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                              President’s Message 

                                              By 

                                      Dan Conroy 
 
 

 The 2015 Iowa Association of Private Investigators conference 
is here!!!!. The conference committee and Board are ready for the  
30th year anniversary program and we know our IAPI members will 
benefit from attending! The conference dates are July 23-24, 2015 in 
Des Moines, Iowa at the Holiday Inn on Merle Hay Road. 

 

 We have Speakers that will cover; Marketing for the Private Eye, GPS and  
Surveillance laws, Whistle blower protection, Bug sweeping 101, as well self-defense  
topics. IAPI is extending an invitation to all past Presidents to join us for our special  
Anniversary banquet. 
 

 Unfortunately Jimmie Mesis will not be able to attend due to unforeseen  
circumstances.  We will try and schedule him for next year if available.  Jimmie Mesis  
has always been a true friend of IAPI and we will surely miss him this year. 
 

 I would ask again that our members keep prospecting for new members for our  
organization and ideas on how we can become a better organization. 
 

 Thank you to all of our members for your support during my time as the IAPI  
President. It was an honor to serve as IAPI President. 
 



 

 Advertising 
                                             Published Quarterly: December, March, June & September.     

                                                                                                   
Business Card Size…….$25    per issue                 

Quarter Page……...……$50    per issue                       Pay for 3 issues and receive the 4th issue free.   

Half Page………...…….$100  per issue                                 Contact the Editor for information.   
Full Page……………….$190  per issue                                                                                                                                                                                                                                 
Web Advertising……….$400  per year                                                                                                                                                                                          
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Any advertising submitted shall include, in advance of publication, the appropriate fee as well as camera-ready  
artwork.  All advertisements and claims made in such advertisements are the sole responsibility of the advertisers.  
The Newsletter welcomes submitted articles, notices and other information of interest to private investigators for  
publication.  The items published in this Newsletter and opinions herein do not necessarily reflect the views of the 
Iowa Association of Private Investigators. The IAPI reserves the right to edit, or strike any submitted article or  

advertisement which it deems inappropriate.   
 
The IAPI Newsletter is published quarterly by the Iowa Association of Private Investigators.  Please make checks  
payable to IAPI and send all inquires, articles and related informational materials to: Jeff Marlin, Editor, IAPI  

Newsletter, PO Box 11183, Cedar Rapids, IA 52410 or email jmarlin@marlinsspecialinvestigations.com 
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The Advantages of Social Media Sites 
April 16, 2015                by Karen S. Beers                 PINow.com 

     

Investigators need to be innovative when it comes to discovering information that 
might help a client. The norm might be to head straight for a paid database to find 
criminal behavior on the other party in a court case. We have to keep our eyes and 
ears open all of the time and learn to think and work outside of that mundane box. 

The discovery of pertinent information can come from many different sources. 

Facebook, as annoying as it can be for many reasons might become an investi-

gator's best friend, especially when the client or opposition is a teenager or 

someone in their early twenties. 

For instance, checking for Twitter, LinkedIn, WordPress or Facebook accounts are 
simple places to start. Facebook, as annoying as it can be for many reasons, might 
become an investigator's best friend, especially when the client or opposition is a 
teenager or someone in their early twenties. Some of us can remember back when 
we were a bit younger and we lacked discretion and our emotional outbursts were 
not to be contained under any circumstances. No matter which generation, teenagers 
have always known everything and rarely cared how they acted, good, bad or indif-

ferent. 

When you start your reading marathon on Facebook, you must go at it with pa-

tience and fortitude, the information won’t pop out of a post yelling, "HERE I AM!" 

You also must follow through until you find something that could possibly be help-

ful in your case. We had a case where the opposition was a teenager who didn’t de-

lete arguments on Facebook, and certainly did not know how to contain themselves 

with their posts, even while some of their “friends” were encouraging them not to 

post certain things. 

 

After looking through a few years of posts, hidden deep within several comments 
(don’t forget to expand all of the comments), we found some good information for 
us to follow through on. Yes, it took time, and yes, it was a matter of checking out 
numerous other profiles on Facebook before all of the pieces fit, but the information 
finally came together. Think of it as the opposite of working a jigsaw puzzle. Instead 
of working the outer edges and moving inward, you start with that middle piece and 

work outward, then you find the pieces that meet and you put it all together. 
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You cannot rely on a simple gander at a few posts…you must read and decipher 

through a lot of muddled words until you uncover the key words that may help the 

pieces of information fall into place. If you keep looking, you just never know what 

you might find, and in our particular case, it was a eureka moment. Due to a silly ar-

gument between so called Facebook “friends”, we found that the accuser was actu-

ally accusing someone else of the same crime they had accused the client of com-

mitting. 

 

It didn’t stop there, the next step was to call the state and county court where this 
other accusation had taken place. With the correct paperwork and explanation of what 
we were needing to find, the other court was willing to help out with the information. 
There was one more key question for the county clerk before ending the call, and that 
was - did the accused have any filings – lo and behold, this person indeed recently 
had another case of alleging sexual assault, but as a minor, which was dismissed just 
prior to the case's first found. Interestingly, the accuser’s charges were similar to the 
charges they were alleging in our current case. And here belongs a fitting quote by Sir 
Walter Scott…”Oh! What a tangled web we weave, when first we practice to de-

ceive”. 

This doesn’t mean the case will change, but there is more of a possibility that there 

might be some changes now versus before taking the time to do all of those 

searches on Facebook. Also, as a heads up, do not ask any of the witnesses involved 

in a case if they have a Facebook account. Find out for yourself, you do not want to 

tip off anyone that you might be reading through their posts, some people do know 

how to delete messages, and then you would need a court order. If you can get the 

information you need without a court order, then all the better. Enjoy the search! 

 

 

About the Author 

Karen S. Beers, BSW, CCDI is a private investigator licensed in Cheyenne, Wyo-

ming, and a legal investigator/subject matter expert consultant. She is a Certi-

fied Criminal Defense Investigator certified in Medicolegal Death Investigations 

to work as a forensic autopsy assistant. She co-developed Death Investigation 

for Private Investigators, online continuing education for 14 states and for 

PIeducation.com. 
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How to Find People 
Whether you’re skip tracing or serving papers, you can’t rely on the Internet to do all the work for you. 

There are many reasons a private investigator may need to find someone. Nowadays, a people search often 
begins on the computer. But private investigators cannot overlook the fact that we have to hit the streets 
from time to time—to locate missing persons, interview witnesses, serve subpoenas, and find information 

that exists in the streets, not online. 

When I was a rookie patrol officer, I found that serving arrest warrants not only kept me busy, but it was 
exciting. It was not uncommon for me to track down and arrest three or four people during any twelve 
hour shift. (My record was six.) I thought I was just extremely lucky to have that kind of success, but over 

time I started to wonder if it wasn’t just luck. 

I think part of my success came from determination. I set goals and decided that I would not give up until I 
had found the person. It was never about making an arrest, but the excitement that came with accomplish-
ing something difficult. There are no words that can explain the exhilaration one feels after you see some-

one you’ve just spent several days searching for. 

Step One: Log On 

So how did I do it? I started off by doing a little research on my target. I would look up the most recent and 

last few addresses, their employer, and criminal history—I wanted to know what I was getting into. 

Step Two: Log Off and Start Knocking 

I would first check the most recent address—in person. If they weren’t there, hopefully there was someone 
else there I could talk to. I found that talking to people provided me with the best information. An ex-

girlfriend/boyfriend, roommate, family, and neighbors are all great resources. 

Never overlook a landlord. I once spent an entire shift searching for a murder suspect. I went to several 
different addresses, and met his family and friends, but it was talking to a landlord at the first address that 

later paid off. 

The first address had been at an apartment complex. I stopped in at the leasing office and talked with one 
of the property managers. She had no information on him, but asked for my phone number in case she saw 
him. Later that evening she called me. She found out the suspect had a brother who worked at Taco Bell, 

and the suspect would pick him up from work every night in a green mini-van. 

I would like to say it worked out, but the suspect turned himself in before I could follow up with that lead. 

I like to think he gave in to the pressure I had been putting on him all day. 

A lot of landlords won’t talk to you for privacy reasons, but many will, especially if they don’t like their 

tenant very much. 

Step Three: Knock on More Doors 

If the first house didn’t provide any results I went on to the next. What I found out about checking ad-
dresses is that at least one usually had a family member living there. Another thing I found out is that peo-
ple often gave out a false address that was near their real address. Usually it was the same street, but with a 

different house number. 

Continued on page 11 
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IAPI reserved a block of rooms at the discounted rate of $86 including taxes per night for King (1 bed) or Queen (2 beds) rooms 

if you register online using PayPal (by Monday, July 6) at the IAPI website, www.iowa-investigators.com OR by mailing the 

registration form below and your check directly to IAPI (postmarked by Monday, July 6).  IAPI will make the hotel reserva-

tion for you.  The hotel’s regular cancellation policy (by 6 p.m. day of arrival) applies.  The association has received special 

rates for the hotel’s suites.  

If you reserve your room directly with the hotel at 515-278-4755, the conference rate is $86 plus taxes of 12% ($96.32 total) 

per night for King/Queen rooms.   

These rates are guaranteed through Monday, July 6.  (Discounted rates may not be available at Holiday Inn’s toll-free national 

reservations number.  Call this Holiday Inn directly.) 

Special Offer:  The Holiday Inn will put the names of all attendees registered at this hotel by July 6, 2015, into a drawing for 

one future free night’s stay at this Holiday Inn.  The winner will be announced at the conference.  You must be at the con-

ference and staying at this hotel to win.   

For every sleeping room rented for this conference, IAPI receives credit toward the cost of the meeting rooms.  You are making 

a difference by staying at our host Holiday Inn.   More convenient, too! 

Directions to this Holiday Inn:  Exit Interstate 80/35 at Merle Hay Road (Exit #131).  Travel one block south.  Hotel is on the 

right.  Bennigan’s is directly in front of it. 

Conference registrations can be made and paid for using PayPal at www.iowa-investigators.com OR mail form with check to 

Attn: Dan Conroy Per Mar Security 1910 East Kimberly Road Davenport, IA 52807.  



 

- 9 - 

Missing Person: A Case Study in Investigative Ethics 
 

Would you take the case? 
An ethics researcher asks investigators how they would handle a client’s deceptively simple request. 

On Friday, 20 March, we ran a second ethics case study on the Pursuit Magazine Facebook site. This study involved 
clients contracting a PI to find a missing daughter and requiring that the PI give them the daughter’s address when 

she is found. 

In giving this case study, I was interested in seeing what priority PIs would give to their clients’ wishes. On the sur-

face, the request sounds reasonable, but it doesn’t take too much reflection to see that there might be problems. 

PART 1: 

 

You are approached by a potential client, a man and his wife in their late forties. They tell you that their 

daughter has run away from home just before she was about to start college. At 18, she is legally allowed 

to leave home, but they are concerned that she may have fallen in with a bad crowd. Over the last few 

years they have been worried that she has been hanging out with friends who they believe to be taking at 

least soft drugs and possibly worse. They now fear that she may have moved into a squat with “those sort 

of people.” Ultimately, the couple want the daughter to come home, where they can help her recover from 

drug addiction and get her back onto track for going to college. However, they accept that you can’t force 

her to return. They will instead pay you if you can tell them where their daughter is living. 

Do you take the case? What considerations would you have? What advice or warnings would you offer the 

couple? 

Gina Frenzel and BD Poirier took the lead in the discussion that followed. Gina was the first to respond, 
recognizing that age is a somewhat arbitrary way of determining whether or not someone is ready for the 
world. Nonetheless, she noted that she would not reveal the subject’s location but would tell the clients the 

living circumstances of their daughter. 

Gina said that she would encourage the daughter to contact the parents and, if not, would try to get the 
daughter to make a video to give to the parents. This might lead to Gina acting as a go-between to both 

parties which, she said, can lessen the emotional burden of the case. 

Admiring Gina’s video idea, BD pointed out that he stipulates in his contracts that locations are never dis-
closed except under certain, very specific conditions (working for legal counsel, a legal requirement, or, 

most relevant to this case, the permission of the subject to be located). 

Carl Lewis then commented that he would act similarly to Gina and BD, and would require written per-
mission from the subject before revealing her location to the clients. Further comments from Jorge 

Salgado-Reyes and Pursuit’s Hal Humphreys agreed with this approach. 

When pushed as to whether they would take the case if the clients insisted on the location being revealed, 
there was a strong sense that people would not. BD talked about “firing” clients, and Gina pointed out that 
breaching people’s right to privacy renders the PI and the profession as a whole little more than paid stalk-
ers. 
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PART 2: 

 

You take the case. After a couple of weeks, you find the squat where you think the girl is living. Although others at 

the squat seem to be taking drugs, you see no evidence that the girl is. You try a few times and eventually get to 

speak to her, to make sure that she is the person you are looking for. During this interview she alleges that she was 

sexually abused by her father on a number of occasions from the age of 15, and never wants to see him again. She 

hasn’t told her mother but thinks that never seeing her again is the price she will have to pay. 

What do you tell the parents? They have said they will only pay you if you give them their daughter’s address. Do 

you give them the address? 

As you can see, the responses to Part 1 had largely anticipated the challenges that Part 2 presented and nicely 

avoided the (perhaps obvious) trap that I was laying! 

There were more responses to Part 2, although all continued to agree with the earlier comments that the PI should 
not take the case under these terms. Ari Morse suggested that he deliver a letter to the daughter from the parents, 
while Steve Morrow thought that a covert photo of the individual which did not identify her surroundings could be 

helpful in confirming her identity. 

Several people pointed out that the PI should not be working the case prior to being paid, avoiding a 

“no trace, no fee” scenario. 

Several people pointed out that the PI should not be working the case prior to being paid, avoiding a “no trace, no 
fee” scenario. In receiving payment up front, this would also help clarify the terms of the trace with the clients, so 

that they were aware that the PI would not reveal the subject’s location without her permission. 

A number of comments also pointed out that they would inform the authorities as to the allegations, regardless of the 

wants of parents or daughter. 

Finally, while I said that the daughter was 18 in Part 1, I was interested in whether her age would make a difference 
in investigators’ willingness to proceed. John Lilly argued that he would tell the parents (as well as the authorities) if 
the daughter were a minor. Rick Butler said that he would tell the authorities and the mother. Anthony Nelson would 
also contact the mother, but noted that he didn’t have a standard operating procedure in these cases yet. 
 
Overall, the discussion was good and demonstrated solid reasoning through and anticipation of the ethical concerns. 

I was encouraged by the resounding agreement that the client should not be told of the daughter’s location. 

I think that there is some scope for questioning what you should do if the daughter is a minor (or if you have been 
told by the clients she is 18 but then she tells you that she is 15). Obviously, no one would want to return her to an 

abusive situation, although as the case stands you only have her word that the home situation is abusive. 

The options of passing this onto the authorities, or of offering to act as a go-between, seem like good ways 
forward here. Thank you to all who participated, and I look forward to the next case study! 
 
 

About the Author: 

Kevin Macnish, PhD is a teaching fellow and consultant in ethics at the IDEA Centre, University of Leeds. 

He has written numerous articles on the ethics of surveillance. You can follow him at @KMacnish. 
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If no one at the house knows your target, then knock on the neighbors’ doors. If you have a street number 
of 119 then check out 191. 

Step Four: Try Transparency 

Another technique I sometimes used was calling the target, telling him/her what was going on, and ex-
plaining that it wasn’t going away. I then asked if we could meet on their schedule. Most of the time, peo-
ple were happy they had some control over the situation, and they would set a day and time to meet. 

Final Thoughts 

I realize that people feel more inclined to talk with a police officer than a private investigator, but there are 
a few things you can do to set yourself up for a successful conversation: 

• Dress professionally 

• Be Polite and Respectful 

• Never be Confrontational 

• Hand them a business care right away (unless, of course, you are using a pretext). 

And as a final thought: You can also use some elicitation interview techniques. I would sometimes talk as 
if I knew the target a little, and say something like, “Did he ever get that job at the ABC Factory?” The 
person you are talking to might respond with, “No, he is still working at Frank’s Auto Shop.” You just 
never know until you try. 

About the Author: 

Christopher Borba owns Emissary Investigative Services, a Roanoke, Virginia investigative agency spe-
cializing in due diligence, corporate investigations, and executive background profiles. He served as an 
infantry paratrooper with the U.S. Army in Kosovo and Afghanistan. He also worked as a patrol officer 
and a detective with the Fayetteville, NC police department. 

 

Websites of Interest 
  
Open Records and Meeting Laws for all States 

http://www.rcfp.org/open-government-guide 
  

101 Investigative Links for Digging up Information on People 

http://www.diligentiagroup.com/due-diligence/101-investigative-links-for-digging-up-information-on-people/ 
  

Surveillance Equipment Needs 

http://www.privateinvestigatoradvicehq.com/surveillance-equipment-private-investigator-advice-podcast-46/ 
  
Audio Surveillance Laws by State 

http://www.serve-now.com/resources/audio-surveillance-laws-by-state?
utm_source=The+Serve+Report&utm_campaign=7e923ad9e7-
The_Serve_Report&utm_medium=email&utm_term=0_6c2df0a677-7e923ad9e7-37524396 

  
Private Investigator Associations by State 

http://www.pinow.com/resources/private-investigator-associations?utm_source=The+PI+News+Round-
up&utm_campaign=19fd0e4f12-PI_News_Roundup&utm_medium=email&utm_term=0_eb2f931a8f-19fd0e4f12-
37507517 
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Surveillance Tips for Private Investigators 
 

On the Surveillance: 

• The key element of surveillance is how your presence is perceived in your target environ-
ment. The investigator must fit in and create the illusion of “I belong here” in order to ef-
fectively “hide in plain sight” – Sometimes being seen is better than being hidden; hide in 
plain sight to take advantage of the heuristics and geographics of that environment. Only 
give up your face to the target if absolutely necessary, and never make eye contact. 

 
• Do not drive by the target’s residence more than once per day and do not do “walk-byes” 

unless absolutely necessary. Remember, even if someone looks directly at you that does not 
mean that they ‘see’ you. Avoid reacting as if they are on to you, and in case they are you 
should prepare a story explaining why you are in the area. Additionally, you can scatter 
‘peeper distractions’ (child’s car seat, toys, laundry basket, ladies shoes, pink gym bag, 
etc.) in plain view within your vehicle, but do not go overboard with it and do not leave 
anything in view in your vehicle that will reveal what you are doing – cameras, binoculars, 
etc. 

 
• You do not need a ‘Chester the Molester’ surveillance van to work covert surveillance 

cases without being seen. In most areas a van like that will stand out to every parent in the 
neighborhood like a house painted lime green. In some environments a rented Toyota 
Camry, Honda sedan, or mommy van (you know the type) will be your best bet. When in 
doubt, check the area ahead of time with a drive by, or even check Google Earth imagery to 
see the types of vehicles in the area and get what works – a rented vehicle is worth the in-
vestment and can be billed in most cases. 

 
• Check Google Earth imagery for routes in and out of the location and familiarize yourself 

with the area. 
 
• It may be beneficial to assume your surveillance ‘vantage point’ during the early morning 

hours so as not to be seen entering the neighborhood and to blend in. That way the 
neighborhood awakens and sees the unknown vehicle and suspects it has been there all 
night. In some situations you may want a partner to assist you with insertion into the target 
area. Get in the back of the vehicle while the other investigator parks the vehicle, gets into 
another vehicle and drives, or walks, away leaving you there to get great videotape. This 
works best if you have to do a daytime entry into the environment. 

 
• Remember it is typically not the presence of the investigator that attracts attention – it is 

movement. 
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• Do not allow yourself to be observed with a camera in your hand in a fixed position as the 
act itself will draw attention. With the capabilities of most smart phones today, consider 
using it as this is less alerting. Some phones (namely iPhones) can activate the shutter with 
the volume button and you can do this with the device to your ear as to appear like you are 
talking on the phone – which works very well. Additionally, there are free apps that will 
time/date/GPS stamp the photo or video. 

 
• Watch yourself when working cases near playgrounds, schools, day-care centers, and other 

locations where children congregate as you might find yourself surrounded by some very 
cautious parents, and rightfully so. Consider the legality of who is in your photos as well. 

 
• Always start with a full tank of gas and clean the windshield and all glass on your vehicle 

so you can utilize your mirrors on your vehicle to shoot video and take photos to reduce 
movement and reduce frontal exposure. Make sure you note in report that photo was shot 
through a mirror. 

 
• Conduct a pre-surveillance investigation and/or read all prior reports on the case, and 

know the places your target frequently visits. Keep this list of locations with you, and in 
being “creatures of habit,” upon losing contact with your target, it may be your best bet to 
check your map and go to the closest location. 

 
• Find something that is like no other vehicle (something affixed, damage, etc.) about or on 

the vehicle you are following or place an identifier, such as a two-inch neon colored dot on 
the rear upper right corner of the vehicle. At night, a neon dot placed in the center of the 
tail light will make the tail light stand out and an IR chem light affixed under the vehicle 
with an IR Viewer in hand works like a charm. 

 
• When possible, work as a male/female team as you are less likely to be noticed; hold 

hands and flirt with each other, etc. You can even take pictures of the target making it look 
like you are taking pictures of each other. 

 
• When following a target that is mobile you have to think two to three blocks ahead of 

yourself, anticipate turns, stops and traffic interference. Always be aware of your lane po-
sition just in case the target turns. The best way to learn this skill is to have a seasoned in-
vestigator who is successful in mobile surveillance to allow you to ride along. Ask him/her 
to express his/her every thought verbally as they drive. (“OK, my target is in the center 
lane, what will I do if he turns right, what will I do if he turns left, there is a large truck en-
tering the road a block ahead, will he block me out?” and so on.) 

 
• When static, avoid things that will distract you from the target, such as Facebook, games, 

crosswords, etc. 
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Equipment: 

• Have the capability of taking digital video and still photos – date and time stamped with 
GPS stamp if available. Your camera should be able to take clear photos from approxi-
mately 50-100 yards from the target. Also have a covert camera, such as a pen or button 
camera handy. Binoculars or a monocular are handy to reduce use of your camera. 

 

• A voice recorder and notepad are also essential to keep chronological notes. Smart phones 
usually have voice recorders and you can even speak your notes into it. 

 

• At least one extra set of clothes and hat so you can change your clothing and accessories 
(hats, sunglasses, etc.) throughout the assignment – especially if you have had close con-
tact with the target; plan for weather conditions as well. 

 

• Food, water and a method of relieving yourself to avoid moving your vehicle or getting 
out of the vehicle. 

 

• Check all electronic devices for proper date and time, battery fully charged and an extra 
battery 

 

Report Writing: 

• Write your report to satisfy the client AND the end user – i.e. the client’s attorney. Write 
in third person, “The investigator arrived…..” and remember, many people will never see 
you. They will know you and respect you by how you write a report and how you have 
conducted the investigation. 

 

• Include a photo log that contains: Identification photos of the target, photos of all vehicles 
involved in the investigation, photos of every location the target visits along with the ad-
dress of that location, photos of any special identifying marks on the target (tattoos, etc.) 
and vehicle(s), I.E. stickers, racks, dents, damage, etc. and of course include any useful 
photos pertinent to the intent of your investigation. Video can be referenced and/or in-
cluded in the report by including still photos from the video, noting the time into the seg-
ment. 

 

• Stay on topic in your report and satisfy the intent of the request. If it is not pertinent to the 
case, it does not belong in the report. E.G. if it’s a worker’s compensation injury case, 
know the injury and continually address in the report how the injury is consistent or incon-
sistent with the target’s current behavior and mobility and the fact the target/claimant is 
functioning inside or outside of those restrictions in your report. 

  
 

Joseph M LaSorsa is currently employed as a senior partner managing and conducting: Pro-
tective Operations Training Courses, Executive Protection & Bodyguard Services, Risk Man-
agement Consultations & Seminars, Workplace Violence Prevention Seminars & Intervention 
Services, Security Consultations & Seminars, Private Investigations and Technical Surveil-
lance Counter-Measures with LaSorsa & Associates – an International Protection, Investiga-



 

- 15 - 

Trever L. Antrim  
Aaron Private Investigations Group 
3505 W. Margaret Place 
Rogers, AR 72756 
Phone: 479-986-9438 
Email: manager@aaronpi.com  

Molly Bixenman 
Bix Elite Detective Services, L.L.C. 
503 Stonegate Circle 
Sergeant Bluff, IA 51054 
Phone: 712-539-9477 
Email: bixelitedetectives@gmail.com  

Heidi Evenson 
Investigative Research & Action Services 
204 Valley Drive 
Reinbeck, IA 50669 
Phone: 319-240-1740 
Email: heidijevenson@gmail.com  

Emanuel Melendez Perez                
Detectives 24 Horas, Inc. 
Ave. Betances C 186 Suite 3 
PMB 346 PO Box 607071 
Bayamon, Puerto Rico 00960-7071 
Phone: 787-724-2500 
Cell: 787-444-3456 
Email: info@midetective.net 
Web Page: www.midetective.net  

Joe Noel                               
Licensed Investigations Agency #156  
302 N. 3rd Street 
Polk City, IA 50226 
Cell: 515-783-4166 
Email: joe.noel@outlook.com 
Web Page: 
www.licensedinvestigationsagency.com 

Mark D. Showalter 
Cedar Valley Investigations 
2105 Hickory Lane 
Cedar Falls, Iowa 50613 
Phone: 319-239-2216 
Email: lndmrk118@yahoo.com  

Kevin A Sinn 
A1 Recovery & Investigations 
2123 Osage Ave 
Fairfield, IA 52556 
Phone: 641-451-5671 
Email:  inthesaddlenow@yahoo.com  

Travis Stout 
Stout Investigations 
7502  South 104th Avenue West 
Prairie City, IA  50228 
Phone:  515-720-3980 
Email:  stoutinvestigations@gmail.com 

Please welcome these new members to our Association 
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