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MYTRI 2030 COMMUNITY QUESTIONNAIRE
myTRI 2030 is a community-driven, Regional Vision Project. Based on the belief
that engaging a broad array of Tri-Citians will serve to amplify our collective
impact and help create a shared purpose, we, as a community, have collectively
embarked on a long-term effort to transform the region.
Initiated and guided by the Tri-City Regional Chamber of Commerce’s Regional
Affairs Committee and locally-based NewEdge, the process began with a review
of current and past studies, plans and reports. New research, stakeholder input
and data analysis were then layered in to create an objective interpretation of the region’s key opportunities
and challenges. myTRI 2030 melds conclusions from past and present data, input from a community
questionnaire, and one-on-one interviews to create a new vision for the region. The insights gleaned from
those voices, combined with comprehensive research, has coalesced into a set of opportunities that will serve
as an exciting framework for the next phase of our journey; a journey all Tri-Citians can continue to inform.
This Questionnaire Analysis summarizes what we’ve learned from our residents via an online Community
Questionnaire that was designed in partnership with Richland-based NewEdge and deployed from March –
May 2018. The questionnaire was supported by the promotional efforts of numerous regional partners from
the public, private, and nonprofit sectors – schools and educational institutions, major employers and small
business owners, faith-based organizations, health care providers, arts and cultural institutions, and many
other volunteers – that worked to make certain that residents from diverse backgrounds and all parts of our
region were engaged in the process. Their collective efforts ensured that more than 4,300 residents
responded to the questionnaire.
Market Street Services, at Atlanta-based provider of community, economic, and workforce development
strategic planning services, has compiled this Analysis in support of the myTRI 2030 process. Market Street
has worked with more than 160 communities and regions across the United States to facilitate visioning
efforts and strategic planning for a better future. In Market Street’s experience, few communities and regions
have been able to replicate the level of response received by residents to the myTRI 2030 Community
Questionnaire. The level of resident engagement and input should be a source of pride for the region and
its residents, and it should serve as an enduring reminder to myTRI 2030 stakeholders that residents are
passionate about the place they call home and deserve responsive leadership to their wants and needs.
This Analysis provides a summary of key findings and takeaways from the myTRI 2030 Community
Questionnaire. For each question, our residents’ responses have been summarized in the following way:
1.

A word cloud illustrates the most frequently-mentioned words by residents; words are scaled in
size according to the frequency that they were mentioned by residents. Common words (e.g. “the”
and “of”) have been excluded.

2.

A set of key themes and top phrases are identified to provide additional detail. Top phrases have
been identified using text analysis and grouped to identify key themes. Common phrases (e.g. “I
would like to see” or “my favorite thing” or “the Tri Cities is”) have been excluded.

3.

A set of representative quotes provide additional insight into the perspectives of our residents.

February 2019

Page 1

Questionnaire Analysis

myTRI 2030

Question 1: “What is your favorite thing about the TriCities region as a whole?”

KEY THEMES & TOP PHRASES
1.

weather and climate: the weather, the climate, all four seasons, lots of sunshine

2.

the rivers: the Columbia River, access to the rivers, close to the river, the river, the rivers

3.

small town feel: a small town feel, small town feeling, not too big not too small

4.

family-friendly: a great place to raise a family, family-oriented, family-friendly

5.

the community and its people: sense of community, the people, the diversity

6.

the outdoors: outdoor activities, outdoor recreation, the outdoors, the parks

7.

cost of living: low cost, cost of living, reasonable cost of living, safe

8.

low traffic: no traffic, lack of traffic, not a lot of traffic

9.

low crime: a safe place, low crime

10. the wine industry: the wineries, the wine

RESIDENT QUOTES
“My favorite thing about the Tri-Cities is the perfect mix of city with rural. It's an incredible place to
raise a family and a growing region with outdoor recreation, wine and food.”
“The weather! We love that we have so much sunshine and nice weather throughout the year. Many of
my friends and family live in Seattle and B.C. and they are jealous of our beautiful weather.”
“…the diversity and how some people are so humble and passionate about where they live, and
really try to help out the people living around them.”
“I feel like the Tri-Cities is one of Washington's best kept secrets. People don't know we exist except for Hanford,
but we offer so much more: tourism, wine, sporting events. We have city in us but still have the rural feel.”
“My favorite thing about the Tri-Cities region as a whole is the community
involvement. I have never been in a town that is so connected together.”
“Being inland, the access to water is fantastic. The Columbia, Yakima and Snake
Rivers are wonderful for recreation and the beauty they bring to our area.”
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Question 2: “As a region, what are our biggest
strengths?”

KEY THEMES & TOP PHRASES
1.

weather and climate: the weather, great weather, all four seasons, lots of sunshine

2.

the rivers: the Columbia River, access to rivers, access to the river, the river, the rivers

3.

the wine industry: the wineries, the vineyards, the wine industry

4.

agriculture: our agriculture, agriculture industry, agricultural base, agricultural industry

5.

cost of living: low cost, cost of living

6.

economic stability: strong economy, stable economy, employment opportunities, Hanford

7.

the community and its people: sense of community, the people, the diversity

8.

family-friendly: a great place to raise a family, family-friendly

9.

education and schools: good schools, great schools, our schools, education

10. the outdoors: outdoor activities, outdoor recreation, the outdoors, the parks
11. low traffic: lack of traffic, not too much traffic, low traffic
12. low crime: low crime rate, safe community

RESIDENT QUOTES
“…a unique intersection of science and agriculture.”
“Our four seasons and 300 days of sunshine make this a community I love to enjoy throughout the year.”
“Potential for outdoor recreation and community building. The region has so much land and
opportunity that can still be used wisely and intentionally. The wine country is also a strength.”
“Economic diversity, world-class viticulture, central location, well-developed
transportation hub, caring community, and beautiful and varied landscapes.”
“I feel our greatest strength is our people. We are a community committed to making the
Tri-Cities a great place to live and work.”
“Our biggest strengths are the outdoor opportunities, the three rivers, and our community.
When we work together stuff gets done, and the confluence of the three rivers has been
a gathering place for communities for a long time.”
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Question 3: “What would you want to see different
about the Tri-Cities region 12 years from now, in 2030?”

KEY THEMES & TOP PHRASES
1.

entertainment and activities: more things to do, more activities, more entertainment options

2.

a water park: a water park, amusement park, theme park

3.

more restaurants: more local restaurants, restaurants and shopping, more restaurants

4.

riverfront development: along the river, use of the river, development of the riverfront, the waterfront

5.

a performing arts center: performing arts center, for the arts

6.

downtown development: downtown area, uptown area, more of a downtown

7.

more shopping and retail options: more shopping, more stores, Trader Joe’s, Whole Foods

8.

improved traffic: better traffic, traffic flow

RESIDENT QUOTES
“Connected, safe bicycling routes. A top quality performing arts venue. Multi-use development of the river
shore corridor with public access. More redevelopment…with affordable housing and job opportunities.”
“An arts center! Somewhere for all different kinds of groups to perform, whether local or visiting.
(The) waterfront could also use an update. A waterpark would also be a welcome addition.”
“More outdoor recreation opportunities: hiking, biking, horseback riding trails. More locallyowned restaurants that serve locally-produced food, wine and beer. More river-front dining.”
“Balanced economic development with protecting the region’s great outdoors.”
“I would like to see continued revitalization of the older Tri-Cities neighborhoods. It's great
seeing new neighborhoods coming up, but a little TLC into some of the older less-loved areas.”
“…better use of the greatest asset which is the Columbia River. A combination
of development and use of open spaces on river to enhance quality of life.”
“A core area where people can gather to enjoy restaurants
and entertainment etc. I think Vista field has that potential.”
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Question 4: “What barriers would keep us from
achieving that future?”

KEY THEMES & TOP PHRASES
1.

regional cooperation: not working together, lack of cooperation, parochialism, the greater good

2.

vision, mindset, and planning: lack of vision, in the past, closed-minded, status quo

3.

funding and financial support: lack of funding, don’t want to pay, lack of support, invest in, money
growth and development: many residents identified “opposition to growth” and related themes while
many others identified “uncontrolled growth” or “sprawl” when identifying barriers to achieving their
desired future; such lack of consensus regarding growth outcomes is not uncommon in visioning efforts

RESIDENT QUOTES
“Indifference will keep us from that future.”
“…to accomplish business in order to go from good to great, we will need compromise
and disconnection from who receives credit and is part of the greater good of TC.”
“Nothing. This is a caring, smart and generous population. They consistently show they care about children,
education and quality-of-life. There are great leaders and volunteers here. Drawing on our diversity and
determination, we can accomplish remarkable goals together with time and focus.”
“Concerns that the financial costs are too great…”
“To be honest it seems a lot of adults don't listen to the teens who live here and take their
suggestions so if you could take the youth’s ideas into account that (would) be great.”
“Parochial and unrealistic ‘doesn't benefit my town’ thinking.”
“Funding for the projects; community understanding of the
benefits of tourism and economic development to the citizens.”
“Lack of public interest and/or people wanting to keep Tri-Cities ‘small.’ I think there is a significant
divide between people who want tri cities to grow and those who think it's already grown too much.”
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Question 5: “What do you see other regions doing that
interest you?”

KEY THEMES & TOP PHRASES
1.

events and activities: things to do, more entertainment, community events

2.

local dining, shopping, and small business: shops and restaurants, farm to table, local businesses

3.

downtown development: downtown areas, specific downtown examples (Walla Walla, Boise, Spokane)

4.

water parks and amusement parks: water park, theme park, amusement park

5.

riverfront development: along the river, on the river, the water, waterfront, riverfront

6.

festivals and concerts: music, festivals, concerts

7.

performing arts centers: performing arts center, the arts

8.

public markets: farmers markets, public markets, specific market examples (Pike Place, Pybus Market)

9.

walkable, mixed-use developments: within walking distance, pedestrian-friendly, walkable, mixed-use

10. public transportation options: public transportation, transit
MOST FREQUENTLY-MENTIONED REGIONS: Spokane, Seattle, Walla Walla, Portland, Boise, Yakima,
Wenatchee, Bend, San Antonio, Leavenworth, Tacoma, Vancouver, Coeur d’Alene, Olympia, San Diego

RESIDENT QUOTES
“Capitalize on natural assets like climate, rivers and ag products, …such as wine grapes, hops, asparagus and
the like. Wenachee, Walla Walla, Hood River and other small communities have parlayed local and regional
natural assets into brands that are recognized by people nationally and internationally.”
“Boise is a region that I admire. They have so many parks that are well
maintained, lots of great craft breweries, (and) a downtown with lots to do.”
“The more I travel around to other places the more I appreciate what we have here.”
“Investing in their performing arts. Highlighting their culture. Creating affordable housing.”
“Denver re-developed part of their light industrial area into modern office space for startups and urban
appeal locations (restaurants and retail), some similar action in Spokane.”
“Bend, OR – Riverfront development area, shopping, dining, music, kayaking.”
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Question 6: “What is happening here that you would
like to see grow?”

KEY THEMES & TOP PHRASES
1.

events and activities: community events, activities, John Dam Plaza, Art in the Park, Cool Desert Nights

2.

local dining, shopping, and small business: local restaurants, farm to table, locally-owned, food trucks

3.

the wine industry: wine tourism, Wine Village, the wine industry, the wineries

4.

the arts community: support for the arts, performing arts center, arts and culture, the arts

5.

riverfront development: along the river, on the river, the water, waterfront, riverfront

6.

farmers markets: local farmers markets, more farmers markets, love the farmers markets

7.

downtown development: downtown Kennewick (and Pasco), downtown areas, in downtown, revitalization

8.

higher education: WSU Tri Cities, CBC and WSU

9.

hiking and biking trails: hiking trails, bike paths, hiking and biking trails

10. Vista Field: Vista Field redevelopment, plans for Vista Field, the Vista Field project

RESIDENT QUOTES
“Since I was born and grew up here I still remember the old homes and places to visit.
These areas could also be an attractions for those outside the region to come see.”
“I think one thing we're doing right is investing in STEM education opportunities for our
youth, which will allow them to compete in the job fields that will be most in demand as
they grow up. I would love to see those education opportunities expanded and bolstered…”
“It is my hope that the Tri-Cities community continues to support local businesses. I've been enjoying
watching local eateries, wineries and shops survive this area. I hope to see that continue.”
“The park development is fantastic!”
“More inclusivity and opportunities for diverse people to sit at the table and converse to help change things.”
“I like that the beer and wine industry is bustling here and would like to see that continue.
I like that we are doing our best to diversify the community so that Hanford isn’t our only
employment and income source.”
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Question 7: “What could be a ‘game-changing’ action
for the future of the Tri-Cities?”

KEY THEMES & TOP PHRASES
1.

a water park: water park, theme park, amusement park

2.

consolidation: consolidation of the cities, combine into one city, becoming one city, cities into one

3.

a performing arts center: performing arts center, venue for (performances, plays, concerts, music, etc.)

4.

riverfront development: along the river, on the river, by the river, waterfront, Columbia Park

5.

downtown development: a true downtown, a downtown area

6.

Vista Field: development of Vista Field, Vista Field development

7.

sporting events: professional sports, semi-professional sports, traveling sports, river sports

8.

new schools: more high schools, new high school, better schools

RESIDENT QUOTES
“A plan to combat the rising cost of living by providing housing that is affordable across all walks of life.”
“Work together… to create a place where businesses and cultural events want to come.
Planning with a long range purpose in mind instead of planning for the moment.”
“If we can somehow create a single identity that still allows the identities of each individual
city to thrive, we would hit the jackpot. Once we can agree on something like that, then
projects that affect all three cities will be better carried out with the understanding that it
benefits the region as a whole, not just whatever city it lands on.”
“More places that help entertain people such as outdoor movies or a waterpark.”
“Possibly a boardwalk along an undeveloped or underutilized part of the riverfront would be a beautiful
and lucrative attraction assuming the pollution would be minimal.”
“…courting a major employer to establish a hub here, to further diversify the job base.”
“Fiber internet throughout the region. We're already a region strong in science and
technology, and reliable fast internet, coupled with our low cost of living, would be a draw
for tech companies priced out of Seattle…”
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Question 8: “If you could invest in the community,
where would you put it? (money is no object)”

KEY THEMES & TOP PHRASES
1.

the education system: the schools, in our schools, education

2.

a water park: water park, theme park, amusement park

3.

a performing arts center: performing arts center, venue for (performances, plays, concerts, music, etc.)

4.

family-friendly activities: activities for families, for kids, for teens

5.

parks and recreation: the parks, parks and recreation

6.

riverfront development: along the river, on the river, by the river, waterfront, Columbia Park

7.

downtown development: downtown areas, downtown Kennewick, downtown Pasco

8.

roadway infrastructure: roads, streets, bridges, another bridge, infrastructure

9.

Vista Field: the plan for Vista Field, development at Vista Field

10. helping the low-income: for low income, affordable housing, low income families
11. helping the homeless: for the homeless, homeless shelter
12. mental health services: mental health, mental health services
13. a public market: public market, farmers market
14. public transportation: transit, light rail, public transportation

RESIDENT QUOTES
“…helping those in need like the homeless or teens that are being kicked out of homes.”
“Schools and infrastructure. Let's focus on building environments that we interact
with on a daily basis that will encourage healthful behaviors in the long term.”
“I would open a zoo or aquatics center – something for families to do during the summertime.”
“…put it towards projects that carry out the ‘bringing people together’ vision. Those that get people to step out
of their comfort zone to mingle with those that are different than they are and think differently than they do.”
“…create a group that pairs senior citizens (with passion for it) and
younger teens (with strength) to assist in the revitalizing effort.”
“Creating a wider variety kid, preteen and teenage activities and helping those with mental instabilities.”
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QUESTIONNAIRE DEMOGRAPHICS
“What city do you reside in?”

“How long have you lived in the Tri-Cities region?”

“Do you have children under 18?”

Yes,
35%

No,
65%

“What is your age?”
25%

1
0%

10%
15-18
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4%
20%
19-24

30%

14%

20%
40%

25-34

50%
34-44

15%
60%

70%
45-54

13%
80%
55-64

9%
90%

100%
65+
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