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Website Advertising + Bonus Custom Content Series
What it Is: Top-of-Page (home page and every page) rotating 
leaderboard banner advertisement: 728 x 90 pixels
Sidebar box ads (righthand column of site): 300 x 214 pixels

Leaderboard Ad Fee: $500/month  • Sidebar Ad Fee: $300/month

Additional Value-Added Programs Included:
Creation of a sponsored editorial series with targeted topics (examples
include a green cleaning column or a green living column); one 
advertiser-sponsored feature post will run each month that the GCM
leaderboard banner ad is purchased.

Green Videos
What it Is: Do you have an eco-targeted product or promotional video
you’d like to share with our wealth of readers focused on green living?
Through our Green Video Program, you can reach tens of thousands of site
visitors with placement of your video on GreenCleaningMagazine.com.

Where it Runs: On our home page for two full months; then 
archived in our Green Products or Green Videos subpage indefinitely.

Cost: $4,000

Digital Brochures
What it Is: Got content? Make it work harder for you! Based on your exist-
ing promotional and/or educational materials, Green Cleaning builds a
completely customized video designed for distribution and promotion in a
digital format.

Cost: $5,000

Current GreenCleaningMagazine.com Traffic Stats
Audience: We offer a highly targeted and engaged audience of eco-
inspired men and women focused on green living and green cleaning.

Monthly Page Impressions: 16,000+
Monthly Unique Visitors: 12,000+

Charter Advertising Program

greencleaningmagazine.com
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GreenCleaningMagazine.com 
 

 Green cleaning 
ideas, products, 
people & news 

Launched: July 2013 

Born Out of Need 
Born of a desire for something completely different. Grown 
out of a demand in the green products marketplace.  

GreenCleaningMagazine.com is an online magazine devoted to 
delivering information on green cleaning for consumers across 
the globe—from the smartest green cleaning ideas and new 
product reviews to green news and inspiring interviews with 
people who are making the world a whole lot greener.  

GreenCleaningMagazine.com—putting just a little more 
sustainability on your sponge. 

Who is our reader? 

The GreenCleaningMagazine.com reader base includes well-
educated, eco-conscious men and women aged 25-65+ who 

make sustainability a focus in their lives.   

Our Readers: Green 
Consumers 

41% 

$640 
mil-
lion 

Percentage of consumers 
who purchased natural, 
organic, or eco-friendly 
household 
cleaning/laundry products 
within the past 12 months 

The amount consumers 
spent on eco-friendly 
cleaning products in 2011  
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GreenCleaningMagazine.com 

Welcome to GreenCleaningMagazine.com, an online magazine devoted to consumers who are passionate about 
sustainability, green living, and healthy, toxin-free, green cleaning. 
 
Our readers love to have the latest information on green and healthy living. They are inspired by the people—
and products—that are changing the world. They are smart, savvy, and strive to live a more sustainable lifestyle. 
 
With this in mind, GreenCleaningMagazine.com delivers articles focused on sustainability, green living, and 
clever green cleaning ideas. We offer information on everything from the newest cleaning products and the 
safest personal care products to the questionable ingredients in today’s cleaning supplies and the best ways to 
clean your home green. 
 
We also torture test and review the latest new cleaning products and offer inspiring interviews with people who 
are making the world a whole lot greener, from filmmakers and book authors to green cleaning CEOs. 
 

Smart. Sustainable. Inspiring. 

A Booming Market 
 

Why would you want to reach the green cleaning market? 
 

$640 million the amount consumers spent on green 
cleaning products in 2011  

53% the percentage of growth green cleaning supplies 
experienced from 2007 to 2011 

$825 million the projected amount consumers will spend 
on green cleaning products in 2016 

Statistics courtesy Packaged Facts 
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mark durrick, founder & publisher 
Passionate about health and wellness—and a proponent of living a green lifestyle—
Mark is committed to encouraging consumers to use green cleaning products and 
services. His own cousin became seriously ill from using cleaning chemicals over the 
years, an issue that inspired Mark to do something about educating the masses on the 
benefits of green cleaning. On the business side, he is a thirty-year veteran of 
business-to-business publishing with successful experience in all phases of publication 
management, sales leadership, research, and marketing. He has envisioned, 
developed, and successfully launched technology magazines that became leaders in 
their respective market segments. Mark is also a managing partner with PentaVision 
Media, LLC, which produces magazines, events, websites, continuing education, 
research, and other media platforms for the vision care market. 

GreenCleaningMagazine.com 

Contributors 

Consequat 
id, vulputate eu, 

The GreenCleaningMagazine.com staff includes award-
winning editors, book authors, and pioneers in the green 
movement. We are all united by our passion for green, healthy 
living and protecting the planet.  

erinn morgan, editor 
After a 10-year career as an award-winning New York City-based editor launching 
and redesigning urban, style-driven magazines (Playboy, SoHo Style, 20/20), Erinn left 
downtown Manhattan after September 11th, 2001, in search of a less encumbered, 
freelance lifestyle. Her writing has appeared in The New York Times, Outside, National 
Geographic Adventure, Bike, Mountain Bike, Skiing, and on away.com. 

Erinn is also the editor of WomensMovement.com and the author of the eco-focused 
book, Picture Yourself Going Green, Step-by-Step Instruction for Living a Budget-
Conscious, Earth-Friendly Lifestyle in Eight Weeks or Less.  

linda mason hunter, contributing writer 
Linda Mason Hunter is a pioneer in America’s green movement. Her first book, 
The Healthy Home: An Attic-To-Basement Guide to Toxin-Free Living (published in 
1989), was reviewed in The New York Times, Newsweek, The Wall Street Journal, and 
featured on “Good Morning, America,” CNN, MSNBC, Pacifica Radio, and the 
CBC, among others. She’s also the author of Green Clean, The Environmentally Sound 
Guide to Cleaning Your Home. Three Green Rats, An Eco Tale is her 13th published 

book and first work of fiction, for ages 6 to 12 “and precocious adults.” Linda can 
also be heard daily hosting “The Green Zone” on KFMG 99.1 FM, Des Moines’ 
award-winning low power radio station, streaming at kfmg991.org. 
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Contact Us 
For advertising opportunities, please reach out to  

Publisher Mark Durrick 

mdurrick@greencleaningmagazine.com 

215-485-3334 

VP of Sales Liza Maldonado 

Liza_maldonado@hotmail.com 

626-252-3166 

For editorial opportunities, please contact  

Editor Erinn Morgan at 

emorgan@greencleaningmagazine.com 

 

GreenCleaningMagazine.com  
Editorial Offices 


