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I WAS MODERATING A panel at a non-OWAA event, when I asked the ques-
tion I almost always ask when interviewing talented and successful writers: “Who 
do you love to read?” I don’t remember the list of impressive names the panelists 

eagerly offered. What I do remember is every single one was a man, and there was an 
awkward pause when I asked for names of women writers, too. 

It’s not uncommon that people ask me for recommendations for women outdoor 
communicators for panels, stories or events. It’s great so many people are looking for 
diverse voices, but it’s also disheartening how few can think of names on their own.

The day before this year’s annual conference in Duluth, Minnesota, OWAA is host-
ing a women in outdoor media summit. Three confirmed panelists will talk about their 
experience in the industry, what they’ve seen and how it is changing.

Allie D’Andrea is the social media manager for First Lite, a company that makes 
hunting clothing. She’s also involved with Artemis, an effort by the National Wildlife 
Federation, advocating for the future of sportswomen.

Stephanie Pearson is a freelance writer and contributing editor to Outside magazine. 
She’s reported from around the world and published in a variety of national magazines. 
She recently contributed to Outside magazine’s women’s issue, which came out in May.

Kassandra Cloos is an editor for SNEWS, an outdoor industry trade news site, 
which not only works on recruiting diverse voices for articles, but also covers issues like 
sexual harassment experienced by female river guides. She is also co-leading efforts to 
create Wikipedia pages for women in the outdoor industry. 

These women will talk about their experiences in the industry and where it’s headed. 
For generations the outdoors, and subsequently outdoor communication, was consid-
ered a man’s world.

Only two women have won OWAA’s Jade of Chiefs award since its inception in 
1958. Anne LaBastille won the award in 1988. Paula Del Giudice, who won the award 
in 2007, is the only living female member of the prestigious Circle of Chiefs, com-
prised of winners of the Jade of Chiefs award and considered OWAA’s “conservation 
conscience.” 

And only one woman, Joan Salvato Wulff in 2000, has won OWAA’s Excellence in 
Craft award, one of the organization’s highest honors. 

But things are changing, in OWAA and the industry.
In our recent board elections, two of the three winners were women. Four women 

sit on our current nine-person board of directors — especially impressive because 
women still only make up about 15 percent of our membership.

During Meet the Editors at last year’s conference, several editors at national mag-
azines said they actively seek out content by women. Outside magazine published a 
women’s issue in May. Companies like First Lite where D’Andrea works, and Sitka, 
recently launched women’s hunting clothing lines. Those companies want to adver-
tise in publications women read and those are publications where women’s voices are 
represented. 

This year REI launched its Force of Nature campaign to encourage women in the 
outdoors.

CEO Jerry Stritzke wrote for REI’s blog: “A casual look at any portrayal of the 
outdoors — movie, magazine, catalog, store, bookshelf — shows male imagery, heroes 
and stories. This doesn’t honor or accurately depict the important role that women 
play in the outdoors. As the saying goes, ‘You can’t be what you can’t see.’”

We at OWAA believe the same goes for the women telling those stories. 
I hope women attending OWAA’s conference will attend our media summit from 

4:30 to 6:30 p.m., Friday, June 23, at the Holiday Inn Hotel & Suites-Downtown. 
And I hope all our members continue to think about recruiting and fostering diverse 
voices in outdoor communication. •

 — Kelsey Dayton is the editor of Outdoors Unlimited. Reach her at 
editor@owaa.org.
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IN APRIL, OWAA OFFICIALLY 
turned 90 years old. 

Our organization has achieved much 
in nine decades, educating the American 
people about the benefits of and threats to 
hunting, fishing, hiking, camping, boating, 
biking and everything else outdoors.

The voices of OWAA members have 
helped protect special places, preserve 
species and influence leaders since 1927. We 
have been an integral part of keeping alive 
outdoor traditions for almost a century.  
Think about the difference OWAA members 
have made through the years in nooks and 
crannies across our nation. 

A changing media landscape in recent 
years, challenged outdoor communicators, 
and OWAA as a result. I’m proud of the way 
the two have supported each other through 
these tumultuous times. 

People across the planet are becoming 
increasingly disconnected from nature, and 
conveying the importance of the outdoors is 
as important as it has ever been. 

I hope you will celebrate our 90th anni-
versary by reaching out to OWAA friends 
you may not have talked to in a while. We 
are family, and it is important we cherish 
shared key moments in our lives. 

One major change has occurred since I 
took over as OWAA president in Billings, 
Montana, last year. I spent a significant 
chunk of my tenure working to find our 
organization a new executive director. It was 
a lengthy endeavor, but important matters 
require a thorough process. 

Hiring a replacement for Tom Sadler was 
not something I thought I’d be doing when 
I started my rise to the presidency when 
I was elected second vice president at the 
2014 conference in McAllen, Texas, but 
thankfully I didn’t have to do it alone.

I’d like to thank the selection commit-
tee I formed to evaluate executive director 

applications and identify a final candidate 
for review and approval by the OWAA 
board of directors. The committee sacrificed 
many hours of personal time to put forth 
the name of Brandon Shuler as the leading 
candidate. The votes of approval were unan-
imous, and Brandon accepted our offer. 

I am confident Brandon is the right 
person to lead OWAA closer to our century 
mark, and I’m excited to see his strategies as 
our executive director realized. I also need 
to thank Tom, not only for his accomplish-
ments during his time as executive director, 
but also for the professionalism and class he 
showed in the time leading up to his depar-
ture. He remains ever willing to take a call 
regarding OWAA business. Organizations 
cannot often say that about former staff.  

Speaking of executive directors, I’d also 
like to thank Colleen Miniuk-Sperry for 
taking the reins of OWAA as the interim 
director. Colleen has served this organiza-
tion with devotion and passion in a variety 
of ways through the years, and she did an 
outstanding job helping fill the executive 
director vacancy.

I can’t thank her enough for helping us 
through the void and keeping OWAA on 
track. Colleen will also play a vital role in 
helping Brandon make his transition. 

I would be remiss if I didn’t mention our 
two OWAA staffers. Jessica Seitz and Kelsey 
Dayton are the main cogs of the OWAA 
wheel. I’m pretty sure most of our members 
have no idea how hard they work. If you get 
a chance, give them a call or shoot them an 
email and let them know how much you 
appreciate the hard work they do for us.

It has been one of the greatest honors of 
my life to serve as president of this amazing 
institution. Thank you for the opportunity.

Now, where is that copy of “A Sand 
County Almanac” hiding? •

A 90th birthday and a new director
PRESIDENT’S MESSAGE

Brett Prettyman spent 25 years as the 
outdoors/environmental editor at the 
Salt Lake Tribune before leaving to 
become the Intermountain communi-
cations director for Trout Unlimited. 
He lives in Salt Lake City. Email him at 
brettoutdoors@yahoo.com.

Brett Prettyman
OWAA president
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NEWS FROM HEADQUARTERS

WHO WE ARE: OWAA BY THE NUMBERS
OWAA’s member services committee analyzed our membership data from 2016. Here’s a glimpse of where our members 

live, what they do and how long they’ve been affiliated with OWAA. For more detailed information and to view graphs 
created by Coleen Miniuk-Sperry, our membership services committee chair, visit our website at owaa.org.

• 49: Number of members who live in New York and Minnesota, respectively, tying the states for the highest representa-
tion in OWAA.

• 1: Number of members who live in South Africa.
• 7: Number of members who live in Canada.
• 1: Number of members who live in Hawaii, making it the least represented state in OWAA.
• 479: Number of members who cover freshwater fishing, making it the No. 1 subject matter among OWAA members.
• 17: Increase of people who say they cover birding in 2016 compared to 2015, making it the subject area with the 

greatest growth.
• 523: Number of people for whom writing is a skill focus, making it the most common skill among members.
• 18: Number of people who identify as podcasters, making it the most unique skill focus in OWAA.
• 18: Increase in number of people who identify as citizen journalists or bloggers for a total of 141 people, compared to 

123 people in 2015, making it the skill area with the most growth.
• 405: Number of people in the magazine section, making it the largest of OWAA’s six sections. 
• 120: Number of members who have been in the organization for two to three years, up from 84 in 2015 and 53 in 

2014, signaling better new member retention.
• 309: Number of people who have been OWAA members for more than 20 years.
• 792: Total individual members in 2016.

BRANDON SHULER STARTED HIS POSITION 
as OWAA’s new executive director on 
May 15. Shuler came to OWAA from 

Ocean Conservancy, where among other 
duties, he helped write the organization’s 
strategic communications for the Gulf Res-
toration Program and educated stakeholders 
on policy issues impacting private recreation-
al marine fishing.

Shuler replaces Tom Sadler, who left OWAA 
in January to work as deputy director for the Marine Fish Con-
servation Network. 

Colleen Miniuk-Sperry served as interim executive director af-
ter Sadler’s departure and will assist Shuler in transitioning into 
the position. She will also continue her role as OWAA’s secretary 
and  chair of the member services committee.

Shuler has degrees in sports science and communications 
from the College of Charleston, a master’s degree in English 
from the University of Texas and a doctorate in English, with 
a focus on literature, social justice and the environment from 
Texas Tech University. His resume includes work as a natural re-
sources conservation consultant for Seagrass Management LLC, 
marketing and communications manager for Getaway Adven-

tures Lodge and bylines in numerous outdoor magazines.
Shuler was selected after a national search.
“Brandon Shuler brings an impressive base of business expe-

rience and a diverse knowledge of the outdoor communications 
world,” said Brett Prettyman, OWAA president and chair of the 
selection committee. “He understands the challenges outdoor 
communicators face and brings not only enthusiasm for the 

executive director position, but also fresh, creative ideas to help 
OWAA, our members and supporting groups prosper.”

Shuler will work for OWAA from his home in St. Petersburg, 
Florida. When not working, Shuler races road, mountain and 
cyclocross bikes, spends time with his three kids and loves to 
fish.

“This is like a homecoming returning to the communications 
world,” Shuler said. “These are exciting, yet challenging times 
for our organization and our collective professions as outdoors 
communicators. With changes to the American recreational 
outdoors demographic and the transition from traditional media 
to digital spaces, we as communicators must adapt and expand 
our ideas of what constitutes an outdoor communicator and the 
spaces where we ply our craft.”

Members can reach Shuler by emailing brandon@owaa.org or 
calling 406-552- 4049. •

Shuler hired as executive director

Brandon Shuler
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NEWS FROM HEADQUARTERS

TWO YEARS AGO OWAA DISTRIBUTED a member 
benefit survey to all our individual members. The 244 
responses gave us valuable insight, and two themes 

emerged.
No. 1: Members seek networking and educational opportuni-

ties outside of OWAA’s annual conference.   
No. 2: Members look to OWAA to help connect them with 

markets/outlets for their work.  
Influenced by the survey responses, we took action. We im-

proved our communication with first-year members, which led 
to a marked improvement in retention rates. We also facilitated 
interactions between members through social media outlets and 
reenergized participation in OWAA’s sections. We hosted online 
webinars (www.owaa.org/members-area/resources/webinars) and 
posted videos from our annual conference to the OWAA website 
(www.owaa.org/members-area/resources/conference-videos) to 
facilitate year-round craft improvement.

To gauge our progress in the last two years in meeting member 
needs, we launched a new survey in fall 2016. We posed 28 
questions (similar to 2014’s queries) to collect feedback on 
pertinent topics like, the use of member services, communicator 
challenges and continuing education opportunities.

Here’s what we learned from the 144 members who respond-
ed: 

• 89 percent (as compared to 93 percent in 2014) believe 
OWAA is either exceeding or meeting their expectations. 

• 89 percent said they read the print edition of Outdoors Un-
limited, which remains by far the most utilized service OWAA 
offers. Outdoor Market listings held onto the second position 
with 49 percent of people saying they used it. The Excellence 
In Craft contests came in third, press cards fourth and OWAA’s 
annual conference was fifth in the top services used by members.

• Exactly as reported in 2014, 69 percent said they have 

attended an OWAA conference. Cost, travel distance and timing 
remained the primary reasons why members do not attend the 
annual event.  

• 63 percent expressed interest in a mentorship program where 
they would serve as a mentor, mentee or both.

• 56 percent said they were interested in webinars (up from 49 
percent in 2014). 

Not surprisingly, members continue to look to OWAA to help 
them find new outlets for their work, enable networking among 
industry professionals and stay motivated in an evolving indus-
try. To address these areas moving ahead, the member services 
committee plans to focus on the following three priority action 
items:

No. 1:  Gather an online listing of general writing resources 
and editorial submission guidelines for easy reference in the 
Outdoor Market area on our website.  

No. 2: Offer three to four webinars per year on a broad set of 
topics to encourage year-round craft improvement.

No. 3: Establish a new mentoring program in which we would 
pair a member seeking skills development or advice for projects 
with a member with such expertise for a specified duration. 

We intend to administer the member benefit survey biennially 
to formally collect input. However, we welcome your thoughts 
and ideas for improving our member services at any time. Please 
contact Colleen Miniuk-Sperry, OWAA’s member services 
committee chair at cms@cms-photo.com or Jessica Seitz, the 
organization’s membership services director at jseitz@owaa.org. 
Let us know what OWAA can do for you. •

 — Colleen Miniuk-Sperry is a photographer and 
chair of  OWAA’s member services committee. She 

also served as OWAA’s interim executive director 
from January through mid-May. 

BY COLLEEN MINIUK-SPERRY  | CHANDLER, ARIZONA

Member benefit survey guides OWAA

OWAA welcomes two summer interns

TWO UNIVERSITY OF 
Montana students will 
join OWAA’s team this 

summer as interns. 
Elora Akins is a senior at the 

University of Montana study-
ing journalism with a focus on 
photography. She loves adven-
ture, which she can always find 
right outside her front door. 

“Anything outdoors is just waiting for 

me to point a camera at it,” she said. 
Courtney Brockman is 
also a senior journalism 

student. She loves 
dancing, traveling 
locally and abroad, 
and also seeking 

random adventures 
with anyone crazy enough 
to join her. 

“Writing has been a part of my life 

since I was 4 years old, and someday, 
when, or if I grow up, I hope to be-

come a semi-professional writer,” 
she said.

Akins and Brockman will 
travel to Duluth, Minnesota, 
to help with OWAA’s annual 

conference in June. They also 
will contribute to Outdoors 
Unlimited and the website. •

Elora Akins Courtney Brockman
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NEWS FROM HEADQUARTERS

THANK YOU TO OUR EXCELLENCE IN CRAFT CONTEST JUDGES
BLOG: Tony Dolle* • Holly Endersby • Mark Herwig • Jim Low • Bill Monroe • Kevin Rhoades • Art Weber 
BOOKS: Bill Powell* • Paula Del Giudice • Katie McKalip
CHILDREN’S BOOKS: Elaine Westphal* • Catherine Reynolds • Carolyn Savage
COLUMN: Mark Taylor* •  Christine Peterson •  Steve Taylor • Tom Wharton
ILLUSTRATION/GRAPHIC: Colleen Miniuk-Sperry* • Jana Bloom • Lindsay Brown • Blair Jones
MAGAZINE: Phil Bloom* •  Joseph Albanese •  Bruce Cochran •  Mark Freeman  •  Kerry Hecker •  Gail Jokerst •  

Grant McComie •  Tim Mead •  Russell Roe •  Mark Taylor • Brent Wheat • Bobby Whitehead
NEWSPAPER: Chris Hunt* • Tony Dolle • Bill Graham • Amy Grisak • Bill Hilts Jr. • Ellen Horowitz • Karen Loke • Kris 

Millgate • Christine Peterson • Ty Stockton • Mark Taylor • Steve Taylor • David Zumbaugh
PHOTOGRAPHY: Julie Hammonds* • Christian Berg • Sam Caldwell • Sam Dean
RADIO/PODCAST: Matthew Reilly* • Chris Batin • Marty Malin • Ty Stockton
TV/VIDEO: Jodi Stemler * • Dave Carlson • Sam Dean • Walter Dinkins • Robert Koenke • Matthew Reilly • Mark 

Taylor

* Denotes chief judge

Three new board members elected
Jones Mahlum appointed to fill vacant seat held by Keer.

MEMBERS OF 
THE Outdoor 
Writers Asso-

ciation of America elected 
Ann Simpson, Matt Soberg 
and Danielle Taylor to serve 
on the organization’s board of 
directors. They will start their 
three-year terms June 26 at the 
board meeting held in Duluth, 
Minnesota. The new board 
members replace Sam 
Caldwell, Kris Millgate 
and Mike Zlotnicki, whose 
terms expire this year. 

Virginia resident Simpson 
is a photographer, writer and 
biologist. She’s written and 
photographed 14 nature and wildlife 
books on U.S. National Parks. She joined 
OWAA five years ago and served on the 

education committee.
Soberg, of Minne-

sota, is the director 
of communications 
for the Ruffed Grouse 

Society. He publishes the 
organization’s magazine and 
coordinates its digital media, 

public relations and new member cam-
paigns. He’s been an OWAA 

member for six years and 
served on the member 
recruitment committee.

Taylor, who lives in 
Pennsylvania, is a free-

lance journalist and former 
editor of Parks & Recreation 
magazine. She is chair of 

the magazine section and joined 
OWAA six years ago. 

Becky Jones Mahlum joined OWAA’s 

board when Tom Keer resigned 
his seat in February to focus on 
his business. Jones Mahlum will 
serve the remainder of his term, 
which ends in 2018.
Jones Mahlum lives in North 

Dakota and is the regional com-
munications manager for Ducks 

Unlimited’s Great Plains Region. 
She’s been an OWAA member 
for 10 years and served as a 
judge for the Excellence in 
Craft contests. 

Jones Mahlum, along with 
Simpson, Soberg and Taylor, 

will serve this year alongside 
Bob Ford of Pennsylvania, Vicki 
Mountz of South Carolina, , 
Karen Loke of Texas, Christine 

Peterson of Wyoming and Paul Vang of 
Montana. •

Ann Simpson

Matt Soberg

Danielle Taylor

Becky Jones  
Mahlum
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CRAFT IMPROVEMENT

KRIS MILLGATE  | IDAHO FALLS, IDAHO

Filming underwater antics
Six tips for creating 
unusual images from 
beneath the surface.

THERE’S NO SUCH THING 
as breathable waders when you’re 
hiking in them in the summer. 

Wading boots aren’t for hiking either, but 
I’m making do. I have a camera pack on 
my back and it’s heavy enough without 
extra clothes and shoes tacked on. 

I hiked this wooded trail in shorts and 
running shoes with my boys yesterday. It 
follows Palisades Creek in eastern Idaho. 
We spied spawners jumping the falls on 
our adventure, and I knew I’d be back. 
I’m heading there today with my cameras 
instead of my kids. 

It’s noon when I reach the waterfall. I 
scramble to the top of a midriver boulder 
and wait, my eyes fixed on four feet of 
cascading water. The stakeout runs 10 
minutes before a fin appears. A Yellow-
stone cutthroat trout springs out of the 
water against the current, flips for all 
it’s worth to clear the falls, doesn’t have 
enough air and drops back into the creek. 
I quietly jump around in my sweaty wad-
ers and start getting my cameras out. It’s 
time to roll on the river jumpers.

It’s peak season for fish porn, and I’m 
catching an eyeful of it. I keep my lens 
pointed at the waterfall for an hour. A 
fish makes a jump for it about every three 
to eight minutes. When I have plenty of 
that from above, I put the dry camera 
away and get out the underwater revealer. 
I’ve gotten great footage, but to tell the 
full story I need a different angle — one 
from below the surface.

I started shooting underwater footage 
in 2011 and I learned perfection the 
hard way with a lot of losses. That’s why 
my underwater camera is attached to 
something at all times — this time’s it’s a 
trekking pole so I can stay on the boulder 
and drop the lens under the pounding 
water without losing it. I have yet to wet 
my waders and that’s intentional. It’s tip 

No. 1. Here’s what else you need to know.

1. STAY OUT
Underwater doesn’t mean you need 

to be in the water. This is especially 
important if there’s someone else in the 
water, say a snorkeling biologist counting 
spawners. He needs to see what’s swim-
ming. If you get in the river and tromp 
around in wading boots, not only does he 
lose visibility, your lens loses visibility too. 
And the fish will certainly leave with you 
knocking around in the honey hole.

2. LET IT LIE
Leave your camera alone to do its thing 

without you holding it. I’m not a strong 
swimmer so I rarely fully submerge. 
Besides, my camera is less intrusive than I 
am, so oftentimes I anchor the lens with 
a rock and leave it to collect what passes 
underneath while I work the banks above 
with a camera that will tank if a single 
drop of water washes over it. It allows me, 
as a single shooter, to pull double duty. 

 

3. PATROL PLACEMENT
Let your camera lie, but don’t wander 

too far from it. Make sure it has a solid 
hold so the current doesn’t carry it away. 
You don’t want to lose the camera, or the 
footage on it. Fish like to hold where the 
swimming is easy and the buffet floats 
right by their mouths. That’s also calm 
water for camera mounting, but be sure 
not to leave any sticky mounts or other 
gear garbage when you wrap up. 

4. WEAR A LANYARD
I dunked a camera in the Green River 

and watched it roll along the bottom. I 
came close to puking. It was waterproof, 
but it was way out of my hands and at 
risk of loss. That little episode inspired 
my mocking husband to make me the 
girliest bright pink lanyard with an exten-
sion cord that attaches to my underwater 
camera. I have plenty of reach with it and 
I won’t lose my load when the camera 
slips out of my hands because it’s attached 
at my neck. 

 

Idaho Department of Fish and Game fisheries biologist Jordan Messner surveys underwater life. 
Underwater images provide an important angle in aquatic storytelling. Photo: Kris Millgate
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CRAFT IMPROVEMENT

5. HOLD STILL
Some shooters like to let underwater 

cameras float with the current. That can 
work, but not for every shot. It can cause 
motion sickness for viewers, so stop the 
movement. Stick your trekking pole 
in the river bottom or trap the camera 
between rocks. The water can move past 
your lens, but the lens always bobbing 
along with the flow isn’t fun to watch. 

6. BE SHALLOW 
I once shot underwater footage on 

Colorado’s Arkansas River when it was 
running well under 100 cubic feet per 

second. It was so shallow, my boots were 
barely in it. It’s some of the prettiest 
underwater footage I have. The rocks on 
the river bottom are prominent, the water 
is gin clear and there’s plenty of light in 
the dark, but not glaring sunlight busting 
the shot as it does when the lens comes 
completely out of the water. Plus, in 
shallow water, you can always crawl after 
your camera if you ignore the lanyard tip 
and your camera gets away.

Of course it’s shallow where I’m shoot-
ing around the waterfall on the creek. 
I’ve chosen well. It’s small water with big 
trout. I see pairs weaving in the shade 

prepping for a push into the sunny, swift 
channel for another jump attempt. They 
want their offspring planted safely above 
the crushing rush. They’ll keep jumping 
for posterity until they clear the hurdle 
and I’ll keep shooting while they go for 
it. • 

• Editor’s note: A version of this article 
first appeared in Hatch Magazine.

 — Kris Millgate is an 
outdoor journalist based 
in Idaho Falls, Idaho. See 
more of her work at www.
tightlinemedia.com.

AN EMMY AWARD RECOGNIZES excellence in 
television programming. It’s the pinnacle of peer-re-
viewed achievement, similar to the Academy Awards 

in film, the Tony Awards for theater and the Grammy Awards in 
music. Winning an Emmy is a thrill of a lifetime. For a few, it’s a 
nice trophy to put over your mantel, but for professionals in the 
television industry, it’s a game changer. Put “Emmy winner” on 
your resume, and it opens doors.

This is the first in a series of articles to teach you how to win 
an Emmy, but first you need to know what you want to win.
PICK YOUR PATH. 
There are different Emmys — regional, national and interna-
tional — depending on the sector of the television industry. In 
addition, prime-time shows and non prime-time shows have 
separate Emmy awards, as do types of programming, like en-
tertainment, sports, news, documentary and business/financial. 
And then there are awards for technological and engineering 
achievement.

Three separate but related organizations administer the Emmy 
Awards and produce the red-carpet ceremonies. 

The Academy of Television Arts & Sciences, based in Los 
Angeles, runs the Prime Time Emmys. 

The National Academy of Television Arts & Sciences, based in 
New York City but with a number of regional chapters, oversees 
the Daytime Emmys and the contests for most other program-
ming that is not national prime-time. (Most outdoor shows 
come under its jurisdiction.) 

The International Academy of Television Arts and Sciences 
manages the Emmys for programming that has been produced 
and that initially aired outside the United States. 
HOW IT WORKS. 

As with OWAA’s Excellence in Craft awards, you have to enter 
the Emmys to win one. Likewise, it’s cheaper to enter if you’re a 
member of the organization that runs it. If you think your work 
might be Emmy quality, join the academy, at least for the year in 
which you plan to enter: http://emmyonline.com/ 
chapters-directory.

Each category is judged by other members of the academy in 
the same field, but in another part of the country. Entries that 
meet a certain high standard of excellence get a nomination. 
There is no minimum or maximum number of nominations 
in a category. The number is based simply on who meets the 
bar. Getting a nomination is a big honor and a measure of your 
expertise and creativity. The finalists are then judged by another 
peer group, who pick the winner.
WHAT IT TAKES.

In an era when everyone with a smartphone or a GoPro 
fancies themselves a producer, there’s a lot of substandard stuff 
out there that might work for a blog or on social media. It might 
even air on a local television station, but it’s probably not going 
to get an Emmy nomination.

You need to be a perfectionist and well-trained in the area 
of television production that you want to win in, whether it’s 
shooting, on-camera reporting or editing. And if you go for a 
producer category, you must submit work that demonstrates the 
whole package.

The Emmy bar is a high one, and the next issue of Outdoors 
Unlimited will help you figure out how to clear it. •

 — OWAA’s past president, Lisa Ballard, has 
won three Emmys and received five other Emmy 
nominations. To learn more about her television, 
photography and writing, go to www. 
LisaDensmore.com.

Starting the road to an Emmy
LISA BALLARD  | RED LODGE, MONTANA

OWAA.ORG/OU | OUTDOORS UNLIMITED   9



CRAFT IMPROVEMENT OWAA’S ANNUAL CONFERENCE: DULUTH, MINNESOTA, JUNE 24-26, 2017

IT’S BEEN ABOUT THREE years since I left a 20-plus-
year career in newspapers and joined the world of nonprof-
its as a communications director at Trout Unlimited. 

Historically, that kind of transition might have been deemed 
switching sides at best, traitorous at worst. Consider that jour-
nalists long called public relations folks “flacks,” which is not 
exactly a term of endearment.

In the new frontier of the media world, we tend to be more 
forgiving of such moves, which a growing number of journalists 
are making either by choice or necessity. Still, there seems to 
remain a perception that the relationship between writers and 
public relations professionals is an adversarial one — maybe not 
overtly but certainly at its core.

There may something to that in certain arenas, say politics. 
But when it comes to the outdoors, we are much more alike 
than different. We are all pretty much in this for the same 
reasons: We love the outdoors and we hope to instill in others an 
appreciation for hunting, fishing and other outdoor activities.

As I like to tell people, advocacy communication is not new to 
me. Even as an “objective” newspaper writer I was an unabashed 
cheerleader for the outdoors.

How we go about our communications can differ, but it 
generally means that communicators — be they writers, pho-
tographers or other content producers — often end up working 
with public relations folks. The more we understand about each 
other, the better.

Media relations professionals traditionally have been the main 
initiators in contact, and the press release was for ages the prima-
ry vehicle for that contact: “Hey, check out this new product,” 
or “Hey, this is where our organization stands on this controver-
sial piece of legislation.”

That still happens. With a few clicks a company or organi-
zation can blast out an announcement to literally thousands of 
media contacts. Depending on the circumstances and subject 
matter, that effort can get some traction.

That said, I think we all know that the best way for a message 
to get momentum is for there to be a personal connection. 

Which email are you more likely to open? One from a com-
plete stranger? Or one from someone you know?

There is certainly value for OWAA supporters in the autho-
rized access to the membership list. Building that kind of list 
from scratch or trying to buy such a list would cost far more 
than annual dues. But the real value comes in personal interac-
tion, which we build on during the annual conferences.

From the media relations perspective, I know which writers 
could have the most interest in an issue I’m working on. When I 
reach out personally I have a much better response rate than I do 
with blanket press releases.

For example, when Trout Unlimited has something cooking 
in Michigan, Steve Griffin is going to get a personal note or call 

from me. Same with Bob Frye for campaigns or projects we’re 
working on in Pennsylvania. And so on.

It goes both ways.
Writers working on stories are more likely to reach out to 

people they know than to those they don’t know. 
I’m always happy when a longtime connection sends me an 

email or calls and starts with, “Hey, I’m working on a piece on 
trout conservation….”

I still do some freelance writing and frequently reach out to 
media relations people I’ve met through OWAA.

Recently I was working on a piece for Petersen’s Bowhunt-
ing (an assignment from longtime OWAA member Christian 
Berg) when I needed to talk to a hunter about deer-attracting 
scents. Five minutes spent with Mike Capps (Howard Commu-
nications) at Demo Day at last summer’s conference and I had 
contact information for a Hunters Specialties staffer.

Another relatively recent trend is the blurring of the lines 
between the media and media relations professionals in the 
outdoors world. 

Simply put, there are a lot fewer of the former out there than 
there used to be, which has led to many organizations ramping 
up their own content production. Trout Unlimited is a good 
example. These days my teammates and I actually spend more 
time producing content such as stories, photos and videos than 
we do pitching stories to external media. 

We are leading double lives, which is pretty fun!
That said, earned media remains an important element of 

outdoors and conservation-related content, and something that 
can only benefit from strong relationships between the public 
relations side and the writer side.

RULES FOR A HEALTHY PUBLIC 
RELATIONS–WRITER RELATIONSHIP
• Don’t be greedy. Media relations folks should be frugal with 
their pitches. Writers should not be overly expectant about 
freebies and junkets.
• Don’t be shy. Public relations folks should be up front about 
their expectations. Writers should be up front about their needs, 
deadlines, etc.
• Be personal. Personal outreach is much more effective than a 
blanket email or pitch.
• Be honest. Don’t oversell the story you are pitching, or the 
assignment you are pursuing.
• Communicate. Public relations folks would rather hear “No 
thanks” than to hear nothing. 
• Be grateful. Don’t be afraid to say thanks — for the coverage, 
or for the help putting a story together. •

—  Mark Taylor is a former newspaper writer 
and now the Eastern communications director for 
Trout Unlimited. 

Media vs. media relations
MARK TAYLOR  | ROANOKE, VIRGINIA

When it comes to covering the outdoors, both fields find common ground.
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BEING ON YOUR OWN schedule and going where 
the wind blows is not only fun, but can generate stories 
and photos. Here are some do-it-yourself ideas for Du-

luth and surrounding areas.
DIY DULUTH

Sitting on Lake Superior, and stretching west up the St. Louis 
Estuary and River, Duluth offers great fishing and boating. If 
your boat is large enough, you can try angling the big lake for 
its abundant, wild lake trout — a great story, too, since the 
population of lake trout was nearly wiped out by the parasitic 
sea lamprey and is now again self-sustaining.

If you kayak, the scenic and sparsely developed upper estuary 
is your ticket. This river was once highly polluted, but now near-
ly completely restored thanks to the Clean Water Act and the 
states of Minnesota and Wisconsin — there’s another story idea 
waiting to be sold. Public boat access sites are readily available 
for both the lake and river. 
DIY NORTHWESTERN WISCONSIN

Sure, the conference is in Minnesota, but many of us recreate 
across the bridge in northern Wisconsin. An hour to the south is 
the famous Brule River, one of the premier trout streams in the 
Midwest. At the time of the conference, the Hexagenia limbata 
hatch will still be going on and these giant mayflies bring even 
the wariest large brown and brook trout to the surface. 

Drive another 30 minutes and you’ll be at the picturesque 
towns of Bayfield and Ashland. Offshore of these burgs sits the 
Apostle Islands National Lakeshore. An archipelago of undevel-
oped islands and old lighthouses, it is a landscape photographer’s 
dream. Start by going to the park’s website at https://www.nps.
gov/apis/index.htm. Chequamegon Bay near Ashland offers an 

unusual fishing experience. Lake Superior is so clear, you can 
sight-fish for smallmouth bass like you would for bonefish. Con-
tact Anglers All at http://www.anglersallwisconsin.com.
DIY SUPERIOR NATIONAL FOREST

A bit over an hour north of Duluth is the Superior National 
Forest. At 3.9 million acres, the Superior is one of the largest 
national forests in the Lower 48 states. It is home to the famous 
Boundary Waters Canoe Area Wilderness and a whopping 2,000 
lakes and rivers. A large part of the Superior is true boreal forest 
with the animals common to that biome such as moose, wolves, 
lynx and snowshoe hares.

Even though the Boundary Waters is the most famous part of 
this national forest, you don’t have to shoulder a pack to enjoy 
some truly remote country and excellent fishing. Two thirds of 
the Superior lies outside the wilderness area. There are hun-
dreds of lakes and dozens of rivers, most of which are nearly or 
completely undeveloped. A network of Forest Service roads offer 
access, and there are 23 developed fee campgrounds, 18 rustic 
campgrounds and more than 277 backcountry campsites, most 
of which are on a body of water. 

Outfitters scattered near or within the forest rent canoes and 
kayaks. Start your exploration by visiting the forest’s website at 
https://www.fs.usda.gov/main/superior/about-forest.

You’ll find more information on these destinations, as well 
as other trip ideas at http://owaa.org/2017conference/pre-post-
conference-trips/. •

—  Michael Furtman is the local chair for the 
2017 conference. Contact him  at mfurtman@
michaelfurtman.com. 
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Sibley to speak at conference
Famed ornithologist 
will give second  
keynote address. 

DAVID SIBLEY, AUTHOR 
OF “The Sibley Guide to 
Birds,” will speak June 26 at the 

Outdoor Writers Association of America’s 
conference in Duluth, Minnesota. Wild-
life Acoustics is co-sponsoring the speech.

Sibley’s is the second of two keynote 
addresses to take place at the conference. 
TV personality and writer Steve Rinella 
will give the first keynote address at 8:15 

a.m. June 24. Rinella will 
talk about finding com-
mon ground in conserva-
tion efforts among hunters, 
anglers and non-consump-
tive public land users. 

Sibley’s address, “The Art 
of Identification,” will ex-
plore the idea that nature study, like bird-
watching, is about more than attaching 
names to what we see. It’s about searching 
for order, meaning and a connection to 
the natural world. He will discuss the 
power of simple observation and the 
value of drawing as part of discovery and 
understanding. 

Sibley is the author of nu-
merous field guides including 
the renowned book “The Sibley 
Guide to Birds,” which he wrote 
and illustrated.

“It’s really exciting to have 
two total legends from different 
corners of the outdoor writing 

world coming together to give keynotes 
in Duluth,” said Paul Queneau, who as 
OWAA’s second vice president helped 
plan the conference. “It reflects what a 
diverse group OWAA attracts, and helps 
uncover the overlaps in conservation that 
can be so powerful when they combine 
toward a common goal.”

Set out solo on DIY conference trips 
MICHAEL FURTMAN  | DULUTH, MINNESOTA
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A northern road trip

A LIGHTHOUSE AND WATERFALLS
Split Rock Lighthouse, an icon of the North Shore, is located 

in a state park of the same name less than an hour from Duluth. 
The lighthouse is a state historic site and open for tours. Nearby 
is equally popular Gooseberry Falls State Park, where you can 
view and photograph two easily accessible waterfalls and hike to 
others. Waterfalls are common on North Shore rivers. Beyond 
Split Rock, you can walk to waterfalls in Tettegouche, Temper-
ance and Cascade state parks.

Nearly half of the Brule River disappears into a hole in 
volcanic rock at a place known as Devil’s Kettle in Judge C.R. 
Mangey State Park. No one knows where the water re-emerges.

PATHS TO ADVENTURE
The Superior Hiking Trail begins south of Duluth, twists 

through a boreal forest and ends at the Canadian border. While 
some tackle the trail on multi-day through-hikes, anyone can 
enjoy a shorter adventure. There is even a shuttle service to 
return you to your starting point. Along the trail you’ll find 
sweeping views of Lake Superior, rocky canyons and quiet trout 

streams. Well-marked and impeccably maintained, the trail 
is easy to follow. Just be prepared for some rigorous ups and 
downs.

If you’d rather bike than hike, many options are available. The 
paved Gitchi-Gami Trail follows portions of the shore. Moun-
tain biking is coming on strong. In addition to dedicated trails, 
many riders explore dozens of lonely forest roads. 

  The best place to find information on Duluth’s mountain 
biking is on the Cyclists of Gitchee Gumee Shores website at 
www.coggs.com. You can also check both the COGGS website 
and Facebook pages for current trail conditions. •

Sea kayaking is a great way to experience Superior’s clear and 
icy-cold waters. Kayakers often paddle to the rock arches near 
Tettegouche State Park. On a calm day, you can even try stand-
up paddleboarding. Or you can just walk along a rocky beach 
and look for Lake Superior agates. 

GRAND MARAIS AND THE GUNFLINT TRAIL
Once home to Scandinavian commercial fishermen and 

loggers, Grand Marais, two hours north of Duluth, is now an 
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Lake Superior’s famed North Shore offers beauty, art and adventure

LAKE SUPERIOR’S NORTH SHORE 
extends 150 miles northeast from 
Duluth, Minnesota, to the Canadian 

border. From Duluth, two-lane Highway 
61 follows the wild, rocky shore, passing 
through a series of state parks and small 
communities. Many people make the drive 
just for the scenery, but the North Shore is 
renowned for more than its rugged beauty. 
It has emerged as a premier adventure desti-
nation and gained a reputation for its vibrant 
arts community. Read on to plan your pre- or 
post-conference Minnesota road trip. 

BY SHAWN PERICH  | HOVLAND, MINNESOTA

Split Rock Lighthouse sits along Lake Superior’s North 
Shore. The North Shore provides stunning views and 
opportunities for adventure. Photo: Paul Sundberg
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arts community and tourist magnet. The 
North House Folk School, where you can 
learn traditional crafts from timber fram-
ing to bread making at a lakeside campus, 
attracts students from across the U.S. 

Downtown Grand Marais, located at 
the water’s edge, offers galleries, shops 
and restaurants. The food and locally 
brewed beers are works of art, too.

Heading north from Grand Marais 
is the famous Gunflint Trail, a 60-mile 
paved road providing access to the eastern 
Boundary Waters Canoe Area Wilderness 
and ending at Saganaga Lake on the Ca-
nadian border. Don’t be surprised if you 
see a moose along the way. Near the end 
of the Trail is the Chik-Wauk Museum 

and Nature Center, which tells the color-
ful history of the hardy Gunflint resi-
dents. They say you can paddle from the 
Gunflint Trail to Hudson’s Bay and cross 
just two roads. For the less adventurous, 
try a day trip to the Stairway Portage on 
Rose Lake. You can rent canoes and gear 
from local resorts and outfitters.

CROSSING THE BORDER
Bring your passport if you want to visit 

Canada. Thunder Bay, Ontario, which 
is about the size of Duluth, is less than 
an hour from the border. A former mill 
town in the process of reinventing itself, 
Thunder Bay has the expansive Old Fort 
William Historical Park, a waterfront 

district offering funky shops, galleries and 
restaurants, as well as a newly developed 
marina park. Expect to be pleasant-
ly surprised. Anglers should consider 
driving two hours beyond the border to 
the Nipigon River, which offers the most 
accessible trophy brook trout fishing on 
the continent. 

 — Shawn Perich lives on 
Lake Superior’s North Shore 
in Hovland, Minnesota and 
is the publisher of Northern 
Wilds magazine. Contact 
him at editor@northernwilds.com.

Q  Anything special I should pack?

A Plenty of business cards for networking. If you 
plan to participate in the photo scavenger hunt, 
bring a camera and card. You can shoot your 

images on a phone, but make sure you bring a way to easily 
transfer them to a computer. And if you are a runner, bring your 
shoes for our early morning Roll n Run on Sunday morning.

QWhat should I wear?

AWear comfortable shoes and casual clothes to the 
welcome dinner, EIC awards party, workshops 
and all demo events. The Honorary Awards 

Dinner on Monday night is more formal, a tie and sports jacket 
are recommended. While all conference sessions will be inside, 
Breakout Day will be outside, so please be prepared for various 
weather conditions.

Q Where do I go when I arrive in Duluth?

AThe Holiday Inn & Suites Downtown Duluth is 
the host hotel for conference attendees. Check in 
is available beginning at 3 p.m. and free parking 

is available for guests. The registration desk and all conference 
sessions will be hosted at the DECC Harbor Side Convention 
Center a short distance away. 

QWhen should I arrive?

AConference officially kicks off at 7:30 a.m. 
Saturday, but we have a host of pre-conference 
events starting at 2 p.m. Friday. For a list of those 

activities, visit http://owaa.org/2017conference. The registration 
desk is open noon to 7 p.m. Friday.

QWill I need to arrange transportation for myself to any 
conference activities?

ANo, all transportation for conference activities is pro-
vided, though driving directions will be available at the 
registration desk if you would prefer to drive yourself. 

QAre my meals included with my registration?

AYes, scheduled conference meals are available 
beginning with breakfast on Saturday and ending 
with dinner on Monday, included in your registra-

tion fees each day. For meals before and after conference, plenty 
of great restaurant ideas are available at http://www.visitduluth.
com/dining/. The registration desk will also have recommenda-
tions within walking distance.

QCan my spouse and family attend with me?

AAbsolutely. A list of things to do in Duluth and 
family and guest activities are available on the 
conference website: http://owaa.org/2017 

conference/agenda/spouses-partners-families-guests/. And any 
family members or guests registered for the conference are wel-
come to join you for all conference meals and activities. •

Conference countdown
What you need to know before 
packing your bags.
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Photographing Duluth
BY MICHAEL FURTMAN  | DULUTH, MINNESOTA

LAST YEAR, AT OWAA’s con-
ference in Billings, Montana, I 
bolstered my portfolio with sale-

able images of mule deer, cottontails and 
mountain peaks. With a little planning, 
those headed to Duluth, Minnesota, for 
this year’s conference can similarly pad 
their portfolios with profit-generating 
images.

Located on the shores of the largest 
lake in the world and situated within a 
short drive from a boreal forest, Duluth 
offers photographers plenty of opportu-
nities to capture images on a variety of 
subjects.
DRAMATIC LANDSCAPES

The rugged North Shore of Lake Supe-
rior offers stunning vistas of sunrises over 
the lake, granite cliffs rising from clear 
waters and a variety of sailing, cruising, 
fishing and even oceangoing ships. Split 
Rock Lighthouse, an hour up the shore 
from Duluth, is a beautiful site, and 
nearly every one of the dozens of rivers 

flowing into the big lake from Duluth to 
Canada has dramatic waterfalls. Some, 
like those on Lester River, are right within 
the city limits. 

The world’s longest freshwater sand-
bar, Minnesota Point, offers 7 miles of 
picturesque dunes and, given the right 
wind, huge breaker waves. The last mile 
is completely undeveloped and accessed 
only by walking trails, but you don’t have 
to leave Duluth to reach it.

About an hour southeast of Duluth is 
Apostle Islands National Seashore, an ar-
chipelago of undeveloped islands with sea 
caves, old lighthouses and sand beaches. 
You’ll need to bring your own boat, or 
hire one, but it would be worth the visit. 
WILDLIFE SIGHTINGS

June isn’t the best month for wild-
life near Duluth, but there will still be 
opportunities for those who would like 
to capture some interesting boreal species 
north of town. With effort, boreal chick-
adees, spruce grouse, gray jays and great 

gray owls might be found. Other north-
ern birds, such as the Connecticut, Cape 
May, Canada and golden-winged warblers 
also breed in the region. I strongly suggest 
hiring an experienced birding guide, and 
would be happy to recommend one. 
ANGLING IMAGES

If you’d like to build your file of 
angling photos, take advantage of one of 
the pre- or post-conference fishing trips 
where you can cast for trout, salmon, 
walleyes and pike. Visit http://owaa.
org/2017conference/pre-post-conference-
trips/ for more information. 

To see more images from the Duluth 
area, see the portfolio on the next page.

—  Michael Furtman 
is the local chair for the 
2017 conference. Con-
tact him at mfurtman@
michaelfurtman.com. 

A peregrine falcon flies over downtown Duluth, Minne-
sota. There are a variety of photography options in and 
around the city. Photo: Michael Furtman
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PORTFOLIO
OWAA’S ANNUAL CONFERENCE: DULUTH, MINNESOTA,  JUNE 24-26, 2017 PHOTOGRAPHY  

BY MICHAEL FURTMAN
BELOW: A peregrine falcon looks out across 
Lake Superior in Duluth, Minnesota.

RIGHT: A red fox kit leans on its sibling.

BOTTOM: A female badger and its cub 
scout their surroundings.
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TOP: A common merganser 
swims with its young. 

BOTTOM: An American mink 
shows off the frog it captured.  
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TOP: A male rose-breasted grosbeak sits in the sun. 

LEFT: A steelhead trout leaps in the falls of the Lester River in Duluth. 

ABOVE: A bull moose in velvet feeds in a stream in the Boundary Waters Canoe Area 

Wilderness.
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NEW MEMBERS

BRANDON RAPP
Brandon Rapp is a freelance outdoor 
writer with 
experience 
hunting, fish-
ing, camping 
and cooking 
wild game in 
the north-
east United 
States. His 
work can range from instructional and 
insightful, to humorous and adventur-
ous. He has a degree in history from 
Millersville University and currently 
lives in Lancaster, Pennsylvania, with 
his wife and their two dogs, an Aus-
tralian cattle dog named Lizzie and an 
English setter named Trapper. 

STEPHEN 
VANTASSEL

Stephen Vantassel began his work in 
the wildlife 
control in-
dustry before 
entering 
college in 
the 1980s. 
In 1994, 
he found-
ed Wildlife 
Removal Service, Inc. (sold in 1998) 
servicing western Massachusetts. Lat-
er, he spent 10 years at the University 
of Nebraska-Lincoln managing the 
Internet Center for Wildlife Damage 
Management. Vantassel has published 
articles and books on wildlife control 
and is proofing a book on using cage 
and box traps humanely called “Being 
Kind to Animal Pests.” He is the west-
ern director for the National Wildlife 
Control Operators Association and 
is chair of the certification commit-
tee. Vantassel runs Wildlife Control 
Consultant, LLC, where he enjoys 
helping people resolve vertebrate pest 
complaints through training events, 
lectures, writing, consulting and 
refuting the claims of the animal rights 
industry.

JOHN VETTERLI
John Vetterli is one of the founding 
partners 
of Tenkara 
Guides 
LLC, the 
first pro-
fessional 
tenkara 
fly-fishing 
guide 
service in the Western Hemisphere. 
His writing on Japanese tenkara has 
been published in various fly-fishing 
magazines. Vetterli was also an inter-
nationally competitive Olympic archer 
from 2000-2005. He has published 
numerous magazine articles in over 
15 countries on competitive archery 
and archery coaching. Vetterli is also 
an accomplished martial artist, holding 
several black belt ranks in karate, 
Iaido and kendo.  He began his martial 
arts training in 1975. His martial arts 
passion is the study of Iaido (Japanese 
swordsmanship), in which he began 
training in 1997. Vetterli works as a 
professional tenkara fly-fishing guide 
and operates a karate dojo in Salt 
Lake City. Vetterli is a retired firefight-
er, a commercial helicopter pilot and 
father of three children.

TAYLOR R. 
WOHLERS

Taylor R. 
Wohlers is a 
15-year old 
hunter from 
Hamilton, 
Montana. 
She likes 
photography 
and writ-
ing stories 
about her hunting adventures. She 
is a freshman in high school. When 
she graduates from high school she 
wants to go to school to become a 
veterinarian technician. Wohlers has 
been a hunting and outdoor enthusi-
ast ever since she was 2 years old and 
tagged along with her dad on outside 
outings, riding in a custom backpack 
he modified for her. She has hunted 
and explored in various places around 
the world, including South Africa, 
Canada, Alaska and many states in 
the Lower 48. At just 10 years old she 
was able to shoot her first black bear 
in southeast Alaska. Follow her on Ins-
tagram @taylorwohlers and Facebook 
@Taylor Wohlers-huntress to watch 
her adventures. ernstseed.com

800-873-3321

There’s a Story Behind Our Seeds
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LEGENDS

Living legend
Leonard Lee Rue III

BY RICH PATTERSON | CEDAR RAPIDS, IOWA

Continued on next page

AN INTRIGUING MAN STOOD AT the podium 
sharing stories of outdoor adventures in far-off lands. 
To this 15-year-old Boy Scout his photos and stories 

of encounters with bison, elk, towering mountains and surging 
geysers was a thrill that led to my career in the outdoors and 
outdoor writing.

For over 40 years Leonard Lee Rue III, a close personal 

friend of my parents, came annually to dinner before his always 
amazing presentations to the Scouts of Denville, New Jersey. 
I'm certain I wasn't the only youngster he stirred to seek the 
world's wild places and protect the beauty of our planet and the 
creatures it supports.

Now 91 years old, OWAA legend Rue has hardly slowed 
down. He continues to live on a 14 ½ acre woodland in rural 
Blairstown, New Jersey, about 20 miles from where he grew up 

Leonard Lee Rue III photographs wild sheep in Denali National Park in 
Alaska in 1985.  Rue’s work has appeared on at least 1,800 magazine 
covers. Photo: Harvey Payne 

“LENNIE WAS 
PROBABLY THE MOST 

PROLIFIC WILDLIFE 
PHOTOGRAPHER IN 

THE WORLD.”
  — GEORGE HARRISON, FORMER EDITOR  

OF PENNSYLVANIA GAME NEWS
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LEGENDS

tending cattle, trapping foxes and always 
observing nature. His fascination with the 
outdoors led to a career that took him to 
seven continents photographing wildlife 
and gathering material for the thousands 
of magazine articles and dozens of books 
he's written over a seven-decade career.  

Inspired by a book by Ernest Thomp-
son Seton, and with a love for observ-
ing wildlife, Rue decided he wanted to 
become a wildlife photographer.

“When I was in high school during 
World War II students were asked what 
they'd like to do for a profession. I said 
wildlife photographer, even though it was 
impossible to buy a camera or film during 

the war,” he said. 
Fortunately, cameras and film reap-

peared in the civilian market after the 
Japanese surrender and Rue emerged as 
one of the world's best known wildlife 
photographers and outdoor writers. 

First photo sales to newspapers, and 
then a sale about a year later in 1947 to 
Pennsylvania Game News, launched his 
career. By the 1960s '70s and '80s he was 
likely the most published wildlife photog-
rapher in the United States and possibly 
the world. He and his seven-member staff 
regularly turned out over 100,000 black 
and white photos annually to service 87 
magazines. At least 1,800 of his photos 
appeared on magazine covers.  He was a 

regular columnist in NRA publications, 
Deer and Deer Hunting and Outdoor 
Photographer magazines. He currently 
writes for Whitetail Times magazine.

“Lennie was probably the most prolific 
wildlife photographer in the world,” said 
George Harrison. “When I was editor 
of Pennsylvania Game News and later 
National Wildlife, there was a file cabinet 
containing 8x10 prints of virtually every 
wildlife subject, all by Leonard Lee 
Rue III. He would send prints to every 
wildlife magazine free of charge until they 
were published. It was so easy to go to the 
Rue file and immediately get the image 
you needed rather than calling photogra-

Leonard Lee Rue III’s images have appeared on at least 1,800 magazine covers. He sold his first images with a column he wrote for a New Jersey 
paper for $2 a week. One of his earliest images he sold captured five baby opossums born so premature, they fit in a spoon. As a child, Rue nev-
er cared for sports or cars. His interest in nature made him feel like an outsider. On his eighth birthday he received a book on mammals by Ernest 
Thompson Seton. The photographs in the book captivated Rue and through those pages Seton became his mentor. Rue took his first photograph at 
14 years old while on a trip to the Great Smoky Mountains. He used his mother’s box camera to capture a black bear. He bought his own camera at 
17, a Kodak with a fixed lens, and taught himself to use it. In the 1960s, 70s and 80s, Rue was likely the most published photographer in the world. 
When magazines moved from black and white to color, many returned his oldest pictures in 8 x 10 prints. Rue now has more than 2.5 million black 
and white pictures in his darkroom in his home. “I have never been the best photographer, I have always been the hardest working,” Rue said. Photo: 
Leonard Lee Rue III

Continued on page 24

Continued from previous page
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“I HAVE NEVER BEEN THE 
BEST PHOTOGRAPHER, I HAVE 
ALWAYS BEEN THE HARDEST 

WORKING.”
  — LEONARD LEE RUE III

In 1955, Leonard Lee Rue III asked a friend with a talent in electronics to build a speed 
light for him that flashed 1/40,000 of a second. While this rate is common today, it was 
unheard of at the time. The light allowed Rue to capture flying squirrels in action at night. 
Natural History magazine ran the images first. Another 118 magazines, newspapers and 
books published them within a year. These are the images that Rue says established him 
as a wildlife photographer and launched his career on a national and international level. 
Photo: Leonard Lee Rue III

LEGENDS
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PHOTOGRAPHY  
BY LEONARD 
LEE RUE III
Clockwise from above: A 
lion watches the land-
scape in Africa.

This image of a black 
bear in the Great Smoky 
Mountains is the first 
picture Rue ever took. 

Two young raccoons 
peek from the hollow of 
a tree where they were 
raised.

A Dall sheep pauses on 
the Primrose Ridge in 
Denali National Park in 
Alaska.

LEGENDS
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Leonard Lee Rue III technologically transitioned throughout his career. He wrote his early 
books and articles longhand. Today, he spends about four hours each morning on his com-
puter. His latest projects are a book on bears and a series of books for young readers. 
Photo: Ursula Rue

LEGENDS
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THE COMPLEXITIES OF 
WATER — BIOLOGICAL 
REGIONALISM: 
BAGMATI RIVER, 
KATHMANDU, NEPAL
AUTHORS: Alberto Rey and Jason 
Dilsworth

INFO: Candaway Press; 169 pag-
es; softcover and hardcover with 
slip cover; $35 with 200 hardcov-
er limited editions for $100.
“The Com-
plexities of 
Water” is a 
beautifully 
illustrated, 
full-color 
publication 
about the holiest and most polluted 
river in Nepal: the Bagmati River. The 
illustrations compel viewers to read 
essays that outline the complicated 
water issues that face many urban 
areas around the world.

DAY HIKES AROUND 
ORANGE COUNTY (2ND 
EDITION)
AUTHOR: Robert Stone

INFO: Day Hike Books; 368 pp.; 
388 maps; softcover; $19.95.
Orange County is 
framed by the Pacific 
Ocean on one side 
and the Santa Ana 
Mountains  along 
the back side. The 
coast-to-mountain 
landscape creates an 
interesting, diverse 
terrain that offers many opportunities 
for exploration. This essential guide 
describes how to get to backcountry 
trailheads in the Santa Anas, the best 
trails to hike in the county’s expansive 
parklands and where to find access 
points to the coastline. Statistics, 
accurate directions and a map for 
every hike make these adventures 
stress free.

HIKING WYOMING’S 
BIGHORN MOUNTAINS
AUTHOR: Ken Keffer

INFO: Falcon Guides; 224 pp.; 
softcover; $22.95
From short scenic day trips to multi-
day backpack-
ing excursions, 
“Hiking Wyo-
ming’s Bighorn 
Mountains” 
covers dozens 
of trails through-
out the region, 
including lands 
on the Bighorn 
National Forest, 
the Cloud Peak Wilderness Area, as 
well as surrounding state and federal 
lands. Written by outdoor enthusiast 
and author, Ken Keffer, “Hiking Wyo-
ming’s Bighorn Mountains” takes new 
and veteran hikers alike through the 
beautiful alpine lakes and wilderness 
of northern Wyoming.

phers and waiting for a selection to arrive in the mail.”
Until recent years Rue traveled the country lecturing, taking 

photos and gathering material for books and articles. One trip to 
Denali National Park in 1991was especially memorable.   

“I was along the road taking pictures when a blonde woman 
with well-worn hiking boots appeared,” he said. Rue married, 
the woman, Ursula, in 1996. Uschi, as she's known, is an active 
business partner, especially helping him transition into the 
computer and digital age. So close is their partnership that he 
remarked, “we are one person in two bodies.”  

Rue made many technological transitions during his long 
career in outdoor communications. He may be best known for 
his black and white photographs, but as technology advanced, 
his work transitioned into color and eventually digital photogra-
phy. From 1988-2006 Rue exclusively shot thousands of hours 
of professional video stock footage. 

He wrote his early books and articles in longhand. Today he 
spends about four hours each morning at his computer and is 
currently working on a book on bears and a series of books for 
young readers.

Rue joined OWAA in 1966 and attended numerous confer-
ences. He received the Excellence in Craft award in 1987 and 

was inducted into the Circle of Chiefs in 1997. He's attended 
many conferences.

Although he dropped out of high school to work on the 
family farm during World War II, Rue received an honorary 
doctorate in wildlife science from Colorado State University in 
1990. 

“Colorado State told me that they awarded the honorary 
degree because I had educated more people about wildlife than 
all their professors combined,” he said.

It is easy to quantify Rue's amazing publishing success, but 
perhaps more important and certainly impossible to measure, 
is the positive impact he had on conservation in America. He 
brought nature into the living rooms of millions of Americans, 
always encouraging them to enjoy and protect wildlife and to 
travel to beautiful natural areas. He's also stimulated many 
youngsters to embark on lifelong nature hobbies and careers.

To see Rue’s work, visit www.ruewildlifephotos.com.  •

—  New Jersey native Rich Patterson has known 
Lennie Rue for 52 years. Patterson served 39 years 
as executive director of privately funded nature 
centers and sold his first freelance outdoor article in 
1971. He is an OWAA past president and member 
of the Circle of Chiefs. 

Continued from page 20

BOOKSHELF
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SPORTSMEN GROUPS HAVE RALLIED around a 
cry to resist state seizure of public lands. For once, it’s 
nice to see them united on the right side of an environ-

mental issue. But sometimes some of their actions are contradic-
tory to the cause they say they support.

Western politicians bloviate about “taking back” U.S. prop-
erty, as if they ever had it. The dozens of state land-grab bills 
they’ve hatched can’t possibly trump federal law, but that was 
never the intent. The bills are corporate-backed messaging tools, 
and Washington is listening to those messages.

Seizing land owned by all Americans is even a plank in the 
GOP platform: “Congress shall immediately pass universal leg-
islation providing a timely and orderly mechanism requiring the 
federal government to convey certain federally controlled public 
lands to the states.”

As a condition for entering the union, most Western states 
agreed to disclaim all legal right and title to unappropriated 
public lands. In exchange, the federal government gave them 
“trust lands” with which to generate revenue via sale, devel-
opment and resource extraction. Utah has sold off 4.1 million 
acres, New Mexico 4 million, Montana 800,000, Idaho 1.5 
million, Colorado 1.7 million and Arizona 1.7 million. Of the 
2.7 million acres given to Nevada only 3,000 remain.

Even on surviving state lands sportsmen don’t have that much 
access. In Colorado, you can fish and camp on all federal land 
and hunt on most. You cannot hunt, fish or camp on most state 
land because it’s predominantly reserved for extractive industry. 
In Idaho you can’t get a permit to recreate on state land unless 
you demonstrate that your activity won’t inconvenience revenue 
generation. In New Mexico you can’t camp on state land with-
out written permission from the leaseholder.

We’re making progress, but we’d make more if some of the 
sportsmen’s groups defending public land would think for them-
selves. Instead they’ve accepted the paranoid ranting of the As-
sociation of Fish and Wildlife Agencies regarding the U.S. Fish 
and Wildlife Service’s August rule to maintain control of the 
public’s 73 million acres of national wildlife refuges in Alaska. 

Necessitating the rule was Alaska’s Board of Game, which is 
vainly attempting to convert the state to a vast Stop & Shop 
for moose and caribou meat by killing off predators. On the 
Kenai National Wildlife Refuge, its authorized grizzly slaughter 
threatened the survival of the population. So the refuge had to 
close grizzly hunting. The board retaliated by escalating its war 
on predators on other refuges.

The service likes to let states manage wildlife on its refuges, 
but things got so bad in Alaska it had to act. Then director Dan 
Ashe wrote in the Huffington Post: “The Alaska Board of Game 
has unleashed a withering attack on bears and wolves that is 

wholly at odds with America’s long tradition of ethical, sports-
manlike, fair-chase hunting…. They have approved shooting of 
brown and grizzly bears over bait; shooting mother bears with 
cubs, and even the cubs themselves; targeting bears and wolves 
from planes; and killing wolves and wolf pups in their dens…. 
There comes a time when the U.S. Fish & Wildlife Service must 
stand up for the authorities and principles that underpin our 
work and say, ‘no.’”

A few days earlier Ashe asked me this: “Is it not at least 
conceivable that the Service and the National Park Service 
(which proposed a rule similar to the one in Alaska) are acting in 
response to provocation by the Alaska Board of Game? Is it not 
possible that it was politically motivated and unilateral action 
by the Alaska Board of Game that disrupted a decades-long and 
highly successful partnership in cooperative management in 
Alaska?”

 That’s foreign thinking to the House and Senate, which 
recently voted to repeal the service’s rule and allow baiting and 
aerial shooting of black bears, grizzlies and wolves, as well as 
dispatching hibernating and denning adults and young.

It’s also foreign thinking to some of the very groups leading 
the charge against state seizure of public lands in the contiguous 
states. The campaign to condemn Ashe for standing tall for pub-
lic lands and public wildlife was incited by the Association of 
Fish and Wildlife Agencies. Signing on were the Pope and Young 
Club, Quail Forever, Orion the Hunters Institute, Pheasants 
Forever, Wild Sheep Foundation, Rocky Mountain Elk Foun-
dation, Boone and Crockett Club, Ducks Unlimited, Quality 
Deer Management Association and Safari Club International, to 
mention a few.

The hypocrisy was stunning. Reflect on what these same 
groups were simultaneously coming out with: 

Pope and Young Club, Quail Forever, Orion the Hunters 
Institute, Pheasants Forever, Wild Sheep Foundation: “As sports-
men-based organizations, we are alarmed that some decision 
makers are promoting the idea that federal public lands should 
be transferred to individual states.”

Rocky Mountain Elk Foundation: “Transferring or selling 
these lands to states…may also close the door to public access 
for hunters, anglers, hikers and others.”

Boone and Crockett Club: “Federal lands are the foundation 
of the most successful conservation system in the world.”

Ducks Unlimited: “We do not believe it would be construc-
tive to…liquidate the national interest in federal land manage-
ment.”

Quality Deer Management Association, Safari Club: “(The 
presidential campaigns have) an opportunity to explain to the 
American people how you will maintain our public lands for 
future generations.”

Interesting that these and other sportsmen’s groups defending 
Alaska’s attempt to seize control of public lands had little or, in 

Public land defenders try to wake America
But some need to wake up  
themselves.
BY TED WILLIAMS  | GRAFTON, MASSACHUSETTS

Continued on page 27
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CHARACTER SKETCH

KEN KEFFER WAS DETERMINED 
to reach the other side of the Wyo-
ming prairie dog town, despite the 

zings of bullets from the other side. “They 
were not shooting to kill, but they were defi-
nitely shooting at me,” Keffer said.

It was 2001 and Keffer was a biology stu-
dent at the University of Wyoming resolute 
in administering a questionnaire to the men 
shooting his way. He wanted to hear their 
stories. 

Unfortunately, by the time Keffer reached 
the other side, the shooters were gone. It 
wouldn’t be the last time Keffer would enter 
hostile territory to talk to people about nature, 
but his perseverance would pay off. 

Keffer is now an outdoor educator, book 
author and freelance writer. In 2014, Keffer 
won a John Madson Fellowship he used to 
attend OWAA’s conference in McAllen, Texas. 
He joined the organization shortly after. He’s 
attended every subsequent conference and if 
you’ve been at one of those gatherings, you’ve 
likely seen Keffer. He’s the one with the beard. 
He’s had it as far back as high school, when 
he started growing in the sideburns.

“I trim it back with a weed whacker every 
so often, but at this point, it’s become part of 
the Ken Keffer brand, I suppose,” he said.

He once completely shaved it for Hallow-
een — something he doesn’t imagine doing again. And another 
time he trimmed it to a “respectable level,” to comply with a 
new job’s dress code. Once he felt secure in the position, he let it 
grow back.

Keffer grew up on the Wyoming prairie. His mom taught him 
to fish, and his dad taught him how to hunt. His grandparents 
on one side were ranchers and on the other side, taxidermists.

An eighth grade teacher, who became a lifelong mentor and 
friend, instilled in him a love of science and a curiosity about the 
natural world. 

Keffer graduated from the University of Wyoming with a 
bachelor’s degree in wildlife biology in 2002 and over the next 
several years, Keffer’s research took him around the globe. He 
studied black-footed ferrets in New Mexico for the Turner En-
dangered Species Fund and followed camels in Mongolia’s Gobi 
Desert for the Denver Zoological Foundation.

But it was a 2003 job as a research technician studying flying 
squirrels in a southeast Alaskan logging community that drew 
him to education and communication. The locals were sus-

picious of outsiders, but Keffer found the more he talked to 
people, the more he and the community realized how much they 
had in common.

“I learned quickly doing those field projects, whether it was 
studying flying squirrels in Alaska or recreational prairie dog 
shooting in Wyoming, that the parts that I got really excited 
about were the communications parts — talking to the people 
and figuring out where they’re coming from and what their 
interests were,” Keffer said.

He realized he didn’t want to just talk to other scientists and 
environmentalists, he wanted to talk to regular people. With his 
science background and communication skills he could act as a 
translator on important, but technical subjects. 

In 2010 he became the education director at Ohio’s Black 
Swamp Bird Observatory. That’s where he learned to write, a 
skill he didn’t know he possessed. A self-described “bird nerd,” 
Keffer penned a few magazine articles and books followed. 

Award-winning birder and field guide author Kenn Kaufman, 
Keffer’s friend and mentor, has known Keffer for more than six 
years. He said Keffer’s experiences at Black Swamp Bird Obser-

Behind the beard: Meet Ken Keffer

KATY SPENCE | MISSOULA, MONTANA

Ken Keffer heads out on the trail in 2016 while working on his first guidebook “Hiking Wyo-
ming’s Bighorn Mountains: A Guide to the Area’s Greatest Hiking Adventures.” Falcon Guides 
released the book in May. Photo: Rohy Keffer

Outdoor educator and ‘bird nerd’ shares science through stories.

26   OUTDOORS UNLIMITED | JUNE/JULY 2017



most cases, nothing to say about the felonious, 41-day armed 
occupation and trashing of the Malheur National Wildlife. 

Interesting also that the groups that did speak out on the 
occupation — like The Theodore Roosevelt Conservation 
Partnership, Trout Unlimited, National Wildlife Federation, 
Audubon and the National Wildlife Refuge Association — never 
complained about the necessary, belated and now defunct Alaska 
rule. 

• Circle of Chiefs articles are written by those who have received 

the Jade of Chiefs Award for conservation reporting and coverage. 
The Jade of Chiefs honorees are considered OWAA’s conservation 
council. The article reflects the opinion of the author. If you’d like to 
add to the discussion, please send a letter to the editor.  •

 — Ted Williams writes the monthly “Recovery” 
column for The Nature Conservancy’s online maga-
zine Cool Green Science and served as conservation 

editor for Fly Rod & Reel magazine.

Continued from page 25

vatory honed his ability to communicate 
science effectively. 

“It’s a fine art,” Kaufman said. “You 
can study and understand the science, but 

turning it around and expressing it in a 
way that anyone can understand it — 
that takes work.”

Today Keffer is best known for bring-
ing science to children. He and co-au-
thor Stacy Tornio published their new-
est book, “The Secret Lives of Animals: 
1,001 Tidbits, Oddities, and Amazing 
Facts about North America’s Coolest 
Animals,” in 2016. The 250-page book 
is filled with colorful illustrations and 
family-friendly factoids. 

Illustrator Rachel Riordan has worked 
with Keffer and Tornio on four books. 
She said Keffer is especially good with 
kids due to his exuberance — it’s like 
he’s one of them. 

“My kids adore him,” Riordan said. 
“My son calls him, ‘My friend. Is my 
friend going to be there?’”

 Keffer’s career is now a balance of 
education and writing. The Wiscon-
sin Association for Environmental 
Education named Keffer the Non-for-

mal Educator of the Year in 2015. He 
especially likes working with kids 10 to 
12 years old. 

“It’s a cool sweet spot for me because 
you can start to throw some pretty heavy 
science at them and they are really able 
to comprehend,” he said. “They can go 
beyond the basics. You are really helping 
them understand the world around in a 
way they weren’t able to before.”

Keffer, who recently moved to Des 
Moines, Iowa, also freelances for pub-
lications such as Birds & Blooms and 
Wyoming Wildlife magazine. His first 
guidebook, “Hiking Wyoming’s Bighorn 
Mountains: A Guide to the Area’s Great-
est Hiking Adventures,” was published by 
Falcon Guides in May. 

Eventually Keffer would like to write a 
book for adults. He’s often thought how 
his children’s books could easily be repur-
posed for older readers. He wouldn’t have 
to change much. Science and storytelling 
are for all ages. •

—  Katy Spence is 
a journalism graduate 
student at the University 
of Montana and former 
OWAA intern.

Ken Keffer shows a porcupine skull to a student at 
the Allegany Nature Pilgrimage in summer 2016. 
Keffer is an outdoor writer and educator.  Photo: 
Heather Ray

CHARACTER SKETCH

WE ARE …THE VOICE OF THE OUTDOORS�
“ Over the years at the annual OWAA conferences, I have met editors who gave me many 
assignments and I have learned practical, hands-on craft improvement tips in our work-
shops as well as in OWAA’s Outdoors Unlimited magazine. As a 20-plus-year member, I 
now have many colleague-friends across the country with whom I can exchange ideas and 
markets.”

 — Peter Schroeder, Seattle, Washington, OWAA member sice 1994
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THE MARINE FISH CON-
SERVATION NETWORK is 
a coalition of commercial and 

recreational fishing associations, regional 
and national conservation groups and 
aquaria and marine science organizations. 
For the last two decades we have united 
our members around a shared mission: 
conserving and revitalizing wild ocean 
fisheries. We aim to promote the long-
term health of U.S. fisheries and strength-
en the myriad of diverse small businesses 
that make up our fishing communities, 
while ensuring our oceans and those who 
rely upon them can successfully meet the 
emerging economic and environmental 
challenges of the future.

The network formed in 1993 to secure 
passage of federal fisheries legislation, 
known today as the Magnuson-Stevens 
Act. We continue that effort today, 

defending the current objectives of the 
law and advocating for positive changes 
that strengthen conservation and sci-
ence-based measures in fisheries manage-
ment, which support fishing businesses 
and coastal communities.

Healthy oceans and productive fisheries 
are critical for the future of our planet 
and provide a sustainable source of sea-
food for billions around the world. Our 
domestic fisheries support local fishing 
communities and coastal family busi-
nesses that are the backbone of America’s 
commercial and recreational fishing econ-
omy. Our nation’s strong fishing tradition 
will continue as long as we manage this 
natural resource responsibly.

The U.S. took a leadership role in 
implementing science-based fisheries 
management with the Magnuson-Stevens 
Act, and it’s working. We are making 

steady progress in restoring the health of 
U.S. fisheries due in part to Congress’ last 
two reauthorizations of the law.

The network supports improvements 
in the law that promote the long-term 
health of U.S. fisheries and oceans for the 
well-being of fishing communities and 
future generations.

You can learn more about the network 
online. Our blog, “From the Waterfront” 
(www.conservefish.org/blog) shares fish-
ing stories to demonstrate the invaluable 
role of well-managed fisheries in healthy 
ocean ecosystems and our American 
fishing tradition. You can get the latest 
news and information on our Facebook 
page or Twitter @marinefishcons. For 
more information, please visit our website 
at conservefish.org, call us at 703-842-
0680 or email our executive director Rob 
Vandermark at info@conservefish.org. •

Working for healthy oceans and fisheries
MARINE FISH CONSERVATION NETWORK

SUPPORTER SPOTLIGHT

Go anywhere with extreme terrain vehicle
ARGO

HUNTERS, ANGLERS, COMMERCIAL OPERA-
TORS and eco-adventurers of all kinds agreem wheth-
er forging through the mud, skimming over snow or 

scrambling over hard rock, extreme terrain is no obstacle in an 
ARGO vehicle.

The heart of every ARGO is, and always has been, its unique, 
amphibious transmission. Its watertight body allows it to float, 
while the tires’ treads work as propellers to push the ARGO 
forward in water. Fully amphibious, the ARGO can cross ponds, 
streams and wetlands other vehicles can’t. Ground-breaking 
innovations have made the ARGO the best-selling amphibious 
extreme terrain vehicle in the world.

The ARGO continues to be seen as the vehicle of choice 
for deep woods sportsmen, as well as professionals who work 
in wild, rugged terrain. The vehicles have proved their mettle 
from the bayous of Louisiana to the Scottish Highlands to the 
Canadian Arctic to the steppes of Russia to the shores of the 
Chesapeake Bay to the rainforests of Indonesia. 

In addition to extreme terrain capabilities, ARGO prides itself 
on its strong track record of global exporting and distribution; 
currently marketing its extensive line-up of products through a 
network of hundreds of dealers located throughout the United 
States and Canada and international distributors around the 

world, including in Europe, Russia, South America, the Middle 
East, Asia and others. This year marks the 50th anniversary of 
ARGO and to celebrate, the company is launching its new mod-
el line-up with a series of improvements and features that are set 
to continue the brand’s incredible success within the off- road 
vehicle market.

Visit www.ARGOxtv.com or, drive an ARGO at Breakout 
Day at  OWAA’s  conference in Duluth, Minnesota. •

ARGO extreme terrain vehicles travel on 
land and across water. Photo: ARGO
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DONORS
February, March and April brought 

monetary gifts from generous donors. These 
tax-deductible donations are dedicated 
to funds designed to boost OWAA efforts 
ranging from education programs to opera-
tional costs. For details about OWAA funds, 
contact OWAA headquarters at 406-728-
7434.

BODIE MCDOWELL SCHOLARSHIP 
FUND

Mike DiLorenzo

JOHN MADSON FELLOWSHIP FUND
Mike DiLorenzo

OPERATING FUND
Mike DiLorenzo
Robert Henke
Edward Moody
Tyler Stockton 

RESTRICTED ENDOWMENT
Mike DiLorenzo

NEW MEMBERS
New member listings include references 

to acronyms that relate to Skills, Subject 
Matter and Sections. A key for those acro-
nyms can be found at http://owaa.org/ou/
about-owaa-skills-subject-matter-sections/.

DR. ADAM AHLERS: Kansas State Uni-
versity, 1851 Virginia Dr., Manhattan, 
KS 66502. (H) 217-419-2090, (C) 217-
419-2090, (W) 785-532-0875, aahlers2@
ksu.edu, http://hnr.k-state.edu/people/
faculty/adam-ahlers/. Born and raised in 
northeast Nebraska. His nontraditional 
career path allowed him to work a variety 
of positions before happily settling into 
academia. While living in Nebraska, he 
worked on several farms and ranches and 
was a habitat technician and supervisor in 
two natural resources districts. He was an 
active duty paratrooper in the Army and a 
member of the Army National Guard. Af-
ter his Army service, he moved to Illinois, 
where he studied semiaquatic mammals 
with the Illinois Natural History Survey 
and the University of Illinois. Most of 

his free time is spent with his wife and 
two daughters exploring the Flint Hills 
of Kansas or hunting pheasants, grouse 
and waterfowl in the central flyway. His 
writing consists of peer-reviewed scientific 
articles relating to how wildlife respond 
to environmental change, and popular ar-
ticles for trade magazines. (Haley) Skills: 
ILOW; Subject Matter: CDFILOQRS; 
Sections: M. Approved for Active mem-
bership; sponsored by David Zumbaugh.

LILLIAN BROWNE: Catskills Un-
leashed, 302 Delaware St., Walton, 
NY 13856. (H) 607-435-9031, lillian.
browne@yahoo.com, http://www.
catskillsunleashed.com, http:// 
catskillsightings.blogspot.com. Editor 
and contributing outdoor writer of the 
Delaware County Guide, a tourism and 
travel magazine. New York State licensed 
guide and operates Catskills Unleashed, 
an outdoor guide business with a focus 
on hiking, fishing and paddling. Blogs 
at http://catskillsightings.blogspot.com 
about her outdoor adventures highlight-
ing many well-known, as well as many 
unknown outdoor attractions in the 
Catskills. Outdoor adventure writer with 
a focus on outdoor sports and farming 
for A Time and a Place, a monthly print 
magazine. Former editor and contribut-
ing writer for Catskill Country Magazine, 
a biannual tourist and travel magazine 
covering a five-county area that encom-
passes the western Catskill mountain 
region. Also served as the editor-in-chief 
of The Reporter, a weekly print and 
online newspaper, where she  introduced 
“Outdoor Life,” a section in which she 
authored most of the outdoor content 
that included hunting, fishing and 
environmental stories. Skills: ELNO-
QVW; Subject Matter: ACEGLMORST; 
Sections: CMNPRV. Approved for Active 
membership; sponsored by Lisa Dens-
more Ballard. 

JEFFREY ELL: 211 Chickahominy 
Bluffs Rd., Richmond, VA 23227. (H) 
540-529-2426, (C) 540-529-2426, (W) 
540-529-2426, (F) 540-529-2426,  
jdavidell@hotmail.com. Outdoor col-
umnist, Roanoke Star Sentinel. Previous 
credits in the Tug Hill Express, Adiron-
dack Express, Roanoke Times and the 
Roanoker Magazine. Done a number of 
radio essays for Virginia Public Radio and 
appeared before state legislature during 

hearings to legalize Sunday hunting on 
private lands here in Virginia. (Deneen) 
Skills: CW; Subject Matter: AC; Sections: 
NR. Approved for Active membership; 
sponsored by Mark S. Taylor.

AMY AND DAVID FREEMAN: P.O. 
Box 1454, Grand Marais, MN 55604. 
(C) 218-387-5051, 312-505-9973 (H) 
312-505-9973, (W) 312-505-9973,  
wildernessamy@gmail.com, wilderness 
dave@gmail.com, http://freemansexplore.
com. Dave and Amy Freeman have trav-
eled over 30,000 miles by kayak, canoe 
and dogsled through some of the world’s 
wildest places, from the Amazon to the 
Arctic. National Geographic named them 
Adventurers of the Year in 2014, and 
their images, videos and articles been used 
by a range of media oulets from the CBC, 
NBC and FOX, to the Chicago Tribune, 
National Geographic, Outside, Backpack-
er and Canoe & Kayak. The Freemans 
are writers, speakers and educators who 
use their wilderness journeys to inspire, 
educate and entertain a diverse range of 
audiences, from armchair adventurers and 
students, to business leaders and  
seasoned wilderness travelers. The  
Freemans also run the Wilderness Class-
room, an educational nonprofit organi-
zation that introduces kids to wild places 
and unique cultures. They actively engage 
thousands of elementary and middle 
school students in their expeditions using 
the Internet and live school programs. 
Skills: BCEL; Subject Matter: GJLMS; 
Sections: P. Approved for Active member-
ship; sponsored by Bill Powell.

TRACI HUMPHREY: 2216 Claflin Rd., 
Apt. 16B, Manhattan, KS 66502. (C) 
443-340-5605, tracilh25@gmail.com. 
Student in the wildlife and outdoor en-
terprise management program at Kansas 
State University, which teaches you how 
to run an outdoor recreation business 
such as a hunting resort or shooting 
range. Spends her summers volunteering 
as a program director for youth adventure 
camp at the NRA Whittington Center. 
Avid hunter and shooter, and member 
of the Kansas State Shotgun Team. First 
article was published in Junior Shooters 
magazine. She hopes to produce many 
more. Subject Matter: ABCDEFGKL. 
Approved for Student membership; spon-
sored by Adam Ahlers.
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H. J.  LEDBETTER: Bob ‘N Jay Out-
door Adventures LLC, 5140 S. Danube 
St., Centennial, CO 80015. (C) 303-
880-3945, (W) 303-880-3945,  
jayledbetter1@gmail.com, http://www 
bobnjay.com. Jay Ledbetter has been 
writing outdoor stories for years with 
Bob Baldwin. Their stories have been 
published through Amazon. Bob ‘N 
Jay Outdoor Adventures is the holding 
company for their stories, and through 
which they can be booked for speaking 
engagements. (Pamela) Skills: BL; Subject 
Matter: C; Sections: M. Approved for 
Associate membership; sponsored by 
Robert Baldwin.

DANIEL ANDRE MAJERUS: 106 Ed-
ward Scott Rd., Mountain, ON K0E1S0 
Canada. (H) 613-863-8647, dmaje-
rusids@hotmail.com. Student, North 
American School of Outdoor Writing. 
Has worked in a variety of industries and 
is now working as a unionized construc-
tion worker. Used to write corporate 
procedures and policies as a self-employed 
management consultant. Also worked as 
a bear-hunting outfitter in northern On-
tario for 13 years. Approved for Student 
membership; sponsored by Roger M. 
Brunt.

BRANDON RAPP, 13 S. Hershey Ave., 
Leola, PA 17540, brandonrapp50@gmail.
com. Aspiring freelance outdoor writ-
er with experience in hunting, fishing, 
camping and cooking wild game in the 
northeastern United States. His work can 
range from instructional and insightful 
to humorous and adventurous. Avail-
able for product reviews, interviews and 
other requests. Currently belongs to, and 
volunteers for, Backcountry Hunters and 
Anglers. Skills: CO; Subject Matter: AB-
CDEF; Sections: CMNPRV. Approved 
for Student membership; sponsored by 
Roger M. Brunt.

KELSEY ROSETH: 319 W. Redwing 
St., Duluth, MN 55803. (C) 701-238-
4853, kelsey@kelseyroseth.com, http://
kelseyroseth.com. Freelance multimedia 
journalist with about seven years of jour-
nalism experience. Freelance writer for 
Northern Wilds for the past three years. 
Also freelanced for Outdoor News. Prior 
to freelancing, worked as a news anchor 

and reporter for WDAY TV, covering a 
number of outdoor and environmental 
stories and issues, and as a reporter for 
KVRR Fox, both in Fargo, North Dako-
ta. (George Peterson) Skills: ENOQST-
VW; Subject Matter: GLMOPQRSTU; 
Sections: CMNPV. Approved for Active 
membership; sponsored by Shawn Perich.

WILLIAM SIEMANTEL: BBZ En-
terprises LLC, 28820 Oak View Ct., 
Castaic, CA 91384. (H) 661-294-0522, 
(C) 661-210-6028, (W) 661-294-0522, 
bill@thebbz.com, http://thebbz.com. 
Freshwater Fishing Hall of Fame legend-
ary angler, author, award-winning lure 
designer, tournament angler and industry 
consultant. Founder of The BBZ (Big 
Bass Zone) and host of the theBBZtv. 
Teaches others the techniques to catch 
bigger fish no matter the species. With 
easy-to-follow steps and instructions, ride 
along with Siemantel and his friends in 
a new chapter of fishing. (Lisa) Skills: 
BCDEILOQSVW; Subject Matter: 
ABKR; Sections: CMNPRV. Approved 
for Active membership; sponsored by 
Derrek Stewart.

STEPHEN VANTASSEL, Wildlife Con-
trol Consultant LLC, 367 Castle Ridge 
Dr., Lewistown, MT 59457. (C) 402-
489-1042, stephenvantassel@hotmail.
com, http://wildlifecontrol 
consultant.com/. Specializes in subjects 
related to wildlife damage management 
and human-wildlife interactions. Written 
numerous articles on these subjects for 
trade magazines such as Wildlife Control 
Technology, Pest Management Profes-
sional, Trapper Predator Caller magazine, 
Fur-Fish-Game magazine and others. 
Author of several books including “The 
Wildlife Damage Inspection Handbook” 
and “The Practical Guide to the Control 
of Feral Cats.” Western director, National 
Wildlife Control Operators Association, 
a nonprofit trade association. (Donn) 
Skills: BCIW; Subject Matter: IR; Sec-
tions: CM. Approved for Active member-
ship; sponsored by Eric Arnold.

JOHN VETTERLI: Tenkara Guides 
LLC, 2970 Oakridge Dr., Salt Lake 
City, UT 84109. (H) 801-231-1579, 
(C) 801-231-1579, (W) 801-231-
1579, johnnyv145@gmail.com, http://
www.tenkaraguides.com. Founder and 
co-owner of Tenkara Guides LLC, the 

first professional tenkara fly-fishing guide 
company in the Western Hemisphere. 
Has traveled extensively throughout 
Japan to learn tenkara from several master 
teachers. Through magazines articles, 
podcasts and television interviews and 
social media, he shares with the Western 
world what he learned as a student of the 
Japanese tenkara master Masami Saka-
kibara. Created an annual tenkara school 
in Salt Lake City called Oni Tenkara 
School. Sponsors an annual nationwide 
stream cleanup campaign called Tenka-
ra Guides LLC Pack It Out Challenge. 
Trout Reach division of his company spe-
cializes in teaching tenkara fly-fishing to 
persons with disabilities. Featured writer, 
Tenkara Angler magazine. Contributor 
for Tenkara USA. Featured author, “Ten-
kara Fly Fishing: Insights & Strategies.” 
Since 2011 has been at the forefront of 
the tenkara movement as a guide, writer, 
public speaker and teacher. (Stepha-
nie) Skills: BCIL; Subject Matter: AG; 
Sections: CMPV. Approved for Active 
membership; sponsored by Tom Sadler.

NICK WALTER: Arizona Game & 
Fish Department, 20838 N. 22nd Ln., 
Phoenix, AZ 85027. (H) 602-309-1589, 
(C) 602-309-1589, (W) 602-309-1589, 
nick.walter22@yahoo.com, http://www.
azgfd.com, https://fishazblog.com/. 
Public information officer for Arizo-
na Game & Fish Department with an 
emphasis on fishing promotions. State 
fishing report editor, columnist for Ari-
zona Wildlife Views Magazine. Creator 
and editor, FishAZblog. Contributing 
freelance writer for My Grizzly tobacco. 
Skills: CEINOQRSVW; Subject Matter: 
ABCDFGIJKLMNOPQRST; Sections: 
C. Approved for Active membership; 
sponsored by David Majure.

TAYLOR WOHLERS, 830 Long Ln., 
Hamilton, MT 59840. (C) 406-546-
2957, huntincutie@gmail.com. Junior 
high school student. Approved for Stu-
dent membership.

REINSTATED MEMBERS
Reinstated member listings include 

references to acronyms that relate to skills, 
subject matter and sections. A key for those 
acronyms can be found at http://owaa.org/
ou/about-owaa-skills-subject-matter- 
sections/.
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WAYNE BREWER: (Senior-Active) 
71 State St., Seneca Falls, NY 13148. (H) 
315-568-4255, (C) 315-759-8784, (W) 
315-568-4255, wbrewer177@yahoo.com. 
Retired director, New York State Environ-
mental Conservation Police. Adjunct col-
lege criminal justice instructor, including 
courses on environmental conservation 
law. Freelance outdoor correspondent and 
photographer. Author of the cookbook 
“Enjoying Nature’s Bounty.” Writer of the 
“Great Outdoors” column for the Auburn 
Citizen. Writes about the Finger Lakes 
in the Lake Ontario Outdoors maga-
zine and contributes to the Adirondack 
Outdoors Magazine. Past president, New 
York State Outdoor Writers Association. 
Member, Association of Great Lakes 
Outdoor Writers, NRA, B.A.S.S., New 
York Conservation Officers Association, 
FBI National Academy Association, 
Ducks Unlimited and North American 
Wildlife Enforcement Officers. Life 
member, New York State Association of 
Chiefs of Police, Northeast Conservation 
Law Enforcement Chief ’s Association and 
North American Game Warden Museum. 
(Linda) Skills: BLN; Subject Matter: AC; 
Sections: MNP.

ROBERT F. LEEMAN SR.: (Senior-Ac-
tive) 22 Alan-A-Dale Rd., Brewer, ME 
04412. (H) 207-989-7696, (W) 207-
989-7696, rleeman1@roadrunner.com. 
Outdoor columnist and photographer, 
Northwoods Sporting Journal. Freelance 
newspaper writer. Book author. Co-host, 
“Maine Outdoors” radio show, WVOM-
FM 103.9, airing Sundays 7-8 a.m. EST. 
Skills: ABLNORW; Subject Matter: 
ACIQS; Sections: NPR.

ALBERTO REY: (Active) 211 Chestnut 
St., Fredonia, NY 14063. (H) 716-679-
7002, (W) 716-673-3530, (F) 716-673-
4990, alberto@albertorey.com. Full-time 
educator for over 17 years, has written 
and illustrated many articles over that 
time. (Janeil) Skills: ACILOW; Subject 
Matter: AGLMOPQRS.

CREDENTIAL REVIEWS
The following members have successfully 

passed a review of their member credentials.

John Kruse
Carol Lynde
Ann Simpson
Mathew Soberg

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES

Supporting Group listings include ref-
erences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/
about-owaa-supporter-resources/.

24 OUTDOORS LLC, 416 Elm St., 
Ste. 2, Washington, MO 63090. Contact: 
Jonathan Martin, founder. (W) 636-
584-1571, jon@deercampmagazine.com, 
http://www.deercampmagazine.com. 
Online magazine and marketing compa-
ny. Supporter Resources: COP.

BRANSON LAKES AREA CONVEN-
TION & VISITORS BUREAU: P.O. Box 
1897, Branson, MO 65615. Contact: 
Tamra Jane Corbin, media relations 
manager. (W) 417-334-4084, tcorbin@
bransoncvb.com, http://www. 
explorebranson.com. There is adventure 
awaiting in Branson, Missouri. From 
outdoor fun to amazing live entertain-
ment, there’s no shortage of things to do 
in Branson. Fish for big bass on Table 
Rock Lake. Scream with delight on thrill 
rides at Silver Dollar City. Hike pristine 
trails at Dogwood Canyon Nature Park. 
Explore one of our fun museums. Race 
the kids in go-karts. Play a round at a 
local golf course. Indulge in some retail 
therapy with a great day of shopping in 
Branson. Relax at one of the area’s luxu-
rious spas. Enjoy a visit to a local winery. 
Fly over the Ozarks in a helicopter or 

soar over on a zip line. Whether on land, 
air or water, there’s lots of ways to enjoy 
yourself in Branson — whether you want 
to get out and be active or just take it easy 
and unwind. No matter how you love to 
vacation, Branson offers something for 
everyone. Supporter Resources: IOP.

CHEROKEE SPUR RANCH: 28597 S. 
4520 Rd., Afton, OK 74331. Contact: 
Scott Grubbs, ranch manager. (W) 918-
256-5400, sgrubbs@cherokeespur.com, 
http://cherokeespur.com. Secondary con-
tact: Greg Koch, 918-633-5125, gkoch@
cherokeespur.com. World-class upland 
hunting, European shoots and waterfowl 
hunting. Supporter Resources: C.

GULF SHORES & ORANGE BEACH 
TOURISM: 900 Commerce Loop, P.O. 
Drawer 457, Gulf Shores, AL 36547. 
Contact: Kay Maghan, public relations 
manager. (W) 251-974-4625, (F) 251-
968-6095, kmaghan@gulfshores.com, 
http://gulfshores.com. Gulf Shores & 
Orange Beach Tourism serves as the of-
ficial destination marketing organization 
for the cities of Gulf Shores and Orange 
Beach, Alabama, in addition to the unin-
corporated area of Fort Morgan, on the 
Alabama Gulf Coast. Showcased by 32 
miles of sugar-white sand beaches, these 
two small beach communities boast fan-
tastic inshore and deep sea fishing, camp-
ing, bird watching, boating, kayaking and 
other water sports, eco-tours and dolphin 
watching excursions and more. Conser-
vation and natural resources are accentu-
ated at Gulf State Park (6,000 protected 
acres) and Bon Secour National Wildlife 
Refuge (7,000 protected acres), along 
with the efforts of organizations such as 
Share the Beach (sea turtle nesting) and 
the NUISANCE Group (culinary focus 
on nuisance, invasive and underutilized 
species of plants, seafood and wild game). 
Supporter Resources: CIO.
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OWAA wants to promote members’ work

A Lab looks at its owner while sitting in a duck blind in Illinois. This photo is one of many OWAA shared on 
its Facebook page for Feature Photo Friday. Headquarters is working hard to promote and share the out-
standing work of our members through social media. If you’ve written a book or recently published an article, 
video, podcast or broadcast you want to share, email cms@owaa.org. If you captured an image you want your 
fellow members to see, email editor@owaa.org. Photo: Jeff Moore


