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ON THE COVER
By Colleen Miniuk-Sperry
“Summer’s gift, avalanche lilies, Glacier National Park” won first place 
in the flora category of this year’s Excellence in Craft photo contest. For a 
list of all the winners see pages 14-21. For photography tips from Miniuk-
Sperry see page 11. View more of her work at www.cms-photo.com.
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From the Executive Director’s Desk

One of the challenges of writing a 
column for Outdoors Unlimited 
is the lag time between writing 

it and getting it to you. I am writing 
this in April for the June/July issue. 
Makes it tough to be timely or re-
spond to events that happen between 
those months.

As OWAA’s executive director I 
feel strongly about staying in touch 
with our members and support-
ers. Hearing from you helps make 
OWAA stronger. But it is a two-way 
street. You need to hear from us.

We at headquarters work hard to 
keep you informed about the many things 
that are going on at OWAA; we use mail, 
our website OWAA.org, email, Outdoor 
Unlimited and OU Online. We also use 
social networking platforms like Facebook 
(OWAAOnline), Twitter (@OWAAonline 
and @OWAATom) and LinkedIn (Outdoor 
Writers Association of America).

At the end of March we started a new 

communications outlet called the Execu-
tive Director’s Blog. Its purpose is to share 
things about OWAA that will promote 

more interaction with OWAA’s 
members and supporters. It is 
intended to serve as a sound-
ing board, billboard and forum 
for ideas. It will be a place to 
share observations and news in 
a timelier manner. It is inten-
tionally not password protected 
so those who are interested in 
OWAA have a chance to learn 
more about us.

Your team at headquarters is 
committing more time to our social network 
platforms and is looking at ways to make 
them more informative, engaging and use-
ful. Social networks, while sometimes insip-
id and occasionally off-putting, are sources 
of good information, interesting ideas and 
opportunities to share in a community of 
thought. If you use Facebook, Twitter and 
LinkedIn please let us know so we can add 

you into the OWAA network.
Our conference in May showed us 

how outdoor communicators, the outdoor 
industry and conservation organizations 
play an essential role in the well-being of 
our country. Our outdoor recreation heritage 
lead to a vibrant outdoor recreation industry, 
an appreciation for responsible management 
of our fish, game and the places they live 
and prosper, and for conserving those places 
we go to just be outside.

As communicators we have the opportu-
nity to share that story with the American 
people. To help them see, hear, smell, taste 
and appreciate what the outdoors is about. 
We are at the nexus of content and crafts-
manship. OWAA is committed to connect-
ing both with all the tools at our disposal. 
Thank you for being a part of that work. n

— OWAA Executive Director Tom Sadler, 
tsadler@owaa.org

Staying relevant in the digital age

TOM SADLER

Thank You to Our Excellence in Craft Contest Judges!

TELEVISION/VIDEO/WEBCAST
Colleen Miniuk-Sperry*
Paul Queneau

RADIO/PODCAST
Hovey Smith*
John McCoy
Pat Wray

MAGAZINE/E-ZINE
Sam Caldwell*
Bob Kalmbach 
Ross Kalmbach

BLOG 
Tracy Watt*
Doug Leier
Paul Vang

NEWSPAPER/NEWS WEBSITE
Jim Low*
Candice Davis
Paula Del Guidice
Bill Graham
Joe Jerek
Don Kruse
Frank L. Martin III
Francis Skalicky
Joanie Straub
Ron Wilson

BOOK/E-BOOK
Mary Nickum*
Mike Furtman
Bill Hilts Jr.
Dave Zumbaugh

 
 
 
 

CHILDREN’S STORY IN A  
NEWSPAPER, MAGAZINE OR  
WEB PRODUCT
Chip Gross*

ILLUSTRATION/GRAPHIC 
Lisa (Densmore) Ballard* 
Jack Ballard
Chris Madson

PHOTOGRAPHY
Terry Brady*
Sherri Clukey
Hal Korber
Gretchen Leslie

* Indicates chief judge.
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After I won the Newspaper Section category of the Excel-
lence in Craft contests in 2010, the Outdoor Writers 
Association of America’s Board of Directors voted to no 

longer hold that contest, figuring it clearly had run its course.
Later that conference, I tossed my hat in the ring as a third vice 

president candidate and the board chose to disband that seat rather 
than risk me winning.

So when I won the second vice president seat in Alaska in 2012 
to put me in line to be OWAA’s new president, everyone 
was concerned that the Mayans clearly must be right.

In the end, the Mayans were right. But they didn’t pre-
dict the end of the world just a month after my election. 
What they predicted was change.

We’ve had plenty of positive change within OWAA 
the past few years and I sought the presidency to ensure 
these positive steps keep this fabulous organization mov-
ing forward.

I’m a lifelong newspaper guy, breaking in as an 
environmental and crime reporter before moving to my 
paper in Medford, Oregon, as an outdoors/environmental 
reporter in 1989. I’m in my 26th year without ever seek-
ing any kind of promotion.

Other than my local gym, OWAA is the only thing I belong to. 
We are the only ones who understand that fishing or hunting or ski-
ing for work is enormously fun and gratifying — but it’s still work. 
We are the only ones who understand what it takes to be one of us- 
an outdoor communicator.

My first conference was in 1993 in Portland, Oregon, during 
the heyday of this organization. In the ensuing years, I’ve seen our 
industry and organization change immensely.

 We’ve evolved from predominantly hook-and-bullet writing 
with a largely regional environmental presence to a big tent with all 
sorts of disciplines and media. I broke in writing on carbon paper 
and a manual typewriter. Now I’m writing, shooting video, tweeting 
and blogging. 

It’s fantastic.
As are many of the changes OWAA’s experienced during my 

seven years on the board and as an officer. While I’m not responsi-
ble for these changes, I ran for president because I support them and 
want to cultivate them to grow. They keep us relevant in the 21st 
century and help us adapt to changing needs of outdoor communi-
cators in this news, faster-paced world.

One of the biggest changes is the hiring of our no-longer-new 
executive director, Tom Sadler. With marketing savvy, Sadler has 
helped address some of the major needs we asked him to when we 
hired him on, of all days, April 1, 2013. Sadler reversed some of the 
membership trends that have dogged us in recent years. Last year 
we saw the first net positive change in supporters and membership 
categories since 2002.  

I want to see and help that continue. I helped Matt Miller 
lead the Strategic Plan Committee that created a living 
document to guide us by spelling out specific goals and 
concrete targets that measure our improvements and suc-
cesses. I want to see that plan stay vibrant and relevant 
for OWAA through my time.

Colleen Miniuk-Sperry has launched a Membership 
Services Committee that is working to meet the needs 
of new and long-standing members. I want to ensure 
an OWAA environment that sees her young and vibrant 
committee continue its work to help you.

Katie McKalip is now the new Supporting Group 
Liaison, bringing supporters’ voices to the board at all 
levels. This is a long-needed addition and McKalip is 

the perfect person to set the tone for how this position interacts and 
influences the board for years to come.

Thanks to our revamped membership qualifications, we’ve got 
new portals into OWAA for bloggers, media representatives and 
others. I want to see these fledgling committees and groups keep 
enough board support to see just what they can accomplish when 
they spread their wings.

One of the gripes I’ve heard for years from past presidents is that 
one year isn’t long enough, that they need more time to usher ideas 
into reality.

We don’t need longer presidential terms. We need presidents to 
help shepherd the good ideas forward, not run full-speed with a 
competing agenda.

I want my tenure on this board to mean something. I want to see 
the efforts and ideas of our talented and committed OWAA mem-
bers and supporters to continue to grow in the positive arc we all 
witnessed in McAllen, Texas.

Let’s prove the Mayans right about OWAA. We’re alive, well 
and improving every day. n

—  OWAA President Mark Freeman

President’s Message

OWAA will continue to 
grow with new leadership

MARK FREEMAN
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Craft Improvement

On assignment
Taking your kids to work

It’s summer. The kids are out of school and you still have 
stories to pitch and write. But the great thing about being an 
outdoor communicator is that you can often bring the kids to 

work. 
Both my children were only a few months old when my wife and 

I took them on their first hike. They’ve been hitting the trails with 
us ever since. We wanted to make sure our kids were exposed to 
the outdoors before they ever held a tablet or watched a television 
show, so they would always know they could have fun outside, hik-
ing, splashing and running with friends and family. Another bonus, 
is that my job has evolved into a family affair and it makes going to 
work all the more fun.

Here’s how to introduce your kids to the outdoors so that ev-
eryone is excited for the next trip. While these are specifically for 
hiking, they apply to, or can be tweaked to fit, a variety of outdoor 
pursuits.

Start ‘em young: Ergonomically designed baby carriers make 
it easy and fun to carry your infant and toddler with you wherever 
you hike. 

Let the kids lead: Follow the leader. Hike at your child’s pace 
and distance. Whatever your child takes interest in, stop and explore 
that bug, leaf or rock with them.  Getting to the destination is less 
important than making sure your kids have fun. 

Count down to the adventure: Psych the kids up with pictures, 

videos, websites and highlights of the places they will go and the 
things they will see. 

Suit up in comfort, style and the latest technology: Take this 
checklist with you shopping so you get the bases covered:
n Footwear: Until your kids are walking consistently on their 

own (birth to 3 years old), fit them with a comfortable pair of water 
resistant shoes. Make sure the three and older kids are wearing light 
weight trail shoes or boots with a sturdy sole. A Vibram sole with a 
waterproof breathable liner is preferred. Wear non-cotton, moisture 
wicking, synthetic or wool socks.
n Clothing: Dress for the weather. Wear non-cotton synthetic, 

wool and fleece clothes and dress in layers. Wear multipurpose 
clothes like pants that zip off into shorts or shirts with roll- up 
sleeves. Pack a waterproof breathable rain parka. Dress for the 
season with a fleece hat and gloves or a hat with a wide brim for 
sun protection.
n Packs: Get age and size appropriate backpacks that fit each 

hiker comfortably. 
n Trekking Poles: Get a pair of adjustable, collapsible poles 

with an ergonomically designed handle for each person — kids and 
adults.
n Fresh, clean water: You can get a hydration hose system for 

your pack or just use bottles. Disinfect wild water using high-tech 
portable treatment water systems such as a UV wand or  

BY JEFF ALT

Madison and William Alt cross a creek with some help from their mother Beth Alt while 
hiking in Shenandoah National Park. Photo by Jeff Alt. 

Jeff Alt often brings his kids, including son William, pictured, with him on hikes.  Photo 
courtesy Jeff  Alt. 

CONTINUED ON PAGE 9
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Craft Improvement

We know scoundrels exist. 
We lock our cars, we install 
security systems and we turn 

on lights to prevent them from taking our 
possessions.

We also need to protect our creative 
property — our photographs, art and articles 
— a feat that can be challenging, but espe-
cially important in the Internet age. 

Posting photos and artwork on the Inter-
net is like baiting the constantly prowling 
predators of the cyber world. Cyber thieves 
pounce upon unprotected works and use 
them as their own. This is especially true 
of photographs. Unscrupulous designers 
from all corners of the Earth are constantly 
searching for and stealing unique photos for 
their own commercial purposes. 

Although it is commonly understood that 
the artist or photographer is the holder of 
that copyright, and that the work cannot be 
legally used by another without permission, 
it is important that viewers of the work be 
reminded of that fact. Your photographs 
need a “No Trespassing” sign or a lock.

Embedding a copyright notice into a 
photo destined for display on the Internet is 
an absolute necessity and it’s easy to do. 
n First: Most modern Digital Single 

Lens Reflex, or DSLR, cameras offer an 
option to embed a copyright notice into the 
image’s metadata file at the moment the 
shutter is released and the image captured. 
This notice must be programmed into the 
camera itself by the photographer. That 
option is found in the camera’s “Menu” and 
the procedure is fairly simple. Consult your 
camera’s manual for instructions.
n Second: An additional © Copyright 

notice can, and should, be embedded into 
the image files upon downloading them into 
Photoshop or Lightroom. Photoshop users 
can select the “advanced” radio button on 
the Bridge download box and select the box 

noted as “Copyright,” click the 
“Copyright” option and then input 
a custom copyright notice such 
as: © Copyright, John J. Smith, 
2014, All Right Reserved. The 
copyright notice should also be 
included in all metadata keyword 
templates that you may create and 
attach to images.
n Third: Images destined for 

display online must be downsized 
to a computer-friendly viewing 
dimension of 72 dots per inch, or 
dpi, which is an industry stan-
dard. Larger files may be posted 
and viewed online, but the small 
72 dpi, files provide a minor bit 
of protection from copying to 
printable size files. (Be aware that 
software programs exist to inter-
polate pixels and gradually upsize 
images to high quality so sizing is 
not enough protection). 

It is important to avoid 
auto-downsizing options such 
as Photoshop’s “Save for Web 
and Devices” tool. It is easy to use, but it 
strips the metadata from the image. Bye-bye 
copyright notice. Rather, manually resize 
all images destined for online display. A 
standard online image size is 72 dpi and no 
more than 600 pixels on the long side.
n Fourth: Place an obvious © Copy-

right notice, with your name and website, 
directly upon to the image. This obvious 
copyright notice cannot be easily removed, 
but it can be cloned out by a skilled Pho-
toshop user. For that reason, it should be 
strategically placed to cover some portion 
of the image’s main subject to complicate 
cloning and discourage misuse of the image. 
It also direct viewers to your web site.

Instructions for creating a custom, 
one-click, © Copyright brush in Photo-
shop
n On the upper task bar, click> New
n In the window/box that opens, set the 

dimensions to “inches.” 
n Input a width of 6 inches and height 

of 2 inches. Size is optional.
n Set the resolution to 300 DPI.
n In the “Background Contents” win-

dow, select “Transparent” from the drop-
down menu.
n Click> OK to open the new docu-

ment window. It will appear in 6x2 inch 
dimensions.
n Select the “T” Text tool.
n Select the center option on the upper 

task bar. Center the cursor and the type your 
notice.
n To apply the © symbol; hold down 

the Alt key and type 0169 in the number 
pad.
n Type your name, studio name, URL, 

etc. after the © symbol.

BY TIM FLANIGAN

Protecting your property

CONTINUED ON PAGE 7

Placing a copyright sign over any pictures you place online makes it harder 
for people to steal your work. Photo by Tim Flanigan.

The art of copyrighting your art
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Craft Improvement

Tim Flanigan is an award 
winning, Pennsylvania- 
based freelance outdoor 
writer/photographer and 
a proud member of OWAA 
since 1996.  He and his wife 
operate Nature Exposure, a 
freelance writing/photogra-
phy business. You can view 
his work at  
www.natureexposure.com.

n Click out of the Type tool.
n Click “Edit” on the upper task bar 

and in the drop-down menu, click “Define 
brush presets.”
n In the window that opens you may 

name the brush and click “OK.”
n Your new Copyright brush is in-

stantly added to the brush panel. 
n To apply the custom brush, simply 

click on it in the brush panel and then hover 
the cursor over an open image to see the 
brush in preview. At that time, you may 

select the font style, size, color, opacity 
and placement of the brush. TIP: The brush 
is easily resized via the keyboard bracket 
keys.

The brush color can be quickly switched 
from the standard black or white by tapping 
the X key or converted to any color via the 
color picker option. Any color within the 
image may be selected by selecting the eye-
dropper tool and then clicking the eyedrop-
per onto the desired brush color such as the 
red of a cock pheasant’s eye patch.

 n Click the left mouse button to apply 
the copyright brush to your image.

If you prefer to watch a tutorial, go to 

YouTube and search “creating a copyright 
brush” or “creating a watermark in Photo-
shop.” n

All good stories need a beginning, middle and end. I know 
it sounds simple, but bear with me.

In newswriting in particular, we focus on the current 
issue or topic. We write stories about a bighorn sheep trapping, a 
fire or tips for catching that big brown trout. Putting the news out is 
important. But in our haste to cover a topic or event, we sometimes 
miss the story.

Stories are not only what hook people, but what ultimately reel 
them in. You need to convince readers at the beginning that they 
want to know how it ends. Building a little bit of drama or tension 
in your writing is one of the best ways to keep someone going. 

Don’t make anything up, of course, or create drama where there 
isn’t any. But more often than not, where there are people, there is a 
problem that must be solved. 

Find the human, and then the story: In early 2012, a press 
release came out addressing new falconry regulations. I hadn’t 
written about falconry, so called around to judge the significance 
of the changes. On one of those calls, I heard about a man living in 
the middle of the prairie outside of my town in Wyoming who hunts 
with golden eagles. I knew I needed to go hunting with him. Only a 
fraction of falconers in the country have eagle permits. 

I’d found my person, and figured the story would include color 
from the hunt, and maybe tell readers by the end if the bird caught 
anything. The longer we spent together, the more I realized his re-
lationship to the wild creature was the story. It wouldn’t be about a 
regulation change or even an interesting person, but about whether 
a man can convince a wild bird that it’s better off with him than 
without.

Outline: Back to the beginning, middle and end. When you start 
writing, know where you want to go. Figure out how you want to 
lead readers to the climax and conclusion, ensuring they will follow 
you until your last words. It will keep you true to the story you want 
to tell.

Don’t give away too much too early: Be careful with this one. 

You want people to know what the story is about, but you also want 
to keep them guessing. Present the problem your character faces 
early so readers know what is at stake. In the falconry story, I ended 
the first section as he released his bird for the first time in more than 
a year to look for a rabbit. At that point, the bird was free to go. 
Readers had to keep going to find out if the eagle returned. 

Use time elements: Whether you tell the story through seasons, 
years, months, days, hours or minutes, give readers a sense of time. 
Let them know something important is coming soon.

Vary sentence lengths: Short sentences can convey a sense of 
urgency. Mixed with longer sentences, they move readers forward 
in the same rhythm you would tell a friend a story over a drink or 
dinner. 

Only use details that move the story along: Sometimes we tend 
to over describe. We want readers to see what we saw, and in the 
process we muddle a storyline. Details are what move a story, but 
be sure to only use ones that help your chosen topic. What boots the 
falconer was wearing would be less relevant than, say, the thickness 
of the glove he wore to hold the bird. 

Use quotes and dialogue with purpose: Nothing moves a per-
son through a scene better than a quick conversation between two 
characters or a well-placed quote. Readers want to hear a person 
in his or her own words, not just the writer’s. Conversely, nothing 
stops a scene like a long, wordy, explanatory quote. As writers, we 
can often phrase an idea clearer and with more precision than our 
subject. Look for quotes, like details, that create a clearer image of 
who your subject is and what your story is about. n

Putting tension in your writing

Copyright
CONTINUED FROM PAGE 6

Christine Peterson has spent the past four years tracking 
wolves, camping with Peruvian sheepherders and catch-
ing any fish that will bite for the Casper Star-Tribune, 
Wyoming’s statewide newspaper. When she’s not chasing 
stories, she can be found running or wrangling her 2-year 
old Labrador.

BY CHRISTINE PETERSON
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Off the Record
BY PAUL QUENEAU

Chatting over beers has likely generated more business 
in the outdoor media profession than any other activity, 
indoors or out. OWAA recognized this from its inception 

and has always served up a cocktail of mingling opportunities at its 
annual conferences. 

As simple as that might be, these chances to hobnob remain a 
top reason many members return to conference year after year, stay 
involved in between and send in their annual dues.

So why leave face-to-face networking as a once-a-year event? We 
outdoor communicators often live in outdoorsy places that attract 
other media professionals doing similar work, although our paths 
might not often cross. Why not invite those folks to sit down and 
have a beer? 

With that in mind, two years ago we launched a gathering we call 
Off the Record, in Missoula, Montana. I’ve seen those that attend 
make new contacts that lead to selling articles and photos. While 
these aren’t recruitment events, its elevated awareness of OWAA in 
the town where headquarters is based and I’ve seen many of those 
who attend the monthly gatherings join OWAA.

Off the Record is now spreading to another of Montana’s outdoor 
epicenters — Bozeman — thanks to the efforts of Tom Sadler and a 
dedicated new OWAA member named Jesse Bussard. 

And it wouldn’t be hard to launch a similar event in your com-
munity.

Staging an Off the Record is simple. 
First, gather the emails of everyone you can think of working in 

outdoor media in your area. Pick the most gregarious and well-con-
nected contacts and email them about what you’re planning and for 
additional names of people to invite. Ask anyone who is particularly 
enthusiastic to help brainstorm and plan the event. It will get them 
more invested in its success and the more people that take pride in a 
good event, the better. 

Next consult the mastheads of outdoor publications produced in 
your area and local newspapers, TV and radio stations. Think about 
local authors, professional photographers and agency and nonprofit 
communications people. 

When you are ready to send out an email invite, consult the 
example we’ve provided with this story. You can fly the invite under 
the flag of OWAA while keeping it clear that it is simply a chance to 
hobnob and share war stories, not a formal recruitment event. 

It can be tough to find emails for everyone, but consult their 
websites or ask friends who might have contact info. We are lucky 
to have a university with a journalism program in town. We invited 

Nadia White, an outdoor writer who is also a professor in the 
University of Montana’s School of Journalism. She’s used Off the 
Record as a good excuse for her grad students to sit down together 
and have a beer. That inspired them to launch an OWAA student 
chapter at UM.  

Decide your desired frequency for the event, whether you’d like 
to aim for it to be a quarterly or monthly gathering, or simply a one-
time event. OWAA staff will happily provide an email list of the 
members in your area to include in your invite. 

Now consider the ideal location. It helps to choose a watering 
hole that sells beer by the pitcher, one that is somewhat quiet to al-
low for conversations, and where you can be sure you’ll have room 
to pull together some tables to accommodate your crowd. If you are 
concerned attendees might not know who to look for when they ar-
rive, OWAA headquarters can email you a PDF file for a tri-fold you 
can print out on cardstock with “Off the Record” easily identifiable 
in large print. 

Talk to the bar owner beforehand to let them know of your plans 
and to see how they might best accommodate your group. Our 
attendance has varied from only a few people to more than 40. If 
they try to rent you a separate space, make it clear it’s a free event 
and it will get them good business from the best-known and most 
respected outdoor storytellers in your area. Don’t be afraid to drop 
some names of local personalities you think will attend. It won’t 
hurt your cause if they feel it’s a high profile group with names they 
recognize. 

In Missoula we’ve found our best turnout typically comes on 
nights with a presenter. Think about having a designated speaker to 
kick the night off with a 15-30 minute talk or slideshow on a profes-

Host an outdoor media networking event in your town

Sample Off the Record email invite
You are invited to Off the Record, a one-of-a-kind gathering of 
[TOWN-NAME]’s finest outdoor writers, photographers and 
other media-creators on [DATE AND TIME], at [LOCATION 
AND ADDRESS]. 
The Outdoor Writers Association of America (OWAA), a 
national organization based in Missoula, will buy the first few 
pitchers. 
So come down, drink some beer, enjoy the good company and 
chat about our evolving field of outdoor storytelling.
And please spread the word to anyone else you think would be 
interested in attending. 

CONTINUED ON PAGE 9
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For the past 11 years, Paul 
Queneau has worked as an 
editor for Bugle magazine 
at the Rocky Mountain 
Elk Foundation in Mis-
soula, Montana. He is also 
a freelance writer and 
photographer with credits 
in Outdoor Life, Montana 
Quarterly and others. 

sional subject. Once again, it helps if that 
person is at least locally well-known and 
respected, with a good story or pertinent 
subject to tell about. It also provides a can’t-
miss hook so people won’t put off coming 
out until the next gathering. Just remember 
the venue must be quiet enough for the au-
dience to hear and keep it short with plenty 
of time for casual conversations. Hobnob-
bing is cornerstone of these events and your 
audience may begin to scatter if it stays too 
serious for too long. 

Be prepared to buy the first couple of 

pitchers and if you are willing, say it is 
compliments of the Outdoor Writers Associ-
ation of America. If the Excellence in Craft 
contests, John Madson Fellowship or Bodie 
Mcdowell Scholarship deadlines are ap-
proaching, these can be great to mention to 
get people interested in OWAA, as can the 
national conference. But be absolutely sure 
not to make it a hard-sell situation — this 
isn’t a formal recruitment event but merely 
a reason to get together and at the same 
time raise awareness about the existence of 
OWAA. People will avoid the gathering if 
they feel pressured by it. 

The most important thing is to keep it 
low-stress, informal and fun.

That’s the nuts and bolts of it. Take a few 

images of the gathering to send into OWAA 
headquarters to be shared on Facebook. 

It’s impossible to know all good that can 
come of an informal get-together until you 
try. You might leave with a new assign-
ment, story idea, or the name of a potential 
OWAA member. n

Off the Record
CONTINUED FROM PAGE 18

micro-straining filter.
Communication: Bring a smartphone so you can take lots of 

pictures and if there’s connectivity, email to family or upload to 
your  blog or Facebook page.  Carry a GPS unit to keep you located 
on the trail and for geocaching.

Bring water and food kids love:  Hand out snacks and water as 
needed on the trail. Pack their favorite snacks and bring plenty of 
water. Stop often for a drink and a snack. 

Pack fun items: Let young children fill their adventure pack 
with a bug catcher, magnifying glass, binoculars, a camera, a map 
and compass, whistle, or flashlight. Let your little adventurer take 
ownership and pack a few items of his own. 

Play games and bring a friend: Play “I Spy” as you walk along, 
create a scavenger hunt, make up rhymes, and sing songs as you 
walk. Pack along a plant and animal identification guide for your 
older child. Let your social butterfly bring a friend. Intrigue your 
computer savvy child with the high-tech hiking gadgets like GPS, 
headlamp flashlights and pedometers. Use your GPS and take your 
kids on a geocaching adventure. 

Take avantage of park activities and guided nature experi-
ences:  Utilize and enjoy the amazing services and resources of-
fered by our parks, trail and recreational system and associations. 

Don’t forget: Pediatrician recommended suntan lotion and bug 

repellent. A first aid kit. Bring a compass and map and brush up on 
how to use them. Learn how to make a shelter to keep you warm 
and dry. Keep matches and a lighter in a dry place and know how 
to make a fire to keep warm. Carry a whistle and a signal mirror in 
case you get lost. Pack a survival knife with a locking blade. Bring 
a head lamp flashlight, extra batteries, 50 feet of rope or twine, and 
always have several feet of duct tape for that unexpected repair.

Write about it: If you aren’t already out on assignment, think 
about pitching a story about your family adventure, whether it’s 
about photography, fishing, hunting or some other outdoor pursuit. 
If it involves kids in the outdoors, it might be worth your while to 
pitch your family trip or adventure to travel publications, parenting 
or family magazines. You could even pitch a story about getting out 
with kids to outdoor publications for which you regularly  
contribute. n

Jeff Alt is an award-winning author, keynote speaker and 
hiking expert. Alt is the author of “Get Your Kids Hiking,” 
“A Walk for Sunshine,” about the Appalachian Trail and 
a forthcoming book: “Four Boots One Journey” about the 
John Muir Trail. Talk to him about speaking at your next 
event at jeff@jeffalt.com. You can also visit his website: 
www.jeffalt.com.

Hiking with kids
CONTINUED FROM PAGE 5

Jobs and editorial-needs listings are updated frequently.
Don’t miss an opportunity; sign up for daily updates!

www.owaa.org/ou/category/market



10  OUTDOORS UNLIMITED June/July 2014

Craft Improvement

There are no hard rules on how to tweet, but there are cer-
tainly best practices.

Mind your characters. As journalists, we often write tight to 
keep our stories to a certain length. Harness your inner editor by 
sticking to the maximum 140-character limit. Twitter, Hootsuite and 
other services show your character-count as you type, so there’s no 
excuse for a truncated tweet. Bonus points if you stay under 120 
characters, making it easier for people to retweet you without hav-
ing to worry about rephrasing your original message.

How much time? If you want to be retweeted, then you need to 
be trendy. Share timely news. And tweet often. According to Twit-
ter, a good basic rule is three to five tweets per day. You might try 
tweeting a couple different times a day to see how your audience 
reacts, and adjust accordingly.

Share useful information. It can be provided by you or another 
resource. Add a hashtag on key words so people can search tweets 
on the same topic.

A picture speaks a 1,000 words. Pictures and video carry more 
influence than simple text or links.

Retweet others who tweet about you. You shouldn't retweet 
everyone who mentions you, but when you do it now and then you 
show personality, gratitude and transparency.

Engage other Twitter users in conversation using @replies and 
mentions. The @reply feature makes communication between users 
easy. BUT NOTE: Be careful about how you compose your tweets. 
Only start a tweet with another user’s Twitter handle if you’re in-
tending to start a direct conversation with that user. A tweet started 
with an @reply is only seen by the sender, the user mentioned, plus 

people who follow BOTH of those two people. 
Unless that’s what you wanted, simply include a period before a 

tweet that starts with a Twitter handle, and then all your followers 
and the general public (assuming your privacy controls allow so) 
can see the update in their Twitter stream.

Tell followers what to do. It doesn't matter if you're a TV show 
host or a fishing lure company. If people are following you (or even 
if they're not as they might find you from keyword searches), don't 
assume people will know to click a link or watch a video. Always 
include a verb like in this sample tweet. More #job posts in the 
Outdoor Market this week! Are you an #OWAA member? Sign-up 
for email updates!

Ride the trends, join global conversations. Relate a local, 
national or even world-wide event back to your audience. Participa-
tion in Twitter trends can help you boost your engagement.

Make your followers feel special. Try using phrases such as 
“behind-the-scenes,” “sneak-peek,” “exclusive look.” And show 
them a picture of what’s going on. Social media users love being 
part of a select crowd, and exclusivity gives them that. It also drives 
referral traffic to whatever web page you link to.

Follow, follow, follow. Following is a fantastic way to discover 
compelling content and inspire ideas for your own tweets. Follow 
accounts that are interesting to you or your business.

Not sure where to start? Twitter, Facebook, and LinkedIn and 
other social networks all work differently and what is acceptable on 
one website is not necessary cool on the other. Listen and watch.  
Sign up for Twitter and take a look around; you don’t have to start 
writing your own tweets right away. 

Social media takes time to learn and participate, so plan for it 
within your weekly schedule. n

Maximize your Twitter presence
BY ASHLEY SCHROEDER

Currently the communications manager for OWAA, Ashley 
Schroeder recently relocated to Casper, Wyoming. When 
she’s not busy overseeing OWAA’s online presence and 
communications with members, supporters and the public, 
she can be found out running and training for marathons or 
back at her computer doing freelance website and graphic 
design work. Contact her at aschroeder@owaa.org.
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Making a pretty photograph at iconic places like Delicate 
Arch in Arches National Park or Zabriskie Point in Death 

Valley National Park is easy. Hoards of photographers have already 
figured out sellable compositions in spots where Mother Nature has 
graciously painted a breathtaking palette. A shutterbug need only to 
show up in good light to these locations with the camera turned on 
and the lens cap removed to make an eye-catching image.

However, these repeatable photographs represent the same docu-
mentary "trophy" shots so many other photographers have already 
snapped. These pictures have a place in everyone's portfolio, but 
looking beyond these clichés can help you achieve more mean-
ingful, personal artistic expressions and separate your work from 
others.

Creativity stems from following a distinct creative process (how 
ironic!), where one prepares, incubates, gains illumination and 
verifies the results. Or, in photographer's speak, we acquire new 
knowledge, visualize ideas, encourage the "Aha!" moment on loca-
tion and critique the resulting images.    

1. Preparation:  Fill your brain with ideas.
In his award-winning book, “Steal Like an Artist,” Austin Kleon 

presents the premise that nothing is original. All new creations 
originate from the combination of existing ideas into fresh ones (re-
ferred to as "conceptual blending").  Furthermore, author Jack Fos-
ter suggests, “ … If ‘a new idea is nothing more or less than a new 
combination of elements,’ then it stands to reason that the person 
who knows more elements is more likely to come up with a new 
idea than a person who knows fewer old elements.”  Photographers 
need to tap into their existing knowledge and thirst for learning to 
kick off the creative process. 

First, master your camera's functions. Knowing which button to 
push when enables your artistic ideas to come to fruition. Answer-
ing foundational questions like "How do I blur the background?" 
and "How do I freeze water?" will help you develop necessary tools 
for creative use.

Simultaneously, research extensively and develop expert-level 
knowledge about subjects that fascinate you. Following your pas-
sions will motivate you to dive into deeper visual messages on these 
topics.  

Then, as Kleon recommends, start stealing. Collect inspiration 
from everywhere — other people's photographs, books, movies, etc.  
Internalize how you would apply the styles you observe to your 
own work. What do you like about what you see? What don't you 
like? How would you handle it differently with your photography?  

Once you have developed ideas, seek out different perspec-
tives to help refine your approach.  Gain input from those who you 
admire, those who are nothing like you, and those who know more 
— and less — than you do.  

2. Incubation: Visualize your photos.
Turn scattered ideas into clear mental pictures of your  

photographs prior to snapping the shutter.  Beginning with one or 
two ideas, consider what innovative insights you can convey given 
your knowledge. Repetitively ponder various "what if" scenarios 
such as "What if you approached your subject with a wide-angle 
lens?” “What if you photographed at sunrise?” “What if you photo-
graphed from an airplane?" Although tempting, do not discount any 
silly or strange ideas you identify. Instead, explore the possibilities.

Imagine yourself standing at the scene.  How would you com-
pose your image? How would you respond to changing lighting 
conditions? What equipment would you use? As you daydream, 
record in as much detail what your desired end result looks like in 
either a drawing or shot list.  Define the ideal time of day, preferred 
weather conditions, and tide levels for your photograph as  

Get creative beyond the cliche

There’s the obvious things to photograph in Acadia National Park, but if  you look 
beyond those, you might find beauty — and a more interesting photo — in things 
like bubbles and seaweed intermingling in a tide pool. Photo by Colleen Miniuk-
Sperry.

Craft Improvement

CONTINUED ON PAGE 13

BY COLLEEN MINIUK-SPERRY
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Ask an Expert

Chances are if you are an outdoor communicator you love 
to be outside. You probably are the one friends turn to 
for suggestions on where to go when getting out. Ever 

thought of recording your knowledge and writing a guidebook? 
About 20 years ago Robert Stone typed up a pamphlet to give 

to the people who always asked about the best hikes near his home 
in Red Lodge, Montana. It was so popular he decided to write up 
one for Yellowstone National Park. He now sells more than 30,000 
guidebooks a year and has covered trails in Hawaii, Montana, along 
the coast of California and in Yellowstone, Grand Teton, Yosemite 
and Sequoia National Parks. Stone shares lessons he’s learned about 
turning one of his favorite activities into a career. 

Have you always been a hiker?
I always have been, but now having worked all these year at hik-

ing, I realize how little I knew back then, especially in describing 
(routes) in detail.

How many times do you hike a trail before you feel comfort-
able including it in a guidebook?

I can frequently do it one time and by the time I’m done with it 
… I can immediately remember the trailhead and the hike. I can 
absolutely zone in and just be there.

Do you take notes on the trail?
Yes. I write on the trail.
What do you make sure to include in your trail descriptions?
The main thing is I don’t want anyone to go out there and be 

confused. I have to be very clear and precise about junctions and if 
there are things to watch for that could make for an easy mistake. 
That’s my primary concern — not to bowl people over with my 
knowledge, but to just get them on the trail to have a good time. I 
want to make the book as easy and user-friendly as possible. … I 
will add in other information if it’s pertinent or really interesting, 
but I don’t digress into too many tangents.

How do you decide which hikes to include?
At this point, the books are so comprehensive, there isn’t much 

that isn’t in there (for the area each book covers). But originally I 
thought, if there is a waterfall, I’m going to include it. People love 
waterfalls. If there’s a lake, that’s in. People love to hike to a lake. 
That’s the pay-off. 

Do you ever exclude hikes you’ve done and if so, how do you 
make that decision?

If I leave something out because it’s too difficult, it’s because 
it’s like a Billy goat trail, like it’s so brutal you have to be a crazy 
hiker or the surface is so rocky, it’s not even enjoyable. I think, if 
someone sent me out on a hike and I was bummed that this is what I 
went out and did, then I leave it out. I won’t eliminate steep hikes if 
it’s a normal trail with a lot of elevation. 

Do you ever find a trail so good you don’t want to write about 
it?

That doesn’t happen for me. … I don’t think I wreck a place. I 
don’t think my book creates a fervor on any particular trail.

What makes a goodguide book?

Accuracy. … You’ve got to be trustworthy. … You don’t want 
someone getting out there and getting lost. 

How do you rate trail difficulty?
I don’t rate things in comparison to what I can do, because when 

I am into a book, I build up leg muscles where I can keep up with 
most people. So I think about if I was coming out here with a friend 
who doesn’t hike very often, would they think it’s a moderate hike 
or a strenuous hike? I try to rate it to what the general public would 
think.

Why did you decide to go the self-publishing route?
From a business standpoint, I wanted to self-publish. I didn’t 

want someone else to tell me where to go, when to do it and how 
many pages I could write. Yet I didn’t want to do sales. I wanted 
a publishing house to distribute my books. At the time I didn’t 
understand how any of this works, or even the terminology. I self-
publish, but I have a large publishing company distribute my books, 
which is referred to in the publishing world as a distributed line of 
books. … It’s my baby yet I don’t have to do any sales. They do all 
the returns, invoices and fee collections and pay me monthly. 

How many days do you get out hiking each year?
I was at 200 trails a year for years and years. … If I fly into an 

area I get up as early as I can and hike til I drop to maximize my 
time, so on those days I do more than one trail a day. 

What do I need to think about if I want to write a guidebook?
The marketing. A lot of people can write a book, but how do you 

get it in stores? If you are going to do it yourself, it’s an expensive 
game. Printing is not inexpensive. … Also it takes dedication. A 
lot of people, if they had the freedom to go out and do what I do, 

Ask an Expert: 
Robert Stone on writing guidebooks

Robert Stone hikes in the Santa Monica Mountains.  Stone turned a love of  hiking into a 
career, writing guidebooks. Photo by Linda Stone.

CONTINUED ON PAGE 13
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Jumps

appropriate. While difficult to predict what Mother Nature will offer 
during the actual shoot, this mental practice helps you prepare a 
focused vision for your photo outing.  

3. Illumination/Inspiration:  Encourage the “Aha” moment 
on location.

After substantial preparation and incubation, instead of continu-
ing to noodle on your ideas, quiet your mind. Some shutterbugs find 
meditation helpful to enter a Zen-like "no mind" mood, but I prefer 
to hum "Flora's Secret" by Enya over and over until all thoughts 
dissipate. Forcing photographic ideas (thinking about "What would 
make a great photograph here?") is the fastest way to inhibit cre-
ativity. 

Before picking up your camera, experience first what you hear, 
see, taste, smell and touch.  Make a photo when you fall in love 
with your observations and sensations. Avoid labeling what you 
encounter and heed Minor White's advice, "One should not only 
photograph things for what they are, but also for what else they 
are."  How is the ocean like the desert? How are bubbles floating in 
seaweed like outer space? Blend two different concepts to invent 
something new.

4. Verification: Critiquing your results.
After clicking the shutter, critique of your image. What do you 

like about what you see? What don't you like about it? How can you 
convey the same message differently next time?  Evaluating your 
images results in even more ideas for you to feed into the creative 
process and future photo outings. n

Starting in 2007, Colleen Miniuk-Sperry combined her love 
of the outdoors with her passion for the communication 
arts to escape Corporate America and create an exciting 
full-time profession as an outdoor photographer and writer.  
Residing in Chandler, Arizona, she supports a variety of 
editorial and stock outlets, teaches photography workshops 
across the United States, and has authored two guidebooks.  
Learn more about her work at www.cms-photo.com.

Creative beyond the cliche
CONTINUED FROM PAGE 11

It’s easy to see the obvious scenic picture, but to set your images apart look for beauty 
everywhere like in this bullwhip kelp resting on the beach below Cape Blanco in Cape 
Blanco State Park in Oregon. Photo by Colleen Miniuk-Sperry.

they’d have a hard time disci-
plining themselves to create 
the final product. … The whole 
thing takes discipline, you have 
to think of it as a job even if 
you are doing something people 
do for pleasure. … I would start 
with laying out a book. I want 
to round it out and decide what 
the scope is going to entail and 
how I can cover most of the 
area, and how comprehensive it 
should be. I kind of create a pre-
outline before I even start work-
ing on it. Once I’m out there, 
I’m really diligent — especially 

on driving directions. I write 
those every day at the end of the 
day before I do anything else. 
If there is any “Uh, oh, was it a 
tenth of a mile to that turn-off?” 
I have to go back. 

Do you still like to hike now 
that it’s work?

I love it. There are times I 
think I can’t believe how lucky 
I am. I’ll look at the area I’m in 
and I’ll think “This is my office. 
I’m at work. Unbelievable. How 
did I get so lucky?” n

— Kelsey Dayton, Editor
kdayton@owaa.org

Guidebooks
CONTINUED FROM PAGE 12

Robert Stone takes notes while on the Gallatin Ridge between Livingston and Boze-
man, Montana. Stone always takes notes on the trail. Photo by Linda Stone.
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2014 Excellence in Craft Award Winners

TELEVISION/VIDEO/WEBCAST 
CONTEST

HUNTING/SHOOTING SPORTS
1st place: Bill Sherck, “The flush”
2nd place: David Majure, “Winter range”
3rd place: Bill Sherck, “Bird up! In Aber-
deen”

FISHING
1st place: David Majure, “The healing wa-
ters at Silver Creek”
2nd place: Grant McOmie, “Paddling for 
clamming”
3rd place: Bill Sherck, “Oh Saskatchewan!”

CONSERVATION
1st place: Ben Avechuco, “Quagga mussel 
invasion”
2nd place: Dave Carlson, “Sage advice”
3rd place: David Majure, “Protecting Grand 
Canyon’s endangered humpback chub”

GEAR/TECHNICAL
1st place: Bill Sherck, “30 Millionth!”
2nd place: Bill Sherck, “Northland impulse”
3rd place: Tom Keer, “How to tie a sur-
geon’s knot”

OUTDOOR FUN AND ADVENTURE
1st place: Lisa (Densmore) Ballard, “Pas-
sion for snow”

2nd place: Brett Prettyman, “The Utah 
bucket list”
3rd place: Dan Small, “New vision wilder-
ness”

FAMILY PARTICIPATION/YOUTH  
OUTDOOR EDUCATION
1st place: Grant McOmie, “The salmon and 
the grandkids”
2nd place: Dan Small, “New vision wilder-
ness”
3rd place: David Majure and Carol Lynde , 
“2013 Junior Jack Kamp”

Excellence in Craft 
Award Winners

2014

THANKS TO THE 2014 CONTEST SPONSORS:

National Rifle Association: Hunting or Shooting Sports category
Realtree: Family Participation/Youth Outdoor Education category

Pew Charitable Trusts: Conservation/Nature category

(ABOVE) “Pretty water lilies all in a row” by Michael Furtman won third place in the flora category of  the photo contest. 
(RIGHT) “Yellow-necked caterpillar” by Marie Majarov won second in the fauna category of  the photo contest.
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2014 Excellence in Craft Award Winners

David Schneider’s “Valley Spirit” was the second place winner in the scenic category of  the photo contest.

RADIO/PODCAST CONTEST

HUNTING/SHOOTING SPORTS
1st place: Dan Small, “Colten Bonk” Safari intern”
2nd place: John Kruse, “Field hunting 201”
3rd place: Ty Stockton, “A not unsuccessful hunt”

FISHING
1st place: John Kruse, “Columbia River salmon fishing”
2nd place: Jeff Kelm, “Lucy Millsap: Okie noodling champ”
3rd place: Ty Stockton, “A hairy problem”

CONSERVATION
1st place: Dan Small, “Operation migration”
2nd place: John Kruse, “Everything I don't know about great 
horned owls”
3rd place: Ed Kanze, “Little drummer boy”

GEAR/TECHNICAL
1st place: Ty Stockton, “Reducing recoil”
2nd place: Dan Small, “Video your valuables”
3rd place: Charlie Burchfield, “Common sense gun care”

OUTDOOR FUN AND ADVENTURE
1st place: Dan Small, “Iditarod twins”
2nd place: Charlie Burchfield, “Adventures on Hawk Mountain”
3rd place: Tom Stienstra, “Horseback riding the right way”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION
1st place: Dan Small, “Youth turkey calling champ”
2nd place: Dan Small, “Scholastic pistol program”
3rd place: Jeff Kelm, “Millisecond Molly”

MAGAZINE/E-ZINE CONTEST

HUNTING/SHOOTING SPORTS
1st place: Michael Kallok, “A careful walk in the woods”
2nd place: Larry Stone, “If guns could talk”
3rd place: Pat Wray, “A bear hunt for the ages — or aged”

FISHING
1st place: Angelo Peluso, “Feed ‘em feathers”
2nd place: Angelo Peluso, “Match the catch”
3rd place: Drew Chicone, “Spoon fed”

CONSERVATION
1st place: Michael Kallok, “The case for copper”
2nd place: Bill Vanderford, “Cumberland is Georgia’s most special 
island”
3rd place: Stephen Zakur, “The salvation of stoneflies”

HUMOR
1st place: Robert Ford, “Old dogs”
2nd place: David Brown, “Mavericks’ big wave surfing safety 
crew”
3rd place: Tom Keer, “The forbidden fruit”
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2014 Excellence in Craft Award Winners

(CLOCKWISE FROM TOP) Ken Dunwoody’s “Morning mist” 
placed third in the scenic category of  the photo contest. 

“Raven’s nest on Schoodic Peninsula, Acadia National Park” by 
Colleen Miniuk-Sperry won first place in the scenic category of  
the photo contest. 

“Raptor release -- birding at Hawk Ridge” by Michael Furtman, 
came in second in the Outdoor Fun and Adventure category of  
the photo contest.

James Smedley’s “Turtle River” won third place in the Outdoor 
Fun and Adventure category of  the photo contest.
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2014 Excellence in Craft Award Winners

 “Cowboy at Vista Verde Ranch” by Bill Vanderford won second place in the people category of  the photo contest.

(LEFT) “Running doe” by Ann and Rob Simpson placed third in the action category of  the photo 
contest.

(ABOVE)  “Landing gear down” by Mike Wintroath came in first in the fauna category of  the photo 
contest.
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2014 Excellence in Craft Award Winners

GEAR/TECHNICAL
1st place: Tom Keer, “Drop ‘em a dropper rig”
2nd place: Tom Keer, “Easy kayak anchor”
3rd place: Michael Zlotnicki, “Not a flash in the pan”

OUTDOOR FUN & ADVENTURE
1st place: Matt Soberg, “A huckleberry grouse tale”
2nd place: Aaron Teasdale, “View with a room”
3rd place: Nancy Sorrells, “New rides in King George”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION
1st place: James Smedley, “Next generation fishing”
2nd place: Tom Keer, “Class in session”
3rd place: Aaron Teasdale, “Runaway train”

NEWSPAPER/NEWS WEBSITE CONTEST

HUNTING/SHOOTING SPORTS
1st place: Kris Millgate, “A century outside”
2nd place: Tom Keer, “BVA program strives to preserve precious 
hunting heritage”
3rd place: Mark Freeman, “2 percenters”

FISHING
1st place: Bob Frye, “Fly fishing for muskies not for faint of heart”
2nd place: Brent Frazee, “Still landing the big ones”
3rd place: Tom Stienstra, “Sturgeon guarantee in Oregon”

CONSERVATION
1st place: David Hendee, “Bighorns aplenty”
2nd place: Brett Prettyman, “Monitoring their miles per talon”
3rd place: David Hendee, “Making the sky safer for cranes”

HUMOR
1st place: Bob Frye, “Not-so-smooth criminals”
2nd place: Pat Wray, “Oh, boy the bearskin rug is here”
3rd place: Marc Folco, “Everything, and more, you wanted to 
know about deer urine”

GEAR/TECHNICAL
1st place: Brett Prettyman, “Gear up and chill out”
2nd place: Brett Prettyman, “Next year’s top gear”
3rd place: Bob Frye, “Westmoreland County man develops new 
deer calling system”

OUTDOOR FUN AND ADVENTURE
1st place: Jackson Landers, “Dancing with black widow spiders”
2nd place: David Hendee, “Capturing Yellowstone”
3rd place: Mark Freeman, “Nike”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION
1st place: Brett Prettyman, “A lasting impression”
2nd place: Brent Frazee, “Holiday far from the city”
3rd place: Marc Folco, “Adventures in Maine moose hunts”

“Fire lookout fisheye” by Aaron Teasdale took home first place in the people category of  the photo contest.
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(LEFT)
“Flathead River camp” by Aaron 
Teasdale took first place in the Family 
Participation/Youth category of  the 
photo contest.

(BELOW)
“Northern pintail & mallard” by Gary 
Kramer won second place in the ac-
tion category of  the photo contest.

BLOG CONTEST

HUNTING/SHOOTING SPORTS
1st place: Robert Ford, “Old leather”
2nd place: Robert Ford, “Down in the ghetto”
3rd place: Mark Herwig, “The gun dog lifestyle”

FISHING
1st place: Stephen Zakur, “Steelhead camp”
2nd place: Bob Bramblet, “No secrets”
3rd place: David Barus, “War veterans fish Lake Erie”

CONSERVATION
1st place: Matt Miller, “Saved by chance: The incred-
ibly strange story of the Pere David's deer”
2nd place: Matt Miller, “Lose the memory, lose the 
fish”
3rd place: Candice Gaukel Andrews, “Soundscape 
ecology: A real conservation tool or exercise in nos-
talgia?”

HUMOR
1st place: Marty Basch, “Dewing it on the slopes”
2nd place: Stephen Zakur, “The fishing was hell”
3rd place: Robert Ford, “The Easter Bunny and 
beagles”

GEAR/TECHNICAL
1st place: Marty Basch, “Camp cooking”
2nd place: Thomas Keer, “Steer with a homemade 
drogue”

          3rd place: Robert Ford, “Stuff”

OUTDOOR FUN AND ADVENTURE
1st place: Aaron Teasdale, “Fathers and friendlies”
2nd place: Aaron Teasdale, “Maasailand manifest”
3rd place: Colleen Miniuk-Sperry, “The constancy of change:  See-
ing with fresh eyes”

FAMILY PARTICIPATION/YOUTH OUTDOOR EDUCATION
1st place: Steve Zakur, “The second to last summer”
2nd place: James Smedley, “Tackling the turtle”
3rd place: David Barus, “Fearless fishing kids defy rain”

2014 Excellence in Craft Award Winners
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2014 Excellence in Craft Award Winners

COLUMN CONTEST

OVERALL
1st place: Marc Folco, “Honoring Sadie one last time; Explaining 
the hunter’s psyche; Nothing boring about life in a treestand”
2nd place: Emily Stone, “The smell of rain; mosquitoes; inhale 
beauty, exhale gratitude”
3rd place: Pat Wray, “Not Learning from Newtown leads to another 
tragedy; Be careful what you say, especially about cats; Not all 
hunters speak the same language”

BOOK/E-BOOK GENERAL AUDIENCE CONTEST

OVERALL 
1st place: Hank Shaw, “Duck, Duck, Goose: Recipes and Tech-
niques for Cooking Ducks and Geese, both Wild and Domesticated”
2nd place: Thomas R. Pero, “A Passion for Grouse”
3rd place: Leonard Lee Rue III, “Whitetail Savvy”

CHILDREN'S STORY IN A NEWSPAPER, MAGAZINE, 
OR WEB PRODUCT CONTEST

OVERALL
1st place: Michael Furtman, “The scoop on bills”
2nd place: Michael Furtman, “The eyes have it”
3rd place: David Barus, “Sunshine kids find fishing fun at teach-
me-to-fish”

“Rainbow bliss” by Mike Wintroath placed third in the fauna category of  the photo contest.

“Fighting pheasants” by Gary Kramer won first in the action category of  the photo contest.

ILLUSTRATION/GRAPHIC CONTEST

OVERALL
1st place: Sam Caldwell, “Big surf, big sky, big fish on”
2nd place: Sam Caldwell, “Deep red structure”
3rd place: Bruce Cochran, “Marsh madness: ‘Face it, Chuck…’”

“Shooting at flushing bobwhite quail” by Gary Kramer came in third in the people category 
of  the photo contest.

“Milkweed and caterpillar” by Larry Stone won second place in the flora category of  the 
photo contest.
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2014 Excellence in Craft Award Winners

PHOTOGRAPHY CONTEST

ACTION
1st place: Gary Kramer, “Fighting pheasants”
2nd place: Gary Kramer, “Northern pintail & mallard”
3rd place: Ann and Rob Simpson, “Running doe”

PEOPLE
1st place: Aaron Teasdale, “Fire lookout fisheye”
2nd place: Bill Vanderford, “Cowboy at Vista Verde Ranch”
3rd place: Gary Kramer, “Shooting at flushing bobwhite quail”

SCENIC
1st place: Colleen Miniuk-Sperry, “Raven's nest on Schoodic Pen-
insula, Acadia National Park”
2nd place: David Schneider, “Valley spirit”
3rd place: Ken Dunwoody, “Morning mist”

FLORA
1st place: Colleen Miniuk-Sperry, “Summer's gift, avalanche lilies, 
Glacier National Park”
2nd place: Larry Stone, “Milkweed and caterpillar”
3rd place: Michael Furtman, “Pretty white water lillies all in a row”

FAUNA
1st place: Mike Wintroath, “Landing gear down”
2nd place: Marie Majarov, “Yellow-necked caterpillar”
3rd place: Mike Wintroath, “Rainbow bliss”

OUTDOOR FUN AND ADVENTURE
1st place: James Smedley, “Kayaking Superior”
2nd place: Michael Furtman, “Raptor release -- birding at Hawk 
Ridge”
3rd place: James Smedley, “Turtle River”

FAMILY PARTICIPATION/YOUTH
1st place: Aaron Teasdale, “Flathead River camp”
2nd place: Aaron Teasdale, “Triple roots”
3rd place: James Smedley, “Perch fishing”

“Kayaking Superior” by James Smedley won first in the Outdoor 
Fun & Adventure category in the photo contest.

“Triple roots” by  Aaron Teasdale took second place in the Family Participation/Youth category of  the photo contest

“Perch fishing” by James Smedley was the third place winner in the Family Participation/
Youth category of  the photo contest.
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2014 Election Results

When I left the 
OWAA an-
nual conference in 

2006, my bags were fuller than 
when I arrived in Lake Charles, 
Louisiana.

One of the additions was 
more valuable than the others, 
though it took up little space.

It was a single page from a 
yellow notepad, and it included 
the email addresses of everyone 
who had attended the Newspa-
per Section business meeting. 

Within a couple of days I 

used the list to create what, 
back in those days, we called a 
listserve. Basically, it was a way 
for us to communicate electroni-
cally as a group.

The group was active for 
several years, and provided a 
convenient way for us to ask 
questions and share ideas.

A couple of years ago we 
launched something similar, 
but this time we did it through 
Facebook and we didn't limit it 
to just newspaper folks. We call 
it the Outdoor Communicator 

Roundtable, and thanks to the 
efforts of the Marketing Com-
mittee we're making a push to 
beef it up. As I write this we're 
up to 69 members. We'd like 
more.

Although there has been 
some talk about opening the 
group up to non-OWAA mem-
bers we're keeping it a mem-
bers-only group for now. 

Again, it's a forum for 
conversations serious and 
casual, related to what we do in 
this profession. For example, 

I recently used the group to 
announce my transition from 
the newspaper world to public 
relations.

If you're a Facebook member 
and a member of OWAA, we'd 
love to have you. Please drop 
me an email at fishtay@gmail.
com — or, better yet —  mes-
sage me on Facebook and I will 
invite you to the group.

And, no, there isn't a secret 
handshake. 

Yet. n
— Mark Taylor

Join OWAA Facebook group for communicators

OWAA elects three new board members, 
approves ballot measures

SAM CALDWELL

In the May 2014 elections, OWAA members elected 
three members to the board of directors: Phil Bloom 
(Indiana), Sam Caldwell (Texas) and Kris Millgate 

(Idaho).
All three members will take their board seats on May 25 

in conjunction with the 2014 OWAA annual conference in 
McAllen, Texas.

Bloom is a past OWAA president 
(2008-09), secretary and board mem-
ber. He is the communications director 
for the Indiana Department of Natural 
Resources and previously worked 33 
years in the newspaper business. He 
was an award-winning outdoors editor 
for 16 years at the Fort Wayne Journal 
Gazette, which twice was named 
OWAA Newspaper Outdoor Page 
Award Best Outdoors Page during his 
tenure. He received one of OWAA’s 
highest honors in 2013 — the J. Ham-
mond Brown Award “for devoted past 
service to the organization.”

Caldwell is primarily an outdoor 
artist. But, in order to fund his art, 
hunting and fishing habits, he has 
been a writer, photographer and editor 
for some 35 years. He studied at the 
University of Houston, worked at the 

Houston Chronicle as an illustrator and writer, and has 
had his own business, Wildlife Graphics, for 32 years. He 
was named Texas State Artist for 2004, and Texas Ducks 
Unlimited Artist for 2010-2011.

The quiet cast of a fly line cures 
writer’s block for outdoor journal-
ist Millgate. Many of her multi-
media production ideas come from 
the time she spends in her Idaho 
base camp. 

Millgate recognized the mesh-
ing of the mediums in 2006 and 
made the bold move to multi-
media as a freelancer with her 
production company Tight Line 
Media. 

She produces outdoor news 
content for TV, newspapers, magazines and Web. She also 
produces a handful of award-winning films annually. 

Millgate’s 18 years of experience and several cross-
country moves prove she’ll go anywhere for a good story. 

In addition to electing new board members, OWAA 
members also voted to amend the Code of Ethics to 
include the organization’s stance against “patch writing.”  
Members also approved a revision to the bylaws endorsed 
by the Board. The revised bylaws can be viewed at http://
owaa.org/members-area/bylaws/. n

PHIL BLOOM 
KRIS MILLGATE



www.owaa.org/ou  OUTDOORS UNLIMITED  23

In Memory

Longtime OWAA member George 
Laycock died March 31. He was 
92.

Laycock was known as a prolific writer 
who published more than 50 books and 
hundreds of magazine articles in publica-
tions such as Better Homes 
and Gardens, Field & Stream, 
Outdoor Life and Popular 
Science. He also was a field 
editor for Audubon magazine.

He joined OWAA in 1951 
and received a Jade of Chiefs 
award in 1970 and the Excel-
lence in Craft Award in 1983. 
He continued to support 
OWAA through the years with 
generous donations and his 
time.

“He was truly a pioneer 
in OWAA,” said Michael 
Frome, a fellow Chief.

In the golden era of outdoor writing in 
the 1950s, 60s, 70s and 80s, Laycock wrote 
a few “me and Joe” hunting and fishing 
stories, but focused on conservation writing, 
said Steve Maslowski, whose father Karl 
Maslowski was a fellow Chief and close 
friend to Laycock. 

Laycock was one of earliest and most 
influential critics of strip mining and his 
writing caused changes in legislation to 
better regulate the practice, Maslowski said. 
He castigated bad environmental practices, 
but also championed good ones, such as the 
expansion of the National Wildlife Refuge 
system.  

He was a quiet man, whose writing spoke 
for itself.

“George earned his keep by what he did, 
not how he showcased,” Maslowski said.

He was also a man of principles, and 
never exaggerated or lied, in conversation 
or in his writing.

“George’s principles served him — and 
the nation — well, but presented a fright-
eningly high bar for the likes of me,” 
Maslowski said.

Yet Laycock was there to encourage and 
mentor Maslowski and the next generation 
of outdoor writers. What Maslowski learned 
from Laycock can still be applied to  

journalism today.
“George was driven to write, and 

in writing was driven to point out the 
truth, wherever it lay,” Maslowski 
said. “It’s a model for the ages.”

As the oldest Chief, Laycock was 
still among the most 
active, said Joel Vance, 
a fellow Jade of Chiefs 
recipient. Laycock 
always stepped up to 
help with the selection of 
a new Chief, or pitch in 
wherever he was needed, 
Vance said.

Laycock’s work for 
Audubon stretched 
decades and his books 
were varied.

“He was a true giant 
of conservation and na-
ture writing,” Vance said.

Ted Williams worked with Lay-
cock at Audubon. 

“Even at that organization, his 
love and advocacy for wildlife was 
legend,” Williams said. “When 
almost all his contemporaries had 
burned out as writers and fallen 
silent, George was cranking out great 
copy.”

Laycock often favored advocating for 
creatures like snakes, skunks, coyotes, bats 
and other wildlife unloved and unappreciat-
ed by the public. He also kept up on wildlife 
issues up until near his death, sending so 
many story ideas Williams had to pass about 
95 percent on to other writers.

Rich Patterson, another Jade of Chiefs 
recipient, didn’t know Laycock well, but 
remembers reading his books and articles in 
college.

“He was a legend,” Patterson said.
Chris Madson, also a Chief, met Lay-

cock at a meeting. Madson stole a day to 
visit the Gettysburg battlefield and when he 
mentioned it to Laycock the two talked into 
the night about the time period, the battle 
and the sacrifices of the soldiers.

“His deep knowledge of the subject, his 
imagination and enthusiasm were compel-
ling,” Madson said. “He brought those ele-

ments to everything he wrote and presented 
them in a style that was simple, accurate 
and graceful.”

Laycock was a modest man and great 
listener, Madson said.

He was a true “gentle man,” quiet, yet 
confident, said George Harrison, a fellow 
Chief.

Laycock was a “hybrid,” a dedicated bird 
watcher who also loved to hunt and fish. 
He was a writer, and also a photographer, 
Harrison said.

“I believe that George Laycock was one 
of OWAA’s best,” he said.

Laycock, a World War II veteran, died in 
his hometown of Cincinnati. He had three 
children, five grandchildren and six great-
grandchildren.

For more on Laycock read the OWAA 
Legends piece written by Parker Bauer 
at http://owaa.org/owaa-legends/george-
laycock/. n

Remembering legend George Laycock

 George Laycock holds a lake trout he caught in the Canadian Arctic 
in 1975. Laycock, who died in March, was a legend in OWAA joining in 
1951. Photo by Karl Maslowski. 

GEORGE LAYCOCK
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New Members

Born and raised on Long Island, New York, Chris Paparo has been exploring the wilds of the island for over 30 
years. As a wildlife photographer, writer and lecturer, he enjoys bringing public awareness to the wildlife that calls 
the island home. His passion for coastal ecology, fishing and the outdoors led him to obtain a degree in marine 
science from Southampton College of Long Island University. He manages the Marine Sciences Center at Stony 
Brook University. In addition to freelance writing for several fishing and wildlife related publications, Paparo writes 
the monthly Naturalist’s Logbook column for the New York and New Jersey edition of On The Water magazine. 
Although his work tends to focus on marine life, everything in the natural world is fair game. Paparo is a licensed 
general class falconer, currently flying a female red-tailed hawk named Emmy. To follow Paparo’s adventures, follow 
him on Facebook and Twitter at Fish Guy Photos or by visiting his website at www.fishguyphotos.com.

Erin Merrill is a born and raised Mainer who got her first taste of hunting when she was 20 and rattled in a buck 
during deer season. After being interviewed by a fellow outdoor writer about being a 20-something woman getting 
into hunting, she decided to launch her website, www.andastrongcupofcoffee.com, and focus on writing about the 
challenges outdoor women face, her adventures learning the do’s and dont’s of hunting white-tailed deer, black bear, 
moose and turkey and issues that impact Maine and its hunting heritage. Merrill also writes for Northwoods Sporting 
Journal and Wide Open Spaces. She is on the board of Friends of Becoming an Outdoors-Woman in Maine, which 
aims to get more women out of their comfort zone and trying new outdoor activities. She is active on Twitter and 
Google+ and is thrilled to join the OWAA community. 

Bob Bramblet is the founder and a past president of the Southwest Florida Kayak Angler’s Association. Visit its web-
site at www.swfkaa.com. Bramblet writes kayak fishing articles and reviews for several online resources and kayak 
fishing magazines such as Florida Sportsman magazine, YakAngler, KFC Tournament Trail Magazine and Kayak 
Angler Magazine. He can usually be found fishing his home-waters of Estero Bay or Pine Island Sound in Florida, 
where he has been fishing for over 20 years. Bramblet is a member of the Hobie Fishing Team, and is on the pro staff 
of Estero River Outfitters, Bending Branches and Columbia Sportswear.

A proud native of Charlottesville, Virginia, Matthew Copeland served a six year corporate sentence in Major Metro 
USA before finding his way home to Wyoming. He met, married and made a son with his wife in that open country 
and it’s got its claws in him. He worked for many years in outdoor education at The National Outdoor Leadership 
School and now spends most of his days fighting for the places we hunt, fish and recreate as an organizer for the 
National Wildlife Federation. Copeland co-produces StalkingTheSeam.com, a critically acclaimed digital outlet 
exploring the balance between parenting, happy home lives and passionate outdoor pursuits. His writing has appeared 
in Gray’s Sporting Journal, the Drake magazine, the Casper Star-Tribune and elsewhere. He’s a curious writer with 
eclectic interests who’s tackled a diverse collection of topics over the years, including the recurring themes of hunting, 
fishing and kids in nature.

WELCOME TO OWAA
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New  Members

Terry R. Thomas is a naturalist with a masters’s degree in wildlife management from Montana State University. He 
has worked for Idaho Department of Fish and Game for 27 years as a conservation officer, wildlife biologist, habitat 
biologist and habitat manager. When he is not working he is exploring the backcountry of Idaho and traveling to na-
tional parks and other points of interest. Thomas writes a weekly nature column for the Idaho Falls Post Register and 
recently published a book, “The Best of Nature,” with over 100 of his most popular columns from the past 17 years. 
He is a board member of Friends of Camas National Wildlife Refuge. He recently started a website,  
www.nature-track.com intended to become premier site on nature. He and his wife Cathy love to travel, photograph, 
hike, canoe, garden, hunt and fish.

Brad Smith has been an avid outdoorsman all of his life. As a child, he fished on the banks of the Eel and Tippe-
canoe rivers in Northern Indiana chasing muskies and other game fish all over the Midwest. During the winter, he 
spends every possible moment in a tree stand. Come spring, he is in the woods listening for far off gobbles. His 
passion for hunting and fishing has led him to a life of being a lure designer, tournament angler, and an active writer 
providing content for several outdoor publications and various websites such as Midwest Outdoors magazine, Wide 
Open Spaces, Angler and Hunter, Average Outdoorsman and The Outdoor Shopper. Smith is also pretty handy in the 
kitchen. He specializes in quick and easy wild game recipes that would make even the pickiest of eaters go back for 
seconds. These days Smith still spends every moment he can lost in the woods or somewhere on the water writing 
about his adventures and sharing his experiences on his blog StreamtoPond.com. 

Communications specialist Ryan Roberts serves at the communications coordinator for the National Fish Habitat 
Partnership. He is employed by the Association of Fish & Wildlife Agencies in Washington, D.C. as a liaison for sev-
eral committees and work groups related to fisheries and ocean policy as well as angler and boating participation. Born 
in Pennsylvania, Roberts is an avid fly-fisherman and grew up near some of the best eastern U.S. waters, including 
Spruce Creek and the Little Juniata River. Roberts helped launch the “10 Waters to Watch” campaign that highlights 
restoration projects implemented through the National Fish Habitat Partnership. Roberts also developed social media 
platforms for the partnership and manages day-to-day communications for the vast network of growing partnerships. 
Because of his communication efforts, partnership projects have been featured in several magazines and newspapers, 
both locally and across the country. 

Stephanie M. Salinas was born and raised in Laredo, Texas, and moved to the Texas Hill Country in the fall of 2011 
to finish her bachelor’s degree in journalism at Texas State University- San Marcos. In the summer of 2012, she began 
interning with the news and information branch of the Texas Parks and Wildlife Department. After graduating in 
August 2013, she was hired full-time at the department. Her writing has been featured in several issues of Texas Parks 
& Wildlife Magazine. She also writes news releases and news briefs regularly and helps manage the department’s 
Facebook and Twitter pages. In her spare time, Salinas can be often found trying new activities and visiting new parks 
with her family and her 5-year-old Jack Russell terrier mix, Norma Jean. Her long-term goal is to visit every park in 
the state.

Matt Smythe decided that hunting and gathering for his family’s table would be a far better way to make a living 
than grinding out a nine-to-five. An upstate New York native, avid bowhunter and fly-fisherman, Smythe now splits 
his time between freelance writing (marketing and editorial), spending time in the woods and on the water with his 
three kids, and writing his blog, fishingpoet.com. Additionally, Smythe is the writer/co-producer of the film “A Delib-
erate Life,” which toured with the International Fly Fishing Film Festival in 2013. Smythe believes that the conserva-
tion of our woods, water and wildlife helps us pay much closer attention to the larger natural world that surrounds the 
places we find them — the wild places that he knows his kids will explore, both locally and beyond.
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Bookshelf

Land of the Bear: Siberian Campfires
By Denny Geurink, Strategic Book Publishing, www.dgoa.

com/, paperback, 276 pp., 60 photographs, eight illustrations; $18.
What’s the wildest, most outrageous 

type of adventure you can imagine? Can 
you top “road hunting” from a Russian 
army tank in Siberia? How about stalk-
ing red stag with the KGB on a Soviet 
naval base just a few miles from where 
Gorbachev was placed under house 
arrest during the 1991 coup attempt in 
the Soviet Union? Denny Geurink first 
traveled to the Soviet Union in 1991 
and has since spent 23 years traveling 
around Siberia chasing bears, moose, 
wolves and other game. His book re-
lives the adventures of that first trip.

Do It yourself Bonefishing
By Rod Hamilton with Kirk Deeter, The Derrydale Press; hard-

cover, 320 pp.; $29.95.
“Do It Yourself Bonefishing” is the au-

thoritative guide written for DIY anglers 
targeting bonefish on the fly. Divided into 
easy-to-reference sections, this book will 
help you tackle the why, where, and how 
of self-guided bonefishing. Informed by 
20 years of experience on the flats, Rod 
Hamilton and Kirk Deeter describe the 
allure of matching wits with one of fly-
fishing’s most elusive targets and discuss 
the reasons why more and more fly-fisher-
men are seeking the challenge of catching 
bonefish without the aid of a guide. “Do 
It Yourself Bonefishing” is packed with 
useful tips to help all levels of fly-fishermen locate and catch more 
of one of the world’s premier gamefish. 

Central Florida Thoroughbreds: A History of Horses in 
the Heart of Florida

By Charlene R. Johnson, Globe Pe-
quot Press, paperback, 176 pp., more than 
75 images; $14.44.

Back in the 1940s, when Florida was 
the “Wild West” of the East, a few hearty 
souls dared to think they might compete 
with the finest, blue-blooded racehorses. 
Florida was the cracker cowboy state, 
and cowponies were expected. But the 
scoffers failed to realize what the wealth 
of limestone, the power of warm sunshine 

year round and the cold, crystalline freshwater springs that are the 
gems of central Florida would mean to the raising of healthy, com-
petitive animals. When the first thoroughbreds produced in Florida, 
admittedly small and scrappy, began to “outrun their pedigrees,” the 
nation of thoroughbred breeders had to take notice. 

Adirondack: Life and Wildlife in the Wild, Wild East
By Edward Kanze, Excelsior Editions, an imprint of State 

University of New York Press, www.sunypress.edu; paperback, 
212 pp., 30 black and white photographs; 
$19.95.

Born just north of New York City, 
Edward Kanze traveled as far as the wilds 
of Australia and New Zealand, working as 
a naturalist, park ranger, and nature writer, 
before finally settling in New York’s 
Adirondacks for the riskiest of all life’s 
adventures:  Marriage and children. “Ad-
irondack” tells the story of how he and his 
wife Debbie bought a tumbledown house, 
rescued it from ruin, started a family and 
planted themselves deep in Adirondack 
soil. Along the way, he brings the unique 
history of this area to life by sharing stories of his ancestors, who 
have lived in the area for generations, and by offering captivating 
descriptions of the world around him. A keen observer, Kanze will 
charm readers with his tales of bears, birds and fluorescent mice.

Grizzlies on my Mind: Essays of Adventure, Love and 
Heartache from Yellowstone Country

By Michael W. Leach, West Winds 
Press; paperback, 282 pp.; $14.33.

What is it about Yellowstone National 
Park that draws millions of visitors from 
all over the world? Michael Leach ex-
plains it in his book of essays, "Grizzlies 
on My Mind." Leach is a Yellowstone 
insider with unmatched passion for this na-
tion's first national park. At the age of 22, 
Leach's dream of becoming a Yellowstone 
ranger came true. It wasn't long before he'd 
earned the nickname "Rev" for his power-
ful Yellowstone "sermons."  In "Grizzlies 
on My Mind," Leach shares his love for 
Yellowstone — its landscapes and wildlife, especially its iconic 
bison and grizzlies — as he tells tales that will delight anyone 
interested in the national park system, wildlife and wild landscapes, 
rivers and adventure.

 

BOOKSHELF
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Fifty Years of Deer-Stand 
Reflections, a Memoir of a Michigan 
Master Deer-Hunter

By Joe Lunkas, Strategic Books Pub-
lishing and Rites Agency, http://sbpra.com/
JoeLunkas; soft 
cover, 154 pp.; 
$14.50.

Joe Lunkas is a 
master at his game. 
“Fifty Years of 
Deer-Stand Reflec-
tions, a Memoir of 
a Michigan Master 
Deer Hunter,” is the 
culmination of the 
author’s extraordi-
nary experiences 
through the years hunting deer. His insight-
ful stories strongly convey the lessons 
learned from his time spent on outdoor 
journeys in the deer woods. The healing and 
rejuvenating solitude, his thought-provok-
ing remembrances, and the pure personal 
enjoyment experienced in the deer-stand 
can be rejoiced as sources of inspiration, 
satisfaction and success. The book will ig-
nite the flame in the hearts of hunters, both 
newcomers and veterans of the sport, infus-
ing a deep appreciation, respect and love for 
nature that is coalesced in hunting. 

Fifty Years of Gathering, Fishing 
and Unusual Animal Encounters: 
Lessons Learned of a Michigan 
Outdoorsman

By Joe Lunkas, Strategic Books 
Publishing and Rites Agency, http://sbpra.
com/JoeLunkas; 
paperback, 238 
pp.; $16.50.

What would you 
give to pick the 
brain of someone 
who has more than 
50 years of experi-
ence as an out-
doorsman? What 
tantalizing and  
insightful  

information could you gain? The great 
outdoors comes alive in the second book of 
the “Fifty Years” trilogy by veteran hunter 
and outdoorsman Joe Lunkas. “Fifty Years 
of Gathering, Fishing, and Unusual Animal 
Encounters: Lessons Learned of a Michigan 
Outdoorsman” represents only part of the 
culmination of author Lunkas’ fascinating 
experiences over the past half century. This 
book will appeal to everyone who loves na-
ture and the outdoors, including those who 
don’t hunt. The author encourages readers 
to evaluate and think about his messages 
and lessons learned, while considering his 
books to be their “silent outdoor compan-
ions.” 

Day Hikes Around Big Sur (Second 
Edition)

By Robert Stone, Day Hike Books Inc.; 
paperback, 304 pp., 
132 maps; $18.95. 

This revised and 
updated edition 
of “Day Hikes 
Around Big Sur” 
includes 99 day 
hikes along the 
California Cen-
tral Coast and the 
interior mountains. 
Hikes, which take 
from one hour to 
all day, range from easy beach strolls to 
strenuous mountain climbs with panoramic 
vistas. The diverse terrain is a hiker’s 
paradise with a well-designed trail system 
of more than 300 miles. Statistics, accurate 
driving and hiking directions, and numerous 
maps make these hiking adventures stress 
free. Dog admission information is includ-
ed. Most trails can be accessed from Carmel 
Valley Road or Highway 1. Robert Stone 
has been writer, photographer, and publisher 
of Day Hike Books since 1991. 

Day Hikes in Grand Teton National 
Park (Fifth Edition)

By Robert Stone, Day Hike Books Inc.; 
paperback, 272 pp., 106 maps; $14.95.

Now in its 5th edition, “Day Hikes 

In Grand Teton 
National Park” 
includes a thorough 
selection of 89 day 
hikes throughout 
this national park 
and around the 
town of Jackson, 
Wyoming. The 
hikes include easy-
to-follow directions 
and are organized 
by region, making 
the area accessible for everyone. The book 
offers hikes near the trailhead or ones that 
take you up thousands of feet in elevation 
through canyons that lead up to fantastic 
vantage points. The hikes range from well-
known destinations (like Jenny Lake and 
Jackson Lake) to quiet, backcountry trails.

The complete book of Saltwater 
Fishing, Revised and Updated

By Milt Rosko, Burford Books, www.
burfordbooks.com; paperback, 352 pp.; 
$19.95.

Here in a single 
volume is every-
thing the saltwa-
ter angler needs 
to know, from a 
long-time saltwa-
ter authority. Milt 
Rosko covers the 
tackle you’ll need 
and how to use 
it, what baits and 
lures to select for 
different species, 
the 50 most sought-after saltwater gamefish 
and much more, including June Rosko’s fa-
vorite recipes for preparing the catch, notes 
on introducing kids to the world of saltwater 
fishing, and thoughts on important conser-
vation issues that affect everyone who fishes 
the salt. This edition is revised and updated 
from the original 2001 publication,  incor-
porating current trends in tackle, technique, 
and conservation. 

BOOKSHELF

CONTINUED ON PAGE 28
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Fishing the Great Lakes of New  
York: A guide to Lakes Erie and 
Ontarios, their tributaries and the 
Thousand Islands

By Spider Rybaak, Burford Books, 
www. 
burfordbooks.com; 
paperback, 224 
pp.; $16.95.

Lakes Erie and 
Ontario, their 
tributaries, and the 
Thousand Islands 
region of the St. 
Lawrence River 
create the magical 
flow of New York’s 

north shore and the greatest freshwater fish-
ery on the planet. The region boasts fish as 
impressive as they are numerous. Longtime 
local angling authority Spider Rybaak de-
tails everything the local or visiting angler 
needs to know, from access points, best 
fishing seasons, tackle tips, target-tailored  
fishing strategies and much more, for more 
than 100 specific spots in this unparalleled 
freshwater fishing paradise. 

 
Just Keep Reeling

By Andy Whitcomb, self-published, e-
book, 265 pp.; $4.99.

A collection of articles, columns, posts, 
and stories about fishing and the outdoors, 
written to inform, inspire, and above all, 

entertain. Andy Whitcomb is an avid angler, 
and "stressed out" father of two, currently 
chasing steelhead and smallmouth in Penn-
sylvania. He has a strong background in 
fisheries, having worked in fish hatcheries 
and as a fisheries 
research techni-
cian at Oklahoma 
State Univer-
sity, Iowa State 
University, and 
Michigan State 
University. This 
collection of his 
articles, columns, 
posts, and stories 
is available on 
amazon.com.

BOOKSHELF CONTINUED

Outdoor Writers Association of America is pleased to 
announce that Ken Keffer and Matthew Reilly have 
been selected as co-recipients of the 2014 OWAA John 

Madson Fellowship. The fellowship is an annual grant program that 
funds continuing education opportunities for outdoor communica-
tors, both members and non-members. This year’s recipients will 
share the total award of more than $2,400 for reimbursable expenses 
related to attending educational opportunities of their choice. 

Keffer received $1,225 to attend OWAA’s conference in McAllen, 
Texas.

A lifelong outdoorsman, Keffer was raised 
in Wyoming and is now based in Milwaukee, 
Wisconsin. He has co-authored three books 
focused on getting kids and families outside. 
“The Kids’ Outdoor Adventure Book: 448 
Great Things to Do in Nature Before You 
Grow Up,” received a National Outdoor Book 
Award Honorable Mention and is on the short-
list for the Green Earth Book Awards. “We 
Love Nature! A Keepsake Journal for Fami-
lies Who Love to Explore the Outdoors” was 
released this spring and “The Truth About Nature” will be published 
in the fall. Additionally, Keffer regularly contributes to “Birds & 
Blooms.” He has a Bachelor of Science degree in wildlife biology 
and has worked as a researcher, educator and naturalist all over the 
country including Alaska, New Mexico, Maryland and Ohio. Learn 
more about Keffer and his writing at www.destinationnature.net. 

Reilly received $1,215 to attend OWAA’s 2015 conference which 
will be held in Knoxville, Tennesse.

Reilly is an all-around outdoors man, fly-fishing addict and 

outdoor writer and photographer native to Fluvanna County, Vir-
ginia. At 15 years old he won an essay contest 
sponsored by the Virginia Outdoor Writers 
Association and began writing a weekly outdoor 
column for the Virginia newspaper the Daily 
Progress a a few months later. Since then his 
work has appeared in multiple outdoor maga-
zines and earned him a position as a special 
contributor to the Virginia Department of Game 
and Inland Fisheries’ Outdoor Report. In Febru-
ary he was one of four national winners of the 
Sportsmen for Responsible Energy Develop-
ment Essay Contest picked by the Secretary 
of the Interior and other national conservation leaders to travel to 
Washington D.C. Reilly is a soon-to-graduate senior and honor 
student at Fluvanna County High School in Virginia and will attend 
Emory & Henry College in the fall. His weekly columns, as well 
as photography updates, can be found at www.AdventuresAfield.
blogspot.com.

OWAA’s Madson Fellowship is funded through the John Mad-
son Fellowship Fund, an endowment that thrives primarily through 
OWAA member contributions and fundraising efforts. Its goal is to 
enhance professional communication skills for outdoor communica-
tors. The fellowship program is designed to honor the legacy of John 
Madson, one of OWAA’s most talented, respected and honored leg-
ends. Applications are evaluated by a committee of past OWAA Jade 
of Chiefs conservation award winners. More information about the 
annual fellowship program can be found online at www.owaa.org. n

MATTHEW REILLY

KEN KEFFER

Ken Keffer and Matthew Reilly 
 awarded 2014 John Madson Fellowship
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Association Update

DONORS
April and May brought monetary gifts 

from generous donors. These tax-deductible 
donations are dedicated to funds designed to 
boost OWAA efforts ranging from educa-
tion programs to operational costs. For 
details about OWAA funds, contact OWAA 
headquarters at 406-728- 7434.

Operating Fund
Sil Strung

Bodie McDowell Scholarship Fund
Daniel W. Draz
Sarah Grigg

NEW MEMBERS
New OWAA members from March, April 

and May 2014:
Christine Carbo
Matthew Copeland
Mike Cox
Sam Finden
Rick Lamplugh
Bruce Litton
Joseph (Joe) S. Lunkas
Erin Merrill
Linda Nelson
Jonathan Olivier
Jody Only
Russell Roe
Stephanie Salinas
Micah Sargent
Chad Shmukler
Dr. Brandon Shuler
David J. Sikes
Brad Smith
Matt Smythe
Claude Steelman
Terry Thomas
Jeffrey Woleslagle

PROPOSED NEW MEMBERS
According to new bylaws passed May 1, 

2014, new members are no longer subject to 
a 30-day comment period. For full bios of 
our new members welcomed in May, see the 
Association Update online.

REINSTATED MEMBERS
Reinstated member listings include 

references to acronyms that relate to Skills, 
Subject Matter, and Sections. A key for 
those acronyms can be found at http://owaa.
org/ou/about-owaa-skills-subject-matter-
sections/.

Louie Bond, Texas Parks & Wildlife 

magazine, (Active) 4200 Smith School 
Road, Austin, TX 78744-3218. (H) 512-
847-2238, (C) 512-560-4877, (W) 512-
389-8706, (F) 512-389-8397, louie.bond@
tpwd.state.tx.us, www.tpwmagazine.com. 
At Texas Parks & Wildlife Magazine since 
2006, first as managing editor and now as 
editor. Also hosts a weekly statewide radio 
show on Texas events that feature state 
parks. Mentors youth writers. (Mike) Skills: 
EORW; Subject Matter: GLNOPQRSTU; 
Sections: Magazine, Radio.

Brandon Butler, Conservation Federa-
tion of Missouri, (Active) 728 W. Main, 
Jefferson City, MO 65101-1559. (H) 
660-281-9804, (C) 660-281-9804, (W) 
573-634-2322, bbutler@confedmo.org, 
www.confedmo.org. Executive director, 
Conservation Federation of Missouri. In 
this role he serves as editor of Missouri 
Wildlife magazine. Syndicated outdoor 
column, “Driftwood Outdoors,” appears in 
numerous newspapers each week in Mis-
souri and Indiana. Freelance contributor to 
many regional and national magazines and 
websites, including Outdoor Life, Eastern 
Fly Fishing, Realtree.com, Bowhunting.
com, Whitetails Unlimited, Outdoor Guide, 
Indiana Outdoor News, Heartland Outdoors 
and more. Past president, Hoosier Outdoor 
Writers, Missouri Outdoor Communicators. 
(Melissa) Skills: EILNOQSW; Subject Mat-
ter: ACDFGLORS; Sections: Newspaper, 
Photography.

Michael Leach, (Active) 849 Cottage 
Park Ln., Bozeman, MT 59718. (C) 406-
224-2677, michael@beaudacious.com, 
www.beaudacious.com. Former bear educa-
tion ranger, Yellowstone National Park. 
Currently works as a freelance writer, public 
speaker, high school basketball coach, and 

Montana fly-fishing and wildlife guide. Au-
thor of a book of essays, “Grizzlies On My 
Mind.” His work has appeared in various 
publications, including Wyoming Wildlife, 
Distinctly Montana, New West and Yellow-
stone Discovery. Lives with his audacious 
daughter, Kamiah, in Bozeman, Montana.

Steve Lightfoot, Steve Lightfoot Out-
door Media, (Active) 1715 Chamois Knoll, 
Round Rock, TX 78664. (H) 512-252-1216, 
(W) 512-389-4701, (F) 512-389-4450, 
steve.lightfoot@tpwd.state.tx.us, lightfoot@
texassportingjournal.com. Media relations, 
Texas Parks & Wildlife Deptartment. Senior 
editor, Texas Sporting Journal magazine. 
Freelance writer specializing in hunting, 
fishing and conservation issues, available 
for assignment. (Susan) Skills: EIW; Sub-
ject Matter: ABCO.

Earl Nottingham, Texas Parks & Wild-
life magazine, (Active) 3615 S. General 
Bruce Dr., Temple, TX 76504. (H) 254-
773-6158, (W) 254-778-8913, ext. 24, earl.
nottingham@tpwd.state.tx.us,  
www.tpwmagazine.com. Chief photogra-
pher, Texas Parks & Wildlife Magazine. 
Contributor, Texas Highways, Texas Month-
ly, Science, Smithsonian Guide To America 
and numerous other regional and national 
publications. (Paula) Skills: ILOSW; 
Subject Matter: ABCDEFGHJKLNORST; 
Sections: Photography.

Tom R. Schlichter, (Active) P.O. Box 
462, Southold, NY 11971. (H) 631-765-
5070, tschlichter@optonline.net, www.
outdoortom.com. Outdoors columnist, 
Newsday. Freelance writer, photographer, 
lecturer, videographer and consultant on 
freshwater and saltwater fishing, hunting, 
boating and the outdoors. Credits, Boat-
ing, On the Water Magazine, New York 
Outdoor News, Salt Water Sportsman, 
The Fisherman, others. (Felicia Scocozza) 
Skills: BELNOSVW; Subject Matter: AB-
CFKLRS; Sections: Newspaper, Photogra-
phy, TV/Video.

John M. Thompson, (Senior-Active) 
P.O. Box 761, Nicasio, CA 94946. (H) 
415-257-0960, (W) 415-257-0960, (F) 
415-662-6106, john@essaydesk.com. Free-
lancer covering animals and the environ-
ment. Publisher. Skills: BCELNW; Subject 
Matter: HLOQRST; Sections: Magazine, 
Newspaper. 

ASSOCIATION UPDATE
Visit OU Online for complete 

monthly Association Updates, 
including bios of  proposed 

members:
http://owaa.org/ou/category/ 
departments/assoc-update/

CONTINUED ON PAGE 30
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Association Update

CREDENTIALS REVIEWS
The following members have success-

fully passed the review of their member 
credentials:

David A. Rose
Jonathan Stumpf
Art Weber

NEW SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 Supporting Group listings include refer-
ences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/about-
owaa-supporter-resources/.

Boone and Crockett Club, 250 Station 
Dr., Missoula, MT 59801. Contact: Keith 
Balfourd, director of marketing. (W) 406-
542-1888, (F) 406-542-0184, keith@boone-
crockett.org, www.booneandcrockettclub.
com. Secondary contact: Tony Schoonen, 
chief of staff, tony@boone-crockett.org. 
Mission: To promote the conservation 
and management of wildlife, especially 
big game and its habitat. To preserve and 
encourage hunting and to maintain the 
highest ethical standards of fair chase and 
sportsmanship in North America. Supporter 
Resources: CO.

Douglas Outdoors, 43 County Route 
59, Phoenix, NY 13135. Contact: James 
Murphy, President. (W) 315-695-2008, (F) 
315-695-7250, jmurphy@douglasoutdoors.
com, www.douglasoutdoors.com. Manufac-
turer of fishing rods and reels. Items include 
both fly tackle and spin/casting tackle. Dis-
tributor of fishing tackle including LYNX 
Precision tools. Supporter Resources: P.

Fishing’s Future, P.O. Box 3848, South 
Padre Island, TX 78597. Contact: Shane 
Wilson, president/founder. (W) 956-238-
9476, shane@fishingsfuture.org, www.
fishingsfuture.org. Fishing’s Future is a 
non-profit corporation whose mission is to 
reconnect kids to fishing, reconnect kids to 
parents and family and both to nature, teach 
environmental stewardship, and share the 
joys and promote recreational angling. Sup-
porter Resources: CO.

Gibbs Sports Amphibians, 45355 
Helm St., Plymouth Township, MI 48170. 
Contact: Graham Jenkins, public rela-
tions and communications manager. (W) 

248-877-8060, grjenkins@gibbstech.com, 
www.gibbssports.com. Gibbs Amphibians 
is the world’s leading developer of High 
Speed Amphibian technology platforms for 
consumer, commercial, humanitarian and 
military applications. Gibbs Amphibians 
is a privately held company founded by 
Alan Gibbs with Neil Jenkins in 1999. It 
consists of two divisions — Gibbs Sports 
Amphibians, which designs and manufac-
tures consumer sports amphibians such 
as the Quadski, and Gibbs Amphitrucks, 
which develops commercial amphibians for 
first responder, humanitarian and military 
use. Gibbs Sports Amphibians is based in 
Auburn Hills, Mich.

Images for Conservation Fund, 2112 
W. University Dr., #801, Edinburg, TX 
78539. Contact: John Martin, board chair-
man. (W) 956-381-1264, (F) 956-380-2472, 
icfprotour@aol.com,  
www.imagesforconservation.org. Wildlife 
conservation and sustainable development 
through the power of photography. Sup-
porter Resources: CIP.

Montana Land Reliance, P.O. Box 
1135, Billings, MT 59103. Contact: Kendall 
Van Dyk, eastern manager. (W) 406-690-
1728, kendall@mtlandreliance.org. Second-
ary contact: Lois Delger-DeMars, managing 
director, P.O. Box 355, Helena, MT 59624, 
lois@mtlandreliance.org. The Montana 
Land Reliance partners with private land-
owners to permanently protect agricultural 
lands, fish and wildlife habitat, and open 
space. Supporter Resources: CI.

Sage Grouse Initiative, 2805 Highland 
Dr., Missoula, MT 59802. Contact: Deborah 
Richie, communications director. (W) 406-
370-7556, deborah.richie@sagegrouseini-
tiative.com, www.sagegrouseinitiative.com. 
The Sage Grouse Initiative is a partnership 
of ranchers, agencies, universities, non-
profit groups and businesses that embrace 
a common vision: wildlife conservation 
through sustainable ranching. Launched 
by the Natural Resources Conservation 
Service in 2010, SGI applies the power of 
the Farm Bill to fund and certify volun-
tary conservation projects in sage grouse 
strongholds across 11 western states. SGI 
joins an unprecedented conservation effort 
at local, state, and national levels to pro-
actively conserve the species and prevent 
the need for listing the sage grouse under 
the Endangered Species Act, a decision 
slated for 2015. Once numbering some 16 

million before settlement, sage grouse have 
dwindled to as few as 200,000 birds inhabit-
ing half their historic range. However, with 
the right conservation in the right places, we 
can bring back sage grouse, while meeting 
our nation’s food and energy needs.

SG-20, 600 E. Hueneme Rd., Oxnard, 
CA 93033. Contact: Jessica Williams, 
marketing project manager. (W) 805-488-
3162, ext. 153, (Toll Free) 800-483-8832, 
(F) 805-488-2266, jwilliams@sg-20.com, 
www.sg-20.com. Secondary contact: Carla 
Vallone, public relations, Portavoce PR, 
P.O. Box 130932, Carlsbad, CA 92013, 
carla.vallone@portavocepr.com. SG-20 is 
a proprietary adhesive material that repairs 
waders, boots and outdoor gear in less an 
hour. SG-20 sets in one minute and dries 
in an hour, creating a watertight seal on 
neoprene, canvas and the inside of GORE-
TEX. Supporter Resources: GIP.

REINSTATED SUPPORTING 
GROUPS, AGENCIES AND  
BUSINESSES

Nissan North America, One Nissan 
Way, Franklin, TN 37067. Contact: Steve 
Parrett, manager, corporate communica-
tions. (W) 615-725-1448, steve.parrett@
nissan-usa.com, www.nissannews.com. In 
North America, Nissan operations include 
automotive styling, engineering, consumer 
and corporate financing, sales and market-
ing, distribution and manufacturing.

Shimano American Corp., c/o Catalyst 
Marketing, P.O. Box 6697, South Bend, IN 
46660. Contact: John Mazurkiewicz, public 
relations contact. (W) 574-289-1331, 574-
292-2500, (F) 574-289-1441, jpmazurk@
ameritech.net, www.shimano.com, www.
gloomis.com, www.powerpro.com, www.
jackall-lures.com. U.S.-based division for 
Shimano rods, reels, lures and gears; G. 
Loomis casting and spinning rods, fly rods 
and reels; PowerPro braided fishing line; 
and Jackall fishing lures. Shimano provides 
media assistance for all its fishing product 
brands by contacting John Mazurkiewicz 
with Catalyst Marketing. Direct consumer 
inquires to the brand specific website or 
call 877-577-0600. Supporter Resources: 
DGIPO.

DECEASED MEMBERS
William H. Barbee
Arthur Glowka

Association Update
CONTINUED FROM PAGE 29
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Board Meeting Minutes

Superior Printing 
of 

Heritage & Tradition

Whether you are putting thoughts and observations to paper, or capturing 
nature in all its glory through photography or painting, Seaber Turner  
Associates can provide the expertise to produce an original masterpiece  
that will be cherished by generations.

 Seaber Turner Associates specializes in the manufacturing  
 of books, magazines, calendars, and catalogs to look the  
 way you envision without compromise. Our state-of-the-art
  book manufacturing facilities enable self-publishers, non 
 profit organizations and corporations to cost-effectively   
 purchase printing of as little as 250 copies or as many 
 as desired.

We are PROUD to serve OWAA and MEMBERS as your printer.
Please call us at 610.944.6871 anytime to discuss your projects. 

Why Not Let Us Make 
Your Next Book?

610.944.6871
seabturner@aol.com

www.seaberturner.com

OWAA Member 
Benefit-Payment 
Terms: 1/3 Net 
30-60-90 days 
from delivery of 
finished product.
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Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions,  
including archives, and on the 
OWAA website. 
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Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

McAllen Conference Thanks
OWAA would like to thank everyone involved in making our 2014 conference a success, including our attend-
ees, speakers, booth and hospitality hosts, product donors, pre- and post-conference trip offerers, sponsors and 
committees. 
Specifically, we would like to thank:

McAllen Planning Team
Lisa (Densmore) Ballard, conference program chair
Marty Malin, conference site local chair
Nancy Millar, McAllen Convention and Visitors Bureau
Trisha Watts, McAllen Convention and Visitors Bureau
Jessica Razo, McAllen Convention and Visitors Bureau
Lozano Shooting Range
City of McAllen Parks & Recreation Department
Texas Parks and Wildlife
Quinta Mazatlan

Conference Sponsors (as of press time)
American Fly Fishing Trade Association
Bushnell 
CarbonTV.com
Fishing’s Future
Hunt’s Photo and Video
Izaak Walton League of America
McAllen Convention and Visitors Bureau
National Shooting Sports Foundation
Nissan North America
Safari Club International Foundation
Toyota Motor Sales U.S.A
Travel Manitoba

We could not have done this without you and hope to see you all in Knoxville, Tennessee next June!


