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The global market for digital English language learning 
products reached $1.8 billion in 2013. The worldwide five-
year compound annual growth rate (CAGR) is 11.1% and 
revenues will surge to $3.1 billion by 2018. [Source: 

 

Ambient Insight]. The British Council suggests that there 
are 1.6 billion people learning English globally. The 
worldwide language learning market (all languages 
combined) was a $56.3 billion industry in 2013. The overall 
worldwide language learning market is gradually shrinking 
due to the adoption of cost-efficient technology-based 
products and the migration away from classroom and print 
products. Lingo Media is poised to capture a growing share 
of that market thanks to its proprietary digital learning 
objects library, developed by former Research in Motion 
engineers, who have now joined Lingo Media. 

Lingo Media’s two distinct business units include ELL 
Technologies and Lingo Learning. ELL Technologies is a 

global web-based educational technology (“EdTech”) 
English language learning training and assessment 
company that creates innovative Software-as-a-Service 
eLearning solutions Lingo Learning is a print-based 
publisher of English language learning textbook programs 
in China. Lingo Media has formed successful relationships 
with key government and industry organizations, 
establishing a strong presence in China’s education market 
of more than 300 million students. The Company is 
extending its global reach, with an initial market expansion 
into Latin America and continues to expand its product 
offerings and technology applications.

In the last quarter, the company has made a series of 
announcements that herald an acceleration of the 
company’s succes in penetrating markets, and more 
importantly, the company has achieved profitability, 
reporting EPS of $0.04 in Q2 2015. For the second quarter 
ended June 30, 2015, Lingo Media earned revenue of 
$1,794,659 as compared to $877,879, recording a 104% 
increase. As a result of the increased revenue, the company 
recorded a net profit for the period of $979,103 as compared 
to $217,633, an increase of 350%. The increase in revenue 
and net profit are primarily attributed to the company’s 
sales and marketing efforts in the Online English Language 
Learning segment of its business.
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•	 Toronto-based creator of proprietary software learning 
objects for learning and teaching English as a Second 
Language (ESL);

•	 Contracts with government agencies in Latin America 
demonstrate growing popularity;

•	 Global Digital English Learning market growing at CAGR 
11.1%

•	 $0.04 EPS last quarter on QonQ revenue growth of 104%

http://www.ambientinsight.com/Resources/Documents/AmbientInsight-2013-2018-Worldwide-Digital-English-Language-Learning-Market-Executive-Overview.pdf
http://www.ambientinsight.com/Resources/Documents/AmbientInsight-2013-2018-Worldwide-Digital-English-Language-Learning-Market-Executive-Overview.pdf
http://lingomedia.com/lingo-media-reports-net-income-of-993552-or-0-04-per-share-for-second-quarter-2015/
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The more substantial developments include:
 » August 13, 2015: The company announced a contract 

with the municipal government of Palestina in Caldas 
Department, Colombia to provide its Campus general 
English language learning program to junior high school 
students;

 » August 6, 2015: Lingo announced the awarding of a 
contract by the Peruvian Navy, a branch of the Peruvian 
Armed Forces, to provide its English language training 
products;

 » July 23, 2015: Lingo announced an agreement with the 
University of Guadalajara in Mexico to provide its full 
suite of English language learning products.

Students attending English Language Training (“ELT”) 
classes in Latin America accounted for approximately 14% 
of worldwide revenues, or $321 million in 2013. Growth has 
been very rapid in the region, and represents a particularly 
strong opportunity moving forward relative to other 
geographic regions. The remaining market for ELT is largely 
concentrated in Europe, the Middle East and Africa (45% of 
revenues or $1.036 billion) and the Asia Pacific region (35% 
of revenues or $825 million).

Lingo is focusing on the Latin American market, and Mexico 
in particular, where the population of 122 million are able to  
spend increasingly on English Language Learning due to 
increasing wages and a robust economy. But the company 
has a long history of operation in China through its Lingo 
Learning legacy textbook publishing subsidiary, providing 
materials to 60% of the Chinese market. The company will 
use this foundation to build its ELL market there.

Lingo Media has sales to a major customer in 2014 and 
2013, a government agency of the People’s Republic of 
China. The total percentage of sales to this customer during 
the year was 65% (2013 – 75%, 2012 – 66%)and the total 

percentage of accounts receivable at December 31, 2014 
was 84% (2013 – 68%, 2012 – 87%).

Growth Strategy 
Ambient Research says the most important long-term 
catalyst for digital English language learning across the 
planet is consumer demand for mobile educational apps. 
Consumers are expected to become significant buyers. 

The top selling educational app in the Apple app store in 
Japan in June 2014 was an English Language Learning App 
for the TOEIC exam. (Eight of the top ten selling apps in the 
store were language learning apps and all were for English). 

Lingo Media is offering consumer facing English Language 
Learning apps presently in Mexico, and will soon expand to 
China and the rest of Latin America. Lingo’s multi-faceted 
consumer, B2B and government marketing programs will 
likely continue to make the company a major global player.

Conclusion 
Lingo Media is making substantial inroads into the global 
English Language Learning market. Continuing discussions 
with a wide range of government clients will likely result in 
new contracts. The company’s model whereby it uses 
client engagements to fund further learning module 
development gives it a ‘build-once, sell repeatedly’ dynamic 
that should equate to improving margins over time.

Additional Research Resources
•	 Sedar	Filings
•	 Lingo	Media	PowerPoint
•	Watch	a	video	on	the	ELL	phenomenon
•	Visit	the	company’s	web	site

Disclosure
I currently own no shares of Lingo Media as per our 
Subscribers First policy, though may acquire shares a 
minimum of 5 business days from the issue of this 
newsletter, or any time after Friday, September 25, 2015. 
Lingo Media is not presently a client and I have never 
received any compensation or incentive from the company.
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http://www.sedar.com/DisplayProfile.do?lang=EN&issuerType=03&issuerNo=00004799
http://lingomedia.com/wp-content/uploads/2015/08/Lingo-Media-Corporate-Presentation-August-2015.pdf
https://youtu.be/ZpILR21GWao
http://www.lingomedia.com

