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IF YOU FOLLOW OWAA on 
Facebook, you’ve probably noticed 
that in the past couple of months, 

headquarters has made it a mission to 
increase our social media presence. The 
nation’s entire corporate model has 
changed, and those changes have made 
their way into the nonprofit cause mod-
el. Businesses and organizations can 
weigh their successes and the delivery of 
their messages on a nimble and a strong 
social media presence. 

To date, at OWAA we have primarily 
focused on Facebook, increasing our 
followers from 2,400 on Oct. 20, to 
more than 3,900 as of Dec. 1. A few 
of those followers have signed up as 
OWAA members along the way. 

This is phenomenal growth, but we 
can do better. If you do not currently 
follow us on Facebook, please do at 
www.facebook.com/owaaonline, and 
please invite your friends, even if they 
are not outdoor communicators. 

There is a method to this social media 
madness, and the increased followers 
will ultimately increase our brand 
exposure, provide more fundraising 
opportunities (more on this shortly) 
and allow us to communicate more 
often with members, supporting groups 
and fans, all while creating a vibrant 
and vocal community centered around 
OWAA.

In 2018, I have a few goals for us as 
an organizational social media presence. 
The first is that I want us to reach 7,500 
followers on Facebook by December 
2018. This plays into a developing 
social media fundraising campaign and 
membership growth initiative. 

Most social media fundraising liter-
ature suggests that for each follower a 
nonprofit should expect a $13 return 
over the course of the year. If you recall, 
on the Tuesday following Thanksgiv-
ing, we held a #GivingTuesday drive. 
Though the drive was not as successful 
as we had hoped, we still raised $1,200. 
I am working with the development 

committee to build out an annual 
social media and mobile fundraising 
campaign for 2018, which will help us 
capture even more dollars online.

My goal is to raise $5,000 from dig-
ital fundraising sources in 2018. Let’s 
make this happen. 

The success of our social media 
fundraising endeavors, though, depends 
upon our membership’s support — not 
financial, but by engaging and sharing 
our posts and inviting friends to join 
our community on Facebook. 

We will roll out six fundraising 
opportunities in 2018 I’d like our mem-
bership to promote and share across 
their social media channels. 

The first, in February, will be the 
$1 Challenge. We will invite all of our 
followers to donate $1. If we can get 50 
percent participation of 4,000 followers 
— well, the math speaks for itself. We 
will also host fundraisers around out-
door-related events: National Hunting 
and Fishing Day, National Parks Day 
and such. We will also participate in 
#GivingTuesday again, as well as appeal 
for end-of-year tax donations.  

Finally, parlaying the new social 
media growth, we will begin using 
social media to approach potential new 
members and supporting groups. But, 
to do this, we have to prove that our 
community is active and robust, so 
please like and share any and all content 
that strikes your fancy. 

Reaching 7,500 followers by the end 
of 2018 and raising $5,000 are lofty, 
but reachable goals. But we need your 
help. So, please, log in, follow us and 
start sharing. Just as a reminder, we’re at 
www.facebook.com/owaaonline.

See y’all in Fort Wayne, Indiana, for 
our 2018 conference. •

 
 —  Brandon Shuler 

is the executive director 
of the Outdoor Writers 
Association of America.

Facebook for fundraising
FROM THE EXECUTIVE DIRECTOR

Outdoor Writers  
Association of America
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IT’S BEEN ALMOST THREE years 
since Mark Freeman focused one of 
his president’s columns for Outdoors 

Unlimited on getting ready for OWAA’s 
100th anniversary in 2027.

Mark’s message in the April/May 2015 
issue of OU (“Writing the next chapter: 
Preparing for OWAA’s 100th anniversa-
ry”) was a call to action, albeit an early 
one made 12 years in advance of the 
milestone.

Mark recognized the significance of 
100 years and announced an ad hoc com-
mittee to solicit “ideas, stories, videos, 
photographs and written accounts” of 
OWAA’s ongoing story from the time our 
history was last updated decades ago.

He even had an email address —  
history@owaa.org — established to col-
lect memories.

Unfortunately, he got no response. 
Nothing. Nada. Zip. Zilch.

We’re three years closer but no closer to 
pulling any pieces together that will shed 
light on our past.

How was OWAA formed? Why was it 
formed? 

What watershed moments have shaped 
OWAA? How were some of its traditions 
established?  Why do some traditions 
continue while others have been discard-
ed?

What challenges have arisen over the 
years? How did OWAA get past them?

And perhaps most important, what lies 
in OWAA’s future?

OWAA’s history has been chronicled 
twice — in 1977 and again in 1992. 

How much institutional memory has 
been lost over the past 26 years? How 
much more will vanish in the next year or 
two or three?

To retrieve what’s been missed and 

to ensure what’s next doesn’t fade away, 
Pat Wray has agreed to chair an ad hoc 
committee focused on celebrating our 
centennial. We are looking for volunteers 
to join the effort.

His committee’s charge will include 
creating an updated record, created in 
some form, but not necessarily print, of 
OWAA’s history. It might include print, 
but it also might take advantage of the 
video and audio talent in our midst and 
use those additional skills to tell our story 
in a multimedia presentation.

It would sure be livelier than tack-
ing on a few more chapters to what we 
already have, and if done right could end 
up being our strongest marketing tool.

In addition to reviving Mark’s idea of 
an ad hoc committee, the same email 
address — history@owaa.org — has been 
reactivated. Feel free to submit what you 
think is pertinent, whether it’s from the 
past 26 years or before.

I’m also asking the next OWAA presi-
dents — Paul Queneau, Tim Mead, and 
whoever follows them — to continue the 
100th Anniversary Ad Hoc Committee so 
as not to lose any momentum gained by 
Pat and his committee.

Don’t think for a minute it’s premature. 
I recall the National Park Service talking 
at one of its conferences in 2007 about 
starting to plan for its 100th anniversary 
… in 2016. 

It’s important to reflect on our past.
Consider what Roman scholar Marcus 

Cicero once said.
“History is the witness that testifies to 

the passing of time; it illumines reality, 
vitalizes memory, provides guidance in 
daily life, and brings us tidings of  
antiquity.” •

Help celebrate, document OWAA’s history
PRESIDENT’S MESSAGE

Phil Bloom is the former communica-
tions director for the Indiana Depart-
ment of Natural Resources and former 
outdoors editor at the Fort Wayne 
Journal Gazette. 

Phil Bloom
OWAA president
philbloom.owaa@frontier.com
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MADSON FELLOWSHIP
OWAA members, as well as nonmembers, are invited to 

apply for the 2018 John Madson Fellowship.
Applications must be sent to OWAA headquarters, post-

marked or e-mailed no later than March 1, 2018.
Since its inception in 1994, the John Madson Fellowship 

has provided OWAA members with more than $15,000 in 
funding to continue their education in outdoor communi-
cation fields. It can provide funding for individuals to par-
ticipate in OWAA programs such as the annual conference, 
as well as outside continuing education opportunities.

The fellowship is funded through the John Madson 
Fellowship Fund, an endowment composed primarily of 
OWAA member contributions and fundraising efforts. Its 
goal is to enhance professional communication skills for 
OWAA members and nonmembers. Funds are invested and 
managed by OWAA endowment trustees.

For more information about the fellowship, visit www.
owaa.org/programs/scholarships-fellowships/madson- 
fellowship.

BODIE MCDOWELL SCHOLARSHIP
OWAA is accepting applications for its Bodie McDowell 

scholarship program. Scholarships are for the 2018-2019 
academic year.

Applications must be sent to the OWAA headquarters, 
postmarked or e-mailed no later than March 1, 2018.

Established in 1966, more than $138,000 in scholarships 
have been awarded since 2002. Approximately $22,000 
in scholarships will be awarded in 2018. Each scholarship 
includes a one-year student membership with OWAA.

The Bodie McDowell scholarship program is open to 
undergraduate and graduate students at any school who 
demonstrate a record of accomplishment in, and commit-
ment to, fields in outdoor communication.

Applications for the 2018 award are now available. For 
more information about the scholarship, visit www.owaa.
org/programs/scholarships-fellowships/bodie- 
mcdowell-scholarship. 

OWAA offers financial assistance

NEWS FROM HEADQUARTERS
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Writing long-form online
BY MATT MILLER | BOISE, IDAHO

WHEN YOU’RE  
WRITING ONLINE stories, 
you have to keep it brief. The 

shorter the better. People don’t have long 
attention spans. They’re never going to read 
an in-depth feature. If a blog is longer than 
300 words, you’re wasting your time.

I’ve heard variations on this theme 
since I first began online writing. I still 
hear it on a regular basis. For many 
online experts, the above statements are 
inarguable facts. 

And to make their point, they’ll also 
pull up a silly cat video that has received 
800 million page views. “You think your 
1,500-word feature story is going to com-
pete with that?” the expert asks, as if this 
settles the matter once and for all.

Let’s be clear: Most people do not read 
lengthy online stories. Most people prefer 
cute cat videos. I will grant the experts 
that. Most people, however, should not 
be confused with all people. If all we 
cared about was page views, we would 
not be writing about hunting, fishing, 
conservation or natural history. We’d be 
writing about celebrity gossip and profes-
sional sports.

There is an audience for long-form 
online feature stories. Outdoor writers 
cater to an audience that cares deeply 
about the topics you cover. They want 
more, not less. 

That doesn’t mean you can just take 
a magazine story you wrote a decade 
ago and slap it up on a Wordpress blog. 
There are differences with online stories. 
Too many writers use blogs as a form of 
online clearinghouse, cluttered with press 
releases, unedited stories and the occa-
sional rant. 

Don’t worry about length. Worry about 
making the story readable and interesting 
to your reader.

DON’T BURY YOUR MAIN POINT. 
It should be obvious, but I receive 

weekly submissions that violate this basic 
rule. If a reader has to work to find what 

the story is about, she will immediately 
leave your site (and perhaps go watch 
cute cat videos). Tell the reader why your 
story is important right away.

I recently received a submission that 
began with these two paragraphs:

Before you buy a new car, you do the 
research. You interview your friends, check 
out online reviews, and refer to websites like 
Kelley Blue Book or Consumer Reports. 

But what about complex conservation 
problems that link nature and people? Is it 
possible to get access to great research before 
we make an investment? That’s where social 
science research plays a role: it can allow us 
to test out new ideas to see if they are worth 
pursuing. 

What’s this story about? Chances are 
you didn’t guess that it’s about sustainable 
seafood. The lede is overly general. When 
I questioned the author’s choice, she stat-
ed that she wanted to build to the main 
idea. The problem is, while she’s building, 
her readers have left. There is an audience 
for stories about sustainable seafood, 
but they need to know the story is about 
sustainable seafood, not car purchasing, 
access to great research and the other 
vague references featured here.

MAKE YOUR STORY EASY ON THE 
EYES. 

Reading on a computer or iPhone is 
different than reading a print publication. 
You have to format your stories so the 
reading experience is not painful. The 
biggest thing you can do is eliminate 
lengthy paragraphs. I prefer paragraphs 
that are two to three sentences maximum.

This bristles many old-school writers. 
I know paragraph structure is vital to 
the whole writing enterprise. On paper. 
The fact is, writing structure has changed 
through history to match the medium. 
If you want people to read your online 
stories, keep those paragraphs short.

Using photos to break up your blog 
and add visual interest doesn’t hurt, 
either.

Some writers also bold key sentences 
throughout the piece to make the story 

easier to skim. Some readers love this. 
Others hate it. Your call.

GIVE UP THE QUEST FOR THE  
“GENERAL AUDIENCE.” 

This is perhaps the most important 
advice I can give. The “general” audience 
has become a popular quest for every-
one from conservationists to hunters to 
educators trying to get kids in nature. I 
understand the seductive appeal: without 
public support, the future of the outdoors 
can seem unsettling.

I have come to think of the search 
for the general audience to be similar to 
the search for Bigfoot. There are zealous 
believers who have put a lot of money 
and effort into finding it. They believe 
passionately in its existence. But, if we’re 
being honest, no credible evidence for 
existence is out there. 

Even for pop culture, the general 
audience concept doesn’t hold up. If 
you look at the audience for a television 
show that “everyone” watches — “Game 
of Thrones,” “Breaking Bad,” take your 
pick — chances are it attracts about 10 
percent of the viewership that tuned in 
for an episode of the 80s sitcom “Cheers.”

Online audiences are segmented. An 
online reader can find blogs on very spe-
cific interests. Chances are, you’re missing 
readers who care very much about your 
topic. Focus on finding them, not on the 
mythical general audience. 

The feature story isn’t dead. In fact, if 
you write about obscure topics, you have 
a better chance of reaching readers now, 
more than ever.

 Just don’t get hung up on producing 
the next piece of “viral” content. Focus 
on the readers who matter to you. •

—  Matt Miller is 
director of science commu-
nications for The Nature 
Conservancy. Read his 
lengthy feature articles 
not intended for a general 
audience at blog.nature.org/science.

CRAFT IMPROVEMENT
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Build a 
backyard 

bird 
blind

BY RUTH HOYT  | LINN, TEXAS

YOU DON'T HAVE TO invite 
me twice to go to the beach to 
lie in wet sand and mud to cap-

ture shorebird photos. However, where 
I live, shorebird photography requires 
advance planning and a long round-trip 
drive.

So I’ve learned how to photograph 
from my backyard, by creating my own 
outdoor studio. I can capture south Texas 
brush birds from a photo blind in the 
morning. After an hour or two I can go 
about the rest of my day and return to 
the blind for another short session in the 
afternoon or evening. 

Setting up a photo blind takes careful 
planning and time, but once finished, it 
can provide unique photo opportunities.

Here’s how to do it.

SITE SELECTION
When scouting a photo blind site, ob-

serve bird activity in the area. The habitat 
determines what birds you can expect 
to see. I prefer areas with trees or brush, 
but without natural water. Trees and 

brush provide protection from predators 
when birds emerge from their edges. Not 

having a natural water source nearby will 
attract more birds and other wildlife to 
the water feature you add.

Note: Areas that are more open lend 
themselves to raptor blinds, but setting 
up a raptor blind is so different than 
creating a songbird blind that it requires a 
separate future article.

WATER
All creatures require water, and once 

a bird discovers a new convenient water 
source, it will visit it frequently to drink 
and bathe. Your water feature can be so-
phisticated or simple, depending on your 
location and situation.

Photo ranch owners create perma-
nent water holes made of concrete, with 
full-time water sources and floats to keep 
water levels constant. However, if you are 
creating a simple or temporary site, you 
can place a large houseplant saucer in the 
grass or dirt and fill it with water.

Birds are attracted to the sound of 
dripping or moving water. To achieve this 
at your site, pierce the lid of a one-gallon 

CRAFT IMPROVEMENT

 A pair of courting pyrrhuloxias as seen from a photo blind in 
Texas. You can visit a photo ranch to capture images like this, or 
make your own blind in your backyard. Photo: Ruth Hoyt

Ruth Hoyt sets up a landing place for birds she 
hopes to photograph. Photo: Richard Wise
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water jug with a pin or small drill bit, 
hang the jug upside down and allow the 
water to drip from it into the saucer. You 
will be amazed at the results.

FOOD
Even if you don't photograph daily, 

feed birds near where you plan to shoot 
year round. Use an automatic feeder on a 
timer once or twice daily, or hang a full-
time feeder. Birds quickly learn to visit a 
site that offers something they can’t find 
elsewhere. When you are ready to photo-
graph, turn off the automatic feeder, or 
cover or remove the full-time feeder. 

LIGHTING
Choose a location where the sun rises 

or sets behind you. This produces soft 
lighting that hits your subject evenly 
from left to right. For optimal lighting 
and maximum shooting time, ensure that 
there aren't tall, shade-creating trees or 
structures behind your site.

BACKGROUNDS
The distance between where you’ll 

shoot and the landing spot for your 
subject to visit should be about 15 to 18 
feet wide, depending on the focal length 
of your longest lens. (The longer the lens, 
the greater the distance between where 
you plan to stand and where you hope 

the bird sits.)
Seek a place where the potential back-

ground provides an unobstructed view of 
at least several yards. This may mean dig-
ging a hole for your blind so the majority 
of it is below ground level and your cam-
era is even with the birds at or just above 
the ground. The immediate background 
should be free of trees, branches, vegeta-
tion and other distracting elements.

LANDING PLACES
Birds are wary by nature; they “stage” 

above food or water to ensure it is safe 
before approaching. I often attach an at-
tractive, lichen-covered branch to a piece 
of foot-long rebar I have hammered most 
of the way into the ground and avoid 
putting food near the rebar. Sometimes I 
use a branch as a stopping point between 
where birds emerge from the brush and 
the water or food below. I often set up a 
perch and rub tiny pieces of homemade 
suet into crevices on the branch so that it 
doesn't show in photos.

When photographing alone, I prepare 
one landing place. Creating multiple 
landing places provides birds with choic-
es, which can distract me.

THE BLIND
The blind itself is not terribly import-

ant, as long as it puts me in an appro-

priate position to make great photos. I 
prefer a below-ground blind because I 
can achieve ground-level shots without 
having to lie on the ground. Not ready to 
dig a hole in your backyard to build your 
below-ground blind? 

You can buy portable, manufactured 
blinds at places like Academy or build 
one from camouflage material that covers 
a frame of wood, PVC or metal pipes and 
wire. The most important thing is you are 
hidden from view. •

—  Ruth Hoyt is a pro-
fessional photographer and 
photo instructor. Her work 
appears in books, maga-
zines, calendars, catalogs 
and other publications.View more of her 
work on her website, www.ruthhoyt.com.

CRAFT IMPROVEMENT

A Northern cardinal lands on a stump dec-
orated with cenizo (purple sage) to create a 
colorful photo. Photos: Ruth Hoyt

A Northern bobwhite shelters its chick as they 
approach a water hole. Water features help 
make interesting bird photos.

An Audubon’s oriole is attracted to the aloe 
blossoms placed near a bare perch to create a 
more colorful image.

 An underground photo blind sits between two 
above-ground blinds at a photo ranch in Texas.
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Common courtesy goes a long way

I RECENTLY QUERIED A PUBLICATION for which I 
hadn’t written in 40 years. I waited a reasonable amount of 
time for a response, and when I didn’t get one, I contacted 

the editor. 
“We generally don’t respond to queries that we aren’t interest-

ed in,” the editor wrote back. Apparently they weren’t interested 
in my proposal, but that lack of acknowledgment is unprofes-
sional. 

They could have let me know they received my query and said 
something like: “If you don’t hear back from us in two weeks, 
you can assume we are not interested in your story.” That, or 
anything similar, would have let me know they received it and 
what it meant if I didn’t hear anything further. 

This is a publication that pays well and goes to a readership 
before whom I would especially like to have my articles. It is 
unlikely, however, I will try them again. They made a poor first 
impression, and at this point in my career, I prefer to pick and 
choose my articles and my outlets.

The freelancer-editor relationship is even simpler today than 
it was at the start of my career when acknowledgment entailed 
writing a letter, or making a phone call. Now, acknowledgment 
takes only a simple email reply that takes seconds to send and 
can even be automated to send to every pitch received. 

This first interaction between freelancer and editor — the 
query and the response — sets the stage for the entire relation-
ship. Even if an editor passes on the first pitch, there is always 
a chance the two will work together again. An editor should be 
equally interested in developing a professional relationship with 
a writer, who she feels confident will respond to her emails and 
keep her apprised of any significant developments in fulfilling 
the assignment. 

This is how that first interaction should go. The writer 
submits a query. The editor acknowledges receipt. The editor 
rejects or assigns the article. If assigned, the editor gives all the 
instructions he feels necessary to guide the author to a well-re-
ceived submission. Besides slant, the editor will include the word 
length, deadline, expected payment and a note to contact him if 
any problems in delivering the assignment arise. The writer ac-

knowledges receipt of the assignment. If no further issues devel-
op during the writing process, the writer submits her article. The 
editor acknowledges receipt, and then the editor acknowledges 
the article has been accepted, rejected or needs more work.

I realize that editors are inundated with queries, but the 
process is that simple, and acknowledgment can be as easy as 
hitting “reply” to an email and then typing, “Got it. Thanks.” I 
wonder why more “professionals” don’t follow what is really just 
an example of common courtesy.

Before a personal computer was on my desk, I sent out a form 
letter for rejected cold queries and a personal note to writers I’d 
worked with before, or who showed promise even if the idea 
wasn’t a good fit for the publication at the time. 

Later, in the computer age, as editor of the National Shooting 
Sports Foundation’s Range Report, I sent an email response to 
all rejected ideas, and I told authors whose queries had possibil-
ities that their idea was being held for future consideration, but 
that they should feel free to market their idea elsewhere in the 
meantime.

During my full-time stints as an editor, which spanned 44 
years, I assigned thousands of articles, many to newbies breaking 
into freelancing for national publications. I tried to treat each 
writer with the respect deserving of a professional and provide 
guidance along the way. 

That basic common courtesy maximized the likelihood of my 
getting the article I wanted in the first draft because the writer 
understood our publication’s preferences. It also built a com-
municative relationship and developed loyalty to me and my 
publication. 

Perhaps, best of all, I could look myself in the mirror every 
night before bed and know that I had treated people with pro-
fessionalism and simple common courtesy. •

—  Glenn Sapir  joined the staff of Outdoor Life 
right out of college in 1970. He retired from full-
time editorial work in 2014 and now occasionally 
freelances. He writes a regularly appearing column 
in New York Outdoor News. He looks forward to 
the publication of a large collection of his own work 
later this year.

BY GLENN SAPIR  | PUTNAM VALLEY, NEW YORK

NEW FREELANCE RESOURCES FOR OWAA MEMBERS
Freelancing is hard. OWAA recently launched a new resource area on its website to help members who make their living 
freelancing, as well as those who dabble to supplement their income. At https://owaa.org/members-area/resources/ 
freelance-resource-listings/ you’ll find submission guidelines for almost 50 paying publications, as well as other information 
to help you sell your work. OWAA’s member services committee, led by Colleen Miniuk-Sperry, created this new resource, 
which we hope to continue to grow and expand.
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A WALK FOR  
SUNSHINE: A 2,160 
MILE EXPEDITION FOR 
CHARITY ON THE  
APPALACHIAN TRAIL 
AUTHOR: Jeff Alt

INFO: Beaufort Books; 303 pp; 
$15.95 
Jeff Alt, adventurer, 
author and speak-
er, takes you along 
every step of his 
2,160-mile Appala-
chian Trail adventure 
filled with humorous, 
frightening and in-
spirational stories in-
cluding bears, bugs, blisters, captivat-
ing characters, skunk bed mates and 
hilarious food cravings in a new 20th 
anniversary edition of his award-win-
ning book, “A Walk for Sunshine: A 
2,160-mile expedition for charity on 
the Appalachian Trail.”  As Alt walked 
an estimated 5 million steps, through 
subzero temperatures, under sunny 
skies, in extreme heat and driving rain, 
suffering a sprained ankle and swarms 
of insects he was constantly buoyed 
by the knowledge that his walk was 
dedicated to his brother who has 
cerebral palsy and lives at Sunshine 
Communities.

THE RIVER KING
AUTHOR: Robert J. Romano, Jr.

INFO: West River 
Media; 240 pages: 
softcover; $23
Set in the Range-
ley Lakes Region 
of western Maine, 
Bob Romano’s latest 
novel, “The River 
King,” follows Harry 
Duncan and his friends as they come 
of age. Harry Duncan and his friends 
“may not have much, and can depend 
upon less, but they have each other 
and on that bond they must hold 
tight.”

JUSTIN CODY’S RACE 
TO SURVIVAL
AUTHOR: Clifford L. Jacobson

INFO: 
Self-published; 
e-book; free
Thirteen-year-old 
Justin Cody is 
forced to take a 
wilderness canoe 
trip in Canada 
with his grand-
pa Henry. Cody is thrust into a race 
for survival when the two discover 
a top-secret drone developed by 
the U.S. military. Grandpa Henry is 
kidnapped and Justin, who knows 
nothing about canoeing and camping, 
must paddle alone to a distant lake to 
find help.

GIFT OF THE 
GRENADIER
AUTHOR: Pat Wray

INFO: Outdoor Insights; 440 pp; 
softcover; $20
Jared McCauley 
had everything 
going for him. 
After a near-per-
fect childhood in a 
small Idaho town, 
he was married to 
the love of his life 
and on his way to a 
successful career in 
the United States Marine Corps. But 
a horrific, emasculating war injury de-
stroyed Jared’s confidence and shat-
tered the foundation of his marriage. 
When his own weakness results in the 
tragic death of the young grandson 
of a New York crime family boss, the 
cascading effects involve friends and 
family and lay bare the essence of 
human frailties, as betrayal, revenge 
and depravity hold sway. But human 
strengths are present too, in the form 
of courage, loyalty and sacrifice, as 
longtime friends come to help … and 
one comes to kill.

HUGGING THIS ROCK: 
POEMS OF EARTH & 
SKY, LOVE & WAR
AUTHOR: Eric Chandler

INFO: Middle 
West Press LLC; 
166 pp; softcover; 
$9.99
In a new collection 
of poetry about life 
and war as a pilot, 
parent and outdoor 
sports enthusiast, 
northeastern Minnesota author Eric 
“Shmo” Chandler delivers plenty in 
laughs and love—of family, of country 
and of navigating one’s place in the 
world. Whether soaring at 40,000 
feet, or carefully considering the 
flowers he encounters by the trail, his 
words are rich with insight and humor.

MARTHA’S VINEYARD 
OUTDOORS: FISHING, 
HUNTING AND 
AVOIDING DIVORCE ON 
A SMALL ISLAND
AUTHOR: Nelson Sigelman

INFO: Tashmoo 
Publishing; 288 
pp; paperback; 
$19.99
In this collection 
of columns, former 
Martha’s Vine-
yard Times editor 
Nelson Sigelman 
tells the stories of fishing, hunting 
and waterfowling traditions that 
shaped the island’s character well 
before a mechanical shark named 
Bruce and presidents Bill Clinton and 
Barack Obama attracted slavish media 
attention to a 100-square-mile speck 
off the coast of Massachusetts. These 
stories will strike a responsive chord 
among readers in small communities 
everywhere.

BOOKSHELF
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NEW MEMBERS

ERIN ALBERTY
Erin Alberty 
writes about 
outdoor 
recreation 
for The Salt 
Lake Tribune 
in beautiful 
Utah, where 
she hikes, skis 
and seeks 
adventure anywhere from alpine 
peaks to red rock canyons. She has a 
special interest in native flora, both 
in the wild and in gardening, and 
a background reporting on public 
safety issues. She previously worked 
at newspapers in Michigan and Iowa. 
Her work has won a Pulitzer Prize, 
as well as national recognition from 
the American Society of Newspaper 
Editors, the Society of Professional 
Journalists, the National Society of 
Newspaper Columnists, the GLAAD 
Media Awards, the Dart Center for 
Journalism and Trauma and the Ra-
liance collaboration for sexual violence 
prevention.

J.C. ALLARD
A retired U.S. 
Army officer, 
J. C. Allard 
now has time 
to devote 
to outdoor 
pursuits and 
writing about 
them. He 
has written a column in The Maine 
Sportsman, the state’s longest-running 
outdoor publication, for 13 years. He 
also has worked as the book critic for 
The Vermont-New Hampshire Out-
door Gazette. He holds a bachelor’s 
degree in history from the University 
of New Hampshire and earned a mas-
ter’s degree in mass communications 
from Boston University, as well as one 
in fine arts in nonfiction writing from 
the Mountainview program at South-
ern New Hampshire University. He 
is a member of several sporting and 
conservation organizations, includ-
ing Ducks Unlimited and the Ruffed 
Grouse Society. He is vice-president 
for the New England Outdoor Writers 
Association.

HEIDE BRANDES
Heide 
Brandes is 
an award-
winning 
journalist 
and editor 
with more 
than 18 
years 
experience in publishing. She was 
a newspaper journalist and editor 
and the media director for a major 
nonprofit before she started her own 
freelance writing company in October 
2012. Brandes regularly contributes 
to numerous state, regional and 
national publications and has been 
published in Forbes, Bloomberg 
News, The Guardian UK, The Wall 
Street Journal, The Washington Post, 
TrailGroove Magazine, Destinations 
Travel Magazine, New York Daily 
News and The New York Times. She is 
also the Oklahoma correspondent for 
Reuters News Service. Brandes is also 
a published poet and vice president 
for the Society for Professional 
Journalists Oklahoma chapter. 

GARY 
KORSGADEN

Gary Korsgaden has been a sport fish-
erman and 
outdoors en-
thusiast for 
more than 
60 years. 
He’s written 
more than 
400 articles 
on sport 
fishing and ethical outdoor recreation. 
He currently writes a weekly outdoor 
column for the Park Rapids Enterprise. 
Korsgaden uses radio and speaking 
engagements as conduits to commu-
nicate the importance of respecting 
outdoor resources. He posts his 
advice and instruction on fishing and 
outdoor ethics on websites. When not 
fishing or writing about it, Korsgaden 
works full-time representing a number 
of manufacturers in the sales and 
marketing arena.

CHRISTINA 
SCHMIDT

Christina 
Schmidt is 
a freelance 
writer in 
Dayton, 
Wyoming. 
She has a 
degree in 
wildlife man-
agement and a minor in journalism 
from Oklahoma State University. She 
has published work in the Sheridan 
Press, the Casper Journal, the Casper 
Star Tribune and Wyoming Wildlife 
magazine. She and her husband 
Dustin, a game warden, travel as often 
as vacation time and funds allow, and 
also explore closer to home in the 
Bighorn Mountains via mountain bike 
and horseback.

TOM CARNEY
Michigan-based freelancer Tom 
Carney is an 
award-win-
ning writer 
and pho-
tographer 
and has won 
more than 80 
awards at the 
state, region-
al and national levels for everything 
from news reporting and analysis to 
humor, features and columns. While 
he has written about dozens of topics, 
he has focused mostly on upland bird 
hunting. He became editor of The 
Upland Almanac in 2008. A former 
high school teacher, Carney is happy 
to say that in this capacity he has 
developed several techniques to help 
guide writers on their roads to self-im-
provement. He and his wife Maureen, 
Abbey the Irish red and white setter, 
and Lizzy the Llewellyn setter, live 
north of Grand Rapids.
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“BIRDS OF A FEATHER”
PHOTOGRAPHY  
BY JOHN PICKLES

The white-faced ibis is a wading bird 
that breeds in marshes and usually 
nests in bushes or low trees.

PORTFOLIO
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The black-headed gull is a small gull that breeds in much of Europe and Asia, as well as in coastal eastern Canada.

CLOCKWISE FROM ABOVE: The least sandpiper is the world’s smallest shorebird.

The cattle egret is a heron species found in the tropics, subtropics and warm 
temperate zones.

The snowy egret winters in mangroves, saltwater lagoons, freshwater swamps, 
grassy ponds and temporary pools. 

PORTFOLIO
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LEFT: The roseate spoonbill is a gregarious wading bird of the ibis 
and spoonbill family, Threskiornithidae. It is a resident breeder in 
South America and in coastal regions of the Caribbean, Central 
America, Mexico, the Gulf Coast of the United States and on central 
Florida’s Atlantic coast.

TOP: Brown pelicans feed mainly on fish, but occasionally eat 
amphibians, crustaceans and the eggs and nestlings of birds. They 
nest in colonies in secluded areas, often on islands, vegetated land 
among sand dunes, thickets of shrubs and trees, and mangroves.

ABOVE: The great blue heron usually breeds in colonies, in trees 
close to lakes or other wetlands. Adults generally return to the 
colony site after winter.

PORTFOLIO
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IT MAY BE MY FAVORITE trout stream, partly because, 
as small as it is, it regularly yields browns and cutthroats 
over five pounds, and in large measure because it isn’t any-

thing like what most people imagine when they think of trout 
water. It’s a sun-baked, sand-bottomed creek that winds through 
the sage 30 miles from the mountains that give it birth, a stream 
more likely to water pronghorn than elk.  And, once upon a 
time, it was a great place to fish.

The last time I stopped there was about five years ago one 
sunny afternoon at the beginning of August, on my way to a 
meeting in Jackson, Wyoming. There was nothing rising, so I 
tied on a No. 18 Copper John and worked my way past the first 
low bluff, dead-drifting the nymph through the lazy pools in the 
shade until the indicator stopped unexpectedly. I lifted the rod 
tip and felt a surge as a long shadow broke away from the bot-
tom and headed upstream, a brown about half as long as my leg. 

The adrenaline surged, and I wondered whether I’d be able to 
turn him when the tension on the rod eased and the fish rolled 
to the surface. I reeled him back carefully, expecting an explo-
sion when he saw me. But he lay on his side, gill covers working, 
while I got the hemostats on the nymph and twisted it free as he 
floated at my feet. He lay there for a long five seconds, exhausted 
by a fight that would have shamed a six-inch cutthroat, then 
swam slowly away.

Strange, I thought, as I watched him go. 
Then I put my hand back in the water. I didn’t have a ther-

mometer, but I knew I could take a comfortable bath in the 
pool. I’d never worried about water temperature in that stream 
before. I’ve worried about it ever since. It’s been five years since 

I’ve fished that creek.
That’s one of the ways climate change has touched me, but by 

no means the only way. These days, I often wait until January 
for the first northern mallards to arrive on my favorite stretch 
of river in southeastern Wyoming — once upon a time, I could 
expect them reliably by Thanksgiving. 

Three out of the last four years, I’ve closed the pheasant season 
on the High Plains hunting in my shirtsleeves — shirtsleeves 
in western Nebraska on the last day of January. While a mild 
winter may augur well for pheasant survival, the droughts and 
violent weather in the springs and summers over the last five 
years have taken a toll on hens and their chicks. The net result 
has been fewer roosters in the fall.

It’s been said that we should simply adapt to changing 
climate, and I’ve followed that advice. I’ve given up fishing my 
favorite trout stream. I’ve learned to live with one or maybe two 
good mallard hunts in the last week of the season in place of the 
two months of waterfowling I once enjoyed. I carry plenty of 
water for my Brittany when we’re hunting the uplands, and I’ve 
gotten used to the idea that I’ll probably walk 15 miles before he 
points that third rooster. I’m adapting.  I have no choice.

I imagine the folks in Houston and Miami and Puerto Rico 
are learning to adapt as well.  The insurance adjusters estimate 
that this fall’s hurricanes did around $200 billion in damage 
in the United States. The storms also claimed the lives of 217 
people. 

Forest fires from Montana to Washington burned 8.4 million 
acres, along with several hundred homes. Another $2 billion. 

CIRCLE OF CHIEFS

The price of procrastination
Severe weather, droughts and wildfire cost us $387 billion in 2017. 

And 283 lives.

BY CHRIS MADSON| CHEYENNE, WYOMING

Continued on page 18

A dust storm near Kanorado, Kansas, on April 27, 2014, 
whips up dirt. Extreme weather occurring more often is a 
symptom of climate change. Photo: Chris Madson
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Q How did you become involved 
in the Yellowstone story? 

A The short version is that 
the editor-in-chief 
of the National 

Geographic magazine at the time, 
Chris Johns, decided that, as he 
saw the 2016 centennial of the 
National Park Service coming, 
the magazine would do a series 
of articles on U.S. national 
parks, but would do one 
special issue entirely devoted 
to the Greater Yellowstone 
Ecosystem. He appreciated 
how important Yellowstone Park 
was, first national park, etc., and 
he also appreciated that you can’t 
really think about the park without 
thinking about the ecosystem that it’s 
embedded in. Chris Johns called me and 
said, “So, I’ve been thinking about this, 
David. We’re going to put six or seven 
photographers on this story for most of 
the year, but we want to have some sort 
of unity of voice for the text. So,” he 
said, “Why don’t you write the whole 
thing?” And I was startled and flattered, 
and I thought about it carefully for three 
seconds, and then I said, “I’d be delighted 
to.”

Q How long did the project take?

AIt took about a little bit 
more than two years.I 
was rattling around the 

ecosystem from one place to another, 
talking to scientists and land managers 
and ranchers and conservationists — just 
a whole lot of different people with dif-

ferent points of view, different expertise 
of the Yellowstone Ecosystem. I’ve lived 
in the Greater Yellowstone Ecosystem for 

30 years now, 40 years plus in Mon-
tana, and it gave me an opportunity 

to go places, spend time and dig 
in in a way I’d never been able to 
before. 

Q How much time did 
you spend in Yellow-
stone? 

AI don’t know. I keep 
journals, notebooks, so 
I could add that up, but 

I have no idea how many days. 
But somebody asked me how 

many ways I traveled while I was 
researching it. And I started thinking 

about it, and I made a list. I traveled 
by car and by truck and by snowcat and 
by skis and by foot, of course, and by 
horseback and by small plane and by he-
licopter when I was watching the darting 
of wolves and darting and capturing of 
elk for collaring. Oh, also by boat when I 
was traveling with the fishery scientists on 
Yellowstone Lake.

 
 

 

Profile of an ecosystem

David Quammen has seen the lions of the Serengeti. He’s bushwhacked through Congo’s 
swamps, rivers and thorn forests, and he’s visited the lemurs of Madagascar, the komodo 
dragons on Komodo and the saltwater crocodiles of Northern Australia. 

But one of his latest projects for National Geographic kept him close to his home in Boz-
eman, Montana, as he set out to explore and explain the Greater Yellowstone Ecosystem. 
The magazine published the 15,000-word story as a whole issue devoted to America’s first 
national park in May 2016. 

Quammen talked to Outdoors Unlimited about his reporting on the interconnectedness 
of the ecosystem and the moment he came a little too close to a grizzly bear.

BY COURTNEY BROCKMAN  | MISSOULA, MONTANA

Quammen spent two years on his 15,000-word story on Yellowstone

Photo: Ronan Donovan

Continued on  next page
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ON ASSIGNMENT ON ASSIGNMENT

The fires in California: another $180 billion and 44 more dead. 
The drought in the Dakotas and Montana: $2.5 billion. That 
hailstorm nobody outside of the southern Great Plains heard 
about last May: $2.2 billion.  

Major bouts of severe weather in the United States alone cost 
us $387 billion in 2017 and something like 283 lives. That’s a 
lot of adapting. 

The trouble with simply adapting is that it won’t solve the 
underlying problem or even stop it from getting worse.  

While it can be argued that there is no incontrovertible proof 
that these weather events were caused or made worse by the 
climate change we’ve created, nearly any expert will tell you that 
they are exactly what he expects as the planet gets warmer.

The physics are straightforward: Increase the amount of green-
house gases, particularly carbon dioxide, in the atmosphere, and 
you will trap more solar energy in the air, water and landmass of 
the earth.  

Purists insist that this process shouldn’t be called “global 
warming” because the effect of that increasing solar energy 
varies, depending on location and time of year. It may mean 
reduced snowpack in some areas, increased rainfall in others.  It 
may mean more intense blizzards during the winter and more 
intense thunderstorms in the summer. It may mean more fire or 

more flood.
Whatever you want to call it, it’s cost us a lot already, and it 

will keep costing us until we eliminate the root cause. 
The climate change conversation is nearly always couched in 

the future tense.  That’s appropriate — we need to worry about 
the long-term effects. But climate change is affecting our lives 
today. Right now. Hardly a week goes by without another bit of 
proof, another penalty to be paid. 

I hope that, sometime soon, we’ll move beyond the unavoid-
able process of adapting to climate change and get down to the 
hard and unavoidable task of dealing with it.  

The hour is late, and the stakes could not be higher. •

• Circle of Chiefs articles are written by those who have received 
the Jade of Chiefs Award for conservation reporting and coverage. 
The Jade of Chiefs honorees are considered OWAA’s conservation 
council. The article reflects the opinion of the author. If you’d like to 
add to the discussion, please send a letter to the editor. 

— Chris Madson is a writer in Cheyenne, 
Wyoming. He won the Jade of Chiefs Award in 
2008. 

Q What was it like to be so close to 
the wildlife?

AIt was a wonderful 
opportunity to be with 
Doug Smith, the chief 

wolf biologist of Yellowstone Park, and 
another fellow named Dan Stahler, who 
was doing most of the processing of 
wolves one day. We had wolves that were 
tranquilized. They were on the ground, 
we were out there on the snow. It was 
freezing cold. They had to be processed 
quickly and efficiently, and then revived 
so that they would be safe. I wasn’t help-
ing with that, I was watching that. But to 
see them, see them back alive and moving 
around and healthy after this collaring ex-
perience, and knowing that those collars 
would reveal a lot of important informa-
tion about the wolves of Yellowstone, it 
was a great privilege and thrilling.

Q  What stands out in your mind 
when you think about Yellow-
stone?

AWell, the central image in my 
mind is always the grizzly bear. 
Probably my most vivid memory 

from Yellowstone is being out with three 
other fellows and walking over a rise in 
the Yellowstone backcountry and seeing 
a female grizzly with three cubs much 
closer to us than we expected. Because 
of this rise, we had been concealed. She 
was 50 or 60 yards away, and she sensed 
us, she smelled us, maybe she saw us, and 
we backed off very, very carefully and as 
quickly as we could, and I got my bear 
spray ready. And she made the decision 
whether or not to attack us in defense of 
her cubs or to peel away and escape, and 
she made the right decision. She peeled 
away, she escaped. I didn’t have to use my 
bear spray, everybody was fine all around. 
And eventually, our heart rates came back 
down to normal.

Q  Why was it important to you to 
tell Yellowstone’s story?

AIt was important to me be-
cause I live here, and I care 
hugely about the Greater 

Yellowstone Ecosystem. And I care a huge 
amount about the grizzly bear. It’s a very 
complex subject — it’s not just a matter 
of listing or delisting the grizzly from 
endangered species protection. It’s much 
more complicated than that. The grizzly 
bear is at the center of the Yellowstone 
Ecosystem, and it’s at the center of our 
special issue. It is the most spectacular, 
the most formidable, the most inconve-
nient and, in some ways, expensive, of 
wild species of wildlife in this country. 
And it’s also the most magnificent and 
important for us to preserve. If we don’t 
preserve grizzly bears in the Greater Yel-
lowstone Ecosystem, then we’ve lost the 
wild heart of America. •

— Courtney  
Brockman was an OWAA 
intern in summer 2017 
and is a senior studying 
journalism at the Universi-
ty of Montana. 

Continued from previous page

Continued from page 16
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IT’S HAPPENED COUNTLESS 
times at countless trailheads across 
the country. I’ll be chatting with 

some other mountain bikers when the 
inevitable question is asked: “Where are 
you from?” 

When I proudly say “Indiana,” I see it 
— the slight, crooked smirk, followed by 
the barely stifled guffaw and the derisive, 
“You have mountain biking in Indiana?” 
that’s just dripping with ridicule. 

First off, let’s address the elephant in 
the room. Yes, Indiana is flat. I have an 
outline of my Hoosier home tattooed on 
my right biceps and I often joke that it’s 
actually a topographical map of the state. 

But thanks to smart planning and 
some strategic design, our trails make 
excellent use of the terrain we do have. 
At the OWAA Conference in Fort Wayne 
this year, you might get an opportunity 
to ride about four miles of singletrack 
at Franke Park. That should whet your 
appetite for all of the dirty fun to be had 
throughout the rest of the state.

Case in point, Brown County State 
Park, an International Mountain Bike 
Association Epic Ride Center and one of 
the finest examples of Midwest single-
track you’ll ever ride, thanks to the tireless 
volunteer efforts of the Hoosier Moun-
tain Bike Association. 

The trails are like a dirt roller coaster: 
fast, flowy and full of thrills. Aynes Loop 
and Green Valley offer miles of punchy 
climbs and fast descents. On the interme-
diate Limekiln Trail, it’s impossible not to 
smile as you launch yourself off tabletop 
after tabletop. Your tires spend almost as 
much time in the air as they do on the 
dirt.

But the trails can be deceptively 
technical as well. Even famed trail rider 
Jeff Lenosky couldn’t clean the infamous 
Schooner Trail on his first two visits to 
the park. Bobcat Bowl offers plenty of 
challenging tight switchbacks for mere 
mortals to test their skills, while the climb 
up Hesitation Point forces riders to con-
quer numerous limestone rock gardens. 

From the state park, riders can venture 

BY ROBERT ANNIS   
INDIANAPOLIS, INDIANA

Indiana’s secret singletrack

Continued on page 21

A rider navigates a trail in Brown County State Park in Indiana. 
The park is an International Mountain Bicycling Association Epic 
Ride Center. Photo: Brown County Convention and Visitors Bureau

A mountain biker navigates a trail in Brown 
County State Park. Photo: Brown County Con-
vention and Visitors Bureau

OWAA.ORG/OU | OUTDOORS UNLIMITED   19



CONFERENCE ISN’T JUST 
ABOUT networking and 
honing your craft. When you 

are in the business of storytelling, you 
are always looking for those stories to 
tell—and sell. The newsmaker sessions 
at conference cover current and relevant 
conservation issues and give you sources 
on all sides of the story who share their 
insights and opinions—on the record. 
Bring your notebooks and your ques-
tions. Below are some of the timely topics 
we’ll cover at this year’s conference. For 
more information on conference and 
other sessions, visit https://owaa.org/ 
2018conference/agenda/.

UNDERSTANDING THE MAGNU-
SON-STEVENS ACT AND ITS IMPACT 
ON RECREATIONAL ANGLING

The Magnuson-Stevens Fishery Con-
servation and Management Act is our 
nation’s primary federal fisheries law and 
provides the roadmap for long-term sus-
tainable and productive fisheries for both 
commercial and recreational fishermen. 
Many have hailed it as a success story, 
but some question whether it adequately 
addresses the interests of recreational 
anglers. The act is up for reauthorization, 
and our panel of experts will help you 
find the story behind the talking points. 
They will offer their views on what the act 
does and doesn’t do, how it addresses the 
needs of the recreational angling commu-
nity and what changes, if any, are needed 
to improve the act.

CATASTROPHE IN THE EVERGLADES, 
AND HOW TO FIX IT

Despite some progress in restoring 
the vast and diverse ecosystems of this 
globally unique place, water mismanage-
ment is destroying Lake Okeechobee, the 
Indian River Lagoon, Pine Island Sound 
and Florida Bay. Too much polluted 
water, and in the case of Florida Bay, not 
enough clean fresh water, are costing our 
nation some of its most iconic fisheries. 
Hunting and wildlife viewing are also 

affected. The panelists will explain what's 
wrong with the water management 
system and the politics behind those 
problems, as well as describe the environ-
mental and economic impacts to a state 
that touts itself as “The Fishing Capital of 
the World.” 

MANAGING URBAN RIVERS FOR REC-
REATION

Downtown rivers used to hold the keys 
to trade and commerce for the commu-
nities in which they ran. But as the times 
changed, these rivers instead became 
dumping grounds for waste. In the wake 
of the Clean Water Act, urbanization and 
other changing priorities, urban rivers 
are being seen as assets once again. In 
cities across the country, including Fort 
Wayne, efforts are underway to revitalize 
these areas, clean up the landscapes and 
manage the waterways for conservation 
and recreation. Balancing the various 
needs and priorities of a river can be a 
challenge. Restoration can be expensive 
and time-consuming. But in realizing the 
potential of these outdoor spaces, these 
rivers can drive economic growth, tour-
ism, provide sporting access and promote 

general health and wellness. Hear from 
our panelists about the vision in Fort 
Wayne and how urban rivers everywhere 
can be better managed. 

ASIAN CARP: THE FRONT-LINE FIGHT
We know where they came from. We 

know they’ve had a negative impact on 
several Midwest river systems. And we 
know they pose a significant threat to 
the Great Lakes. A panel of Asian carp 
experts will discuss what’s been done to 
combat these nonnative invasive fish, 
including right in Fort Wayne, and what 
still needs to be done to prevent or slow 
their spread elsewhere.

WILDLIFE DISEASES: CHRONIC WAST-
ING DISEASE

In the 50 years since it was first 
detected in a mule deer at a Colorado 
research facility, chronic wasting disease 
has made its way into free-ranging and 
captive cervid populations in 23 states 
and two Canadian provinces. Besides the 
disease’s effect on deer and elk, how does 
its spread affect wildlife resource manag-
ers and hunting? And what are Midwest 
states doing about it? •

Newsmakers provide story ideas
Session topics cover urban rivers, Asian carp and chronic wasting disease

OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA, JUNE 2-4, 2018OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018

Asian carp present a threat to many Midwest waterways. Photo: www.asiancarp.org
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out to the rougher, more backcountry 
trails in the neighboring Yellowwood 
State Forest and Hoosier National Forest. 
Beyond the occasional woodpecker 
hammering a towering sycamore tree or 
rattlesnake crossing the trail, the only 
wild animal you’re likely to hear is the 
ubiquitous whooping singletrack shred-
der, who may be rabid and foaming at the 
mouth. All in all, you can ride nearly 100 
miles of trails between the three areas. 
It’s a great place to spend a week or a 
weekend riding.

To the east of Brown County lies 
Versailles (pronounced Ver-SAILS by the 
locals) State Park, which has about 20 
miles of purpose-built singletrack ranging 

from the rocky Creekside Trail to the de-
ceptively hilly Grandview Trail. Sadly, this 
might be the most criminally overlooked 
trail network in the state, but there is a 
bright side. On a gorgeous spring day 
when every mountain biker in the state is 
heading to Brown County, the Versailles 
trails are delightfully clear.

About an hour north of Brown County 
in Indianapolis, urban riders flock to 
Town Run Trail Park on the northside of 
the city, Fort Harrison State Park to the 
east, and Southwestway Park to the, you 
guessed it, southwest. The trio are worthy 
of at least a couple of hours of riding, 
with Southwestway being the largest and 
most challenging trail network of the 
three. (If you do ride Fort Harrison, be 
sure to grab a Railsplitter IPA at Triton 

Brewing Company, located a few short 
pedal strokes from the front gate.)

So let them laugh and joke about 
Indiana riding, not knowing what 
amazing singletrack the state has to offer. 
Less-crowded trails mean more fun for 
me. •

— After nearly a decade 
as a reporter for The India-
napolis Star, Robert Annis  
broke free of the shackles 
of gainful employment 
and now freelances full time, specializing 
in cycling and outdoor travel journalism. 
You can find examples of his work at www.
robertannis.com or read his 140-character 
nonsense at www.twitter.com/robertannis.

PRE- AND POST- 
CONFERENCE 
trips offered as part 

of OWAA’s conference don’t 
always have a news peg at-
tached. But sometimes a timely 
element adds icing to the cake.

That may be the case in 
2018 with a post-conference 
visit to the Indiana Dunes 
National Lakeshore. Congress 
is considering bipartisan legis-
lation to elevate the property to 
national park status. It’s cleared 
the House of Representatives by 
a unanimous vote and, as of this 
magazine’s publication, is before the Senate.

It’s not a new idea. Stephen Mather recommended it as Sand 
Dunes National Park in 1916, but the proposal was pushed 
aside with America’s involvement in World War I.

Indiana established a state park in the region in 1925, but the 
area didn’t gain protection as an National Park Service property 
until the 1960s.

Why is this region considered national park worthy?
Two words: biological diversity.
Indiana Dunes National Lakeshore is among the most diverse 

National Park Service properties, with more than 1,100 native 
plants, more than 350 bird species and a wide variety of other 
species — fish (71), butterflies (60), dragonflies and damselflies 

(60), mammals (46), reptiles (23) 
and amphibians (18).

Indiana Dunes Tourism has put 
together a post-conference tour 
June 5-6.

The excursion’s options include 
a ranger-guided hike to several 
Lakeshore sites, a visit to Indiana 
Dunes State Park, charter boat 
fishing on Lake Michigan and kay-
aking the Calumet River. There’s 
also a side trip to Kankakee Sands, 
a 7,000-acre prairie restoration by 
The Nature Conservancy that is 
home to a growing herd of bison.

The trip is open only to OWAA 
members on assignment. Par-

ticipants must make their own 
arrangements for getting to the 

Lakeshore, but lodging, meals and on-site transportation are 
complimentary. You must have an Indiana fishing license for the 
fishing charter.

For more trip information, visit http://owaa.org/2018 
conference/pre-post-conference-trips/. 

Some trips allow for spouses or guests, but OWAA members  
on assignment receive preference for all pre- and post-conference 
trips. •

 —  Phil Bloom is OWAA’s president and the lo-
cal chair for the 2018 conference in his hometown 
of Fort Wayne, Indiana. For conference questions 
email him at philbloom.owaa@frontier.com.

Visit the potential next national park
BY PHIL BLOOM
FORT WAYNE, INDIANA

Continued from page 19

Indiana Dunes National Lakeshore could be the next National Park. 
Photo: National Park Service and Michelle Michael
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• THE ABERDEEN AREA  
CONVENTION AND VISITORS BUREAU 
offers to arrange film and media tours for 
OWAA members. We work directly with 
guides, outfitters, landowners and lodges. 
We can help make the connections 
needed to host a quality film and media 
event. Many times there is no charge for 
these film and media events. Contact 
Casey Weismantel at caseyw@visitaber-
deensd.com or 605-225-2414 for more 
information.

• ABSOLUTE OUTDOOR INC. offers 
a 30 percent media discount to OWAA 
members on Full Throttle, Onyx and Arc-
ticShield products. Contact Mary Snyder 
at msnyder@absoluteoutdoorinc.com 
or 320-252-2056, ext. 103 for ordering 
information. 

• BLACK RIVER TOOLS offers media 

wholesale pricing for Driftmaster rod 
holders, Father Nature bird feeders and 
Cart Lok golf cart locks. Call 803-473-
4927 and ask for David to take advantage 
of this offer.

• BRITE-STRIKE TECHNOLOGIES 
offers OWAA members 50 percent off 
manufacturer’s suggested retail price on 
all items. Call 508-746-8701 between 
9 a.m. and 5 p.m. Eastern time, Monday 
through Friday, or email customerser-
vice@brite-strike.com and mention 
OWAA membership.

• BROWNELLS offers editorial discounts 
to writers, videographers, broadcasters 
and other media members. Requests are 
handled on a case-by-case basis. To take 
advantage of this opportunity, contact 
Roy Hill at roy.hill@brownells.com.

• BROWNING/WINCHESTER  
REPEATING ARMS offers OWAA mem-
bers a discount below dealer wholesale 
on its products. Contact Paul Thompson 
at pault@browning.com or 801-876-
2711, ext. 3229 for more information.

• ENVIRON-METAL INC., makers of 
nontoxic shot developed to replace steel 
in waterfowl hunting, offers OWAA mem-
bers access to a full range of discounted 
HEVI-Shot products via Experticity. 
Contact Tina Larsen at tlarsen@hevishot.
com to create your Experticity account to 
see pricing and available products.

• EPPINGER MFG. CO., makers of the 
world famous Dardevle spoon, offers 
writers traveling on assignment a loaner 
tackle pack loaded with lures for your 
destination. We ask in return that our 
products are featured in your story, and 
we require a copy of the finished story 
when it is published. We also offer writers 
a 50 percent discount off factory retail 
pricing on any purchase done directly 
with our factory. Contact John Cleveland 
at John@eppinger.net, Dardevle1@aol.
net, 313-582-3205, for more information 
and to request your custom tackle pack.

•  FLYING FISHERMAN offers OWAA 
members a 40 percent discount off MSRP 
on direct purchases of its polarized sun-
glasses and angler accessories. To receive 
your media discount, contact Bobby 
Vaughn at bobby@flyingfisherman.com or 
800-335-9347, and mention your OWAA 
membership. Prepayment is required, 
please have your billing and shipping 
address and credit card details available.

• G. LOOMIS INC. allows OWAA mem-
bers to purchase rods at 50 percent off 
list price. Pre-payment by credit card is 
required. To take advantage of this offer, 
contact Bruce Holt at holt@gloomis.com 
or call 800-662-8818, ext. 231.

•  GOGAL PUBLISHING COMPANY 
provides OWAA members and supporters 
free copies of any iPhone, iPad or Android 
app in our catalogue. To request your 
download code, email michael.gogal@
gogalpublishing.com. View our catalogue 
at www.gogalpublishing.com. 
 
• GRABBER AND HOTHANDS offers 
OWAA members 25 percent off prod-
ucts at www.warmerwarehouse.com 
and www.coolingwarehouse.com. Use 

Member  
discounts  
and deals

Supporting group access to OWAA is open to groups, agencies 
and businesses with an interest in the outdoor field and a desire 
to support OWAA programs  — for expanded public information on 
outdoor recreation and conservation, professional craft improve-
ment and recognition of outdoor writing as a specialized field.

Traditionally, many OWAA supporters have extended courtesy 
discounts to OWAA members to help build relationships them. 
For more information on member discounts, email membership@
owaa.org or call 406-728-7434.

Check out the 2018 courtesy discounts 
offered by OWAA Supporting Groups, 

Agencies and Businesses

2018 DEALS
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offer code OWAA 25. OWAA members 
can also use offer code OWAA10 for 10 
percent off at www.warmers.com.

• GUMLEAF USA offers a 20 percent 
discount to OWAA members off its 
incredibly comfortable, European-made, 
handcrafted, 85 percent natural rubber 
boots. To order, ask questions or for 
product review info, please call Jack at 
844-486-5323.

• HUNT’S PHOTO & VIDEO offers 
OWAA members discounts. Contact Nick 
Sabia at 860-304-9319, or Nsabia@
huntsphoto.com for all of your video 
needs and stay tuned for his monthly 
video newsletter, featuring buying guides, 
technical tips and general information.

• L.L. BEAN provides OWAA members 
a discount of up to 20 percent on all 
sporting goods, apparel and footwear 
(not included are items from the Home, 
Travel or Kids catalogues). To receive the 
discount, call 800-458-3058, ext. 38136 
(weekdays only) and identify yourself as 
an OWAA member. The discount is not 
available online or at L.L. Bean retail or 
factory stores and is intended for the 
individual OWAA member’s use only.

• MARTIN FLORY GROUP’S public 
relations clients include a variety of 
manufacturers in outdoor recreation 
including boating, fishing and RVs. Many 
of these companies work with writers on 
discounts and product review projects. 
For a complete list of clients, go to www.
martinflory.com and then contact Martin 
Flory Group about your specific projects 
at news@martinflory.com or 847-662-
9070.

•  MYTOPO, a Trimble company, pro-
vides OWAA members with free products 
for evaluation or discounted products for 
personal use. MyTopo’s suite of prod-
ucts includes professional GIS mapping 
software and a wide array of printed map 
products the company prints and ships 
within 24 hours. For more than a decade, 
MyTopo has provided one complimentary 
map a year to every OWAA member. Use 
the promotional code “OWAA” during 
checkout at www.mytopo.com to order 
your free map at the company’s web-
site, www.mytopo.com, or contact Paige 
Darden, paige@mytopo.com, or 877-587-
9004 to take advantage of this offer.

• O. Mustad & Son America Inc. offers 
a 20 percent discount off the Mustad 
wholesale price list to OWAA members. 
Contact Steve Tagami at steve@mus-
tad-americas.com or 315-730-7440 to 
confirm your OWAA membership and 
place your order.

• PHOTOSHELTER is pleased to offer 
a discount to OWAA members on both 
standard and pro annual accounts at 
www.photoshelter.com. OWAA members 
can save $55 a year on standard accounts 
and $70 a year on pro accounts using the 
promo code “OWAA_2014.” PhotoShelter 
is the leader in photography portfolio 
websites. Its websites are packed with 
powerful tools that make doing business 
easier and help photographers generate 
more income from their work.

• PORTA-BOTE FOLDING BOATS offers 
OWAA members a 50 percent discount 
and free delivery to the Lower 48 states 
for its unique line of folding boats. Avail-
able in 8-, 10-, 12- and 14-foot lengths. 
All fold to four inches flat. Colors include 
olive drab, aluminum and Pacific pearl. 
This includes the brand new ALPHA 1 Se-
ries with newly patented folding transom. 
For more information, call 800-227-8882 
or email info@portaboat.com. Suzuki 
Outboard Engines awarded Porta-Bote 
folding boats a sales franchise, which 
means it can offer low prices to OWAA 
members for outboards up to 30hp.

• SEAGUAR extended its VIP program to 
OWAA members. Seaguar’s VIP program 
entitles you to purchase Seaguar prod-
ucts directly at a discounted price. These 
products must be for personal use. Send 
an email to support@seaguar.com with 
the subject line “Seaguar VIP Request - 
OWAA Member.” A Seaguar VIP represen-
tative will contact you to verify OWAA 
membership and provide instructions to 
register in the VIP program. Then you can 

buy Seaguar products. Whether you are 
battling a blue fintuna or a perch, Seaguar 
has the best lines and leaders to fit your 
needs.

• SportDOG Brand offers OWAA mem-
bers access to a full range of discounted 
dog training products via Experticity. 
Contact Matt M at MattM@psccc.net to 
set up an account to view products.

• STORMY KROMER offers OWAA 
members a 30 percent discount on all 
regular-priced items. To receive the dis-
count, please call 888-455-2253 and ask 
for Kirsten (weekdays, 7 a.m. to 5 p.m. 
central time), and identify yourself as an 
OWAA member. 

• STURM, RUGER & COMPANY INC. 
offers a media discount to OWAA mem-
bers. Contact Paul Pluff at ppluff@ruger.
com or 603-865-2668 for pricing details.

• SUZUKI MARINE (Outboard Motors) 
offers discounts to OWAA members in 
the continental United States and Alaska. 
There are too many variables including 
motor size, rigging parts, labor and loca-
tion to print a single discount amount. 
Contact Dean Corbisier, dcorbisier@suz.
com, 714-996-7040, ext. 2234, with 
your needs and together we can work out 
a solution.

• THE ORVIS COMPANY INC.’S “Orvis 
Friends in the Field” program is designed 
to provide professionals in the outdoor 
industry access to the best fly-fishing and 
wingshooting products offered by Orvis, 
and OWAA members are invited to join. 
To register, go to www.orvis.com/OFF 
and enter “OWAA” in the sponsor field.

• VISIT CENTRAL FLORIDA offers media 
FAM and editorial trips for OWAA mem-
bers covering the region. Explore more 
than 375 miles of hiking and paddling 
trails, get close with a variety of or haul 
in some trophy class bass in the Large-
mouth Bass Capital of the World. Contact 
Al Snow at al@visitcentralflorida.org, for 
more information.

• YO-ZURI INC. gives OWAA members 
dealer pricing on all products offered in 
the United States. For price inquiries and 
orders, please contact the sales depart-
ment, 772-336-2280, or Ray.Gardner@
Yo-Zuri.com. •

MORE DEALS
Additional discounts are being 
added all the time! Be sure to 
check out the members-only 
section of the OWAA website 
at owaa.org/members-area for 
member discounts including car 
rentals, hotel accommodations 
and health insurance.

2018 DEALS
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DONORS
October and November brought mon-

etary gifts from generous donors. These 
tax-deductible donations are dedicated 
to funds designed to boost OWAA efforts 
ranging from education programs to opera-
tional costs. For details about OWAA funds, 
contact headquarters at 406-728-7434.

BOB SMITH FUND
Lisa Ballard
Sam Godfrey
Marty Malin

BODIE MCDOWELL SCHOLARSHIP 
FUND

Thomas M. Dillon
Sam Godfrey
George Ingram
Ryck Lydecker
Marty Malin
Richard Mermon 
John C. Sullivan

JOHN MADSON FELLOWSHIP FUND
Sam Godfrey
Galen Geer
Marty Malin
John C. Sullivan
H. Ted Upgren
Joel M. Vance

OPERATING FUND
Peter Anastasi
Lisa Ballard
Celeste C. Baumgartner
Louis Dzierzak
William W. Forgey M.D.
Sam Godfrey
F. Eugene Hester
Ryck Lydecker
Marty Malin
Katie K. McKalip
Mike McKenna
Vicki J. Mountz
John Swinton
Michael D. Terry
Jim Vincent
Luann Sewell Waters

RESTRICTED ENDOWMENT
Sam Godfrey
Marty Malin
Rich Patterson* 

*in honor of Phil Bloom

NEW MEMBERS
New member listings include references 

to acronyms that relate to Skills, Subject 
Matter and Sections. A key for those acro-
nyms can be found at http://owaa.org/ou/
about-owaa-skills-subject-matter-sections/.

COL. JAMES C. ALLARD, 540 Tilton 
Hill Rd., Pittsfield, NH 03263. (H) 603-
435-5169, (C) 207-798-1406, jcallard@
metrocast.net. Retired Army officer. 
Twelve years as a columnist for the Maine 
Sportsman magazine. Bachelor’s degree 
from the University of New Hampshire, 
1974. Master’s degree from Boston 
University, 1984. Master’s of fine arts 
degree in nonfiction writing, Southern 
New Hampshire University, 2017. (Gail) 
Skills: LSW; Subject Matter: ACDL; Sec-
tions: MP. Approved for Active member-
ship; sponsored by Randy Julius.

HEIDE MARIE BRANDES, 12104 Vic-
toria Place, Oklahoma City, OK 73120. 
(H) 405-623-0665, (C) 405-623-0665, 
(W) 405-623-0665, heide@heidewrites.
com, http://www.heidewrites.com. 
Award-winning journalist and editor 
with more than 18 years of experience in 
publishing before starting her own free-
lance writing company in October 2012. 
Regularly contributes to numerous state, 
regional and national publications. Cred-
its include Forbes, Silicon66, Bloomberg 
News, The Guardian UK, The Wall Street 
Journal, The Washington Post, Trail-
Groove Magazine, Destinations Travel 
Magazine, New York Daily News and The 
New York Times. Oklahoma correspon-
dent for Reuters News Service. Out-
door credits from the past year include 
Splurge!, Red Dirt Report, Outdoor x 4 
Magazine, Pink Pangea and GoNomad. 
Skills: ENOSW; Subject Matter: AGH-
LMORST; Sections: BMN. Approved for 
Active membership; sponsored by Lisa 
Ballard.

TOMAS DAWSON, 112 Cresta Rd., 
Colorado Springs, CO 80906. (H) 719-
205-9500, (C) 719-205-9500, (W) 719-
205-9500, tomas@dawsons.us, http://
www.myfjcruiser.org. Adventure travel 
writer. Next project is a three-month 
paddle of the Missouri River. (Nancy) 
Skills: C; Subject Matter: GH; Sections: 
C. Approved for Associate membership; 

sponsored by Danielle Taylor.

JAMES FAUGHT, Wild Story Produc-
tions, 320 Arrow Lane, Cape Girardeau, 
MO 63701. (H) 573-380-7620,  
wildstoryproduction@gmail.com, http://
www.wildstorystudio.com. Began work-
ing in the outdoor industry around 10 
years ago. What began as a desire to film 
outdoor adventures turned into much 
more than he dreamed. Became involved 
with some start-up companies in regards 
to media marketing as well as many TV 
shows. Worked at countless trade shows 
over the years with those companies. 
Has worked as a field producer for Blood 
Brothers TV, American Birdhunter, 
Predator Nation, Easton Bowhunting TV, 
Gun Dog TV, Red Arrow TV, Sporting 
Dog Adventures, Rolling Thunder Game 
Calls and others. Owns Wild Story 
Productions and works as a waterfowl 
guide at Semo Outfitters. For the past 
year, his business has allowed him to 
walk away from the normal corporate 
world and chase a dream. Has traveled to 
Canada twice and to Colorado on several 
occasions, as well as all over the Midwest. 
There are many more experiences he has 
been fortunate enough to be a part of 
as well. (Keri) Skills: EQSTV; Subject 
Matter: ABCEFG; Sections: B. Approved 
for Active membership; sponsored by 
Fred Eichler.

DANA HENRICKS, Mountain Trails 
Editing, 5781 Meadow Vista Dr., Flor-
ence, MT 59833. (H) 406-273-0798, 
(W) 406-273-0798, danachic@bresnan.
net, https://mountaintrailsediting.com. 
Full-time freelance editor and writer with 
19 years experience as a freelancer, four 
years experience as an editor at a textbook 
company in Austin, Texas, and three years 
experience as a middle school language 
arts and French teacher. Began freelance 
editing for secondary school textbook 
publishers and then expanded to editing 
for university presses and trade book 
publishers. Recently copy-edited and 
proofread several wonderful outdoors-re-
lated books, including Jeff Fair’s book, 
“In Wild Trust,” about Larry Aumiller, 
the original manager of the McNeil River 
brown bear sanctuary in Alaska; two 
hiking books for the University of Neva-
da-Reno and several books on fly-fishing 
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for Skyhorse Publishing. Being able to 
combine her love of the outdoors, espe-
cially fly-fishing, with her love of editing 
has been nothing less than exquisite and 
she wants to do more of it. Skills: EO; 
Subject Matter: AGKLOQRSU. Ap-
proved for Active membership; sponsored 
by Kris Millgate.

MELISSA ISAACS, Listen Up Florida, 
144 Coquina Bay Dr., St. Petersburg, FL 
33705. (H) 954-681-5934, (C) 954-
681-5934, (W) 954-681-5934, melissa.
isaacs18@yahoo.com. Worked on stu-
dent-run documentary about sewage is-
sues and waste dumping in St. Petersburg, 
Florida. Skills: ENOQ; Subject Matter: 
GLNOQRST; Sections: C. Approved 
for Student membership; sponsored by 
Brandon D. Shuler.

ALI JUTEN, 3573 Emerson Rd., Dulu-
th, MN 55803. (C) 218-310-2003, (W) 
218-310-2003, ali.juten@gmail.com, 
http://www.aliupnorth.com. Recently 
quit her job in corporate fashion com-
munications and transitioned to outdoor 
writing. Regular contributor, Northern 
Wilds. Launched her own website, www.
aliupnorth.com, as well as a business 
Facebook page. Also has an outdoor-fo-
cused Instagram, @ali_upnorth, where 
she aims to inspire more women to get 
outdoors. (Nick) Skills: CDORW; Sub-
ject Matter: ACFM; Sections: BM. Ap-
proved for Active membership; sponsored 
by Kelsey Roseth.

GARY KORSGADEN, 16163 Deer-
view Rd., Park Rapids, MN 56470. (H) 
218-732-0188, (C) 218-252-5812, (W) 
218-252-5812, gkorsgaden@unitelc.com. 
Outdoor columnist, Park Rapids Enter-
prise. Serves on the walleye citizens work 
group and fisheries planning committee 
for the Minnesota Department of Natural 
Resources. (Deborah) Skills: CLNOQW; 
Subject Matter: AKOR; Sections: CNP. 
Approved for Active membership; spon-
sored by Paul A. Smith.

SELENE MULDOWNEY, Scuba & 
H2O Adventures Magazine, P.O. Box 
1494, Oak Harbor, WA 98277. (H) 
360-547-3314, selene.dnn@gmail.com, 
http://scubah2omag.com. Avid spokes-
person for the outdoors, conservation 

and helping marine life. She has years 
of experience as a writer and marketing 
consultant complementing her current 
position as publisher of the Scuba & 
H20 Adventures Magazine, a magazine 
produced by the Dive News Network 
since the early 1990s. Volunteers with a 
number of organizations including the 
Mt. Baker Council Boy Scouts for Island 
District, The Burned Children Recovery 
Foundation and the Washington Scuba 
Alliance. Believes in advocating for small 
businesses and is the co-founder of the 
Whidbey Island Small Business Associa-
tion. Lives with her family on a farm on 
Whidbey Island, a quiet island just north 
of Seattle, surrounded by an amazing 
assortment of animals that have all adopt-
ed her. She finds beauty in the smallest 
of things, and is known to be distracted 
by everything around her. She is also a 
world traveler, born in Africa and fluent 
in Spanish. Skills: BEPW; Subject Matter: 
ABGJLRS; Sections: CM. Approved for 
Active membership.

JUSTINE ORTIZ, 957 10th Ave. S., 
St. Petersburg, FL 33705. (C) 914-837-
0782, justineortiz@mail.usf.edu. Student, 
University of South Florida. Approved 
for Student membership; sponsored by 
Brandon D. Shuler.

DENISE SEMION, 25142 Jefferson 
Ct., S. Lyon, MI 48178. (H) 734-658-
8755, (C) 734-658-8755, (W) 734-658-
8755, dsemion@gmail.com. Currently 
writes for the Leisure.com blog, with 
her husband Bill, as part of their paid 
Leisure Explorer team. Retired from 
the Huron-Clinton Metroparks, where 
she was their communications manager, 
responsible for news releases, a quarterly 
newsletter, email marketing, social media 
marketing and website content for this 
regional park system. Provided writing 
as well as photography. Prior to that, 
she was a communications specialist for 
the Michigan Department of Natural 
Resources, responsible for promoting 
the agency to the media and public. Also 
writes a monthly nature column for her 
condo association, and serves as a mem-
ber of the South Lyon Parks and Recre-
ation Board of Commissioners. (William) 
Skills: COQ; Subject Matter: GHLN; 
Sections: N. Approved for Associate 

membership.

CAROLINE SMITH, 771 72nd Ave. N., 
St. Petersburg, FL 33702. (H) 561-602-
1999, (W) 727-466-7441, smith.linny@
gmail.com, http://www.carolineevan.
com.Undergraduate student at Univer-
sity of Southern Florida St. Petersburg, 
earning a bachelor’s of science in environ-
mental policy. Owner of a commercial 
photography studio in St. Petersburg, 
Florida. Founding member of Listen Up 
Florida LLC. (Evan) Skills: MS; Sections: 
P. Approved for Student membership; 
sponsored by Brandon Shuler.

REINSTATED MEMBERS
Reinstated member listings include 

references to acronyms that relate to skills, 
subject matter and sections. A key for those 
acronyms can be found at http://owaa.org/
ou/about-owaa-skills-subject-matter- 
sections/.

KAREN K. BLIZZARD, (Active) 2100 
Southern Oaks Dr., Austin, TX 78745. 
(H) 512-443-2625, kbliz@hotmail.
com. Previously an OWAA member and 
Excellence in Craft contest award winner 
as a Texas Parks & Wildlife Department 
employee. Currently retired from the 
state and working as a freelance writer. 
Recent credits include Texas Highways 
magazine, Texas Parks and Wildlife maga-
zine and TexasHillCountry.com. Volun-
teer activities include working bike patrol 
and helping promote Chihuahuan Desert 
Bike Fest every February and serving 
as guest speaker for the Texas Outdoor 
Women’s Network - Austin chapter. 
(Mike) Skills: CELOW; Subject Matter: 
GLNS; Sections: M.

TOM CARNEY, Tailfeather Commu-
nications LLC, (Active) 2470 Strawberry 
Farm St. NE, Belmont, MI 49306. (C) 
248-321-0475, tomcarney@comcast.net, 
http://www.tomcarneywriter.com. A free-
lancer with over 35 years experience, he 
has excelled in just about every aspect of 
print media. He has won over 75 awards 
for his books and journalism articles in 
news, news features, travel writing,  
humor, news analysis, columns and 

Continued on next page
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general features for both newspaper and 
magazines. He’s also won photography 
awards. As a copywriter for a leader in a 
major field of industry he has produced 
writing that has helped his clients win 
several top marketing program awards. 
Editor, The Upland Almanac, a magazine 
for bird hunting enthusiasts. Author of 
several books, most recently “Among 
the Aspens: Stolen Moments in Secret 
Coverts.” Lives in the Grand Rapids, 
Michigan, area with his wife Maureen, 
their Irish red and white setter Abbey 
and their Llewellyn setter Lizzy. He is 
available for assignments and is willing to 
travel. (Maureen) Skills: BELOW; Subject 
Matter: ACEGORS; Sections: M.

DONALD M. CAUSEY, (Active) 66 
Valencia Ave., Apt. 1001, Coral Gables, 
FL 33134. (H) 786-253-7069, (C) 
786-253-7069, doncausey@msn.com. 
Founding editor, The Angling Report, a 
paid circulation newsletter that goes out 
to anglers who travel; edits and writes all 
copy. Executive editor, Derrydale Press, 
responsible for acquiring books about 
hunting and fishing. (Maria) Skills: 
BEOP; Subject Matter: ABCL; Sections: 
M.

VINCENT DANIELLO, BlueWater 
Adventures, Inc., (Active) 21 Russo Dr., 
Marlborough, MA 01752. (H) 603-
727-4390, (C) 603-727-8209, (W) 
603-727-4390, vincent@vincentdaniello.
com, www.bluewateradv.com. Grew up 
fishing and diving in south Florida and 
the Bahamas. Turned those passions into 
professions by running private yachts, 
sport-fishing boats and charter vessels, 
and later writing and shooting photo-
graphs for boating and fishing magazines. 
(Sarah Akerman) Skills: EOSVW; Subject 
Matter: BK.

DAMIAN FAGAN, (Active) 20574 
Cambridge Ct., Bend, OR 97702. (H) 
541-977-2616, (W) 541-977-2616, 
damian.fagan@hotmail.com, www. 
damianfagan.blogspot.com. Former 
National Park Service ranger, Nature 
Conservancy preserve manager and con-
tract wildlife biologist. Current freelance 
natural history writer and photographer 
and instructor on birding and hiking for 

Central Oregon Community College 
community learning program. Author, 
“Arches and Canyonlands National 
Parks Pocket Guide.” (Raven Tenny-
son) Skills: BCIOS; Subject Matter: 
GLMOPQRSTU; Sections: CM.

RANDALL L. GILBERT, Buckhunter 
Publications Inc., (Active) 8582 Harvest 
Ln., Darien, IL 60561. (W) 518-332-
2825, buckhunterpublishing@live.com. 
Author of six books on white-tailed 
deer: “The A-Z Guide to White-Tailed 
Deer and Deer Hunting,” “Whitetail 
Woods: A Deer Hunter’s Quest,” “The 
Definitive White-Tailed Deer Book,” 
“The White-Tailed Deer: All You Need 
to Know,” “Terms of Endeerment” and 
“The Buckhunter’s Coffee Table/Footstool 
Deer Camp Book.” Much acclaimed and 
requested seminar speaker on whitetails 
for hunting clubs, sportsmen’s shows, 
etc. (Susan) Skills: BEILOPW; Subject 
Matter: CDFQ; Sections: M.

JOHN HAIRR, (Active) P.O. Box 
1861, Lillington, NC 27546. (H) 
919-457-2786, jhairr@aol.com. Writer, 
outdoorsman and documentary film-
maker specializing in natural history 
and outdoor adventure. Award-winning 
articles and essays have appeared in 
magazines including Our State, Wildlife 
in North Carolina, Canada’s History 
(formerly The Beaver), South Carolina 
Wildlife and Mercator’s World. (Debbie) 
Skills: BEOV; Subject Matter: JLMOQS; 
Sections: BM.

EUGENE KILGORE, (Active) 809 
Broadway Ste. 1, Sonoma, CA 95476. 
(H) 707-939-3801, (C) 707-939-3801, 
(F) 707-939-3795, genekilgore@gmail.
com. Skills: B; Subject Matter: L.

STEPHEN KIRKPATRICK, Kirkpatrick 
Wildlife Photography/Mimicrist, (Active) 
102 Proprietors Point, Madison, MS 
39110. (H) 601-853-1530, (C) 601-940-
8301, kirkpatrickwildlife@comcast.net, 
www.kirkpatrickwildlife.com. Kirkpatrick 
has been chased by grizzly bears, attacked 
by alligators and nibbled by piranha. 
In the process, he’s captured some of 
the world’s most beautiful and exciting 
nature and wildlife photography. He has 
published more than 3,500 photographs 
in books and magazines worldwide, 
including Delta Sky, Hawaii Skin Diver, 

Audubon, Gray’s Sporting Journal, Nat-
ural History, Ducks Unlimited, Outdoor 
Photographer, BBC Wildlife, National 
Wildlife and Sports Afield. Author, 11 
solo pictorial coffee table books: “Sanctu-
ary: Mississippi’s Coastal Plain,” “Among 
the Animals: Mississippi,” “Images of 
Madison County,” “Mississippi Impres-
sions,” “Lost in the Amazon,” “Ro-
mancing the Rain,” “Wilder Mississippi,” 
“To Catch the Wind,” “In Wilderness 
Song,” “Wild Mississippi,” “Whistling 
Wings” and “First Impressions.” His work 
has earned international acclaim, includ-
ing the 2011 Writer’s Digest International 
Self-Published Book Award, the National 
Outdoor Book Award, the Benjamin 
Franklin Award and three Southeastern 
Outdoor Press Association Book of the 
Year awards. He has twice been named a 
winner in the prestigious International 
Wildlife Photographer of the Year compe-
tition held in London, England. Speaker 
for national conferences and conventions. 
Television appearances, “Wild Things,” 
“At Home Live,” the Christian Broad-
casting Network’s “The 700 Club,” The 
Outdoor Channel’s “Adventure Bound 
Outdoors,” ABC’s “Shark Tank,” CNN 
and on several PBS and outdoor network 
specials. (Marlo) Skills: BLS; Subject 
Matter: LQSU; Sections: P.

JESS LEE, Jess Lee Photography, 
(Active) 13136 Skyview St., Nampa, ID 
83686. (H) 208-521-5170, jessleepho-
tos@gmail.com, http://jessleephotos.
com. Over four decades of professional 
outdoor photography with cover credit 
publications on many outdoor magazines 
including Outdoor Photographer, Field 
& Stream, Sports Afield and National 
Geographic. Past staff photographer for 
Fly Fishers International magazine and 
Bears magazine. Active outdoor commu-
nicator for the past 17 years through his 
own company leading over 100 outdoor 
photography photo workshops specializ-
ing in wildlife and nature photography. 
Currently working on producing hunt-
ing, fishing and historic shotgun photo 
essays. Recently appointed field editor for 
Nature Photographer Magazine. (Tamara 
Gooch Lee) Skills: CILS; Subject Matter: 
ACDLOQ; Sections: P.

GRAHAM MORAN, Tenkara Grass-
hopper Media, (Active) 4638 S. Mobile 
Way, Aurora, CO 80015. (H) 303-520-

Continued from previous page
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8249, (C) 303-520-8249, (W) 303-
520-8249, graham@tenkaragrasshopper.
com, www.tenkaragrasshopper.com. Still 
a fairly new member of this organization 
and learning lots of new things. Currently 
working on a new book project as well 
as learning to be a freelance writer. Also 
working on the production of multimedia 
content for a number of groups. (Eliz-
abeth Maria Flores) Skills: BCDILM-
OVWX; Subject Matter: AFGJLORT; 
Sections: BCM.

JACK PAYNE, (Active) 1984 84th 
Ave., Zeeland, MI 49464. (H) 616-772-
2477, (W) 616-566-7713, (F) 616-613-
3053, jackpaynejr@gmail.com. Freelance 
outdoor writer, columnist and photogra-
pher for magazines and newspapers. Spe-
cialties include freshwater fishing, small 
game hunting and deer hunting. Credits, 
Woods-N-Water News, Michigan Out 
of Doors, Midwest Outdoors, Holland 
Sentinel, Fur-Fish-Game, On the Water, 
Catfishing, Allegan Journal, Hastings 
News, Michigan Outdoor News. (Judith) 
Skills: LNOSW; Subject Matter: ACDF-
GLORST; Sections: MNP.

MATTHEW K. STRAW, (Active) 315 
Bluff Ave., Brainerd, MN 56401. (H) 
218-828-8136, (W) 218-828-8136, mat-
thew.1.straw@gmail.com, http://www.
in-fisherman.com/. Bachelor’s degree in 
English literature and communications 
from the University of Michigan. Five 
years as a reporter for Advance News-
papers; five years as a freelance outdoor 
writer; 20 years as senior editor of 
In-Fisherman Magazine. Currently a field 
editor of In-Fisherman. Skills: ELOSW; 
Subject Matter: ABCGKLMNRSTU; 

Sections: BMP.
MICHAEL D. TERRY, (Associate) 7830 

Dogwood Rd., Germantown, TN 38138. 
(H) 901-289-8313, mdurhamterry@
gmail.com. Business consultant. Author, 
novels: “A Bad Duck Hunt” and “So 
Shine Before Men;” poetry: “Writing 
in Form.” (Joan) Skills: BLNO; Subject 
Matter: CENQSU.

CREDENTIAL REVIEWS
The following members have successfully 

passed the review of their member creden-
tials:

JOHN SWARTZ

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES

Supporting Group listings include ref-
erences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/
about-owaa-supporter-resources/.

CAMP365, 7640 Washington Ave. 
S., Eden Prairie, MN 55344. Contact: 
Steve Pennaz, marketing/press. (W) 
612-810-5757, spennaz@frontier.com, 
http://www.camp365.com. Camp365 
is the world’s first fold-out cabin. Take 
it anywhere, campground or the back-
country. The Camp365 weighs just 1,480 
pounds so you can tow it with any vehicle 
outfitted with a Class 1 hitch (including 
ATV/UTVs), yet offers more than 700 
cubic feet of living space when set up. 
Supporter Resources: IOP.

PRÓIS HUNTING APPAREL FOR 
WOMEN, 28001B US Hwy. 50, Gun-
nison, CO 81230. Contact: Kirstie Pike, 
CEO. (W) 970-641-3355, (Toll Free) 
970-641-3355, kirstie@proishunting.
com, https://www.proishunting.com. 
PrÓis has manufactured performance 
hunting and shooting clothing for wom-
en since 2008. We strive to maintain the 
ultimate in technology and quality for 
women who take to the field. Supporter 
Resources: GIP.

REINSTATED SUPPORTING 
GROUPS, AGENCIES AND 
BUSINESSES

Reinstated Supporting Group listings 
include references to acronyms that relate 
to resources they provide. A key for those 
acronyms can be found at http://.owaa.org/
ou/about-owaa-supporter-resources/.

BLACK RIVER TOOLS INC., 6509 
Hwy. 260, Manning, SC 29102. Contact: 
David Baynard, president. (W) 803-
473-4927, (Toll Free) 800-346-1923, 
(F) 803-473-4953, info@blackrivertools.
com, www.driftmaster.com. We manufac-
ture Driftmaster rod holders and trolling 
systems (www.driftmaster.com), Father 
Nature bird feeders (www.fathernature.
org) and Cart Lok golf cart locking 
systems (www.golfcartlock.com). Family 
business since 1980. Supporting mem-
bers of SEOPA and AGLOW. Supporter 
Resources: DGIP.

DECEASED MEMBERS 
JIM DEAN •

SIX CANDIDATES CHOSEN TO RUN FOR OWAA BOARD
Six candidates, selected by OWAA’s board nominating committee, will compete for three seats on the Outdoor Writers 
Association of America’s board of directors. They will replace Becky Jones Mahlum, Vicki J. Mountz and Paul Vang. Those 
elected will begin their three-year term June 4, 2018. Candidate profiles will appear in the April/May issue of OU. Active, 
senior-active and life members will vote in an online election in April. Below is the slate in alphabetical order.

• Ruth Hoyt
Linn, Texas

• Ken Keffer
Des Moines, Iowa

• John Kruse
Wenatchee, Washington

• Shawn Perich
Hovland, Minnesota

• David Sikes
Corpus Christi, Texas

• Pat Wray
Corvallis, Oregon
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Meet a member
NAME: Scott Stouder
RESIDENCE: Pollock, Idaho
OWAA MEMBER SINCE: 1992
NUMBER OF CONFERENCES 
ATTENDED: More than 20

AREA(S) OF OUTDOOR COM-
MUNICATION: I’m retired 
now, but as an active member 
of OWAA for years I was a 
newspaper writer, freelance 
magazine writer, photog-
rapher and worked on just 
about every facet of outdoor 
communication. 

FAVORITE OUTDOOR  
ACTIVITY: Today I primarily enjoy 
fishing, hunting, photography and 
volunteering in conservation work for 
the outdoors

WHAT HAVE YOU GAINED FROM 
OWAA? My history and friends within 
OWAA over the years not only led to the 
professional expansion of my outdoor communications career 
over two decades, but also provided a critical channel to com-
municate my conservation work on public lands, especially with 
Idaho’s roadless lands protection.  

ANY ADVICE FOR NEW MEMBERS? OWAA 
has a proud history and legacy as the leader 

in the communication of all of America’s 
outdoor activities as well as our work 

in the conservation of those activi-
ties. We used to be essentially just 

a bunch of “hook and bullet” 
writers with typewriters. A ma-
jority of OWAA members still 
hunt and fish of course — and 
write about it — but today’s 
OWAA is much more than just 
a bunch of “good ol’ boys and 
girls” carrying shotguns and 
fishing rods.  Keeping up with 

these changes through contacts, 
information channels and national 

conferences is essential if you’re 
pursuing a communications career in 

today’s outdoor work, which includes 
diversified activities from bike riding to 

snow skiing to hunting and fishing. OWAA is 
the melting pot of people who participate 
in, and communicate, these activities. Our 
members are also on the cutting edge of 
technology and marketing skills. Go to the 

annual OWAA conferences, attend the workshops, listen to the 
experts in the various fields and meet the people. These people 
will not only become the sources for your technological and 
marketing expansion in outdoor communication, but will very 
likely also become your best friends in life. •

Photo courtesy Scott Stouder


