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BECOME A DIGITAL 
LEADER OF TOMORROW, 

TODAY

Industry leaders succeed by: 
Forming direct consumer relationships and acquiring 
actionable data about their consumers in real time.

Continuously evolving 
consumer expectations 

are a primary driver of 
digital transformation
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1. 
Products and 
environments can 
be transformed 
into connected 
digital assets.
From bottles of wine to items of 
clothing, from competitor stores to 
picturesque mountain piques, billions 
of products, objects and environments 
are getting connected to the web and 
digitally coming to life, every day. 
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2. 
Physical objects 
can be augmented 
with an engaging 
new digital layer 
of content and 
experiences.
When you digitise your products, 
packaging, billboards or even a set 
geolocation you create powerful brand 
communication touch-points capable of 
collecting, generating and sharing data. 

For your brand or business, this means 
getting insights where previously 
there was little or no visibility. For your 
consumers, this means learning more 
about your brand and what you offer, 
unlocking hidden value and getting 
closer to your audience.
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3. 
‘Digitised assets 
and environments’ 
represent a powerful 
new communications 
and commerce              
platform for direct              
1-to-1 engagement.
Connected brand assets enable 
applications, experiences and solutions 
to be served throughout the product 
and consumer journey — from product 
provenance, manufacturing, and supply 
chains to e-commerce, retail, consumer 
experience, sustainability and everything 
in between. 

These applications in turn generate 
data that brands can use to optimise 
communication, enrich consumer 
relationships, drive loyalty and create 
new value across the value chain.
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WHATS IN THIS GUIDE?
Vicinity. Proximity. Activity. 

Connecting Through Context. 

In a Phygital World… 

How can your brand gain the Phygital Advantage?

Targeting the correct core motivation behind a consumer’s decisions has been shown to improve 
conversion rates. Understanding why your customers choose to engage with you is powerful data. 

In this paper, we unpack how you can harness the ‘why’ behind the behaviour, and 
direct your marketing efforts to successfully form lasting bonds with your customer base.
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VICINITY. 
PROXIMITY. 
ACTIVITY.

What makes a consumer 
engage with certain brands 
over others? 

How do you create a brand 
experience compelling 
enough that not only catch 
consumers’ attention, 
but keep them returning 
for more? 

Simply adding digital triggers to your brand’s 
assets and environment isn’t enough. 

Truly engaging a consumer requires a level of 
understanding, not only of their basic profile 
information, but also about the psychological 
factors that drive or influence purchase 
behaviour in the first place. There is a pattern 
underlying how technologies persuade 
consumers into action, and our method of 
experience delivery through Vicinity, Proximity 
and Activity are based on, and support, these 
persuasive principles. 
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Trigger
A trigger is the spark that prompts action and leads 
to a behavior. Examples of common triggers are things 
like notifications from social media platforms. Each 
notification issued is designed to trigger a specific 
action, most frequently an action to open the relevant 
application and engage with it. Imagine a trigger 
was no longer limited to a social media platform, but 
embedded into your physical store, your product, 
packaging, billboards, posters, branded merchandise or 
even in remote locations where traditional touchpoints 
cannot reach. 

Action
Reducing factors like time, effort and cost makes 
it easier for a consumer to undertake the triggered 
action, and so increases the probability that they will 
do so. Because any physical object or environment 
is able to become a brand touch-point, brand 
communication can be seamlessly delivered in 
context. This means, while the consumer is on-
the-go, navigating their physical worlds, they are 
seamlessly prompted into action by triggers already 
along their journey. This significantly removes 
friction and the barrier for brand engagement while 
encouraging consumers to act in a way that is not 
disruptive to their organic flow. 
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Incentivise
Rewards out of context do not foster brand love or 
loyalty. Not only this, but traditional models are chiefly 
based on purchase (rather than relationship building 
and brand engagement) and the rewards are generally 
predictable, impersonal and fail to create desire. 
Uncertainty is more addictive than certainty, so it is 
the variability of the reward which creates a desire for 
feedback, motivating consumers to seek it out. 

Secure digital wallets are able to house a plethora of 
rewards, offers and incentives; from mobile data to 
tickets to VIP events. Incentives and rewards can be 
personalised, based on consumer preferences 
and profiles; and can be used to nudge, guide 
and shape behaviour. 

Bond
The more users invest in a brand, the more they value 
it — supporting the idea that labor leads to love. A 
strong bond is created when a consumer invests 
something into the brand such as time, data, effort, 
social capital or money. Intelligent incentives are 
designed to stimulate this investment from consumer 
into brands. Consumers are willing to invest their 
time, data, effort, social capital or money in a brand if 
they feel seen, heard and understood and if the brand 
offer enriches their lives. 

The dynamic nature of our triggers, coupled with 
rich consumer profile information means any brand 
is able to serve personalised experiences, in the 
right context, forming strong emotional bonds 
with consumers. 
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The rippl 
Effect™ 
Vicinity. Proximity. Activity. are our 
sophisticated method of encouraging, 
promoting, guiding and incentivising 
consumers along their journey - 
from pre to post sale. 

Employing the principles of 
motivation consumers are guided 
into the Vicinity of a brand 
space, prompted into Proximity 
of a brand touch-point and then 
encouraged to take Action and 
engage with brand experiences. 

This way, any brand is able to serve 
consumers with experiences and incentives 
that are relevant to them and caters to 
their individual needs and preferences, on 
their terms, at the right time and on their 
preferred channel. 
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CONNECTING THROUGH CONTEXT

When phygital is done right, the advantage is contextual communication: 
That is getting the right message to the right consumer in the right place, at the right time - 
which ultimately results in deeper emotional investment. 

It’s not enough to simply remove 
the barriers of engagement; the key 
to converting an engagement into 
a sale is leveraging the consumer’s 
context. The beauty of a phygital 
world is that every brand touch 
point is continuously generating 
and gathering data, in real time. This 
means data about the consumer’s 
location, preferences, personal details, 
the time of day, season of the year, 
and so much more. 

Not only can brand messages and 
experiences be communicated 
in context, but they can be made 
personal and relevant to the 
consumer - fostering an emotional 
bond with the brand. Rather than 
trying to convince your consumer 
to spend time engaging with your 
brand, your brand touch-points 
are intelligently integrated into the 
consumer journey in a way that not 
only makes it easy for consumers 
to engage with your brand but that 
also serves them tremendous, 
personalised value. 

Brands have the opportunity to 
deliver hyper-relevant content and 
experiences for consumers to enjoy in 
the moment and while they’re on-the-
go. By capitalising on a consumer’s 
already initiated momentum, and 
delivering relevant and branded 
content to them right when they 
are most susceptible to take action, 
brands can significantly benefit from 
targeted awareness, and word-of-
mouth sharing in an always-on, highly 
engaged channel: the consumer’s 
mobile phone.
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IN A PHYGITAL WORLD…

Imagine a couple, Mike and Linda, are casually 
enjoying a day out together. Hand in hand, 
they walk into the vicinity of a retail mall and 
are promoted through a notification on their 
phones to visit the mall for exciting offers and 
experiences. The notification is triggered simply 
by the couple entering the mall’s geofence - set 
to cover a 5km radius of the mall’s location. The 
couple are guided to the mall entrance using in-
app navigation technology. 

As they walk through the mall entrance, they 
are prompted to visit Joe’s Coffee House for 
a two-for-one special. Before they even walk 
through the doors, a transmitter mounted at 
the restaurant’s entrance identifies Mike and 
Linda and sends a push notification to their 
phones welcoming them and providing them 
with personalised menu options. Mike receives 
a suggested gluten-free option while Linda is 
served a recommendation to try a new collagen-
based superfood pancake. 

After the coffee house, while walking through the 
mall, Mike is served a notification — “15 percent 
off selected men’s belts, today only”. The special 
applies to a leather belt he had added to his 
virtual wishlist the week before. Mike decides to 
take advantage of the offer and uses his mobile 
wallet to validate the discount coupon. 
Meanwhile, Linda decides to do some grocery 
shopping, and uses the mall app’s navigation 
technology to direct her to the nearest grocery 
outlet in the mall - selecting to use the ‘fastest 
route’ option.

The couple are 
prompted to 

visit the mall. 
Enabler: Geofence

The couple are 
guided to the mall 

entrance.
Enabler: Navigation 

technology

The couple are served 
a two-for-one special.
Enabler: Beacons + secure 

mobile wallet.

The couple is served 
personalised menu options.

Enabler: Beacons 
+ user profile.

Mike is offered 
a personalised 

clothing discount.
Enabler: Beacons 

+ user profile.

Mike creates 
a virtual 
wish list.

Enabler: app 
barcode scanner.

Mike uses his virtual 
wallet to validate his 

personalised discount.
Enabler: Beacons 

+ user profile.

Linda selects 
the ‘fastest 

route’ option to 
navigate to the 
nearest grocery 

outlet.
Enabler: Indoor 

navigation 
technology.
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IN A PHYGITAL WORLD…

Once in the store, Linda is prompted with 
‘back to school’ offers and a list of stationary 
matching her son’s school year requirements. 
Grateful to not have forgotten to purchase 
the items, Linda puts the stationary into her 
basket. Before leaving to pay, Linda decides to 
buy a bottle of wine for her and Mike to enjoy. 
Uncertain of which wine to select, she takes 
advantage of the QR codes on the bottles, 
scanning them with her phone to learn more 
about the production and ingredients of each 
wine. 
 

Finding the system favourable, Linda selects her 
wine and heads out to pay. At the pay station, 
Linda is served a “thank you” notification for her 
loyalty to the store and is served a 5% discount 
on her stationary purchases. While exiting the 
store, she’s prompted to collect a parcel she 
ordered online from the mall’s click and collect 
office. She meets up with Mike, they collect 
the package together using Linda’s phone to 
confirm the exchange, and head home. 

Two weeks after their mall visit, Mike receives 
a follow-up message about his belt with 
recommended looks from consumers who have 
purchased the same item. While Linda receives 
a recipe for a meal to pair with her recent wine 
purchase + a coupon for a repeat purchase and 
the cycle begins again. 

Linda is prompted with 
‘back to school’ offers.

Enabler: Beacons 
+ user profile.

Linda scans the product 
to find ingredient and 

production information.
Enabler: QR codes

Linda is served a 
loyalty reward.
Enabler: Beacon + 

user profile + secure 
mobile wallet.

Linda is reminded to 
collect her parcel from 

the Mall’s click and 
collect office.

Enabler: Beacon + user profile 
+ secure mobile wallet.

Mike and Linda receive 
follow up messages 

containing personalised 
content.

Enabler: User profile.
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HOW CAN MY 
BRAND GET 
THE PHYGITAL 
ADVANTAGE  ? ™ 
The Connected eXperience 
Platform is the SaaS solution for 
holistic phygital engagement. 
Enabling a digital interface for any 
physical asset or environment, it is 
the ultimate bridge between a brand’s 
analogue and digital world.

14© Rippl Technologies Ltd. 2019
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Connected products and places enable new 
direct-to-consumer capabilities, and also 
enhance existing retail infrastructures.  

The Connected eXperience Platform provides:

• A complete toolset to enable and manage any 
digitised brand asset from products to point of sale. 

• Apply data structure, interoperability and continuous 
real-time intelligence to any physical brand asset so 
each is enabled to drive applications and generate 
valuable data for your business throughout its 
lifecycle. 

• Consumer data and real-time analytics drive 
monetisation through a deeper understanding of a 
brand’s most popular products, regional variances 
and the effectiveness of its advertising campaigns.

CONNECTED PLACES
and THINGS
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Awareness, engagement, and interaction is 
supported within any environment, based on 
geolocation technologies able to trigger and serve 
dynamic experiences through a mobile device.  

CXP provides

• Visibility throughout the product lifecycle and consumer 
journey.

• Real-time tracking dashboards, alerts, authentication 
apps and crowdsourced consumer data. 

• Apply real-time intelligence to data from your consumers 
as they engage with your connected environments and 
touch points using their smartphones.

PHYGITAL WORLD 
AROUND YOU
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Support and drive customer or employee 
centricity, satisfaction, retention and loyalty.   

The Connected eXperience Platform supports:

• Effortless value delivery enabling brands to improve 
the customer experience,

• Drive sales and gain actionable insights by enhancing 
existing programs with digital capabilities. 

• Micro-incentive driven brand engagement, means 
consumers are incentivised not only for purchase, 
but also for desirable behaviour and interaction with 
brands. 

DRIVING PHYGITAL 
LOYALTY
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ARE YOU READY TO GIVE YOUR 
BRAND THE PHYGITAL ADVANTAGE? 

• Turn any type of product, packaging, or physical 
brand asset into a connected communication                 
touch-point.

• Connect brand assets to the wider digital ecosystem 
to drive holistic engagement and direct-to-consumer 
applications.

• Detect market activity, with instant verification of 
consumer engagement.

• Recover lost revenues and save costs in enforcement 
with fast item-level visibility from consumer analytics 
and beyond. 

• Mobilise your consumers to authenticate and track 
products in field, building brand trust and loyalty.

• Grow customer loyalty by making every item 
‘always-on’ and enhanced with digital content                               
and experiences.

• Gain real-world insights into who is buying and using 
your products or services, when and where.

• Capture real-time performance measurements and 
feedback from consumers interacting with your 
brand touch-points.

GET IN TOUCH
Schedule a call with us by emailing hello@rippl.tech to discuss how 
you can leverage the Connected eXperience Platform to give your 
brand the Phygital Advantage.   
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About

rippl is a blend of intelligent technology and creative 

experience design, driven grounding experiences in 

real consumer needs, user experience and behavioral 

psychology. 

Founded with a vision of effortlessly bridging the 

physical and digital world, the Connected eXperience 

Platform is developed by rippl to serve as the essential 

platform for brand and consumer relationships.

We enable any business to actively engage 

with the connected, always-on consumer in any 

physical environment through an end-to-end 

experience platform; specially designed to induce 

habitual engagements from consumers through 

the delivery of highly relevant, personalised 

experiences that encourage interactions, form 

strong emotional bonds and ultimately drive sales. 


