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BUILDING COMMUNITY DESTINATIONS AROUND AN LGBT LANDMARK
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The globally known name and sentiment of the 
birthplace of gay rights, Stonewall Inn will be 
celebrated with namesake resorts and retirement 
communities catering to the LGBT population.

Starting in Florida, we will construct beautifully  

designed and appointed condominiums, hotel suites,  

and commercial spaces in metropolitan areas within 

the sun-belt corridor that cater to the LGBT community, 

allowing them to vacation and live both freely and proudly.

To that effect, the Stonewall Inn Resort, LLC has been 

formed by developer Friendly Capital Group, LLC and 

entered into a licensing agreement with Stonewall Inn Bar.

THE  
OPPORTUNITY:  
IN A NUTSHELL
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STONEWALL INN:
THE POWER  
OF A NAME
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The legendary Stonewall Inn is the 

birthplace of the modern Gay Rights 

movement. On June 28, 1969, gay

patrons refused to accept the status 

quo of oppression and stood up for 

themselves. They fought back against 

what had become tolerated harassment 

by the police department and paved the 

way for a global fight for equal treatment.

The timing is perfect to launch an LGBT 
destination with the Stonewall Inn name  
and ride the wave of the avalanche of  
positive publicity.

The Stonewall Inn, synonymous with the modern 

Gay Rights movement and well-known throughout 

the world, has re-captured national and international 

attention since being granted historic landmark 

status in 2015. Since announcing that the Stonewall 

Inn is slated to be named as the first-ever National 

Park Service monument to the LGBT community, the 

headlines have not stopped. The proud name will 

remain in the news throughout the years of park 

development and well into its launch. 
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REACH

6.8m  
 LGBT adults in the U.S. 

AFFLUENCE

22%  

of LGBT individuals describe  

themselves as “upscale or  

doing well”

47%  
say they are “paying  

the bills and staying independent”  

= Exceeding the general  

U.S. population

HOUSEHOLD INCOME
3x general population with  

$75k+
Average for lesbian couple  

$99k
Average for gay male couple  

$116k

POWER OF A STRONG AUDIENCE:  
DEMOGRAPHICS
The LGBT consumer market audience is attractive. While other brands try hard to engineer 

relationships, the Stonewall Inn name naturally resounds within the LGBT community. This 

organic connection is the strong foundation for our destination.
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ATYPICAL CONSUMER
The LGBT consumer market  

overindexes  

in many categories: travel, spirits,  

automotive and others.

LGBT-CONSCIOUS

64%  

of LGBT individuals choose an  

LGBT-friendly brand over others

75%  
of LGBT remain loyal to  

LGBT-friendly brands

POWER OF A STRONG AUDIENCE:  
CONSUMER BEHAVIOR
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                 WHY

         FLORIDA?
Florida is where the LGBT community goes to 

vacation, live, and retire: A perfect environment 

for Stonewall Inn’s inaugural development site.

Florida has seen a large increase of LGBT people 

visiting, purchasing vacation homes as well as 

permanently relocating:

• 8 of the Top 10 places Americans are 
moving to are in Florida

• Among the Top 10 leisure destinations: 
Fort Lauderdale, Miami, South Beach, 
Orlando

2.8% of house-
holds are same-sex 
couples (very high, 
higher than SF) 

Home to 19 
gay resorts

Popular destination for the 
vacationing LGBT community

SNAPSHOT FOR FT. LAUDERDALE:
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                 LGBT

         RESORT
       COMMUNITY

Let’s have some fun together!

The LGBT community continues to 
look for LGBT-specific activities while 
on vacation. And now, we have an 
opportunity to build Stonewall Inn-
branded resort communities for them.
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We see a major opportunity for an upscale, luxury resort and 
condominium that gathers the LGBT community around the 
prominence and energy of the Stonewall Inn name.

An LGBT-friendly reputation still ranks higher than any hotel’s loyalty 

program and is particularly important for gay and bisexual men. 

Other key motivating factors are location and perceived value of price 

for the quality of stay. LGBT tourists also tend to visit friends who live 

in areas that are LGBT populated and LGBT-friendly.

This is a great time to use the Stonewall Inn name to start building a 

series of resort and condo destinations in popular locations across 

the sun-belt. These would include permanent residence, rental, hotel, 

restaurant/bar and retail opportunities.

LGBT RESORT  
COMMUNITY:  
WHY IT’S AN OPPORTUNITY
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LGBT RESORT COMMUNITY 
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OTHER RESORTS TARGETING THE LGBT COMMUNITY

PINEAPPLE POINT

PINEAPPLE POINT

CASITAS LAQUITA

MAUI SUNSEEKER EQUATOR RESORT
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                 LGBT

         RETIREMENT
       COMMUNITY

How do we want to live  
when we get older?

The LGBT senior community has 
unique needs and expectations and, 
as a separate development project,  
we have the opportunity to build 
Stonewall Inn-branded retirement 
communities for them. 
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LGBT RETIREMENT  
COMMUNITY:  
WHY IT’S AN OPPORTUNITY

We have identified a large need for a luxury retirement facility 
catering to LGBT seniors. This demographic is growing fast — and 
finds itself currently completely underserved.

Today, there is an estimated 1.5 million adults over 65 years old who 

identify as gay, lesbian or bisexual in the U.S. By 2030, the number of 

LGBT seniors is set to rise to nearly 3 million. 

These are the people who helped advance the gay rights movement in 

this country, and the first ones to come out. They have lived through 

discrimination and being labeled as criminals and mentally ill. They delay 

seeking retirement housing in non-LGBT communities because they have 

become apprehensive of health care professionals and caregivers for fear 

of mistreatment. They are at risk — after a life of being out & proud — 

of going back “into the closet” to avoid harassment from caregivers and 

their straight peers. 

Now is the time to use the strong Stonewall Inn name to create retirement 

facilities and communities where LGBT seniors can enjoy their last great 

decade with grace and dignity — and quite a bit of fun.
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OTHER RETIREMENT COMMUNITIES TARGETING THE LGBT COMMUNITY

FOUNTAINGROVE LODGE

SEASHORE POINT

SEASHORE POINT

FOUNTAINGROVE LODGE SEASHORE POINT
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DEVELOPMENT TIMETABLE

> ACQUISITION OF PROPERTY AND PLANNING & ZONING APPROVALS IN YEARS 1-2

> SITE DEVELOPMENT IN YEAR 2 (RECEIPT OF GOVERNMENTAL APPROVALS DICTATES INFRASTRUCTURE DEVELOPMENT START TIME)

> BUILDING CONSTRUCTION IN YEARS 2-3 (RECEIPT OF GOVERNMENTAL APPROVALS DICTATE BUILDING CONSTRUCTION START TIME)

> CERTIFICATE OF OCCUPANCY IN YEAR 4; COMMENCE CLOSING ON CONDOMINIUM SALES

> MARKETING AND SALES IN YEARS 1-5, WITH HEAVY EMPHASIS ON PER-CONSTRUCTION SALES

ACQUISITION / P&Z

SITE DEVELOPMENT

BUILDING CONSTRUCTION

MARKETING & SALES

CONDOMINIUM CLOSINGS

1 YEAR 2 YEAR 3 YEAR 4 YEAR 5 YEAR
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DEAL OVERVIEW

OVERVIEW
•  Seek investment for startup and construction

•  Acquire land in Florida 

•  Construct resort and amenities

•  Establish an “Association” that will manage all leases, oversee all maintenance, residential and commercial tenant issue

•   Create a “Declarations & Covenant” (D&C) document that will ensure that all upscale standards are adhered to in order 

to maintain a well-run resort community

•   Target sale price per condominium is $600,000 with a 30% pre-construction down payment:  
Deposit 1 = 5% initial residential deposit 
Deposit 2 = 10% approval deposit  
Deposit 3 = 15% breaking ground deposits at construction loan origination

FORECASTS

160 residential units, 50 hotel accommodations, 6 retail units $18M estimated soft costs

70% projected pre-construction condo sales $67M+ projected total income from 70% condo sales alone

30% of the condo sales price for preconstuction deposits ($18M) $100M+ overall projected gross income by Year 5

$57M estimated construction hard cost $27M overall projected net income by Year 5 and loan(s) repaid
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DEAL STRUCTURE

DEAL STRUCTURE
•  Offering: Offering Units are 30% of the overall Membership Offering. Remaining 70% of the Units are held by The Company.

•  Distributions: Will be issued to its members based on cash availability at the discretion of Managing Partners

•   Class A: Investor Rate of Return over 5 years targeted to be greater than 12%. Class A Members will participate in the proceeds 
from the condominium sales, retail rental income and hotel income received from the tenants, as well as royalty income received 
from The Stonewall Inn Bar.

•   Class B: Investor Rate of Return over 5 years targeted at 10-12%. Member’s capital investment plus profit will be paid and member’s 
interest will be dissolved upon final payment or refinancing of construction loan(s).

•   Bonus Class: 1% bonus will be paid to members who raise additional capital from other sources (excluding spouses or partners), 
towards their Membership Class investment at the Managing Partners’ discretion.

FINANCIAL SUMMARY BASED ON 5 YEAR HOLDING PERIOD

Total Dollars Investor Returns

Gross Income $100,555,000 Estimated Investor Rate of Return over 5 years                                 10%

Less Expenses $67,971,859 Percent Change over original investment over 5 years                   61%

Less Contingency    $4,800,000

Net Operating Income $27,783,141



THE STONEWALL INN RESORT  |  18CONFIDENTIAL  -  Do not distribute. Images for placement only.

THE EXPERIENCED SUCCESS TEAM

LESLIE D. HURST  
MANAGING PARTNER,   
ACQUISITIONS & DEVELOPMENT

The CEO of all Friendly Capital Entities, Leslie has over 25 years  
of corporate experience in leadership roles, of which 18 years has  
been spent in commercial real estate. She has been involved in all 
phases of the real estate development process, in addition to her 
extensive commercial and retail leasing and bankruptcy work. She is 
currently developing multiple subdivisions and medical office parks  
and previously worked on the Midtown Miami multi-building  
high-rise development.

Leslie has previously worked with such organizations as The Hobart 
West Group, Newmark Grubb Knight Frank, HSBC Bank, and Citicorp 
Real Estate. Her expertise enables her to quickly capitalize on numerous 
opportunities and affords her the ability to manage all facets of a vast 
array of projects.

Leslie is a licensed real estate broker in the State of New York and in the 
State of Florida. She earned her Master’s in Real Estate Finance from 
New York University where she served as an Accounting & Tax Teaching 
Assistant; upon graduation, she served on the NYU Real Estate Alumni 
Board. She received a Bachelor of Arts majoring in Political Science from 
the University of Florida, and is a UF Alumni Life Member. Leslie is also a 
Federal Club Member of the Human Rights Campaign and is co-located 
in Florida and New York.

Contact: 917-599-6161, LHurst@FriendlyCap.com

STACY M. LENTZ  
MANAGING PARTNER,  
MARKETING, SALES & INVESTOR RELATIONS

As an LGBT activist and key investor at The Stonewall Inn, Stacy has 
helped organize hundreds of events and fundraisers for such LGBT 
organizations as GLAAD, Marriage Equality USA, HRC, the New York City 
Anti-Violence Project (AVP), Sylvia’s Place, Lambda Legal, and others. 
Additionally, Stacy helped organize the March for Marriage rally in New 
York, uniting over 80 LGBT organizations and thousands of people to 
call for the repeal of DOMA in 2013. Stacy has appeared on CNN, Fox 
News, MSNBC, ABC, CBS, NBC and other various news outlets discussing 
gay rights and issues affecting the LGBT community. For her work 
she has been honored by the Stonewall Community Foundation and 
received the Community Hero award from the Antiviolence Project and 
HBO (Home Box Office.)

Stacy also has a successful career as a Staffing & Recruiting Executive 
and has held various leadership positions in that industry. Currently, 
she is the CEO of R Squared Sourcing, a national consulting and 
recruiting firm. Previously, she served as Vice President for Ajilon 
Finance and as Managing Partner of the Lucas Group. As the Managing 
Director at Taylor Grey, Stacy was key in helping take that company 
to the INC 5000 list of fastest growing companies in the U.S. Stacy is 
located in New York.

Contact: 646-242-7372, SLentz@FriendlyCap.com
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THE EXPERIENCED SUCCESS TEAM

ROBYN STREISAND  
EXECUTIVE MANAGING DIRECTOR OF MARKETING

Robyn, a 30-year veteran in the world of Marketing, started The Mixx in 
her apartment with simply a phone and her desk. She saw an opportunity 
to bring strategy, creative and execution to Fortune 500 brands using her 
passion for marketing as a driving force behind her journey to success. 
Starting her career on the client side, she saw what was missing for 
herself as a marketer and seized the opportunity to provide solutions 
that were based in stellar customer service. 20 years later, The Mixx is 
now a full-service marketing agency that offers a wide array of services 
across industry, media and audience segment. 

Robyn’s instinct and entrepreneurial spirit led her to her next venture, 
Titanium Worldwide, which launched in June of 2014. Titanium is the 
world’s first collective of certified-diverse, independent agencies in the 
media, marketing and communications space; offering an integrated 
solution for today’s business needs. By trade and profession Titanium’s 
members are creatives, strategists, branding experts, advertisers, 
communicators, designers, researchers, and technologists. Their 
collective experience encompasses all industries and verticals, keeping 
their minds fresh and solutions innovative.

Robyn’s clients cut across a number of industries and include Fortune  
500 and other high profile companies, e.g. Mercedes-Benz, Cadillac,  
Top of the Rock and Disney.

DOUGLAS OSWALD  
GENERAL COUNSEL 

Doug is a highly-regarded real estate attorney and the senior partner at 
Oswald & Oswald, P.L, whose clientele encompasses multiple real estate 
developers and owners of malls, restaurants, retail strip centers and 
more. Doug also represented the owner of the $40 million property that 
is now Reunion Resort, located near Walt Disney World in Orlando, FL. 

ROBERT W. HURST  
DIRECTOR OF ACQUISITIONS &  
PROJECT MANAGEMENT

Rob brings over 20 years of business and leadership experience to 
this venture. He comes to us after spending the last 8 years in the 
hospitality industry, where he was an integral member in taking Towne 
Park, LTD from $20M to $200M in top line revenue while the company 
grew from 1,400 employees to over 8,000. As a District Manager, he was 
responsible for over 30 hotel service contracts in which he was able to 
drive higher profits while improving service delivery to the client. He 
was also responsible for developing budgets, analyzing multiple P&Ls 
and brokering new service contracts. Robert is also a licensed Florida 
real estate sales associate.
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THE EXPERIENCED SUCCESS TEAM

MATT BEASLEY 
DIRECTOR OF CONSTRUCTION 

Working in site development for Dale Beasley Construction, Matt brings 
considerable expertise in acquisitions and cost assumptions during 
the due diligence phase of any project. His list of clients has included 
DR Horton, Mattamay Homes, Citi Apartments, Ovida, Lake Cove 
Point, and numerous cities. His expertise encompasses the entire site 
development process from utility installations, paving, and fire systems, 
to irrigation, landscaping and pools. Matt resides in Clermont, FL with 
his wife and children.

SEBASTIAN ORTEGA-CHUBER  
DIRECTOR OF SALES & INVESTOR RELATIONS

Bringing over 20 years of business and leadership experience to 
Friendly Capital, Sebastian has lead over 800 managers and associates 
to deliver best-in-class financial results and service. He has managed 
real estate assets for premier regional and international developers 
including Walt Disney World, Starwood, Lowes Hotels and others. 
Sebastian has been a force in several companies, expanding their 
operations, providing field expertise and driving acquisitions.

ANTHONY CONSALVO 
DIRECTOR OF SALES & INVESTOR RELATIONS

Anthony has over 35 years in the real estate business. He started 
his career in New Jersey in 1981 and moved to Florida in 1990. He 
has worked for many brokerage entities as a broker associate for 
condominium and single-family sales. In 2014, Anthony started his 
own successful brokerage company in Orlando, FL. Anthony is also the 
Central Florida Human Rights Campaign Co-Chair of the Federal Club.
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DID WE PIQUE YOUR INTEREST?

The whole team at The Stonewall Inn Resort, LLC is excited to get started on 
the great opportunities we presented here.

We are setting out to create successful destinations for the LGBT community 
that members of all ages can fully embrace and enjoy. It is our goal to build 
the Stonewall Inn brand into a strong destination brand.

If you are interested in investing in this opportunity and want to find out more, 
please reach out and we’ll set up a meeting or call.

Thank you & let’s talk,
Leslie D. Hurst & Stacy M. Lentz

DISCLAIMER: All information stated/contained herein are ESTIMATES, and shall not construe concrete dollar amounts, percentages or any amount 
(collectively referred to as “Amounts”). Any investment shall be made at an Investor’s or Investors’ sole discretion and under no circumstances 
will The Stonewall Inn Resort, LLC, Friendly Capital Group, LLC, nor any of either entities members, affiliates, subsidiaries, if any, be subject to any 
financial recourse or responsibility for any inaccuracies of any kind in these Amounts stated/contained in this material. Each Investor should consult 
their own accountant and/or attorney and conduct their own due diligence before making any investment.

CONFIDENTIALITY: The Disclosing Party considers the information contained herein to be private, proprietary, confidential, and privileged.  
The recipient agrees to sign a separate Confidentiality and Non-Disclosure Agreement to be provided simultaneously with this Prospectus.

 Leslie Hurst: 917-599-6161, LHurst@FriendlyCap.com  |  Stacy Lentz: 646-242-7372, SLentz@FriendlyCap.com


