

are “one of us,” instead of “one of them.” 

Use “we” and communicate from a team 

it may mean the employees are unlikely to 

understand the message. 

• Avoid populating emails or messages 

with large amounts of information. People 

digest details in small chunks, so consider 

an ongoing campaign to share bits and 

pieces of information, or a web page to 

view the full information when employees 

are interested and have time. 

• Have a sense of humor when commu

nicating. Loosening up a formal approach 

can go a long way to creating engagement 

with the communication and getting on 

board with the program.

paid by the safety-net payer, Medicaid, 

which a recent analysis indicates reim

burses at 81 cents on the dollar.

There are no hospitals or hospital staff 

that treat only the uninsured or patients 

insured by Medicaid, and Pennsylvania 

doesn’t have a public hospital system. As 

a result, the hospital community treats all 

patients, regardless of the type of insur

ance they have — and serves as the safety 

net for the underinsured and uninsured. 

Even with the improvement in the insured 

spective. How will the wellness program 

components benefit them? Why should 

they care? Does it affect their work life or 

home life? Zero in on key factors affecting 

employees and highlight the benefits of 

• Avoid communicating to staff as if 

they are marketing targets. Trust them 

• Remove jargon, whether health care 

or HR wording that might not be easily un

derstood. Remember, when jargon is used, 

it may mean the employees are unlikely to 

understand the message. 

• Avoid populating emails or messages 

Health and wellness communications can be engaging
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There are no hospitals or hospital staff 

that treat only the uninsured or patients 

insured by Medicaid, and Pennsylvania 

doesn’t have a public hospital system. As 

a result, the hospital community treats all 

patients, regardless of the type of insur

ance they have — and serves as the safety 

net for the underinsured and uninsured. 

Even with the improvement in the insured 

spective. How will the wellness program 

components benefit them? Why should • Remove jargon, whether health care 

or HR wording that might not be easily un

derstood. Remember, when jargon is used, 

it may mean the employees are unlikely to 

Health and wellness communications can be engaging

• Make it a two-way conversation. Ask 

employees what program components 

they’d like to see. Find out what might mo

tivate them to participate. Ask for ideas on 

communicating the details to staff. 

• Use social channels to help spread 

the word. Whether its an internal social 

tool such as Slack or Yammer or a closed 

group on Facebook or LinkedIn, encour

age employees to share pictures of their 

healthy choices and/or program partici

pation. Build a little competition between 

parts of the employee base. The same goes 

for any topic: if it’s strictly about one thing, 

the business might lose the interest of its 

whole audience. 

In his budget address, Gov. Tom
 W

olf 

stated to applause, “Th
is proposal asks for no 

new taxes. Not one dim
e. Not one penny.” 

Yet, as the General Assem
bly com

bs through 

the governor’s proposal, we find that there 

are, in fact, tax increases.

One specific tax being proposed by the ad

m
inistration is a “double tax” on am

bulatory 

surgical centers (ASCs) like 

the ones in m
y district. 

ASCs are convenient 

health care facilities run 

by physicians that provide 

sam
e-day surgical and di-

agnostic care for focused 

care needs, such as eye 

surgeries, colonoscopies, 

spine and joint procedures, 

and m
ore. Th

ere are 234 

M
edicare-certified ASCs in Pennsylvania.

Th
e governor expects to take $12.5 m

illion 

from
 these innovative surgical centers, which 

is incom
e they would otherwise put toward the 

incredible services they provide at lower costs 

to patients. ASCs already pay incom
e, sales 

and property taxes, as opposed to general hos-

pitals, which do not pay these sam
e taxes.

Th
e governor is correct when he says there 

are no “new” taxes in his proposal, as he tried 

and was unsuccessful in getting this ASC tax 

passed through the General Assem
bly last 

year. It is m
y hope that the House Republican 

Caucus, along with the Pennsylvania M
edical 

Society and other m
edical-service advocates, 

will prove once m
ore that this tax would be 

detrim
ental to Pennsylvania surgery patients. 

First, this tax would cause ASCs to be un-

able to afford state-of-the-art equipm
ent. 

Such equipm
ent allows them

 to have higher 

productivity and healthier patients, but under 

a year on just the 120 m
ost-com

m
on proce

dures that M
edicare patients receive, accord

ing to UC Berkeley.

UC Berkeley noted in a recent study that 

in 2015, Pennsylvania ASCs saved M
edicare 

$32.6 m
illion on cataract procedures, $1.3 

m
illion on upper GI procedures and $6.9 m

il

lion on cystoscopy procedures.

If the W
olf adm

inistration’s tax proposal 

were to be enacted, the Pennsylvania Am

bulatory Surgery Association, along with a 

coalition of state m
edical societies, warn that 

up to 25 percent of these centers m
ay need 

to close – pushing thousands of patients into 

costly general hospitals and forcing centers to 

withdraw from
 M

edicaid.

Proposed tax could harm specialty surgical centers

it may mean the employees are unlikely to 

understand the message. 

• Avoid populating emails or messages 

with large amounts of information. People 

digest details in small chunks, so consider 

an ongoing campaign to share bits and 

pieces of information, or a web page to 

view the full information when employees 

are interested and have time. 

• Have a sense of humor when commu

nicating. Loosening up a formal approach 

can go a long way to creating engagement 

with the communication and getting on 

board with the program.

paid by the safety-net payer, Medicaid, 

which a recent analysis indicates reim

burses at 81 cents on the dollar.

There are no hospitals or hospital staff 

that treat only the uninsured or patients 

insured by Medicaid, and Pennsylvania 

doesn’t have a public hospital system. As 

a result, the hospital community treats all 

patients, regardless of the type of insur

ance they have — and serves as the safety 

net for the underinsured and uninsured. 

Even with the improvement in the insured 
• Remove jargon, whether health care 

or HR wording that might not be easily un

derstood. Remember, when jargon is used, 

it may mean the employees are unlikely to 

Health and wellness communications can be engaging

• Make it a two-way conversation. Ask 

employees what program components 

they’d like to see. Find out what might mo

tivate them to participate. Ask for ideas on 
parts of the employee base. The same goes 

for any topic: if it’s strictly about one thing, 

tained the same order of ranking based 
upon population for eight-plus years. For 
example, in 2010 the counties in order of 
smallest population to largest were Cum-
berland, Dauphin, York and Lancaster. 
This is the same ranking we see in 2018, 

or 2.0 percent. The cause of growth in 
these areas is migration, both domestic 
and international, as well as natural 
increase. In Dallas, it was natural in
crease that served as the largest source 

Th
e problem

 is that what buy

ers are willing to pay has nothing 

to do with the sellers’ costs. You 

don’t believe that? I’ll give you 

two scenarios. 

In his budget address, Gov. Tom
 W

olf 

stated to applause, “Th
is proposal asks for no 

new taxes. Not one dim
e. Not one penny.” 

Yet, as the General Assem
bly com

bs through 

the governor’s proposal, we find that there 

One specific tax being proposed by the ad-

m
inistration is a “double tax” on am

bulatory 

this tax plan, this custom
er care m

ight no lon

ger be possible.

Another advantage of surgical centers is 

that their nurse-to-patient ratios are generally 

lower than at general hospitals. Th
ese nurses 

are trained in one or a few specialized surgical 

procedures. Th
is system

 ensures that patients 

receive the best care possible with the sam
e 

Proposed tax could harm specialty surgical centers

Th
e problem

 is that what buy

ers are willing to pay has nothing 

to do with the sellers’ costs. You 

don’t believe that? I’ll give you 

Mike Kushner is the owner of Omni Realty 

percent between 2017 and 2018 (from 
33,395 to 35,350 people). The rapid 
growth Williams County experienced was 

adapting to new demands.
•

Mike Kushner is the owner of Omni Realty 

For subscription information and questions, please call 

 Michele Engle, Carley Lucas, 

By Jason Scott

jscott@cpbj.com

Expecting a record year for lending and 

more growth, the Lancaster-based Commu

nity First Fund has been adding staff and 

restructuring its executive team.

The nonprofit economic development or

ganization recently hired Michael Carper, the 

former CEO of the Housing Development 

Corp. MidAtlantic, to be its chief credit officer. 

Community First Fund also contracted with 

a finance expert from Chicago to serve as CFO 

until it h
ires someone to the post full-time.

“We’re adding and growing dramatically,” 

said Dan Betancourt, the organization’s presi

dent and CEO.

New Markets Tax Credit program, a federal tax 

credit program operated by the U.S. Treasury 

Department that helps support large urban 

redevelopment projects.

Community First is one of two local orga

nizations that can apply for those federal tax 

credits. 
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Devon Energy’s headquarters in downtown Oklahoma City.  JOURNAL RECORD FILE PHOTO

BY JOURNAL RECORD STAFF
OKLAHOMA CITY – Devon Energy 
on Tuesday reported sharply higher oil 
production for the fourth quarter and the 
board of directors rewarded shareholders 
by increasing the dividend 22%.

Oil production for the fourth quarter 
averaged 160,000 barrels per day, a 28% 
increase from the fourth quarter of 2018. 
Increased production was attributable 
to efficiency gains attained across the 
company’s Delaware Basin and Powder 

River assets.
Devon’s board of directors approved 

a 22% increase in its quarterly common 
stock dividend to 11 cents per share from 
9 cents. The increased dividend is payable 
on June 30 to shareholders of record as of 
the close of business on June 15.

“The 22% increase in our quarterly 
dividend is the latest example of Devon’s 
commitment to return cash to shareholders 
and reflects the confidence we have in 
our underlying business and financial 

strength,” said Dave Hager, president and 
CEO of Oklahoma City-based Devon.

Devon reported a net loss for the 
quarter of $642 million, or $1.70 per 
diluted share. The loss for the quarter 
included a non-cash impairment charge 
related to divestiture of Barnett Shale 
assets. Adjusting for this charge and other 
items analysts typically exclude from 
estimates, Devon’s core earnings were 33 
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Unchanged

« 2 »
Oklahoma 7-Eleven stores to 

begin selling lottery products  
7-Eleven will begin offering 
Oklahoma Lottery products 

to customers beginning 
Monday, Feb . 24

« 3 »
OSU graduate named GM of new 

convention hotel  Steve Keenan 
has been named general 

manager of the Omni Hotel in 
downtown Oklahoma City .

« 3 »
Bills designed to bolster EV 
industry moving forward  A 
state lawmaker hopes to 
energize the business of 
battery development in 

Oklahoma by offering tax 
incentives to engineers and 
businesses involved in the 
electric vehicle industry .

INSIDE
02.19.2020

Devon oil production up for Q4
Dividend increased by 22%

Promise to reopen grocery store ‘broken’
BY JANICE FRANCIS-SMITH
The Journal Record

OKLAHOMA CITY – It’s been 
more than 100 days since owners of 
a northeast Oklahoma City grocery 
store promised the store would reopen 
within 90 days and the store still isn’t 
open, Councilwoman Nikki Nice, 
Ward 7, said at Tuesday’s Oklahoma 
City Council meeting.

“We’re still waiting on those 
promises that continue to be broken 
towards the community,” said Nice.

Susan and Hank Binkowski, owners 

of Uptown Grocery and Buy For 
Less grocery stores, closed the Smart 
Saver store at NE 23rd and Martin 
Luther King Avenue in August, but 
announced their intention to reopen 
the store as an Uptown Grocery 
Market by the end of 2019.

The store’s closure left just one 
small grocery on the northeast side of 
town, creating a “food desert,” an area 
with disproportionately low income 
and limited access to fresh foods. The 
City Council responded by placing a 

The Smart Saver store at NE 23rd Street and Martin Luther 
King Avenue that closed in August has not been replaced 
with a new store within 90 days as the owners had prom-
ised, said Councilwoman Nikki Nice, Ward 7.  
JOURNAL RECORD FILE PHOTO 
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Whether it is import/export cost reductions or assistance with your customs paperwork, Iron 
Horse Industrial Park has several tools to keep your business competitive in the global economy.
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WE CAN HELP!

Congratulations on being 
recognized as one of the 

2021 Native American 
Leaders in Business.

Congratulations
Linda Capps


