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Unit 1: Individual Project (Pearson-set) 
 
 

Unit code Y/616/1709 

Unit type Core 

Unit level 4 

Credit value 15 

Introduction 

Within the field of creative media production there are many separate 

disciplines/specialisms to focus on. The main purpose of this unit is to provide 

students with the opportunity to discover personal strengths and inform independent 

practice within the creative media production industry. 

This unit is designed to apply creative practice in response to a theme and topics set 

by Pearson. Students will carry out and apply the knowledge and skills developed 

through other areas of their studies to complete and present an individual project. 

Wherever possible the unit will simulate working studio conditions, which will enhance 

and develop professional industry skills and practice. 

The ability to define, plan and undertake a project is a critical set of skills throughout 

the various roles within the creative industries. Identifying appropriate information 

and analysing this to formulate clear solutions is required to underpin many of the 

processes that inform creative practice. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain the specialisms within creative media production, based on research into 

historic and contemporary precedents 

2. Develop individual creative solutions in response to a given brief 

3. Present a resolved proposition to an identified audience 

4. Evaluate a resolved proposition in response to audience feedback and personal 

reflection. 
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Essential content 

 
LO1 Explain the specialisms within creative media production, based on 

research into historic and contemporary precedents 

 
Primary and secondary research 

 
Thematic research (visual and contextual references) 

Research ethics and working practices 

Examples of opportunities within creative media production 

Interpretation and evaluation of contexts 

LO2 Develop individual creative solutions in response to a given brief 

 
Project and time management plans 

The elements and principles of creative media production 

Equipment, techniques and processes: 

Suitability of selected equipment, techniques and processes. 

 
Health, safety, and safe working practices 

Project reports and project evaluations 

LO3 Present a resolved proposition to an identified audience 

 
Presentation formats: 

Industry-standard presentation software 

Hierarchy of text-based and visual information 

Presentation timing, structure and delivery 

Selection and editing of content 

Presentation skills. 

 
Understanding audiences 
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LO4 Evaluate a resolved proposition in response to audience feedback and 

personal reflection. 

 
Creative, cultural, social, political, economic trends and contexts 

Industry-specific terminology 

Reflective practice 

Project diary/journal 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain the specialisms within creative media 

production, based on research into historic and 

contemporary precedents 

 
 

 
LO1 LO2 

D1 Plan and manage an 

independent project, 

informed by historical 

and contemporary 

contexts, through 

experimentation 

P1  Research historical 

and  contemporary 

creative   media 

production related to own 

area of specialism 

P2 Analyse research 

findings to reach 

coherent conclusions 

M1 Evaluate research to 

inform creative media 

production 

experimentation 

LO2 Develop individual creative solutions in response 

to a given brief 

P3 Evaluate a brief to 

identify areas for 

exploration 

P4 Develop alternative 

solutions, through 

experimentation and 

testing, in response to a 

given theme and topic 

M2 Assess alternative 

solutions in order to 

develop a final 

proposition 

LO3 Present a resolved proposition to an identified 

audience 

 

 
LO3 LO4 

D2 Reflect upon own 

performance in managing 

a project, highlighting 

areas of good practice 

and for improvement 

P5 Present a resolved 

project outcome to an 

audience 

P6 Use industry-standard 

presentation software 

M3 Justify creative media 

production outcomes 

through discourse and 

debate 

LO4 Evaluate a resolved proposition in response to 

audience feedback and personal reflection 

P7 Explore how own work 

relates to historical and 

contemporary precedents 

P8 Evaluate audience 

feedback in relation to 

own reflection 

M4 Analyse the 

relationship between own 

techniques and processes 

and those of precedents 



 

© Copyrighted. For viewing purposes only. 

Recommended resources 

 
Textbooks 

BASSOT, B. (2017) The Reflective Journal. 2nd ed. Basingstoke: Palgrave Macmillan. 

DAVIES, R. (2013) Introducing the Creative Industries: From Theory to Practice. 

London: SAGE Publications Ltd. 

ESS, C. (2015) Digital Media Ethics. 2nd ed. Cambridge, UK: Polity. 

HANSEN, A. (2013) Media and Communication Research Methods. Basingstoke: 

Palgrave Macmillan. 

GAUNTLETT, D. (2015) Making Media Studies: The Creativity Turn in Media and 

Communications Studies. New York: Peter Lang. 

BROUGHTON, P. (2013) Life's a Pitch. London: Portfolio Penguin. 

ROBERTS-BRESLIN, J. (2012) Making Media: Foundations of Sound and Image Production. 

New York: Focal Press. 

 
Links 

This unit links to the following related units: 

Unit 2: Creative Media Industry 

Unit 3: Professional Practice 

Unit 36: Collaborative Project (Pearson-set) 

Unit 37: Personal Professional Development 
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Unit 2: Creative Media Industry 
 
 

Unit code L/616/1710 

Unit type Core 

Unit level 4 

Credit value 15 

Introduction 

Creative media production exists within the broader context of the creative industries. 

This sector is one of the most valuable and fastest-growing economic areas in most of 

the world. While the creative industries include a very broad spectrum of practices, 

many are closely related and share both creative processes and required skills. In 

addition, with the increase in the use of technologies, there are continued 

convergences between creative practices and their associated professions. 

In this unit, students will explore both the creative industries and the specific areas of 

creative media production. By developing a broad contextual understanding of the 

industry, business practices, and specific skills, students will be able to situate their 

own work and skills within the specific industries and the wider sector. 

Topics covered in the unit include: the creative industry sector, creative media 

production fields, sector economics, company types, roles within creative media 

production, relationships between creative media production companies and roles, 

the history of the industry, planning for the future. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Discuss the relationship between creative media production and the creative 

industries, based on historic and contemporary precedents 

2. Explain the different forms of company and employment within the creative 

industries 

3. Evaluate the roles and relationships within a specific area of creative media 

production 

4. Analyse factors that may affect the future development of a specific area of 

creative media production. 
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Essential content 

 
LO1 Discuss the relationship between creative media production and the 

creative industries, based on historic and contemporary precedents 

 
The creative industries: 

Subject areas: film, television, radio, podcasting, web design & development, 

app design & development, visual effects, motion graphics, games design & 

development 

History of the sector 

Economics. 

Creative media production: 

Subject areas 

Development of specific subject area(s). 

 
Relationships in/between creative media production and the creative industries 

 
LO2 Explain the different forms of company and employment within the 

creative industries 

 
Company types: 

Partnerships: limited liability partnerships 

Limited Companies: public limited companies, private limited companies, 

unlimited companies, sole trader. 

 
Employment: 

Self-employed 

Employed. 

Legislation/Regulation/Taxation: 

Legislation: company/corporate, employment 

Regulation: company/corporate, individual 

Taxation: company/corporate tax, employment tax, income tax, local/national tax 

Tax breaks/Incentives: supporting specific industries, developing growth. 
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LO3 Evaluate the roles and relationships within a specific area of creative media 

production 

 
Roles: 

Production roles 

Creative roles 

Management roles 

Technical roles 

Support roles. 

Relationships: 

Management/hierarchies 

Workflow relationships 

Creative relationships 

Support relationships. 

 
LO4 Analyse factors that may affect the future development of a specific area 

of creative media production. 

 
Economic factors: 

Global/National/Regional economies 

Impact of broader economies. 

Political factors: 

Government change 

Legislative changes 

Tax changes. 

Technological factors: 

New/obsolete technologies 

New formats 

New distribution channels. 

 
Social factors: 

Demographic change 

Influencers. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Discuss the relationship between creative media 

production and the creative industries, based on 

historic and contemporary precedents 

 
 

 
D1 Analyse the economic 

impact of the creative 

industries in relation to 

the national economy for 

a specific geographic 

location 

P1 Examine what is 

meant by the creative 

industries, in relation to 

subject areas and 

economic sectors 

P2 Explain the 

relationship between 

creative media 

production and the 

creative industries 

M1 Evaluate the 

economic value of the 

creative industries for a 

specific geographic 

context 

LO2 Explain the different forms of company and 

employment within the creative industries 

 

 
LO2 LO3 

D2 Evaluate how roles 

within creative media 

production may change 

based on the form of 

company or employment 

P3 Explain the different 

forms of company that 

practise within the 

creative industries 

P4 Evaluate forms of 

employment in the 

creative industries 

M2 Discuss the benefits 

and challenges of self- 

employment within the 

creative industries 

LO3 Evaluate the roles and relationships within a 

specific area of creative media production 

P5 Describe the different 

roles associated with 

practice within a specific 

area of creative media 

production 

P6 Evaluate the way in 

which roles and 

relationships differ 

between media 

production contexts 

M3 Assess the workflow 

relationships that enable 

effective development of 

work within a specific 

area of creative media 

production 
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Pass Merit Distinction 

LO4 Analyse factors that may affect the future 

development of a specific area of creative media 

production 

 
 

 
D3 Assess the ways in 

which government policy 

may have a positive or 

negative effect on the 

future development of 

creative media 

production 

P7 Discuss the factors 

that influence the 

creative industries and 

creative media 

production 

P8 Analyse the way that 

factors may influence the 

future development of 

creative  media 

production 

M4 Evaluate the 

connection between 

factors that influence the 

development of creative 

media production 
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Recommended resources 

 
Textbooks 

ALBARRAN, B. (2016) The Media Economy (Media Management and Economics Series). 

2nd ed. London: Routledge. 

HAVENS, T. (2016) Understanding Media Industries. Oxford: Oxford University Press. 

HOPE, S. (2015) Media Career Guide: Preparing for Jobs in the 21st Century. 

10th ed. Boston: Bedford/St. Martin's. 

INDUSTRIES, M. (2016) Media Industries: Perspectives on an Evolving Field. 

CreateSpace Independent Publishing Platform. 

LOWE, G. (2016) Managing Media Firms and Industries. New York: 

Springer International Publishing. 

 
Websites 

 

creativeindustriesfederation.com Creative Industries Federation 

(General Reference) 

creativeskillset.org CreativeSkillSet 

(General Reference) 

eccia.eu European Creative and Cultural Industries 

Alliance 

(General Reference) 

londonmultimedia.org International Creative Industries Alliance 

(General Reference) 

mediaindustriesjournal.org Media Industries 

(Research) 

 
Links 

This unit links to the following related units: 

Unit 1: Individual Project (Pearson-set) 

Unit 3: Professional Practice 

Unit 4: Audio Practices 

Unit 7: Film & Television Practices 

Unit 10: Journalism Practices 

Unit 13: Web & App Development Practices 

Unit 16: Motion Graphics Practices 

Unit 19: Visual Effects Practices 
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Unit 3: Professional Practice 
 
 

Unit code R/616/1711 

Unit type Core 

Unit level 4 

Credit value 15 

Introduction 

The creative industries are always changing in response to development in 

technology, social change and cultural conditions. Developing an awareness of the 

breadth of the industry; and the opportunities and challenges within, is a key skill for 

those entering the field. Evaluating one’s own aims and ambitions, in relation to the  

roles within the industry, allows for planning and growth toward a desired future. 

As well as defining and pursuing career goals, creative practitioners must schedule 

time, both to reflect and plan for personal professional development. This can help 

those working in creative industries to find inspiration and innovate, as well as 

prepare for external factors, such as keeping up with trends and new developments in 

their specialist field. 

The aim of this unit is to support students in developing their reflective practice and 

defining areas for personal professional development; in the context of a growing 

awareness of the broad scope of creative media production. Students will define and 

implement personal professional development plans; through an investigation of the 

skills necessary to successfully pursue a career in the creative industries. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explore the creative media production professions, through research into historic 

and contemporary precedent 

2. Discuss personal career goals in relation to the range of roles and subjects in the 

creative industries 

3. Define personal development plans, highlighting areas to support specific career 

goals and general skills 

4. Critically reflect on the achievement of personal development goals and plan for 

the future. 
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Essential content 

 
LO1 Explore the creative media production professions, through research into 

historic and contemporary precedent 

 
Historic development of creative media production: 

Filmmaking 

Television 

Radio 

Web 

App 

Games. 

Contemporary creative media production: 

Media/platform conversion 

New technologies 

Multi-skilling. 

 
Creative media production professions: 

Designer 

Producer 

Director 

Scriptwriter 

Developer. 

 
LO2 Discuss personal career goals in relation to the range of roles and subjects 

in the creative industries 

 
Careers in creative media production 

 
Organisational structures in creative media production: 

Roles 

Company structures 

Freelance versus employed. 

Personal career planning 
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LO3 Define personal development plans, highlighting areas to support specific 

career goals and general skills 

 
Defining career goals 

 
Planning and conducting a skills audit 

Employability skills and qualities 

Subject-specific skills 

Transferable skills 

 
Type of professional development activities 

SMART target setting 

LO4 Critically reflect on the achievement of personal development goals and 

plan for the future. 

The role of reflection for creative practitioners 

Methods to record reflection: 

Annotations 

Blogs 

Case studies 

Journals 

Photographs 

Planning 

Sketchbooks 

Skills audit 

Videos. 

Importance of updating professional development plans regularly 

How reflective practice can assist lifelong learning 



 

© Copyrighted. For viewing purposes only. 

Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explore the creative media production professions, 

through research into historic and contemporary 

precedent 

 
 

 
LO1 LO2 

D1 Analyse the change 

in skills and knowledge 

required for a chosen 

creative media 

production industry role, 

through time 

P1 Examine the development 

of the creative media 

production industry 

P2 Discuss the creative 

media production industry 

through a review of the work 

of a chosen practitioner 

M1 Evaluate the historic 

development of the 

creative media production 

industry as it relates to 

chosen pathway 

LO2 Discuss personal career goals in relation to the range 

of roles and subjects in the creative industries 

P3 Examine own knowledge 

and skills in relation to those 

required to work in the 

creative media production 

industry 

P4 Explore the careers and 

roles within the creative 

media production industry, 

with specific emphasis on 

chosen pathway 

M2 Discuss the 

importance of skills and 

knowledge that are 

common between 

different creative media 

production roles 

LO3 Define personal development plans, highlighting 

areas to support specific career goals and general skills 

 

 
LO3 LO4 

D2 Analyse own future 

development plans in 

relation to personal 

professional 

development towards a 

specific role within 

creative media 

production 

P5 Define areas for personal 

professional development to 

support growth towards a 

chosen career 

P6 Create a personal 

development plan, 

recognising skills and 

knowledge gained in 

education and in 

professional practice 

M3 Compare the types of 

development that may be 

achieved in education 

versus those achieved in 

professional practice 
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Pass Merit Distinction 

LO4 Critically reflect on the achievement of personal 

development goals and plan for the future 

 

P7 Evaluate own 

development in relation to 

defined goals 

P8 Present future planning 

for own development, 

considering both education 

and employment 

M4 Assess own personal 

professional development, 

and further skills and 

knowledge necessary to 

gain employment in 

creative media production 
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Recommended resources 

 
Textbooks 

BARTON, G. (2016) Don't Get a Job... Make a Job: How to make it as a creative graduate. 

London: Laurence King. 

COTTRELL, S. (2015) Skills for Success: Personal Development and Employability. 3rd ed. 

London: Palgrave. 

DAVIES, R. (2013) Introducing the Creative Industries: From Theory to Practice. 

London: SAGE Publications Ltd. 

HESMONDHALGH, D. (2012) The Cultural Industries. 3rd ed. London: 

SAGE Publications Ltd. 

HOWKINS, J. (2013) The Creative Economy: How People Make Money from Ideas. 

2nd ed. London: Penguin. 

KIRTON, B. (2012) Brilliant Workplace Skills for Students and Graduates. 

Harlow: Prentice Hall/Pearson. 

TROUGHT, F. (2012) Brilliant Employability Skills. Harlow: Pearson. 

 
Websites 

 

mindtools.com Mind Tools 

Homepage (General 

Reference) 

nationalcareersservice.direct.gov.uk National Career Service 

Homepage 

(General Reference) 

skillsyouneed.com Skills You Need 

Homepage (General 

Reference) 

 
Links 

This unit links to the following related units: 

Unit 1: Individual Project (Pearson-set) 

Unit 2: Creative Media Industry 

Unit 36: Collaborative Project (Pearson-set) 

Unit 37: Personal Professional Development 

Unit 71: Work-based Learning 
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Unit 10: Journalism Practices 
 
 

Unit code A/616/1718 

Unit Level 4 

Credit value 15 

Introduction 

Working as a journalist can be a very demanding job. Journalists often have to work to 

very tight deadlines and they need to ensure that the words they use and the way 

they use them are clear and effective in communicating with the target audience. 

Their stories must also follow the practices recognised in industry as essential to 

grammar, law and ethics. Accurate research using responsible news-gathering 

methods is fundamental. Understanding their audience is also vital to the journalist’s  

job. All of this will influence their choice of words, as well as the style and structure of 

their writing. 

This unit aims to develop students’ abilities to research and produce understandable 

and accurate stories which will enable them to work in the journalism industry. 

On successful completion of this unit, a student will have the knowledge and skills 

needed to gather information from both primary and secondary sources, to use this 

information to produce material for publication or broadcast, and develop their 

understanding of the responsibilities and obligations of working in the industry. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain the legal, ethical and professional responsibilities of journalists 

2. Develop material for news stories, based on research and analysis of diverse 

sources 

3. Create stories, for different media formats, using industry-standard protocols and 

practices 

4. Review stories in order to identify points for editing and revision. 
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Essential content 

 
LO1 Explain the legal, ethical and professional responsibilities of journalists 

 
Legal responsibilities: 

Discrimination law 

Defamation law 

Contempt Copyright 

Official secrets legislation 

Children and young persons 

Victims of sexual assault. 

Ethical and professional responsibilities: 

Treatment of sensitive topics 

Equality and  diversity 

Privacy and intrusion 

Harassment 

Right of reply 

Using clandestine devices 

Undercover reporting 

Payments to criminals 

Chequebook journalism 

Talking to terrorists 

Industry codes of Practice. 

Professional responsibilities: 

Objectivity 

Accuracy 

Truth 

Fairness 

Balance 

Confidentiality 

Protection of sources. 
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LO2 Develop material for news stories, based on research and analysis of 

diverse sources 

 
Material for news stories: 

Contemporaneous notes 

Recording interviews 

Quotes 

Background material 

‘Vox pops’ – interviewing members of the public 

Still images 

Audio 

Video. 

Sources: 

Primary sources: Contacts, eyewitnesses, protagonists, informed experts 

Secondary sources: Books, internet, cuttings, news libraries, archives. 

Legal & ethical issues: 

Source accuracy 

Source validity 

Checking/Cross-checking 

Source anonymity 

On the record/Off the record. 
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LO3 Create stories, for different media formats, using industry-standard 

protocols and practices 

 
Media formats: 

Print 

Online 

Radio 

Television. 

Industry-standard protocols and practices: 

Spelling, punctuation and grammar 

House style guides 

Validating sources 

Interpreting data 

Following guidelines 

Avoiding misrepresentation 

Objectivity. 

 
LO4 Review stories in order to identify points for editing and revision. 

 
Editing: 

Sub-editing 

Re-writing 

Font size and layout 

Spelling, punctuation and grammar 

Cues, voiceovers and links for broadcast. 

Revision: 

Proofreading: Clarity, vocabulary, grammar, syntax, spelling, punctuation 

Professional check for legal and ethical issues 

Technical quality 

Aesthetic quality. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain the legal, ethical and professional 

responsibilities of journalists 
 
LO1 LO2 

D1 Evaluate the gathering 

and development of news 

sources to confirm that 

legal and ethical 

responsibilities are 

maintained throughout 

the process 

P1 Discuss the legal and 

ethical responsibilities of 

journalists 

P2 Explain the 

professional 

responsibilities of 

journalists 

M1 Assess the legal, 

ethical and professional 

responsibilities of 

journalists, through 

examples 

LO2 Develop material for news stories, based on 

research and analysis of diverse sources 

P3 Collect material from 

diverse sources for use in 

a range of news stories 

P4 Develop material for a 

range of news sources 

which adds description, 

emotion and human 

interest to those stories 

M2 Evaluate sources to 

confirm accuracy and 

validity 

LO3 Create stories, for different media formats, using 

industry-standard protocols and practices 
 
LO3 LO4 

D2 Critically analyse edits 

and revisions to created 

news stories, to ensure 

that accuracy and clarity 

are maintained in the 

final versions 

P5 Develop stories using 

industry-standard 

protocols and practices 

P6 Create news stories for 

different media formats 

M3 Compare the types of 

information and sources 

required for stories in 

different media formats 

LO4 Review stories in order to identify points for 

editing and revision 

P7 Sub-edit news stories 

for different media 

formats, produced by 

others 

P8 Review news stories in 

different formats, to 

identify the need for 

editing and revision 

M4 Evaluate review and 

sub-editing, to make 

revisions to news stories 
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Recommended resources 

 
Textbooks 

CALCUTT, A. (2011) Journalism Studies: A Critical Introduction. London: Routledge. 

CHOUDHARY, R. (2010) Journalism Ethics. New Delhi: Centrum Press. 

CONBOY, M. (2012) Journalism Studies: The Basics. London: Routledge. 

FROST, C. (2015) Journalism Ethics and Regulation. 4th ed. London: Routledge. 

HARCUP, T. (2015) Journalism: Principles and Practice. 3rd ed. New York: Sage 

Publications Ltd. 

KNIGHT, M. (2013) Social Media for Journalists: Principles and Practice. 

New York: Sage. 

MARTIN, R. (2011) Living Journalism: Principles & Practices for an Essential Profession. 

1st ed. London: Routledge. 

RANDALL, D. (2016) The Universal Journalist: Expanded and Updated. London: 

Pluto Press. 

STARKEY, G. & CRISELL, A. (2009) Radio Journalism. New York: Sage. 

 
Websites 

 

bbc.co.uk BBC Academy 

Journalism Skills 

journalistsresource.org Journalist’s Resource 

(General Reference) 

mcnaes.com McNaes’s Essential Law for 

Journalists 

(General Reference) 

nctj.com National Council for the Training of 

Journalists 

Homepage (General 

Reference) 

newsassociates.co.uk News Associates 

Homepage (General 

Reference) 



 

© Copyrighted. For viewing purposes only. 

Links 

This unit links to the following related units: 

Unit 11: Journalism and Society 

Unit 28: Investigative Journalism 

Unit 29: Shorthand 

Unit 33: Reportage 

Unit 40: Advanced Journalism Studies 

Unit 51: Magazine & Feature Production 

Unit 56: Documentary 

Unit 57: Specialist Journalism 

Unit 63: Market Research 

Unit 72: News & Editorial 
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Unit 11: Journalism & Society 
 
 

Unit code F/616/1719 

Unit Level 4 

Credit value 15 

Introduction 

Journalism plays an important role in society. The role of the journalist includes 

providing us with first-hand accounts of news and events, in-depth research into the 

people and events that shape our world, feature stories, editorial commentary, and 

more. 

Journalists work in complex social, political and legal contexts and, in order to be 

successful, need to have a firm grasp of these contexts and how they can constrain 

their work. 

Throughout this unit, students will explore the relationship between journalism and 

society, and the social and institutional contexts within which journalist are expected 

to work. Students will consider a range of institutions that produce journalistic 

content across a range of platforms, both traditional and digital. 

Students will gain an understanding of the different legal and ethical constraints that 

journalists work within to be able to explain how these affect production content and 

output across a range of products. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Discuss the professional, social and practical contexts of journalism, through 

historical and contemporary precedents 

2. Assess the relationship between journalism and audience 

3. Evaluate the impact of institutions and organisations on journalism and 

journalistic output 

4. Analyse the legal and ethical issues associated with journalism. 
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Essential content 

 
LO1 Discuss the professional, social and practical contexts of journalism, 

through historic and contemporary precedents 

 
Professional contexts: 

Selection of news stories according to output 

Construction of news stories 

Newsroom culture 

News agendas 

Editorial decisions: News values, bias, agenda setting, house style 

Sources of news 

Ownership of news production 

Commercial considerations 

Technological resources. 

Social contexts: 

Political 

Economic 

Religious 

Cultural 

Social 

Local/Regional/Global. 
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LO2 Assess the relationship between journalism and audience 

 
Audiences: 

Categorisation of audiences: Socio-economic status, ethnicity, gender, 

psychographics, geodemographics 

Income generation through audience and advertising 

Perceptions of audiences 

Audience type: Readers, viewers, listeners, consumers, citizens 

Audience need 

Theories of audience: Passive models, active models. 

 
Audience perceptions of journalists: 

Positive 

Negative. 

Audience rights: 

Statutory complaints procedure 

Right of reply 

Press freedom versus individual privacy. 

 
LO3 Evaluate the impact of institutions and organisations on journalism and 

journalistic output 

 
Organisations/Institutions: 

Local and national governments 

Media imperialism 

Media ownership 

State and private ownership 

Use of courts to prevent publication. 

 
Agenda of media owners: 

Inter-media competition 

Models of free market media structures. 
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LO4 Analyse the legal and ethical issues associated with journalism. 

 
External constraints: 

Censorship 

Court of Human Rights 

Political spin 

Lobby system 

Libel 

Slander and discrimination law 

Official Secrets Act 

Reporting restrictions. 

 
Journalistic objectives: 

Freedom of speech 

Professional status 

Membership of unions 

Campaigning groups. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Discuss the professional, social and practical contexts 

of journalism, through historical and contemporary 

precedents 

 
 

LO1 LO2 

D1 Critically evaluate 

how changes in the role 

of journalism have 

transformed the 

position and perception 

of audiences, through 

contemporary and 

historic precedent 

P1 Discuss the development 

of journalism through 

historical and contemporary 

precedents 

P2 Explain the professional, 

social and practical contexts 

of journalism 

M1 Analyse differences in 

the professional, social and 

practical aspects of 

journalism for different 

media formats 

LO2 Assess the relationship between journalism and 

audience 

P3 Explain the different 

types of audiences for 

journalism 

P4 Assess the way that 

audience perceptions of 

journalism and journalists 

varies across different 

media formats 

M2 Evaluate the way that 

audience rights inform the 

output of journalism 

productions 

LO3 Evaluate the impact of institutions and organisations 

on journalism and journalistic output 
 
LO3 LO4 

D2 Critically analyse the 

way that organisations 

and institutions 

influence the legal and 

ethical functions of 

journalism 

P5 Discuss the role of 

institutions and 

organisations in relation to 

journalism 

P6 Explore the ways that 

media ownership influences 

the way that journalism is 

presented 

M3 Assess the impact of 

institutions and 

organisations on journalism 

and journalistic output 

LO4 Analyse the legal and ethical issues associated with 

journalism 

P7 Explain legal issues that 

may influence journalism 

P8 Discuss the ethical 

challenges associated with 

journalism and factual 

reporting 

M4 Evaluate the challenges 

associated with matters ‘in 

the public interest’ and 

ethical journalism 
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Recommended resources 

 
Textbooks 

CALCUTT, A. (2011) Journalism Studies: A Critical Introduction. London: Routledge. 

CLIFFORD, G. et al. (2009) Normative Theories of the Media: Journalism in Democratic 

Societies (History of Communication). 1st ed. Champaign, IL: University of Illinois Press. 

LEE-WRIGHT, P. (2011) Changing Journalism (Communication and Society). 

London: Routledge. 

LLOYD, J. & TOOGOOD, L. (2015) Journalism and PR: News Media and Public Relations in 

the Digital Age. London: I.B.Tauris. 

MCBRIDE, K. & ROSENSTIEL, T. (2013) The New Ethics of Journalism: Principles for the 

21st Century. New York: Sage. 

MCQUAIL, D. (2013) Journalism & Society. London: Sage. 

PETERS, C. (2012) Rethinking Journalism: Trust and Participation in a Transformed News 

Landscape. London: Taylor & Francis Ltd. 

QUINN, F. (2015) Law for Journalists. London: Pearson Education Ltd. 

 
Websites 

 

journalistsresource.org Journalist’s Resource 

Homepage 

(General Reference) 

mcnaes.com McNaes’s Essential Law for 

Journalists 

Homepage (General 

Reference) 

nctj.com National Council for the Training of 

Journalists 

(General Reference) 

newsassociates.co.uk News Associates 

Homepage (General 

Reference) 

https://www.google.co.uk/aclk?sa=l&ai=DChcSEwiKy__a3vvTAhXGu-0KHVvKAk8YABAIGgJkZw&sig=AOD64_2WEjZIEyUNZBFG7Hi3ovew9dGvMg&ctype=5&rct=j&q&ved=0ahUKEwiL3Pza3vvTAhUqBMAKHbpAB7kQwzwIBA&adurl
https://www.google.co.uk/aclk?sa=l&ai=DChcSEwiKy__a3vvTAhXGu-0KHVvKAk8YABAIGgJkZw&sig=AOD64_2WEjZIEyUNZBFG7Hi3ovew9dGvMg&ctype=5&rct=j&q&ved=0ahUKEwiL3Pza3vvTAhUqBMAKHbpAB7kQwzwIBA&adurl
https://www.google.co.uk/aclk?sa=l&ai=DChcSEwiKy__a3vvTAhXGu-0KHVvKAk8YABAIGgJkZw&sig=AOD64_2WEjZIEyUNZBFG7Hi3ovew9dGvMg&ctype=5&rct=j&q&ved=0ahUKEwiL3Pza3vvTAhUqBMAKHbpAB7kQwzwIBA&adurl
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Links 

This unit links to the following related units: 

Unit 12: Digital Page Production 

Unit 28: Investigative Journalism 

Unit 29: Shorthand 

Unit 33: Reportage 

Unit 40: Advanced Journalism Studies 

Unit 51: Magazine & Feature Production 

Unit 57: Specialist Journalism 

Unit 59: Podcast Production 

Unit 72: News & Editorial 
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Unit 12: Digital Page Production 
 
 

Unit code T/616/1720 

Unit Level 4 

Credit value 15 

Introduction 

Effective and professional page design are essential factors in ensuring many media 

products get their messages across to their audiences. As the media becomes more 

convergent, traditional print and online page production skills are merging as digital 

techniques utilise a range of design and layout processes. 

This unit introduces the key concepts behind the visual, aesthetic and experimental 

elements of traditional and digital page production, as well as the focus on 

juxtaposition between text and image. 

Through practical production, students will be exposed to the underpinning theory 

and practice of page design across both traditional print and modern online page 

production. 

On successful completion of this unit, students will be able to apply digital page 

production techniques to produce examples of traditional print and online pages 

which fully comply with all relevant industrial codes of practice. Students will also be 

able to evaluate personal methods. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Discuss the principles of page design as they apply to traditional print and digital  

products 

2. Produce page layouts for traditional print and digital output using industry- 

standard tools and techniques 

3. Present final outputs of page layouts, using traditional print and digital formats, in 

response to a brief 

4. Evaluate page production examples, on different types of media, to develop 

strategies for future development of own practice. 
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Essential content 

 
LO1 Discuss the principles of page design as they apply to traditional print and 

digital products 

 
Principles and practices: 

Legal and ethical codes 

Grammatical conventions. 

Page design: 

House style 

Lettering 

Use of text 

Use of photos 

Use of illustrations. 

 
LO2 Produce page layouts for traditional print and digital output using industry- 

standard tools and techniques 

 
Content: 

Editorial factors 

Commercial constraints 

Priority of stories 

Attracting viewers 

Audience expectation 

Advertising suitability. 

Software techniques & processes: 

Sources 

Manipulating images 

Scanning 

Content Management Systems (CMS). 
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Text: 

Use of headlines and sub-heads 

Sentence and paragraph layout 

Font usage. 

 
LO3 Present final outputs of page layouts, using traditional print and digital 

formats, in response to a brief 

 
Print production: 

Page sizing 

Paper stock 

Finishing. 

Digital publishing: 

Formats & devices: Web, mobile (tablet/phone), eReader. 

 
LO4 Evaluate page production examples, on different types of media, to develop 

strategies for future development of own practice. 

 
Editorial review: 

Juxtaposition of text and image 

Legal responsibilities 

Ethical  considerations 

Grammatical and factual accuracy. 

Audience response: 

Content and style 

Technical quality 

Aesthetic quality 

Purpose suitability 

Appropriateness. 
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Reflection: 

Self-evaluation 

Comments from others (peers and industry) 

Ideas for improvements 

Responses to feedback. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Discuss the principles of page design as they 

apply to traditional print and digital products 
 
LO1 LO2 

  

P1 Explore the principles 

of page design in 

traditional print and 

digital formats 

P2 Evaluate the 

application of page 

design principles 

through samples of 

traditional print and 

digital documents 

M1 Compare the 

application of page 

design principles in 

traditional print and 

digital formats 

D1 Analyse page 

production principles, 

through precedent, to 

underpin the iterative 

development of page 

design layouts in 

response to a brief 

LO2 Produce page layouts for traditional print and 

digital output using industry-standard tools and 

techniques 

 

P3 Compile the assets 

required to plan a page 

design layout, in 

response to a brief 

P4 Develop page layouts, 

using industry-standard 

tools 

M2 Evaluate alternative 

page layouts, for 

traditional print and 

digital formats, to refine 

a proposal 

 

LO3 Present final outputs of page layouts, using 

traditional print and digital formats, in response to a 

brief 

 
 

LO3 LO4 

D2 Critically evaluate 

own page design and 

production process and 

output, in relation to 

audience and client 

expectation and 

response 

P5 Prepare assets and 

layout material  for 

output in traditional print 

and digital formats 

P6 Produce final outputs, 

using industry-standard 

formats for traditional 

print and digital output 

M3 Analyse ‘proofs’ to 

determine areas for 

modification or 

adjustment prior to final 

output 
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Pass Merit Distinction 

LO4 Evaluate page production examples, on 

different types of media, to develop strategies for 

future development of own practice 

 

P7 Assess final output, 

based on principles of 

page design and 

audience response 

P8 Evaluate own page 

production process, 

identifying areas of good 

practice and areas for 

improvement 

M4 Analyse own page 

design and production, 

in relation to the work of 

others 
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Recommended resources 

 
Textbooks 

CALDWELL, C. (2014) Editorial Design: Digital and Print. 2nd ed. London: 

Laurence King Publishing. 

FRANCHI, F. (2013) Designing News. Berlin: Gestalten. 

HAND, D. (2012) Design for Media: A Handbook for Students and Professionals in 

Journalism, PR, and Advertising. London: Routledge. 

LESLIE, J. (2013) The Modern Magazine: Visual Journalism in the Digital Era. London: 

Laurence King Publishing. 

LEWIS, A. (2016) So You Want to Publish a Magazine? London: Lawrence King Publishing. 

LUPTON, E. (2010) Thinking with Type: A Critical Guide for Designers, Writers, Editors, & 

Students. 2nd ed. New York: Princeton Architectural Press. 

 
Websites 

 

creativebloq.com Creative Bloq 

Homepage 

(Training/General Reference) 

grafik.net Grafik Magazine 

Homepage (General 

Reference) 

itsnicethat.com It’s Nice That 

Homepage (General 

Reference) 

magazinedesigning.com Magazine Design 

Homepage 

(Training) 
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Unit 36: Collaborative Project 

(Pearson-set) 
 

Unit code D/616/1744 

Unit type Core 

Unit level 5 

Credit value 15 

Introduction 

This unit is designed to develop interdisciplinary collaboration and creative 

engagement following a Pearson-set theme. The unit focuses upon the students’ 

engagement with the wider community and provides a platform to explore 

collaborative working practices within creative media production. Students will have 

the opportunity to work in small groups, work with external partners or collaborate as 

an entire cohort to undertake creative media production work as part of a shared 

experience. 

Wherever possible, the unit will simulate working studio conditions, which will 

enhance and develop professional industry skills and practice. 

The ability to define, plan and undertake a project are critical skills throughout the 

various roles within the creative industries. Identifying appropriate information and 

analysing this to formulate clear solutions is required to underpin many of the 

processes that inform applied practice. 

 

*Please refer to the accompanying Pearson-set Assignment Guide and the 

Theme Release document for further support and guidance on the delivery of 

the Pearson-set unit. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain the importance of collaboration as part of creative media production 

2. Plan and manage a collaborative project, based on a defined theme 

3. Develop a finished creative media production, through collaborative working 

practices 

4. Analyse the results of a collaborative process, highlighting the challenges and 

benefits in relation to project outcomes. 
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Essential content 

 
LO1 Explain the importance of collaboration as part of creative media 

production 

 
Collaborative Practice: 

Roles 

Responsibilities. 

Collaborative Workflows: 

Studio practices 

Remote working. 

 
LO2 Plan and manage a collaborative project, based on a defined theme 

Collaborative research 

Analysing research 

Developing a brief: 

Objectives 

Defining roles & responsibilities. 

 
Project planning: 

Deadlines 

Milestones 

Communication 

Deliverables. 

Project management: 

Methodologies 

Recording/Reporting 

Resources/Assets. 
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LO3 Develop a finished creative media production, through collaborative 

working practices 

 
Defining outputs: 

Output relationship to deliverables 

Format 

Production. 

 
Marketing/communication: 

Promoting 

Presenting 

Pitching. 

 

LO4 Analyse the results of a collaborative process, highlighting the challenges 

and benefits in relation to project outcomes 

Reflection 

Audience feedback 

Collaborative review: 

Individual performance 

Group performance 

360-degree feedback. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain the importance of collaboration as part of 

creative media production 
 
LO1 LO2 

D1 Critically evaluate a 

defined theme in 

support of a 

collaborative strategy 

and plan for creative 

media production 

P1 Discuss the roles and 

responsibilities of members of 

a collaborative team in 

creative media production 

P2 Identify the collaborative 

workflows associated with a 

specific type of creative media 

production 

M1 Compare the 

potential benefits of 

studio-based or remote 

collaboration 

LO2 Plan and manage a collaborative project, based on a 

defined theme 

P3 Undertake individual and 

collaborative research to 

define the scope of a project 

P4 Develop a collaborative 

project brief based on a 

defined theme 

M2 Use industry- 

standard project 

management to record 

and report on project 

progress 

LO3 Develop a finished creative media production, 

through collaborative working practices 
 
D2 Critically analyse the 

relationship between 

creative media 

production output and 

marketing, to meet the 

expectations of a 

defined audience 

P5 Produce creative media 

production deliverables, in 

response to a brief, to meet 

deadlines 

P6 Present a finished creative 

media production project, 

highlighting the collaborative 

process 

M3 Outline a 

marketing/promotion 

strategy in support of a 

creative media 

production 

LO4 Analyse the results of a collaborative process, 

highlighting the challenges and benefits in relation to 

project outcomes 

 
 

D3 Use audience 

feedback, personal 

reflection, and 360- 

degree feedback in 

examining the 

effectiveness of 

collaborative process 

P7 Evaluate audience 

feedback, in response to a 

creative media production 

P8 Discuss examples of good 

practice and areas for 

improvement in a 

collaborative creative media 

production 

M4 Critically evaluate 

360-degree feedback of 

own and collaborator 

performance 
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Recommended resources 

 
Textbooks 

BANFIELD, R. (2017) Product Leadership: How Top Product Managers Launch Awesome 

Products and Build Successful Teams. Sebastopol, CA: O'Reilly Media. 

FREEMAN, M. (2016) Industrial Approaches to Media: A Methodological Gateway to 

Industry Studies. London: Palgrave Macmillan. 

HARRIN, E. (2016) Collaboration Tools for Project Managers: How to Choose, Get Started 

and Collaborate with Technology. Newton Square, PA: Project Management Institute. 

LÖWGREN, J. (2013) Collaborative Media: Production, Consumption, and Design 

Interventions. Cambridge, MA: The MIT Press. 

TRAVIS, L. (2017) Customer-driven Playbook. Sebastopol, CA: O’Reilly Media. 

 
Websites 

 

basecamp.com Basecamp 

All sections 

(Development Tool) 

slack.com Slack 

All sections 

(Development Tool) 

trello.com Trello 

All sections 

(Development Tool) 
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Unit 37: Personal Professional Development 
 
 

Unit code H/616/1745 

Unit Level 5 

Credit value 15 

Introduction 

An essential aspect of professional practice is in-depth objective analysis of one’s own 

strengths and weaknesses. This, combined with a clear strategy for presenting one’s 

skills and abilities to potential employers or clients, is critical to future success. 

The aim of this unit is to support students in making the transition from study to 

employment or freelance work. In previous study (Unit 3: Professional Practice) 

students explored the broad areas of professional practice within creative media 

production, and preparing for employment. Building upon this, students will now 

apply their skills and knowledge to the development of a strategy for their future 

career, whether in employment or self-employed. 

Topics included within this unit are: career plans, curriculum vitae (CV) writing, 

interview skills, self-promotional material, legal frameworks, business planning and 

social and professional networks. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Evaluate own skills and abilities in support of future employment or self- 

employment in creative media production 

2. Prepare a business plan, reflecting business structure, legal frameworks and 

legislation related to creative media production 

3. Develop material to support future employment or self-employment 

4. Present own skills, abilities and work to a potential employer or client. 
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Essential content 

 
LO1 Evaluate own skills and abilities in support of future employment or self- 

employment in creative media production 

 
Personal Development Plan: 

Career aspirations 

Mapping own skills to specific job roles 

Career trends 

Career options. 

 
Work shadowing or placement 

 
LO2 Develop material to support future employment or self-employment 

 
Portfolio: 

Print 

Digital 

Still/moving. 

Social Networking 

 
Professional networking: 

Portfolio sites 

Business/social networks 

Blogging. 

Marketing material 

Competitions 

Contacting employers: 

CV 

Letters of application 

Artist/Personal statement. 
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LO3 Prepare a business plan, reflecting business structure, legal frameworks 

and legislation related to creative media production 

 
Small business models: 

Mission statement 

Market needs 

Market approach 

USP 

Costing of creative work 

Cash flow forecast. 

Arts/Creative professional bodies: 

Membership 

Grants 

Residencies/Internships. 

 
Tax liabilities: 

Tax/VAT 

Self-employed/Sole trader. 

 
Legalities: 

Public liability insurance 

Professional indemnity insurance 

Record keeping/Contracts 

Intellectual property (e.g. copyright and licensing laws). 

 
LO4 Present own skills, abilities and work to a potential employer or client. 

 
Client interview/presentation: 

Preparing for interview 

‘Dress for success’ 

Getting interview feedback. 

 
Reflection and evaluation of own work & development 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Evaluate own skills and abilities in support of 

future employment or self-employment in creative 

media production 

 
 

LO1 LO2 

D1 Critically evaluate own 

skills, abilities and work to 

develop material for 

seeking employment, 

highlighting how different 

materials may support 

employment or self- 

employment 

P1 Evaluate own skills and 

knowledge in relation to 

creative   media 

production 

P2 Describe career 

opportunities related to 

own skills and knowledge 

in creative media 

production 

M1 Compare own 

development needs for 

employment against 

those required for self- 

employment 

LO2 Develop material to support future employment 

or self-employment 

P3 Evaluate own work to 

inform the selection of 

material for a 

portfolio/showreel, 

curriculum vitae and 

cover letter 

P4 Prepare a portfolio of 

material to be used in 

seeking employment 

M2 Justify the selection of 

material for a 

portfolio/showreel and 

curriculum vitae, in 

relation to how they will 

support future 

employment prospects 

LO3 Prepare a business plan, reflecting business 

structure, legal frameworks and legislation related to 

creative media production 

 
 

D2 Critically analyse the 

business  requirements 

for a small company 

working in creative media 

production, to make the 

case for investment in a 

business plan 

P5 Discuss the business 

structures, legal 

frameworks  and 

legislation associated with 

creative   media 

production 

P6 Develop a business 

plan for a small creative 

media production 

company 

M3 Integrate market 

research and industry 

trends into a business 

plan 
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Pass Merit Distinction 

LO4 Present own skills, abilities and work to a 

potential employer or client 
 
D3 Critically evaluate 

comments from a 

potential employer or 

client, to improve 

presentation techniques 

and materials 

P7 Reflect on own skills 

and work, to prepare a 

presentation to a 

potential employer or 

client 

P8 Present own work, 

skills and abilities to a 

potential employer or 

client 

M4 Justify the selection 

of work for presentation 

to a potential employer 

or client, in regard to 

their ability to show own 

skills and abilities 
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Recommended resources 

 
Textbooks 

COTTRELL, S. (2015) Skills for Success: Personal Development and Employability. 

3rd ed. London: Palgrave. 

GREGORY, G. (2008) Careers in Media and Film: The Essential Guide. London: 

SAGE Publications Ltd. 

HESMONDHALGH, D. (2012) The Cultural Industries. 3rd ed. London: 

SAGE Publications Ltd. 

HOPE, S. (2015) Media Career Guide: Preparing for Jobs in the 21st Century. 

10th ed. Boston: Bedford/St. Martin's. 

HOWKINS, J. (2013) The Creative Economy: How People Make Money from Ideas 

2nd ed. London: Penguin. 

 
Websites 

 

mindtools.com Mind Tools 

All sections 

(General Reference) 

nationalcareersservice.direct.gov.uk National Career Service 

All sections 

(Development Tool) 

skillsyouneed.com Skills You Need 

All sections 

(General Reference) 
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Unit 40: Advanced Journalism Studies 
 
 

Unit code T/616/1748 

Unit Level 5 

Credit value 30 

Introduction 

Modern journalism requires individuals to work across different roles and to be able 

to produce material for different media formats. Developments in technology and 

social media have not only broadened who can engage with journalism, but also 

where journalists can source material, publish and broadcast, as well as making that 

information more instantaneous. This has increased the pressures on journalists to 

produce stories faster, but still maintaining ‘best practice’ in media law, journalism 

ethics and grammatical presentation. 

The treatment of stories and editorial judgement have also developed as journalists 

seek to communicate material relating to a single story across a range of media 

platforms such as traditional print, broadcast (audio and moving image), online and 

social media. 

Through this unit, students will develop their practical and technical skills as well as 

their legal, ethical and writing competence so that they can handle more contentious 

and controversial subjects, issues and topics in a confident and professional manner. 

Students will develop an awareness of the importance and significance of a multi - 

vocational and cross-platform approach to the coverage of material in a digital age. 

Students will also consider how digital journalism has created the need for global 

perspective. 

This unit is intended to provide Centres with a framework to support students to 

develop in-depth knowledge and skills associated with the specialist subject. As a 30- 

credit unit, delivered over an extended period, Centres will have the option to provide 

consideration of broad areas of the subject followed by greater specialisation, based 

on either local needs or student areas of interest. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain how developments in digital technology have impacted on the methods 

by which journalism works across different media platforms 

2. Evaluate the changes in media law and journalism ethics with regard to the 

internet and social media 

3. Develop a news story or feature proposal, for an identified topic, with outputs 

that are suitable for different media platforms 

4. Present a finished work of journalism production, for a given media, that 

conforms to industry-standard codes and conventions. 
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Essential content 

 
LO1 Explain how developments in digital technology have impacted on the 

methods by which journalism works across different media platforms 

 
Digital technology: 

Role of social media 

Sourcing digitally-based information. 

 
Research methodology: 

Primary sources 

Secondary sources 

Interview techniques 

Qualitative research 

Quantitative research. 

Multi-vocational skills: 

Research and write 

Edit and present. 

 
LO2 Evaluate the changes in media law and journalism ethics with regard to the 

internet and social media 

 
Legal issues: 

Representation 

Defamation. 

Ethical issues: 

Source protection 

Children and young people 

Privacy 

Intrusion 

Harassment. 
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LO3 Develop a news story or feature proposal, for an identified topic, with 

outputs that are suitable for different media platforms 

 
Analysing the brief: 

Topic 

Aims/Objectives 

Potential sources 

Research methods. 

Cross-platform: 

Print 

Online 

Moving image 

Audio 

Social media. 

 
LO4 Present a finished work of journalism production, for a given media, that 

conforms to industry-standard codes and conventions 

 
Finished product: 

Media requirements 

Technical quality 

Aesthetic quality. 

Production skills: 

Legal and ethical suitability 

Technical competence 

Time management 

Team working 

Gaining audience feedback. 



 

© Copyrighted. For viewing purposes only. 

Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain how developments in digital technology 

have impacted on the methods by which journalism 

works across different media platforms 

 
 

LO1 LO2 

D1 Critically evaluate the 

ways in which the 

journalism profession 

has responded to the 

legal and ethical 

challenges raised by 

technological change 

P1 Discuss how 

developments in digital 

technology have affected 

journalism practices 

P2 Assess changes in the 

role of a journalist, for 

different media, in 

relation to technologies 

M1 Analyse the benefits 

and challenges for 

journalists that derive 

from technological 

change 

LO2 Evaluate the changes in media law and 

journalism ethics with regard to the internet and 

social media 

P3 Explain the legal and 

ethical issues for 

journalism, associated 

with the internet and 

social media 

P4 Evaluate the ways 

that journalism output 

reflects changes in legal 

and ethical contexts 

M2 Assess the impact of 

legislation related to the 

internet, social media 

and journalism 

LO3 Develop a news story or feature proposal, for an 

identified topic, with outputs that are suitable for 

different media platforms 

 
 

LO3 LO4 

D2 Critically evaluate the 

different combinations of 

skills  required  to 

produce journalism work 

that can be distributed 

via multiple media 

platforms 

P5 Analyse a given brief, 

to define the topic, aims 

and objectives for a news 

story or feature 

P6 Develop a news story 

or feature through 

research, analysis writing 

and editing 

M3 Analyse a draft 

version of a news story 

or feature to highlight 

the requirements for 

delivery across multiple 

media platforms 
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Pass Merit Distinction 

LO4 Present a finished work of journalism 

production, for a given media, that conforms to 

industry-standard codes and conventions 

 

P7 Produce a finished 

work of journalism 

production, based on 

research and analysis, 

for multiple media 

platforms 

P8 Present a news story 

or feature that reflects 

industry-standard codes 

and conventions 

M4 Critically analyse a 

news story or feature, 

highlighting the 

additional work and 

changes required to 

present the material via 

different media 

platforms 
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Recommended resources 

 
Textbooks 

CURRAN, J. & SEATON, J. (2005) Power Without Responsibility: The Press, Broadcasting 

And New Media In Britain. London: Routledge. 

HERBERT, J. (2001) Practicing Global Journalism: exploring reporting issues worldwide. 

New York: Focal Press. 

HERBERT, J. (2000) Journalism in the Digital Age: Theory and Practice for Broadcast, Print 

and On-line Media. New York: Focal Press. 

MEDOFF, N.J. & KAYE, B.K. (2017) Electronic Media Then, Now, and Later. 

New York: Focal Press. 

TURNER, B. & ORANGE, R. (2013) Specialist Journalism. London: Routledge. 

 
Websites 

 

bajunion.org.uk British Association of Journalists 

(General Reference) 

bbc.co.uk/academy/journalism BBC Academy 

Journalism 

(General Reference) 

mcnaes.com McNaes’s Essential Law for 

Journalists 

(General Reference) 

nctj.com National Council for Training 

Journalists 

(General Reference) 

spj.org Society of Professional Journalists 

(General Reference) 

tcij.org/resources The Centre for Investigative 

Journalism 

Resources 

(Training) 
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Unit 40: Advanced Journalism Studies 
 
 

Unit code T/616/1748 

Unit Level 5 

Credit value 30 

Introduction 

Modern journalism requires individuals to work across different roles and to be able 

to produce material for different media formats. Developments in technology and 

social media have not only broadened who can engage with journalism, but also 

where journalists can source material, publish and broadcast, as well as making that 

information more instantaneous. This has increased the pressures on journalists to 

produce stories faster, but still maintaining ‘best practice’ in media law, journalism 

ethics and grammatical presentation. 

The treatment of stories and editorial judgement have also developed as journalists 

seek to communicate material relating to a single story across a range of media 

platforms such as traditional print, broadcast (audio and moving image), online and 

social media. 

Through this unit, students will develop their practical and technical skills as well as 

their legal, ethical and writing competence so that they can handle more contentious 

and controversial subjects, issues and topics in a confident and professional manner. 

Students will develop an awareness of the importance and significance of a multi - 

vocational and cross-platform approach to the coverage of material in a digital age. 

Students will also consider how digital journalism has created the need for global 

perspective. 

This unit is intended to provide Centres with a framework to support students to 

develop in-depth knowledge and skills associated with the specialist subject. As a 30- 

credit unit, delivered over an extended period, Centres will have the option to provide 

consideration of broad areas of the subject followed by greater specialisation, based 

on either local needs or student areas of interest. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain how developments in digital technology have impacted on the methods 

by which journalism works across different media platforms 

2. Evaluate the changes in media law and journalism ethics with regard to the 

internet and social media 

3. Develop a news story or feature proposal, for an identified topic, with outputs 

that are suitable for different media platforms 

4. Present a finished work of journalism production, for a given media, that 

conforms to industry-standard codes and conventions. 
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Essential content 

 
LO1 Explain how developments in digital technology have impacted on the methods by which 

journalism works across different media platforms 

 
Digital technology: 

Role of social media 

Sourcing digitally-based information. 

 
Research methodology: 

Primary sources 

Secondary sources 

Interview techniques 

Qualitative research 

Quantitative research. 

Multi-vocational skills: 

Research and write 

Edit and present. 

 

LO2 Evaluate the changes in media law and journalism ethics with regard to the internet and social media 

 
Legal issues: 

Representation 

Defamation. 

Ethical issues: 

Source protection 

Children and young people 

Privacy 

Intrusion Harassment. 
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LO3 Develop a news story or feature proposal, for an identified topic, with outputs that are 

suitable for different media platforms 

 
Analysing the brief: 

Topic Aims/Objectives 

Potential sources 

Research methods. 

Cross-platform: 

Print 

Online 

Moving image Audio 

Social media. 

 
LO4 Present a finished work of journalism production, for a given media, that conforms to industry-

standard codes and conventions 

 
Finished product: 

Media requirements 

Technical quality 

Aesthetic quality. 

Production skills: 

Legal and ethical suitability 

Technical competence Time 

management 

Team working 

Gaining audience feedback. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain how developments in digital technology 

have impacted on the methods by which journalism 

works across different media platforms 

 

 

LO1 LO2 

D1 Critically evaluate the 

ways in which the 

journalism profession 

has responded to the 

legal and ethical 

challenges raised by 

technological change 

P1 Discuss how 

developments in digital 

technology have affected 

journalism practices 

P2 Assess changes in the 

role of a journalist, for 

different media, in 

relation to technologies 

M1 Analyse the benefits 

and challenges for 

journalists that derive 

from technological 

change 

LO2 Evaluate the changes in media law and 

journalism ethics with regard to the internet and 

social media 

P3 Explain the legal and 

ethical issues for 

journalism, associated 

with the internet and 

social media 

P4 Evaluate the ways 

that journalism output 

reflects changes in legal 

and ethical contexts 

M2 Assess the impact of 

legislation related to the 

internet, social media 

and journalism 

LO3 Develop a news story or feature proposal, for an 

identified topic, with outputs that are suitable for 

different media platforms 

 

 

LO3 LO4 

D2 Critically evaluate the 

different combinations of 

skills  required  to 

produce journalism work 

that can be distributed 

via multiple media 

platforms 

P5 Analyse a given brief, 

to define the topic, aims 

and objectives for a news 

story or feature 

P6 Develop a news story 

or feature through 

research, analysis writing 

and editing 

M3 Analyse a draft 

version of a news story 

or feature to highlight 

the requirements for 

delivery across multiple 

media platforms 
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Pass Merit Distinction 

LO4 Present a finished work of journalism 

production, for a given media, that conforms to 

industry-standard codes and conventions 

 

P7 Produce a finished 

work of journalism 

production, based on 

research and analysis, 

for multiple media 

platforms 

P8 Present a news story 

or feature that reflects 

industry-standard codes 

and conventions 

M4 Critically analyse a 

news story or feature, 

highlighting the 

additional work and 

changes required to 

present the material via 

different media 

platforms 
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Recommended resources 

 
Textbooks 

CURRAN, J. & SEATON, J. (2005) Power Without Responsibility: The Press, 

Broadcasting And New Media In Britain. London: Routledge. 

HERBERT, J. (2001) Practicing Global Journalism: exploring reporting issues worldwide. 

New York: Focal Press. 

HERBERT, J. (2000) Journalism in the Digital Age: Theory and Practice for 

Broadcast, Print and On-line Media. New York: Focal Press. 

MEDOFF, N.J. & KAYE, B.K. (2017) Electronic Media Then, Now, and Later. 

New York: Focal Press. 

TURNER, B. & ORANGE, R. (2013) Specialist Journalism. London: Routledge. 

 
Websites 
 

bajunion.org.uk British Association of Journalists 

(General Reference) 

bbc.co.uk/academy/journalism BBC Academy 

Journalism 

(General Reference) 

mcnaes.com McNaes’s Essential Law for 

Journalists 

(General Reference) 

nctj.com National Council for Training 

Journalists 

(General Reference) 

spj.org Society of Professional Journalists 

(General Reference) 

tcij.org/resources The Centre for Investigative 

Journalism 

Resources 

(Training) 
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Unit 27: Storyboarding 
 
 

Unit code A/616/1735 

Unit Level 4 

Credit value 15 

Introduction 

Media production is a complex process. The translation of ideas, stories, or 

information into media that can be consumed through audio, video or interactively, 

requires a high-level of planning and preparation. 

Creating storyboards is an essential part of planning media productions, ranging from 

film and television, to interactive websites, apps and games. A storyboard provides a 

visual representation of what will appear on the screen for the viewing audience; it  

also provides the production and development team with essential instructions that 

will assist with the creation of assets and scenes. 

In this unit, students will explore the different uses of storyboards across a range of 

media sectors and learn how to select the appropriate style and format of 

documentation to produce work. Students will develop and utilise design skills and 

create completed storyboards for use in a production context. Finally, they will also 

review and critically evaluate planning work to ensure that it is fit for purpose within a 

chosen context. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explore the use of storyboards for creative media production 

2. Analyse a given brief, to define key features to be developed in a storyboard 

3. Create storyboards, using industry-standard tools and techniques, for a creative 

media production in response to a given brief 

4. Evaluate storyboards in their effectiveness in communicating the narrative of a 

creative media production. 
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Essential content 

 
LO1 Explore the use of storyboards for creative media production 

 
Creation of storyboards: 

Visual expression of ideas e.g. images of actions, characters and sets 

Representation of essential technical details for crew members: Camera angles, 

movements, edits, timeframes. 

 
Storyboard content: 

Images 

Camera movements 

Camera angles 

Sound direction 

Transitions 

Edits. 

 
Storyboard layout: 

For ease of use 

Separation of images and directions 

Reflect continuity 

Use of page referencing 

Style and format 

Size. 

 
Storyboards for different sectors: 

Television 

Films 

Animation 

Games design. 



 

© Copyrighted. For viewing purposes only. 

LO2 Analyse a given brief, to define key features to be developed in a 

storyboard 

 
The brief: 

Media sector: Film/television, infographic, motion graphics, video game, visual 

effects, others 

Narrative: Fiction, non-fiction, documentary, games, platform (PC, mobile, 

console) 

Web/App: User experience, user interface 

Genre. 

Scripts: 

Stage directions. 

 
Selection of storyboard template/format/style 

 
LO3 Create storyboards, using industry-standard tools and techniques, for a 

creative media production in response to a given brief 

Initial planning and ideas generation 

Drawing and design techniques: 

Drafting 

Sketching 

Sourcing and importing images. 

 
Point of view: 

Communication of camera placement 

Communication of movement 

Communication of height, level and angle. 

Use of sound: 

Diegetic 

Non-diegetic 

Sound effects. 
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Production: 

Drafting techniques 

Style/content/format for chosen production 

Drawing and design techniques 

Sound directions 

Shot/view types 

Movements 

Angles and framing 

Timings 

Edits and transitions. 

 
LO4 Evaluate storyboards in their effectiveness in communicating the narrative 

of a creative media production. 

 
Reflection: 

Technical execution 

Narrative clarity: Narrative structure, visual communication 

Production communication: View/shot structure, user experience/interaction. 
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Learning Outcomes & Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explore the use of storyboards for creative media 

production 
 
LO1 LO2 

D1 Critically evaluate 

storyboards to determine 

the relationship between 

style and genre, and how 

these are communicated. 

P1 Investigate the creation 

of storyboards for different 

media sectors. 

P2 Assess the content and 

layout of storyboards for 

different media sectors. 

M1 Analyse the use of 

storyboards to 

communicate technical 

details to production 

teams. 

LO2 Evaluate a given brief, to define key features to be 

developed in a storyboard. 

P3 Identify requirements of 

a brief, to inform the 

development of 

storyboards. 

P4 Evaluate key narrative 

features to be 

communicated through 

storyboards. 

M2 Assess the 

requirements of different 

media sectors and formats 

and their influence on the 

requirements of 

storyboards. 

LO3 Create storyboards, using industry-standard tools 

and techniques, for a creative media production in 

response to a given brief. 

 
 

LO3 LO4 

D3 Critically evaluate the 

relationship between 

communication of 

narrative and technical 

information in 

storyboards, to meet the 

requirements of a brief. 

P5 Create storyboards in 

response to a given brief. 

P6 Use industry-standard 

tools and techniques in the 

creation of storyboards for 

a given media sector. 

M3 Develop storyboards 

that communicate 

production information 

including point of view, 

movement, , timing and 

audio. 

LO4 Evaluate storyboards in their effectiveness in 

communicating the narrative of a creative media 

production. 

P7 Evaluate the use of tools 

and techniques used to 

produce storyboards in 

support of a brief. 

P8 Assess the relationship 

between storyboard 

approach and narrative 

structure. 

M4 Analyse how the 

storyboard communicates 

technical details for 

production teams. 
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Recommended resources 

 
Textbooks 

CRISTIANO, G. (2008) Storyboard Design Course: Principles, Practice, and Techniques – 

The Ultimate Guide for Artists, Directors, Producers and Scriptwriters. London: 

Thames & Hudson. 

GLEBAS, F. (2008) Directing the Story: Professional Storytelling and Storyboarding 

Techniques for Live Action and Animation. New York: Focal Press. 

HART, J. (2007) The Art of the Storyboard: A Filmmaker's Introduction. New York: 

Focal Press. 

JEW, A. & PAEZ, S. (2013) Professional Storyboarding: Rules of Thumb. New York: 

Focal Press. 

PRICE, S. (2015) Storyboarding: A Critical History. London: Palgrave Macmillan. 

SIJLL, J. (2010) Cinematic Storytelling. Studio City, CA: Michael Wiese Productions. 

TUMMINELLO, W. (2005) Exploring Storyboarding. Boston: Cengage Learning. 

 
Websites 

 

finegamedesign.com Fine Game Design 

All  sections 

(General Reference) 

storyboardthat.com Storyboard That 

All sections 

(General Reference) 

webhostdesignpost.com Webhost Design Post 

All sections 

(General Reference) 
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Unit 32: Interview & Presentation Techniques 
 
 

Unit code J/616/1740 

Unit Level 4 

Credit value 15 

Introduction 

Interviewing and presenting are key formats for the gathering and distribution of 

information across a wide range of media. Within journalism, the interview is a key 

feature of many different types of news gathering, both live and recorded (in writing, 

audio or video). For film and television, the set-up and recording of an interview 

requires specific skills in camera-work, as well as structuring the dialogue. 

Getting the most out of an interview is vital for any production. The ability to interview 

people using the right questions, tone of voice, body language and knowledge, 

requires skill and experience. Interviewing for any purpose means being flexible and 

able to change direction at a moment’s notice, this requires knowledge and courage; 

and can often be the difference between an average interview and an excellent 

interview. 

Similarly, the skills required to present information are critical to almost every 

professional context. For journalists, the ability to present to camera or audio is 

essential for the relaying of news and editorial content. The camera set-up, lighting 

and recording of a presentation for broadcast all play an essential role in setting the 

tone of the presentation. Presenting ideas to a client requires a clear agenda and 

focus to ensure that the information is relayed clearly and precisely. 

This unit gives students the opportunity to study and practise interview and 

presentation techniques for a range of different purposes. Students will learn how to 

fact-find and verify information that will support the preparation for a successful 

interview. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain the key features and purpose of interviews and presentations 

2. Illustrate the technical requirements for the set-up and recording of interviews 

and presentations for different media 

3. Carry out and record an interview, based on research, in response to an identified 

topic 

4. Present excerpts from an interview, and related research, to explain an identified 

topic. 



 

© Copyrighted. For viewing purposes only. 

Essential content 

 
LO1 Explain the key features of interviews and presentations 

 
Interview: 

The purpose of questioning: Questions to establish confidence, settling 

questions, open and closed questions, funnelling, leading questions, provocative 

questions, spontaneous questions. 

Coaching techniques: Push/pull model, active listening 

Types of interviews: Formal and informal, group interview (chat show), 

documentary interview, debate, sports, specialist & niche, news. 

 
Presentation: 

Presentation functions: Information, promotion, demonstration, entertainment, 

education. 

Presentation types: Live, recorded, audience issues (demographics, expectations, 

venue). 

 
LO2 Illustrate the technical requirements for the set-up and recording of 

interviews and presentations for different media 

 
Interview styles: 

Mode of address, para language, silence 

Audience appropriate style 

Proxemics: Body language, gesture, posture, body and head movement 

Kinesis: Facial expression, eye contact, ‘turn to speak’ indicators. 

Technical requirements: Recording (audio e.g. microphones, visual e.g. camera, 

audience position/proximity, written). 

 
Presentation styles: 

Scripted 

Spontaneous 

Demonstration 

Audience engagement 

Technical requirement: Live (audio e.g. microphones, video/screen set-up, 

software), recorded (audio, camera). 
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LO3 Carry out and record an interview, based on research, in response to an 

identified topic 

 
Research: 

Primary and secondary 

Background information / context 

Subject specific information 

Validity and reliability of information 

Gathering and evaluating information. 

Questions: 

Devising questions for a range of interview types 

Ethics and appropriateness of questions 

Acknowledging diversity (age, gender, sexuality etc.) 

Appropriate language. 

 
LO4 Present excerpts from an interview, and related research, to explain an 

identified topic 

 
Presentation format: 

Audio 

Video 

Print. 

Presentation content: 

Research 

Interviews 

Presentation narrative structure 

Introduction, summary, Q and A. 

Presentation delivery: 

Body language 

Tone of voice 

Confidence 

Pronunciation: Projection, pace, pitch. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain the key features and purpose of 

interviews and presentations 
 
LO1 LO2 

D1 Analyse the technical 

requirements  necessary 

to achieve the key 

features of interviews and 

presentations  for 

different media 

P1 Discuss the key 

features of interviews for 

different media 

P2 Explain the key 

features of presentations 

for different media 

M1 Compare the features 

of interviews and 

presentations  for 

different media 

LO2 Illustrate the technical requirements for the set- 

up and recording of interviews and presentations for 

different media 

P3 Explain the technical 

requirements for 

recording interviews in 

different media 

P4 Discuss the technical 

requirements for the 

delivery and recording of 

presentations in different 

media 

M2 Evaluate the potential 

problems of conducting 

interviews or 

presentations in different 

environments 

LO3 Carry out and record an interview, based on 

research, in response to an identified topic 
 
LO3 LO4 

D2 Analyse the way that 

research  informs 

interview preparation and 

presentation 

P5 Prepare questions, 

based on research and 

analysis of an identified 

topic, to support an 

interview 

P6 Conduct and record an 

interview, related to an 

identified topic 

M3 Evaluate interview 

questions, highlighting 

areas for potential 

divergence or expansion 

during the interview 

LO4 Present excerpts from an interview, and related 

research, to explain an identified topic 

P7 Identify key excerpts 

from an interview that 

support points for 

presentation 

P8 Present excerpts from 

an interview, and related 

research 

M4 Respond to audience 

questions, using evidence 

from interview and 

research 
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Recommended resources 

 
Textbooks 

LEE-POTTER, E. (2017) Interviewing for Journalists (Media Skills). 3rd ed. London: 

Routledge. 

SABIN, A. (2009) 'You're On!' How to develop great media skills for TV, radio and the 

internet. Oxford: How To Books. 

SEDORKIN, G. (2011) Interviewing: A Guide for Journalists and Writers. 2nd ed. 

London: Allen & Unwin. 

STEWART, P. (2008) Broadcast Journalism: Techniques of Radio and Television News. 

6th ed. New York: Focal Press. 

TREWIN, J. (2003) Presenting on TV & Radio. Oxford: New York: Focal Press. 

WOLFE, K. (2014) The TV Presenter's Career Handbook: How to Market Yourself in TV 

Presenting. New York: Focal Press. 

 
Websites 

 

bbc.co.uk BBC 

Academy Journalism 

(General Reference) 

bjtc.org.uk Broadcast Journalism Training 

Council 

All  sections 

(General Reference) 

journalism.co.uk Journalism Magazine 

All sections 

(General Reference) 

mediahelpingmedia.org Media Helping Media 

Training section 

(Training) 

nctj.com National Council for the Training of 

Journalists 

All sections 

(General Reference) 
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Unit 56: Documentary 
 
 

Unit code M/616/1764 

Unit Level 5 

Credit value 15 

Introduction 

Documentaries play an important function within society and are very different to 

fiction. The documentary is used to record, portray, inform, educate and interpret 

events and experiences. The documentary form across different media and platforms 

seeks to expand our knowledge by exposing aspects of the subject to further scrutiny 

and examination. Hybrid and new types of documentary are evolving that use 

technologies in creative ways beyond the traditional film and television spheres. 

Documentaries communicate in different ways and can be shocking, controversial, 

informative, humorous and emotional. There are an inexhaustible range of subjects 

and people to document, and the genre has sparked the careers of many authors, film 

makers, radio presenters, podcasters and media producers. 

This unit allows students to explore the documentary genre conventions, learn about 

context, where the genre came from and consider its future. Students will learn how 

to find a subject, research, plan and produce a short documentary. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Discuss the features of documentary form through research into historical and 

contemporary precedent 

2. Develop documentary pre-production materials and plan, for a specific media 

format, based on research 

3. Produce a documentary work, in a specific media format, using industry-standard 

tools and techniques 

4. Present a documentary work to an audience, responding to commentary and 

feedback. 
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Essential content 

 
LO1 Discuss the features of documentary form through research into historical 

and contemporary precedent 

 
Documentary: 

Historic 

Contemporary 

Ethics. 

Movements: 

The Documentary Film Movement 

Free Cinema 

Independent Collectives. 

 
Form: 

Expository 

Poetic 

Essayistic 

Observational 

Participatory 

Performance 

Interview 

Dramatisation 

Mixed 

Animation. 

Technologies and media: 

Moving image 

Audio 

Photography 

Games and apps 

Online 

Emerging technologies (e.g. virtual reality, augmented reality). 



 

© Copyrighted. For viewing purposes only. 

LO2 Develop documentary pre-production materials and plan, for a specific 

media format, based on research 

 
Research techniques: 

Primary research 

Secondary research. 

Pre-production materials: 

Premise 

Script or outline 

Draft 

Questions 

Title 

Theme and topic 

Audience 

Form 

Structure 

Drama 

Narrative. 

Production plan: 

Crew and cast or team 

Schedule 

Budget: Cost, funding sources 

Distribution 

Permissions. 
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LO3 Produce a documentary work, in a specific media format, using industry- 

standard tools and techniques 

 
Production: 

Making 

Shooting/recording 

Visual/sound effects 

File management 

Organisation 

Communication. 

Post-production: 

Editing/Compositing 

Mixing 

Output protocols. 

 
LO4 Present a documentary work to an audience, responding to commentary 

and feedback 

 
Presentation formats: 

Screening 

Broadcast/narrow-cast 

Performance/lecture. 

Audience feedback: 

Q&A 

Survey/questionnaire 

Focus group. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Discuss the features of documentary form through 

research into historical and contemporary precedent 
 
LO1 LO2 

D1 Critically evaluate a 

documentary concept 

proposal, in relation to 

its application of 

documentary principles 

and how it addresses 

the requirements of a 

specific media 

distribution format 

P1 Explain the development 

of the documentary format 

through precedent research 

P2 Discuss the features of 

different genres of 

documentary production 

M1 Compare documentary 

genres in relation to their 

application in different 

media formats 

LO2 Develop documentary pre-production materials and 

plan, for a specific media format, based on research 

P3 Create a concept and 

outline for a documentary 

production for an identified 

audience 

P4 Develop a production 

plan, including schedule 

and budget information, for 

a documentary work 

M2 Assess the way that 

budget and schedule affect 

the planning for a 

documentary production 

LO3 Produce a documentary work, in a specific media 

format, using industry-standard tools and techniques 
 
LO3 LO4 

D2 Present a finished 

documentary 

production, highlighting 

the way that the final 

outcome addresses the 

identified audience 

through a planned 

production process 

P5 Use industry-standard 

tools and techniques to 

undertake production 

processes for a 

documentary production 

P6 Produce a finished 

documentary work through 

post-production processes 

M3 Evaluate the legal issues 

of permission and copyright 

associated with material 

used in a documentary 

work 

LO4 Present a documentary work to an audience, 

responding to commentary and feedback 

P7 Present a documentary 

production to an audience, 

in a format that aligns with 

the aims of the 

documentary 

P8 Analyse audience 

feedback and commentary 

M4 Critically evaluate 

audience feedback and 

commentary, to highlight 

areas for future 

development 
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Recommended resources 

 
Textbooks 

BRUZZI, S. (2006) New Documentary. 2nd ed. London: Routledge. 

HAMPE, B. (2007) Making Documentary Films and Videos. 2nd ed. New York: 

Henry Holt & Company. 

LINDEMUTH, K. (2010) The Documentary Moviemaking Course: The Starter Guide to 

Documentary Filmmaking. Slingsby, NY: Methuen Publishing Inc. 

NICHOLS, B. (2010) Introduction to Documentary. 2nd ed. Indianapolis, 

IN: Indiana University Press. 

 
Websites 

 

audiodocumentary.org Audiodocumentarydotorg 

All sections 

(Research) 

documentary.org International Documentary 

Association 

All  sections 

(General Reference) 

documentaryheaven.com Documentary Heaven 

All sections 

(Research) 

filmmakermagazine.com Filmmaker 

All sections 

(General Reference) 

lidf.co.uk The London International 

Documentary Film Festival 

All sections 

(General Reference) 

openculture.com Open Culture 

All sections 

(General Reference) 

sheffdocfest.com Sheffield Documentary Festival 

All sections 

(General Reference) 
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Unit 59: Podcast Production 
 
 

Unit code F/616/1767 

Unit Level 5 

Credit value 15 

Introduction 

The rapid rise of mobile devices and online media has created new markets and new 

mediums. Podcasting, while still holding only a small share of the audio market, is 

growing and providing a context in which new formats for audio programming are 

developing alongside the return of older formats. What sets podcasting apart is the 

distribution and consumption relationship. Where other programmed audio content 

is broadcast, podcasting is ‘narrowcast’, appealing to a niche audience. In addition, 

podcasts provide greater depth in the exploration of a topic and content, and the 

specialised nature of the subject allows for longer durations and a greater 

relationship to develop between podcaster and audience. 

Some of the technical processes associated with podcasting are similar to radio, but 

there are unique technical processes associated with different forms of podcast 

programming. The challenges of recording and distribution, that may be wholly 

undertaken via the internet, require an understanding of specialist software and 

systems. 

Through this unit, students will explore both the potential for new forms of audio 

programming, and the practical needs of developing and distributing podcast content. 

By the end of this unit, students will have an awareness of podcasting as a media 

format and unique content platform, and will possess the technical skills to engage in 

the development and delivery of podcasts. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Discuss the development of podcasting, the technologies involved and the genres 

that it supports 

2. Identify the tools and techniques required for podcast recording and production 

3. Record and edit a podcast, with audio from multiple sources, using industry- 

standard tools and techniques 

4. Distribute a finished podcast episode via an online hosting platform. 
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Essential content 

 
LO1 Discuss the development of podcasting, the technologies involved and the 

genres that it supports 

 
The podcasting medium: 

The internet as a media platform: Blog versus programme 

Mobile listening 

From broadcast to narrowcast 

Relationship to other media: Broadcast content leveraged as podcast, podcasting 

as a marketing platform. 

 
Genres and Podcasting: 

Chat shows 

Specialist discussions: News/Politics, technology, sports, media 

Audio drama: Serial/Episodic stories 

Audio game shows. 

 
LO2 Identify the tools and techniques required for podcast recording and 

production 

 
Aims, objectives, format: 

Competitor analysis 

Programme type/genre. 

Identifying technical requirements: 

Computer: Laptop versus desktop, processing requirements 

Networking: Wi-Fi, ethernet 

Microphone: Types & uses, accessories (pop-filters, mute button, shock mount) 

Headphones 

Software: Voice-over-IP (VOIP)/Internet calling 

Recording: Computer recording, handheld SSD recorders 

Editing. 
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Planning: 

Scripting 

Outlining 

Ad Reads: Pre-roll, mid-roll, post-roll 

‘Back-channel’ communications: Text messaging, chat apps. 

 
LO3 Record and edit a podcast, with audio from multiple sources, using 

industry-standard tools and techniques 

 
Recording/Streaming: 

Live versus recording: Streaming set-up, streaming services 

Microphone set-up: Individual recording, group recording 

Internet call recording: Call recording, redundancy/backup (local recording, web- 

based/server-side recording) 

Environmental factors : Sound break-in, room reverberation, muting 

In-record marking/keying: Over-talking, coughs/sneeze/etc., off-topic. 

Editing: 

File management: Cloud storage/File sharing 

Mastering: Combine local files, sound levelling, managing time drift, listening 

versus visual editing (using in-record marking/keying, spikes), integrate ad-reads 

Output: File formats, podcast chapters. 

 
LO4 Distribute a finished podcast episode via an online hosting platform 

 
Podcast Networks: 

Genre-based 

Broadcaster-related. 

Podcast discovery: 

Directories 

Aggregators 

Metadata/Search. 
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Hosting: 

Web hosting versus media hosting 

Storage requirements 

Streaming versus download 

RSS/Subscription 

Feed redirection. 

 
Hosting services/providers: 

Statistics. 

 
Monetisation: 

Paid subscription 

Advertising 

Crowdfunding. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Discuss the development of podcasting, the 

technologies involved and the genres that it supports 
 
LO1 LO2 

D1 Critically evaluate a 

given brief, to support 

the development and 

recording of a podcast 

that uses tools and 

techniques to achieve a 

specific genre output 

P1 Explain the development 

of podcasting, using 

examples and precedents 

P2 Discuss the new and 

existing audio genres that 

are present in podcasting 

M1 Assess the ways in 

which podcasting supports 

different genres and 

programme formats 

LO2 Identify the tools and techniques required for 

podcast recording and production 

P3 Evaluate competitor 

analysis to develop podcast 

programme ideas 

P4 Specify the equipment 

and software required for 

the recording of a podcast 

M2 Justify the selection of 

equipment and software 

to be used for recording a 

podcast 

LO3 Record and edit a podcast, with audio from multiple 

sources, using industry-standard tools and techniques 
 
LO3 LO4 

D3 Critically evaluate own 

podcast episode, to select 

a distribution platform 

that best supports the 

genre and audience with 

best practice for 

discovery 

P5 Record a multi-source 

podcast, using industry- 

standard tools and 

techniques 

P6 Master a set of audio 

sources, to produce a 

podcast with consistent 

sound levels 

M3 Refine audio output 

and editing approach to 

develop a narrative 

structure that supports 

and enhances the content 

and aims of the podcast 

LO4 Distribute a finished podcast episode via an online 

hosting platform 

P7 Discuss the different 

types of podcast hosting 

available in the market 

P8 Prepare a podcast 

episode for distribution via a 

hosting service 

M4 Evaluate different 

podcast hosting solutions, 

highlighting their benefits 

and challenges 
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Recommended resources 

 
Textbooks 

ABEL, J. (2015) Out on the Wire: The Storytelling Secrets of the New Masters of Radio. 

New York: Broadway Books. 

COCHRANE, T. (2005) Podcasting: The Do-it-Yourself Guide. Hoboken, NJ: 

John Wiley & Sons. 

GREEN, B. (2005) Podcast Master. Beaconsfield, UK: Canelo Digital Publishing. 

MCELHEARN, K. (2005) Podcasting Pocket Guide. Sebastopol, CA: O’Reilly Media. 

O’CONNELL, M. (2017) Turn up the Volume: A Down and Dirty Guide to Podcasting. 

London: Routledge. 

 
Websites 

 

Adweek.com AdWeek 

Podcast Advertising 

(General Reference) 

Jonathanhalls.com Jonathan Halls & Associates 

Podcast Production Process 

(General Reference) 

Nofilmschool.com No Film School 

So You Wanna Podcast? 

(General Reference) 

Podcastmethod.co Podcast Method 

(General Reference) 

Thepodcasthost.com The Podcast Host 

(General Reference) 

Wired.com Wired 

The Tricky Art of Podcast Ads is 

about to Get Even Trickier 

(Article) 
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Unit 71: Work-based Learning 
 
 

Unit code T/616/1779 

Unit Level 5 

Credit value 15 

Introduction 

As a professional, learning is a continuous and life-long process. Within the creative 

industries there is constant change in technology, materials, processes, legislation and 

practice. In order to remain up-to-date, it is necessary to recognise the potential of 

both structured, classroom-based learning and the learning that is gained through 

professional activities in the studio, office, workshop or on-site. 

Whether through a traditional industry placement, a freelance opportunity or a 

simulated industry situation, it is important for students to recognise key industry 

structures and their related employment patterns and characteristics. Effective 

workplace learning requires both the application of a skillset and the implementation 

of appropriate attitudes and behaviours. 

This unit provides a framework in which students have the opportunity to reflect upon 

and contextualise the learning that they gain from working within the industry. In 

coordination with tutors and an employer, students will define the scope, duration 

and content of their expected work-based learning experience. Throughout the period 

of their work-based learning experience, students will be expected to record their 

experience and reflect upon their own learning. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Investigate working practices within the creative media industries, related to own 

plans for progression. 

2. Prepare a work-based learning and development strategy that enables 

monitoring and reflection 

3. Review work-based learning and development through consultation with 

employer/client and tutor 

4. Evaluate own skills and knowledge developed through work-based learning 

experience and plan for the future. 
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Essential content 

 
LO1 Investigate working practices within the creative media industries, related 

to own plans for progression 

 
Industry roles and responsibilities: 

Career profiles 

Customer orientation 

Cultural awareness. 

People and interpersonal skills: 

Team working 

Leadership 

Communication 

Networking 

Consultation and feedback 

Negotiation. 

Work cultures and employment expectations: 

Performance indicators 

Commercial awareness 

Project management 

Etiquette 

Code of conduct 

Hierarchies 

Customer service 

Punctuality and attendance 

Contractual obligations 

Consistency 

Organisation 

Planning 

Time management 

Scheduling and prioritising. 
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LO2 Prepare a work-based learning and development strategy that enables 

monitoring and reflection 

 
Self-evaluation of learning needs for development and career planning: 

Skills audit 

Strengths & weaknesses 

SWOT 

Transferable skills 

Relationship to the workplace needs. 

 
Feedback and review systems during work-based learning: 

Mentor 

Manager 

Rating 

Interview 

Formative feedback 

Summative feedback. 

Project brief or employer needs: 

Personal contribution and responsibilities 

Time 

Skills 

Development opportunities 

Risk 

Health and Safety. 

 
LO3 Review work-based learning and development through consultation with 

employer/client and tutor 

 
Legal and ethical considerations: 

Client confidentiality 

Liability 

Risk management 

Privacy, copyright 

Legal practice. 
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Reflective practice: 

Diary 

Journal 

Log 

Formative feedback 

Self-evaluation 

Performance review. 

Duties: 

Practical operation of equipment 

Research and reconnaissance 

Evaluation  and  analysis 

Provision of service 

Preparation and testing of resources 

Consultation 

Marketing and communication 

Publishing, broadcasting and production 

Communicating with managers and stakeholders 

Reporting on development and progress 

Maintain quality standards 

Support team 

Initiative and proactivity 

Adapting to and using technology. 
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LO4 Evaluate own skills and knowledge developed through work-based learning 

experience and plan for the future 

 
Evaluation of performance: 

Final skills audit 

Appraisal 

Client feedback 

Peer feedback 

Tutor feedback 

Peer review 

Meeting the requirements of the client or company 

Benchmarking 

Matching skills standards. 

 
Future development opportunities: 

Work-based learning specific skills 

Course-based learning specific skills 

Skill gaps 

Learning plan 

Lifelong learning 

Personal development planning 

Coaching and mentoring 

New assignments 

Conferences and networks. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Investigate working practices within the creative 

media industries, related to own plans for 

progression 

 
 

LO1 LO2 

D1 Justify the selection of 

a work-based learning 

opportunity in terms of 

the skills and knowledge 

to be gained, and how 

this contributes to future 

goals 

P1 Discuss work cultures 

within creative media 

production 

P2 Profile creative media 

production  careers 

based on own plans for 

progression 

M1 Evaluate professional 

conduct and employer 

expectations of 

employees 

LO2 Prepare a work-based learning and 

development strategy that enables monitoring and 

reflection 

P3 Plan a work-based 

learning strategy based 

on own learning needs, 

including methods for 

review 

P4 Devise developmental 

goals in relation to work- 

based learning 

M2 Evaluate how work- 

based learning will 

contribute to own 

development and career 

goals 

LO3 Review work-based learning and development 

through consultation with employer/client and tutor 
 
LO3 LO4 

D2 Critically analyse own 

learning and 

development through 

consultation and 

reflection, identifying 

areas for future 

development in support 

of own future plans 

P5 Undertake work- 

based learning that 

develops both subject- 

specific and transferable 

skills 

P6 Implement review 

and performance 

monitoring methods 

during work-based 

learning 

M3 Evaluate the skills 

and knowledge 

developed through 

different duties 

undertaken in work- 

based learning 
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Pass Merit Distinction 

LO4 Evaluate own skills and knowledge developed 

through work-based learning experience and plan 

for the future 

 

P7 Compare employer 

and tutor feedback to 

identify areas of good 

practice and areas for 

improvement 

P8 Assess own 

development of 

transferable and 

employability skills 

through work-based 

learning 

M4 Critically evaluate 

own development 

through reflection and 

feedback 
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Recommended resources 

 
Textbooks 

BOLTON, G. (2014) Reflective practice: Practice: Writing and Professional Development. 

New York: Sage Publications Ltd. 

COTTRELL, S. (2015) Skills for Success: The Personal Development Planning Handbook. 

New York: Palgrave Macmillan. 

HELYER, R. (2015) The Work-based Learning Student Handbook. New York: Palgrave 

Macmillan. 

MOON, J.A. (2006) Learning Journals: A Handbook for Reflective Practice and Professional 

Development. London: Routledge. 

PRITCHARD, A. (2014) Ways of Learning: Learning Theories and Learning Styles in the 

Classroom. London: Routledge. 

TARRANT, P. (2013) Reflective Practice and Professional Development. New York: SAGE. 

THOMPSON, S. & THOMPSON, N. (2008) The Critically Reflective Practitioner. 

New York: Palgrave Macmillan. 

 
Websites 

 

Businessballs.com Businessballs.com 

Reflective Practice 

(General Reference) 

Cipd.co.uk Chartered Institute of Personnel 

Development 

The CPD Cycle 

(General Reference) 
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Unit 72: News & Editorial 
 
 

Unit code K/616/1780 

Unit Level 5 

Credit value 15 

Introduction 

The significant technological advances in digital communication, and especially in 

social media, have challenged the traditional concept that only journalists, media 

commentators and columnists can generate and source news and editorial content. 

The internet has provided an ‘access for everyone and anyone’ approach to news 

gathering and the expression of editorial opinions. 

However, with that access comes an equal measure of legal and ethical responsibility, 

and maturity in defining and gathering what constitutes news, as well the professional 

boundaries in expressing editorial opinions. 

Through this unit, students will consider the question of what constitutes news, 

exploring how technological developments have influenced and shaped the practice 

of news gathering. Students will also develop an awareness of how the internet, and 

especially the various formats of social media, have re-defined the concept of editorial 

expression. By developing news and editorial content, students will develop skills and 

knowledge associated with the application of best-practice approaches to research 

and content creation. Students will further evaluate the role that citizen journalism 

may play in defining and informing the way that journalism is developed and 

consumed. 
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Learning Outcomes 

By the end of this unit students will be able to: 

1. Explain the practical, theoretical and ethical differences between news and 

editorial content, through historic and contemporary precedent research 

2. Discuss how developments in technology have influenced the processes of news 

gathering and editorial production 

3. Develop news and editorial content, for a given medium, based on research and 

analysis of diverse sources, complying with industry-standards of best practice 

4. Evaluate news and editorial content, for a defined media format, and respond to 

audience feedback through social media. 
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Essential content 

 
LO1 Explain the practical, theoretical and ethical differences between news and 

editorial content, through historic and contemporary precedent research 

 
Definitions of news and editorial: 

Differences based on media: Print (newspaper, magazine), 

online, mobile, television, radio 

News versus Editorial versus Opinion 

Audiences: Local, national, international, general interest, specialist. 

 
LO2 Discuss how developments in technology have influenced the processes of 

news gathering and editorial production 

 
Technology: 

Digital platforms 

Mobile 

Citizen journalism: Twitter/micro-blogging, blogging, citizen-generated content in 

mainstream media. 

 
Legal/Ethical issues: 

Privacy 

Security 

Anonymity. 

 
LO3 Develop news and editorial content, for given a medium, based on research 

and analysis of diverse sources, complying with industry-standards of best 

practice 

 
Generating ideas: 

Sources: News items, tip-offs, contacts, confirming source validity 

Follow-up (developing depth from existing content). 
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Research: 

Primary sources 

Secondary sources 

Quantitative research 

Qualitative research 

Interview techniques 

Research ethics. 

Editorial requirements: 

House styles 

Target audiences 

Editorial guidelines 

Advertising influences 

Standards, codes: Grammar, spelling, etc., ethics and law. 

 
LO4 Evaluate news and editorial content, for a defined media format, and 

respond to audience feedback through social media 

 
Audience engagement/feedback: 

Survey/questionnaire 

Discussion forums 

Online comments 

Social media 

‘Letter to the editor’. 

 
Responding to an audience: 

Social media dialogue 

Discussion forums 

Follow-up stories. 

 
Developing from feedback: 

Identifying new sources 

Recognising new stories. 
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Learning Outcomes and Assessment Criteria 
 

Pass Merit Distinction 

LO1 Explain the practical, theoretical and ethical 

differences between news and editorial content, 

through historic and contemporary precedent 

research 

 
 
 
 
LO1 LO2 

D1 Critically analyse the 

impact of technology on 

news and editorial 

production, highlighting 

the legal and ethical 

implications of 

technology and news 

gathering 

P1 Discuss the 

differences between 

news and editorial 

content 

P2 Use historic and 

contemporary precedent 

to articulate the key 

features of news and 

editorial formats 

M1 Compare the 

presentation of news 

and editorial content 

across different media 

formats 

LO2 Discuss how developments in technology have 

influenced the processes of news gathering and 

editorial production 

P3 Discuss the impact of 

digital technologies on 

the news gathering 

process 

P4 Evaluate the role of 

citizen journalism in 

news and editorial 

production 

M2 Analyse the 

relationship between 

traditional and digital 

news and editorial 

sources 

LO3 Develop news and editorial content, for given 

medium, based on research and analysis of diverse 

sources, complying with industry-standards of best 

practice 

 
 
 
 
LO3 LO4 

D2 Critically evaluate 

audience feedback to 

identify areas of future 

development for own 

news and editorial 

content 

P5 Use diverse sources 

to develop news and 

editorial content on a 

given topic 

P6 Produce finished 

news and editorial 

content that complies 

with industry-standard 

codes and conventions 

M3 Evaluate news and 

editorial sources, to 

identify areas for follow- 

up to generate greater 

depth 
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Pass Merit Distinction 

LO4 Evaluate news and editorial content, for a 

defined media format, and respond to audience 

feedback through social media 

 

P7 Review news and 

editorial content, for a 

defined media format, to 

develop an audience 

feedback strategy 

P8 Evaluate audience 

feedback and respond 

through identified 

channels 

M4 Justify the form of 

audience feedback used, 

in relation to the type of 

feedback to be gathered 
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Recommended resources 

APPLEN, J.D. (2013) Writing for the Web: Composing, Coding, and Constructing Web Sites. 

London: Routledge. 

COULTER, J. et al. (1996) Media: Communication and Production Advanced Level. 

London: Longman. 

GRAZIA BUSA, M. (2014) Introducing the Language of the News: A Student’s Guide. 

London: Routledge. 

HANNA, M. & DODD, M. (2016) McNae’s Essential Law for Journalists. Oxford: 

Oxford University Press. 

MACHIN, D. & NIBLOCK, S. (2006) News Production: Theory and Practice. London: 

Routledge. 

SHOEMAKER, P.J. & COHEN, A.A. (2006) News Around the World. London: Routledge. 

STARKEY, G. (2007) Balance and Bias in Journalism. New York: Palgrave Macmillan. 

 
 


