
www.owaa.org/ou  OUTDOORS UNLIMITED  1

The Voice of the Outdoors August/September 2012

Outdoor Writers Association of America



2  OUTDOORS UNLIMITED  August/September 2012

pg. 8

 

OUTDOOR WRITERS ASSOCIATION OF AMERICA
Our mission: improve the professional skills of our members, set the highest ethical and communications standards, encourage 
public enjoyment and conservation of natural resources and mentor the next generation of professional outdoor communicators.

Copyr igh t  Augus t /Sep tember  2012 
by  Ou tdoor  Wr i te rs  Assoc ia t i on  o f  
Amer i ca  In c .  Reproduc t i on  i n  who le 
o r  i n  par t  w i thou t  permiss ion  i s  
p roh ib i ted .  The  con ten ts  o f  Ou tdoors  
Un l im i ted  do  no t  necessar i l y  represen t  t he 
op in ion  o r  endorsement  o f  OWAA,  i t s  s ta f f, 
o f f i ce rs,  d i re c to rs  o r  members .  Ou tdoors 
Un l im i ted  ( I S SN  0030 -7181 )  i s  pub l i shed 
b imonth ly  by  Ou tdoor  Wr i te rs  Assoc ia t i on 
o f  Amer i ca  In c . ,  615  Oak  S t . ,  S te.  201 ,  M i s -
sou la ,  MT  59801 .  Per iod i ca l s  pos tage  pa id 
a t  M i ssou la ,  MT,  and  add i t i ona l  ma i l i ng 
o f f i ces .  POSTMASTER :  Send  address  chang -
es  to  Ou tdoors  Un l im i ted ,  Ou tdoor  Wr i te rs  
Assoc ia t i on  o f  Amer i ca  In c . ,  615  Oak  S t . , 
S te.  201 ,  M i ssou la ,  MT  59801 .

NATIONAL  
HEADQUARTERS
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434, Fax: 406-728-7445
info@owaa.org, www.owaa.org 

STAFF
Executive Director: Robin Giner 
Communications and Publications
  Director: Ashley Schroeder
Membership and Conference Services  
  Coordinator: Jessica Pollett
Journalism Intern: Jake McGinnis
 

PRESIDENT
Mike Walker, Arizona
 
OFFICERS
Vice President: Mark Taylor, Virginia
Vice President: Bill Graham, Missouri
Secretary: Katie McKalip, Montana
Treasurer: Jack Ballard, Montana
  
BOARD OF DIRECTORS
Bruce Cochran, Kansas
Mark Freeman, Oregon

Jason Jenkins, Missouri
Matthew Miller, Idaho
Mary Nickum, Arizona
Brett Prettyman, Utah
Ty Stockton, Wyoming
Paul Queneau, Montana
Randy Zellers, Arkansas

COUNSELS
Attorney: William Jay Powell, Missouri
Historian: vacant
Medical: William W. Forgey, Indiana

12 Departments

13 New Members

19 Product Review

22 Reviewed Financial Statement

  7 Character Sketch: Jim Foster — by Jake McGinnis

  8 Overcoming caption conniptions — by Lisa Densmore

  9 Crossing the fear threshold — by Shelby Gonzalez

16 Portfolio — by Angelo Peluso

 4 President’s Message

 4 Letters to the Editor

 5 From the Executive Director’s Desk

 6 2012 Conference Preview: Alaska

ON THE COVER
By Angelo Peluso
The sharp eyes of a red-tailed hawk lock in on any movement that 
appears as potential prey. Turn to Page 16 for this month’s Portfolio 
featuring more photos by Peluso.
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Outdoor Market  
 Looking to advance your career? Want-
ing to make more money as a freelancer?
 Then be sure to visit OU Online’s 
Outdoor Market listings. There, you’ll find 
new job openings and editorial-needs list-
ings. Point your Internet browser to www.
owaa.org/ou/category/market/ to see what’s 
new. You can also sign up for email alerts 
at www./owaa.org/ou/about/contact-us/
outdoor-market-alerts-signup.

Supporting Group 
News Tips  
 Wondering about recent conservation-
related measures being discussed by Con-
gress? What are the latest products being 
released by our supporters? Or what about 
industry conventions and events? Visit OU 
Online’s Outdoor Alerts news feed for de-
tails. Find the latest news on the homepage 
of OU Online at www.owaa.org/ou.

Association Update  
 When we’re not printing issues of 
Outdoors Unlimited, we’re posting content 
to OU Online during those “off months.” 
Find out more about proposed members and 
supporters in the online monthly updates. 
Check out association updates from this 
summer at www.owaa.org/ou/category/ 
departments/assoc-update.

”Welcome to OU’s Online Exclusives! This page features a sneak peek of all the extras we just 
couldn’t fit into the print publication. To check out these bonus features, refer to the website 
links mentioned below. –ASHLEY SCHROEDER, OU EDITOR

PhotoShelter is pleased to offer a discount to OWAA members on standard and pro annual accounts at  
www.photoshelter.com. OWAA members can save $55 per year on standard accounts or $70 per year on pro ac-
counts using the promo code “PSOWAA2012.” 

PhotoShelter is the leader in photography portfolio websites. Their websites are different because they’re packed with pow-
erful tools that make doing business easier and help photographers generate more income from their work. More than 70,000 
professional and serious amateur photographers around the world use their complete solution to display, market, sell, deliver 
and manage their photography online. More info at: www.photoshelter.com/about/index/pressroom.

SAVE NOW...

WITH NEW OFFERS
FROM OWAA SUPPORTERS

PhotoShelter offers discount to OWAA members

 Three Supporting Groups recently announced discount programs for OWAA. 
To view the complete list of discounts currently offered to OWAA members, go 
to www.owaa.org/members-area/discounts.

n 3DPEEPSIGHT.COM - The only peep sight with two holes. Harness your bow’s 
technology. Maximize your archery experience. Available free for test and 
review. Visit 3Dpeepsight.com for more information. Call Lane Bruder at 405-
612-5738 and mention “3Dpeepin at OWAA.”

n BUSHNELL has made its VIP program available to OWAA members. The VIP 
program is available online at www.bushnell.com/vipprogram. Each VIP order 
requires a unique redemption code, so please contact Paul Arnhold, parnhold@
bushnell.com, 913-752-6105, to obtain a code, or if you have any questions.

n COLLEGIATECAMO offers an exclusive OWAA member discount of 15 percent 
off all camouflage college decals and apparel at CollegiateCamo.com. OWAA 
members can enter the promotional code “OWAA” at checkout to take 15 
percent off the entire order. CollegiateCamo sells camouflage college decals 
and apparel, camouflage lingerie, license plate covers, fishing reels and other 
outdoor gear. Email sales@collegiatecamo.com for more information, or visit 
the website at www.collegiatecamo.com.

Online Exclusives
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STUDENTS GRATEFUL FOR SCHOLARSHIP
 I received notification of the Bodie Mcdowell Scholarship 
awarded to me for $3,000. I cannot begin to express the breadth 
of my gratitude. This scholarship will enable me means of supply 
aquisition, covering college expenses, and entry fees to prospec-
tive juried exhibitions! Thank you!

— Sarah Gillespie, 
Southern Illinois University

 Thank you for the opportunity to represent the OWAA and the 
Bodie McDowell Scholarship! I am currently interning as a re-
porter for the Omaha World-Herald, where I’ve been assigned to 
the breaking news section. But I am also working on a Fulbright 
grant proposal to produce an investigative piece on whaling in 
Iceland. I will be sure to keep the OWAA updated during the 
processs! Thanks again!
 — Emma Murray, 

University of South Dakota

President’s Message

By the time this column is pub-
lished, many of us will be making 
final preparations for OWAA’s 

annual conference at Chena Hot Springs 
Resort in Alaska. 

For most of us a trip like this is too big 
and too important to not make it a planning 
priority.

Two months out, as I 
write this, it’s planning 
crunch time.

Yes, some of the 
biggies are out of the 
way. Flights have been 
booked. The RV that 
friends and I will share 
for more than three 
weeks — pray for us! 
— has been reserved.

We have a backcountry cabin on a remote 
lake reserved for a week of fishing and bear 
and grouse hunting. A few day trips are 
penned in on the itinerary.

We still must finalize a few specific trips, 
and arrange for shipping of gear, fish and 
game.

Local chair Chris Batin, who has been a 
huge help in our efforts, sent me a friendly 
reminder note by email the other day. It was 
short and to the point.

“You got it figured out?” he asked.
Figuring it out is part of the fun.
As I have pored over the pre- and post-

trip offerings, and done lots of my own 
research on where to go and what to do, I 
feel like I did 40 years ago paging through 
my Sears Wishbook catalog.

So I guess maybe the reason I still have a 
little planning to do is because I’m enjoying 
it so much I don’t want to be done.

In our planning, we approach our forays 
into the woods and onto the water with a 
realistic vision that things might not go 
as well as we’d like, but we also harbor 
optimism that things will go better than we 
can imagine.

As this process has unfolded I’ve noticed 
parallels to another planning priority: my 
next year as OWAA’s president.

Like the Alaska adventure, the upcom-
ing year with OWAA promises adventure, 
excitement and fun. 

We will have maps to guide us through 
the wilds of Alaska, and OWAA has a new 
map — the recently completed Strategic 
Plan — to guide our organization through 
the next few years.

Both in Alaska and during the next year 
of OWAA, there will be challenges and the 
stakes are high if things go bad.

Most importantly, both adventures aren’t 
solo affairs. They will be team efforts.

And the teams are strong.
Not only are the men I’ll be wandering 

with around Alaska good friends, they are 
the kind of trusted, solid friends I want by 

my side if stuff hits the fan.
The same goes for OWAA as a whole.
The other day OWAA Executive Direc-

tor Robin Giner sent me a list of OWAA 
committees, their members, and names of 
association members who have volunteered 
to serve on committees this coming year.

Talk about a Dream Team.
Collectively, the members of the commit-

tees and the volunteers probably have more 
than 500 years of experience in outdoors 
communication, much of that time spent 
affiliated with OWAA.

Serving on a committee, or on the 
OWAA board or executive committee, 
doesn’t take a massive amount of time. But 
it does require a commitment.

That so many are willing to take on this 
commitment says a lot about who we are. 

We are ambitious. 
We are optimists.
We like challenges.
We like adventure.
And we like fun.
Here’s to the great times we will have 

together in Alaska in September, and to the 
exciting year ahead as we work together 
to ensure that OWAA remains the nation’s 
strongest professional group for outdoors 
communicators. n

—  2012-13 OWAA President Mark Taylor,
mark.taylor@roanoke.com

‘Figuring it out is part of the fun’

MARK TAYLOR

Feedback guidelines
Members are encouraged to write about issues and topics. The executive director and editor will decide whether opinions are appropriate for 
debate or if the comments promote a personal cause; if the “cause” is unrelated to OWAA’s mission and potentially damaging to the membership, 
the letter might not be printed. Word limit: 400. Longer letters will be returned for revision. Send letters to editor@owaa.org.

LETTERS TO THE EDITOR
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From the Executive Director’s Desk

While it seems like just yesterday that The University 
of Montana’s students fled from the Missoula val-
ley back to their homes, it’s actually just a matter of 

weeks before they come filing back to town. Students lend an excit-
ing air to a community. Whether that is a physical community, like 
your hometown, or a metaphorical community, 
like that of writers, communicators and cre-
atives. It’s that time of the year when we take 
notice of some exceptional students, as well as 
begin the process of fostering and mentoring 
others in universities across the U.S.

MCDOWELL SCHOLARSHIP  
RECIPIENTS

OWAA recently announced the recipients 
of the 2012-13 Bodie McDowell Scholarship 
awards. The Education Committee chose six 
college students — three graduate and three undergrads — whose 
applications rose above the others in merit and promise from among 
17 received this year. 

Recipients will share $16,700 in scholarships and will receive 
their funding at the commencement of the fall semester. Each stu-
dent will also receive a one-year student membership in OWAA.

Successful graduate applicants include Katelyn Jerman, Uni-
versity of Colorado - Denver ($3,000); Sarah Gillespie, Southern 
Illinois University ($3,000); and Benjamin Goldfarb, Yale School of 
Forestry and Environmental Studies ($2,400).

Undergraduate students receiving scholarships include Emma 
Murray, University of South Dakota ($3,000); Savannah Hoover, 
Sierra Nevada College ($2,800); and Steven Maichak, Oklahoma 
State University ($2,500).

OWAA’s Education Committee, chaired by Jason Jenkins, 
reviewed scholarship applications, scored them based upon pre-de-
termined criteria and selected the winners. Thanks to the following 
people for judging this year’s applications: Tim McKillop, Colleen 
Miniuk-Sperry, Randy Zellers and Jason Jenkins. 

Congratulations to all six recipients! We look forward to seeing 
their work in the coming months and years.

STUDENT CHAPTERS  
AT LOCAL UNIVERSITIES

Our two current student chapters are still going strong and will 
be back up and active as soon as school starts again later this month 
at The University of Montana and the University of Missouri.  
While it’s great to have these two groups fully active and contribut-
ing, we’d love to see more groups forming! 

Many of our members teach or mentor college students, or are 
active at their alma mater schools. We could use your help in get-
ting more of these groups started around the country. Paul Que-
neau and Jason Jenkins worked to put together some best practices 
to assist members in encouraging new student groups based on their 
own experiences doing so at their local universities. You can find 
those online at www.owaa.org/how-to-form-owaa-student-chapter.  
We look forward to your participation in helping to arrange more 
outreach to the next generation of outdoor communicators. If you 
need any pointers or support in helping develop a student chapter, 
please contact OWAA headquarters. n

— OWAA Executive Director Robin Giner, 
rginer@owaa.org

Fostering the future

ROBIN GINER

OWAA awarded 12 Norm Strung 
Youth Writing prizes totaling $1,700, 
sponsored by the Safari Club Interna-
tional Foundation.

The annual contest has categories for 
poetry and prose in two divisions: junior 
(grades 6-8) and senior (grades 9-12). 
Entries must be outdoors oriented and 
previously published in a newsletter, 
newspaper, magazine, literary collection, 
or similar publication. First-place winners 
in all categories received $250, second-
place winners received $125 and third-
place winners received $50. This year’s 
winners are:

JUNIOR POETRY
First place: “Where Poems Hide For 

Me,” by Xander Barton (Bath, Maine).

Second place: “Phosphorescence,” by 
Eloise Hart Kelly (Bremer, Maine).

Third place: “Time and I,” by Helena 
Solorzano (Alna, Maine).

SENIOR POETRY
First place: “The Gulf,” by Edyt Dick-

stein (Livingston, N.J.).
Second place: “Bristlecone Pine,” by 

Kelly Clare, (Traverse City, Mich.).
Third place: “Leaf,” by Alexandra 

Palocz (Weston, Mass.).

JUNIOR PROSE
First place: “For Sale,” by Xander 

Barton (Bath, Maine).
Second place: “The Feel,” by Triston 

Hasty-Grant (Owasso, Okla.).
Third place: “The Rainy Day Buck,” 

by Anson Kuznik (Brooklyn Park, 
Minn.).

SENIOR PROSE
First place: “A Magical Spring Day,” 

by Rachel Libke (Rogers, Minn.).
Second place: “Frozen Turkey Hunt,” 

by Kyle Hansen (Millwood, Wash.).
Third place: “The Simple Lessons,” by 

Kali Reginek (Rice, Minn.).

Winning entries from this year’s con-
test will be printed in the December/Janu-
ary issue of Outdoors Unlimited.

The deadline for next year’s entries is 
March 15, 2013.  For complete contest 
rules and more information, visit www.
owaa.org/programs/contests/norm-strung-
youth-writing-awards. n

2012 Norm Strung Youth Writing Awards contest winners announced
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2012 Conference Preview: Alaska

With the big items such as pre- and post-
conference tours addressed in previous 
columns, here are the answers to a few basic 

travel and destination questions. 

What types of clothing I should pack for late August and 
early September? Will it be cold? 

Interior weather can be unpredictable this time of year, ranging 
from the upper 70s to snow or rain. On most of my Interior moose 
hunts in early September, I hunt in a T-shirt during the day. But 
there are times when a cold front has me pulling on a fleece jacket. 

What you’ll be wearing during conference depends on your tol-
erance to cold: remember, most of our public gatherings will be in 
tents and outdoor structures. Space heaters are available if needed, 
but expect cold spots, especially while seated during evening 
meals. Based on historical weather data, plan on it being in the 50s 
to 60s during the day and 40s in the evening. Wear what you would 
wear on an October deer stand or early spring turkey hunt in the 
northern states (not southern states), where you’d be expected to sit 
without moving for an hour or two.

Thermal jeans from Wrangler are great for this time of year. 
Forget the flats shirts and Bermuda shorts; bring ‘em if you want, 
but remember, while mosquitoes are winding down, the biting gnats 
might find you walking the trails. Pack lightweight clothing for 
Breakout Day or if we get a bout of Indian Summer and the weath-
er reaches the 70s. Do bring your swim wear for the hot springs, 
as it would be a shame to not take a dip. During the evening or on 
cloudy day outings, packable down or fleece jackets are good along 
with a fleece hat, lightweight gloves and insulated socks. Fashion 
wise, fleece clothing works really well, looks great, is colorful 
and is warmer than thin nylon fabrics. Also, if you are going to be 
taking photos of the northern lights at 1 a.m., it is often windy on 
the ridges overlooking Chena. You’ll want to bring warm gloves, 
a headlamp, fleece hat, and buy some handwarmers in Fairbanks. 
I’ve had TSA confiscate hand warmers from my bags, so don’t pack 
them ahead of time. 

If you feel the need to dress up, a blazer jacket may keep you 
warm, but if it’s cold, the smart writer will be wearing long under-
wear underneath. I suggest casual formal, which is sweater over a 
shirt and tie. The secret here is simple: If it turns cold, wear what 
you want for outer wear, as no one will know that you are wear-
ing thermal socks, long underwear, or have a hand warmer in your 
pocket. 

I’ll be arriving in late  
August in time for pre-conference trips. 

Do I need to book a room ahead of time? 
Early booking of hotels for pre- and post-conference activities 

is critical for this conference. If not, you can count on sleeping 
in your rental car. Immediately prior to conference is Labor Day 
weekend, and it is still the peak of autumn tourism season. Visitors 
will be out viewing the fall colors, plus the locals will be indulg-
ing in activities ranging from moose hunting to berry picking. 
Many hotels will be booked Aug. 31-Sept. 2. Don’t chance it; make 
reservations now for any pre-conference travel. Consider cabins 
and campgrounds or rent an RV. You can always find somewhere to 
camp if you’re geared up to do such a thing, but even state camp-
grounds can fill up during the Labor Day weekend in places like the 
Kenai Peninsula.

How should I transport my bear spray for my post-confer-
ence trip, and what is the best way to transport firearms and 
fishing rods? 

No liquids or gels can be transported in hand-carried luggage 
unless they are 3 ounces or less and they must all fit in a quart Zip-
loc bag. Save the headache and pack as many items as you can in 
checked baggage. Pocket knives belong in checked baggage. Don’t 
carry bullet charms on your key rings. Bear spray or any type of 
defense spray is illegal to transport in any luggage. Log on to your 
airline’s website and read the details. 

Be prepared for baggage fees if you are not a frequent flier. 
Carry a lightweight duffel bag as a spare for items you might win 
in the auction or photo scavenger hunt. If you plan on taking fish 
back home, fish boxes are about $20 each, or a cooler is $28 at 
Wal-Mart. Ship the fish as an extra bag, otherwise FedEx costs will 
be around $200 to $300 for next-day delivery of a 50-pound box to 
the East Coast. 

Speaking of luggage costs, each airline has its own baggage fees. 
If you plan to pack waders, other outdoor gear and your clothes for 
conference, this will take one 50-pound bag. Take multi-piece rods 
that fit in your main bag. You need to pack firearms in a lockable 
guncase, which counts as a separate bag. A second duffel will cost 
the second-bag rate, but the third or fourth bag really is costly, 
jumping up to $100 or more for some airlines. Don’t be surprised. 
Fees add up fast to the uninformed. An option is to mail items to or 
from Fairbanks via post office.

BY CHRISTOPHER BATIN

What gear to bring?
And other words of wisdom to help you get  

to Alaska without losing your sanity

CONTINUED ON PAGE 11
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Character Sketch: Jim Foster 

Forty or so years ago, Jim Foster 
was considering a career in the 
outdoor communications industry. 

Although  he was already a photographer, 
he was unsure of what to do next, so he 
asked a friend about writing for newspapers 
and magazines. The answer he got was 
simple, but valuable, and it has stuck with 
him through the years. 

In a phone interview earlier this sum-
mer, Foster passed that advice on to another 
young writer. “How do you get started writ-
ing?” he asked, repeating the interviewer, as 
though the answer was obvious. “Well, you 
get started writing!”

Foster should know. He now works full 
time  as a freelance writer and photogra-
pher, but he admits that he did not major 
in journalism. He simply read articles, shot 
photographs and got to it, and shortly after-
wards he became an active member of the 
Texas Outdoor Writers Association.

“That’s when I found out I was an out-
door writer,” Foster said. 

He went on to serve on the TOWA board 
of directors for two terms, a total of eight 
years. He was also the vice president  and 
president, spending two years in each posi-
tion. Although he has since moved to Idaho, 
Foster remains active in Texas outdoor com-
munications. 

Kathy Magers, a 2005 inductee into the 
“Legends of the Outdoors” National Hall of 
Fame, was also given some helpful advice 
at an important time. When digital photog-
raphy first entered the outdoor communica-
tions industry, many were reluctant to fully 
embrace it. Foster was among the first, and 
he offered digital photography workshops at 
TOWA conferences. Magers began using the 
new media after his encouragement, and she 
still occasionally looks to him for advice. 

“He was always really helpful with me 
and with others who needed the help,” she 

said. “I always know how to get in touch 
with him when I have a question.”

Magers clearly holds Foster’s work and 
his advice in high regard . Thinking of some 
of his images of birds and other wildlife, 
she remarked, “Jim Foster has to be one of 
the best photographers today.”

Lisa Snuggs, executive director of the 
Southeastern Outdoor Press Association, is 
also familiar with Foster’s work, and she 
too has only praise for his photography. 
For Snuggs, Foster’s career seems to have 
jumped right in with some of the best in the 
industry. “Jim has such a strong presence 
about him that in my eyes he’s always been 
a strong photographer,” she said.

In fact, she watched as the industry caught 
on to Foster’s photography. “When I met him 
he was shooting mostly for Texas publica-
tions,” she explained. “The biggest jump in 

Jim’s career, that I saw, was when he started 
selling his photography internationally.”

Foster certainly has the experience to 
back up his reputation and give merit to 
his advice. He is currently a member of the 
American Society of Media Photographers 
and the National Society of Newspaper 
Columnists, as well as an active member 
and past board member of OWAA.

“I don’t have the slightest idea how 
many photos I have in stock,” he admitted, 
opening a folder on his computer. He found 
571 photographs of yellowbellied marmots, 
and about 150 of the moon. Foster, an avid 
birdwatcher, estimated his avian images at 
more than 42,000. 

Some of those images have been used 
in brochures for Port Aransas, Texas, and 
Henderson, Nev. Many have found their 

BY JAKE McGINNIS

‘Just get started’
Jim Foster’s advice for outdoor communicators

CONTINUED ON PAGE 11

Jim Foster, book author, photographer, speaker, and writer guides his drift boat on the Salmon River. The reason for this 
trip was to photograph a pair of  nesting bald eagles in a secluded place on the river. His second birding location book will 
be released in October. Photo courtesy of  Jim Foster.
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I’ve never met a writer or a photographer that likes to write 
captions, myself included. I will craft a well-written article 
which sometimes takes a number of days, multiple interviews 

and in-depth research. I take the photos or pull them from my stock 
file, then make minor adjustments to them if they need it, and often 
re-label them to fit the submission format of the publication. As 
soon as I push the send button, relieved to get that text-photo pack-
age out the door, I’m on to the next one.

Half-way through another assignment on a tight deadline, I get 
an urgent email from the editor of the first article. “Attached is the 
layout,” he or she typically writes. “Would you please add captions 
as soon as possible. We need to ship the magazine tomorrow!” With 
a groan, I drop everything to get the chore done.

Composing captions is an inconvenience to say the least, because 
the writer has, both psychologically and in one’s work flow, moved 
far past that submission. When it reappears in need of captions, 
many quickly jot a few words, usually a phrase like “Hunting dog 
sitting in a field.”

That’s not a caption. It’s a photo title. Now it’s the editor’s turn 
to groan. If the writer had taken an extra minute to write, “A Lab-
rador retriever takes an uncharacteristic rest in a pheasant cover,” 
then he’s given the editor, and thus the reader, more than the photo 
alone does. In ten words, the caption gives the breed of dog, what 
it’s hunting, and that it’s doing something out of the ordinary. The 
reader wants to know why and is more likely to delve deeper into 
the accompanying article.

In general, captions should give details or background informa-
tion represented by the photo that adds to the impact of the image. 
It should impart information related to the story that draws the 
reader into the article. Compelling photos with interesting captions 
are often the reason a person reads the piece.

Here are five tips to help you overcome your caption connip-
tions:

1. Impart information about the photo. Remember the adage, 
“a picture is worth a thousand words?” Don’t bother repeating any 
of those thousand. Use words 1,001-plus in the cutline. In other 
words, give more information than what is obvious in the photo-
graph.

2. Keep it brief. Space is limited in a caption. Every word 
counts. The shorter the caption’s word count, the harder it is to get 
your point across. If you’re worried about being too wordy, it helps 
to write down your thoughts then trim the copy to fit the space.

3. Relate the photo to the article. Think about why this photo 
was selected for your article’s layout then let your caption relay the 
notion.

4. Remember the basics – who, what, where, when, why and 
how. Can’t decide what to write for a caption? The basics are al-
ways a good fallback. Pick one or two of them if space is limited.

5. Write the captions after you know the layout. For years I 
wrote a caption for every photo I submitted, a ton of unused work. 
Now I submit the photos on deadline, but, unless specifically 
requested by the editor, I don’t write the captions until after I see 
what made the photo editor’s cut. n

Craft Improvement

A former OWAA board member and current chair of the 
OWAA photography section, Lisa Densmore is an award-
winning freelance writer, photographer and television pro-
ducer from Red Lodge, Mont. Contact her at densmore1@
aol.com; www.DensmoreDesigns.com.

BY LISA DENSMORE

Overcoming caption conniptions

Kaiser, a Labrador retriever, takes an uncharacteristic rest in a pheasant cover. Photo by 
Lisa Densmore.
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The first time I walked into a rock 
climbing gym, I was 19 years old 
and determined to learn to climb. 

The space was bright and unfamiliar. 
Fit-looking people, mostly male, geckoed 
up walls spattered with plastic blobs. Gear 
clanked. Grunts and shouts echoed. In a 
back room carpeted with shredded rubber, a 
guy clung to the ceiling like Spiderman. 

Everybody but me seemed at home. 
Something akin to the fight-or-flight instinct 
roiled my guts. In spite of my determina-
tion, I nearly walked away. 

Turns out there is a term for that witches’ 
brew of intimidation, anxiety and out-of-
placeness: “threshold fear.” I learned it the 
other day in a post on the blog Museum 
2.0 (www.museumtwo.blogspot.com). The 
author reported similar feelings when she 
visited a boxing gym.

It is hard to overstate the psychological 
magnitude of threshold fear. I like to flip the 
term to “fear threshold” because it evokes 
the image of a tangible obstacle. It might 
as well be. Outdoor-related thresholds vary 
from person to person, but could be any-
thing from going camping for the first time 
to braving a new activity to taking a current 
passion to a higher level. 

As outdoor communicators, we have the 
power to beckon people to their thresholds 
and guide them across. This is both an 
honor and a responsibility.

If we want to increase the number and 
diversity of people playing outside, we need 
to make sure those thresholds aren’t any 
scarier than they have to be. That is, we 
need to make outdoor activities welcoming 
and accessible to newcomers, even those 
with zero experience or family tradition of 
outdoor recreation.

Reaching out to outdoor newbies is a pro-
fessional passion of mine because I used to 
be one of them. Unlike, I would guess, most 

outdoor communicators, I didn’t grow up 
camping or hiking or hunting. The closest 
my city-dwelling family got to nature was a 
paved path in a suburban marsh preserve. 

So when I was 17 and got a wild hair to 
go on a trip in the Boundary Waters Canoe 
Area Wilderness, I faced a level of igno-
rance best described as “breathtaking.” 

My grandma fretted that I was going to 
get eaten by a bear. (I was more concerned 
about wolves.) I didn’t know what kind of 
clothes to pack or how to pitch a tent, light 
a stove or wield a paddle. Every night noise 
sounded like an ax murderer. Were I less 
stubborn and less prone to leaping with both 
feet, I might never have learned to love the 
outdoors. 

Here’s where you come in. 
Whether you are a writer, photographer, 

editor, producer, host or PR person, you can 
make the outdoors more appealing and less 
scary to newcomers. You can also help train 
said newcomers to be safe, responsible out-
door enthusiasts. Newbies are tabulae rasae; 
write on them carefully.

How you can entice new people out-
doors:
n Support and promote youth mentoring, 

introductory workshops, and programs that 

get underrepresented populations into the 
wild.  
n Share your firsts: first river, first buck, 

first solo trip. Be honest about your worries 
and errors.
n Cast a net for beginners. Try penning 

a “[Your Outdoor Activity of Choice] 101” 
article for a general-interest publication and 
include ways that readers can get involved.
n Let your passion show. Convey the 

satisfaction of finishing a tough hike or 
the elation of landing a trophy-size bass or 
sending a 5.11.

I walk my talk, by the way. For my 
column, “Miss Guided,” I try new outdoor 
activities — being a beginner over and over 
again, chronicling the attendant embarrass-
ing mistakes. I’ve written “101” articles 
on birding and trail running and practi-
cally everything in between. As an editor, I 
always include neophyte-friendly content. I 
speak about fear and entry-level adventure 
at events like the Midwest Mountaineering 
Outdoor Adventure Expo. 

(My first time speaking in public, I gave 
a presentation called “Facing Fear.” I was, 
ironically, terrified.)

Even the most rarefied outdoor expert 
was once a beginner. Somebody taught you 
how to bait a hook and load a pack and, 
more importantly, why you would want to 
do either of those things in the first place. 
As an outdoor communicator, you can give 
that priceless gift many times over to people 
who might otherwise never receive it — and 
grow our community at the same time. n

Craft Improvement

BY SHELBY GONZALEZ

Crossing the fear threshold
To get more people outdoors, we must overcome mental barriers

Shelby Gonzalez recently 
joined the Cook County Visi-
tors Bureau staff as marketing 
manager. An OWAA member 
and former rock climbing 
instructor, her work has been 
featured in the book “Chicken 
Soup for the Soul: Runners” 
and dozens of publications. 
This article originally ap-
peared on her blog, found at 
www.shelbygonzalez.com.

“
”

As outdoor communicators, 
we have the power to beck-
on people to their thresh-
olds and guide them across. 
This is both an honor and a 
responsibility.

— SHELBY GONZALEZ
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2012 Conference Preview: Alaska

Ladies-only shooting program
to be held at 2012 OWAA conference

Never shot a handgun, but always a little curious? Learn from 
the pros at the OWAA’s Alaska conference.

Smith & Wesson would like to welcome women attend-
ees, including writers, Supporting Group representatives and spouses 
of OWAA members, to a ladies-only shooting event. The event will be 
held before the range opens for Shooting Day and is open to first-time 
lady shooters only.

A mandatory prep 
session will be held 
7-8 p.m. on Wednes-
day, Sept. 5, and 
the shoot will 10:00 
a.m. -12:30 p.m. on 
Thursday, Sept. 6. 
Experienced instruc-
tors will include 
Smith & Wesson 
staff and Babes with Bullets women’s firearms camp instructors. Space 
is limited, so sign up today!

To register for the 2012 Smith & Wesson Ladies shoot, please email 
your name, T-shirt size and contact information to OWAA conference 
coordinator Jessica Pollett, jpollett@owaa.org.

 Can’t attend conference? Or having 
trouble deciding between two sessions held 
at the first time? OWAA will be recording 
select sessions during the conference at 
Chena Hot Springs Resort. Stay tuned for 
news from headquarters about pricing and 
when the recordings will be available. 
 Sessions slated for video recording:
n Keynote: Paul Anderson
n Low light photography
n Diversity in the outdoors

n Talking heads to storytellers
n Branding yourself through blogging
n Working on outdoor apps
n Building your regional empire
n Pebble Mine Panel
n Self publish your book via print-on-
demand services
n Money talks and talk walks
n Use your knowledge to make money 
– Alternative revenue opportunities for 
entrepreneurs

n Leaping into the future
n Grizzlies at the door: Handling media 
during a crisis
n THE CARTOON
n No-cost book printing and guerilla book 
marketing
n Say something funny
n Your name {dot} com
n Ask your CVB
n The frontier romance: Environment, 
culture and identity

 Outdoors Unlimited is looking for conference attendees willing to contribute to 
OU’s post-conference coverage. Session reviews, photos from Shooting day, or stories 
about pre- and post-conference adventures — it’s all fair game. Except for maybe 
photo evidence of the legendary push-up contest.
 Questions? Contributions? Contact editor@owaa.org. Your help would be greatly 
appreciated.

Hey, you! 
You in the corner, taking notes during conference sessions. 
Or you, snapping photos during Demo Day.

With the help of  Smith & Wesson’s Bill Booth, Kelsey Pollett takes aim during the 
Ladies Shoot at the 2011 OWAA conference in Salt Lake City, Utah. OWAA staff  photo.

Conference session recordings available this fall
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Thanks to those below who 
have invested in OWAA’s 
future since this campaign 
tracker was published in the 
previous issue of OU. 

OWAA’s goal for this 
fundraiser is $25,500. Funds 
donated will be split equally 
between OWAA’s Operat-
ing Fund for current, critical 
needs and the Restricted 
Endowment Fund for future 
needs. Suggested donation is 
$85, a dollar to commemorate 
each year of OWAA’s history, 
but of course any amount is 
welcome. 

Giving levels are split 
up into: Scribe, $8.50 
to$84.99; Columnist, $85.00 
to $849.99; Author, $850.00 
to $8,499.99; and Pulitzer, 
$8,500 and above.

AUTHOR LEVEL

William Forgey, MD

COLUMNIST LEVEL

Celeste Baumgartner
Paul M. Bruun 
Thomas M. Dillon
Robert Fala
Deb Ferns
Michael Frome 
James Heim
David Hendee 
Jim Low
Dennis P. Scharadin 
Marilyn Stone
Don Vachini
Pat Wray

‘$85 for 85’ 
campaign 
progressing

Will there be elevation or any health con-
cerns?

You’ll not suffer any elevations concerns in 
Fairbanks, but because of the four-hour time 
difference you might suffer from jet lag if flying 
from the East Coast. Ask your physician for a 
sleeping aid or hit the local health food store for 
some melatonin. 

What about things I forget to pack?
Fairbanks has several major shopping 

centers, including Wal-Mart, Sam’s Club and 
Fred Meyer, plus a Sportsman’s Warehouse for 
those outdoor items. Just buy your items before 
you head to the hot springs, as it is a 60-mile 
journey, one way, with no major stores or shops 
along the way.

Is there anything I should pack instead of 
buying in Fairbanks, because of the expense?

If you are fishing, you will NEED chest wad-
ers unless you are saltwater fishing from a boat. 

Bring rain gear. If you are planning a pre or 
post trip, and are confused about clothing, con-
tact me directly for advice on a specific activity. 

The Interior has some good tourism and ad-
venture, but if you are planning to catch salmon 
and trout, realize that Fairbanks doesn’t have 
good fresh salmon or wild rainbow trout fisher-
ies. You’ll find the best big fisheries in the Tal-
keetna and southcentral Alaska area, about four 
to eight hours south of Fairbanks. Which means 
you’ll need to drive south if you want to enjoy 
some of the state’s coastal kayaking, fishing or 
glacial experiences. Many members are renting 
a car in Anchorage and driving to Fairbanks, 
and then driving to the top areas for the activi-

ties they want to do either before or after the 
conference. It may also be cheaper to fly into 
Anchorage than Fairbanks and the money you 
save can be used for a rental car. The drive from 
Anchorage to Fairbanks is about 6-7 hours, one 
way, via the Parks Highway.

 Can you recommend some places to eat in 
Fairbanks?

Restaurants in town are abundant. My fa-
vorite is Siam Square on College Road, which 
offers the best steak and Thai food in Alaska. 
Fast food places include Carl’s Jr. to McDon-
alds to Subway. Brewsters on Airport Way has 
some great, affordable food. You can’t beat The 
Cookie Jar for great breakfasts and the Alaska 
Salmon Bake offers grilled salmon and halibut 
in an outdoor setting. n

AUTHOR’S NOTE: This is my last column in 
OU as the 2012 conference local chair. If you 
have any last-minute questions about pre- or 
post-conference trips, contact me directly via 
email at ChrisBatin@AlaskaAngler.com. I’ll 
also be available on-site throughout the confer-
ence to assist with your trip plans. This is a 
once-in-a-lifetime adventure for many of you; 
make the most of it with the resources you have 
through OWAA headquarters, Fairbanks CVB 
or through the conference catalog. 

WHAT GEAR TO BRING?
CONTINUED FROM PAGE 6

Chris Batin has been a member 
since 1979. He is the 2012 confer-
ence local chair. He is also editor 
and publisher of Alaska Angler, and 
Alaska Hunter Productions and 
Video Productions. Contact him at 
ChrisBatin@AlaskaAngler.com.

way into newspapers, magazines and books in 
the United States and Europe, and still more have 
been sold as stock images. His work has brought 
him to Africa, Europe, SouthAmerica and nearly 
every state in the country, and his camera is usu-
ally not far behind. 

And as much as he is an active and accom-
plished photographer, Foster is also a writer. He 
just completed his second book and is contracted 
to write a third. He has regular columns in two 
Texas newspapers, writes dozens of freelance ar-
ticles each year and maintains a sponsored blog. 

Snuggs, when asked to describe Foster, chuck-

led. “Tenacious comes to mind,” she said. “He’s 
as hardworking and serious as anyone I know, and 
that’s probably what it takes to make it.”

By his own admission, though, Foster is busy, 
and he relates a familiar struggle. “I really hate 
deadlines,” he said, “but I’ve learned to live with 
them.” n

JIM FOSTER
CONTINUED FROM PAGE 7

Jake McGinnis is currently complet-
ing a B.A. in writing at Northland 
College, where he serves as an 
editor of an independent student 
newspaper and a writing tutor. A 
lifelong outdoors enthusiast, he en-
joys canoeing, fly-fishing and Nordic 
skiing. McGinnis is OWAA’s summer 
journalism intern; he works primar-
ily on writing  Character Sketches, 
plus Outdoor Alerts for OU Online.
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Departments

DONORS
 May brought monetary gifts from gener-
ous donors. These tax-deductible donations 
are dedicated to funds designed to boost 
OWAA efforts ranging from education pro-
grams to operating costs. For details about 
OWAA funds, contact OWAA headquarters 
at 406-728-7434. 
Bodie McDowell Scholarship Fund
 Margie Goldsmith
Operating Fund
 Reginald Morgan  

NEW MEMBERS
 S.P. Fjestad 
 Travis Hall
 Jackson Landers
 Gord Nuttall
 Sandra L. Rose
 Dr. David A. Sartwell
 Reed Sherman
 Ann Simpson
 Robert C. Simpson
 Evan Swensen

CREDENTIALS REVIEW
The following member successfully passed the review of member 
credentials:
 Mary J. Nickum

NEW SUPPORTING GROUPS,  
AGENCIES AND BUSINESSES
 Alexandria/Pineville Area CVB, 707 Second St., Alexandria, 
LA 71301. Contact: Kelli West. (W) 318-442-9546, (F) 318-443-
1617, kelli@apacvb.org, www.apacvb.org. Destination marketing 
organization creating innovative partnerships to market central 
Lousiana as a preferred destination, in order to enhance the region’s 
economy and quality of life.
 The Outdoor Connection Inc., 7901 Panther Way, Waco, TX 
76712. Contact: Paul Wadle, marketing/graphics. (W) 254-772-
5575, (F) 254-776-3553, pwadle@outdoorconnection.com, www.
outdoorconnection.com. Manufacturers of the Original Super-Sling 
and Padded Super-Sling. Expanded product lines that include: long 
gun cases, pistol cases, bench bags, shell bags, shotgun magazine 
caps and shooting sports gear. Line of tactical shooting gear. The 
Outdoor Connection offers unsurpasses warranty – guaranteed for-
ver - unmatched customer service and market proven merchandise.
 Quail Unlimited, P.O. Box 70518, Albany, GA 31708. Contact: 
Bill Bowles, president. (W) 229-883-3209, (F) 229-883-3979, 
bbowles@qu.org, bbowlesau82@aol.com, www.qu.org. Quail 
Unlimited was founded in 1981 to battle the problem of dwindling 
quail populations and declining wildlife habitat and is the oldest 
national, nonprofit conservation organization dedicated to the wise 
management of America’s wild quail.

 SouthWind Plantation, 253 Whigham 
Dairy Rd., Bainbridge, GA 39817. Contact: 
Lesley Miller, public relations director. (W) 
229-243-0990, (Toll Free) 800-465-5208, 
(F) 229-246-9446, lesley@timlsmith.com, 
www.huntsouthwind.com. SouthWind Plan-
tation is south Georgia hunting at its best. 
With more than 3,000 picturesque acres 
of extensively managed wildlife habitat, 
SouthWind offers hunts for quail, deer, 
dove, ducks and turkey and fishing for bass. 
With both Jeep and mule-drawn wagon 
quail hunts, SouthWind boasts award-win-

ning dogs, veteran guides and heart-pounding covey rises. South-
Wind has four private lodges, multiple clay ranges, private lakes, a 
pro-shop and many more five-star amenities. Hunting season runs 
October through March. 
 ViewRanger, 8 Magnolia Ave., Ste. G1, Asheville, NC 28801. 
Contact: Coral Darby, public relations representative. (W) 828-254-
0914, coral@darbycommunications.com, www.viewranger.com/
en-us. Apple and Android users who enjoy the outdoors now have a 
powerful, dedicated GPS navigation tool for hiking, mountain bik-
ing and any land activity with the new ViewRanger USA app. The 
app includes the highest quality topographic mapping for the United 
States, marked with 250,000 miles of trails that can be downloaded 
in advance and cached for access when cell phone coverage is 
unavailable.

DECEASED MEMBERS
 Neil “Old Hickory” Duell
 Homer Circle
 Allen McQuinn
 Kim N. Price

CONTACT UPDATES
 Walter Dinkins, U.S. Navy, (M) 910-685-6845, www.joeguide-
outfitters.com, www.redfishonafly.com, www.railhuntersbible.com, 
Sections: MPV. Skills: BLO, Subjects: BC. 
 Philip Quade, 2824 Brentwood Blvd. NW, Calgary, AB 
T3A1A4, (H) 403-220-7298, (M) 403-819-1030, http://adventure-
quade.blogspot.com, Sections: MNP. Skills: CNOSW, Subjects: 
GLP.
 Margie Goldsmith: Contributing writer for Elite Traveler and 
travel blogger for Huffingtonpost.com. Contributor, Robb Report, 
Travelandleisure.com, Business Jet Traveler, Back Card Mag, 
American Way, Delta Sky, Hemispheres, Lexus, Mariner, Affluent 
Traveler, Private Clubs, National Geographic Traveler, Wine Enthu-
siast, Islands, MORE, Business Traveler, O the Oprah Magazine,  
Parade, Outside, The New York Times, Washington Post, The Dal-
las Morning News, The Miami Herald, Christian Science Monitor 
and others. Author, “Screw Up,” Berkeley Press. Essays appear in 
Travelers’ Tales, “In Search of Adventure: A Wild Travel Anthol-
ogy,” and National Geographic’s “Sacred Places of a Lifetime.” 
Winner of 19 national writing awards in the past three years.
 Gary Schafer, gschafer4@cox.net

ASSOCIATION
UPDATE

Vi s i t  OU On l i ne  fo r  comp le te 
mon th ly  As soc ia t i on  Update s , 

i n c l ud i ng  b io s  o f  p roposed  
member s  and  more .
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New Members

John Kruse is the host and producer of “Northwestern Outdoors Radio,” a syndicated, hour-long show covering fish-
ing, hunting, wildlife, camping, hiking, conservation and all sorts of other outdoors fun within the Pacific Northwest.  
The show is heard every week on more than 30 stations in Washington, Oregon and Idaho. You can find out more 
about the show at http://www.northwesternoutdoors.com. Kruse is also the author of “Great Places Washington,” a 
guidebook to outdoor recreation in the Evergreen State, published by Wilderness Adventures Press. Prior to his radio 
and book work, Kruse penned articles for a number of publications, including Fur-Fish-Game, Washington-Oregon 
Game & Fish Magazine and Salmon-Trout-Steelheader Magazine. He lives in Cashmere, Wash., with his wife,  
Michelle, son David, daughter Faith, and two dogs. He has been a member of the Northwest Outdoor Writers  
Association since 2007 and is serving his second term as a board member with that organization.

Hal Herring has been a freelance writer and reporter since 1997, specializing in conservation and wildlife issues. 
He’s a contributing editor at Field & Stream and has written for everybody from the Nature Conservancy magazine 
to the Economist. 

Kelly Bostian started out as an outdoors writer for his college newspaper, the Iowa State Daily, and was an OWAA 
student member. In fact, Tom Gresham was his first contact when he looked for jobs in Alaska in 1985. Bostian lived 
in Fairbanks, Alaska, for 23 years working as outdoors editor, then managing editor, of the Fairbanks Daily News- 
Miner. He has been outdoors writer for the Tulsa (Okla.) World since August 2008, producing two weekly columns, a 
Sunday feature page, Web page and editing/producing a local outdoors television show, “Tulsa World  
Outdoors.” He rejoined OWAA in 2012.

S.P. Fjestad is an author, writer, editor, publisher and photographer, focusing on both modern and antique firearms 
information and up-to-date values. He is the author and publisher of the “Blue Book of Gun Values” and other related 
titles in addition to being a contributing editor to Guns & Ammo, American Rifleman, Outdoor Life, Field & Stream 
and others. Fjestad’s television appearances include American Guns, Guns & Ammo TV, NRA TV and American 
Rifleman TV. He is also a frequent guest on Gun Talk radio and TV, Texas Outdoor Radio, NRA Radio and Ohio 
Outdoor News radio.

WELCOME TO OWAA

Jackson Landers is the author of several books, including “The Beginners Guide to Hunting Deer for Food” and 
“Eating Aliens.” He is a deer hunting instructor, hunting guide, lecturer and advocate for sustainable hunting as a crit-
ical component of the local food movement. Landers pioneered the “invasivore” movement as a systematic response 
to dealing with invasive species. He has appeared as a commentator for NPR and writes regularly for Slate Magazine.

Help us introduce you to the rest of the membership. 
Send your bio and photo to editor@owaa.org.

NEW
TO OWAA? 
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New Members

Born and raised in the Bozeman, Mont., area, Bridger Pierce gained a passion for the outdoors through hunting 
and fishing trips with his father and grandfather. He currently lives with his wonderful wife, Lauren, in Missoula, 
Mont.  There, he works as the director of operations and senior producer of outdoor programming at Warm Springs 
Productions, an award-winning production company that has produced multiple outdoor programs for both Sports-
man Channel and Outdoor Channel, including “Benelli Presents Duck Commander.” They also currently produce 
“Mountain Men” for History Channel, one of cable television’s top 20 most watched programs.  He also volunteers 
as a member of Ducks Unlimited, serving as co-chair for his local chapter and on the Montana State Duck Unlimited 
Committee.

Born and raised in Wyoming, Christine Peterson spent her youth camping, hiking, mountain biking and skiing 
and has since added fly-fishing to her list of go-to outdoor sports. She graduated from the University of Wyoming 
with degrees in political science and economics and spent two years working in a home for girls in San Pedro Sula, 
Honduras. Newspaper reporting brought her back to Wyoming where she spent two years as the city reporter for 
the Casper Star-Tribune. Between 2009 and 2010, she worked at a fly-in fishing lodge in Alaska where she learned 
catching a spawning salmon is more dragging than fighting. She and her husband then traveled the length of North 
and South America by truck, bus, bike, sail boat and mule. Along the way, she fly-fished for bone fish off the coast of 
Mexico, peacock bass in the Panama Canal and brown trout in Argentina. Travel columns chronicled the adventure. 
She returned again to Wyoming and has covered Wyoming’s outdoors for the Casper Star-Tribune since 2010.

Laurel Neme has camped in the Kalahari, investigated walrus carcasses on Alaska’s Bering Sea beaches, and gotten 
lost in the Amazon jungle with the Brazilian Federal Police — all in pursuit of knowledge and a better story. She is the 
author of “Animal Investigators: How the World’s First Wildlife Forensics Lab is Solving Crimes and Saving En-
dangered Species,” a “CSI for wildlife” that has been featured on ABC News Nightline, C-SPAN and NPR’s Science 
Friday. She also hosts “The WildLife,” a weekly radio show that explores the mysteries of the animal world through 
interviews with scientists and other wildlife investigators, and is a Fellow at the University of Vermont’s Institute 
for Environmental Diplomacy and Security. Perhaps because she holds a master’s degree in public policy from the 
University of Michigan and a doctorate in public and international affairs from Princeton University, she has a special 
place in her heart for wolverines and tigers.

Growing up near the Great Lakes, Gord Nuttall is extremely passionate about outdoor life and expresses this interest 
through freelance writing and photography. Whether it is hunting, fishing, hiking, canoeing, geocaching or camp-
ing, being outside is what enthralls him. In the fall, Nuttall can be found bowhunting any and all species in western 
Canada. A dedicated father and family man, he spends countless hours outside with his wife, Heather, and their two 
children, Noah and Makynna. Nuttall’s award-winning published writing credits include Outdoor Canada, Big Game 
Expeditions, Canadian Bowhunting, Canadian Deer Hunting, Alberta Outdoorsmen, Outdoor Edge and Western 
Sportsman magazines. He also recently founded and runs an educational bowhunting website (www.bowandarrow 
hunt.com) and is looking for writers to partner with him.

Sandra L. Rose is a student of The North American School of Outdoor Writing. She lives in upstate New York in 
the heart of the Salmon River region off the eastern tip of Lake Ontario. She hunts and fishes; she loves the outdoors. 
Rose also takes walking/riding trips with her packhorse into the Tug Hill Plateau Region of the lower Adirondacks. 
She lives on a 12-acre farm that she built from scratch. Rose is working steadily at improving her writing skills and 
developing her areas of interest, which focus largely on helping people pursue their dreams of being more involved 
with the outdoors and enjoying the simple outdoor things that life has to offer, turning away from a life of material-
ism and stress. Rose is interested in writing articles that can help direct families and low income people as to where 
and how they can enjoy the great outdoors without spending a fortune. She also writes about the flower, soil, rock, 
bird and tree species in the areas that she travels.

Reed Sherman has been a videographer, video editor, DVD author and motion graphic designer for 12 years. He was 
recently the media production specialist for the Utah Division of Wildlife for seven years, and has produced The Salt 
Lake Tribune outdoors section YouTube videos in addition to shooting outdoor video for local and national media. 
He has had the opportunity to shoot video in Russia, Europe, and Chilean Patagonia mountains for clients such as 
PanAmerican Travels Tours, Wren and Fida International and many others.
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Writer and photographer Aaron Teasdale specializes in outdoor adventure, natural history and conservation. He’s a 
backcountry skier, standup paddleboarder, mountain biker, packrafter and backpacker. He also knows a thing or two 
about birding, tracking and edible plants. His expertise in lightweight, multi-day, wilderness travel and getting kids 
in the outdoors culminated in a six-week, self-contained mountain bike ride with his wife and two young sons from 
West Glacier, Mont., to Banff, Alberta, on the Great Divide Mountain Bike Route (the boys were on a tandem bike 
with trailer-bike attached — a behemoth they named The Teasdale Train). For four years he was deputy editor and 
photo editor for Adventure Cyclist magazine. His work has appeared in dozens of magazines, newspapers, books, 
and websites around the world. He was a longtime contributing editor for Bike and Powder magazines, and is a regu-
lar contributor to Sierra, National Geographic Adventure, Backcountry, Adventure Cyclist and Mountain magazines.

As a professional speaker and best selling author, Marsha Petrie Sue is known as the “decontaminator of toxic 
people,” specializing in dealing with difficult people, personal responsibility and leadership. She is president of The 
Women’s Outdoor Media Association, is on the executive council for the National Rifle Association Women’s Lead-
ership Forum, Babes with Bullets alumnae and a proud member of OWAA. Based in Scottsdale, Ariz., she and her 
husband, Al, enjoy the outdoors by hunting and fishing whenever and wherever they can. They are also very involved 
in many conservation projects in Arizona.

Clay Smith has more than 35 years of experience as a writer, producer and director for outdoor sports publications, 
journals and network television programs. Smith earned his bachelor’s degree at The University of North Carolina at 
Chapel Hill School of Journalism. He is an independent writer and producer and co-host for ESPN. Programs include 
the “Arthur Smith Sportfishing Series” and “The Sportsman’s Life.” He has written for Arthur Smith Sportfishing 
Journal, Boating, Power and Motoryacht, Salt Water Sportsman and The Fisherman.  Smith serves as chairman of 
The Arthur Smith Foundation, a nonprofit organization established to raise sustainable funding for marine conser-
vation programs. His father, Arthur Smith, is a Country Music and Broadcasting Hall of Famer. He and his father 
pioneered the Arthur Smith Sportfishing Tournaments, which to date serve as a template for offshore events up and 
down the East Coast.

Zac D. Stovall was born and raised in Glade Spring, Va. At a young age he developed a passion for the outdoors 
— from coon hunting all night to chasing whitetails on his family’s farms. After traveling the globe on a six-year 
enlistment in the U.S. Air Force, Stovall returned to Virginia in 2010. He will graduate this December with a degree 
in electronic and print journalism from Virginia Tech. When classes are not in session, he can found be exploring and 
documenting the outdoors of the New River Valley and southwest Virginia. He shares his experiences through photo-
graphs, online videos, Twitter and blogs. Stovall is currently a field editor for the Virginia Huntography website. He is 
proud to represent Virginia on the 2012 #Deertour, where the creator and producer of Huntography will travel to seven 
states, filming 11 hunters in 21 days. After graduation, he plans to enter the outdoors media industry while continually 
devoting free time to the preservation and documentation of his home state’s outdoors offerings.

Professional photographers, biologists, and authors, Ann and Rob Simpson have written  
and provided images for numerous books about national parks for Far Country Press and  
FalconGuides. They have led workshops for Canon’s “Photography in the Parks” in major na-
tional parks including the Grand Canyon, Yellowstone, Yosemite, and Great Smoky Mountains 
national parks. Their images have been published in many magazines and textbooks including 
National Geographic, Time Magazine, Virginia Wildlife, National Wildlife and Ranger Rick as 
well as many calendars, postcards and books. They are currently working on a series of wild-
flower books and a series of nature guides for the national parks including the Shenandoah, Blue 
Ridge Parkway, Rocky Mountain, Yellowstone, and Yosemite parks.

Born in Florida, but raised on the banks of Oklahoma farm ponds, Andy Whitcomb earned his bachelor’s degree in 
zoology from Oklahoma State University. He has traveled extensively and worked in fish hatcheries and as a fisheries 
research technician for Iowa State University and Michigan State University. He was a columnist for www.espn 
outdoors.com and was also the 2011 guest columnist for Oklahoma Today magazine, as well as a contributing pho-
tographer. Since May of 2011, he has been contracted for weekly contributions (Tuesdays) for www.takemefishing.
org. He has been a guest speaker with his presentation, “The Caste System,” on the evolution of fishing and archives 
much of his freelance work on his website: www.justkeepreeling.com. Andy met his wife, Shannon, while electro 
fishing for a research project. Teaching and watching their two children, Luke and Drew, fish has been a great inspira-
tion for his humorous writing.



16  OUTDOORS UNLIMITED  August/September 2012

 

Portfolio
by Angelo Peluso

Taking flight for a closer look.

A red-tailed hawk engaged in “mantling,” the process of  covering or 
shielding the catch from other raptors or predators.Swoosh ... a dive and a capture.
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PHOTOS BY ANGELO PELUSO

An eager red-tiled hawk ready to give it another go.

With each flight, the symbiotic bond between falconer and raptor grows stronger. Pictured is falconer Chris Paparo and his red-tailed hawk, Emmy.

Ambient light on Emmy’s feathers allows her to blend in with the surroundings.
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Hobie Alter’s dream was born in his parents’ garage in 
1950 when he decided to apply his love of woodworking 
to the sport of surfing. Dad backed out the Buick to make 

room for a shipment of balsawood, and Alter got out his drawknife 
and carved out his very first surfboard. Friends started dropping by 
and before long, there was no room left for the Buick — Alter’s 
business of fun had begun.

A couple of years and 40 tons of sawdust later, Alter opened up 
Southern California’s first surf shop in Dana Point. Then, in 1958, 
Alter and buddy Gordon “Grubby” Clark began experimenting with 
new materials, literally inventing the polyurethane foam surfboard. 
The new boards were lighter, faster and easier to ride than anything 
else in the water. Suddenly everyone wanted to be a surfer — and 
every surfer wanted a Hobie.

In the late 60s, Alter developed a prototype for a lightweight, fast 
and easy-to-sail playboat based on the Polynesian twin-hulled cata-
maran. History soon repeated itself. What Hobie’s foam surfboard 
did for surfing, the Hobie Cat did for sailing, introducing a new way 
to have fun on the water, revolutionizing an industry in the process. 

Fast forward to 1995, the year Hobie launched their first fish-
ing boats. Then, in 1998, Greg Ketterman, Hobie’s vice president 
of engineering, was instrumental in introducing the MirageDrive 
that would revolutionize kayaking and kayak fishing. Inspired by 
the desire to produce a leg-powered kayak, he felt it made a lot of 
sense to propel the kayak with the lower body and leave hands free 

for other things. “I also felt that a back and forth motion would be a 
lot easier than a pure rotary motion, thus the idea to use underwater 
flippers that could twist and flex and assume the shape of a propeller 
blade — or a Penguin’s wing,” Ketterman said. 

The Hobie MirageDrive was subsequently patented and has 
defined Hobie kayaks ever since. It did not take long for anglers in 
the company to realize that a hands-free kayak would present a new 
way to fish in waters that were otherwise inaccessible, or as an alter-
native to larger boats. The rest is history in progress, most recently 
exemplified with the new Hobie Mirage Pro Angler 12.

Hobie Cat Company: Shaping a culture — where it all began ... 

SUPPORTER SPOTLIGHT

CollegiateCamo is the original college camouflage decals 
and apparel store. CollegiateCamo has combined passion 
for hunting, fishing and the great outdoors with enthusi-

asm for college sports teams since 2005, by combining the two into 
the highest quality college camo products on the market. 

The store features college 
camouflage products for more 
than 40 schools, including but 
not limited to the five best-
selling schools on the site: 
Kansas State Wildcats, Missouri 
Tigers, Louisiana State Tigers, 
and Georgia Bulldogs. They also 
have products for the 2012 March Madness championship teams, 
the 2012 NCAA national champions Kentucky Wildcats, and the 
Kansas Jayhawks.

There is a growing dedicated team of more than 30 pro-staff 
members at CollegiateCamo from across the country, representing 

their favorite college sports teams and all sharing a passion for the 
outdoors. CollegiateCamo is also a proud sponsor of the National 
Shooting Sports Foundation and the Outdoor Writers Association of 
America.

CollegiateCamo’s original product designs include truck decals, 
jumbo boat decals, hats and headwear, shirts, outerwear, out-
doorswomen’s wear, and the only-of-its-kind 2012 Women of the 
Outdoors calendar. The CollegiateCamo store also features unique 
camouflage products like lingerie and loungewear, and “Eat Duck” 

and “Eat Deer” license plates. 
The store also features collegiate 
camouflage products like mugs 
and collegiate reels.

Another unique service Colle-
giateCamo offers is custom decal 
work for businesses, associations 
and fundraisers, as well as custom 

deer head decals using your own trophy to create a silhouette wall 
decal or truck decal.

You can find CollegiateCamo on Facebook, YouTube, Twitter or 
their official website at CollegiateCamo.com.

CollegiateCamo combines great outdoors, quality college camo products

SUPPORTER SPOTLIGHT

THE PAY OFF: Pictured is Morgan Promnitz, Hobie’s fishing product manager. Courtesy photo.
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Each one of you are a story teller, 
showing the world what you 
experience through your eyes 

behind the camera and lens. And we have 
now entered into a digital era of multime-
dia where still and motion picture are no 
longer separate media, with communicators 
often using both to tell their story. So, in 
this product review, we’re looking beyond 
the usual essentials already found in your 
bag of equipment — your camera, the right 
lenses for the job, flashes, and anything else 
you use to steady or modify your camera 
for the type photography you do. The next 
essential piece of the equipment puzzle is 
audio. 

Whether you use a digital still camera or 
video camera, quality audio is now equally 
as important as the picture you show. Enter 
in the Zoom H4N, a digital audio recorder 
capable of capturing high quality audio on 
4 channels. This tool is a valuable piece to 
do interviews, enhance the sound quality 
of your video, or record separate tracks to 
input into a slideshow. 

The Zoom H4N is more than a standard 
voice recorder (there are a million of them 
on the market today), it has features that 
work in tandem with today’s photographer/
videographer, Starting with the most impor-
tant thing: sound quality. The Zoom H4N 
produces crisp, high-quality sound. It will 
record in stereo 96 kHz/24-bit audio. You 
have control over the modes you want to re-
cord and can adjust it as needed. The audio 
is recorded in a WAV file format or you can 
lower it to record in a standard MP3 format. 
One amazing thing is the ability to record 
on four channels. With four-channel record-
ing, your audio will sound more profes-
sional. For example, you can capture music 
and get all the layers of each instrument, far 
and near, to sound equally crisp.

Even though Zoom originally 
designed this mic recorder for 
the music recording busi-
ness, you can quickly 
notice all the features 
are designed around 
today’s videographer. 
The Zoom H4N was 
completely rede-
signed and thought 
out for today’s DLR 
shooter or video 
camcorder. It has XLR 
connections for the 
higher-end camcorders or 
mixers. It also has a mini mic 
jack that will plug into most 
digital SLRs. You can record 
two separate tracks and sync them 
up in software later. The top of the 
x/y microphones will rotate from a 
120-degree angle to a 90-degree angle. 
This is useful if you want to change from 
doing an interview where you want to con-
centrate the sound on the person talking, to 
picking up all the surrounding audio. 

The Zoom H4N is a solid design that can 
stand up to the rigors of today’s photog-
rapher on the go, though, its size is a little 
bulky and you can not just throw it into 
your pocket. But on the plus side, the menu 
system is intuitive with a side scroll wheel 
that lets you quickly navigate the many 
features. It illuminates, making it easy to 
read the options. However, if you are new 
to this type of equipment, there are plenty 
of options that can get overwhelming, so do 
not let this deter you novices out there. 

It runs off of AA batteries and has a 
battery life of 6-11 hours with the stamina 
mode enabled. Other connections include a 
headphone jack and USB out to download 
to your computer. The Zoom H4N records 
to a SD/SDHC memory card. This is very 
convenient since most of us have this type 
of card with our digital cameras.

Overall, the Zoom H4N is an excellent 
handheld microphone that can be put to 
good use for today’s photographer. It is 
great for interviews, documenting events 
and recording excellent audio to supple-
ment DSLR videos. The Zoom h4H is a 
tool in today’s multimedia world that can 
add another dimension to everyone’s story 
telling. n

Keith Patankar works in outside sales, marketing and 
specialty market at Hunts Photo & Video in Melrose, 
Mass. Please feel free to contact Patankar directly at 
781-462-2340 with any related questions.

Zoon H4N audio recorder
PRODUCT REVIEW

BY KEITH PATANKAR
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GENERAL: All material submitted by OWAA members will be 
considered for publication. The decision to publish rests entirely 
with the executive director and editor. Opinions expressed are the 
authors’ and not necessarily those of OWAA, its officers, board 
of directors or staff. All submissions should be sent to OU Editor 
Ashley Schroeder via secure online drop box, or aschroeder@owaa.
org or 615 Oak St., Ste. 201, Missoula, MT 59801.

COPYRIGHT: Contributors (less OWAA employees) grant rights 
for OWAA to publish once in Outdoors Unlimited® Online, includ-
ing archives, and on the OWAA website.

ARTICLE SUBMISSIONS: Electronic submissions are preferred. 
Please use Microsoft Word, WordPerfect or ASCII format. 

PHOTOGRAPHS
n “PORTFOLIO” SUBMISSIONS: Submit up to 20 images. Include 

captions and a brief biography. Specifications for digital images: 
high-resolution (300 dpi), 1-2 megabyte per image, JPEG format.
n MUG SHOTS: Mugs are welcome for feature stories, craft pieces 

and member news. Email a digital photo. Specifications for digital 
mugs: 300 dpi, 1 megabyte, JPEG format.
n HOW TO SEND: OWAA’s preferred way for sharing large files 

is via a secure online “drop box.” To submit content for consid-
eration for publication, upload images at: https://www.yousendit.
com/dropbox?dropbox=owaa-editor Or you can send via email to 
aschroeder@owaa.org or via postal mail on a CD or DVD.

ARTICLES
n CRAFT IMPROVEMENT: Headquarters endeavors to print mul-

tiple craft articles per month, including one each from the OWAA 
Sections: Newspaper, Photography, Radio and TV/Video, as well as 
articles on writing/journalism, marketing, business, technology and 
general topics relevant to members. Word limit: 800. Photos and 
graphics, as well as audio and video clips are encouraged.
n FEATURES: Preferred length is 800 words or fewer. Longer 

articles are not encouraged. Articles may be edited and shortened 
without notification to the author at the discretion of the editorial 
staff. General focus of articles, other than those from committee 
members charged to contribute to OU, should be on craft improve-
ment, news of activities affecting the outdoors or other news of 
general interest to members. Photos and graphics, as well as audio 
and video clips  are encouraged.

n OWAA LEGENDS: Do you know an OWAA legend who has sig-
nificantly contributed to conservation and OWAA? Send story ideas 
to OU Editor Ashley Schroeder at aschroeder[at]owaa.org. Word 
limit: 800; photos are encouraged.
n CONSERVATION CORNER: Conservation-related articles and 

related briefs are published in this space. Authors are encouraged to 
base stories on science and/or credible sources and include websites 
having additional information. Word limit: 800.
n SECTION/COMMITTEE CONTRIBUTIONS: Submissions accepted 

as charged by the section or committee. In general, one OU page is 
reserved each month for each section/committee. Word limit: 800. 
Photos and graphics, as well as audio and video clips are encour-
aged.
n MISCELLANEOUS COLUMNS: OWAA conference content is com-

piled by OWAA’s conference planner and either written or assigned 
by the Conference Program Committee.

DEPARTMENTS
n OUTDOOR MARKET: Headquarters publishes job listings and 

publishers’ editorial needs relevant to outdoor communicators. 
Word limit: 100 words, including who, what, where, how much and 
contact information.
n BOOKSHELF: Information about members’ recently published 

books and videos are invited. Include title, author, publisher, 
number of pages, price and a brief write-up. Word limit: 100. Book/
video cover photos welcome; for photo specifications, see “Mug 
shots,” above. A “Bookshelf” submission template is available.
n OPINION (COMMENTS/ONLINE FORUMS/LETTERS TO THE EDITOR): 

Members are encouraged to write about issues and topics, using 
OU’s online forums as virtual letters to the editor. Letters also may 
be e-mailed to the OU editor at aschroeder@owaa.org. Members 
must establish a personal user name and password to comment 
on articles or participate in the forums online. Anonymous com-
ments are not allowed. The executive director and editor will 
decide whether opinions are appropriate for OWAA debate or if the 
comments promote a personal cause; if the “cause” is unrelated to 
OWAA’s mission and potentially damaging to the membership, the 
comment might not be published. Because of OWAA’s tax-exempt 
status, comments endorsing candidates for public office or other-
wise directly addressing political campaigns cannot be published. 
Headquarters will not publish comments that are libelous in nature. 
Article-comment word limit: 200. Letters to the editor word limit: 
400. Comments exceeding the word limit may be returned to the 
sender for editing.
n OUTDOOR ALERTS: Featured on the homepage of OU Online, 

this news feed is updated daily, Monday through Friday. An online 
submission form is available. The Outdoor Alerts feed includes 
three categories: Supporting Group News Tips, Member News and 
News Briefs.

Outdoors Unlimited’s editorial guidelines
New publication schedule, submission information

DEFINITIONS
n High-resolution: 300-600 dpi and approximately 1+ MB per 
image.
n Audio file: mp3 format
n Video clips: links to videos on YouTube or Vimeo or simliar 
video-sharing service
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Supporting Group News Tips: Supporters are welcome to 
email or snail-mail press releases. Headquarters categorizes and 
abbreviates each press release into two or three sentences, including 
contact information. When possible, readers are referred to sup-
porter’s websites to view the entire press release. Word limit: 100.

Member News and News Briefs: Press releases will be consid-
ered for publication and may be edited and/or abbreviated, usually 
to 75-100 words. Member news (mug shots welcome) and other 
relevant announcements will be edited and/or abbreviated. Member 
News is also republished in the print version of Outdoors Unlim-
ited.

Supporter Spotlight: Usually, one to two supporting groups are 
featured in each printed issue. Standard press releases will be ab-
breviated. Word limit: 400.
n CALENDAR ITEMS: Calendar items contain information on activi-

ties of interest to members and appear as space permits. Include 
contact information.

 

MISCELLANY
n TRADEMARKS: Trademark names are used throughout OU. 

Rather than place a trademark symbol at every occurrence, OU uses 
the name only in an editorial fashion, with no intent of trademark 
infringement.
n PAYMENT: OWAA does not pay for material published in OU. 

Members contribute material for the benefit of the membership.
n RETURN POLICY: Text submissions and materials submitted for 

review will not be returned. Hard-copy photographs and artwork are 
returned immediately after use; OWAA pays shipping. OWAA is 
not liable for photos/artwork lost or damaged in shipping. Members 
wanting photos/artwork returned insured or via special handling 

must inform the editor and pay insurance/special handling fees.
n REPRINT POLICIES: Permission to reprint from OU must be 

obtained from OWAA and the author or photographer; both must 
receive credit lines. A copy of any reprinted material must be sent to 
OWAA.
n SUBSCRIPTIONS: OU is a member entitlement. Others wishing 

to subscribe must submit requests to the executive director; if ap-
proved, subscription cost is $150 per year. n

Departments

CONTENT DEADLINES
FOR PRINTED ISSUES OF OUTDOORS UNLIMITED*

2012:

n Aug. 5 = October/November publication
n Oct. 5 = December/January publication

2013 AND BEYOND:

n Dec. 5, 2012 = February/March 2013 publication
n Feb. 5, 2013 = April/May publication
n April 5 = June/July publication
n June 5 = August/September
n Aug. 5 = October/November publication
n Oct. 5 = December/January publication

*Outdoors Unlimited is transitioning from a printed quarterly 
to a bimonthly magazine. Five issues will be published in 
2012; six issues will be published annually beginning in 2013. 
Its online counterpart, OU Online, will remain.

HOW TO FORM AN 
OWAA STUDENT CHAPTER

Looking to form an OWAA student 
chapter at your local college or university? 
Check out the best practices below, as 
recommended by OWAA. You can also 
download a sample OWAA student chapter 
constitution at www.owaa.org/how-to-
form-owaa-student-chapter.

1Reach out to a faculty member. 
Colleges typically require that 
a student organization have a 

faculty adviser, so it’s critical to find this 
person and get them on board.

2Identify a student to champion the 
cause. The students have to take 
ownership of the chapter because 

ultimately it’s their organization and its 
success or failure hinges on their interest. 
If you don’t know a student personally, the 
faculty member you’ve identified should 
know who is both interested in communi-
cating about the outdoors and responsible 

enough to lead the formation of the chapter.

3Once a student leader and a 
faculty member are identified, 
it’s really up to the students to 

go through the university’s procedure for 
organizing the chapter. Depending on the 
university, this will require steps such as 
adopting a constitution (see the Mizzou 
chapter’s constitution as an example), 
naming officers, setting dues, etc.

4OWAA student membership 
is $10, so it will at least cost a 
student that much to join a college 

chapter. While these steps are ongoing, 
contact OWAA HQ and let Jessica know a 
new chapter is forming. She’ll send out ap-
plication forms and other materials for the 
chapter. (To be sure students join OWAA, 
we will ask them to fill out applications 
during the first meeting of the student 
group. To qualify we will need one of 
the following: a signature on the applica-
tion from either a faculty advisor or their 
department chair, unofficial transcript, or a 
current class schedule.)

5OWAA headquarters will provide 
a package detailing student mem-
ber benefits, including scholar-

ship opportunities, a column in Outdoors 
Unlimited, available publications, etc.

6Get local OWAA members in-
volved. This is where we finally 
come in. The chapter will operate 

fairly independently, but OWAA mem-
bers should make themselves available as 
mentors, potential meeting speakers, etc. 
Again, it’s the students’ chapter, so it’s up 
to them how much involvement they want 
from OWAA members. Some may want an 
active member at every meeting; others, 
maybe not. OWAA headquarters will pro-
vide a list of local student chapters to state 
Active members.

7Student chapter members will be 
invited to conference, along with 
all other members, and will be 

made aware of the free Becoming an Out-
doors Communicator Workshop and other 
opportunities during the event.
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Looking for more? Go online to read past issues of OU. PDFs are available for printing, too. 
Visit: www.owaa.org/ou/category/departments/table-of-contents. 

Copyright notice: Contributors 
grant rights for OWAA to publish 
once in Outdoors Unlimited, both 
the print and online versions,  
including archives, and on the 
OWAA website. 

Outdoor Writers Association
of America Inc.
615 Oak St., Ste. 201
Missoula, MT 59801
406-728-7434
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60 HIKES WITHIN 60 MILES: MINNEAPO-
LIS AND ST. PAUL, THIRD EDITION

By Tom Watson, Menasha Ridge Press, 
www.menasharidge.
com, paperback, 260 
pages, $17.95

This decisive guide 
to day hikes in the Twin 
Cities’ area just got bet-
ter. Updated maps, new 
hikes, new photos, and 
brand-new trailhead 
coordinates make Tom 
Watson’s authoritative 

guide even more useful than before. Within 
the seven county “metro” area that encom-
passes the Twin Cities of Minneapolis and 
St. Paul lies a network of hundreds of miles 
of trails. Hikes were selected to be repre-
sentative of the area, showcasing the park 
or region’s main attractions or personality. 
Some of these trails are broad, paved cor-
ridors through multi-use parks generously 
developed to provide a myriad of recre-
ational opportunities for the young and old, 
the robust trekker, and the casual stroller.

ADVENTURES WITH JONNY:  
ROAD TRIP TO THE PARKS 

By Michael A. DiLorenzo, Running 
Moose Publications, www.adventureswith 
jonny.com, hardcover, 74 pages, illustrated, 
$17.95. 

Jonny is 
back again 
for another 
outdoors ad-
venture! Join 
him and his 
family on a 
camping and 
hiking trip to 
the national 
and federal 
parks. Search for challenging hidden items 
throughout the story. Discover the joys of 
camping, hiking and park animals. This 
book is hours of educational entertainment 
for your family road trip.

BEST TENT CAMPING: MINNESOTA,  
SECOND EDITION

By Tom Watson, Menasha Ridge Press, 
www.menasharidge.com, paperback, 192 
pages, $15.95.

The is a must-have guide to the best tent 
campgrounds Minnesota has to offer. This 
updated edition includes campground layout 
maps, directions to each campground, and 

descriptive profiles. 
Unlike other guides 
which merely list all 
campgrounds, Best Tent 
Camping: Minnesota 
profiles in detail the best 
sites in the state for 
campers who seek the 
serene and secluded.

GUIDE TO ADVANCED TURKEY HUNTING: 
HOW TO CALL AND DECOY EVEN WARY 
BOSS GOBBLERS INTO RANGE 
 By Richard Combs, Skyhorse Publish-
ing, www.skyhorsepublishing.com, hard-
cover, 168 pages, $19.95.
 With the help of 
this book, the persis-
tent turkey hunter will 
begin to take birds 
he would never have 
taken, or even seen, 
a few years earlier. It  
will help developing 
hunters keep improv-
ing and taking more 
and tougher birds. 
With details on gun 
selection, calling, using decoys, scouting, 
and setting up ambush points, this practi-
cal guidebook will help you advance up the 
turkey hunting ladder.

BOOKSHELF


