
Sponsorship Opportunity  
Emergency Rescue   
Helicopters



1  Volunteers representing the State Emergency Service, Volunteer Marine Rescue Services, Bush Fire Service, Volunteer Fire 
and Rescue Service, Volunteer Fire and Emergency Services and Emergency Service Cadet Corps.

The Department of Fire and Emergency 
Services (DFES) is pleased to offer 
an outstanding opportunity for an 
organisation to become the exclusive 
naming rights sponsor of our fleet of 
emergency rescue helicopters.

As Western Australia’s only 24-hour 
rapid response, aeromedical rescue 
service, the Perth and Bunbury 
helicopters perform hundreds of 
lifesaving missions each year. 

The two helicopters operate around 
the clock to respond to a range of 
emergencies and traumatic events – 
extending a helping hand when our 
communities need it most.

Their highly trained crews assist 
people injured in road crashes, 
conduct search and rescue  
missions on land and at sea,  
and transfer seriously ill patients 
between medical facilities. 

They are WA’s most heavily used 
search and rescue helicopters, 
reaching people in remote and 
inaccessible areas that road 
ambulances or fixed winged  
aircraft cannot access.

In an emergency, every second  
counts – and this vital service  
provides a lifeline for our community  
in times of need.

As the exclusive naming rights 
sponsor of this highly respected 
community service, your organisation 
will have a unique and unmatched 
opportunity to generate significant 
brand awareness and positive brand 
exposure through its association with 
the emergency rescue helicopters.

A suite of promotional opportunities 
will see your organisation’s name  
and brand become synonymous  
with a trusted service that has been 
saving lives in WA since 2003 – 
helping build your brand and expand 
your reach and exposure throughout 
the community.

Your brand will be indelibly linked to 
DFES, which, in collaboration with 
its dedicated network of 26,000 
emergency services volunteers1 across 
the State, has been contributing to a 
safer WA for almost 120 years.

Sponsor the emergency rescue helicopters from 1 July 2019
Initial 2 year sponsorship agreement

3 x 1 year extension options available (at DFES’ discretion)

Proudly managed by DFES

Funded by the WA State Government

Delivered by DFES’ Aviation Services, and its team of pilots,  
rescue personnel and critical care paramedics

THE

OPPORTUNITY



DFES established WA’s first emergency rescue 
helicopter service in August 2003.  Serving the 
community for 15 years, the Perth helicopter, based 
at Jandakot airport, has performed around 5,500 
missions to date.

In February 2016, DFES expanded this service to 
include a new helicopter based at Bunbury airport. 
This expansion means the service now reaches 
more people across heavily populated regional areas 
including the Peel, South West, Great Southern, 
Wheatbelt and Mid-West regions, as well as the 
Perth metropolitan area. Since its inception, the 
Bunbury helicopter has undertaken more than  
700 missions.

The fleet can reach 95% of WA’s population, 
covering over 100,000km of land and up to 110km 
offshore, assisted by pre-positioned fuel supplies in 
a number of regions.

In late 2018, a backup helicopter will join the fleet of 
emergency rescue helicopters. 

The third helicopter will provide cover for the Perth 
and Bunbury helicopters when they undergo 
scheduled maintenance or if additional rescue 
services are required. There may be a future 
opportunity for this helicopter to be sponsored2.

OUR

STORY

2 DFES may approach, at its discretion, the successful sponsor of the Perth and 
Bunbury emergency rescue helicopters, to discuss the possible sponsorship 
of the backup helicopter. DFES may consider and accept an additional 
sponsorship offer, subject to a value assessment of that offer.
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The helicopters can be airborne 
within 15 minutes, getting patients 
to hospital sooner and resulting in 
lifesaving outcomes and a better 
recovery for those rescued.

BUNBURY

PERTH
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Annual missions

Helping those in need

Primary Care Retrievals

Accounting for 65% of all missions 
undertaken, the helicopters respond 
to Priority 1 ambulance incidents to 
fly in critical care paramedics and 
perform aeromedical evacuations to 
assist ill and injured members of the 
community.

Inter-Hospital Patient Transfers

At the request of the Department of 
Health and the Royal Flying Doctor 
Service, the helicopters perform time-
critical patient transfers from regional 
medical facilities to tertiary hospitals 
with specialist medical capabilities.

Search and Rescue

In conjunction with the Australian 
Maritime Authority and WA Police, 
the helicopters participate in sea and 
land searches for missing persons, 
vessels and aircraft. They can also 
perform vertical retrieval and offer 
advanced medical treatment.

Other Missions

In collaboration with the following 
emergency services partners and 
supporters, the helicopters participate 
in community and training events 
throughout WA:

• Volunteer Marine Rescue Services
• Water Police
• Royal Australian Navy
• Surf Life Saving WA
• Scouts of WA
• Australian Maritime Safety Authority
• DFES Urban Search and Rescue team
• Emergency services volunteers 



DFES is the WA State Government agency 
that provides a range of emergency 
services in response to fire, flood, cyclone, 
storm, hazardous materials, earthquake, 
tsunami and collapse.

We work in partnership with a network 
of 26,000 fire and emergency services 
volunteers, as well as local communities 
and emergency service providers to make  
WA a safer place. 

Working hand in hand with our partners 
is critical to our collective success - and 
ensures we all play our part.

Within DFES, career staff and volunteers 
operate across the length and breadth 
of WA – Australia’s largest emergency 
management jurisdiction.

Our vision:
Resilient WA communities that work 
together to build capability and capacity  
to prevent, prepare for, respond to and 
recover from emergencies.

Our core values:
• Community first

• Work together as a committed team

• Respect and value each other

• Continuously improve our services

• Act with integrity and honesty

• Have open and honest two 
way communication

• Strive to keep ourselves and others safe

ABOUT

DFES

Working together  
            for a safer State



3 Naming rights are subject to Civil Aviation Safety Authority Regulations and will be in consultation and agreement with DFES.
4  Depending on the size of the sponsor’s logo, other prominent areas include the aft cabin window, upper engine cowlings (area between propeller and top of 

windows), the nose of the aircraft and other areas on the belly of the aircraft. For safety reasons, logos cannot be placed on the windows or any other area 
determined by CASA or DFES.

Build your brand profile by partnering with DFES and enjoy an impressive range of sponsor benefits:

Exclusive Naming Rights
•  With exclusive naming rights for both the Perth and Bunbury helicopters3, your organisation’s 

brand and name will become synonymous with WA’s fleet of emergency rescue helicopters.

•   Your organisation’s name and logo will be visible from the ground and in the air with prominent4 

placement across the helicopters.

•  DFES will acknowledge your organisation as the exclusive naming rights sponsor of the helicopters 
across all relevant communications, including promotional material, speeches, media releases, 
websites, events and social media platforms.

Brand Association and Strategic Links
•  Increased brand recognition, reach and exposure through association with a highly visible and 

trusted community service that has been supporting WA communities for 15 years.

•  Strategic links with DFES, which has been contributing to the protection and safety of people in WA 
for nearly 120 years and is one of the best known and trusted organisations in WA:

The colour of the helicopters, placement of the 
sponsor’s logo and the names of the helicopters 
displayed on the tail boom will be negotiated with 
the preferred sponsor.

DFES retains the right to make final decisions 
regarding helicopter colour, logo and name 
based on the following criteria:

• fit for purpose

• suitability for the WA  
operating environment 

• compliance with safety and visibility 
requirements.

Both helicopters are required to display the  
WA State Coat of Arms, as well as the logos  
of contracted providers of the helicopters  
and paramedics. 

The proposed design will be subject to 
approval by the Fire and Emergency Services 
Commissioner. 

believe DFES is  
extremely important

have a positive attitude 
towards DFES

believe DFES puts  
the community first

of Western Australians are 
aware of DFES

• Opportunities to connect with DFES’ State-wide workforce and network of emergency services 
volunteers who have an innate sense of pride in making WA a safer State. 

SPONSOR

BENEFITS



  •   Access to* one of the emergency rescue helicopters for 
approved sponsor events, launches or initiatives that are 
mutually beneficial for DFES and the sponsor.

  •    Development of tailored promotional opportunities that 
support the delivery of DFES and the sponsor’s vision 
and values.

   •   Display space at DFES’ annual WA Fire and Emergency 
Services Conference attended by emergency services 
volunteers and DFES staff members from across the State.

  •    Promotion of the helicopters through feature stories on 
the Latest News page of the DFES website.

  •    A dedicated page on the DFES website promoting your 
brand’s association with DFES and the emergency 
rescue helicopters.

  •   Ability to reach 26,000 emergency services volunteers 
across the State with your brand messages.

*Where operationally feasible.

Promotional Leverage

DFES website
1.4 million  
views by over 

800,000 people

Emergency WA 
2.8 million 
views by over  

850,000 people



Earned Media
 •  Receive a high volume of editorial 

coverage across press, television, 
online and radio outlets (estimated 
$2 million value annually). 

  •  Coverage across all media channels, 
with online coverage and television 
attracting the highest levels of media 
reporting on lifesaving emergency 
rescue missions.

 •  Automatic notifications on Emergency 
WA (emergency.wa.gov.au) each time 
the helicopters are tasked to attend an 
incident.

  •  Release of a media alert to more 
than 200 media outlets and 
journalists each time the emergency 
rescue helicopters are dispatched5. 

 •  Estimated equivalent annual 
audience/circulation of 23 million.

 •  Opportunities to work with DFES’ 
Media team to generate media 
coverage that showcases the 
emergency rescue helicopters, 
their expert personnel, specialised 
equipment and the crucial service 
they provide.

5  Media alerts are issued every day between 9am and 5pm.  Media alerts are not issued when a mission has been stood down, 
despatched to a private property, or during a major incident where DFES’ Media team has been activated in the State Operations Centre.

15%

11%

Internet

Television

Radio

Press

39%

35%

Earned media coverage in 2017

http://emergency.wa.gov.au


DFES regularly posts content 
relating to the emergency rescue 
helicopters, including video content 
produced in-house as well as 
images taken during exercises and 
training scenarios.

In 2017, DFES social media content 
achieved a total of 39 million 
impressions, 1.3 million video views 
and 319,000 engagements.

Each content piece generates 
impressions between 20,000 - 
40,000 (for photos) and 20,000 - 
120,000 (for videos).

Stories on the emergency rescue 
helicopters resonate with DFES’ 
followers with footage of a recent 
dramatic rescue of three people 
from an upturned boat off the coast 
near Cervantes generating 115,000 
impressions.

DFES Facebook  
followers

daily users reached  
across DFES platforms

DFES Twitter  
followers

Social Media
 • Opportunities to generate exciting 

visual content on DFES’ social 
media platforms, in conjunction 
with DFES’ Digital Communications 
team, to promote the emergency 
rescue helicopters.

• Benefit from the release of exclusive 
on-board vision of rescue missions 
via social media with posts receiving 
a high level of engagement and 
often featuring in mainstream media, 
including international outlets.



Sponsorship Liaison
DFES will work with the sponsor to:

•  identify and progress mutually agreed, tailored promotional opportunities related to 
shared vision, values, brand initiatives and campaigns  

 •   manage requests and approvals relating to events, helicopter footage and images, 
artwork, statistics and information

• provide access to DFES logos and branding 

•  participate in stakeholder meetings and opportunity development.

Reporting
Receive quarterly and annual reports on the number and type of missions undertaken.

Staff Opportunities  
Opportunities for the sponsor’s staff to volunteer at DFES events and other initiatives.

Tailored Sponsor Benefits
Opportunities to develop tailored benefits that deliver value across your business and 
help meet your strategic objectives.



6 The crew t-shirt is a DFES approved design representing DFES, the contracted service providers and the sponsor.

DFES seeks to partner with a sponsor who will:

• Provide DFES with an annual sponsorship payment for the life of the sponsorship agreement

•  Set aside an additional advertising budget of $150,000 annually to fund a media campaign that 
promotes the work of the emergency rescue helicopters

• Actively engage in community events and joint promotional events that support the vision of DFES 
and the WA State Government

• Acknowledge that the emergency rescue helicopters are managed by DFES, funded by the  
WA State Government and the partnership between the successful applicant and DFES is a 
sponsorship arrangement

• Publish regular stories through its own communication channels on the emergency rescue 
helicopters and partnership with DFES

• Generate a schedule of media opportunities that showcase the emergency rescue helicopters, the 
service, and personnel

• Generate social media content that promotes the emergency rescue helicopters

• Propose new initiatives and opportunities to promote the emergency rescue helicopters and the 
partnership with DFES

• Work with DFES to identify and progress opportunities to promote its hazard management 
campaigns and/or other community initiatives

• Meet costs including:

- the provision of a dedicated DFES Sponsorship Liaison Officer (subject to internal DFES approval), 
to identify and progress mutually agreed, tailored sponsorship benefits related to shared vision, 
values and brand initiatives and campaigns

- the application of paint on both helicopters, in line with the agreed helicopter colour scheme

- the production and application of the sponsor’s logo on both helicopters

- any replacement of the sponsor’s logo on the helicopters during the term of the sponsorship

- design, production and supply of the flight crew’s t-shirts6

DFES will work with the sponsor to deliver value through:

• Exclusive naming rights

• Positive brand association, reach and exposure

• Collaborative efforts with your team to develop promotional opportunities

• Highly visible logo placement – visible from the ground and in the air

• Strategic links to DFES and its mission to achieve a safer State

• Building brand connections with Western Australians through community visits and special events

• Frequent media coverage across traditional, online and social media

• Regular promotion via DFES’ digital media platforms

• Connection with our staff and state-wide network of 26,000 emergency services volunteers

• Comprehensive reporting

• Other tailored benefits

YOUR COMMITMENT OUR COMMITMENT



Assessment of Applications

Application Submission

DFES will assess applications against the following weighted selection criteria:

1. Your Sponsorship Offer (50%)

2. Alignment to DFES’ Vision and Values (25%)

3. Organisational and Financial Capacity (25%)

Applications will also be assessed in line with the Department of Finance’s 
Sponsorship in Government Guidelines and DFES’ Sponsorship and Donations 
Policy.

• Additional information may be sought from applicants and will form part of the 
selection process.

• Short-listed applicants may be invited to present their offer to the selection panel.

• The selection of the sponsor is at the sole discretion of DFES.

• DFES and the successful sponsor will enter into a sponsorship agreement, as 
agreed by both parties, and will include the terms outlined in this document, 
as well as any other terms and conditions agreed during negotiations.

• The selection of the sponsor does not preclude DFES from engaging with the 
critical care paramedic service provider or the emergency rescue helicopter 
service provider or any other external partner relevant to these services, to 
promote the emergency rescue helicopter service or helicopters. DFES will 
inform the sponsor of any such activity prior to this occurring.

• DFES retains the right to exclude from the sponsorship agreement any items 
contained within the offer which have no value and/or benefit to DFES.

• If a sponsorship agreement is not entered into within three months of the 
commencement of negotiations, DFES reserves the right to cease negotiations.

To be a part of this exceptional emergency service, join DFES as the exclusive naming 
rights sponsor of its fleet of emergency rescue helicopters. Here’s how:

Your Sponsorship Offer

Alignment to DFES’ Vision and Values

Organisational and Financial Capacity

1. Specify the financial contribution/sponsorship amount for the Perth 
and Bunbury emergency rescue helicopters for a) the initial 2 year 
sponsorship agreement and b) each 1 year extension option (if DFES 
opts to exercise these extension options);

2. Outline any in-kind contributions proposed as part of the 
sponsorship, and their estimated value;

3. Outline any contra items proposed as part of the sponsorship, and 
their estimated value;

4. Outline your organisation’s ability to contribute to the resourcing and 
development of, and ongoing costs for, joint promotional activities 
such as service milestones, launches, anniversaries or community 
events; 

5. Specify any additional items/terms proposed as part of the 
sponsorship; and

6. Provide an outline of the  proposed branding to be applied to the 
helicopters (if specific and known), including:
• information on the proposed colour scheme of the helicopters
• a copy of your organisation’s logo
• the proposed name of the helicopters

1.  Outline the net benefits to be derived by DFES as a result of the 
sponsorship arrangement with your organisation; and

2.  Specify areas of alignment between your organisation and DFES’ 
vision and values.

Summarise your organisation’s capacity to support the administration and 
coordination of the sponsorship by briefly outlining your organisation’s:

1. History and structure
2.  Current sponsorship arrangements
3.  Community profile, image and standing
4.  Financial capacity

APPLY

Applications must be submitted by no later than 12pm WST Friday  
9 November 2018. 

Online (preferred) via:
TendersWA - www.tenders.wa.gov.au 

Or 

Hard copy hand delivered to:
Attention: Strategic Communications Coordinator
Media and Corporate Communications
Department of Fire and Emergency Services
20 Stockton Bend, Cockburn Central WA 6164

For more information, or to register your interest to attend a Helicopter 
Sponsorship Briefing, email sponsorship@dfes.wa.gov.au.

http://www.tenders.wa.gov.au
mailto:sponsorship%40dfes.wa.gov.au?subject=



