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President’s Message

In the early 1980s a gawky kid with 
braces and a cheesy haircut spent 
most of his classroom time with his 

nose buried in a book.
To the casual observer, he appeared to be 

a model student. 
If only his teachers knew what he was 

actually reading.
Tucked between the 

pages of those sci-
ence and math books, 
inevitably, would be a 
tattered issue of Field 
and Stream, Outdoor 
Life or Sports Afield. 

While teachers 
talked about square 
roots and osmosis and 
dangling modifiers, he 
let writers such as Jack O’Connor, Homer 
Circle, Gene Hill and Patrick McManus 
transport him into the wilds of America and 
beyond. 

The kid was pretty smart and if he had 
actually paid attention in class, who knows 
how successful he might have been.

Instead, he became an outdoor writer.
I feel like I’ve written that story before, 

and I probably have. That’s how important I 
view those years of my life, when my career 
was shaped by the stories I couldn’t stop 
reading.

I often think back to those days when I 
get discouraged with this career, and ner-
vous about the future, something that seems 
to be happening more regularly these days.

Even though the outdoor writing world 
is far different than it was for those legends 
who inspired me 30 years ago, I know there 
remain readers out there who crave the 
work we are doing. 

There is a demand for what we do.
Sportsmen still want to learn how to 

make the most of their time outdoors, and 
rely on us to help them. And many still like 
to live vicariously through our adventures. 
We just have to figure out the best way to 
get that information in front of people.

And that’s not easy in this era of media 
evolution.

Those of us in the middle of our careers 
are doing our best to adapt. No longer are 
we just writing our newspaper or magazine 
articles or columns. We have blogs or our 
own websites. Instead of just shooting our 
own still pictures, we shoot and edit videos. 
Or at least try to!

Heck, some of us even tweet. 
As we work through this, the value of 

numbers is evident. We don’t have to go 
it alone. OWAA and its vast and diverse 
membership provide a great resource for 
learning. We help each other because we’re 
all in this together.

That’s always been the case with this 
group, though things have shifted some. 
In eras past, newcomers to the field and 
OWAA would eagerly lap up words of wis-
dom and advice from the veterans.

Now, it’s more of a two-way street. Vet-
erans can provide important insight on how 
to connect with readers, how to improve our 

writing and photography. Newcomers can 
return the favor by helping us old-timers 
figure out these important new avenues for 
getting our work in front of readers and, 
hopefully, earn some income from it.

For many of us who have been at this 
a while, the boom in electronic media has 
made our jobs more difficult.

The evolution of electronic media is a 
key reason OWAA and other outdoor writer 
associations are battling declining member-
ship. But there are positives.

Electronic media has made it easier than 
ever for aspiring outdoor communicators 
to publish their work. Because of OWAA’s 
recently revised membership criteria, many 
of those writers, photographers and videog-
raphers qualify for inclusion in our associa-
tion.

So, one could argue that the pool of 
potential OWAA members is larger than 
ever. Reaching out to those communicators 
is important, and not just because there is 
financial strength in a robust membership. 
Those newfangled outdoor communicators 
can learn a lot from us veterans. And we can 
learn a lot from them.

Which means we can all get better at 
inspiring that geeky 14-year-old kid who 
at this very moment is breathlessly reading 
Eddie Nickens’ most recent adventure story 
on an iPad tucked between the pages of his 
Algebra book. n

—  OWAA President Mark Taylor,
mark.taylor@roanoke.com

Inspire next generation, future OWAA members

MARK TAYLOR

STUDENT APPRECIATIVE OF SCHOLARSHIP
 Thank you for awarding me the Bodie McDowell Scholar-
ship! Your generosity will help pay for many of my expenses 
this school year. I am currently working as a fisheries research 
technician, and I will be continuing my education as a junior at 
Oklahoma State University where I am working on my degree 
in wildlife and fisheries ecology. I also look forward to writing 
about and sharing my upcoming hunting adventures this fall. 
Again, thank you very much!

— Steven Maichak, 
Oklahoma State University

Feedback guidelines
Members are encouraged to write about issues and topics. The exec-
utive director and editor will decide whether opinions are appropri-
ate for debate or if the comments promote a personal cause; if the 
“cause” is unrelated to OWAA’s mission and potentially damaging 
to the membership, the letter might not be printed. Word limit: 400. 
Longer letters will be returned for revision. Send letters to editor@
owaa.org.

LETTERS TO THE EDITOR
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From the Executive Director’s Desk

In case you were unable to join us for our conference in 
Alaska, now that we’ve returned I’d like to share some con-
gratulations that are in order to several OWAA members.

On Thursday night, Sept. 6, OWAA members concluded con-
ference with our annual awards banquet. Four of OWAA’s distin-
guished members were honored: Dave Richey, 
with the Jade of Chiefs Award; Mark LaBar-
bara, J. Hammond Brown Memorial Award; 
Thayne Smith, Excellence in Craft Award; and 
Kaye Upgren, Jackie Pfeiffer Memorial Award. 
Read more about the honorees and the awards 
on Page 23.

The banquet also highlighted the outstanding 
work from the 2012 Excellence in Craft con-
tests; winners in attendance collected awards 
and received the admiration and congratula-
tions of their peers. A full list of this year’s 
winners can be found on Pages 24-30. 

Much appreciation to those who volunteered many hours of their 
time to help judge the most recent round of EIC contests: for the 
TV contest, Sue Hansen; radio contest, Marty Malin; magazine 
contest, chief judge Mike Zlotnicki and sub-judges Dennis Scha-
radin, Jennifer Bloodgood and Geoff Cantrell; newspaper contest, 
chief judge Robin Kepple and sub-judge Greg Johnson; blog 
contest, Jim Foster; column contest, chief judge Will Elliott and 
sub-judges Joseph Forma and William R. Hilts Sr.; book contest 
chief judge Jack Ballard and sub-judges Chris Madson and Tony 
Dolle; illustration/graphics contest chief judge Bob LeHew and 
sub-judge Nancy Patterson; and for the photo contest, chief judge 
Julie Hammonds and sub-judges Gary Schafer, Carol Lynde, 
Bob Miles and Erin Pajak.

A committee of OWAA past presidents chose the best of the best 
from this year’s EIC contest winners for the Presidents’ Choice 
Awards.  Congratulations to: Kris Millgate, the 2012 Presidents’ 
Choice TV/Video winner, for “The Elk Whisperer”; Jeff Kelm, 
the 2012 Presidents’ Choice Radio/Podcast winner, for “Conquer 
the Rhine”; T. Edward Nickens, the 2012 Presidents’ Choice 
Magazine winner, for “Ready, Aim, Fire”; Paul Smith, the 2012 
Presidents’ Choice Newspaper winner, for “Making a Connection”; 
Aaron Teasdale, the 2012 Presidents’ Choice Blog winner for “Fall 

Peaks: The Best Autumn Escapes – Whitefish, Mont.”; and Tom 
Ulrich, the 2012 Presidents’ Choice Photo winner, for “St. Mary’s 
Lake.”

Now that we’ve come full-circle with the 2012 contests, it’s time 
to begin the cycle for the 2013 contests. You’ll find the rules for 
the next round of EIC contests on Pages 18-22 and online at www.
owaa.org/eic. As in the past couple of years, online submissions are 
preferred. The early deadline to submit your best work from this 
year is Jan. 7, 2013, with final entries due to OWAA headquarters 
no later than Feb. 1. Book entries adhere to a special deadline, and 
will be due by Dec. 1, 2012. Thanks to those who took the time to 
comment on this year’s rules so minor adjustments could be made. 
Be sure to read the rules thoroughly and contact headquarters at 
eic@owaa.org with any questions.

Again, congratulations to the winners of this year’s EIC contests 
and to the recipients of OWAA’s honorary awards. And good luck 
to everyone submitting entries for the 2013 EIC contests! n

— OWAA Executive Director Robin Giner, 
rginer@owaa.org

A round of applause

ROBIN GINER

Jobs and editorial-needs listings  
are updated throughout the month!

www.owaa.org/ou/ 
category/market

Correction
Bill Cochran’s listing was erroneously left out 
of the 2012-13 OWAA Directory. His info: 
Cochran, Bill, (1963) (Active) 5880 Blacksburg 
Rd., Catawba, VA 24070, (H) 540-384-7188, 
(W) 540-384-7188, (Cell) 540-312-5115, 
xtrails@earthlink.net, www.billcochran.com. Host 
of outdoor website www.billcochran.com. Free-
lance writer. Retired outdoor editor, The Roanoke 
Times. Inducted into the Virginia Sports Hall of 
Fame in 2009. Sections: N. (Katherine).

On the morning of Aug.16, OWAA headquarters learned 
that President Mike Walker passed away.

A member of OWAA since 1989, Walker was a leader 
and innovator in the outdoors field. He died Aug. 16 sur-
rounded by his family at a hospice facility near his home in 
Scottsdale, Ariz. He was 64. You can read more about Mike, 
including quotes from his friends and colleagues in OWAA 
on Page 6 of this issue of Outdoors Unlimited. We invite 
you to share your memories of Mike on the OWAA website 
at http://owaa.org/blog/2012/08/owaa-board-president-mike-
walker-dies-at-64. 

OWAA Board President  
Mike Walker dies at 64
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In Memoriam

A member of the 
Outdoor Writ-
ers Association 

of America since 1989, 
Mike Walker was a leader 
and innovator in the out-
doors field. Walker died 
the morning of Aug. 16, 
surrounded by his family 
at a hospice facility near 
his home in Scottsdale, 
Ariz. He was 64.

“The [non-alcoholic 
cirrhosis of the liver] 
just got to be too much 
to battle,” Walker’s 
wife Mary wrote on the 
family’s CaringBridge 
website. “As if everyone 
knew last night would be 
his last, the whole fam-
ily came over to have a 
family dinner and to be 
with him … Everyone 
knew the end was in sight 
and were able to say their 
goodbyes.”

The Walker Agency, 
which Walker formed in 1982, specialized in 
representing outdoor recreation clients including 
long-time OWAA supporters Toyota Motor Sales, 
Safari Club International, Yamaha Motor Corp., 
BoatU.S. and many others. Walker produced 
and wrote for two nationally syndicated radio 
programs, “The World of Ducks Unlimited,” and 
“Toyota Outdoors.” He also wrote a monthly mar-
keting column for Soundings Trade Only maga-
zine, the leading marine industry publication, plus 
freelance articles in Boat and Motor Dealer and 
Boating World magazines.

“Mike was a true pro who worked his heart out 
for his clients,” said Mark Taylor, OWAA first 
vice president. “This is a guy who, when he was 
working with Toyota, showed up at an OWAA 
conference with a Prius, and that was the car all 
those truck-driving outdoorsmen ended up talking 
about. He was that good.”

“Mike was one of the most honest men I knew. 
And he knew his products extremely well,” said 
Jim Foster, OWAA colleague and friend.

Walker was elected OWAA vice president and 
joined OWAA’s executive committee in 2008. In 

2011, the OWAA Board 
of Directors unanimously 
elected him president, a 
position he held at the 
time of his death. Walker 
previously served two 
terms on OWAA’s board 
in addition to serving 
many OWAA commit-
tees over the years. He 
also received numerous 
OWAA Excellence in 
Craft contest awards.

Walker was involved 
in communications his 
entire life. In high school, 
he hosted a weekly radio 
report and wrote for the 
student newspaper. He 
then became sports editor 
for the Kansas Univer-
sity Daily Kansan and a 
stringer for the Topeka 
Capital-Journal and Kan-
sas City Star. After gradu-
ating from The University 
of Kansas’s journalism 
school in 1969, he did 

two overseas tours as a Naval officer before earn-
ing a master’s degree and teaching journalism at 
Fort Hays State University in Kansas. In his post-
academic life, Walker held positions as editorial 
services manager for Johnson Outboards and 
public relations manager for Armour-Dial before 
launching his own firm.

Walker’s professional affiliations were far-
reaching. He received several industry awards, 
including the Crystal Award of Excellence in The 
Communicator Awards 2007 International Print 
Media competition. He was a life member and 
past president of the Southeastern Outdoor Press 
Association, and member of Boating Writers 
International, the Automotive Press Association, 
and the Phoenix Automotive Press Association. 
He also served as secretary of the Outdoor Jour-
nalism Education Foundation of America.

“It’s a sad day for OWAA and the other media 
organizations Mike belonged to, but a sadder 
day for those of us whose lives he touched,” said 
OWAA Past President Tony Dolle. “I can truly 
say I am a better person for having known Mike 
and a lucky one to have called him friend.” n

MIKE WALKER
1947-2012

A tribute to a leaderRemembering Mike  
“From the moment I joined 
OWAA, Mike offered me 
mentorship and friendship 
and shared his inimitable 
sense of humor. He left this 
world far too soon, but his 
influence and legacy will 
be long remembered and 
widely respected.”

— Katie McKalip
Missoula, Mont.

“He taught me more about 
producing radio shows in 
a few short years than I’d 
have learned on my own in 
twice that amount of time, 
and he was always quick to 
respond to any questions I 
had. He was a mentor, for 
sure, but more than that, he 
was a friend.”

— Ty Stockton
Cheyenne, Wyo.

“As a member of the 
OWAA Board of Directors 
and later as an officer, Mike 
was always there to lend 
a hand and provided sage 
advice and sound counsel. 
As OWAA president, I often 
called on Mike for advice 
because of his vast experi-
ence in all things media re-
lated and he never hesitated 
to provide well-thought-out 
answer.”

— Tony Dolle
Mt. Juliet, Tenn.

“So sad to learn of Mike’s 
passing. He left us way too 
soon. I had the good fortune 
to visit with Mike at many 
OWAA conferences over the 
years, and had a great con-
versation with him last year 
at the Utah conference. 

— Dan Hansen
Clintonville, Wis.
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Character Sketch: Dan Small

Dan Small, a seasoned outdoor 
communicator and familiar Wis-
consin sportsman, got an early 

start in outdoor writing. He grew up with 
his nose in Outdoor Life, Field & Stream, 
Sports Afield and other publications and he 
learned early on what good writing can do 
to an outdoor enthusiast. Inspired by the 
work of others, he decided to try it himself. 

“I did a very unscientific poll of road 
killed animals I saw [while] driving, mainly 
while going hunting and fishing with my 
dad,” Small said. He sent a short article and 
chart with his results to a regional outdoor 
magazine and they published it. 

That first article was printed in 1956 in 
upstate New York and Small continued to 
write through the 1970s and ’80s. His real 
leap into the industry though, when he de-
cided to devote his entire career to the out-
doors, didn’t come until 1984 at an OWAA 
conference in Traverse City, Mich. 

There, at the northwestern tip of the 
Lower Peninsula, Small met Don Johnson 
from Milwaukee Public Television. John-
son convinced him to call producer Jack 
Abrams, and the first episode of Outdoor 
Wisconsin aired that November. 

“I was kind of thrown into the fire,” 
Small said. “I learned on the job.”

Although he had no training as a televi-
sion host, the show, now in its 27th season, 
is MPTV’s longest running local produc-
tion. Outdoor Wisconsin made Small a 
recognized outdoor personality across Wis-
consin. Television, however, is by no means 
his only medium. 

In addition to his work with Outdoor 
Wisconsin, Small is a contributing editor 
for Wisconsin Outdoor News. He also hosts 
Dan Small Outdoors Radio, an online radio 
show that began airing in 2007. With his en-
tire career dedicated to the outdoors, Small 
couldn’t be happier.  

“I just feel more real, more genuine when 
outdoors. The more time I can spend off 
pavement, the happier I am,” Small said. 

Still, his work is not without challenges. 
Small believes that much work in outdoor 
communications is passionate, but of a 
lesser quality. Elevating the industry, he 
said, will require a model. Outdoor com-
municators must not only inform, but also 
entertain and inspire.  

For Small, that model is Gordon Mac-
Quarrie, outdoor editor of the Milwaukee 
Journal from 1936 to 1956. MacQuarrie’s 
stories, many of which were fictionalized ac-
counts of outdoor adventures across Wiscon-
sin, still inspire outdoor enthusiasts today.  

While Small holds MacQuarrie and other 
early outdoor writers in high regard, he ad-
mits that the industry has changed consider-
ably since the middle of the last century.

“It’s hard to find that quality writing any-
more,” Small said. “There is good writing, 

but in the mainstream media you don’t find 
that anymore — it’s how-to and where-to. 
The main challenge, then, is making a how-
to, where-to article interesting.”

Chris Dorsey, a longtime friend of Small 
and early guest on Outdoor Wisconsin, has 
seen him tackle that challenge in print and 
on the air. 

“I think what separates Dan from a lot 
of programming is that he’s a storyteller,” 
Dorsey said. He described Small’s work, 
even his how-to and where-to articles, as 
a story with a plot and genuine, believable 
characters. “He’s more than a chest-bump-
ing outdoor personality,” Dorsey continued. 
“He gives more depth to a story.”

Dean Bortz, editor of Wisconsin Outdoor 
News, noticed that although Small’s writ-
ing is quite different than the fictionalized 
stories MacQuarrie is famous for, he sees it 
producing a very similar effect. 

BY JAKE McGINNIS

A rich heritage and great challenge:  
Dan Small on outdoor communications

CONTINUED ON PAGE 13

Photo courtesy of  Dan Small.
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Technology

The demand for dynamic 
content on websites, smart-
phone and tablet apps has 

put video on par with photography 
as a sought-after element in much of 
today’s outdoor media. Yet in most 
cases high-definition video is typi-
cally too large to attach to email and 
sometimes even to burn to disc.  

File transfer protocol, commonly 
known as FTP, has been a common 
way to transfer large files, but it isn’t 
exactly user-friendly. It requires an 
FTP server, login names and pass-
words, sometimes an FTP app and 
most of all, patience to get big files 
moved. If you are the one doing 
the downloading, previewing what 
you’re getting isn’t often possible 
until the deed is done. 

Yet the age of cloud computing 
is creating some much more stream-
lined ways to move monster files. 
Sites such as Senduit.com started this 
trend, allowing you to upload files up 
to 100 megabytes for free that can be 
downloaded by others using a simple 
emailed web-link. But I like another 
option even better that only requires you to drag files you look to 
share to a simple folder on your desktop. 

Dropbox popularized this concept, placing a folder on your 
computer that was synchronized to their servers so your files were 
not only backed up but available on your other computers, smart-
phones, tablets — you name it. Then Dropbox took it a step further, 
though, allowing you to create public folders with an emailable 
web-link so you could share files instantly. 

Once you share a folder, Dropbox creates instant galleries of 
images and now video as well, complete with thumbnails, low-
resolution previews and a full-resolution download link. Eyeing 
Dropbox’s 50 million users, Microsoft has created a potent compet-
itor called Skydrive with much the same functionality, but offering 
7 GB of space to users. Dropbox responded by giving another 3 GB 
of space for photos and video uploaded directly from your camera. 
Google is also getting in the game with Google Drive, but so far 

I haven’t been as impressed with it, 
nor Apple’s iCloud, when it comes to 
sharing photos and video. All of them 
allow you to purchase additional stor-
age space. 

Another compelling option is 
Vimeo, a top competitor to YouTube, 
but cleaner and more professional-
looking. Vimeo doesn’t limit your 
storage space, only how much video 
you upload per week — 500 MB for 
free. If you’re willing to shell out $60 
per year that leaps to 5 GB per week 
and allows you to share a download 
link to your source video. That means 
you can take a very large video, 
upload it and create a private link that 
doesn’t show up in Vimeo’s search, 
Google or elsewhere if you’re not 
looking to offer your video to the free 
world. Only those editors with whom 
you choose to share a link can pre-
view your videos in gorgeous stream-
ing HD, with the option of download-
ing the master file, if you choose to 
allow it. Very handy indeed. 

If history is any indication, the 
storage space offered by these sites 
should only increase in the future 
and their ease-of-use should only 
grow easier. And with any luck, the 

term FTP will dissolve into the alphabet soup of bygone techno-
headaches. n

BY PAUL QUENEAU

FTP be damned 
New approaches to moving videos, 

photos across the Internet  

Paul Queneau grew up in Colorado hunting, fishing and 
backpacking. He started with the Rocky Mountain Elk 
Foundation’s Bugle magazine as an intern and is currently 
the conservation editor. Contact him at pqueneau@RMEF.
org.

Dropbox and SkyDrive are two of  several alternatives to FTP. These programs 
create galleries of  images and video, as seen in the above screenshots.
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”
A few months ago, in Outdoors 

Unlimited I introduced e-book 
file formats and how to upload 

your electronic book to Amazon.com, 
Barnes & Noble and Apple’s iBookstore. 
Working with several authors and online 
booksellers during the past year has helped 
me determine where efforts should be 
focused. One online bookseller emerges 
as the best of three large venues to sell 
e-books. Amazon has a ten-to-one sales ad-
vantage over Barnes & Noble, with worse 
results for Apple’s iBookstore. For the typical text heavy, lightly 
illustrated niche outdoors title, I suggest focusing on Amazon. 

Step 1: Create an Amazon Author Central account 
Go to Author Central (https://authorcentral.amazon.com) and 

create an account. Put together a promotional page by typing in or 
copying your book’s marketing and author information. If you have 
previously published books, they probably already reside on Ama-
zon. Find your area and add your books. Search by author name, 
book title or International Standard Book Number. Include your 
book’s description, author biography and photos, a cover photo, 
sample chapters and editorial reviews.  

Editorial reviews are one- or two-line promotional blurbs 
that you place there yourself; copy author recommendations and 
endorsements from your book’s back cover or press release here, 
attributing the endorser. The more blurbs enticing prospective cus-
tomers to buy your book, the better.

Step 2: Open a Kindle Direct Publishing account 
Kindle Direct Publishing (http://kdp.amazon.com) is the venue 

where you publish e-books to the Kindle store. Sign up for an ac-
count and enter publisher, tax and payment information. Once the 
account is complete you’ll be able to access a new window to up-
load e-books and validate your MOBI files, the preferred format for 
Kindle. Also enter the book’s title, book genre and other required 
metadata. Although this data entry might seem like a repeat of the 
Author Central account process on Amazon — KDP is where sales 
data and the book’s content is housed, whereas Author Central is 
the place to market and link your print- and e-books, and where 
prospective buyers can see your books from one Web page.  

Step 3: Market your book on Amazon 
Keep Author Central up to date with fresh promos. Change your 

mug shot occasionally. Add video, blog and Twitter feeds. Email 
review copies to outdoor communicator friends, including bloggers, 

radio show hosts and everyone interested 
in your topic. Encourage customer re-
views, ones in which customers write and 
place themselves, because these have the 
most credibility with prospective buyers. 
Shoot for a minimum of 10 four- to five-
star customer reviews, and keep asking. 
This is one of the most important things 
you can do to promote your book online.

Add a press room (http://boblandis-
book.com/?page_id=472) to your personal 
website where reviewers can access pre-
written promotional material, including 
a press release, one- and two-line blurbs, 
book cover, author mug shot, and author 

questions and answers. I was surprised when one newspaper printed 
an article almost verbatim from my website. Make it easy for re-
viewers to publicize your book.

During book promotion, always be in marketing mode: Face-
book, LinkedIn, Twitter and your email tag should advertise links to 
your website and to your Amazon Author Central page.  

Why not sell e-books exclusively from your website, you might 
ask? Go for it, but don’t forget that Amazon has a few gazillion 
more viewers than your website. Unless you’re raking in bucks 
from your website, it’s foolish to overlook Amazon because you 
believe it’s the Evil Empire. Even if readers hear about your book 
from you and your personal marketing efforts, most will still buy on 
Amazon. Go figure. 

Step 4: Consider KDP Select
Distribute your books through the Kindle Owners’ Lending 

Library. Considering what I said about disappointing results on 
alternative online bookstores, one might consider Amazon’s KDP 
Select program either from the get-go or after sales plummet. The 
enticement is a chance to earn cash whether or not your book sells 
a single copy. Amazon pledged $6 million to the program in 2012, 
but your share is calculated by the number of qualified borrows. 
The catch: exclusivity. Agree to the terms and you cannot sell your 
e-book on the iBookstore, B&N, your website, or anywhere else. 
But you’re locked in for only 90 days. 

Through their lending library, Amazon Prime Customers can 
read your book for free while you receive dollars for each book bor-
rowed. In May this equated to $2.08 per borrow. 

Here’s a breakdown of July borrows from e-book author Paul 
Quinnett who is enrolled in KDP Select. Book one: A handful of sales 
per week to more than 200 borrows during a two-day promotion.  

Craft Improvement

BY KEVIN RHOADES

Selling niche books on Amazon.com

“... your niche outdoors title 
might add up to more dollars 
in your wallet and less time 
invested by selling and loaning 
e-books on Amazon. 

— KEVIN RHOADES

CONTINUED ON PAGE 13
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Craft Improvement

Which came first: the question 
or the answer? That may seem 
a little ridiculous, somewhat 

like that old “chicken or egg” question. But 
for those of us who spent our careers con-
ducting fish, wildlife, and natural resources 
research, it’s a common question. Lots of 
people have answers they like and they use 
them for everything, no matter what the 
question may be. 

As a research supervisor I heard the 
following statement all too often: “I want 
to conduct some research to prove that … 
” The researchers knew the answer they 
wanted. Then it was just a matter of design-
ing experiments to “prove” their answer. 
The problem with this approach is that hon-
est research is conducted to find out, not to 
prove a pre-existing belief.

This problem is not restricted to research. 
We are exposed to it all the time in politics, 
in religion, in environmentalism, and in 
most subjects that have the suffix “ism.” 
People have beliefs, often strong beliefs, 
which provide the answers they want. So 
they make the questions fit the answers; or 
they have the same answer, no matter what 
question has been asked. My older brother 
was a remarkable practitioner in the art of 
making all questions fit his political and re-
ligious beliefs. No matter what question was 
posed, the answer was predictable. I’ll spare 
OU readers any additional details.

In the world of resource management, 
predators are commonly blamed for “low” 
game populations, whether or not there 
is any evidence to support that answer. 
Mismanagement by state wildlife managers 
is frequently listed as a close second behind 
the answer — again, whether or not there is 
supporting evidence. Curiously, in fisheries 
management, predators are seldom blamed 
for low populations of preferred species. 
In the aquatic world, the culprit that gets 

blamed is usually an “alien invasive” — or 
mismanagement by state fisheries managers. 

It’s a common problem: First come 
beliefs, then questions are interpreted and 
“evidence” carefully selected to support an-
swers in line with those beliefs. If facts —
real facts — do not support the belief-based 
answers, the facts must be wrong.  

Our readers, viewers and listeners con-
sider outdoor communicators to be authori-
ties. Therefore, we have a responsibility to 
avoid the “answers come first” syndrome, 
the mentality of “It’s a good answer, it 
works for every question.” 

We all have opinions and beliefs, even us 
“objective scientists.” The best, most accu-
rate, repeatable scientific evidence must still 
be interpreted and summarized. Scientists 
learn to state just how certain they are about 
the results of their work and whether their 
work is repeatable by other scientists. If 
beliefs or opinions are expressed, they are 
stated as beliefs. But, how does the non-
scientist communications specialist deal 
with these problems — without losing his 
audience?

One common statement that I avoid in 
my writing is “experts/scientists say.” Tell 
your audience who these experts and/or sci-
entists are and quote them exactly. Look for 
numbers, but not just any numbers. If some-
one tells me that Olmsted County, Minn., 
(my boyhood home) has a whitetail deer 
population of 7,892 deer, my B.S. detector 
blares “red alert.” No one can estimate a 
wildlife population that exactly. I call such 
numbers “pseudo-quantification.” Statistics 
always have confidence limits, numbers that 
show “plus or minus” limits. 

Another criterion for separating sci-
entifically valid conclusions from beliefs 
and opinions is repeatability. Is the answer 
just the belief of one person, or have other 
investigators studied the question, found 
the same results, and interpreted the results 
in such ways that they arrived at the same 
answer? 

Is there a different answer or conclusion 
that could be drawn from the same data? 
Communicators must be careful with this 
problem. Conspiracy believers can always 
find different answers. Be very suspicious 
of answers where blame is assigned to 
“THEM.” 

One of the most difficult problems for 
non-scientists, and even many scientists, 
is detecting research that was designed to 
obtain a specific answer. I reviewed a book 
recently that dealt with the question of 
whether fish feel pain. Many studies were 
conducted and others cited, but several of 
my “crusty, old colleagues” and I noted that 
the reactions used to prove pain in fishes 
were reactions that fish typically show 
when they are avoiding potentially harmful 
situations, whether or not actual injury has 
occurred. The researchers were convinced 
in advance that fish feel pain and designed 
their studies in ways that showed exactly 
what they wanted. All alternative explana-
tions were ignored.

So what’s an outdoor communicator 
to do? Recognize your own beliefs and 
opinions. 

If your opinions and beliefs are not sup-
ported by valid evidence, admit it. Tell your 
audience that this is an opinion, or a belief. 
Always remember that “belief can explain 
everything, but Mother Nature demands 
evidence.” n

BY JOHN NICKUM

A member since 2005, John 
Nickum is from Fountain Hills, 
Ariz., and is a writer editor 
and educator. Contact him at 
jgnickum@hotmail.com.



www.owaa.org/ou  OUTDOORS UNLIMITED  11

Let those without sin cast the first 
stone, because it surely won’t be 
me. I’m a writer ... and I pro-

crastinate. Rarely do I start writing until a 
deadline is looming. Then I pound away.

Writing for a deadline has a way of orga-
nizing your thoughts, so I’m not sure it’s a 
bad practice. Certainly, those of us who face 
daily or weekly deadlines are accustomed 
to deadline pressure. The only problem 
is a tight timeline doesn’t allow you any 
extra time to polish your finished product. 
Instead, you have a strong urge to send 
the story to your editor shortly after you 
complete it and hope your work is “good 
enough.”

The problem is what we think is “good 
enough” is rarely the best we can do. I pre-
fer to step away from a freshly written story 
and give it a hard, self-edit the following 
day. Very often, I not only find several typos 
or grammatical errors, but make significant 
changes to sentence and paragraph struc-
ture, too.

As an editor, I’ve frequently worked on 
stories where it was obvious the writer did a 
slap-dash job just before the deadline. When 
you knock off a story at the last minute and 
turn it in, you create extra work for the edi-
tor. If you take the time to polish your story, 
you stay in your editor’s good graces and 

become a better writer. What follows are a 
few tips for improving your final product. 

USE SPELL CHECK
It sounds obvious, but I occasionally edit 

text that wasn’t spell-checked. Misspell-
ings can shake an editor’s confidence in 
your work. If your story contains obvious 
misspelled words, what else may you have 
screwed up?

DON’T TRUST SPELL CHECK
A computer is a machine, not a mind. 

It may not catch a wrong word spelled 
correctly, such as “there” when you really 
meant “their.” Always carefully proofread 
your stories.

BE A RUTHLESS SELF-EDITOR
Your words are not golden. Don’t be 

afraid to change them or even get rid of 
them. I’ve hit the delete key on many a 
pretty paragraph. Much of my self-editing 
involves eliminating words — from recast-
ing a sentence to removing a prepositional 
phrase to deleting superfluous sentences or 
paragraphs.

READ YOUR STORY ALOUD
A couple of years ago, I began recording 

my weekly column for a local public radio 
station. I found recording was much easier 
if I’d previously read the story aloud. I also 
discovered it was a great way to find errors, 

awkward sentences and weak spots in the 
text. The corrections I made after reading 
aloud improved my story for my newspaper 
readers, too.

SHOW IT TO YOUR SOURCE
Most outdoor stories are informational 

rather than breaking news. To make sure the 
information is correct, I frequently show 
relevant portions of a story to a source to 
verify accuracy. Nearly all respond prompt-
ly and offer constructive suggestions.

DO A FINAL PROOF
After you’ve self-edited the story and 

made corrections, go over it one more time. 
Do another spell check and read it again, 
preferably aloud. You may make a few final 
tweaks to the text, but you should be satis-
fied the final version represents your best 
effort. Now you have a story that’s “good 
enough” to send to your editor. n

Craft Improvement

BY SHAWN PERICH

Become a better writer ... 

THE EASY WAY

Shawn Perich, of Hovland, 
Minn., has been a member 
since 1985. In addition to his 
duties as publisher of Northern 
Wilds and North Shore Press, 
he is also a columnist for 
Minnesota Outdoor News and 
a book author. Contact him at 
editor@northernwilds.com.
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2013 Conference Preview: Lake Placid, N.Y.

If you just got back from the 2012 
OWAA conference at Chena Hot 
Springs Resort, you may be won-

dering how can anywhere top the outdoor 
action in Alaska? Or perhaps you skipped 
Alaska in anticipation of the 2013 OWAA 
conference, Sept. 14-16, in Lake Placid, 
N.Y.? Whatever the case, the next OWAA 
conference promises to be one of Olympic 
proportions. Lake Placid hosted the 1932 
and 1980 Winter Olympics. The Olympic 
village is a centerpiece of the Adirondack 
region of New York. It’s impossible to 
ignore the rich sports heritage of this resort 
town one of the U.S. Olympic training cen-
ter sites and where numerous international 
competitions continue to be held each year.

The 2013 conference will take place in 
the newly built Lake Placid Convention 
Center connected to the Olympic arena 
complex. 

Want to relive the Miracle on Ice in 
which the underdog American hockey team 
defeated in the Russian powerhouse? You 
can stand on the rink! Want to see where 
Eric Heiden earned his unprecedented five 
gold medals? The speed skating oval is just 
beyond the hockey rink. Want to peer down 
a 120-meter ski jump? Take a ride in a 
bobsled? Get a view from the top of White-
face Mountain where the best ski racers in 
the world schussed downhill at 85 mile per 
hour? Welcome to Lake Placid!

Or perhaps Lake Placid is on your radar 
because it was the host city of ESPN’s 
Great Outdoor Games. 

Next September will be prime time for 
warm-water fishing there, with most of the 
lakes hovering between 60 and 75 degrees, 
depending on the weather prior to the con-
ference. Largemouth and smallmouth bass, 
pike, perch and pan fish are all plentiful 
in the plethora of lakes in the Lake Placid 
area. If you seek trout, a trophy section 

of the Ausable River flows between Lake 
Placid and Whiteface Mountain. I fully 
expect a number of you will be unintention-
ally M.I.A. at conference functions simply 
because you got distracted fishing on Mirror 
Lake, the lake in middle of the village right 
outside your hotel room.

And that’s just a sampling of what awaits 
you in Lake Placid. There’s another 6 
million acres of Adirondack playground, I 
mean park, surrounding the Olympic village 

where you can fish, hike, backpack, paddle 
and bird watch to your heart’s content. Last 
June, I met with the staff of the Lake Placid 
CVB to start planning a menu of pre- and 
post-conference trips. The list filled two 
pages of lined paper — more than 60 ideas! 
If you can’t glean a good time and a good 
story from a trip to Lake Placid alone, you 
should definitely go to a conference session 

BY LISA DENSMORE

CONTINUED ON PAGE 13

Lake Placid
Outdoor opportunities of Olympic proportions

ABOVE: Whiteface Mountain, site of  
the Olympic skiing events, serves as 
a backdrop to the Olympic torch from 
the 1980 Winter Olympics. The torch 
still stands proudly on the site of  the 
opening ceremonies. RIGHT: Whether 
pedaling or paddling, the Adirondacks 
are well-known for numerous rivers, 
lakes and ponds. There seems an infinite 
number of  canoeing and kayaking des-
tinations throughout the 6-million-acre 
state park, about half  of  which is public 
land without access fees. Photos by Lisa 
Densmore.
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or two to find out how.
In the next few issues of Outdoors Unlimited, 

I’ll give you as much information about Lake 
Placid as I can. I’ll also introduce you more fully 
to the Adirondack Forest Preserve and Park, 
which was the model for the 1964 National 
Wilderness Act.

Why me? While I live in Montana, my roots 
are in the Adirondacks. My great grandfather 
was one of the first settlers in the Lake Placid 
area, back in the late 1800s, and most of my 
family still lives there. I’ve been working and 
playing in the Adirondacks for my entire life and 
can’t wait to show you around.

Also, if you donated at least $850 to OWAA’s 
85th anniversary fundraising campaign, you will 
be automatically put in a drawing for a person-
ally designed pre- or post-conference adventure 
with yours truly and Jack Ballard as your guides.

In the meantime, if you have any questions 
about my hometown and the surrounding area, 
call or email me. n

Thanks to those below who 
have invested in OWAA’s 
future since this campaign 
tracker was published in the 
August/September issue of 
Outdoors Unlimited. 

OWAA’s goal for this 
fundraiser is $25,500. 

As of Aug. 24, donations 
total $7,885.

Funds donated will be split 
equally between OWAA’s 
Operating Fund for cur-
rent, critical needs and the 
Restricted Endowment Fund 
for future needs. Suggested 
donation is $85, a dollar to 
commemorate each year 
of OWAA’s history, but of 
course any amount is wel-
come. 

Giving levels are split 
up into: Scribe, $8.50 
to$84.99; Columnist, $85.00 
to $849.99; Author, $850.00 
to $8,499.99; and Pulitzer, 
$8,500 and above.

COLUMNIST LEVEL

Terry Brady
Dave Carlson
William Feinberg
Larry Kruckenberg
Shauna Stephenson

SCRIBE LEVEL

Mike McKenna

OWAA needs 
your help 
meeting 
‘$85 for 85’ 
campaign goal

“I think a lot of the reason that writers look at 
MacQuarrie or Aldo Leopold the way they do is 
the respect that they had for the outdoors, for the 
health of the earth,” Bortz said. “Dan’s writing 
has that quality.”

Small has been facing the challenges of out-
door communications for most of his life now, 
and for him, the rewards are instrumental in 
fostering a continuing outdoor heritage. 

“Our challenge is to get the young parents 
who may have fished, canoed or camped as kids 
inspired to take their kids outdoors,” Small said. 
“The biggest problem isn’t license revenue; it’s 
losing the people who know the outdoors better 
than anyone else.”

“My first memory is fishing with my dad 
when I was not even 3 years old,” he said. “I 
credit my dad with getting me hooked.”

Now Small is passing that passion on to thou-
sands of young Wisconsinites. 

Bortz, when asked if he sees Small’s work 
inspiring youth participation in the outdoors, 
laughed. There are reader submitted photos of 
young hunters and anglers in every issue of 
Wisconsin Outdoor News, and to him, it seems 
obvious. 

“Well, it’s got to!” he said. 
Dorsey had a similar reaction. To him, 

Small’s work is some of the best in the genre, 
part of the new model for outdoor communica-
tors. “He’s a pro,” Dorsey said. “That might be a 
good way to describe him.”

With a reputation like that, Small’s work must 
be inspiring someone. n 

DAN SMALL
CONTINUED FROM PAGE 7

Jake McGinnis is currently 
completing a bachelor’s degree 
in writing at Northland College, 
where he serves as an editor of an 
independent student newspaper 
and a writing tutor. A lifelong 
outdoors enthusiast, he enjoys 
canoeing, fly-fishing and Nordic 
skiing. McGinnis was OWAA’s 
summer journalism intern.

Book two: A few books sold per week to more 
than 150 books borrowed. Book three: Less than 
10 sales per week to more than 100 books loaned 
during the promotion. 

If we’re interpreting KDP Select’s program 
correctly, this author expects to earn $2 per bor-
row multiplied by 450 July borrows — enough 
cash to purchase a decent kayak or a pretty good 
big-game hunting rifle.

Unless you’re a best-selling author writing 

mainstream material for the masses, your niche 
outdoors title might add up to more dollars in 
your wallet and less time invested by selling and 
loaning e-books on Amazon. n

Kevin Rhoades specializes in pro-
ducing quality print books, e-books 
and websites for outdoor commu-
nicators. His first book, “Stalker 
of the Wild – Days in the Life of 
Wildlife Filmmaker Bob Landis,” 
was published last year as a print- 
and e-book by www.FiveValleys 
Press.com and is available at www.
BobLandisBook.com. 

SELLING NICHE BOOKS
CONTINUED FROM PAGE 9

A former OWAA board member and 
an award-winning television pro-
ducer, writer and photographer, Lisa 
Densmore is local chair of the 2013 
OWAA conference in Lake Placid, 
N.Y. www.DensmoreDesigns.com.

LAKE PLACID
CONTINUED FROM PAGE 14
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Departments

DONORS
 June and July brought monetary gifts 
from generous donors. These tax-deduct-
ible donations are dedicated to funds de-
signed to boost OWAA efforts ranging from 
education programs to operating costs. For 
details about OWAA funds, contact OWAA 
headquarters at 406-728-7434. 
Bodie McDowell Scholarship Fund
 Grant McOmie  
 Angelo Peluso  
 Helen Saults (Bequeath)

NEW MEMBERS
 Al Cambronne
 Paula Dobbyn    
 Savannah Jane Hoover
 Sarah Elizabeth Gillespie
 Benjamin Aaron Goldfarb
 Katelyn Eve Jerman
 John Kruse 
 Steven Elan Maichak
 Emma C. Murray
 Bob Pitman
 Bob Redfern
 Dan Stefanich

NEW SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 Outdoor Recreation Company of 
America, 1894 Gen. George Patton Dr., 
Ste. 600, Franklin, TN 37067. Contact: 
Tony Dolle, vice president of marketing. 
(W) 888-640-6722, (Toll Free) 888-640-
6722, (F) 888-552-6722, tony@orcacool-
ers.com. Outdoor Recreation Company 
of America manufactures products in the 
United States for the outdoor enthusiast, 
including high-end premium coolers, dry 
bags and sunglasses.

 TenPoint Crossbow Technologies, 1325 Waterloo Rd., Moga-
dore, OH 44260. Contact: Phillip Bednar, director of marketing. 
(W) 330-628-9245, (F) 330-628-0999, pbednar@tenpointcross 
bows.com, www.tenpointcrossbows.com. Manufactures high qual-
ity crossbows and crossbow accessories.
 Barbary Coast Productions Inc., 1859 Fifth Ave., San Rafael, 
CA 94901. Contact: Jim Schlosser, executive producer/writer. (W) 
415-258-9505, barbarycoastprod@comcast.net. Producer and writer 
of outdoor adventure television series. Mission: “Television with 
texture, entertaining and educational programming, in touch with 
the environment.”

DECEASED MEMBERS
 Mike Walker

ASSOCIATION
UPDATE

Vi s i t  OU On l i ne  fo r  comp le te 
mon th ly  As soc ia t i on  Update s , 

i n c l ud i ng  b io s  o f  p roposed  
member s  and  more .

ALASKA PLANNING TEAM
Bill Graham, conference program chair
Chris Batin, conference site local chair
Karen Lundquist

Fairbanks Convention and Visitors Bureau
Deb Hickock
Amy Geiger
Helen Renfrew
Bill Wright
Kasey Gillam
Elisabeth Dabney
Allison Thompson
And staff

Chena Hot Springs Resort
Bernie & Connie Karl, owners
Denise Feree
Nick Lowery
Diane Carrio
And staff

CONFERENCE SPONSORS:
Alaska Seafood Marketing Institute
Alaska Tent & Tarp
Audubon Alaska
Boy Scouts of America
Chena Hot Springs Resort
Fairbanks Convention & Visitors Bureau
GoNorth Alaska Travel Center
Hunt’s Photo and Video
Lake Placid CVB/Regional Office  
   of Sustainable Tourism
National Shooting Sports Foundation
Ram Trucks
State of Alaska Department of Commerce,  
   Community and Economic Development

Alaska conference thanks
OWAA would like to thank everyone involved in making our 2012 conference a success, including our attendees, speakers, booth and 
hospitality hosts, product donors, pre- and post-conference trip hosts, sponsors and committees. Specifically, we would like to thank:

We could not have done this 
without you and hope to see 
you all in Lake Placid, N.Y., next 
September!
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Lightning never strikes twice in 
the same spot. Yet, trying to be in 
the right spot, out of harm’s way, 

to capture a beautiful lightning strike with 
your digital camera can be difficult.  You 
have to keep your equipment out of the 
elements and keep yourself safe from what 
sometimes can be a dangerous situation.

The newest tool on the market is the MK 
Controls Lightning Bug. The Lightning 
Bug is a camera accessory that fits on top 
of your hot shoe and triggers your camera 
when lightning strikes.  It connects to your 
camera with a cable that fits into the pin 
connection and mini port in your camera. 
The Lightning Bug works off of a sensor 
that detects an infrared burst that precedes 
a lightning strike. It then automatically fires 
your camera off. The unique part of this tool 
is the option to adjust the sensitivity of the 

Lightning Bug. This gives the photographer 
control and creativity of what to capture. 
You can dial the sensitivity up for lighting 
strikes further away in the distance. Or to 
capture more vivid full lightning strikes, 
you would lower the sensitivity. You can 
capture light reflecting off clouds from the 
strike or full, bright, strikes with all the de-
tails. The Lightning Bug even includes a PC 
port to attach a manual flash for fill-in light 
on foreground objects. It is sealed against 
weather and has a rugged design and runs 
off of one 9V battery. 

I had a chance to take the Lightning Bug 
out in the field to test it. It works, but pa-
tience is a virtue. Storms are not always the 
easiest thing to track down when you are 
ready to shoot. You have to be prepared for 
you safety, keep your equipment protected 
and at the same time try and compose and 
capture your vision with your camera. I rec-
ommend a rain cover for your camera and 
setting it on a tripod in a safe place or just 

shooting from your car in front of a large 
field. The sensitivity gauge on the top is 
easy to adjust and lights up to show where 
you are on the scale. I had to change it a 
few times to get it right to make the camera 
fire when the lightning was further away.
When I was able to finally get a storm that 
was close enough, I raised the sensitivity to 
capture more vivid lightning. The only thing 
with this is the camera did fire several times 
when the lightning strike was out of frame. 
So expect to get plenty of throw-away shots. 
With patience the Lightning Bug is a great 
accessory for capturing lightning. So if 
you are looking to capture Mother Nature’s 
great outdoor electricity, the Lightning Bug 
is a worthy accessory to bring along. n

Keith Patankar works in outside sales, marketing and 
specialty market at Hunts Photo & Video in Melrose, 
Mass. Please feel free to contact Patankar directly at 
781-462-2340 with any related questions.

MK Controls Lightning Bug
PRODUCT REVIEW

BY KEITH PATANKAR

Get ready to plan, navigate, record and share your outdoor 
adventures using ViewRanger. Smart phone users who 
enjoy the outdoors now have a powerful, dedicated GPS 

navigation tool for hiking, hunting and any outdoor activity with the 
ViewRanger app. 

ViewRanger delivers GPS navigation, mapping and location-
based content to outdoor enthusiasts worldwide. Used in more than 
150 countries, ViewRanger has topped the app navigation charts 
in markets across Europe, Africa and Asia and includes the highest 
quality topographic mapping for the United States, marked with 
250,000 miles of trails.

ViewRanger GPS was founded when Augmentra Ltd., a smart 
phone app development company, saw the need for mapping soft-
ware that enhanced outdoor enthusiasts’ explorations. Since then, 
the company has continued to be recognized for its innovation and 
leadership while combining a passion for highly functional prod-
ucts. The company is now an energetic team aiming to build the 
best outdoor navigation tools that help people discover more of the 
outdoors.

A testament to the app’s accuracy and reliability is that it is ex-

tensively used and trusted by search and rescue teams in the United 
Kingdom and Ireland. Outdoor professionals and search and rescue 
teams are able to use ViewRanger for mountain rescue, lowland 
search, search-dog teams, coastguard team members, and more.

ViewRanger is fully featured and will work anywhere in the 
world using open source Web maps. You can upgrade to detailed 
topographic maps for the USA and a growing number of other 
countries. Whichever maps you use, ViewRanger works even 
without a cell signal, as the maps can be stored on your phone — 
essential for exploring remote places. There is also a free Web route 
planning tool that works seamlessly with the app, so you can plan 
and share trails using your PC. 

In addition to finding trails and creating your own routes, you can 
download expert-authored trail guides to the app from renowned 
guidebook publishers such as Menasha Ridge and Wilderness Press. 
Each guided trail comes complete with text description, images 
from the book, and the marked path which can be navigated using 
the app’s on-screen visual guidance. 

This past August, ViewRanger made their solo debut at the 
Summer Outdoor Retailer in Salt Lake City. Based out of the UK, 
ViewRanger continues to improve its features and capabilities for 
users around the world.

For more information about ViewRanger, please visit www.
viewranger.com. n

Explore and expand your horizons – literally – with ViewRanger GPS

SUPPORTER SPOTLIGHT
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Portfolio
by Steve Maanum

Although I have enjoyed photo trips to the Rockies, the Tetons, and to the wilderness of northern 
Canada, the majority of my nature photos are taken within 70 miles of home. North central Minne-
sota is surrounded by lakes and forests. National wildlife refuges and state parks, including Itasca 
State Park, the headwaters of the Mississippi River are within thirty miles. With all that close by, I’ll 
never run out of subjects for writing or photography.

“I was in my kayak when I spotted the wood ducks. I began photographing them and didn’t even notice the first turtle next to them until, in my viewfinder, I saw the second turtle emerge 
to join them. I call this photo ‘Nature’s poker hand’ because it’s a full house: three of  a kind and two of  a kind,” Maanum said.

Loon chick swallowing sunfish.
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PHOTOS BY STEVE M
AANUM

Bald eagle surveying his domain.

Autumn’s colors surround a small creek.A trio of  day-old wood ducks about to leap from their nesting box.

Loon chicks riding on the backs of  their parents are a common sight during the first days following a hatching. They can rest, stay warm, and find protection 
from predators — northerns and muskies below and eagles above.
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n TELEVISION/VIDEO/WEBCAST
 The entrant must select one or more of following roles on the en-
try form: Producer/Director, On-Camera Talent, Videographer, and/
or Editor. The entry shall be judged only for the entrant’s role(s) in 
the production.
Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, firearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports. 
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by Realtree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

n RADIO/PODCAST
 Encompasses all forms of audio-specific production. Entries 
must be submitted as originally produced for air, podcast or sub-
scription.
Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, firearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports. 
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by Realtree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

n The OWAA Excellence in Craft contests recognize and honor the best work of  outdoors communicators during each year.

n Who can enter? The Excellence in Craft contests are open to all OWAA members.

n Contest descriptions and rules follow. Please pay close attention to deadlines and fee schedules. 

n A heartfelt thank you goes to this year’s contest sponsor, which as of  press time, is Realtree.  
   If  you have questions, contact OWAA headquarters. Please check for updates at www.owaa.org/eic.

CONTESTS: 

“Published” shall be either in traditional media or on the Internet. All entries must be related to the outdoors and must be a professional 
effort, meaning the member has received direct payment or otherwise derived income through advertising or other sponsorship related to 
the entry.

Excellence in Craft 
Contests & Rules

2013
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n MAGAZINE/E-ZINE 
 The entry must be published during 
the contest period in a printed magazine 
or on a website (e-zine) with a periodic 
frequency that is weekly or less fre-
quently.
Categories: 
 1. Hunting or shooting sports — 
This includes hunting for both large and 
small game, and competitive or recre-
ational shooting. This includes archery, 
firearms and other methods. Recre-
ational shooting stories can be human 
interest stories or inspiring stories about 
a competition.
  2. Fishing — This includes freshwa-
ter and saltwater, any tackle. Emphasis 
should be on human interest or adven-
ture within the sports. 
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by Realtree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

n NEWSPAPER/NEWS WEBSITE
 The entry must be published during the contest period in a 
printed newspaper or on a website on a periodic frequency that is 
daily through weekly.
Categories: 
 1. Hunting or shooting sports — This includes hunting for both 
large and small game, and competitive or recreational shooting. 
This includes archery, firearms and other methods. Recreational 
shooting stories can be human interest stories or inspiring stories 
about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the sports. 
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
     6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 

hiking, birding, snow skiing, orien-
teering, mountain biking and general 
outdoor activities. 
     7. Family Participation/Youth 
Outdoor Education (co-sponsored by 
RealTree) — Recognizes excellence in 
communicating the value and enjoyment 
of family participation and youth educa-
tion in the outdoors.

n BLOG
     The entry must be published during 
the contest period. 
Categories: 
    1. Hunting or shooting sports — 
This includes hunting for both large and 
small game, and competitive or recre-
ational shooting. This includes archery, 

firearms and other methods. Recreational shooting stories can be 
human interest stories or inspiring stories about a competition.
  2. Fishing — This includes freshwater and saltwater, any tackle. 
Emphasis should be on human interest or adventure within the 
sports. 
  3. Conservation or nature — Emphasis on successes or chal-
lenges within conservation; interesting new discoveries within 
nature; or a fascinating tale about a creature, plant or ecosystem. 
  4. Humor — Better be funny and outdoors oriented.
  5. Gear/technical — Must be informative about gear; or in-
structional in how to use outdoor equipment in an entertaining yet 
easy-to-understand manner.
  6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
  7. Family Participation/Youth Outdoor Education (co-spon-
sored by Realtree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

n COLUMN
 From newspaper, magazine, website or blog. Three samples 
required. This can be on any outdoor recreation, nature or conserva-
tion topic, but must be a regularly published, opinion-style column, 
not a general news or feature story.
 Categories: 
 1. Overall — 1st, 2nd, 3rd. No subject-based categories.

n BOOK/E-BOOK
 A work exceeding 49 pages on any outdoor subject. A book can 
be entered in only one book category.
 Categories: 
 1. General audience — Must be a factual and informative book 
about an outdoor recreation or conservation topic.
 2. Youth audience — Must be a factual and informative book 
about an outdoor recreation or conservation topic and written for a 
youth audience.

CONTESTS OPEN OCT. 1
To enter the 2013 

EIC contests,
fill out entry forms and upload 
digital copies  of your entries* 

at www.owaa.org/eic.

*Television/Video/Webcast, Radio/Podcast  
and Book/E-Book contests require mail-in entries.
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n CHILDREN’S STORY IN A NEWSPAPER,  
MAGAZINE OR WEB PRODUCT
 Can be a feature or informative story about outdoor recreation 
or conservation that is clearly aimed at a youth audience. (The only 
NON media-based contest.)
 Categories: 
 1. Overall — 1st, 2nd, 3rd. No subject-based categories.

n ILLUSTRATION/GRAPHIC 
 Must be published in newspaper, magazine or online. Cartoon/
cartoon strips accepted.
 Categories: 
  1. General/overall outdoor — Based on outdoor recreation or 
nature.
 2. Outdoor humor — Better be funny and based on outdoor 
recreation or nature. 

n PHOTOGRAPHY 
 Black-and-white AND color photos. The entry must be pub-
lished; sold as fine art in a gallery, on a website or other public 
display; or have otherwise have created revenue for the photogra-
pher or a nonprofit organization as a donation by the photographer, 
during the contest year.

 Categories: 
  1. Action — Captures action (movement, motion) in an outdoor 
subject.
 2. People — Primary subject is one or more people in an outdoor 
setting. 
 3. Scenic — Portrayal of a landscape or other outdoor scene in 
which the general view, rather than a specific person, animal or 
plant, is the theme of the image.
 4. Flora — Wild plant(s) is the main subject in its natural setting. 
 5. Fauna — A wild animal, bird, fish, insect or other live crea-
ture is the main subject in its natural setting. Human beings are 
excluded from the subject matter.
 6. Outdoor fun and adventure — Best outdoor recreation story 
from the various non-consumptive sports. This includes, but is not 
limited to, outdoor sports such as camping/backpacking, boating, 
hiking, birding, snow skiing, orienteering, mountain biking and 
general outdoor activities. 
 7. Family Participation/Youth Outdoor Education (co-spon-
sored by Realtree) — Recognizes excellence in communicating 
the value and enjoyment of family participation and youth educa-
tion in the outdoors.

PRIZES:
Prizes will be awarded to the top three entries in each 
category. Honorable mentions may also be awarded at the 
judges’ discretion. A minimum of three entries are required 
in a category; prizes will be awarded at the judges’ discre-
tion. If no prizes are awarded in a category due to insuf-
ficient entries (two or less), then entry fees for that category 
shall be returned to participants. 

EXCLUSIVELY-SPONSORED CATEGORY 
 Value in cash plus prizes, distributed as follows:
1st: $350 + plaque     
2rd: $200 + certificate 
3rd: $125 + certificate     
Honorable mention: Certificate only

SPONSORED AND UNSPONSORED CATEGORY 
 All sponsorship proceeds plus portion of entry fees di-
vided equally and distributed as follows:*
1st: 50% (up to $500) + plaque   3rd: 10% (up to $100) + certificate
2nd: 20% (up to $200) + certificate   Honorable mention: Certificate only
*Aside from dispersing monies to 1st, 2nd, and 3rd place winners, 20% will go toward the price of plaques and admin costs.

“OLD” SUBJECT-BASED CATEGORY 
 In each category receiving five or more entries: first place, $350; second place, $200; third place, $125. If two supporting groups agree 
to co-sponsor, amounts are the same as above. If only one co-sponsor is listed: first place, $150; second place, $100; third place, $75. Cer-
tificates will be awarded to all members.
 
In addition to cash prizes, prize packages may also include product prizes at the discretion of OWAA and category sponsors.

DEADLINES:
CONTEST   DEADLINE      EXTENDED 
            DEADLINE
Television/Video/Webcast  Jan. 7, 2013      Feb. 1, 2013
Radio/Podcast   Jan. 7, 2013      Feb. 1, 2013
Magazine/E-zine   Jan. 7, 2013      Feb. 1, 2013
Newspaper/Website  Jan. 7, 2013      Feb. 1, 2013
Blog    Jan. 7, 2013      Feb. 1, 2013
Column    Jan. 7, 2013      Feb. 1, 2013
Book/E-book   Dec. 3, 2012             —
Children’s Story   Jan. 7, 2013      Feb. 1, 2013
Illustration/Graphic  Jan. 7, 2013      Feb. 1, 2013
Photography   Jan. 7, 2013      Feb. 1, 2013
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ENTRY FEES:
$10 per digital entry. $20 per entry sent via postal mail.*  
*All CDs, DVDs and book entries are $10 per entry even though they are sent via postal mail. 

Entry fees can be paid by individual or employer. Limit of two entries per category. All entries submitted electronically (or postmarked, 
if applicable) after Jan. 7, 2013, will be assessed a late fee of $5 per entry. Late fees must accompany entries submitted after Jan. 7, 2013. 
Entries received after Feb. 1, 2013, will be disqualified. Entry fees will not be returned in event of disqualification. Entry fees will be 
refunded for those submitted to any category that did receive enough entries (minimum of five) to be judged. 

Electronic payment (credit card or PayPal) is encouraged. Personal checks will also be accepted. See website for details.

CONTEST RULES:
n TELEVISION/VIDEO/WEBCAST
Television/video entries shall be submitted by DVD, accompa-
nied by the entry form available on the OWAA website. All en-
tries should be viewable using Quicktime and Windows Media 
Player. One entry per DVD. 
A. Entries must have been broadcast between Jan. 1, 2012 and Dec. 
31, 2012.
B. Submit via postal mail: Three DVDs, plus proof (such as a letter 
from station manager) of broadcast date. On each DVD, include the 
airdate, the network, your name and your role(s) in the production. 
DVDs must contain ONLY the segment to be judged. Any DVD 
that contains multiple entries will be disqualified.
C. Copies of entries will not be returned.

n RADIO/PODCAST
Radio/podcast entries shall be submitted as mp3 files on CD, ac-
companied by the entry form available on the OWAA website. 
One entry per CD.
A. Entries must have aired between Jan. 1, 2012, and Dec. 31, 2012.
B. Submit via postal mail: Three CDs, plus proof (such as a letter 
from station manager) of broadcast date. Include title of program 
on each copy. Do not include entire broadcast. CDs must contain 
ONLY the segment to be judged. Any CD that contains multiple 
entries will be disqualified.
C. Copies of entries will not be returned.

n MAGAZINE/E-ZINE and NEWSPAPER/NEWS WEBSITE
Magazine/E-zine and Newspaper/News Website entries shall be 
submitted as PDF/JPEG files, accompanied by the entry form 
on the OWAA website.
A. Entries must have been published between Jan. 1, 2012, and 
Dec. 31, 2012.
B. Remove article from magazine or newspaper section. 
C. Submit two PDF/JPEGs: Submit one legible PDF/JPEG with 
publication name, date and byline included and one legible PDF/
JPEG for judges with bylines and photos credits rendered unread-
able. (If names and photo credits can still be seen through black 
marker, etc., entry will be disqualified.) Headlines, photos and 
graphics accompanying the article need not be removed.

n BLOG
Blog entries shall be submitted as PDF/JPEG files, accompanied 
by the entry form on the OWAA website.
A. Entries must have been published between Jan. 1, 2012, and 
Dec. 31, 2012.
B. Submit two PDF/JPEGs: Submit one legible PDF/JPEG with 
blog name, date and byline included and one legible PDF/JPEG 
for judges with bylines and photos credits rendered unreadable. (If 
names and photo credits can still be seen through black marker, 
etc., entry will be disqualified.) Headlines, photos and graphics 
accompanying the blog post should not be removed. Entries will be 
judged on writing as well as stylistic presentation on the blog

n COLUMN
Column entries shall be submitted as PDF/JPEG files, accompa-
nied by the entry form on the OWAA website.
A. Entries must have been published between Jan. 1, 2012, and 
Dec. 31, 2012.
B. Three samples required. This can be on any outdoor recreation, 
nature on conservation topic, but must be a regularly published, 
opinion-style column, not a general news or feature story.
C. Remove article from magazine or newspaper section. 
D. Submit two PDF/JPEGs of each sample: Submit one legible 
PDF/JPEG with publication name, date and byline included and 
one legible PDF/JPEG for judges with bylines and photos credits 
rendered unreadable. (If names and photo credits can still be seen 
through black marker, etc., entry will be disqualified.) Headlines, 
photos and graphics accompanying the article need not be removed.

n BOOK/E-BOOK
Book entries may be submitted hard-bound or paperback; e-
books shall be submitted as PDF files on CDs.
A. Entries must have been published between Dec. 1, 2010, and 
Nov. 30, 2012. 
B. Submit via postal mail: Three CDs or three copies of each hard-
bound/paperback book. Entries will be donated to judges.
C. If your entry is a second edition, at least 20 percent of the book 
must be revised or contain new material.
D. Copies of entries will not be returned.
E. Special deadline: Deadline for this contest is Dec. 3, 2012. No 
exceptions.
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ADDITIONAL RULES:
n All entries must be related to the outdoors and must be a professional effort, meaning the member has received direct payment or other-
wise derived income through advertising or other sponsorship related to the entry. 

n Members must pay 2013 dues prior to submitting entries. 

n Letter of verification from editor/publisher must accompany newspaper and magazine entries not containing bylines or containing pen 
names. 

n Co-authored, co-photographed and co-produced creations may be entered only once, regardless of how many people received bylines/
credits. For co-authored entries, all authors must be OWAA members. The prize will be split among the co-authors and one certificate will 
be awarded with all co-authors’ names on it.

n Entry constitutes a waiver of copyright restrictions on reprinting or reproducing entries by OWAA and the contest sponsor for the pur-
pose of circulating entries between OWAA and other interested parties.

n Family or friends may enter deceased OWAA members’ works, published or broadcast during the contest year.

n Award certificates and checks are made out to individuals, not organizations, publications or broadcast stations.

n Entries submitted during a previous contest year, even though re-published or re-broadcast, may not be entered.

n For entries that are to be sent via postal mail, send to: Contest Coordinator, OWAA, 615 Oak St., Ste 201, Missoula, MT 59801.

n Entries will not be returned. No exceptions.

n CHILDREN’S STORY
Children’s story entries shall be submitted following entry 
format guidelines for applicable media as instructed in other 
contests. (For example, if  submitting a magazine article, follow 
submission guidelines for Magazine/E-zine contest), accompa-
nied by website entry form. 

n ILLUSTRATION/GRAPHIC
Illustration/graphic entries shall be submitted electronically 
(300 dpi, high-resolution PDF/JPEG at a maximum size of 
10MB), accompanied by the entry form on the OWAA website.
A. Entries must have been published between Jan. 1, 2012, and 
Dec. 31, 2012.
B. Submit two PDF/JPEGs: Submit one legible PDF/JPEG from 
magazine, newspaper, book, brochure or calendar/calendar page 
with publication name, date and photo credit included, and one 
legible PDF/JPEG for judges with photo credits, mug shots of 
yourself, and bylines rendered unreadable. (If names still can 
be seen through black marker, etc., entry will be disqualified.) 
Captions need not be blacked out. The judging copy may include 
only the entry to be judged. (Extraneous photos must be Xed out, 
covered or removed.) One image constitutes as an entry; multiple 
images entered as a single entry will be disqualified (excluding 
comic strips). 
C. Each entry must have a title.

n PHOTOGRAPHY
Photography entries shall be submitted electronically (300 dpi, 
high-resolution JPEG at a maximum size of 10MB), accompa-
nied by the entry form on the OWAA website. 
A. Photos may have been taken at any time, but must have been 
published or sold as fine art between Jan. 1, 2012, and Dec. 31, 
2012. Calendar entries must carry 2012 date.
B. Submit two PDF/JPEGs: (1) Submit one high-resolution JPEG 
as it was submitted for publication or display. (2) Each entry shall 
be accompanied by a JPEG or PDF of the image as it appeared in 
publication, if applicable. If a tear sheet or visual proof of display 
is not available, then proof of revenue to the photographer or to 
the charity to which the photographer donated the photo art must 
be submitted. The proof of publication or display must include 
a photo credit or otherwise show the photographer’s name. The 
judges will only receive the original photograph (not the tear sheet) 
so they are not influenced by the quality of reproduction.
C. When naming files to be uploaded to EIC website, each entry 
must be named as follows: “contest-category-photo-name” e.g., 
“photo-flora-new-england-aster.jpg” Please use hyphens to sepa-
rate words, do not use spaces or periods.
D. Winning entries may comprise the OWAA traveling photo 
exhibit during 2013-2014 and will be displayed at the OWAA an-
nual conference. Suitable prints of winning images will be made by 
OWAA and used for one year in the traveling photo exhibits. Win-
ning entries may be reproduced for exhibitors to use for publicity 
purposes. 

Entry forms for the 2013 EIC contests
will be available Oct. 1 at www.owaa.org/eic.
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OWAA Honorary Awards

JADE OF CHIEFS AWARD
Dave Richey of Buckley, Mich., received OWAA’s top conservation award, the Jade of Chiefs Award. Award recipi-
ents exemplify OWAA’s adherence to and support of the principles of conservation. During the last 40 years, Richey 
has written for 250 magazines and authored 24 books, successfully working into his writing a strong wildlife conser-
vation theme. Among many articles written, some of his conservation writing includes undercover work exposing a 
poaching gang in Michigan, helping the Michigan Department of Natural Resources retain management control over 
the black bear, and the need for forest fires on the nesting success of the endangered Kirkland Warblers. He is the 
retired outdoor editor of the Detroit News. “For Dave Richey, conservation of our natural resources is more than just 
words. It is what he believes with all his heart. He fights for what he knows is right. He seldom talks about the impacts 
his writing has had on Michigan’s conservation efforts, but I know that it has made a difference,” said Conservation 
Officer Michael L. Borkovich.

J. HAMMOND BROWN MEMORIAL AWARD 
Mark LaBarbara, of Hazel Green, Wis., was honored with the J. Hammond Brown Memorial Award. The award 
is OWAA’s most prestigious recognition of a member “for devoted past service to the organization over a period of 
continuous years.” LaBarbara served as OWAA president in 1995-96 and is a Life Member; he joined the organization 
in 1980. Glenn Sapir, past president and nomination committee member said of LaBarbara: “Mark was a phenom of 
sorts, serving OWAA as a board member and all of the officers’ chairs, including serving as the youngest president … 
in OWAA history. [In] marketing and P.R. positions … Mark made sure that these organizations supported OWAA. In 
all of the positions in which Mark has served, [he] has brought a high level of professionalism and dignity to himself, 
his employers, clients and OWAA.”

EXCELLENCE IN CRAFT AWARD
Thayne Smith, of Claremore, Okla., received OWAA’s Excellence in Craft Award. The award honors an OWAA 
member “for outstanding effort in upholding the OWAA Creed and continued excellence in craft.” Smith’s work spans 
more than 50 years and his writing has appeared in more than 25 publications, including Outdoor Life, Gray’s, Field 
& Stream, and Sports Afield to name a few, and has been an editor of several publications. He’s served as a mentor 
to many OWAA members since joining the organization in 1964.  “…Whatever Thayne sets his mind to, it gets done 
in grand fashion... He truly is a master at everything he turns his hand to… Whatever he does, his Excellence in Craft 
shows through,” said David Richey, past recipient and member of the nomination committee.

JACKIE PFEIFFER MEMORIAL AWARD
Kaye Upgren of Bismarck, N.D. is the 2012 recipient of the Jackie Pfeiffer Memorial Award. The Jackie Pfeiffer Me-
morial Award originated in 1998, and recipients exhibit the qualities of the award’s namesake in exemplifying warmth 
and radiance, goodwill, helpfulness, generosity and kindness to others. The wife of OWAA Past President Ted Upgren, 
Kaye was instrumental in helping coordinate the 2008 Bismarck conference in which her husband served as local 
chair. “…Kaye had been such a wonderful asset to OWAA. She gave richly of her time and was an integral part of the 
planning and success of the conference in North Dakota. The committee also recognized the support she gave to Ted 
during his OWAA presidency. Kaye was always there with her smile and generous spirit and the committee is very 
excited to nominate her,” said Andrea Rhoades, 2011 recipient and chair of the nominating committee.

Congrats to the 2012 
OWAA honorary award recipients
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2012 Excellence in Craft Award Winners

TELEVISION/VIDEO/WEBCAST CONTEST
HUNTING OR SHOOTING SPORTS 
1st place: Kris Millgate, “Elk Whisperer”
2nd place: Ron Schara, “Matt Bender”
3rd place: Bill Sherck, “Bank for a Buck”

FISHING 
1st place: Bill Sherck, “The VERY Last Hurrah”
2nd place: Bill Sherck, “Day in the Life of a Guide”
3rd place: Ron Schara, “3M Bass Tournament”

CONSERVATION OR NATURE 
1st place: Karen Loke, “Bastrop fire – More Toad Troubles”
2nd place: Ron Schara, “Purple Martins of St. John’s Abby”
3rd place: Grant McOmie, “Salmon Saviors”

HUMOR 
1st place: Kelly Jo McDonnell, “Dr. Bruce, the Bug Guy”
2nd place: Deb Ferns, “Having a Jake… Tips for your 5th Wheel”
3rd place: Chris Dorsey, “Winchester Legends: BC Black Bear”

GEAR/TECHNICAL
1st place: Bill Sherck, “St. Croix Rods”
2nd place: Ron Schara, “Birth of a Shotgun Shell”
3rd place: Bill Sherck, “Lost Creek Kick Boats”

OUTDOOR FUN AND ADVENTURE
1st place: Ron Schara, “Bike Stompers”
2nd place: Dave Carlson, “The Barkie Birkie”
3rd place: Grant McOmie, “Drift Creek Trail”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION 
1st place: Carol Lynde, “Junior Jack Kamp”
2nd place: Kris Millgate, “Wild Ride”
3rd place: Dave Carlson, “They Are All Kids, Again”

RADIO/PODCAST CONTEST
HUNTING OR SHOOTING SPORTS
1st place: Ty Stockton, “Recoil Therapy Warning”
2nd place: Dan Small, “Holly Heyser – Why Women Hunt”
3rd place: Jeff Kelm, “21st Century Deer Management”

Excellence in Craft 
Award Winners

2012

“Milky Way at Marble Point” by Colleen Miniuk-Sperry placed second in the scenic category of  the photo contest. “Ski it up!” by Jack Ballard placed second in the action category 
of  the photo contest.
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FISHING
1st place: Ty Stockton, “Outfished Again”
2nd place: Dan Small, “Threats to Mississippi River Fishery”
3rd place: Jeff Kelm, “Ice Fishing World Championship”

CONSERVATION OR NATURE
1st place: Jeff Kelm, “Raccoons in the Attic”
2nd place: Chris Slemp, “Gulf Coast Recovery”
3rd place: Ty Stockton, “Wolf Delisting”

HUMOR
1st place: Peter St. James, “Mythical”
2nd place: Ty Stockton, “Rethinking my Valentine Gift”
3rd place: Ty Stockton, “Guinea Pig Bait”

GEAR/TECHNICAL
1st place: Jeff Kelm, “Emergency First Aid”
2nd place: Ty Stockton, “New Scope”
3rd place: Dan Small, “Real Time Wave Data”

OUTDOOR FUN AND ADVENTURE
1st place: Jeff Kelm, “Conquer the Rhine”
2nd place: Tom Stienstra, “A Christmas Wish”
3rd place: Peter St. James, “Thanksgiving”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION 
1st place: Chris Slemp, “McNeely Bucks”
2nd place: Ty Stockton, “Shooting with Dad”
3rd place: Peter St. James, “Summer Fishing”

MAGAZINE/E-ZINE CONTEST
HUNTING OR SHOOTING SPORTS
1st place: Tim Christie, “Don’t buy a tin whistle”
2nd place: Tim Christie, “Hunting for Memories”
3rd place: George Ingram, “The Bears are Still Winning”

FISHING
1st place: Tom Tatum, “The Fisherman’s Father, The Fisherman’s  
 Son”
2nd place: Tom Keer, “Isonychia”
3rd place: Terry McBurney, “Sporting Collectibles, Part 2: Vintage  
 lures you should be fishing”

CONSERVATION OR NATURE
1st place: Edward Nickens, “Ready, Aim, Fire”
2nd place: Bill Vanderford, “In Search of Native Brook Trout”
3rd place: Hal Herring, “Wolf Whiplash”

HUMOR
1st place: Shauna Stephenson, “Backseat Rower”
2nd place: Joel Vance, “The Wrong Game”
3rd place: Robert Ford, “Tanning Hides”

GEAR/TECHNICAL
1st place: Angelo Peluso, “Arti-fish-al Intelligence”
2nd place: Lisa Densmore, “Savvy Shotgunning for Women”
3rd place: Angelo Peluso, “Arti-fish-al Intelligence, Part Two”

2012 Excellence in Craft Award Winners

“St. Mary Lake” by Tom Ulrich placed first in the scenic 
category of  the photo contest.

“Cute Kids — Fox Siblings” by Michael Furtman placed second in the fauna category of  the photo contest.
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2012 Excellence in Craft Award Winners

“Untitled” by Tom Ulrich placed first in the fauna category of  the photo contest.

“Pullin’ Teeth” by Mike Wintroath placed first in the family participation and youth outdoor education category 
of  the photo contest.

“Torret Arch” by Tom Ulrich placed third in the scenic category 
of  the photo contest.
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2012 Excellence in Craft Award Winners

“Celebrating the Outdoors” by Colleen Miniuk-Sperry placed second in the people 
category of  the photo contest.

“Toad Races” by Aaron Teasdale placed third in the family participation/youth outdoor 
education category of  the photo contest.

“Splash Down” by Dawn Faught placed first in the action category of  the photo contest. “Playing the Slots” by Colleen Miniuk-Sperry placed second 
in the  photo contest outdoor fun and adventure category.

“Cyclist Smile” by Aaron Teasdale placed first in the people category of  the 
photo contest.

“Water Lily, North Fork Payette River, Idaho” by Bill Mullins placed first in 
the photo contest flora category.
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2012 Excellence in Craft Award Winners

OUTDOOR FUN AND ADVENTURE
1st place: Dawn Faught, “Beautiful Badlands”
2nd place: Lisa Densmore, “Powder Trip”
3rd place: Aaron Teasdale, “Underestimating the Alps”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION 
1st place: Edward Nickens, “Following our Father”
2nd place: Aaron Teasdale, “Flathead by bike (with kids)”
3rd place: Aaron Teasdale, “Father Knows Quest”

NEWSPAPER/WEBSITE CONTEST
HUNTING OR SHOOTING SPORTS 
1st place: Paul Smith, “Making a connection”
2nd place: Pat Wray, “Taking a Visit Back to a Faraway Cairn”
3rd place: Mark Taylor, “The Thrill of the Chase”

FISHING 
1st place: Mark Freeman, “Bitterroot”
2nd place: Tom Stienstra, “Flyfisher Ed Rice: casts away while he  
 still can”
3rd place: Terry Brady, “1st Striper: A pound for each year she’s  
 been his fishing buddy”

CONSERVATION OR NATURE 
1st place: David Hendee, “Mystical Migration”
2nd place: Ben Moyer, “Pooled Resources”
3rd place: Paul Smith, “On the trail of the tales of wildlife”

HUMOR 
1st place: Mark Taylor, “Modern hunters are all thumbs”
2nd place: Mark Taylor, “How to handle your hunting obsession”
3rd place: Pat Wray, “Silky’s First Chukar Hunt”

GEAR/TECHNICAL
1st place: Mark Freeman, “Gear Up”
2nd place: Mark Taylor, “Hooked on kayaks”
3rd place: Brett Prettyman, “If the snowshoe fits…”

OUTDOOR FUN AND ADVENTURE
1st place: Margie Goldsmith, “A Close Encounter with New  
 Foundland’s Humpbacks”
2nd place: Brett Prettyman, “Seeking the Ends of the Earth”
3rd place: Marty Basch, “Making tracks on the bog”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION 
1st place: Shauna Stephenson, “The first fish”
2nd place: Mark Sak, “Of Old and Young and the Outdoors”
3rd place: Terry Brady, “1st Striper: A pound for each year she’s  
 been his fishing buddy

BLOG
HUNTING OR SHOOTING SPORTS
1st place: Deb Ferns, “A Girl Can Never Have Too Much Ammo!”
2nd place: Mark Herwig, “Mentoring Adult Turkey Hunter”
3rd place: Mark Herwig, “Hunting & Gas Prices”

“Fireweed Meadow” by Aaron Teasdale placed first in the outdoor fun and adventure category of  the photo contest.“Spring’s Gift” by Colleen Miniuk-Sperry placed second 
in the flora category of  the photo contest.
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2012 Excellence in Craft Award Winners

FISHING
1st place: Mike McKenna, “Out Fishing My Father-in-Law”
2nd place: Kirk Deeter, “Fly Fishing Should Be Less Manly”
3rd place: George Ingram, “Surf Fishing: It’s Quality, Not  
 Quantity, That Counts”

CONSERVATION OR NATURE
1st place: Mark Freeman, “Three-Word Thursday on Yosemite”
2nd place: Ed Godfrey, “What will happen to the Lower Illinois?”
3rd place: Joel Vance, “Nature’s Undertaker”

HUMOR
1st place: Mike McKenna, “Out Fishing My Father-in-Law”
2nd place: Joel Vance, “Romeo and Juliet – Dog Version”
3rd place: Deb Ferns, “You know you’re flying too much when…”

OUTDOOR FUN AND ADVENTURE
1st place: Aaron Teasdale, “Fall Peaks: The Best Autumn Escapes- 
 Whitefish, Mont.”
2nd place: Deb Ferns, “I Fear the Unfamiliar”
3rd place: Aaron Teasdale, “What the Mountains Give”

COLUMN CONTEST
OVERALL
1st place: Ben Moyer, Crossings
2nd place: David Barus, Rod, Gun and Game
3rd place: Hal Herring, The Conservationist

BOOK/E-BOOK CONTEST
GENERAL AUDIENCE
1st place: Dan Aadland, “In Trace of TR: A Montana Hunter’s  
 Journey”
2nd place: Jerry Dennis, “The Windward Shore: A Winter on the  
 Great Lakes”
3rd place: Colleen Miniuk Sperry, “Wild in Arizona:  
 Photographing Arizona’s Wildflowers”
Honorable Mention: Joel Vance, “Billy Barnstormer: The Birch  
 Lake Bomber”

ILLUSTRATION/GRAPHIC CONTEST
GENERAL/OVERALL OUTDOOR
1st place: Sam Caldwell, “Thirteen Years Old”
2nd place: Sam Caldwell, “Copano Bay Redfish”
3rd place: Bruce Cochran, “Marsh Madness: Grandpa’s Getting  
 Too Old”

“Mendenhall Glacier Trekking” by Chris Batin placed third in the outdoor 
fun and adventure category of  the photo contest.

“Five of  a Kind” by Tom Ulrich placed third in the fauna category of  the photo contest.
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2012 Excellence in Craft Award Winners

PHOTOGRAPHY CONTEST

ACTION
1st place: Dawn Faught, “Splash Down”
2nd place: Jack Ballard, “Ski it up!”
3rd place: Jack Ballard, “Air Time”

PEOPLE
1st place: Aaron Teasdale, “Cyclist Smile”
2nd place: Colleen Miniuk-Sperry, “Celebrating the Outdoors”
3rd place: Lisa Densmore, “Snowshoe Girl”

SCENIC 
1st place: Tom Ulrich, “St. Mary Lake”
2nd place: Colleen Miniuk-Sperry, “Milky Way at Marble Point”
3rd place: Tom Ulrich, “Torret Arch”

FLORA 
1st place: Bill Mullins, “Water Lily, North Fork Payette River, ID”
2nd place: Colleen Miniuk-Sperry, “Spring’s Gift”
3rd place: Lisa Densmore, “Aster”

FAUNA
1st place: Tom Ulrich, No Title
2nd place: Michael Furtman, “Cute Kits – Fox Siblings”
3rd place: Tom Ulrich, “Five of a Kind”

OUTDOOR FUN AND ADVENTURE
1st place: Aaron Teasdale, “Fireweed Meadow”
2nd place: Colleen Miniuk-Sperry, “Playing the Slots”
3rd place: Chris Batin, “Mendenhall Glacier Trekking”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION

1st place: Mike Wintroath, “Pullin’ Teeth”
2nd place: Tim Christie, “Young Boy Hunting”
3rd place: Aaron Teasdale, “Toad Races”

“Aster” by Lisa Densmore placed third in the fauna category of  the photo contest. “Air Time” by Jack Ballard placed third in the action category of the photo contest.
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$$ $MONEY TIGHT?

Pay your 2013 OWAA dues 
in installments!

Worried about how you are going to pay your 2013 OWAA dues, but don’t want to lose your benefits? We don’t want to 
lose you either, so we have set up a system to accept dues payments in installments.

Sign up today and pay your Active or Associate member dues in six equal installments. Begin your dues payments no later 
than Jan. 1, 2013, to continue to receive Outdoors Unlimited and be included in our 2013-2014 Directory.

To set up installment payments for your 2013 dues, renew now by going to to www.owaa.org/store/renew-dues. 
Senior members can contact OWAA directly, at membership@owaa.org, to set up an installment plan.
We hope you’ll continue to be a part of the nation’s oldest and most well-respected outdoor writers group by renewing 

your membership today.


