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communicate in English, assistance 
in navigating their new lives in Min-
nesota.

Libreria La Paz, a small store 
carrying Catholic religious items, 
is busiest at Christmas and Easter, 
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said Veronica Sanchez, one of the 
long-term tenants. There you can 
get statues of saints, holy cards and 
figures of the baby Jesus or of Niño 
Salvador Del Mundo.

Reyna do los Jugos is a juice bar 

with dozens of choices of fresh 
made-to-order juices, frappes and 
milk shakes, including concoctions 
with names such as “The Mexican 
Vampire” and “Beginning of the 
Day.”

Video Mexico carries Mexican 
and Spanish CDs and DVDs, gifts 
for babies and children, as well as 
specialty candies, said owner Lau-
ra Sanchez. Sanchez said she was 
proud to be one of the original ten-
ants, serving customers for 18 years. 
“It’s a special place,” she said. “On 
Friday, Saturday and Sundays we’re 
very busy with many customers.”

Ayde Vasquez sells teddy bears, 
balloons, party decorations and 
clothing for the fiesta de quince 
años (the a celebration of a girl’s 
15th birthday) and First Commu-
nions in her shop, Tienda Jhoaley-
mat. “These are traditional Mexican 
dresses, the kind for Catholic festiv-
ities,” she said. She showed off some 
other colorful handmade dresses. 
“These are popular with Anglo cus-
tomers in the summer,” she said.

Mary Castillo, who works behind 
the counter at Taqueria La Haci-
enda, likes the Mercado because it 
gives her a chance to talk with cus-
tomers. “It’s special to work as part 
of a community,” she said. “I like 
giving customers extra attention.”

Taqueria sells a unique specialty, 
tacos al pastor, a Mexican take on 
a Middle Eastern shawarma or gy-

ros, originally brought to Mexico 
by Lebanese immigrants. You can 
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Mercado, from page 7

Hello Kitty and Minion backpacks among the choices to take to school

ty.
Since opening, Mercado Central 

became an anchor for the revitaliza-
tion of Lake Street and has served as 
a model for other now thriving new 
businesses and public market plac-
es, including the Midtown Glob-
al Market a few blocks down the 
street, said Barrera.

Barrera sees a continued potential 
for the Mercado. “We have plans in 
the near future,” he said. “We’re be-
ginning a renovation next month, 
with a very colorful and lively new 
façade for the outside.” There will 

kets in Mexico.
Since the beginning, the anchor 

businesses have been restaurants 
like La Perla, La Loma and the juice 
bar Reyna do los Jugos. These draw 
in customers who then start shop-
ping at the retail stores nearby.

Many of the businesses ended 
up being successes almost from the 
beginning. Only three years after  
opening, the Mercado as a whole 
reached its original sales projec-
tions. One restaurant, Manny’s 
Tortas, a Mexican sandwich shop, 
took in a yearly half-million dollars, 
allowing it to expand to other Min-
neapolis locations.

Current tenants include a jewel-
ry store, a bread and pastry shop, 
a tech store, a shoe shop, a sports 
clothing shop and a small grocery 
store, among others. Services in-
clude Molina Realtor, Noack Law 
Office, Progressive Insurance and 
the Imperios Beauty Salon. One 
service, Amigos Del Mercado, offers 
members of the community, espe-
cially those with limited ability to 
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watch the piles of pork shoulder 
(instead of lamb and beef), roast-
ed on a rotating upright spit, then 
sliced with the crispy meat stuffed 
into a taco. “It’s our most popular 
dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”

Together, we’ll end  

isolation, block by block. 
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dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”

East Lake Craft Brewery
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communicate in English, assistance 
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Libreria La Paz, a small store 
carrying Catholic religious items, 
is busiest at Christmas and Easter, 
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Your home for exploring Scandinavian culture

 W W W . I N G E B R E T S E N S . C O M

said Veronica Sanchez, one of the 
long-term tenants. There you can 
get statues of saints, holy cards and 
figures of the baby Jesus or of Niño 
Salvador Del Mundo.

Reyna do los Jugos is a juice bar 

with dozens of choices of fresh 
made-to-order juices, frappes and 
milk shakes, including concoctions 
with names such as “The Mexican 
Vampire” and “Beginning of the 
Day.”

Video Mexico carries Mexican 
and Spanish CDs and DVDs, gifts 
for babies and children, as well as 
specialty candies, said owner Lau-
ra Sanchez. Sanchez said she was 
proud to be one of the original ten-
ants, serving customers for 18 years. 
“It’s a special place,” she said. “On 
Friday, Saturday and Sundays we’re 
very busy with many customers.”

Ayde Vasquez sells teddy bears, 
balloons, party decorations and 
clothing for the fiesta de quince 
años (the a celebration of a girl’s 
15th birthday) and First Commu-
nions in her shop, Tienda Jhoaley-
mat. “These are traditional Mexican 
dresses, the kind for Catholic festiv-
ities,” she said. She showed off some 
other colorful handmade dresses. 
“These are popular with Anglo cus-
tomers in the summer,” she said.

Mary Castillo, who works behind 
the counter at Taqueria La Haci-
enda, likes the Mercado because it 
gives her a chance to talk with cus-
tomers. “It’s special to work as part 
of a community,” she said. “I like 
giving customers extra attention.”

Taqueria sells a unique specialty, 
tacos al pastor, a Mexican take on 
a Middle Eastern shawarma or gy-

ros, originally brought to Mexico 
by Lebanese immigrants. You can 
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Hello Kitty and Minion backpacks among the choices to take to school

ty.
Since opening, Mercado Central 

became an anchor for the revitaliza-
tion of Lake Street and has served as 
a model for other now thriving new 
businesses and public market plac-
es, including the Midtown Glob-
al Market a few blocks down the 
street, said Barrera.

Barrera sees a continued potential 
for the Mercado. “We have plans in 
the near future,” he said. “We’re be-
ginning a renovation next month, 
with a very colorful and lively new 
façade for the outside.” There will 

kets in Mexico.
Since the beginning, the anchor 

businesses have been restaurants 
like La Perla, La Loma and the juice 
bar Reyna do los Jugos. These draw 
in customers who then start shop-
ping at the retail stores nearby.

Many of the businesses ended 
up being successes almost from the 
beginning. Only three years after  
opening, the Mercado as a whole 
reached its original sales projec-
tions. One restaurant, Manny’s 
Tortas, a Mexican sandwich shop, 
took in a yearly half-million dollars, 
allowing it to expand to other Min-
neapolis locations.

Current tenants include a jewel-
ry store, a bread and pastry shop, 
a tech store, a shoe shop, a sports 
clothing shop and a small grocery 
store, among others. Services in-
clude Molina Realtor, Noack Law 
Office, Progressive Insurance and 
the Imperios Beauty Salon. One 
service, Amigos Del Mercado, offers 
members of the community, espe-
cially those with limited ability to 
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be a new mural on the Bloomington 
Avenue side, new painting, a new 
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watch the piles of pork shoulder 
(instead of lamb and beef), roast-
ed on a rotating upright spit, then 
sliced with the crispy meat stuffed 
into a taco. “It’s our most popular 
dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”
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Lake Street, from page 7



down customers, but the traffic is 
steady. Most is for take-out, but 
there’s a family feel, with cus-
tomers greeting each other and 
members of the kitchen staff. It’s 
warm inside in temperature and in 
attitude. 

A & J’s owner, Jamil Tashtoush, 
learned how to cook Southern 
food while going to school and 
living on the south side of Chica-
go, where soul food has been a 
tradition as far back as people can 
remember. Soon after arriving in 
Minneapolis in 1998, Tashtoush 
opened his restaurant, and then 
moved to the current location in 
2005. 

The menu is what is commonly 
called “soul food,” with food not 
usually available in the North-
land. The big sellers are the fried 
chicken wings, the hot wings and 
the chicken and/or fish dinners, 
served with fries, coleslaw and 
bread. 

In true Southern tradition, 
there are a lot of deep-fried foods 
on the menu—not for those look-
ing for boring low-calorie foods 

and trying to avoid the delicious, 
stay-away-from side dishes like 
the deep-fried okra, hush puppies, 

Jo-Jo potato wedges, fried chicken 
gizzards, fried chicken livers and 
fried mushrooms.  The “Italian 

beef” roast beef sandwich is also a 
big seller. And, there is even a nod 
to Minnesota—fried cheese curds.

There are three large TV 
screens above the front counter. 
One shows sports or other enter-
tainment. The other two feature 
the menu. The phone rings every 
couple of minutes with people 
calling in orders to be picked up. 

Manager Salim Tashtoush, Jam-
il’s brother, says that the best part 
of his job is the neighborhood. “I 
love the neighborhood. I love my 
customers. And, I love keeping 
prices affordable.” So, wander into 
A & J for a lunch, dinner or a late 
night meal, a friendly greeting and 
some great food. Call first, and it 
will be waiting for you.

Northern Sun Merchandising
2916 E. Lake St.
Monday – Friday, 10 a.m. – 5 p.m.
Saturday, 10 a.m. – 4 p.m. 

Almost 40 years ago, as Three 
Mile Island was melting down, 
Scott Cramer traveled from Illinois 
to his new home in the Twin 
Cities. He had printed up T-shirts 
with slogans against nuclear pow
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Your home for exploring Scandinavian culture

 W W W . I N G E B R E T S E N S . C O M

said Veronica Sanchez, one of the 
long-term tenants. There you can 
get statues of saints, holy cards and 
figures of the baby Jesus or of Niño 
Salvador Del Mundo.

Reyna do los Jugos is a juice bar 

with dozens of choices of fresh 
made-to-order juices, frappes and 
milk shakes, including concoctions 
with names such as “The Mexican 
Vampire” and “Beginning of the 
Day.”

Video Mexico carries Mexican 
and Spanish CDs and DVDs, gifts 
for babies and children, as well as 
specialty candies, said owner Lau-
ra Sanchez. Sanchez said she was 
proud to be one of the original ten-
ants, serving customers for 18 years. 
“It’s a special place,” she said. “On 
Friday, Saturday and Sundays we’re 
very busy with many customers.”

Ayde Vasquez sells teddy bears, 
balloons, party decorations and 
clothing for the fiesta de quince 
años (the a celebration of a girl’s 
15th birthday) and First Commu-
nions in her shop, Tienda Jhoaley-
mat. “These are traditional Mexican 
dresses, the kind for Catholic festiv-
ities,” she said. She showed off some 
other colorful handmade dresses. 
“These are popular with Anglo cus-
tomers in the summer,” she said.

Mary Castillo, who works behind 
the counter at Taqueria La Haci-
enda, likes the Mercado because it 
gives her a chance to talk with cus-
tomers. “It’s special to work as part 
of a community,” she said. “I like 
giving customers extra attention.”

Taqueria sells a unique specialty, 
tacos al pastor, a Mexican take on 
a Middle Eastern shawarma or gy-

ros, originally brought to Mexico 
by Lebanese immigrants. You can 
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Since opening, Mercado Central 

became an anchor for the revitaliza-
tion of Lake Street and has served as 
a model for other now thriving new 
businesses and public market plac-
es, including the Midtown Glob-
al Market a few blocks down the 
street, said Barrera.

Barrera sees a continued potential 
for the Mercado. “We have plans in 
the near future,” he said. “We’re be-
ginning a renovation next month, 
with a very colorful and lively new 
façade for the outside.” There will 

kets in Mexico.
Since the beginning, the anchor 

businesses have been restaurants 
like La Perla, La Loma and the juice 
bar Reyna do los Jugos. These draw 
in customers who then start shop-
ping at the retail stores nearby.

Many of the businesses ended 
up being successes almost from the 
beginning. Only three years after  
opening, the Mercado as a whole 
reached its original sales projec-
tions. One restaurant, Manny’s 
Tortas, a Mexican sandwich shop, 
took in a yearly half-million dollars, 
allowing it to expand to other Min-
neapolis locations.

Current tenants include a jewel-
ry store, a bread and pastry shop, 
a tech store, a shoe shop, a sports 
clothing shop and a small grocery 
store, among others. Services in-
clude Molina Realtor, Noack Law 
Office, Progressive Insurance and 
the Imperios Beauty Salon. One 
service, Amigos Del Mercado, offers 
members of the community, espe-
cially those with limited ability to 
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watch the piles of pork shoulder 
(instead of lamb and beef), roast-
ed on a rotating upright spit, then 
sliced with the crispy meat stuffed 
into a taco. “It’s our most popular 
dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”
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watch the piles of pork shoulder 
(instead of lamb and beef), roast-
ed on a rotating upright spit, then 
sliced with the crispy meat stuffed 
into a taco. “It’s our most popular 
dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”

communicate in English, assistance 
in navigating their new lives in Min-
nesota.

Libreria La Paz, a small store 
carrying Catholic religious items, 
is busiest at Christmas and Easter, 
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Your home for exploring Scandinavian culture

 W W W . I N G E B R E T S E N S . C O M

said Veronica Sanchez, one of the 
long-term tenants. There you can 
get statues of saints, holy cards and 
figures of the baby Jesus or of Niño 
Salvador Del Mundo.

Reyna do los Jugos is a juice bar 

with dozens of choices of fresh 
made-to-order juices, frappes and 
milk shakes, including concoctions 
with names such as “The Mexican 
Vampire” and “Beginning of the 
Day.”

Video Mexico carries Mexican 
and Spanish CDs and DVDs, gifts 
for babies and children, as well as 
specialty candies, said owner Lau-
ra Sanchez. Sanchez said she was 
proud to be one of the original ten-
ants, serving customers for 18 years. 
“It’s a special place,” she said. “On 
Friday, Saturday and Sundays we’re 
very busy with many customers.”

Ayde Vasquez sells teddy bears, 
balloons, party decorations and 
clothing for the fiesta de quince 
años (the a celebration of a girl’s 
15th birthday) and First Commu-
nions in her shop, Tienda Jhoaley-
mat. “These are traditional Mexican 
dresses, the kind for Catholic festiv-
ities,” she said. She showed off some 
other colorful handmade dresses. 
“These are popular with Anglo cus-
tomers in the summer,” she said.

Mary Castillo, who works behind 
the counter at Taqueria La Haci-
enda, likes the Mercado because it 
gives her a chance to talk with cus-
tomers. “It’s special to work as part 
of a community,” she said. “I like 
giving customers extra attention.”

Taqueria sells a unique specialty, 
tacos al pastor, a Mexican take on 
a Middle Eastern shawarma or gy-

ros, originally brought to Mexico 
by Lebanese immigrants. You can 
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Hello Kitty and Minion backpacks among the choices to take to school

ty.
Since opening, Mercado Central 

became an anchor for the revitaliza-
tion of Lake Street and has served as 
a model for other now thriving new 
businesses and public market plac-
es, including the Midtown Glob-
al Market a few blocks down the 
street, said Barrera.

Barrera sees a continued potential 
for the Mercado. “We have plans in 
the near future,” he said. “We’re be-
ginning a renovation next month, 
with a very colorful and lively new 
façade for the outside.” There will 

kets in Mexico.
Since the beginning, the anchor 

businesses have been restaurants 
like La Perla, La Loma and the juice 
bar Reyna do los Jugos. These draw 
in customers who then start shop-
ping at the retail stores nearby.

Many of the businesses ended 
up being successes almost from the 
beginning. Only three years after  
opening, the Mercado as a whole 
reached its original sales projec-
tions. One restaurant, Manny’s 
Tortas, a Mexican sandwich shop, 
took in a yearly half-million dollars, 
allowing it to expand to other Min-
neapolis locations.

Current tenants include a jewel-
ry store, a bread and pastry shop, 
a tech store, a shoe shop, a sports 
clothing shop and a small grocery 
store, among others. Services in-
clude Molina Realtor, Noack Law 
Office, Progressive Insurance and 
the Imperios Beauty Salon. One 
service, Amigos Del Mercado, offers 
members of the community, espe-
cially those with limited ability to 
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dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
canopy and new signage, he said.

The changes, it is hoped, will con-
tinue to introduce Mercado Central 
to the larger community.

“We get business from everyone,” 
he said. “We want to see many cul-
tures and demographics come here. 
We have a lot to offer for everyone.”
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proud to be one of the original ten-
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other colorful handmade dresses. 
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ed on a rotating upright spit, then 
sliced with the crispy meat stuffed 
into a taco. “It’s our most popular 
dish,” she said. “That’s why people 
come here.”

Barrera, director of economic de-
velopment and operations, said that 
while most of the businesses that 
join end up being successful, not 
all do. “Businesses have cycles,” he 
said. “Sometimes stores make it and 
sometimes they don’t. From time to 
time we have a space available, but 
we have been lucky enough to have 
a very low vacancy rate, maybe 1 or 
2%.  Right now, we have one space 
open but are already in conversation 
with some people about moving in 
there. I don’t think it will be avail-
able much longer.”

Merchants who sign up are re-
quired to take instruction on how 
to write and implement a business 
plan through Neighborhood Devel-
opment Center and receive guid-
ance after that. Businesses focus on 
Latino culture making it, he said, a 
destination place for the communi-

be a new mural on the Bloomington 
Avenue side, new painting, a new 
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to the larger community.

“We get business from everyone,” 
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