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News Tips from Supporters 
 OWAA supporters often send out break-
ing news that doesn’t fi t into OU’s once-a-
month publication cycle.  
 To help get supporters’ news out to mem-
bers on a timely basis, OWAA headquarters 
has responded to supporters’ request for a 
more instant online “news feed” on Out-
doors Unlimited Online. 
  OWAA supporters (and individual 
members) can submit news that will be 
posted daily, Monday through Friday, on 
OU Online. Visit www.owaa.org/ou/submit-
news-tips for details on how to submit your 
latest news.

Outdoor Market 
 Have you thought about joinging a stock 
photo agency to increase your exposure. 
Want to travel for a job or just travel for the 
weekend? What about writing for a bow-
hunting magazine? Then you better check 
out these money-making opportunities at 
www.owaa.org/ou/category/market.

“
”

Welcome to OU’s Online 
Exclusives! This page fea-
tures a sneak peek of all 
the extras we just couldn’t 
fit into the monthly publi-
cation. To check out these 
bonus features, refer the 
website links mentioned 
below.
–ASHLEY SCHROEDER, OU EDITOR

  You probably know that certain parts of OWAA’s website are just for members and supporters, and that anyone who affi liates 
with OWAA can request a username and password. But you might not realize how valuable that is.
 You need a username and password to read Outdoors Unlimited Online and view Outdoor Market listings. You also need to log 
in to view members-only content such as a list of member discounts, info on how OWAA can help you promote your work, and 
more.
 Forgot your login info? So that you don’t have to wait for a response from headquarters (in case you have problems outside of 
offi ce hours), you can always do a reset of your password directly from our website. Both the “Reset Password” and “Change Pass-
word” links are directly below the “Account Managementt” header on the homepage of our website.

2011 CONFERENCE

COVERAGE

The value of OWAA’s website username and password system

 Photo galleries
 Videos of conference sessions
 Downloadable documents from 
speakers
 Articles by attendees
 President’s Choice Award winners

 For all this and more, visit 
www.owaa.org/2011conference.

Online Exclusives
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It seems impossible, but 2011 is quickly coming to an end. 
Did we see you at Snowbird in July? If not, I hope it’s 

because you’re saving your pennies for the trip northward 
a year from now, for the much-anticipated OWAA conference in 
Alaska. Our 85th year!

As you read this, OWAA Conference Coordinator Jessica Pollett 
is already hard at work with 2011 conference program chair Bill 
Graham, 2011 conference local chair Chris Batin and the folks in 
Fairbanks and at Chena Hot Springs, hashing out logistics and plan-
ning, planning, planning. What’s in the works so far? You can read 
Batin’s piece on page 7 about some of the exciting pre- and post-
conference opportunities, and Graham’s piece about the program 
on page 6. They’ve been working on some of the pieces for a year 
already, and are poised to welcome you to one of the most exciting 
conferences OWAA has had the pleasure of planning.

But let’s cut right to the chase. The Alaska conference, for 
many reasons, will be a unique opportunity for OWAA members. 
The headquarters resort, Chena Hot Springs, offers a multitude of 
story ideas, from green energy and sustainable practices to outdoor 
adventure and travel to recreational opportunities like dog sled-
ding, horseback riding, canoeing and fi shing. And let’s not forget 
about the hot springs — the resort’s namesake. But what the resort 
does not offer are cold sterile ballrooms, televisions with too many 
high-def channels, and the “same old, same old,” in terms of what 

you’ve come to expect from OWAA conferences. Throw away all 
your preconceived notions and memories of conferences past and 
get ready for the experience of a lifetime. Get ready for OWAA 
Summer Camp 2012!

In the coming months, our local committee will fi ll you in on all 
the logistics and different opportunities for you to make the most of 
your trip north. But one thing you don’t want to do is wait to reg-
ister. Register now! Because of the overwhelming response we’ve 
received about this conference, we anticipate participation to be 
high. Don’t get left out. Online registration opened Sept. 1 at www.
owaa.org/2012conference.

What else do you need to plan for? Why, the 2012 Excellence in 
Craft contests, of course! We heard you loud and clear during the 
entry process for the 2011 contests, and a committee was recon-
vened to further refi ne the new rules. The 2012 contest rules are on 
pages 18-22, with entry opening on Oct. 1. Start compiling your 
best work from 2011, and keep the contests in mind as you pen, 
shoot or record your work through the end of this year. And make 
plans to head north to Alaska to pick up your Excellence in Craft 
winnings at the awards banquet Sept. 6, 2012. 

— Executive Director Robin Giner
rginer@owaa.org

From the Executive Director’s Desk

If you liked this year’s conference, 
then you’ll really enjoy next year’s con-
ference in Fairbanks. Next year’s sched-
ule hasn’t been set yet, but just the chance 
to take photos in Alaska is worth the trip. 

I have been to Alaska before, but it 
was in the winter. And it was as cold as 
Phoenix is hot. I am glad we are going to 
Fairbanks when it’s not that frigid.

I did make the mistake of offering to 
take my hosts to dinner to enjoy some 
wild game, only they wouldn’t hear of 
it. They just called the neighbors, who 
checked their freezer. Big mistake on my 
part. To be a good guest, I had to sample 
everything from salmon pot pie to bear, 
and caribou, to venison chili and moose 
stroganoff. 

Already members are making plans for 
pre- and post-conference trips. I am told 
there is quite a train trip out of Fairbanks. 
So watch for more info in OU this fall.

Be sure to sign up early for lodging. 
You can stay at the resort or in Fairbanks 
at a hotel.

I can’t imagine an outdoor commu-
nicator not wanting to attend the Fair-
banks conference. Alaska is truly the last 
frontier. If you don’t go to Fairbanks next 
year, will you ever get to Alaska? 

Due to a situation not of the board’s 
doing, we had to elect a new treasurer. 
Jack Ballard was elected, fi lling a 
vacancy left by Paul Hansen, who was 
unable to fulfi ll his recent appointment. 

The new treasurer will need to be 
somewhat of a fi nancial wizard because 
he will need to help lead the board out of 
a fi nancial problem. The board reviewed 
many ideas and somewhere in these ideas 
is the key to solving our dilemma. I call 
on the membership to help the board and 
staff solve the problem. You can send 
suggestions to info@owaa.org.

Many thanks, by the way, to committee 
volunteers for stepping forward and help-
ing the organization. And thanks to Robin 
Giner and her staff. They do a great job, 
one I appreciate already. And fi nally, 
thanks to you, the membership. You truly 
are the engine that keeps the association 
productive.

This column will, in the future, have 
information of true interest to the mem-
bership. It will not be a column that just 
takes up space. At least that is my inten-
tion. I want to hear from you; I can’t do 
my job unless I know your thoughts and 
needs. Call if you wish, but email is the 
best way to reach me. 

— OWAA President Mike Walker 
mike@walkeragency.com

President’s Message

Time to start planning for 2012

OWAA conference perfect excuse to travel to Alaska
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Scholarship recipient grateful
I would like to extend a great thanks to 

all of those involved with the Outdoor Writ-
ers Association for granting me this year’s 
Bodie McDowell Scholarship. This is an 
honor and will greatly help to forward my 
education and this profession as an outdoors 
communicator.

— Hannah J. Ryan
Missoula, Mont.

Graduate student gives thanks
I am honored to have been awarded a 

Bodie McDowell Scholarship to help with 
my graduate studies. Thanks to the organi-
zation for providing this opportunity and 
to the judges for their time in reading my 
application. I look forward to enjoying the 
student member benefi ts of OWAA in the 
coming year.

— Amy Whitcomb
Moscow, Idaho

Story idea: National Museum 
of Forest Service History

This past March, I was at the North 
American Wildlife Conference in Kansas 
City when I came across a booth for an 
interesting project that might make column 
or story fodder for members.

A nonprofi t group called the National 
Museum of Forest Service History plans 
to build a legacy and educational center 
to exhibit the artifacts and records of the 
agency’s fi rst century. It caught my eye be-
cause the museum is to be built at Missoula, 
Mont., which is also home for our OWAA 
headquarters. Plans for a museum built with 
timbers from every state are set, though the 
project is still in the fundraising mode.

The group’s website is www.nmfs-
history.net.

I have no connection to the project. But 
I hope they get it done. Some of my fi n-
est times afi eld have been on U.S. Forest 
Service lands, and the story of the agency’s 
origins and fi rst decades is fascinating con-
servation history. 

— Bill Graham
Platte City, Mo.

Mistake to own HQs building
George Harrison is mistaken in imply-

ing [in the June 2011 issue of OU] that the 
board’s and membership’s decision (circa 
1997) to own rather than rent its headquar-
ters building was made because the board 
and members wanted a “shrine” to outdoor 
writers. At the 1995 mid-winter board 
meeting, I was tasked to study the advan-
tages of ownership vs. renting. One fact 
that emerged was OWAA had spent about 
$160,000 in rental costs over ten years of 
leasing offi ce space in State College, with 
no equity to show. The board concluded 
it made more ECONOMIC sense to apply 
those funds towards ownership to build 
equity. Of course, this assessment was made 
when real estate was not depreciating.

Having decided to own, the board then 
tasked me to analyze the best location. Cit-
ies were invited to ask OWAA to take a look 
at them as potential sites. Their assets and 
liabilities were judged against some 15-18 
criteria approved by the Board. None had 
anything to do with establishing a “shrine” 
to outdoor writers; economic considerations 
predominated. One criterion did call for a 
location near a university offering a degree 
in journalism with an outdoor writing track, 
so that OWAA might mentor and “grow 
its young.” From that study, Missoula, 
Montana, bubbled to the top. The recom-
mendation and rationale to move to Mis-
soula and buy property were submitted to 
the membership, and better than 80 percent 
supported the plan.

An aggressive fundraising campaign was 
envisioned to help pay down a mortgage.  
Legendary fundraiser Jack Lorenz, then 
a board member, was eager to embark on 
this campaign. But other directors did not 
view aggressive fundraising as compatible 
with the purpose and ethics of a journalism 

organization and were less than supportive.  
Fundraising cannot succeed without total 
and enthusiastic commitment of an orga-
nization’s leadership, and thus this aspect 
of the business plan did not proceed as 
anticipated. A few years later, the “dispute” 
with the NRA caused a signifi cant decline 
in membership revenues, further hamper-
ing OWAA’s ability to manage a mortgage. 
By that time, it probably made sense to sell 
and go back into rental property. But the 
original concept was sound. It was a busi-
ness decision based upon solid economic 
analysis, with a fi nancial plan that would 
have worked if other circumstances had not 
intervened.

— Jim Rainey
Carlisle, Pa.

OWAA Executive Director, 1994-1998

Thanks for the effort!
Do you hold OWAA very close to your 

heart? Concerned where it is going? Watch-
ing membership fi gures?

Answer yes to any of the above, and you 
owe a big “thank-you” to the people below:

Pat Wray, Dan Small, Colleen Miniuk-
Sperry, Tom Wharton, Jodi Stemler, 
Chris Madson, Jill Adler, Brett Pretty-
man, Jessica Pollett.

Together, they “wowed ‘em.” All 50 
aspiring communicators who wandered into 
the “Becoming an Outdoors Communica-
tor” workshop that helped open OWAA’s 
conference in Salt Lake City, Utah. Young, 
older; some very talented; some untested; 
attendees all came with questions for the 
above guest speakers who addressed the 
diverse world of outdoors communications.

Three hours of “Writing for Magazines,” 
“Book publishing,” and “Outdoor Televi-
sion,” and no one headed for the doors 
early. Their numbers, their questions, their 
enthusiasm all said they were locked in to 
what we do.

OWAA membership may be down the 
road, but our colleagues again gave this 
group a solid start.

If you have the chance, thank the speak-
ers for what they give — for they give it all!

— Terry Brady
Zieglerville, Pa.

Feedback guidelines
Members are encouraged to write about issues and topics. The executive director and editor will decide whether opinions are appropriate for de-
bate or if the comments promote a personal cause; if the “cause” is unrelated to OWAA’s mission and potentially damaging to the membership, the 
letter might not be printed. Word limit: 400. Longer letters will be returned for revision. Send letters to editor@owaa.org.

Letters to the Editor

LETTERS
TO THE EDITOR
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2012 Conference Preview: Chena Hot Springs, Alaska

Are you ready for Alaska’s beauty 
and adventure? Registration 
opened Sept. 1 for perhaps the 

most unique and outdoorsy conference in 
OWAA’s history. We’ll be gathering Sept. 
4-6, 2012, at Chena Hot Springs Resort, 
about 60 miles northeast of Fairbanks, 
Alaska. 

Several reasons prompted OWAA 
headquarters to open registration a year in 
advance, which is almost six months  earlier 
than normal for an annual conference. 

For one thing, the conference registration 
opening coincides with Alaska’s opening 
day for waterfowl season and many other 
hunting seasons, from grizzly and caribou 
to moose and grouse. Chris Batin, who has 
long chronicled the state’s outdoors, says 
the fi shing is also splendid in autumn. 

We hope early conference registration 
also encourages you to start planning pre- 
and post-conference trips. In order to best 
explore the Last Frontier in September 
2012, you will need to have plans arranged 
by the end of 2011. For more on that, read 
Batin’s article on the next page.  He will be 
contributing regular updates to OU regard-
ing possibilities, which are tremendous.

Furthermore, Chena Hot Springs resort 
is billed as “rustic,” and that’s one reason 
why we chose it: to be closer to the outdoor 
experience that brought us to this craft. But 

the hotel has less than 200 beds available in 
the main building, and those rooms will be 
distributed fi rst come, fi rst served. OWAA 
headquarters will handle all rooming 
requests to make sure members’ needs are 
met. This might mean sharing a room with 
a good friend. There will also be well-insu-
lated yurts and wall tents available for those 
seeking a true outdoor experience. Such 
accommodations will be on the resort’s 
property, close to all amenities. Plus, our lo-
cal hosts envision recreational vehicles and 
attendees’ tents circled around campfi res.  
Out of all these options, if you know that a 
hotel room is the best fi t for you, make ar-
rangements as soon as possible. 

As usual, we’ll be inviting outstanding 
speakers and planning craft improvement 
sessions. We’re working with OWAA sup-
porters in hopes of making outdoor gear 
available for true testing on hiking, camp-
ing, hunting and fi shing trips. 

We’re taking over the resort and will 
have all the space at our disposal to host 
events, both indoor and outdoor. 

 Chena offers wonderful hot springs to 

soak in, beautiful displays of the northern 
lights across the horizon, resort activities 
and many intriguing thermal energy innova-
tions. I encourage you to check out www.
chenahotsprings.com.

 We’re unsure what to expect in terms 
of attendance, and whether we have a large 
group or small, it will be an unforgettable 
experience. OWAA headquarters and our 
hosts in Alaska are working on contingen-
cies to accommodate everyone who wants 
to attend. My goal as conference chair is to 
follow through on this plan.

This promises to be among the most 
memorable OWAA conference ever. Just 
remember, the wise will register early. 

BY BILL GRAHAM

North to Alaska for new 

A member since 1985, Bill 
Graham is OWAA’s second 
vice president and the 2012 
conference program chair. He  
is also media specialist for 
the Missouri Department of 
Conservation. Contact him at 
plattefalls@centurylink.net.

2012 conference 
registration opens 
a year in advance, 
almost six months 
earlier than normal

Bill Batin on a day-long glacier trek in late August in the Chugach National Forest.  Photo by Chris Batin.
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2012 Conference Preview: Chena Hot Springs, Alaska

For the Fairbanks, 
Alaska, confer-
ence, location, 

outdoor and travel expertise and 
timing are all in our favor, plus the mys-
tique of Alaska makes selling stories from 
the pre- and post-conference tours a virtual 
goldmine.  

The conference will be held in early 
September, at the peak of Alaska’s fi shing 
and hunting seasons. 

For most pre- and post-conference tours, 
early sign-up is mandatory. Unlike other 
conferences, where you can wait until a 
few weeks before conference, these trips 
are on a fi rst come, fi rst serve basis. Fishing 
and hunting trips and some tours requiring 
advance reservations will be published in 
OU, and must be booked online before late 
December 2011. Other tours will remain 
available until conference time.

Upland bird season will be in full swing, 
and the Interior offers some of the state’s 
best hunting for spruce, ruffed, sharptail 
grouse and ptarmigan. Also, waterfowl 
season will be in full swing, with sandhill 
cranes, ducks and geese available locally or 
via fl y-out duck camps or fi eld hunts in the 
Delta Junction area. 

Alaska offers a variety of open areas 
for non-residents to enjoy moose hunting. 
Success rate for road hunters hovers around 
20 percent, while fl y-out hunters enjoy a 

60 to 90-per-
cent success 
rate in many 
areas.  Success 
rates improve 
from the time 
conference 
ends to the 
season closure 
in mid to late 
September. 

For the visitng 
hunter, there is an 
excellent 

chance of 
success when hunt-

ing caribou. Depending on 
your taste for adventure, consider the Cen-
tral Arctic or Western Arctic herds, as well 
as the Mulchatna or 40-Mile herds. For best 
success, hire an air-charter service to access 
the major migrations at that time of year. 
Hunting is possible off the Dalton Highway, 
but restrictions apply, plus you need to be in 
tip-top physical condition. 

Black bear hunting is good in September, 
as bears are easily stalked as they fatten 
up on alpine berries throughout the White 
Mountain area. When hunting the coastal 
or alpine areas, there is also the opportu-
nity for hunters to take a wolf, or pursue 
blacktail deer, which will also be in season 
throughout the coastal areas. 

Brown bear, mountain goat and Dall 
sheep seasons are open in select units, but 
unless you are related to an Alaska resident 
within a second degree of kindred, you’ll 
need to hire a registered guide to pursue 
these species. 

Fishing opportunities are excellent in 
late August through September. Silver 
salmon season will be in full swing, and 
saltwater fi shing as well as fl y and spin 
fi shing in local rivers and streams along the 
coast will be excellent. Silver and chum 
salmon fi shing is fair to good throughout 
Interior waters starting in early September 

and continuing through 
early October. Halibut 
fi shing remains good, 
as is bottomfi shing for 
rockfi sh and lingcod 
through various charter 
services. Trout fi shing 

is excellent. 

Sheefi sh fi shing 
peaks on the Kobuk 
River in mid to late Au-
gust, and Dolly Varden char 
fi shing is at its peak from mid 
August through October. And don’t asd
forget the Arctic grayling, which is plentiful 
in Interior streams and rivers, including the 
nearby Chena River. 

Perhaps the best time of the year to be in 
Alaska, early September is awash in golds 
and reds of autumn, which offers a spec-
tacular backdrop for wildlife photography 
in the state’s many national parks, refuges 
and national forests. Weather permitting, 
the aurora borealis will be ablaze.

Be sure to look for upcoming details on 
an OWAA exclusive post-conference wild-
life photo shoot into Denali, offered by the 
National Park Service. 

Expect a variety of tours and travel-
related opportunities from sea kayaking to 
glacier hiking and trekking, rock climbing, 
to zip lining, to Iditarod sled dog exhibits 
and riverboat adventures. 

 

BY CHRIS BATIN

Chris Batin has been a 
member since 1979. He is 
the 2012 conference local 
chair. He is also editor and 
publisher of Alaska Angler, 
and Alaska Hunter Produc-
tions and Video Productions. 
Contact him at ChrisBatin@
AlaskaAngler.com.

frontiers in journalism
Birds and bears 
and fi sh, oh my!
Outdoor adventure 
aplenty in Alaska 

For help with pre- and post-
conference trip planning, 

contact Chris Batin at
   ChrisBatin@AlaskaAngler.com 

or Helen Renfrew and 
Amy Reed Geiger at the Fairbanks 

Convention & Visitors Bureau, 
www.explorefairbanks.com. 
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2011 Conference Review: Snowbird Resort, Utah

For the most part, there are two things 
that just about all writers can agree on: 
You never turn down a free drink, and 

the fi rst lines are usually the hardest to write.
In fact, fi rsts in general can be the tough-

est part about being an outdoor writer. There’s 
nothing quite like the fi rst time you see your 
work in a new publication, or the fi rst time 
someone besides your mom tells you you’re 
good, or the fi rst time an editor rips you one 
from Albuquerque to Bangor.

The fi rst time at a writer’s conference can be 
quite a memorable experience, and quite nerve 
wracking, as well — especially the fi rst time at 
a national event like the 84th Annual OWAA 
Conference, held July 9-11, in Utah’s spectacu-
lar Little Cottonwood Canyon.

So naturally, I was a bit nervous as I made 
my fi rst trip to participate in OWAA’s annual 
affair. Sure, I’ve been involved with other 
professional writers’ clubs for years and have 
even spent my fair share of time in newspaper 
and magazine offi ces and staff-frequented bars 
(which are technically more like cults than 
writers’ clubs). I’m even on the board of the 
Outdoor Writers Association of California. 

But as impressive as the other groups are, 
they’re regional. OWAA is made up of some of 
the best writers, editors and photographers from 
every nook and cranny of the country. So I was 
as apprehensive as an adolescent on prom night 
as I entered the Cliff Lodge at Snowbird on a 
bluebird Saturday morning, as the sun brilliant-
ly sparkled on the remnants of Utah’s  trade-
mark “Greatest Snow on Earth” still clinging 
to the slopes. (Last season, Snowbird received 
an insane 783 inches of the Beehive State’s 
famous “champagne powder” and was open to 
skiing and boarding until July 4!)

But as soon as I put my nametag on, which 
in bold bright green declared that I was a “First 
Timer,” those nerves vanished faster than cup-
cakes at a four year-old’s birthday party — or 
better yet, like free drink coupons at a writers’ 
conference.

That’s because most OWAA members are 
about as unabashedly friendly and welcom-
ing as little kids. I was instantly welcomed to 
the group and chatted up by folks from Mary-
land and Missouri, New Hampshire and New 
Mexico, Colorado and California, Virginia and 
Washington (state, as east coasters often like to 
clarify).

Besides being welcoming, the conference 
was extremely valuable as both an outdoor 
writer and editor — and I’m not just reporting 
this because my publisher paid for the trip.

The conference seminars, the roundtable 
small discussion groups at lunch and the hospi-
tality suites (what I can remember of them) all 
fulfi lled the goals I had when signing up. The 
OWAA conference not only supplied mate-
rial I could use for stories and allowed me to 
meet writers and photographers who cover my 
region, it also allowed me to meet the editors of 
publications I’d like to write for, and taught me 
a few things about branding and the Web world. 
It also gave me a new goal for next year’s con-
ference in Fairbanks, Alaska: have a far better 
showing at the annual push-up contest!

From the friendliness and accommoda-
tions to the food and the breathtaking views of 
Utah’s Wasatch Range, the fi rst-timer experi-
ence at the OWAA conference couldn’t have 
been better. Heck, one of the local vendors 
even told me where I could sneak off to catch 
some cutthroats. It was, after all, an outdoor 
writers’ conference. 

It seems like, overall, OWAA is comprised 
of people pretty much like me. Folks from 
all across the land who love to write, have a 
passion for the great outdoors and who would 
never turn down a free drink. 

BY MIKE McKENNA

A fi rst time for everything
A fi rst-timer’s experience of  the OWAA Conference

Make the most of a trip 
by planning it yourself

During my annual travels 
south, my favorite route is 
through the habitats of Utah by 
way of the Moab route. 

For the 2011 OWAA confer-
ence, my drive into Utah led 
me through the neat and thriv-
ing town of Logan. 

This trip and many others 
I have experienced have been 
made easier and many times 
more productive with the help 
of local chambers of com-
merce, along with convention 
and visitors bureaus. 

Experience has taught me 
that the generic FAM trip rarely 
caters to the slant on an article 
I may have in mind. Plus, many 
times the FAM trip leader will 
have you eating when the light 
is best for photographs and tak-
ing photographs when the light 
is right for eating.

So, I chose to go out on my 
own under the direction of 
local chambers and bureaus. 
They put me on the trail of sev-
eral places I had never heard of 
and allowed the time I needed 
to shoot photos, despite being 
there for just 2 1/2 days.

Folks from the Utah Offi ce 
of Tourism, the Cache Valley 
Visitors Bureau, the Bear Lake 
Visitors Bureau made sure my 
time was not only fi lled, but 
well accounted for, the weather 
of course was exempted.

Near the end of my trip, 
clouds were building over the 
mountains. The storm prevent-
ed my boating on a lake, so I 
went on a cave tour instead.

It’s with a hearty thanks 
to Utah for all their help and 
making our conference a large 
success.

— Jim Foster
Salmon, Idaho

jimf06@gmail.com

All about the FAM

Mike McKenna is the managing 
editor of Sun Valley Magazine. 
When he isn’t wrestling with his 
two young boys, acting amorously 
towards his wife or chasing after 
trout like they owe him money, 
Mike is usually drinking beer 
and slaving away on his award-
winning newspaper, magazine and 
humor writing. Contact him at 
michael@sunvalleymag.com.
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2011 Conference Review: Snowbird Resort, Utah

Snow and sun, professional network-
ing and friendly competition. The 

2011 conference represented the best of 
what OWAA gatherings offer members, and 
the Theodore Roosevelt Conservation 
Partnership is proud to support the nation’s 
oldest and largest group of outdoor com-
municators.

OWAA members who traveled to Utah 
had the chance to learn more about the 
TRCP’s work on behalf of hunters and 
anglers, discuss conservation issues with 
TRCP staff and socialize at a memorable 
TRCP hospitality suite. 

Unprecedented challenges face the 
sportsmen’s community as our outdoor 
traditions confront attacks — budgetary and 
otherwise — that could undermine prime 
fi sh and game habitat, public access to lands 
and waters, and inadequately fund criti-
cal conservation programs. Following are 
TRCP focal issues that could hold the key to 
America’s outdoor heritage:

 The controversial Wilderness and 
Roadless Area Release Act would open to 
development tens of millions of acres of vi-
tal habitat. Most sportsmen understand that 
roadless areas provide unparalleled habitat 
and hunting and angling. While roads are 
important for enabling access, they increase 
big-game vulnerability and can result in 
shorter seasons and fewer tags — and can 
harm spawning habitat for fi sh. 

Roadless lands also provide a wealth of 
economic benefi ts. Signed by 270 hunting- 
and fi shing-focused businesses and organiza-
tions from across the country, the TRCP-led 
“Banking on the Backcountry” emphasizes 
the economic value of backcountry lands. 
Signatories believe that the federal govern-
ment should maintain maximum roadless 
acreages, thereby supporting sustainable, 
backcountry-dependent economies.  
 The Sportsmen for Responsible Energy 

Development coalition, whose members in-
clude the TRCP, the National Wildlife Fed-
eration and Trout Unlimited, has worked 
for years to revise the approach to leasing 
federal lands for oil and gas projects. New 

reforms the BLM implemented, in part due 
to SFRED efforts, help ensure that public 
lands are conserved while also utilized to 
contribute to the nation’s energy needs.

Consequently, an Interior Department 
report documenting a decrease in formal 
lease protests in 2011 came as no surprise to 
the sportsmen. 

“Fish, wildlife and citizens deserve a fed-
eral lands management system that assures 
a balanced, multiple-use approach to the 
leasing and development of public mineral 
interests,” said the TRCP’s Steve Belinda in 
response. “The old system was a source of 
confl ict and litigation and failed to facilitate 
public involvement except via protests.” 
 Recently, hundreds of sportsman-

conservation groups from 28 states advo-
cated safeguarding the health of America’s 
water resources. In a letter to the EPA and 
Army Corps of Engineers, the hunters and 
anglers supported the agencies’ efforts to 
clarify which “waters of the United States” 
are protected by the Clean Water Act. 

TRCP tackles conservation challenges facing American hunters and anglers

Pew Environment Group, members, connect during post-conference hike 

The 2011 conference at 
Snowbird provided the 

Pew Environment Group with 
a welcome opportunity to in-
troduce OWAA members to the 
proposed White Pine Wilderness 
and to talk about how and why 
Pew goes about the work of giv-
ing some shared public lands the 
“gold standard” of protection.

Snowbird is in the middle 
of the Wasatch-Cache National 
Forest and is adjacent to areas 
proposed for wilderness desig-
nation by Save Our Canyons, a 
local conservation group, and 
a host of area stakeholders. 
Legislation to safeguard the 
area — the Wasatch Wilderness 
and Watershed Protection Act 
— was introduced in the last 
Congress by Rep. Jim Mathe-
son, D-Utah. 

Pew began their post-confer-
ence hike at the trail head about 
a mile from the Cliff Lodge. 
A group of OWAA members 
joined Save Our Canyons 
Executive Director Carl Fisher, 
Salt Lake City Department 
of Public Utilities watershed 
specialist Laura Briefer and Pew 
staffers Dave Bard, Brian Gei-
ger and Lindsay Woods. They 
took a morning walk up the 
White Pine trail, still wet from 
the record snowpack, and hiked 
along swiftly fl owing creeks, 
across patchy snow and past 
several talus fi elds blanketing 
the mountainsides.

The popular Wasatch-Cache 
National Forest attracts more 
visitors each year than does 
Yellowstone National Park. Its 
high alpine landscape provides 
spectacular views, clean water 
and phenomenal recreation op-
portunities. The area is a critical 

habitat for a number of animal 
and plant species, including 
moose, black bear and golden 
eagles. Ecological continuity is 
the key to sustaining these spe-
cies. Unfortunately, the current 
landscape and boundaries are 
fragmented, which can interfere 
with species migration. 

Legislation to protect this 
part of the forest, which serves 
as the watershed for more than 
60 percent of area residents, 
is the result of locally-driven 
efforts by offi cials, ski resort 
owners, the mountain biking 
community, small-business 
owners, conservationists, heli-
skiing operators and residents. 

Working with stakeholders to 
develop a legislative proposal 
from the ground up is a hallmark 
of the Pew Environment Group’s 
wilderness work. If local inter-
ests are satisfi ed that their issues 
are being heard and addressed, 

the likelihood that their members 
of Congress will champion a 
proposal and that Congress will 
adopt it is greatly enhanced.

The legislation that emerged 
is a balanced measure that 
preserves recreation opportu-
nities, provides certainty for 
businesses, sustains the Salt 
Lake regional watershed and 
permanently protects incredible 
swaths of the Wasatch range for 
future generations to enjoy. At 
this year’s conference, a handful 
of OWAA members and Pew 
staff saw fi rsthand why pre-
serving this area is vital for the 
region’s residents and visitors 
alike.  For more information, 
visit www.LeaveItWild.org.

Brian Geiger is manager 
of Pew Environment Group’s 
Campaign for America’s Wilder-
ness. Contact him at bgeiger@
pewtrust.org.

CONTINUED ON PAGE 12

BY BRIAN GEIGER

BY KATIE McKALIP
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Business

This article is the fi nal installment 
of a three-part series about leaving an 
offi ce job for a freelance career. In case 
you missed the fi rst two articles, rever 
to the June and July issues of Outdoors 
Unlimited.

Dozens of well-wishing emails 
clutter your inbox. 

You have recovered from the 
going-away parties.

Your old company badge rests in a card-
board box full of memories.

Congratulations! Your glorious Indepen-
dence Day has fi nally arrived. And now you 
sit at your kitchen table stroking your coffee 
cup, glowing as brightly as the sunlight 
trickling in through the blinds. Before you 
start to think, “Oh no, what have I done?!” 
consider these points to ensure you enjoy 
much success in your new life as a freelanc-
ing outdoor communicator:

Sell your work without selling your 
soul. As a new entrepreneur, you are now 
responsible for gaining income for your 
business. After all, mortgages, car payments 
and utility bills do not disappear when you 
become a freelancer. As you fi nd yourself 
taking on new jobs and assignments, make 
sure making money isn’t the sole reason 
for pursuing the work. Look for work that 
gets you out of bed in the morning.  Your 
passion will show not only in your products 
and services, but also in the relationships 
you build with clients. If your new career 
ever feels too much like work, keep your 
love of informing, educating, and inspiring 
alive by working on personally-defi ned side 
projects.

 “Just say ‘No.’” It may sound illogical 
to turn down business opportunities as you 
kick off your new career, but heed these 
wise words from Nancy Reagan. Once 
you’ve defi ned a niche for yourself, be 

comfortable turning down endeavors poten-
tially profi table in the short-term to instead 
build your brand and skills within your area 
of expertise. 

By investing your limited time to fi nd 
money-making outlets within your do-
main, your sales will be greater in the long 
run. For example, if your focus is wildlife 
photography, build your body of work by 
photographing elk or eagles on the week-
end, not the wild life of weddings.

Freshen up your portfolio. No one likes 
visiting a website that appears as if someone 
has not updated it since 2007. As your work 
improves, so should your portfolio, which 
is only as good as your worst piece shown. 
Showcase your newest and best photogra-
phy, writing samples, and audio-video clips 
on your website to attract new clients and 
keep your existing customers coming back 
for more.

Shut up and listen. Gaining business as 
an outdoor communicator is not like the 
movie “Field of Dreams” where, “If you 
build it, they will come.” Whether you talk 
with an editor, a producer, or a local fan, 
listen carefully to their comments, com-
plaints and questions related to the commu-
nications industry, to gain ideas for content 
in your next assignment or upcoming show. 
Proactively create your own sales opportu-
nities by delivering solutions to them based 
on their input.

Keep the “unity” in your community. 
Friends, supporters, experts, and other con-
nections can turn into paying clients, so it’s 
important to keep building your relation-
ships and awareness within your circles. 
Consistently deliver educational presenta-
tions throughout your local community, stay 
active in professional organizations such as 
OWAA, and engage with others in social 
media conversations. Because of the snow-
ball effect exposure can have in increasing 
your sales, even the smallest opportunity 
could transform into your future signature 
work. Never underestimate the value of 

exposure. 
Dare to fail. If you are blazing your own 

path and testing new ideas through a wide 
variety of experiences, inevitably you will 
have moments when things don’t go the 
way you hoped. No matter how much mud 
you feel is covering your face, hose yourself 
off and ask yourself, “What can I learn from 
this experience?” 

As Thomas Edison once said, “I have 
not failed. I’ve just found 10,000 ways that 
won’t work.”

Keep your eyes on the prize. Round 
up a trusted friend or two and schedule fre-
quent “bored meetings” (also referred to as 
“board meetings” in the corporate circles). 

Though it may sound like something 
dreadful you used to do at the company 
you left behind, regularly reviewing your 
business plan with outside advisors can help 
you gain a renewed perspective on your 
direction, celebrate your successes, and 
gauge your progress against the “S. M. A. 
R. T.” — specifi c, measureable, achievable, 
realistic, and tangible — goals you defi ned 
to stay on track to meet short- and long-
term goals.

Working 24/7 does not equal success. 
Though tempting, resist the urge to work 
day and night to keep your business moving 
forward. Take time to step away from the 
juggling act to avoid burn out and refresh 
your creative soul. As you would schedule 
vacation time in Corporate America, set 
aside time to relax and enjoy activities unre-
lated to your profession, leaving the camera, 
laptop and story ideas behind. 

Staying afl oat

Residing in Chandler, Ariz., 
Colleen Miniuk-Sperry is an 
award-winning and interna-
tionally published outdoor 
photographer and writer. She 
hosts bi-annual Bored Meet-
ings attended by her husband, 
her cat, and two glasses of 
wine. Contact her at cms@
cms-photo.com. 

BY COLLEEN MINIUK-SPERRY

in your new freelancing career
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I received a Facebook message from 
a fellow OWAA member when I got 
home from this year’s conference 

that really made me do some deep thinking. 
Tony Dolle asked me if I were starting a 
radio show today, what equipment would I 
need?

The reason it made me stop and scratch 
my head was because I got into radio 
completely by accident. I had a computer at 
home with a pretty good sound card and I 
had just gotten a Turtle Beach headset with 
a boom microphone. When I started doing 
my radio show, I just made it work with that 
and a copy of Cool Edit software.

But as the radio gig has progressed, I’ve 
been thinking off and on about upgrading 
my equipment. Dolle’s question made me 
kick that research into a higher gear.

There is a lot of radio production equip-
ment you can spend your hard-earned 
money on, but is it all really necessary? 
Should I even mess with my setup, which so 
far has produced satisfactory results? 

Unfortunately, I have to upgrade my 
software. I bought the Adobe CS4 Master 
Collection a few years ago with the intent 
to switch to that package’s audio program. I 
have been too timid to delve into it, though, 
and now CS5 has already been replaced by 
CS5.5. And since Cool Edit was bought a 
number of years ago by Adobe, the CS5.5 
version of Audition seems to be the way to 
go for software. I hope to be able to give 
you a brief tutorial on Audition in a coming 
issue.

For now, I’ll focus on the hardware.

MIXER BOARD
As I mentioned, I simply use the mini 

jack on my sound card for my microphone, 
but there are now a number of companies 
that make mixer boards that connect to your 
computer through the USB jacks. The ben-
efi t of these mixers is that they can use XLR 

connections, which allow you to use better 
quality microphones to get better quality 
sound. I haven’t used one yet, but I’ve been 
looking at the AKAI EIE I/O interface. It’s 
roughly $200. 

MICROPHONE
For a home studio, a good microphone 

is crucial. If you don’t use a mixer board, 
you’ll need a microphone that can plug di-
rectly into your sound card, usually through 
a mini jack. A better microphone with an 
XLR connection would be a good invest-
ment, though.  The Rode M2 handheld is a 
good bet, and it’s not terribly expensive at 
around $180. Keep in mind you’ll need a 
mic stand, too. The less you have to mess 
with it, the less extraneous noise you’ll get.

If you’re doing interviews, Keith Patan-
kar from Hunt’s Photo and Video suggests 
using a wireless lapel lavalier microphone, 
like the Sennheiser EK 100 G3 system. The 
kit includes the transmitter and receiver, and 
it runs about $600.

HEADSET
You don’t have to have a headset, but if 

you use one, you can better monitor outside 
noise that might creep into your recordings. 
I wouldn’t spend a whole lot of money on a 
headset, but you can expect to pay $100 to 
$300 for a good pair.

PORTABLE RECORDER
Patankar says a really good portable 

sound recorder is the Zoom H4N, which 
costs about $300. It has stereo sound, re-
cords to memory cards and can be connect-
ed directly to your computer through a USB 
cable, if needed. The H4N has great sound 
quality and is simple to use anytime you 
want to get some sound bites while you’re 
away from your home studio.

SOUNDPROOFING
If you fi nd your recordings picking up 

extra noise in your home studio, a cheap fi x 
is to tack eggshell foam on your walls. This 
doesn’t look very classy, but it dampens the 
noise extremely well. 

For a more rustic look, consider using 
burlap coffee bags, which you can probably 
get from your local coffee shop. They’re 
cheap, they knock down the noise very 
well, and they look pretty cool — especially 
if you get bags that have neat designs on 
them. 

For a little more sound-dampening capa-
bility, cut some of that eggshell foam to size 
and slide it into the coffee bags before you 
hang them on your wall.

GET STARTED
You can do like I did and jump into radio 

recording on the cheap — I think I spent a 
grand total of about $300 to get my home 
studio up and running. But if you’re looking 
for a little better sound quality, you might 
have to spend $1,000 to $3,000 for equip-
ment and software. It’s a good investment, 
though, so do your research and buy gear 
that’ll last for several years.

Good luck! 

Craft Improvement - Radio

BY TY STOCKTON

Getting geared up

Ty Stockton hails from Chey-
enne, Wyo., and has been a 
member since 2001. Stockton 
is a freelance writer, photogra-
pher and radio host. Contact 
him at stockyty@gmail.com

“”
There is a lot of radio 
production equipment 
you can spend your hard-
earned money on, but is 
it all really worth it?

—TY STOCKTON
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Craft Improvement - Newspaper/Magazine

Organizing and writing multiple 
items for an outdoor page, or any 
outdoors publication format, can 

be a tactical task. 
Modern computer programs allow for all 

kinds of layout arrangements. But the “sim-
ple” task of sorting out the lead, middle, and 
end items can be daunting.

Think of outdoor news items as sorting 
and folding clothes fresh out of the dryer 
— or from the clothes line, if you’re the 
outdoorsy type.

Each person’s clothes represent depart-
ments or areas (fi shing, hunting, camping, 
hiking, etc.) and each item gets folded and 
stacked in some kind of order. 

Every outdoor writer and editor knows 
that incoming items can be a tangled mess, 
like laundry churning inside the clothes dry-
er. Our task is to organize clothes (or news) 
as soon as they come out of the machine (or 
off the news wire). 

Think of the planning stages that go into 
sorting items. For example, you try to get 
each pair of socks lined up to match and 
hope to avoid multiple moves of that one 
odd sock. Same goes for items that might be 
important lead columns rather than note-
book or calendar items.

Maintaining this “thread” metaphor, 
when thinking through page layouts as 

clothes sorting, you often come up with 
connections among items. For example, you 
picked up three shirts that Johnny gets dirty 
before he’s left the house. But his dress 
shirts might hit hangers before they get 
folded with the rough stuff.

Same goes for news items. In the old 
days, front page news items were sorted as 
priority pieces for placement above the fold. 
That fold came at the middle of the page lat-
erally. But newspapers long ago were also 
folded vertically with the right side showing 
on the news stand. Most editors gave the 
very top item that right side of the fold.

You can do the same thing with your 
selection of items for publication in your 
paper’s outdoor section or page. Place your 
best material at the top, drawing and hold-
ing readers’ attention and continued interest 
in remaining outdoor content. 

With appealing teases, you can draw 
commentary on recent articles to publish, 
making a page more interesting. 

It’s a matter of sorting. You may have to 
do research for specifi c details, but when 
sorting clothes you know what items belong 
to whom. Likewise, be aware of ongoing 
issues related to the outdoors, good news 
sources, reliable fact-checking resources 
and sources for commentary. 

When sorting clothes, we try not to pick 
up, drop, and then pick up that item again. 
It’s a waste of time. Everything eventu-
ally goes some place — whether clothes or 

outdoor news items. Even “on hold” news 
items have been sorted ahead of time and 
will go into the basket in a more organized 
way later in an upcoming edition.

Most daily newspapers publish lead news 
stories immediately. Outdoors items often 
end up as short pieces. With an outdoor 
page, one has the luxury of sorting through 
the news stories and following up with a de-
tailed outdoors perspective on that event, etc.

In the old days, stacks of papers often 
were piled around the desks of full-time 
writers and editors. Now, computer fi les that 
should be regularly sorted, used, or (in this 
era of no rag bag), deleted to give thought 
and room to production-worthy material.

The clothes-sorting organizational ap-
proach offers a healthy approach to topic 
selection for individual column writing and 
prioritizing of a mixed-up basket full of 
content for a page or magazine layout. 

It’s in the folds and folding. Give it some 
thought when organizing your writing. 

BY WILL ELLIOTT

It’s all about the fold

A member since 1988, Will 
Elliott is a columnist for The 
Buffalo News and New York 
Outdoor News. He is also a 
freelancer. Elliott is a member 
of AGLOW, POMA, POWA, 
and past president of NYOWA. 
Contact him at odrswill@
gmail.com.

Simultaneously, Congress is 
attempting to block restoration of 
lost CWA protections to waters 
and wetlands that provide fl ood 
protection and critical habitat. 
Appropriations bills funding 
the Corps and EPA bar action 
in 2012 and beyond. These and 
other harmful measures attack 

America’s most important water 
law. With budgetary debates es-
calating, this troubling situation 
could intensify.
 Senate legislation fa-

cilitating cleanup of the Gulf of 
Mexico oil spill was lauded by 
a recreational-angling alliance. 
The RESTORE the Gulf Coast 
Act would dedicate 80 percent 
of penalties charged to BP to 
Gulf recovery. Members of the 

Gulf Spill Recreational Fishing 
Response Group, convened by 
the TRCP to guide rehabilitation 
of fi sheries, habitat and sport-
fi shing economies devastated by 
the spill, commended the bill. 

The TRCP welcomes the 
opportunity to inform OWAA 
members about threats facing our 
natural resources, fi sh and wild-
life populations, and hunting and 
angling traditions. Your active 

involvement — and your ability 
to communicate these threats to 
your readers, listeners and view-
ers — can ensure our continued 
ability to enjoy, as T.R. described 
it, a “life in the open.” 

TRCP Director of Media 
Relations Katie McKalip serves 
on OWAA’s executive commit-
tee. Contact her at kmckalip@
trcp.org. 

TRCP
CONTINUED FROM PAGE 9
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Craft Improvement - General

A fundamental skill 
most of us mastered 
in fi rst grade can be 

a handy tool to enhance your 
articles when photo support is 
not readily available.

Coloring!
Creating a drawing or il-

lustration using various color 
rendering mediums (water 
color, chalk, colored pen-
cils) can often give you the 
visual information you need 
to support your copy. These 
don’t have to be elaborately 
detailed works of art to convey 
information to the reader. The 
most important prerequisite for 
using illustrations is, of course, 
your knack for sketching, cre-
ating clean, defi ned lines and 
staying inside those lines when 
you “color.”

I fi nd the most practical opportunity for using hand-rendered art 
is in online how-to articles when I am unable to fi nd or create the 
photo I need. A piece I did on river hazards cautioned the reader 
about the hydraulics at the base of a dam or other big water drop. 
Showing the circulation of the water, the path of objects (and pad-
dlers) caught in that turbulence and escape routes via the bottom or 
side current outfl ow were all possible by creating a colored graphic 
with all those components composed into one illustration.

Another article on natural remedies for poison ivy meant fi nding 
a good picture of Jewelweed. Stock photos were too expensive 
while public domain pix were not adequately composed to suit my 
needs. I decided to create a simple but true-to-life colored draw-
ing of the leaves and blossom of the plant that anyone could use to 
identify it. 

Granted, not everyone is an artist. Some can only sketch stick 
fi gures that look like they were drawn by Salvador Dali after way 
too much wine. However, if you have even a marginal knack for 
drawing you might be able to create publishable illustrations. I once 
considered becoming a commercial artist and have enjoyed draw-
ing all my life. I’ve used illustrations to complement many articles 
— artwork depicting everything from kayak repair to bird watch-
ing. Some were done with colored pencils while others, especially 

those requiring a broad wash 
of color (blue skies, water, ex-
panses of greenery, etc.), were 
rendered with watercolors or 
artist’s chalk. 

Once an illustration is com-
plete, it can be scanned or cop-
ied (using a tripod and digital 
camera) and saved as an image 
fi le. If you use your digital 
camera, use natural lighting. 
Interior lights tend to give the 
paper a yellow cast while fl ash 
almost always caused a glare 
to appear on the image. I know 
there are probably ways to 
mitigate these problems, but 
using sunlight (even coming 
through a window on overcast 
days) will keep your back-
ground white.

I enjoy being able to produce a drawing to help illus-
trate key points in my writing. It offers a creative break 
from the keyboard and gives me a chance to describe an 
aspect of my text visually. An illustration can provide 
the reader with instant instruction. It can save a writer 

literally dozens of words by showing information instead of telling 
it.

If you keep a fi eld journal, you probably already fi ll the pages 
with sketches. Honing your drawing skills and using them to cre-
ate instructive and informative illustrations can be another way to 
enhance your articles. 

EDITOR’S NOTE: Stay tuned for next month’s “Illustrate this” 
by Bruce Cochran, who provides advice on how to deal with editors 
and art directors when submitting illustrations for publication. 

A member since 1988, Tom Watson is a freelance writer and 
photographer specializing in Alaska, tourism, outdoor desti-
nations and product reviews. He is also a guidebook author. 
Contact him at tom@tomwatsonwrites.com.

BY TOM WATSON

Can’t fi nd or create the photo you 
need? Try your hand at replicat-
ing the image yourself. “These 
don’t have to be elaborately 
detailed works of  art to convey 
information to the reader,” the 
author says. Images by Tom 
Watson.
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Craft Improvement - General

E X C E LE X C E Lon assignmenton assignment

Getting an assignment from an editor is exhilarating. Do 
well by them, and years of work may follow. Get cross-
wise and you may burn a valuable bridge. Here are some 

simple guidelines to assignment success: 

GET ON THE STRAIGHT AND NARROW 
When an editor comes to you with an assignment, ask lots of 

questions to make sure you fully understand exactly what they are 
looking for, even if a question seems obvious. Editors might be in 
a hurry, but they’ll be glad they took the time when you deliver just 
what they wanted. 

REITERATE THE FINE DETAILS
Toward the end of the conversation, tactfully establish what an 

editor plans to pay, a story’s word length, a hard deadline, travel 
expenses and any other important details. Then type it all up in an 
email to them afterwards to make sure you’ve got it right. This will 
not only put things like pay in writing, but often catch points of 
confusion before they cause trouble. 

COMMUNICATE
Editors worry. Keep them apprised on how a story is developing 

with occasional short update emails, and it will put them at ease that 
things are progressing and further put your name on the good list. 

DELIVER A SVELTE KNOCKOUT 
Deliver a story on or before deadline with an engaging lead that 

will hold a reader’s interest right to the end. Be sure it’s edited 
down to meet length requirements. I can’t tell you how often I’ve 
dealt with stories that were half again or twice as long as what I 
asked for. That means more time on the editor’s end trying to cut 
it down and less likely that they will turn to you for future assign-
ments. Notice if they typically include writer bios, and if so beat 
them to the punch by including one at the end of your manuscript. 

LET IT GO
Editors often have to mold stories to match the style of their 

magazine. It can be diffi cult seeing your work transformed when 
it reaches print, but as long as the facts are still correct, be patient 
with the changes. 

BY PAUL QUENEAU

Paul Queneau grew up in Colorado hunting, fi shing and 
backpacking. He started with the Rocky Mountain Elk Foun-
dation’s Bugle magazine as an intern and is currently the 
conservation editor. Contact him at pqueneau@RMEF.org.

AWARDS
 Tony Dolle

BOARD NOMINATING
 Jason Jenkins

CONFERENCE PROGRAM
 Bill Graham

CONTESTS
 Jack Ballard

and Bruce Cochran

CRAFT IMPROVEMENT
 Colleen Miniuk-Sperry

DEVELOPMENT
 Tony Dolle

EDUCATION
Jason Jenkins

ETHICS
 Ty Stockton

FINANCE
 Jack Ballard

NATIONAL AFFAIRS 
& ENVIRONMENT

 Jodi Stemler

NORM STRUNG YOUTH WRITING
 Mary Nickum

OFFICER NOMINATING
 Mark Freeman

SECTIONS
 Bill Graham

STRATEGIC PLANNING
Jason Jenkins

and Matt Miller

TECHNOLOGY
 Paul Queneau

DIGITAL MEDIA 
JOURNALIST RECRUITMENT

 Matt Miller 
and Brett Prettyman

DIVERSITY
Bill Graham

MARKETING/ADVERTISEMENT 
REVIEW

 Mark Taylor

Complete list of committee 
members available online.

2011-2012 OWAA COMMITTEES AND CHAIRS
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The Many Faces of  OWAA: New Members

As a native of New Hampshire, Larry Osmer has spent his entire life in the outdoors. He feels blessed to have an 
outdoor lifestyle and wants to share as much of the outdoor experience as he can with others. Writing has certainly 
afforded him that opportunity. In particular, Osmer truly enjoys working with young outdoorsmen and fully support 
OWAA’s new program geared towards college students. He is currently a pro staff member for North American Sa-
fari TV and enjoys the camaraderie as well travel destinations. At NASTV, Osmer hunts in conjunction with fi lming 
others that hunt, and the experience has been amazing. More recently he has become president of Get Back Out-
doors, Inc., a charity geared toward donating all-terrain wheelchairs to those in need. As NEOWA board member, he 
is working on a youth writing scholarship program designed to promote outdoor writing at the high school level.

Karl Malcolm was raised in the northern part of the Lower Peninsula of Michigan and fell in love with the natural 
world at an early age. Some of his most personal, signifi cant and treasured interactions with nature came through 
his experiences as a hunter and fi sherman who deeply respects the animals, lands, and waters he hunts and fi shes. 
After graduating from the University of Michigan, Malcom attended the University of Wisconsin for a master’s and 
doctorate in wildlife ecology. Malcolm spent the past 6 years studying the responses of bears to human-induced 
landscape change in the Midwestern United States and Southwestern China in collaboration with the Smithsonian 
Institute. He has worked with the Wisconsin Department of Natural Resources on programs aimed at teaching kids 
and adults about the benefi ts of time spent in the outdoors. In addition to a list of peer-reviewed scientifi c articles, he 
has written about the importance of maintaining connections to the land in an increasingly digital age.

In addition to writing for newspapers and magazines, and having fi ve manuscripts in search of a publisher, most of 
Steve Maanum’s efforts as an outdoor communicator are directed at connecting kids to nature. He does that through 
school presentations called, “Getting Plugged into Nature through Writing and Photography” and through two related 
digital photography projects. He is the co-creator of the award-winning program, “Through the Lens of a Camera,” 
which trains formal and non-formal educators to use cameras as a teaching tool while designing nature photo les-
sons that will complement and enhance a portion of the existing curriculums. Maanum also works directly with kids 
through 4-H, during summer camps, and as a part of special events at refuges and state parks. His other project is 
Minnesota’s statewide “Digital Photography Bridge to Nature,” where he is the project coordinator for greater Min-
nesota and is in charge of training 1,000 teachers through 80 four-hour workshops.

Alan Garbers and his wife live out in the woods of southern Indiana. He enjoys making log furniture, which he sells 
locally. Garbers is also a freelance writer/photographer. He have been published in Indiana Outdoor News, Muzzle 
Blasts, Outdoor Guide Magazine, Fur-Fish-Game, Boundary Waters Journal, Boys’ Quest, Fun For Kidz, Mother 
Earth News, Cricket, Small Farm Today, American Careers, Arizona Hunter & Angler, Old West and others. His 
fi ction credits include Star Trek Strange New Worlds Anthologies 4, 5 and 8. His also a member of AGLOW, HOW, 
and POMA.

Larry L. Kruckenberg is a career wildlife professional, now semi-retired. He currently serves as executive secre-
tary of the Western Association of Fish and Wildlife Agencies. Kruckenberg is an accomplished writer, with more 
than 165 published works, but it is his interest and success in still photography that brought him to OWAA. Krucken-
berg’s real passion is upland bird hunting, where he annually spends 60-70 days afi eld with his two German short-
hairs. He travels extensively throughout the western U.S. and Canada in pursuit of fowl and/or that perfect image. He 
calls himself “a Canon guy.” He lives with his wife, Roene, in Cheyenne, Wyo.

Deb Ferns is a co-founder of the women’s action shooting camps, Babes with Bullets, held across the country since 
2004. She writes a column, “Outside My Comfort Zone,” and is the executive producer of the Babes with Bullets 
webisodes hosted at OutdoorChannel.com. Ferns is also a board member of the Women’s Outdoor Media Associa-
tion. She and her husband, Gary, along with their two daughters, are active in several shooting sports, though her 
favorite is multi-gun competition events utilizing a rifl e, pistol and shotgun. When not at a gun range, Ferns can usu-
ally be found teaching yoga at the local senior center in her hometown of Tucson, Ariz.
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Portfolio
Featuring recipients         of 2011 EIC awards

PHOTO BY COLLEEN 
MINIUK-SPERRY: 

“Ride With Me” took 
third place in the action 

category of  the 2011 
Excellence in Craft fi ne 

arts contest.

PHOTO BY TOM ULRICH: “Crimson Rumped Toucam” was second in the action category of  the 2011 Excellence in Craft fi ne arts contest and was co-recipient of  the peoples’ choice award.
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ABOVE, PHOTO BY COLLEEN MINIUK-
SPERRY: “Under the Stars at Lake Powell” 
placed second in the scenic category of  the 
2011 Excellence in Craft fi ne arts contest.

AT RIGHT, PHOTO BY WILLIAM MUL-
LINS: “Brown Bear Cub with Stick on Tidal 
Flat” received third place honors in the 
fauna category of  the 2011 Excellence in 
Craft fi ne arts contest and was co-recipient 
of  the peoples’ choice award.

PHOTO BY WILLIAM MULLINS: “Dandelion Seeds Blowing in the Wind” placed third in the fl ora category of  the 2011 Excellence in Craft fi ne arts contest.
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 TELEVISION/VIDEO/WEBCAST
 The entrant must select one or more of following roles on the en-
try form: Producer/Director, On-Camera Talent, Videographer, and/
or Editor. The entry shall be judged only for the entrant’s role(s) in 
the production.

Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, fi rearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports.
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by RealTree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

 RADIO/PODCAST
 Encompasses all forms of audio-specifi c production. Entries 
must be submitted as originally produced for air, podcast or sub-
scription.

Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, fi rearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports.
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by RealTree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

 The OWAA Excellence in Craft contests recognize and honor the best work of  outdoors communicators during each year.

 Who can enter? The Excellence in Craft contests are open to all OWAA members.

 Contest descriptions and rules follow. Please pay close attention to deadlines and fee schedules. 

 A heartfelt thank you goes to this year’s contest sponsor, which as of  press time, is RealTree.  Sponsors will be fi nalized Oct. 1. 
   If  you have questions, contact OWAA headquarters. Please check for updates at www.owaa.org/eic.

CONTESTS: 

“Published” shall be either in traditional media or on the Internet. All entries must be related to the outdoors and must be a professional 
effort, meaning the member has received direct payment or otherwise derived income through advertising or other sponsorship related to 
the entry.

Excellence in Craft 
Contests & Rules

2012
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2012 Excellence in Craft

 MAGAZINE/E-ZINE 
 The entry must be published during 
the contest period in a printed magazine 
or on a website (e-zine) with a periodic 
frequency that is weekly or less fre-
quently.

Categories: 
 1. Hunting or shooting sports — 
This includes hunting for both large and 
small game, and competitive or recre-
ational shooting. This includes archery, 
fi rearms and other methods. Recre-
ational shooting stories can be human 
interest stories or inspiring stories about 
a competition.
  2. Fishing — This includes freshwa-
ter and saltwater, any tackle. Emphasis 
should be on human interest or adven-
ture within the sports.
  3. Conservation or nature — Em-
phasis on successes or challenges within 
conservation; interesting new discover-
ies within nature; or a fascinating tale 
about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by RealTree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

 NEWSPAPER/WEBSITE
 The entry must be published during the contest period in a 
printed newspaper or on a website on a periodic frequency that is 
daily through weekly.

Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, fi rearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the sports.
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.

     6. Outdoor fun and adventure — 
Best outdoor recreation story from the 
various non-consumptive sports. This 
includes, but is not limited to, outdoor 
sports such as camping/backpacking, 
boating, hiking, birding, snow skiing, 
orienteering, mountain biking and gen-
eral outdoor activities. 
     7. Family Participation/Youth 
Outdoor Education (co-sponsored by 
RealTree) — Recognizes excellence in 
communicating the value and enjoyment 
of family participation and youth educa-
tion in the outdoors.

 BLOG — The entry must be published 
during the contest period. 

Categories: 
    1. Hunting or shooting sports — 
This includes hunting for both large and 
small game, and competitive or recre-
ational shooting. This includes archery, 
fi rearms and other methods. Recreation-
al shooting stories can be human interest 

stories or inspiring stories about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports.
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by RealTree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

 COLUMN
 From newspaper, magazine, website or blog. Three samples 
required. This can be on any outdoor recreation, nature or conserva-
tion topic, but must be a regularly published, opinion-style column, 
not a general news or feature story.

 Categories: 
 1. Overall 1st, 2nd, 3rd. No subject-based categories.

CONTESTS OPEN OCT. 1
To enter the 2012 

EIC contests,
fi ll out entry forms

and upload 
digital copies 

of your entries* at 
www.owaa.org/eic.

*Television/Video/Webcast, Radio/Podcast 
and Book/E-Book contests require mail-in entries.
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2012 Excellence in Craft

 BOOK/E-BOOK
 A work exceeding 49 pages on any outdoor subject. A book can 
be entered in only one book category.

 Categories: 
 1. General audience — Must be a factual and informative book 
about an outdoor recreation or conservation topic.
 2. Youth audience — Must be a factual and informative book 
about an outdoor recreation or conservation topic and written for a 
youth audience.

 CHILDREN’S STORY IN A NEWSPAPER, MAGAZINE OR WEB 
PRODUCT
 Can be a feature or informative story about outdoor recreation 
or conservation that is clearly aimed at a youth audience. (The only 
NON media-based contest.)

 Categories: 
 1. Overall 1st, 2nd, 3rd. No subject-based categories.

 ILLUSTRATION/GRAPHIC — Must be published in newspaper, 
magazine or online. Cartoon/cartoon strips accepted.

 Categories: 
  1. General/overall outdoor — Based on outdoor recreation or 
nature.
 2. Outdoor humor — Better be funny and based on outdoor 
recreation or nature. 

 PHOTOGRAPHY — Black-and-white AND color photos. Photos 
must be published or sold as fi ne art (gallery, website or other pub-
lic display) in the contest year.

 Categories: 
  1. Action — People enjoying the outdoors.
 2. People — The person in the picture is the story.
 3. Scenic — Landscapes or eco-based outdoor scenes.
 4. Flora — Plants and fl owers.
 5. Fauna — Animals and bugs.
 6. Outdoor fun and adventure
 7. Family Participation/Youth Outdoor Education (co-spon-
sored by RealTree)

PRIZES:
Prizes will be awarded to the top three entries in each cat-
egory. Honorable mentions may also be awarded at the judges’ 
discretion. If there are fewer than fi ve entries in a category, 
prizes will be awarded at the judges’ discretion. If no prizes 
are awarded in a category due to insuffi cient entries (four or 
less), then entry fees for that category shall be returned to 
participants. 

The 2012 conference registration fee is waived for all fi rst-
place award winners.

EXCLUSIVELY-SPONSORED CATEGORY 
 Value in cash plus prizes, distributed as follows:
1st: $350 + plaque     
2rd: $200 + certifi cate 
3rd: $125 + certifi cate     
Honorable mention: Certifi cate only

SPONSORED AND UNSPONSORED CATEGORY
 All sponsorship proceeds plus portion of entry fees divided equally and distributed as follows:*
1st: 50% (up to $500) + plaque   3rd: 10% (up to $100) + certifi cate
2nd: 20% (up to $200) + certifi cate   Honorable mention: Certifi cate only

*Aside from dispersing monies to 1st, 2nd, and 3rd place winners, 20% will go toward the price of plaques and admin costs.

“OLD” SUBJECT-BASED CATEGORY 
 In each category receiving fi ve or more entries: fi rst place, $350; second place, $200; third place, $125. If two supporting groups agree 
to co-sponsor, amounts are the same as above. If only one co-sponsor is listed: fi rst place, $150; second place, $100; third place, $75. Cer-
tifi cates will be awarded to all members.
 
In addition to cash prizes, prize packages may also include product prizes at the discretion of OWAA and category sponsors.

DEADLINES:
CONTEST   DEADLINE      EXTENDED 
            DEADLINE
Television/Video/Webcast  Jan. 9, 2012      Feb. 1, 2012
Radio/Podcast   Jan. 9, 2012      Feb. 1, 2012
Magazine/E-zine   Jan. 9, 2012      Feb. 1, 2012
Newspaper/Website  Jan. 9, 2012      Feb. 1, 2012
Blog    Jan. 9, 2012      Feb. 1, 2012
Column    Jan. 9, 2012      Feb. 1, 2012
Book/E-book   Dec. 1, 2011             —
Children’s Story   Jan. 9, 2012      Feb. 1, 2012
Illustration/Graphic  Jan. 9, 2012      Feb. 1, 2012
Photography   Jan. 9, 2012      Feb. 1, 2012
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2012 Excellence in Craft

ENTRY FEES:
$10 per digital entry. $20 per entry sent via postal mail.*  
*All CDs, DVDs and book entries are $10 per entry even though they are sent via postal mail. 

Entry fees can be paid by individual or employer. Limit of two entries per category. All entries submitted electronically (or postmarked, 
if applicable) after Jan. 9, 2012, will be assessed a late fee of $5 per entry. Late fees must accompany entries submitted after Jan. 9, 2012. 
Entries received after Feb. 1, 2012, will be disqualifi ed. Entry fees will not be returned in event of disqualifi cation. Entry fees will be 
refunded for those submitted to any category that did receive enough entries (minimum of fi ve) to be judged. 

Electronic payment (credit card or PayPal) is encouraged. Personal checks will also be accepted. See website for details.

CONTEST RULES:
 TELEVISION/VIDEO/WEBCAST
Television/video entries shall be submitted by DVD, accompa-
nied by the entry form available on the OWAA website. All en-
tries should be viewable using Quicktime and Windows Media 
Player. One entry per DVD. 

A. Entries must have been broadcast between Jan. 1, 2011 and Dec. 
31, 2011.
B. Submit via postal mail: Three DVDs, plus proof (such as a letter 
from station manager) of broadcast date. On each DVD, include the 
airdate, the network, your name and your role(s) in the production. 
DVDs must contain ONLY the segment to be judged. Any DVD 
that contains multiple entries will be disqualifi ed.
C. Copies of entries will not be returned.

 RADIO/PODCAST
Radio/podcast entries shall be submitted as mp3 fi les on CD, ac-
companied by the entry form available on the OWAA website. 
One entry per CD.

A. Entries must have aired between Jan. 1, 2011 and Dec. 31, 2011.
B. Submit via postal mail: Three CDs, plus proof (such as a letter 
from station manager) of broadcast date. Include title of program 
on each copy. Do not include entire broadcast. CDs must contain 
ONLY the segment to be judged. Any CD that contains multiple 
entries will be disqualifi ed.
C. Copies of entries will not be returned.

 MAGAZINE/E-ZINE and NEWSPAPER/WEBSITE
Magazine/E-zine and Newspaper/Website entries shall be sub-
mitted as PDF/JPEG fi les, accompanied by the entry form on 
the OWAA website.

A. Entries must have been published between Jan. 1, 2011 and Dec. 
31, 2011.
B. Remove article from magazine or newspaper section. 
C. Submit two PDF/JPEGs: Submit one legible PDF/JPEG with 
publication name, date and byline included and one legible PDF/
JPEG for judges with bylines and photos credits rendered unread-
able. (If names and photo credits can still be seen through black 
marker, etc., entry will be disqualifi ed.) Headlines, photos and 
graphics accompanying the article need not be removed.

 BLOG
Blog entries shall be submitted as PDF/JPEG fi les, accompanied 
by the entry form on the OWAA website.

A. Entries must have been published between Jan. 1, 2011 and Dec. 
31, 2011.
B. Submit two PDF/JPEGs: Submit one legible PDF/JPEG with 
blog name, date and byline included and one legible PDF/JPEG 
for judges with bylines and photos credits rendered unreadable. (If 
names and photo credits can still be seen through black marker, etc., 
entry will be disqualifi ed.) Headlines, photos and graphics accom-
panying the blog post need not be removed.

 COLUMN
Column entries shall be submitted as PDF/JPEG fi les, accompa-
nied by the entry form on the OWAA website.

A. Entries must have been published between Jan. 1, 2011 and Dec. 
31, 2011.
B. Three samples required. This can be on any outdoor recreation, 
nature on conservation topic, but must be a regularly published, 
opinion-style column, not a general news or feature story.
C. Remove article from magazine or newspaper section. 
D. Submit two PDF/JPEGs of each sample: Submit one legible 
PDF/JPEG with publication name, date and byline included and 
one legible PDF/JPEG for judges with bylines and photos credits 
rendered unreadable. (If names and photo credits can still be seen 
through black marker, etc., entry will be disqualifi ed.) Headlines, 
photos and graphics accompanying the article need not be removed.

 BOOK/E-BOOK
Book entries may be submitted hard-bound or paperback; e-
books shall be submitted as PDF fi les on CDs.

A. Entries must have been published between Dec. 1. 2009 and 
Nov. 30, 2011. 
B. Submit via postal mail: Three CDs or three copies of each hard-
bound/paperback book. Entries will be donated to judges.
C. If your entry is a second edition, at least 20 percent of the book 
must be revised or contain new material.
D. Copies of entries will not be returned.
E. Special deadline: Deadline for this contest is Dec. 1, 2011. No 
exceptions.
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ADDITIONAL RULES:
 All entries must be related to the outdoors and must be a professional effort, meaning the member has received direct payment or other-
wise derived income through advertising or other sponsorship related to the entry. 

 Members must pay 2012 dues prior to submitting entries. 

 Letter of verifi cation from editor/publisher must accompany newspaper and magazine entries not containing bylines or containing pen 
names. 

 Co-authored, co-photographed and co-produced creations may be entered only once, regardless of how many people received bylines/
credits. For co-authored entries, all authors must be OWAA members. The prize will be split among the co-authors and one certifi cate will 
be awarded with all co-authors’ names on it.

 Entry constitutes a waiver of copyright restrictions on reprinting or reproducing entries by OWAA and the contest sponsor for the pur-
pose of circulating entries between OWAA and other interested parties.

 Family or friends may enter deceased OWAA members’ works, published or broadcast during the contest year.

 Award certifi cates and checks are made out to individuals, not organizations, publications or broadcast stations.

 Entries submitted during a previous contest year, even though re-published or re-broadcast, may not be entered.

 For entries that are to be sent via postal mail, send to: Contest Coordinator, OWAA, 615 Oak St., Ste 201, Missoula, MT 59801.

 Entries will not be returned. No exceptions.

 CHILDREN’S STORY
Children’s story entries shall be submitted following entry 
format guidelines for applicable media as instructed in other 
contests. (For esample, if  submitting a magazine article, follow 
submission guidelines for Magazine/E-zine contest), accompa-
nied by website entry form. 

 ILLUSTRATION/GRAPHIC
Illustration/graphic entries shall be submitted electronically 
(300 dpi, high-resolution PDF/JPEG at a maximum size of 
10MB), accompanied by the entry form on the OWAA website.

A. Entries must have been published between Jan. 1, 2011 and 
Dec. 31, 2011.
B. Submit two PDF/JPEGs: Submit one legible PDF/JPEG from 
magazine, newspaper, book, brochure or calendar/calendar page 
with publication name, date and photo credit included, and one 
legible PDF/JPEG for judges with photo credits, mug shots of 
yourself, and bylines rendered unreadable. (If names still can 
be seen through black marker, etc., entry will be disqualifi ed.) 
Captions need not be blacked out. The judging copy may include 
only the entry to be judged. (Extraneous photos must be Xed out, 

covered or removed.) One image constitutes as an entry; multiple 
images entered as a single entry will be disqualifi ed (excluding 
comic strips). 
C. Each entry must have a title.

 PHOTOGRAPHY
Illustration/graphic entries shall be submitted electronically 
(300 dpi, high-resolution JPEG at a maximum size of 10MB), 
accompanied by the entry form on the OWAA website. 
A. Entries must have been created between Jan. 1, 2011 and Dec. 
31, 2011. Calendar entries must carry 2011 date. 
B. Each entry must have a title.
C. Computer editing of photos must be limited to basic cropping, 
color and exposure adjustment and other adjustments similar to 
capabilities of a laboratory producing prints from bilm. No post-
production editing allowed.
D. Winning entries may comprise the OWAA traveling photo 
exhibit during 2011-2012 and will be displayed at the OWAA an-
nual conference. Suitable prints of winning images will be made by 
OWAA and used for one year in the traveling photo exhibits. Win-
ning entries may be reproduced for exhibitors to use for publicity 
purposes. 

Entry forms for the   2012 EIC contestsnew and improved

^
will be available Oct. 1 at www.owaa.org/eic.

2012 Excellence in Craft



www.owaa.org/ou  OUTDOORS UNLIMITED  23

NEW MEMBERS
 Bill Brassard
 Billy E. Brown
 Shelby Gonzalez
 Nancy Reece Jones
 John McLaughlin
 Johnathan O’Dell
 Joseph Kenneth Pecoraro
 Stefan A. Slater

PROPOSED NEW MEMBERS
 Bill Allen, University of Missouri, 110 
Gentry Hall, Columbia, MO 65211. (H) 
573-256-2414, (W) 573-884-7863, (F) 573-
884-4444, allenwi@missouri.edu. Teaches 
science journalism (including agriculture 
and natural resources) at The University 
of Missouri-Columbia. Joint appointment 
between the College of Agriculture, Food 
and Natural Resources and the School of 
Journalism. (Debbie) Applying for Active 
Membership; sponsored by Jason Jenkins.
 Carolee Boyles, P.O. Box 13166, Tampa, 
FL 33681. (H) 813-831-1944, (W) 813-831-
1944, carolee@caroleeboylesmediagroup.
com. Boyles has been writing about the 
outdoors in some way or another since 1975 
and freelancing since 1981. Covers hunting, 
shooting, fi shing, conservation and the busi-
ness of the outdoors. (Richard Marshall) 
Applying for Active Membership; spon-
sored by Tony Dolle.
 Vincent Daniello, BlueWater Adven-
tures, Inc., 27 Foliage View Rd., Lebanon, 
NH 03766. (H) 603-727-4390, (W) 603-
727-4390, (F) 603-727-4391, vdaniello@
bluewateradv.com. Grew up fi shing and 
diving in south Florida and the Bahamas. 
Turned those passions into professions by 
running private yachts, sport fi shing boats 
and charter vessels, and later writing and 
shooting photographs for boating and fi sh-
ing magazines. (Sarah Akerman) Applying 
for Active Membership; sponsored by Ty 
Stockton.
 Sandy Macys, 1464 Tucker Hill Rd., 
Fayston, VT 05673. (H) 802-496-2518, 
(W) 802-583-6581, (F) 802-496-3828, 
macyspix@wcvt.com. Staff photographer 
for Sugarbush Resort in Warren, Vt., taking 
photos of skiing, mountain biking, hik-
ing, fi shing  and various outdoor activities. 

Also freelances for various publications, 
including Vermont Life, the Times Argus, 
The New York Times, Los Angeles Times, 
The Boston Globe and others. Member, 
NEOWA. (Deborah S. Pinn) Applying for 
Active Membership; sponsored by Robert 
F. Sampson.
 Mike McKenna, Sun Valley Maga-
zine, P.O. Box 1909, Hailey, ID 83333. 
(H) 760-914-1877, (W) 208-788-0770, (F) 
208-788-3881, michael@sunvalleymag.
com. Literary career began as a poet in New 
Hampsire, then as a newspaper and maga-
zine staff writer and editor in California. 
Now working as a magazine and website 
editor in Idaho. (Brooke) Applying for 
Active Membership; sponsored by Carrie 
Wilson.
 Rehan Nana, Pheasants Forever, 1783 
Buerkle Circle, St. Paul, MN 55110. (W) 
651-209-4975, (F) 651-773-5500, rnana@
pheasantsforever.org. Public relations 
specialist for Pheasants Forever and Quail 
Forever. Responsibilities include writing 
press releases, Web content, journal articles 
and e-newsletter articles, and working with 
media to assist in the promotion of Pheas-
ants Forever and Quail Forever. Applying 
for Active Membership; sponsored by 
Anthony Hauck.
 Robert Stone, P.O. Box 865, Red 
Lodge, MT 59068. (H) 406-446-3451, 
(W) 406-446-3451, dhbrs@mac.com. Has 
been writer, photographer and publisher 
of Day Hike Books since 1991. Has hiked 
every trail in the Day Hike Books series. 
With 23 hiking guides in the series, many 
in their third and fourth editions, he has 
hiked thousands of miles of trails through-
out the western United States and Hawaii. 
Los Angeles Times best-selling author; 
awards from RMOWP, OWAC, NOWA and 
BATW. Resides in the Rocky Mountains of 
Montana and the California Central Coast. 
(Linda) Applying for Active Membership; 
sponsored by Carrie Wilson.

CREDENTIALS REVIEWS
 The following member has successfully 
passed the review of their member creden-
tials:
 Jack Ballard
 

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES
 
 TEARepair Inc., 2206 Knight Rd., 
Land O’Lakes, FL 34639. Contact: Ni-
cole Bowen, customer service, sales. (W) 
800-937-3716, (F) 813-966-4573, sales@
tear-aid.com, www.tear-aid.com. Manufac-
turer of Tear-Aid, a peel and stick patch for 
repairing holes and tears.

REINSTATED SUPPORTING 
GROUPS, AGENCIES AND 
BUSINESSES
 U.S. Fish and Wildlife Service, 4401 
N. Fairfax Drive, MS 330 ARL, Arlington, 
VA 22203. Contact: Chris Tollefson, chief, 
offi ce of public affairs. (W) 703-358-2220, 
(F) 703-358-1930, chris_tollefson@fws.
gov, www.fws.gov. Functions to conserve, 
protect and enhance fi sh and wildlife and 
their habitats for the continuing benefi t of 
the American people.

CONTACT UPDATES
 Patrick Baker, 2465 Upper Mill Branch 
Rd., Grundy, VA 24614.
 Koenig Group Inc., Paul G. Koenig, 
636-614-6729.
 Forever Resorts, 7501 E McCormick 
Pkwy., Scottsdale, AZ 85258. Contact: 
Darla Cook, vice president, public relations. 
(W) 480-998-7199, ext. 7104. (F) 480-998-
9965.
 Chris Madson, chris.madson@wyo.gov.
 Pete Maina, www.petemaina.com.

ASSOCIATION
UPDATE

Departments

www.owaa.org/ou/
category/market
Jobs and editorial-needs lisitings 
are updated throughout the month!

Be sure to use your
username and password.
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When it was initially released in 
the spring of 2009, the Contour 

HD camera was the world’s fi rst wear-
able high defi nition video camera. With 
its diminutive size and weight, plus its 
HD video recording, the Contour HD 
quickly became a favorite among outdoor 
enthusiasts and adventurers. Its successor, 
the Contour HD 1080 camera, looks and 
operates the same, but features a higher 
resolution sensor that is capable of captur-
ing 1920-by-1080p video. 

From the outside, little has changed. 
The Contour HD 1080 shares the same 
physical dimensions as its predecessor and 
the outer shell is still constructed from 
lightweight anodized aluminum. Although 
it is compact and lightweight, the Contour 
HD 1080 is anything but delicate. The 
rugged body is shock- and water-resistant. 
Operating the camera is simple, there are 
only two buttons to control all camera 
functions: the power button at the rear of 
the camera and a cleverly-designed sliding 
record button on the top. The front of the 
camera has a built-in omni-directional 

microphone to capture audio. Because the 
camera lacks an LCD screen, the front of 
the lens is outfi tted with two laser sights 
that allow you to aim the camera to ap-
propriately frame your video. Both sides 
of the camera feature a rail system for 
mounting the camera to different objects.

The updated 5 megapixel sensor, in 
combination with the 135-degree wide-
angle lens, produces impressive results, 
particularly for a camera so compact and 
in this price range. The camera is set to 
capture video at 30 frames per second in 
1920-by-1080 mode, but also features 

a 60 FPS mode when shooting at 1280-
by-720. This setting is especially useful 
when capturing fast moving subjects. The 
Contour HD 1080 stores its video fi les to 
a supplied two gigabyte MicroSD card, 
but can accept up to a 16 gigabyte card. 
When shooting at the highest resolution, 
you can store up to 15 minutes of footage 
per gigabyte. The camera runs off of a re-
chargeable Lithium Ion battery. In a recent 
evaluation, I was able to record about 1 
1/2 hours on a full charge. The video can 
easily be transferred to a computer via 
the included USB cable. The camera also 
comes supplied with software to edit and 
share your video clips. The 264 HD fi les 
can be played and edited by most com-
mercially available video editing software, 
such as iMovie or Windows Movie Maker.

The Contour HD 1080’s go-anywhere 
feel and rugged construction is very 
appealing. With its multiple mounting 
options, it is a great choice for capturing 
high-quality video footage for nearly any 
situation.

If you have any questions about the Contour HD 

1080 camera or any other photo-related topic, 

contact Jon Lawton at jlawton@wbhunt.com.

Contour HD Video Camera
PRODUCT REVIEW:

BY JON LAWTON

In an effort to increase the number of 
conference evaluations returned, OWAA 
held a drawing for one 2012 conference 
registration and one 2012 membership dues 
voucher. The drawing was held Aug. 11, 
2011, from those who returned their evalu-
ations and indicated which drawing they 
wanted to enter. The conference registration 
and membership dues vouchers must be 
used in 2012.

Congratulations to:
Patricia Stockdill, Garrison, ND.  Win-

ner of the 2012 Conference Registration 
Voucher ($249 value)

John Nickum, Fountain Hills, AZ.  Win-
ner of the 2012 Membership Dues Voucher 
($150 value)

One of OWAA’s missions is to mentor 
the next generation of outdoor communica-
tors. As part of that mission, the recently-
formed OWAA diversity ad hoc committee 
is exploring how ethnic diversity can be 
boosted among membership.

America is culturally diverse and many 
people of color do enjoy hunting, fi shing 
and other outdoor activities. But leaders 
in conservation and the outdoor recreation 
industry have long realized that more out-
reach is needed for the long-term economic 
and political health of the great outdoors.

The outdoor communicator has long been 
a cornerstone for creating and protecting all 
that is enjoyed and valued outdoors.

“But in OWAA, we lack communicator 
role models with direct ties to large 

segments of society. This is not by design, 
but rather by the happenstance of history,” 
says ad hoc committee chair Bill Graham.

The board of directors has approved 
formation of a committee to study the issue. 
The goals will be to identify barriers and 
extend outreach.

Members include Glenn Sapir, Jack 
Ballard, Lisa Densmore, Mary Nickum, 
Shawn Perich and Russ Lowthian.

The committee may at times ask for help 
from other members with special expertise 
or experience. Suggestions are welcome, 
including input from our supporters.

Anyone wishing to provide input can 
send an email to Graham at plattefalls@
centurylink.net. 

Members win vouchers for 2012 
conference registration, annual dues

Diversity ad hoc committee seeks members’ input



www.owaa.org/ou  OUTDOORS UNLIMITED  25

Departments

Jenkins, Spradley receive communications awards
 
 The Cooperative Communicators Association’s Excellence in 
Communications Awards ceremony was held during the 59th annual 
CCA educational institute June 19-22 in San Antonio, Texas. 
 Professional communicators representing cooperatives from 
across the United States and Canada were represented in the com-
petition. The awards recognize the best in writing, photography, 
publications and special projects.
  Rural Missouri earned 25 honors, highlighted by fi eld editor 
Kyle Spradley being named as CCA Photographer of the Year. In 
all, Spradley received 11 awards.
  Jason Jenkins of the Association of Missouri Electric Co-
operative, who is the managing editor of AMEC’s Rural Missouri 
magazine, took home six awards.
 Professional communicators representing cooperatives from 
across the United States and Canada were represented in the com-
petition. The awards recognize the best in writing, photography, 
publications and special projects.

 Highlighting Jenkins’ honors were “Billiards Meets Bowling,” 
which earned First Place in the Writing division’s “Entertaining 
Feature” category, and “Elk in Missouri?,” which garnered First 
Place in the Writing division’s “News Story” category. 
  Trailblazer. Innovator. The total package. That’s how the 2011 
Graznak Committee summed up their choice in local photographer 
and writer Jenkins as the Cooperative Communicator’s Associa-
tion’s 2011 Michael Graznak Award winner. Presented annually, the 
Graznak Award recognizes a communicator under age 35 who sym-
bolizes accomplishments, contributions, competence and promise 
as a young cooperative communicator.

McOmie awarded with regional Emmy
 
 Grant McOmie picked up some shiny hardware in Seattle, Wa., 
on June 11 in the regional Emmy awards.
 He earned top honors in the category for Best Environmental 
News/Specialty News.
 McOmie, who works for KGW TV, was selected based on three 
stories: an investigation into a fi sh-killing dam on the Toutle River, 
a feature on one of the last truly wild runs of steelhead in the 
Northwest, and a segment on a remote wildlife refuge in southern 
Oregon.

Deer Hunting: Fourth Edition 
 By Richard P. Smith. Stackpole Books, 
www.richardpsmith.com, paperback, e-
book, 448 pages, 300 color photos, $19.95.
 The fi rst edition 
of Deer Hunting was 
published in 1978. Deer 
hunting has evolved in 
many ways since then. 
Each edition of the 
book has followed that 
evolution by adding new 
material. For example, 
the book now covers, for 
the fi rst time, how to fi lm 
deer and deer hunts with video cameras as 
well as digital still cameras and the benefi ts 
of doing so.

LD-50
 By James Swan. www.amazon.com/
dp/B0058WBP0E or www.smashwords.
com/books/view/68286, e-book, $4.95. 
Free review copies are 
available by contacting 
sgsprods@gmail.com.
 Author and co-
author of 10 non-fi ction 
books that have sold 
more than 250,000 
copies world-wide, 
environmental psy-
chologist-writer-actor 
and producer James 
A. Swan, Ph.D., has just published his fi rst 
novel LD-50 — a environmental techno-
thriller featuring U.S. Fish and Wildlife 
Service Special Agent Moses Molson, who 
uses a unique cross-cultural blend of ancient 
wisdom and modern science to solve wild-
life crimes. 

The Windward Shore: A Winter on 
the Great Lakes 
 By Jerry Dennis. University of Michi-
gan Press, hardcover, 152 pages, $22.95.
Review copies and media: Heather New-
man, 734-615-6477, newmanh@umich.edu. 
Author: www.jerrydennis.net, jcdennis@
charter.net.
 Dennis follows up 
his widely-praised, 
award-winning, “The 
Living Great Lakes,” 
with this chronicle of 
a winter spent explor-
ing the shores of Lake 
Michigan and Lake 
Superior and musing 
on the nature of time, 
weather, waves, books, 
our complex relationship with nature, and 
much more.

BOOKSHELF

NEWS BRIEFS

Outdoors Unlimited needs you
This publication was started as a way for members to communicate with each other on a monthly basis, far 

more frequently than once-a-year meetings during OWAA’s annual conference.
For more information or to submit material, contact OU Editor at aschroeder@owaa.org.
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Board Meeting Minutes: July 8

OWAA Board of Directors Meeting
Snowbird Ski & Summer Resort, Utah    July 8, 2011

President Tony Dolle called 
the meeting to order at 9:03 a.m.

Secretary Katie McKalip 
called the roll. Present were 
Dolle, Mike Walker, Mark 
Taylor, Bill Graham, McKalip, 
Lisa Densmore, Bill Hilts Jr., 
Mary Nickum, Jason Jenkins, 
Matt Miller, Ty Stockton, 
Mark Freeman, Brett Pret-
tyman, Paul Queneau, Bruce 
Cochran, Randy Zellers, Bill 
Powell and Robin Giner. Kris 
Thoemke joined the meeting 
via conference call. Also in at-
tendance were Ashley Schro-
eder, Paul Hansen and Peter 
Schroeder.

Moved (Stockton/seconded 
Hilts) to approve the January 
board meeting minutes. Motion 
carried.

Dolle referred to his presi-
dent’s report and thanked the 
board members for their service 
to the organization. He ex-
pressed concern at membership 
numbers and stressed the neces-
sity of continuing to address this 
issue. 

Giner presented her executive 
director’s report. She briefl y 
reviewed the fi nacial particu-
lars relating to the sale of the 
headquarters condo and the 
move to the new offi ce in May. 
Member numbers continue to 
pose a challenge, with recruit-
ment mailings planned for the 
near-term future. 

Giner mentioned that spon-
sorship prospects are good. 
Safari Club International in-
creased its support of the Norm 
Strung Youth Writing Contest to 
$3,000. 

Brief discussion of other 
sponsor/support opportunities 
occurred.  

Freeman asked about interest 
by advertisers. Giner referred to 

a list of supporters who have ad-
vertised to OWAA members in-
cluded in the board packet. She 
solicited board input regarding 
where she might circulate the 
advertising opportunities packet. 

Giner stated that headquar-
ters’ PR efforts have been 
increased, with an average of 
four press releases being sent 
per month. 

STANDING COMMITTEES
Finance — Thoemke initi-

ated the discussion. Despite the 
headquarters condo sale and 
Giner’s cutting expenses when-
ever possible, fi nances remain 
problematic. Further cuts must 
be made in the short term to 
address these defi ciencies (ap-
proximately $30,000). No cash 
reserve is currently available to 
bridge the forthcoming short-
ages. Thoemke stressed the 
need for board members to step 
up and help address and resolve 
some of these problems. He 
underscored the need for both 
short- and long-term solutions.  

Dolle referenced the ongoing 
discussions he’s had with Giner 
and Thoemke — and acknowl-
edged the need to increase 
revenue through increased 
member numbers. Member 
services cannot be cut further, 
and additional budget cuts could 
necessitate staff reductions. 

Giner said a 2012 EIC coor-
dinator will not be hired, result-
ing in a savings of approximate-
ly $6,000. The elimination of 
a winter board meeting would 
save approximately $7,000. 

Densmore asked for a sum-
mary of ideas made during the 
executive committee meeting so 
that the same ground is not cov-
ered twice. McKalip reviewed 
her meeting notes from the 

previous evening.  
Dolle suggested setting some 

priorities for Giner to imple-
ment and giving her a deadline. 

Nickum suggested bimonthly 
publishing of OU. McKalip 
seconded the notion, suggest-
ing that a larger, feature-driven 
edition be published only every 
other month and a stripped-
down version be published 
in the off months. Discussion 
continued about eliminating 
the print edition of OU (mem-
ber criticism is anticipated if 
this occurs) and posting more 
content online. Freeman em-
phasized that two connections 
members have with OWAA con-
sist of the EIC contests and OU.

Powell referred to comments 
made at the last membership 
meeting regarding the print OU. 
He cited feedback bemoaning 
the loss of this forum for debate 
among members and for sharing 
ideas. He feels that the current 
content of OU is lacking this 
element. 

Taylor does not favor 
decreasing the frequency or 
amount of content in the print 
OU. He wondered how many 
members read the electronic 
OU and whether staff resources 
spent producing it could be 
better allocated elsewhere. 
He mentioned reducing staff 
salaries or introducing furlough 
days as a viable means of cut-
ting costs. He is wary of cutting 
member benefi ts and feels that 
would result in further member 
losses.

Prettyman returned to the 
issue of the print vs. electronic 
OU. He stressed the need to pay 
attention to digital offerings, 
acknowledging that while many 
older members prefer the print 
versions, younger and incoming 

communicators favor electronic 
materials. Discussion continued 
about ways to reduce costs as-
sociated with production of OU. 

Miller said cuts to programs 
should not be made without 
consulting the membership, to 
avoid deepening this divide. 
Taylor agreed that the member-
ship should be involved in the 
fi nancial discussions post haste. 
General agreement on this point 
was expressed. 

Densmore asserted that 
member-driven services are 
the most important thing that 
OWAA does. She listed the fol-
lowing proposed cuts:

Contests coordinator, $5,800; 
winter board meeting, $7,000; 
reduction in legal expenses, 
$2,500; OU publication costs, 
$2,800.

Implementing these cuts, she 
said, would result in a more 
manageable defi cit (approxi-
mately $12,000) to address. 
She advised following up with 
supporters who have not yet 
reinstated. Prettyman seconded 
this approach and volunteered to 
help. So did McKalip. 

Queneau suggested elimi-
nation of intern stipends and 
pursuing work-study options. 
Hilts suggested transitioning 
the Directory into an online 
resource to save approximately 
$8,000. (Giner replied that 
elimination of the print direc-
tory could not occur until 2012, 
as the 2011 directory already 
has been printed, but that low-
cost options are available to 
pursue this course in the future.) 
Giner stated that instituting a 
cut in staff salaries would save 
approximately $6,000.

Densmore and McKalip 
stressed that cost-cutting mea-
sures — particularly salary cuts  
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— should be prioritized in 
order of importance and that, 
if salary reductions take place, 
staff should be informed that 
these cuts are temporary in 
nature and will be restored as 
soon as possible.   

Dolle called a brief recess 
at 10:35 a.m. The meeting 
reconvened at 10:53 a.m. 

Board Nominating — 
Walker summarized the com-
mittee’s work. Giner said about 
15 percent of members voted, 
which is typical. The possibili-
ty of transitioning to electronic 
voting was discussed; doing so 
would not necessarily entail a 
bylaws change.

Conference Program 
—  Taylor said everything is 
in place for the 2011 confer-
ence program. The planning 
process had been revamped to 
involve section chairs and oth-
ers and he concluded that this 
approach was successful to a 
degree. Taylor cited the efforts 
and support of Prettyman and 
Jessica Pollett in executing a 
strong program. Powell asked 
about the room-night guaran-
tee; Giner said OWAA will be 
not liable for attrition costs. 

Contests — Freeman 
suggested that the process 
of appointing the Contests 
Committee chair and chief 
judges be initiated at confer-
ence. He stressed the need for 
improved communications 
between judges, headquarters 
staff and the committee chair. 
Miller suggested designating 
co-chairs for this committee in 
the future. Freeman mentioned 
that some members com-
plained about the PDF format 
required for entries. Taylor and 
McKalip commented favor-
ably on the new electronic 
format for judges’ entries. The 
pros and cons of allowing the 
committee chair to enter con-
tests were discussed (the chair 
is not currently barred from 

doing so). 
Development — Dolle 

related Committee Chair Peter 
Schroeder’s activities and pri-
orities in chairing this commit-
tee. His efforts should assist in 
Giner’s grant-writing efforts. 

Strategic Planning — 
Jenkins thanked Miller for his 
active involvement. Miller, 
who drafted a strategic plan 
for consideration by the 
committee, cited the need for 
involvement in the process by 
the entire board and the neces-
sity of having a consultant 
lead the process, a problematic 
issue given OWAA’s current fi -
nancial situation. He proposed 
looking at the “real” future 
of OWAA, assessing what 
we can achieve, considering 
tangible efforts that OWAA 
can undertake that offer high 
probability of success to avoid 
treading the same ground 
repeatedly. He emphasized the 
need for a structured process 
that establishes the goals of 
OWAA and enables the board 
to reach agreement regarding 
what those goals are and how 
to achieve them. 

Dolle asked for their input 
regarding next steps. Jenkins 
agreed with Miller’s com-
ment that a consultant needs to 
lead this process. Discussion 
ensued regarding the function 
of a strategic plan and the need 
to establish priorities. Taylor 
and McKalip asked headquar-
ters staff to research options 
for leadership and facilitation 
of this process. The possibil-
ity of adopting the existing 
draft plan was discussed but 
rejected. McKalip suggested 
holding a committee meeting 
at headquarters and drawing 
on members living locally and 
regionally to reduce costs. 

Dolle adjourned the meeting 
at noon for lunch. The meeting 
reconvened at 1:11 p.m.

AD HOC COMMITTEES
Blogger/Internet Category 

Working Group  —  OWAA 
Criteria Review: Miller speci-
fi ed two issues for discussion: 
(1) the revision of some of the 
categories for membership, 
including adding a category 
for bloggers and online jour-
nalists who are paid for their 
work, and (2) the revision of 
standards for the “lecturer” 
and “book” membership cat-
egories. Powell clarifi ed that 
the process for amending the 
criteria for membership has 
been modifi ed a few times dur-
ing the past several years. The 
board currently has the ability 
to make changes in member-
ship criteria and, if approved 
by a two-thirds board majority, 
such changes are effective im-
mediately, unless overruled by 
a membership vote. 

Moved (Thoemke/seconded 
Taylor) to approve and accept 
the changes proposed by the 
committee regarding the web-
site content director, lecturer, 
book author and blogger/vlog-
ger/online journalists member-
ship criteria. Motion carried 
unanimously. 

Miller acknowledged the 
existence of strong feelings 
regarding payment for work 
and raised the question of 
whether current standards are 
appropriate. Peter Schroeder 
commented that this issue has 
been rearing its head in many 
journalist organizations with 
which he’s involved. 

Discussion continued. 
Schroeder offered the fol-

lowing criteria, which were 
discussed at length by the 
board, for consideration:

1. One-year minimum of 
creating content, which must 
allow individual response.

2. Periodic updates through-
out the year (one per month) 
and/or the season (one per 
month).

3. Minimum 500 unique 
views per month.

4. Content must be “edito-
rial” not “advertorial.”

Taylor proposed that a set of 
criteria based on this discus-
sion be developed during 
conference and presented at 
both the general membership 
meeting and the July 11 board 
meeting for consideration and 
a board vote. 

EIC Rules Revision 
— Committee Chair Gra-
ham summarized member 
complaints about the initial 
revision of the EIC contest 
rules and the factors that led 
the committee to recommend  
changes to the 2011 con-
tests’ structure and rules. He 
presented three options: (1) to 
accept the new changes from 
the committee; (2) to institute 
further changes to the contest; 
or (3) to reject the changes.  

Taylor and Freeman advo-
cated in favor of retaining the 
newspaper page and section 
contest. Ashley Schroeder 
responded that insuffi cient 
entries have resulted in this 
contest being cancelled in the 
past and that, if the contest is 
retained, effort must be made 
to ensure adequate submis-
sions. 

Graham reminded the board 
that the initial goal of the 
revision was to streamline, 
not expand, the categories and 
contests.

Giner suggested that the 
proposed revision be presented 
to the membership at the 
general membership meeting, 
solicit comments and then 
revise accordingly at the July 
11 board meeting, at which 
time the board would vote to 
approve, alter or reject. The 
board agreed to this course of 
action. 

Member Reinstatement —  
Dolle urged board members 
who have not contacted lapsed 
members/supporters to make 
the necessary calls to remind 
these individuals and entities 
to reengage in OWAA.

Board Meeting Minutes: July 8
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OLD BUSINESS
Goldenrod Writing 

Workshop — Giner said the 
2011 Goldenrod workshop was 
cancelled due to inadequate 
participants. Suggestions were 
made regarding ways to in-
crease interest and attendance, 
including changing the name 
of the event to the “Goldenrod 
Media Workshop” to broaden 
its appeal.

OWAA Student Chap-
ters — Jenkins reported that 
the University of Missouri 
chapter has been offi cially 
established and that represen-
tatives from the new group are 
attending conference this year. 
McKalip suggested that a short 
list of schools be developed 
where student chapters could 
potentially be established and 
that the Missouri chapter be 
charged with formulating a set 
of guidelines for formation and 
governance of these chapters. 

NEW BUSINESS
OU — Print vs. Online: 

Giner stated that earlier con-
sensus by the board indicated 
interest in proceeding with a 
32-page black-and-white for-
mat for the quarterly version.

Quorum Requirements 
for Membership Meetings 
— Currently a quorum of 50 
members must be achieved for 
a legal membership meeting 
to occur. Given lower-than-
average conference attendance 
and limited space at the 2012 
conference, Dolle proposed 
asking the membership to vote 
on bylaws changes that would 
lower the quorum requirement 
to 25. The board agreed on this 
course of action.

Approve New Endowment 
Trustees — Lonnie William-
son’s term is expiring, and he 
will not be reappointed. Dolle 
presented background and 
biographical information about 
Bill Vanderford. 

Dolle nominated Vanderford 
as endowment trustee. Board 

voted in favor of the nomina-
tion.

Endowment Trust Re-
port — Thoemke presented 
his report and summarized its 
highlights. 

Digital Tearsheets — Tay-
lor addressed the need to com-
pile conference-related articles 
to share with sponsors, thereby 
demonstrating the value of 
their continued support of the 
event. Taylor had talked with 
Ron Bice, communications 
director for Wildlife Research 
Center Inc., about creation 
of a “digital clearinghouse” 
where writers can deposit their 
articles for compilation and 
presentation to conference 
supporters. The value of these 
materials was discussed.

Offi cers Election — Nic-
kum and Hansen offered infor-
mation on their backgrounds 
and qualifi cations. The candi-
dates left the meeting room, 
and board members briefl y 
discussed the candidates.

Dolle called a brief recess at 
3:15 p.m. The meeting recon-
vened at 3:28 p.m. 

Hansen was elected trea-
surer by the board. 

Powell outlined certain 
resolutions requiring the trea-
surer’s involvement and signed 
approval.

Moved (Graham/seconded 
Nickum) to approve the two 
resolutions.

Proposed Bylaws Amend-
ment – Endowment Trust-
ees — Glenn Sapir proposed 
a change to the bylaws that 
would make current directors 
and offi cers (with the excep-
tion of the treasurer) ineligible 
to serve as trustees. 

Powell offered some back-
ground on the establishment of 
the trustees and their purpose. 
Sapir’s proposal, in Powell’s 
view, is designed to preserve 
the level of independence 
originally envisioned when 

the trustees were established. 
Discussion ensued. 

Moved (McKalip/seconded 
Freeman) to amend the bylaws 
as proposed by Sapir. Motion 
failed.

Copyright/Trademark 
Usage of Outdoors Unlimited 
— Powell related that head-
quarters received a request 
by a member to use the name 
“Outdoors Unlimited” as the 
title of a radio show. Powell 
offered an analysis of the 
ramifi cations of allowing this 
usage. Discussion followed. 

Moved (Freeman/seconded 
Densmore) to deny the mem-
ber’s request to use the “Out-
doors Unlimited” trademark. 
Motion passed. 

OWAA’s Stance on Fee for 
Use — Powell presented an 
analysis done by his associ-
ate, Mandy Miller, regard-
ing commercial fi lming on 
federal lands. He stressed the 
importance of understand-
ing what the law requires and 
the impetus behind the law’s 
passage. Concerns raised by 
Dave Carlson were discussed. 
Lengthy discussion followed; 
many board members offered 
their experiences and views. 

The board encourages 
Carlson to pursue this issue 
with the OWAA membership 
through OU and other avenues 
but declined to take a formal 
stance on this issue at the pres-
ent time. 

Comped Registration 
for Members Speaking at 
Conference — Densmore 
and Taylor opened discussion. 
Freeman suggested offering 
comped registration but asking 
them to pay for their meals to 
avoid OWAA losing money. 
Taylor suggested revisiting the 
topic with a goal of having a 
set policy in place before next 
summer’s conference, to be 
implemented at the discretion 
of the current conference chair.

Minority Member Re-
cruitment  — Graham has 
noticed over the years that 
OWAA’s membership lacks 
diversity. His current job with 
the Missouri Department 
of Conservation involves 
outreach to minorities and 
encouraging their involvement 
in the outdoors. He proposed 
convening an ad hoc commit-
tee to examine the issue and 
determine whether any action 
should be taken. He reported 
that Nickum and Densmore 
have agreed to serve on this 
committee and invited ad-
ditional committee members to 
participate.

Letter of Support – Na-
tional Museum for the His-
tory of the Forest Service — 
Graham offered background 
on the issue and how it came 
to his attention. He related 
how at the previous night’s 
executive committee meeting, 
concerns were raised about 
offering OWAA’s support for 
various undertakings and the 
possible confl icts that could 
result. Consequently, Graham 
withdrew his request and in-
stead will submit a letter to the 
editor for publication in OU 
regarding the issue.

GOOD OF THE ORDER
Giner expressed her thanks 

to the board for the morning’s 
productive fi nance discussion. 
Taylor expressed his appre-
ciation for Dolle’s service to 
the board as president. Board 
members loudly seconded. 
Stockton mentioned the dif-
fi culty of selecting a candidate 
as Outstanding Board Member 
and that this refl ects positively 
on the caliber of the current 
board.

Adjournment: Moved (Jen-
kins/second Hilts) to adjourn. 
Motion carried. Meeting 
adjourned at 4:38 p.m. 
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President Tony Dolle called 
the meeting to order at 2:18 p.m.

Secretary Katie McKalip 
called the roll. Present were 
Dolle, Mike Walker, Mark 
Taylor, Bill Graham, McKalip, 
Paul Hansen, Jason Jenkins, 
Matt Miller, Ty Stockton, 
Mark Freeman, Brett Pret-
tyman, Paul Queneau, Bruce 
Cochran, Mary Nickum, 
Randy Zellers, Bill Powell 
and Robin Giner. Chris Hunt, 
Glenn Sapir, Bill Brassard, 
Jim Low, Peter Schroeder, 
Howard Meyerson and Tim 
Zink attended as observers.  

Dolle welcomed the new 
board members and treasurer.

Moved (Taylor/Jenkins) to 
nominate Walker as president, 
to cease nominations and to 
elect Walker by acclamation; 
motion carried.

Moved (Graham/Jenkins) to 
nominate Taylor as fi rst vice 
president, to cease nominations 
and to elect Taylor by acclama-
tion; motion carried.

Moved (Hansen/Jenkins) to 
nominate Graham as second 
vice president, to cease nomina-
tions and to elect Graham by 
acclamation; motion carried.

Moved (Walker/Jenkins) to 
offer Dolle life membership; 
motion carried.

Dolle expressed his apprecia-
tion to the board and offi cers 
for their support. The board 
applauded Dolle’s commitment 
to the organization.

OLD BUSINESS
Legal Counsel Powell sub-

mitted language he prepared 
regarding a proposed amend-
ment to the bylaws requirement 
for a quorum at the annual 
membership meeting; the board 

reviewed this notice. The board 
may vote to approve or reject 
it after Aug. 8, 2011. Before 
becoming effective, it must be 
approved by the membership.

Paragraph 5.1 shall be 
amended by replacing the word 
“fi fty” with the word “twenty-
fi ve.” 

Treasurer Hansen asked 
the board to provide him with 
a brief history of OWAA’s 
fi nancial situation. McKalip 
summarized the board’s fi nan-
cial discussion from the July 8 
meeting. 

Graham asked about the pos-
sibility of increasing ad space 
in the Directory as a means of 
raising funds. Walker inquired 
about materials available for 
use in promoting ad sales in the 
Directory; Giner replied that 
sell sheets are available for this 
purpose and invited the board to 
offer suggestions on how to sell 
additional ads. Freeman sug-
gested involving OU Publica-
tions Editor Ashley Schroeder 
in ad sales; Giner responded 
that Jessica Pollett and herself 
pursued these opportunities in 
the past. 

Taylor stated that the pricing 
structure and other materials 
should be reexamined to ensure 
that ads are fairly and attrac-
tively priced. He also suggested 
that commission be offered for 
anyone (staff or members) who 
sells ads. Stockton seconded 
Taylor’s idea of offering com-
missions and suggested that an 
ad hoc committee be convened 
to examine how revenues can 
be expanded; Walker advised 
that a 20-percent commission 
represents the “going rate.” 
Taylor, Stockton and McKalip 
volunteered to serve on the ad 

hoc committee. 
Hansen asked about measures 

being taken to reinstate lapsed 
members and supporters. Stock-
ton replied that board members 
are reaching out to former 
members and supporters and 
that efforts are being redoubled 
on this front. 

Graham mentioned the draft 
OWAA strategic plan submit-
ted by the Strategic Planning 
Committee and said that further 
efforts to refi ne and fi nalize this 
plan will address ways to in-
crease member/supporter num-
bers. Giner added that members 
who live in the Intermountain 
West are planning to meet in 
person later this year to under-
take revision of the draft plan. 

Zellers inquired about the 
procedure by which a potential 
member or supporter submits 
member applications and is 
considered for membership. 
Giner responded that Pollett 
works with potential members 
and supporters to guide them 
through the application pro-
cess. Zeller highlighted the 
requirement in the application 
for a sponsor and wondered if 
lack of a sponsor might deter 
potential members/supporters 
from joining. Giner replied that 
headquarters works to match 
sponsors with new members/
supporters and application ma-
terials note that help in this area 
is available.  

Taylor said that increasing 
member/supporter numbers is 
currently OWAA’s greatest chal-
lenge and that personal contact 
is a proven means of reinstating 
lapsed members/supporters and 
recruiting new members/sup-
porters. In the past, a contest for 
members to encourage member/

supporter recruitment attracted 
little interest. 

Hansen asked about merger 
opportunities with other writers’ 
groups. McKalip summarized 
discussion on this topic that 
occurred at the recent executive 
committee and board meetings.

Miller volunteered to chair 
an ad hoc committee exploring 
recruitment of online/blogger/
vlogger communicators and 
monitoring new members in this 
category to ensure the member 
criteria is met. Prettyman of-
fered to co-chair this committee. 
Walker approved the formation 
of this committee. 

Queneau recommended that 
members be encouraged to 
participate in member/supporter 
recruitment efforts. 

Giner said that she informed 
Schroeder and Pollett of the 
group’s diffi cult fi nancial situ-
ation and the need to institute 
temporary staff salary cuts. 

Hansen asked whether 
OWAA had approached 
charitable foundations for grant 
monies. Giner responded that 
special projects have a greater 
likelihood of attracting fund-
ing than do requests for general 
operation funds.  

EIC Contest Rules Revision 
— Giner distributed materi-
als outlining the latest revision 
to the EIC contests and rules, 
refl ecting the addition of contest 
criteria for the online communi-
cator membership category. 

Suggestions were made con-
cerning ways to increase par-
ticipation in the EIC contests. 
Graham reminded the board 
that one of the goals of the EIC 
contest revision was to stream-
line the contest’s categories and 
breadth. He is not in favor of 
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allowing non-members to 
enter the contests.

Zellers asked if non-mem-
bers paid extra to enter the EIC 
contests in 2010; they did. He 
asked if the increased revenue 
resulting from non-members 
entering contests might offset 
members’ displeasure in having 
non-members participate. 

Moved (Taylor/seconded 
Freeman) to amend EIC contest 
rules to remove the word 
“series” in the “column/series” 
contest. Motion carried. 

Moved (Taylor/seconded 
Zellers) to amend the EIC 
contest rules to remove the 
requirement in the column 
contest that the samples be 
consecutive. Motion carries; 
three oppose. 

Discussion continued 
regarding revisions to the EIC 
contest rules. The neces-
sity of requiring that submis-
sions be formatted as PDFs 
was covered briefl y, as was 
whether blog entries should 
include reader comments. The 
consensus was that comments 
should not be included and the 
entry should consist only of 
the initial blog entry.

Moved (Graham/seconded 
Jenkins) to amend the EIC 
contest rules to remove any 
references to newspaper, 
magazine, timeframes and 
frequency in the blog category. 
Motion carried.  

Moved (Jenkins/seconded 
Miller) to approve the EIC 
contest rules as amended in 
the previous motions. Motion 
carried.  

Digital Media/Journal-
ist Membership Category 
— Miller reported that the 
committee prepared criteria for 
the new proposed membership 
category. 

Peter Schroeder addressed 
the board regarding the im-
petus for development of the 
new membership category. He 
submitted language outlining 
the new criteria, as follows:

“Digital Media Journalist: 
To qualify under this category, 
applicants must meet four of 
the following: 

“1. Maintained a digital 
media site on outdoor-related 
activities in any format that 
allows response feedback for a 
minimum of one year;

“2. Proof of income from 
communicating about outdoor-
related subjects;

“3. Average at least two edi-
torial postings per month over 
a 12-month period; redistribu-
tion of press releases does not 
qualify;

“4. Proof of at least 500 av-
erage unique views per month 
over a 12-month period; 

“5. Must reveal source for 
all outside support contribut-
ing to content of postings.” 

Miller clarifi ed that this 
language would replace the 
“blogger/vlogger/online com-
municator” language already 
approved by the board. Powell 
stated that the above lan-
guage would constitute a new 
paragraph in the membership 
requirements criteria list, as 
published in the Directory. 

Freeman expressed con-
cern that criteria No. 4 is not 

required. He feels strongly that 
a minimum number of page 
views be required. Other ques-
tions regarding the advertising 
criteria were raised. 

Taylor asked Sapir and 
Brassard to relate their experi-
ences in defi ning criteria for 
online communicators inter-
ested in attending the SHOT 
Show as media attendees. 
Brassard replied that the NSSF 
has a generally inclusive atti-
tude toward allowing bloggers 
and other online communica-
tors to attend SHOT.

Moved (Miller/seconded 
Freeman) to change the cri-
teria for the blogger/vlogger/
online journalist category to 
the citizen journalist category 
and amend the language as 
follows: 

“Digital Media Journalist: 
To qualify under this cat-
egory, applicants must show 
proof of at least 500 average 
unique views per month over 
a 12-month period and meet 
three of the following: 

“1. Maintained a digital 
media site on outdoor-related 
activities in any format that 
allows for  feedback for a 
minimum of one year;

“2. Proof of income from 
communicating about outdoor-
related subjects;

“3. Average at least two edi-
torial postings per month over 
a 12-month period; redistribu-
tion of press releases does not 
qualify;

“4. Must reveal source for 
all outside support contribut-
ing to content of postings.” 

Motion carried; one 

opposed. 
Walker called a brief recess 

at 3:50 p.m. Meeting recon-
vened at 4:09 p.m. 

NEW BUSINESS
Approval of Committee 

Members — Walker nomi-
nated McKalip to chair the 
Board Nominating Committee 
and Low, Miller, Queneau, Pat 
Stockdill and Tracy Watt to 
serve as committee members. 

Moved (Taylor/seconded 
Stockton) to approve the nomi-
nation. Motion carried. 

GOOD OF THE ORDER
Queneau inquired about the 

establishment of committee 
chairs; Walker responded that 
he would be designating chairs 
and following up with these 
individuals shortly.

Jenkins expressed his appre-
ciation for the warm welcome 
extended to the student mem-
bers at conference. 

Queneau reiterated the need 
for board members to consider 
member benefi ts and how to 
expand and improve these 
benefi ts. Stockton mentioned 
that the needs of supporters — 
particularly at conference — 
should be considered, as well. 

Miller thanked Taylor 
and Prettyman for their hard 
work in planning and execut-
ing a successful conference. 
Other board members loudly 
seconded.

Adjournment: Moved (Tay-
lor/seconded Prettyman) to 
adjourn. Motion carried. Meet-
ing adjourned at 4:18 p.m.

Highlights from the July 2011 
membership meeting

EDITOR’S NOTE: The complete 
meeting minutes will be published in the 
October issue of Outdoors Unlimited.

 It was reported that after a survey 
about offering members the option of a 

monthly print subscription to OU, member 
interest was not high enough to justify the 
cost of pursuing this course. 
 Headquarters plans to launch a way 

for supporters and members to present 
breaking news and information quickly, 
via Outdoors Unlimited Online.
 The status of OWAA sections and 

their level of activity was discussed. 
Headquarters staff reminded members that 
section participation is voluntary and that 
section membership is open to everyone. 
Led by members, the fi ve sections (radio, 
TV/video, photography, newspaper and 
magazine) are to address the unique needs 
of those media outlets.

BRIEFLY...
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Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions, 
including archives, and on the 
OWAA website. 

Fall 2011

Outdoor Writers Association
of America Inc.
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434

HELLO!
Catch your eye?

ADVERTISE HERE!
Call 406-728-7434 for details

Looking for more? Go online to read past issues of OU. PDFs are available for printing, too.
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

Featured in the July issue of OU ...   
   4  2011 Bodie McDowell Scholarship recipients   
   6  Get Google-d
  by Paul Queneau
   7  Before you join your own circus
  by Colleen Miniuk-Sperry
   8  Internships: Opportunity or headache
  by Matt Miller
   9  Product review
 12  2011 Excellence in Craft contest winners


