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FREELANCING IS HARD. 
There isn’t a week that goes 
by that at some point I don’t 

question the career choice. There’s 
pitches to send and invoices to collect. 
It’s a constant juggling act that more 
people are learning as staff jobs for 
outdoor writers, photographers, 
editors and videographers become 
scarcer. 

OWAA wants to help. We re-
cently launched a freelance resource 
center, thanks to the work of our 
membership services committee 
chaired by Colleen Miniuk-Sperry. 
Located in the members area of the 
website, you’ll find links to submis-
sions guidelines for almost 50 paying 
publications. Check it out at https://
owaa.org/members-area/resources/
freelance-resource-listings/.We hope 
having that information in one place 
and easily accessible will save you time 
and also provide ideas for potential 
publications to pitch, whether you 
are freelancing full time or trying to 
supplement your income.

Our goal is to expand this resource 
center with other valuable informa-
tion. We’ll keep you posted as we 
update it. In the meantime, as always, 
we want to hear from you. 

What are you struggling with as an 
outdoor communicator? What skills 
do you need to learn or hone to be 
successful in your field? And what can 
we do to help?

I’d be remiss if, when talking 
about professional development, I 
didn’t throw out a final plug for our 
annual conference. We’re headed to 
Fort Wayne, Indiana, June 2–4. In 
2019 we’ll visit Little Rock, Arkansas, 
followed by Jay Peak, Vermont, in 
2020. So mark your calendar. Wheth-
er you’re a freelancer or a full time 
staffer, conference offers a rare op-
portunity to connect with colleagues, 
hone your craft and find stories and 
assignments. 

If you are worried about the cost, 
check out Kris Millgate’s story on 
page 6 about how she came away from 
conference with three stories for three 
different outlets. If you are running 
the freelance hustle, it’s an event you 
can’t afford to miss.

See you in Fort Wayne! •

—  Kelsey Dayton is 
the editor of Outdoors 
Unlimited. Reach her at 
editor@owaa.org. 

New freelance resources
FROM THE EDITOR

Outdoor Writers  
Association of America

CHRISTINA SCHMIDT
Christina Schmidt is a freelance 
writer in Dayton, Wyoming. She has 
a degree in wildlife management and 
a minor in journalism from Oklaho-
ma State University. She has pub-
lished work in the Sheridan Press, 
the Casper Journal, the Casper Star 
Tribune and Wyoming Wildlife mag-
azine. She and her husband Dustin, a 
game warden, travel as often as vacation time and funds allow, 
and also explore closer to home in the Bighorn Mountains via 
mountain bike and horseback.

Correction: In the February/March 2018 issue of OU, the wrong photo appeared 
with Christina Schmidt’s new member bio. We regret the error. Below is Christina’s 
bio with the correct photo. – Editor Kelsey Dayton
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THE BEST PROOFREADER I 
ever had was my mom.

Unfortunately for me, my mis-
takes weren’t noticed until she read them in 
the morning newspaper. Dad thought they 
should hire her.

Mom was an avid reader and especially 
enjoyed James Michener novels. She died 
early last year at 93. That’s how she want-
ed it worded in her obituary, that JoAnne 
E. Bloom died. No flowery phrases about 
passing through the pearly gates.

Straightforward. Simple. 
One of the things she gave me, besides an 

appreciation for words, is a framed poster 
that lists various animal groupings. For 
example, a school of fish, a pride of lions.

There are 73 in all.
Although some are familiar terms (covey 

of quail, colony of ants), quite a few are 
ones I’d never heard of before. Consider 
these:

A crash of rhinoceroses.
A kindle of kittens.
A rafter of turkeys.
A game of whales.
A fall of woodcocks.
A skulk of foxes.
A dissimulation of birds.
A peep of chickens.
A business of ferrets.
A pitying of turtledoves.
A cete of badgers.
A congregation of plovers.
You get the idea. But were they real or 

made up? Not knowing how accurate some 
of the terms were, I searched the Internet 
and found a few other sources that provided 
similar lists. Mom’s poster seems accurate. 
So here are a few more:

An unkindness of ravens.
A tiding of magpies.
A sounder of swine.

A mustering of storks.
A bouquet of pheasants.
A clowder of cats.
A murmuration of starlings.
A smack of jellyfish.
A harras of horses.
A parliament of owls.
A descent of woodpeckers.
A siege of herons.
A bale of turtles.
A dule of doves.
A walk of snipe.
The purpose of this message (other than 

encouraging use of the proper term — os-
tentation — the next time you write about a 
group of peacocks) is to let you know about 
another special gathering. 

It’s an OWAA conference, where outdoor 
communicators get together to learn and 
socialize.

In this, our organization’s 91st year, we’ll 
meet in Fort Wayne, Indiana. 

Conference coordinator Jessica Seitz and 
Tim Mead, our second vice president, have 
worked diligently at developing a first-rate 
program that includes timely newsmaker 
panels and craft improvement sessions de-
signed to hone your communications skills.

Conference host Visit Fort Wayne is 
putting the final touches on a warm wel-
come, and there’s a wide variety of pre- and 
post-conference trips designed to meet your 
storytelling needs.

And proximity is the order of the day, 
with key event locations within a block of 
each other.

So, let’s get together and have a con-
ference, or a mustering or a parliament, a 
flight, a bevy, a school, even a congregation. 
Whatever you want to call it, let’s just gather 
once more to learn and have fun. •

A special gathering in Fort Wayne awaits
PRESIDENT’S MESSAGE

Phil Bloom is the former communica-
tions director for the Indiana Depart-
ment of Natural Resources and former 
outdoors editor at the Fort Wayne 
Journal Gazette. 

Phil Bloom
OWAA president
philbloom.owaa@frontier.com
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A new point of view
CRAFT IMPROVEMENT

I AM A THREE-EYED 
monster. But, somehow, 
people don’t flinch when 

I come close. That little box 
strapped to my forehead with 
the shiny round eye — the 
GoPro camera — doesn’t seem 
odd to them. I’ve gotten way 
more stares and questions about 
the big red mirror that I used to 
wear on my bike helmet. 

The GoPro is so common, 
people barely glance at it. It’s 
also a sleek tool to tell narra-
tives, beyond an extreme sports 
video. I’ve shot my share of 
those, providing video to go 
with my weekly adventure 
sports column in the South 
Bend (Indiana) Tribune: biking 
across the Mackinaw Bridge 
with other cyclists at sunrise; 
shooting down the luge run 
(one of only four in the United 
States) in Muskegon, Michi-
gan; and whitewater rafting in 
Tennessee while at the OWAA 
conference in 2015.  

But I’ve also used the GoPro 
to make a cute video of a mid-
dle school teacher’s after-school 
bike club where, as they rode 
drills and hit the riverside trails, 
you could overhear a kid say, “I wanna be in this (video)” and 
what every fitness teacher wants to hear: “I gave her a Pop-Tart.” 

I also used the GoPro to capture emotions as hundreds of 
people lined the roads near Kalamazoo, Michigan, for a huge 
bike ride one week after five cyclists were killed by an allegedly 
doped-up driver.

I’ve documented thousands of cyclists who converge every 
Monday for the Slow Roll through Detroit’s streets of burned-
out homes and neighborhoods starting to come back to life. 
My footage showed the fun, tricked-out urban cruisers and the 
creeping carpet of cyclists who filled the streets. For narration, 
I also used the GoPro to record one of the ride’s organizers as 
he spoke. When doing this, I always get closer than usual to the 
person speaking, since the lens has such a wide angle. 

The GoPro also has a great 
capacity for macro video. I’ve 
taken the GoPro down low for 
a tour of spring wildflowers at 
my feet, moving slowly enough 
to let it record clear video. 

I used the GoPro to give a 
tour of a weeping beech tree, 
a bizarre, droopy cultivar at 
the University of Notre Dame. 
With the camera on my fore-
head, I ducked under its cano-
py to view decades of student 
graffiti on the trunk.  

I shoot all my stuff, then 
take it back to photographers 
at the Tribune, who edit my 
footage and piece it together 
using the Apple software Final 
Cut Pro. They sometimes speed 
up my biking videos for effect. 
It makes for a wild — albeit 
sometimes dizzying — ride, but 
it's also a quick way to show 
an entire trail. At the Tribune, 
we aim for videos under three 
minutes.  

Tribune photographer Rob-
ert Franklin placed a GoPro 
camera on an egg timer to take 
a series of still photos, using the 
time lapse function, as football 
fans filled Notre Dame Stadium 
in South Bend as the sun set. 

He laid the cheap egg timer 
flat, removed the timer's faceplate and fixed the GoPro so that it 
panned across the stadium. 

Franklin also took a cool still shot, looking up at a fully 
submerged kid in a swimming pool. Franklin stayed dry as he 
plunged the GoPro, in waterproof case with a monopod, and 
used his iPhone to snap the shutter. 

For B-roll footage, Tribune photographer Michael Caterina 
advises shooting an extra four to five seconds of video after I’m 
satisfied with a shot. That adds a little buffer to be trimmed, just 
in case a part of the video is shaky or has an intrusive sound.  

Our photo editor reminds me to always keep the lens clean 
for clearer shots. It's hard to avoid the smudge of a finger when 
you're out playing, reaching for buttons in the snow or stream. 

The wide angle of the GoPro camera shows, in a tight space, how new 
bike racks would work alongside passengers on a commuter train be-
tween Chicago and South Bend, Indiana. Photo: Joseph Dits 

GoPro cameras can capture new angles and stories

Cyclists, including the photographer, ride the Mackinac Bridge in north-
ern Michigan. Photo: Joseph Dits 

BY JOSEPH DITS 
SOUTH BEND, INDIANA

Continued on page 7

OWAA.ORG/OU | OUTDOORS UNLIMITED   5



CRAFT IMPROVEMENT

Paddling for a profit
How to turn one trip into multiple stories

BY KRIS MILLGATE| IDAHO FALLS, IDAHO

IT’S THAT TIME OF YEAR. If you haven’t already com-
mitted to attending OWAA’s annual conference, you 
are probably weighing the pros and expenses. But if 

you plan it right, OWAA’s annual conference can be a 
money-making opportunity you don’t want to miss. 

Last year’s conference in Duluth, Minnesota, led me 
to multiple stories on the Boundary Waters Canoe Area 
Wilderness, making the trip not just valuable, but also 
profitable. 

Here’s how I turned conference expenses into in-
come-generating stories.

ONE: HOW THE STORY REACHED MY RADAR. 

I attend my first SHOT Show in January 2017. Katie McKa-
lip, Backcountry Hunters and Anglers communications director, 
invites me to a conservation dinner while at the world’s largest 
gun and ammunition trade show. The food is fabulous, as is the 
discussion on the Boundary Waters Canoe Area Wilderness and 
what’s at stake if the Minnesota watershed is mined. 

TWO: I’M INTRIGUED BY THE STORY, BUT I’M SO FAR 
AWAY. 

It’s March and I’m looking at almost $2,000 in expenses for 
OWAA 2017 conference in Duluth, Minnesota. I’m upside 
down on value before I arrive in June. Conferences must justify 
themselves in opportunity (work) or I don’t get to go. 

Duluth is closer to Boundary Waters than my hometown of 
Idaho Falls, Idaho. If I’m going all that way, I might as well go 
a bit farther and touch, portage, paddle and fish the Boundary 
Waters. I report more strongly when I know the resource first-
hand anyway.

THREE: NONE OF THE CONFERENCE TRIPS SUIT MY STORY 
NEEDS.

By April I can tell I’m going to have to grab this bull by the 
horns and create my own post-conference trip. Duluth con-

ference trip coordinator Gene Shaw helps me connect with 
Boundary Waters outfitter Steve Piragis of Piragis Northwoods 
Company. He’s fighting the mine. So is his fly-fishing bud-
dy, Reid Carron, who offers to come along so I can pick up a 
fly-fishing story in addition to the mining story. 

Piragis knows the outlets I work with, including Field & 
Stream, so he knows I have legitimate assignment potential. He 
offers one day in his canoe at no charge as a media trip with 
lodging in his guest house the night before.

I also line up Lukas Leaf of Sportsmen for the Boundary Wa-
ters. We met at that SHOT dinner in January. He’s in Duluth 
for the OWAA conference too. I interview him before I head to 
the Boundary Waters. I also pick up the other side of the story, 
the pro-mine side, during a conference panel discussion. A lot of 
heated statements erupt during panels. Don’t skip them.

FOUR: HOW TO GET FROM CONFERENCE TO MY STORY. 

I don’t have a car in Duluth. I need one for the two-hour 
drive north and back to Duluth for my flight home. I mentored 
fellow OWAA member Emily Stone at the OWAA 2016 confer-
ence in Billings, Montana. 

Emily’s a Midwesterner. Turns out, she’s going to conference 
in Duluth and she lives close enough to drive. Guided canoe 
trip in the Boundary Waters covered as media with additional 
expenses covered by me, her mentor? She’s in. My transportation 
is taken care of as long as I keep her gas tank, and her belly, full. 

Kris Millgate turned a trip into the 
Boundary Waters Canoe Area Wilderness 
into multiple stories. Photo: Kris Millgate
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CRAFT IMPROVEMENT

I also happily answer any questions she 
has about the freelance life and the work 
I do. 

FIVE: MAKING GOOD ON MY PROF-
ITABLE CONFERENCE COMMITMENT 
WITH A STORY.

I don’t take advantage of my media 
status and I don’t expect handouts, not 
even from polite Midwesterners like Steve 

and Emily.
If I say I’m on assignment, I really am. 

Free media trips are great, but trips don’t 
pay my conference expenses or my mort-
gage. Stories do. 

I turn multiple stories for print and 
video media outlets as soon I return from 
Minnesota. Gene knew I would. Steve 
and Reid knew I would. Emily knew I 
would. They kept their end of the deal. I 
keep mine. I write stories on fly-fishing 

for Sporting Classics and on mining, the 
original reason Boundary Waters sparked 
my interest, for Field & Stream.

SIX: HOW MY STORY KEEPS ON GIV-
ING.

I wrote and sold three stories from my 
trip, but that is just the beginning.

I now have a personal connection with 
a natural resource that keeps surfacing in 
the news as the mining issue progresses. 
I’m ready to cover updates. I have estab-
lished sources a convenient call away. I 
also have extra photos and video so I can 
offer new visuals every time I update the 
story. 

As for Emily, she found a new angle 
for her weekly column during our trip. 
She also made two new friends. She lives 
much closer to Steve and Reid than I 
do and sees them more often than I do. 
And her book “Natural Connections” 
sells in Ely, Minnesota, our canoe trip 
launch city where she pitched a bookstore 
manager. 

Moral of the story; Go to conference, 
request a mentee or be a mentor and 
put your own elbow grease into covering 
conference expenses by creating an assign-
ment-worthy trip.  •

 — OWAA member Kris 
Millgate is an outdoor 

journalist based in Idaho. 
See more of her work at 

www.tightlinemedia.com.

Kris Millgate shoots video while on a post-conference trip in the Boundary Waters Canoe Area 
Wilderness. Millgate turned the trip into at least three assignments. Photo: Emily Stone

I was glad when, on Chicago's Bike the Drive with 30,000 
cyclists on Lake Shore Drive, I still had the GoPro on my head 
as I rolled up to a lady with a little pup, Cocoa, in her basket. 
I shot as we rode and chatted. But neither she nor cute Cocoa 
was bashful of this three-eyed monster and I soon made them 
Facebook stars. 

—  Joseph Dits writes his weekly Outdoor Ad-
ventures column for the South Bend Tribune. South 
Bend, on Indiana’s border with Michigan, is just a 

couple of hours drive from this year’s OWAA confer-
ence in Fort Wayne. To see his columns and “Joe on 

the GoPro” videos, visit southbendtribune.com/ 
outdooradventures.

Continued from page 5
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Get graphic in your storytelling
Creating illustrations can save space and explain complicated subjects

WHEN AN ASSIGNED 
word count limits the 
amount of information 

you can present in an article, most of us 
rely upon photos, the picture’s-worth-a-
thousand-words, space-saving solution for 
presenting visual details that describing 
might consume too many column inches. 

But sometimes not even a photo can 
do it. An image might not be available, 
practical, or really show what a reader 
needs to see understand the story. 

Illustrations can come to the rescue.
You don’t have to have the talents of 

Michelangelo to create illustrations, nor 
do you necessarily need to buy additional 
graphics software. 

Not to say that an artful eye doesn’t 
have its advantages, but even the basic 
drawing programs that come standard on 
most computers can be used to create il-
lustrations that clarify, instruct and reveal 
information that would take hundreds of 
words of text to describe adequately.

I did an article on making emergency 
fishing lures out of common materials. I 
felt I could describe the steps more con-
cisely and space-efficiently by illustrating 
the process. Using a few key instructive 
graphics that were created by using pho-
tos, clip art and basic geometric shapes 
from the computer’s drawing options, I 
offered my readers a visual guide to create 
a makeshift lure from a ballpoint pen tip 
cap and a Pepsi can.

Sometimes an illustration presents 
the information in a more concise and 
colorful manner. While writing a story on 
falling through the ice, I couldn’t find an 
image of a victim and the different rescue 
gear options defined in the article. My 
solution was to create the scenario and its 
components graphically.

Such infographics are often used to 
rely highlights of information with short 

bullet points and instructive graphics. 
Creating your own version to supplement 
information in a story saves space while 
enhancing the overall article with helpful 
visuals beyond — or in lieu of — photos.

I use graphic programs (the style menu 
in “Pages” on my Mac) in a couple of 
ways to create the illustrations. I often use 
a photo as a baseline shape to create an 
outline image that I can then alter (shape, 
color, texture) to fit the desired presenta-
tion I need. Using such mixed media bas-
es, you can create the desired final image 

one section or component at a time, and 
then combine those pieces together for 
the final working image. Saved as a JPEG 
file, your illustration can be inserted just 
as you would a photo or PDF image. It 
does takes a little practice to learn all the 
nuances of even a simple “draw” program, 
and getting the right look is a matter of 
learning to highlight areas.

Creating publishable illustrations takes 
practice. I am constantly honing my skills 
and learning new techniques. I often cre-
ate cartoons or experiment with shading 
and textures on different shapes to prac-
tice. As you become more comfortable 
with all aspects of your drawing program, 
you can start experimenting with com-
bining treatments (colors, gradient fills, 
layering and effects) to create your own 
highlights.

You can also use a photo for a back-
ground format and enhance it with 
illustrated graphics overlays on the base 
image. This is a common technique in 
articles where graphics are combined with 
a bird’s-eye photo of the terrain highlight-
ing wildlife habitat or hunting areas and 
also showing game movement.

It’s important to make sure there are 
no copyright issues with any images you 
use. Public domain artwork offers myriad 
opportunities to provide foundational 
outlines and shapes. Combining those 
base images into your own visuals is a 
creative complement to your writing 
skills and makes an article all the more 
informative — and appealing — to the 
reader. •

 — Tom Watson, an 
active member since 1988,  
is an award-winning free-
lance writer and columnist 
specializing in a variety of 
outdoor topics, including self-reliance/sur-

vival, sea kayaking and camping skills.

BY TOM WATSON  
APPLETON, MINNESOTA

This is an illustration the author created to 
show how to create a makeshift lure from a 
ballpoint pen tip cap and a Pepsi can. Illustra-
tion: Tom Watson

When the author couldn’t find an image that 
showed both a victim and rescue equipment, 
he created his own. Illustration: Tom Watson
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ALL GREAT FILMS AND VIDEOS are full of magic. 
It’s in smiles and teardrops, heartache and euphoria. 
To me, the magic in moving pictures is all about 

emotion. That’s what connects with people and makes them care 
about the story.

As a video producer, I’m always trying to enchant my viewers. 
I’m no magician, but I do have a bag of tricks I use to try to 
capture emotion.

REAL MAGIC
Let’s start with what’s real, like the excitement of a child 

catching her first fish. This one’s easy. Point the camera in the 
right direction, hit record, and voilà. There’s always a tempta-
tion to get the shot of that beautiful creature emerging from the 
water. Resist the urge. You’ll be happy you did when you see the 
wonderment on that child’s face.  

It doesn’t hurt to keep the camera rolling even after the 
primary action has ended. I can’t tell you how many times I’ve 
stopped recording right after the kid releases her fish only to 
miss that heartwarming hug, enthusiastic yell, or triumphant 
high five.

EMOTION IN MOTION
The camera itself can be used to establish a mood.
Following a group of hunters through thick brush as branches 

bend and snap back into place creates a sense of urgency you’ll 
never get when shooting from a tripod. Sending a small action 
camera surging through whitewater rapids takes your viewers on 
a thrilling ride from the rafter’s point of view. Shifting into slow 
motion adds another dimension.

If you want viewers to feel uneasy, or maybe even slightly 
queasy, experiment with erratic camera movement or unusual 
angles. I like to vary my shots, but I’ve always been particularly 
fond of extreme close-ups that look directly into a subject’s eyes. 
The addition of slow motion can reveal subtle, fleeting expres-
sions that say so much about a person.

When you want viewers to soak in the quiet solitude of a 

misty mountain lake, it’s time to put that camera back on the 
tripod.

 
NATURAL ENCHANTMENT

Filmmakers who cover the outdoors are lucky because nature 
is intrinsically magical. There is a reason that time near sunrise 
and sunset, when golden light produces dramatic shadows, is 
called “the magic hour.”

Take advantage of other natural elements like steam rising 
from a lake, dramatic cloud formations and tall grasses danc-
ing in the breeze to set the mood. They all elicit an emotional 
response and play on that human desire to be close to nature. I 
rarely miss a chance to capture images of sunlight shimmering 
through the trees or sparkling on the water.

I’m also fond of silhouettes. There’s something simple, 
mysterious and serene about scenes of people in silhouette. It 
gives viewers an opportunity to attach their own emotions to the 
scene and imagine what the subject is feeling. 

CONJURING A CONCLUSION
Beautiful images lose much of their magic without excellent 

audio, so don’t neglect the sound. A good wireless microphone 
provides a lot of flexibility. Put it on the person you’re covering 
and leave it there. After a while, people tend to forget they’re 
wearing a microphone and start to open up. 

Making video magic doesn’t end in the field. The emotional 
impact of your video will be determined by the choices you 
make when writing your script, placing edits and mixing music 
and sound. Conjure just the right recipe, and your story will be 
absolutely spellbinding. •

 —  David Majure is an Emmy award-winning 
producer for the Arizona Game and Fish Depart-
ment and its flagship Arizona Wildlife Views tele-

vision program. Before joining the agency in 2013, 
Majure spent most of his career as a television 

writer and producer for Arizona PBS (KAET-TV, Phoenix). 
 

Making video magic by capturing emotion
BY DAVID MAJURE  | GILBERT, ARIZONA

CRAFT IMPROVEMENT
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Continued on page 22

YOU’LL BE BUSY THIS SUMMER when you come 
to Fort Wayne, Indiana, for OWAA’s 2018 conference. 
Luckily you’ll also be only steps away from 50 down-

town restaurants where you can refuel. 
You’ll find farm-to-fork restaurants like Tolon or Junk Ditch 

Brewing Company. Or, grab your friends for a meal at the Hop-
py Gnome for some tacos and craft brews.

For some local flavor, take a seat at Coney Island, which has 
served its famous Coney dogs for more than 100 years, or visit 
J.K. O’Donnell’s classic Irish pub. Wine Down, as its name 
suggests, offers a variety of wines.  

If you’re in town Thursday, take a walk down to Freimann 
Square where dozens of local food trucks gather for Lunch on 
the Plaza. Grab some barbecue at the Ziffles Zip N Go, tacos 
from Tacos Bravas, or a fish fry at Hawkins Famous Fish & 
More truck. Hit the Hetty Arts Pastry truck for dessert.

Fort Wayne Food Tours offer a unique way to sample the 

city’s culinary tradition and learn about its history.  The com-
pany offers tours Friday and Saturday afternoons. You’ll need a 
reservation. 

Quench your thirst with a refreshing local brew. Rooted in 
our German heritage, Fort Wayne is home to world-class beer 
and breweries. Take a seat at local brewing companies like Mad 
Anthony Brewing Company or Trubble Brewing, where you can 
grab a bite to eat, and try the latest creation on tap. 

We would be remiss if we did not mention Fort Wayne’s fa-
vorite sweet treat destinations. Your favorite indulgences collide 
at Yummi Bunni, downtown’s new treat shop, where they serve 
the mouth-watering Yummi Bun — a hearty scoop of wacky fla-
vored ice cream on a freshly baked donut complete with topping 
options. Or, make a stop at DeBrand Fine Chocolates, a local 
chocolatier offering affordable luxury chocolates. •

— Visit Fort Wayne

FINANCIAL PLANNING FOR  
OUTDOOR PROFESSIONALS

This workshop will teach outdoor pro-
fessionals how to manage their financial 
life, from paying down debt, to budget-
ing with fluctuating income to planning 
for retirement, using personal values to 
guide decision making when it comes to 
money.

DRONE PHOTOGRAPHY
It used to require an airplane, heli-

copter or a really tall ladder to capture 

stunning images from the sky. Affordable, 
camera-mounted drones have changed 
the game. Panelists will discuss the chal-
lenges involved, and the exciting oppor-
tunities aerial photography can bring to 
your portfolio, as well as the rules and 
regulations involved in shooting from the 
sky.

PODCASTING SERIES: PART 1
This three-part, hands-on series is 

designed to help participants create a 
podcast from start to finish. Part one 

will look at software options and tools 
for collecting audio, cover different 
podcast structures and teach you how 
to storyboard an episode. Participants 
are encouraged to collect audio for their 
own mini-podcasts before part two, when 
attendees will have the chance to merge, 
edit and transition their clips into a single 
piece.

PODCASTING SERIES: PART 2
Continuing this hands-on workshop 

Conference craft improvement sessions

Downtown dining options in Fort Wayne

OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA, JUNE 2-4, 2018OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018 OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA, JUNE 2-4, 2018OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018

Fort Wayne has a variety of dining 
options including Tolon, a farm-to-
table restaurant with locally sourced 
ingredients. Photos: Visit Fort Wayne
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• Fort Wayne is sometimes called 
the Summit City because of its 
location at the highest point above 
sea level along the Wabash and Erie 
Canal.

• Fort Wayne is named after 
General “Mad” Anthony Wayne, 
a bold military leader who estab-
lished the first American fort at the 
confluence of the city’s three rivers. 
The Old Fort is a replica of Gen. 
Wayne’s fort.

• The streetlight, gasoline pump, 
refrigerator and jukebox were first 
created and manufactured in Fort 
Wayne.

• Fort Wayne is the birthplace of 
the NBA’s Detroit Pistons, and the 
Fort Wayne Daisies, the women’s 
professional baseball team of the 
1940s made famous by the movie “A 
League of their Own.”

• Johnny Appleseed is buried 
along the St. Joseph River in Fort 
Wayne at Johnny Appleseed Park.

• Fort Wayne is known as “the 
city of churches,” and we’re home to 
360 places of worship.

— Visit Fort Wayne

Fort 
Wayne 

fun facts

HOME TO “ONE OF THE Top 10 Zoos in the Nation,” according to Trip 
Advisor, as well as tons of parks and kid-friendly events, Fort Wayne, Indiana, 
makes for a perfect — and affordable — family vacation. For those bringing 

their family to conference, here are a few sites you won’t want to miss. 

• The Fort Wayne Children’s Zoo offers more than 1,500 amazing animals alongside 
rides and activities in every part of the zoo. Tickle your toes in the treetops on the Sky 
Safari, cool off on an Australian log ride, come nose-to-nose with a lion and spend a 
day the whole family will never forget.

• Headwaters Park, our downtown festival plaza, is home to a different festival every 
weekend in the summer. From unique ethnic festivals, to outstanding celebrations of 
the arts, we're throwing a party this weekend — and you’re invited. 

• Cheer on the TinCaps, Fort Wayne’s minor league baseball team, at its amazing 
downtown ballpark. Order a hot dog — or a few — tickets are only $5.

• Fort Wayne is home to three rivers, and this summer you can see them for yourself 
by kayak, canoe, paddleboard, pontoon boat or on the city’s new canal boat. You can 
rent equipment or sign up for tours. Visit https://www.visitfortwayne.com/riverfront/ 
for more information. •

— Visit Fort Wayne

Fort Wayne for families

OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA, JUNE 2-4, 2018OWAA’S ANNUAL CONFERENCE: FORT WAYNE, INDIANA,  JUNE 2-4, 2018

McKean to give conference keynote
FORMER EDITOR-IN-CHIEF of Outdoor Life maga-

zine, Andrew McKean, will give a keynote address from 
8 to 8:45 a.m., June 4, at OWAA’s 2018 conference in 

Fort Wayne, Indiana. 
McKean will talk about the changing outdoor media land-

scape with its fewer publications, overworked editors and new 
revenue models. 

McKean served as editor-in-chief of Out-
door Life magazine until earlier this year. 
He’s also worked as a freelance outdoor 
writer, a conservation educator in Mon-
tana’s Fish, Wildlife & Parks Department 
and as a newspaper reporter and editor. •

Andrew McKean

Take the whole family to cheer on the 
Fort Wayne TinCaps. Tickets are only $5. 
Photo: Visit Fort Wayne
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A storied conservation legacy
BY PHIL BLOOM  
FORT WAYNE, INDIANA

DURING HIS ONLY TERM as 
U.S. President, Benjamin Harri-
son signed legislation creating 

Yosemite National Park and set aside 17 
million acres of Western lands as the first 
national forests.

William Steele Holman is credited 
with slipping key language into the Forest 
Reserve Act that gave Harrison and subse-
quent presidents the authority to establish 
those national forests.

Gene Stratton-Porter wrote 12 novels 
and seven nature books that were trans-
lated into 20 languages and had a peak 
readership of 50 million worldwide.

J. Maurice Thompson authored the 
seminal book on archery for hunting and 
co-founded the National Archery Associ-
ation, which became the governing body 

of Olympic-style archery in the United 
States.

William Temple Hornaday was chief 
taxidermist for the Smithsonian Insti-
tution’s U.S. National Museum and a 
prolific writer whose work helped save the 
American bison.

Durward Allen left the U.S. Fish & 
Wildlife Service in 1954 to become a 
professor of wildlife ecology and natural 
resources at Purdue University, where he 
launched the study of wolf-moose inter-
play at Isle Royale National Park. The 
study continues today as the longest-run-
ning project of its kind in the world.

Although he was Scotland-born and 
Wisconsin-raised, John Muir came to 
Indianapolis in 1866 to work at a carriage 
materials factory. Temporarily blinded by 
an accident at that factory, Muir spent a 
recuperative period contemplating his fu-
ture and decided to pursue his passion for 

the natural world. In 1868, he left India-
napolis for Florida … on foot. Extensive 
travels followed, and he became one of 
the world’s leading nature advocates and 
founder of the Sierra Club.

All these prominent champions of 
conservation and recreation have ties to 
Indiana. It’s a prolific list of people whose 
efforts still impact us today. You can see 
how the state’s long tradition of support-
ing the outdoors continues today, and 
you might find a story or two, when you 
visit Fort Wayne for conference. •

 —  Phil Bloom is 
OWAA’s president and the 

local chair for the 2018 
conference in his hometown 

of Fort Wayne, Indiana. 
For conference questions 
email him at philbloom.owaa@frontier.

com.
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12   OUTDOORS UNLIMITED | APRIL/MAY 2018



OWAA’S ANNUAL CONFERENCE: KNOXVILLE, TENNESSEE, JUNE 26-28, 2017OWAA’S ANNUAL CONFERENCE: DULUTH, MINNESOTA, JUNE 24-26, 2017

WE IN THE CIRCLE OF CHIEFS write regularly 
in OU about threats: to our clean air and water, to 
our public lands, to our endangered species. My 

message concerns a far more immediate and deadly threat, the 
potential destruction of our free press, our First Amendment 
rights and ultimately, our democracy and way of life.

President Donald Trump has, for the 
last year, embarked on a near-continu-
al attack on respected American press 
institutions, even as he fawns over those 
fringe outlets that shamelessly promote 
his message. He regularly denigrates The 
New York Times and Washington Post, 
two of the pillars of American journalism, 
and not coincidentally, two of our most 
effective watchdogs over political missteps 
— think Pentagon Papers and Watergate.  

His attacks on the press are not the 
normal executive branch complaints 
about unfairness. No, implicit in his 
tweets and quotes are threats of gov-
ernment action. Here’s a quote from a 
discussion at the White House:

“It’s frankly disgusting the way the 
press is able to write whatever they want 
to write, and people should look into it.” 

His tweets are even more unhinged.  
Here’s one from Oct. 11, 2017:

“Network news has become so partisan, 
distorted and fake that licenses must be 
challenged and, if appropriate, revoked. Not fair to public!”

Is there bias? Certainly. On both sides. Welcome to the world 
of human frailties. But anyone who knows anything about 
American history understands the absolute necessity of a free 
and unfettered Fourth Estate.

But now we have a president who doesn’t know or care 
anything about American history. He wants what he wants right 
now; historical implications do not matter, long-term conse-
quences be damned. Members of the free press are not loyal. 
They are in his way. Therefore, the press is an “enemy of the 
people,” a description so fraught with tyranny and bloodshed it 
should never, ever be used by an American politician.  

Were any one of those quotes read alone they would be 
considered unfortunate. Taken as a group, in the context of his 
unstable maunderings, they are terrifying. A continual litany of 
verbal attacks on the press by the president could easily mobilize 
a group of his most ardent supporters to attack a newspaper or 
broadcast outlet considered critical of him. Even more fright-

ening is the possibility of his using governmental agencies to 
impose stricter controls on the outlets and to marginalize the 
leaders of those organizations.   

If your response is, “It can’t happen here,” read again the pres-
ident’s statements about the press. Then explore the actions by 
Vladimir Putin, the world leader Trump most admires, against 
the press in Russia over the past decade.  

The threat against our free press by 
the present administration is real. Our 
only effective deterrent is the will of 
the people. And the people’s will is 
determined and strengthened by the 
knowledge they glean from the free 
press.

We in OWAA are outdoor jour-
nalists, true. Our interests lie in the 
natural world. But first and foremost 
we are journalists, and if political 
opinions are under attack, how long 
before our articles and columns about 
natural resource protection are labeled 
fake news? Our responsibility to the 
nation and to the tenets of democracy 
is no less important and no less solemn 
than that of political reporters from the 
most powerful newspapers and broad-
cast companies.

We must speak out against the 
pressure and threats and demonization 
of the press coming from the White 
House. I know political commentary 

is not part of your regular outdoor beat, but you need to find a 
way to make it part of your message. Your involvement could 
not be more critical.

Because freedom of the press is not just about the press. It’s 
about freedom. •

• Circle of Chiefs articles are written by those who have received 
the Jade of Chiefs Award for conservation reporting and coverage. 
The Jade of Chiefs honorees are considered OWAA’s conservation 
council. The article reflects the opinion of the author. If you’d like to 
add to the discussion, please send a letter to the editor. 

— Pat Wray is an award-winning writer and 
book author from Corvallis, Oregon.  A former 

Marine helicopter pilot and Oregon Department of 
Fish and Wildlife information supervisor, he lives 

with his wife Debbie, about whom it has often been 
said, “What was she thinking?”

BY PAT WRAY  | CORVALLIS, OREGON

The politics of outdoor writing

WE IN OWAA ARE 
OUTDOOR JOURNALISTS, 
TRUE. OUR INTERESTS LIE 
IN THE NATURAL WORLD. 

BUT FIRST AND FOREMOST 
WE ARE JOURNALISTS, AND 

IF POLITICAL OPINIONS 
ARE UNDER ATTACK, 

HOW LONG BEFORE OUR 
ARTICLES AND COLUMNS 

ABOUT NATURAL 
RESOURCE PROTECTION 

ARE LABELED FAKE NEWS?  

CIRCLE OF CHIEFS
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A new attitude toward managing fish
BY TED WILLIAMS 
GRAFTON, MASSACHUSETTS

“DONALD J. TRUMP 
BELIEVES there needs 
to be a Roosevelt Reboot 

… President Trump will instruct USFWS 
policy to use good science … Our Public 
Lands and water … will always remain 
public and open.” 

The above is from the still active web-
site http://www.sportsmenfortrump.com.

Now for some fact checking. Let’s limit 
it to what Trump has done for anglers in 
just his first year in office: revocation of 
the “stream protection rule” that prevent-
ed mining companies from using streams 
for waste disposal; revocation of the rule 
requiring mining companies to set aside 
money to clean up their toxic messes; 
revocation of the “Clean Water Rule” (all 
major streams will remain protected, but 
it will be perfectly fine to foul some of 
their tributaries); and revocation of the 
ban on oil drilling in ecologically sensitive 
offshore habitats.

Next up is the Magnuson Fishery Con-
servation and Management Act. 

Congress established a 200-mile limit, 
kicked out most of the foreign fishing 
fleet and gave commercial fishermen a 
“stake in their own future” with the Mag-
nuson Fishery Conservation and Manage-
ment Act of 1976. It sounded so pro-
gressive, so Jeffersonian, so flexible. But 
somehow, assigning the job of regulating 
to those who required regulation didn’t 
work. It was as if Congress recruited 
grade schoolers to write their own cur-
riculum. The result was day-long cookies 
and milk. So in 1996, Congress strength-
ened the act, outlawing overfishing.

A mantra from fishermen, both com-
mercial and recreational, has been: “Don’t 
listen to the scientists; we see lots of fish 
in areas they claim are depleted. We de-
pend on fish, so let us kill more now.” 

That is precisely what recreational red 
snapper fishermen in the Gulf of Mexico 
told Trump’s Department of Commerce 
Director Wilbur Ross.

Accordingly, Ross directed the National 
Marine Fisheries Service to extend the 
federal recreational red snapper season, 
thereby delaying rebuilding the depleted 

stock by as much as six years and allowing 
Gulf anglers to exceed their annual catch 
limit by as much as 50 percent.

In internal memos — obtained during 
litigation by the Environmental Defense 
Fund and Ocean Conservancy — Com-
merce’s policy and planning director, Earl 
Comstock, advised Ross that not extend-
ing the season would be “devastating” to 
the sport-fishing industry and that, while 
the agency would take flak for unlawfully 
allowing overfishing, he shouldn’t fret be-
cause opponents couldn’t do much about 
it. Magnuson, Comstock noted, prevents 
temporary restraining orders “so your 
action would remain in effect for at least 
45 days before a court could act.”

Fisheries activist Charles Witek, former 
chair of the Coastal Conservation Associ-
ation’s Atlantic States Committee and for-
mer member of the Mid-Atlantic Fishery 
Management Council, responded: “It was 
a patently illegal action. … What it tells 
you is that you have an administration 
that places short-term economic gains 
over the long-term health of fish stocks, 
with really no regard for the science.”

Meanwhile, the summer flounder stock 
was in a seven-year nosedive. Accordingly 
the Mid-Atlantic Fishery Management 
Council followed its legal mandate by 
cutting recreational and commercial catch 
limits, and the Atlantic States Marine 
Fisheries Commission allocated the 
smaller recreational catch limit among 
the states. This meant that anglers in New 
Jersey, New York and Connecticut would 
have to live with a daily bag limit reduced 
from five to three fish and a size limit 
increased from 18 to 19 inches. This, said 
New Jersey anglers, would be impossi-
ble. And besides, the scientists had it all 
“wrong;” there were “lots of fish.” 

The loudest opposition to scientific 
fisheries management invariably issues 
from New Jersey. And no voice there is 
shriller than that of the Recreational Fish-
ing Alliance. While the alliance claims to 
represent anglers, there’s scarcely anyone 
involved who doesn’t profit from killing 
fish. The mandated catch reduction “will 
be a death blow to an industry already 
struggling under the burden of over-
regulation,” declared its director James 
Donofrio. 

Claiming the needed reduction in 
summer flounder kill could be rendered 
merely by asking fishermen to voluntarily 
use bigger hooks and practice catch and 
release, the alliance and its allies prevailed 
on senators and representatives from New 
Jersey, who demanded Ross overrule the 
Atlantic States Marine Fisheries Commis-
sion.

Ross readily complied. Never before 
had one of the commission’s sci-
ence-based decisions been nixed by a lay 
bureaucrat in Commerce. It was another 
gross violation of federal law. 

“New Jersey essentially gave ASMFC 
the middle finger,” said John McMurray 
of the Mid-Atlantic Fishery Management 
Council. 

Currently there’s a big push by dozens 
of me-first fishing interests to infuse Mag-
nuson with “flexibility,” a euphemism for 
more dead fish on the dock. The Rec-
reational Fishing Alliance, for example, 
defines Magnuson’s catch limits and 
accountability measures to prevent over-
fishing as the dirty work of “anti-fishing 
environmental groups who have lobbied 
against our efforts” and who control the 
minds of anglers “still drinking the Kool-
Aid of the anti-fishing environmental 
groups.” 

But the alliance has found new hope. 
In a recent press release it proclaims that 
“the days of the environmental zealots 
running the show are, for the most part, 
over,” and that it is “excited” about the 
Trump administration’s “new attitude 
towards fishery management.”•

• Circle of Chiefs articles are written by 
those who have received the Jade of Chiefs 
Award for conservation reporting and 
coverage. The Jade of Chiefs honorees are 
considered OWAA’s conservation council. 
The article reflects the opinion of the author. 
If you’d like to add to the discussion, please 
send a letter to the editor. 

 —  Ted Williams serves 
as national chair of the 
Native Fish Coalition 

and writes the monthly 
“Recovery” column for The 

Nature Conservancy’s online 
magazine Cool Green Science.

CIRCLE OF CHIEFS
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PORTFOLIO

ILLUSTRATIONS 
BY BRUCE COCHRAN

I started a journal about my hunting and fishing 
trips in 1998. I wrote a few words and drew a 
quick watercolor sketch about each day’s ad-
venture.  When possible, I sketched on site, 
next to the stream, marsh or lake. Sometimes I 
drew while sitting in my truck or in a boat or at 
a picnic table. Other times I recounted my day 
in a motel room or in our cabin at the Five Guys 
and a Swamp Duck Club. The following imag-
es are excerpts from my journals through the 
years. — Bruce Cochran
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RUTH HOYT
RESIDENCE: Texas

YEARS OF OWAA MEMBERSHIP: Four

CONFERENCES ATTENDED: Three

COMMITTEES: Photo section

Ruth Hoyt is 
best known for 
her bird pho-
tography and 
professional 
guiding services 
on private Texas 
ranches, but she 
has also taught 
photography for nearly 30 years. She 
photographs, writes, teaches, coaches 
contest photographers and consults with 
farm and ranch owners.

1. What are your qualifications for a 
position on the board of directors? Have 
you served in a decision-making position 
before?

In a word, “volunteer.” I serve; I always 
have. A writer and storyteller since child-
hood, I began combining these passions 
with nature and photography in 1990 
when I began teaching nature photogra-
phy. I’m a charter member (25 years) of 
NANPA (North American Nature Photog-
raphy Association), always volunteering 
for the organization, mostly for education. 
I founded sister organizations MoNEP 
(Missouri Nature & Environmental Pho-
tographers) and TexNEP (Texas Nature & 
Environmental Photographers) to connect 

nature photographers and help them 
improve their skills. I am a Certified Texas 
Master Naturalist and perform volunteer 

work as part of my membership.

2. In these changing times, OWAA needs 
to remain vibrant, creative and diverse. 
As a board member, what is your vision 
for accomplishing this challenge as a 
beneficial outreach for new and current 
members? 

Leadership and education are key 
components of outreach and improve-
ment. As communicators, I believe we 
can network and provide information 
to help individuals and organizations. I 
believe the Outdoors Unlimited magazine 
and annual conferences are the two best 
venues to facilitate this enrichment. The 
board members have the power in their 
positions to influence others to work on 
outreach through education and should 
task themselves to look for opportunities 
to lead the way in doing so.

3. What do you think are the most 
important services OWAA offers to its 
members, and how should we market 
those benefits to potential members?

I find the articles in the Outdoors 
Unlimited magazine and the sessions at 
the annual conferences the most useful. 
I have been pleasantly surprised to learn 
about topics not directly related to what I 
do. We could devise a way to offer “sneak 
peeks” (magazine articles, recorded con-
ference sessions) to potential members, 
to draw them into the fold. Serving on 
the board will provide me with ideas for 
networking opportunities to discover new 
ways to accomplish this challenge. Last 
but not least, the discounts offered by 

Board candidates’ profiles

QUESTIONS
1. What are your qualifications 
for a position on the board of 
directors? Have you served in a 
decision-making position before?

2. In these changing times, OWAA 
needs to remain vibrant, creative 
and diverse. As a board member, 
what is your vision for accomplish-
ing this challenge as a beneficial 
outreach for new and current 
members?

3. What do you think are the most 
important services OWAA offers 
to its members, and how should 
we market those benefits to po-
tential members?

4. The annual conference is 
OWAA’s biggest outreach effort, 
yet many members rarely attend. 
How do we turn conference into a 
“can’t miss” event, and how do we 
ensure newer, younger members 
return after attending that first 
conference?

5. OWAA members enjoy a wide 
variety of outdoor activities. 
Please tell us a bit about your out-
door passions and how you would 
include OWAA members who do 
not share your passions.

Five OWAA members are running for three seats on OWAA’s board of directors. The 
candidates, listed alphabetically below, were asked to submit short biographies, as well as 
answers to five questions approved by OWAA’s board nominating committee. Their re-
sponses have not been edited. 

All active, senior active and life members are encouraged to vote by the May 1 deadline.
Members received an email April 1with a link to the online ballot. Members who don’t have 
an email listed in OWAA’s database will receive a paper ballot by mail. Winners will be an-
nounced in Outdoors Unlimited and on the OWAA website. New board members will start 
their three-year terms on June 4, 2018, at the summer board meeting. 

BOARD CANDIDATES’ PROFILES
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OWAA for hotels, rental cars, supporting 
member discounts, etc. is a nice service 
and perhaps can be expanded.

4. The annual conference is OWAA’s 
biggest outreach effort, yet many 
members rarely attend. How do we turn 
conference into a “can’t miss” event, 
and how do we ensure newer, younger 
members return after attending that first 
conference?

I believe we should find sponsors who 
can offer cash sponsorships to lower the 
cost for members to attend the confer-
ence. I am not a fundraiser but finding 
a way to make the conference easy and 
affordable to attend has got to be the 
ticket. I was a speaker at my first confer-
ence, and I immediately saw the value of 
the OWAA membership, so I anticipate 
the cost each year and plan accordingly. 
Young and/or emerging communicators 
may not have the resources to attend on 
their own. Perhaps we could fundraise 
for scholarships so more people could 
attend.

5. OWAA members enjoy a wide variety 
of outdoor activities. Please tell us a bit 
about your outdoor passions and how 
you would include OWAA members who 
do not share your passions.

I love the outdoors. Period. I am not 
a hunter but respect those who do. I 
share my passions through education and 
experiencing the outdoors. My target 
audience is youths, although I want to 
influence everyone. The youths are the 
Earth’s future caretakers so they are my 
personal focus. Exposing others to inter-
esting details I see as I photograph helps 
me engage all ages. We are communi-
cators, with photographers in particular 
being visual artists who can “show” the 
message.

KEN KEFFER
RESIDENCE: Iowa

YEARS OF OWAA MEMBERSHIP: Four

CONFERENCES ATTENDED: Four

COMMITTEES: Education and marketing

Profession-
al naturalist, 
award-winning 
environmental 
educator, and 
author Ken Kef-
fer has penned 
seven books 

connecting kids to the outdoors, plus a 
hiking guide. He is also a noted freelancer 
with regular contributions to Wyoming 
Wildlife, Backcountry Journal, and Birds 
& Blooms. Awarded OWAA’s 2014 John 
Madson Fellowship, he has also been 
honored with EIC Awards in multiple cat-
egories. Additionally, Keffer received the 
Wisconsin Association for Environmen-
tal Education’s Nonformal Educator of 
the Year Award and a National Outdoor 
Book Award Honorable Mention. He is 
like a playa with broad experience across 
multiple genera, and he is excited about 
the opportunity to serve on the OWAA 
Board.

1. What are your qualifications for a 
position on the board of directors? Have 
you served in a decision-making position 
before?

My unique experiences from envi-
ronmental nonprofits to governmental 
bureaucracies will help me serve. My 
background as an educator and communi-
cator enhances my credibility with OWAA 
members and our industry partners. In 
recent years, I’ve served on the OWAA 
Education and Marketing Committees. 
I’ve also served on numerous boards 
during my time in the nonprofit sector. 
Always a team player, I’m open to ideas 
and suggestions, but I also toss around 
thoughts I have.

2. In these changing times, OWAA needs 
to remain vibrant, creative and diverse. 
As a board member, what is your vision 
for accomplishing this challenge as a 
beneficial outreach for new and current 
members? 

Expanding OWAA efforts with college 
student can be a great way to widen our 
reach and while developing long-term 
connections. Traditionally, professional 
organizations see a drop in membership 
for recent college graduates. OWAA has 
the benefit of being one of the few orga-
nizations that can help members connect 
to jobs, assignments, and income. This 
offsetting membership dues and is a huge 
benefit for new and current members 
alike. 

3. What do you think are the most 
important services OWAA offers to its 
members, and how should we market 
those benefits to potential members?

Conference is my favorite benefit. The 
networking connections are invigorating. 
The craft improvement skill sessions make 

me a better professional. The content 
presentations help me unravel the intri-
cacies of conservation and management. 
Folks recognize the value of conference, 
and it’s great that OWAA hits a different 
region each year to maximize exposure.

I always read Outdoors Unlimited cover 
to cover. I especially like that members 
can showcase their recent works. Online I 
check the Outdoor Marketplace frequent-
ly, although I wish it had more freelance 
postings on it.

I often forget about other member 
benefits like discounts on car rentals and 
office supplies. Luckily, I’ve not yet con-
sulted OWAA for legal advice, although 
I’m happy it is a member benefit. 

The OWAA community is a great ben-
efit. It is also our best recruitment tool. 
We can help grow the organization with 
grassroots networking. Host a meet and 
greet in your state. Pass out membership 
brochures at your next conference. A 
strong OWAA benefits us all. 

4. The annual conference is OWAA’s 
biggest outreach effort, yet many 
members rarely attend. How do we turn 
conference into a “can’t miss” event, 
and how do we ensure newer, younger 
members return after attending that first 
conference?

I first attended conference thanks to a 
John Madson Fellowship. I haven’t missed 
one since. My goal is to recruit a new 
attendee each year. At the end of confer-
ence I’m always feeling fully inspired. 

I’m encouraged by the expanded role 
mentors are playing in OWAA. For me, 
having a mentor at conference carried 
over throughout the year and beyond. A 
relatively new OWAA program is having 
mentors for new members. I think this will 
help retain members and will also lead to 
an increase in conference participation.

5. OWAA members enjoy a wide variety 
of outdoor activities. Please tell us a bit 
about your outdoor passions and how 
you would include OWAA members who 
do not share your passions.

I enjoy a wide variety of outdoor 
activities including hiking and paddling. 
I’m equally as comfortable at a birding 
festival as I am in a duck blind. My girl-
friend shoots a recurve bow and lets me 
fire off an arrow from time to time, but 
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I’m still not a very good shot. I’ve long felt 
that the outdoor world is full of overlap 
so focusing on the common ground of 
conservation is beneficial to all. While not 
a traditional outdoor activity, I also really 
like curling. There are yearly outdoor bon-
spiels (tournaments), and I support more 
pond curling journalism.

JOHN KRUSE
RESIDENCE: Washington

YEARS OF OWAA MEMBERSHIP: Five

CONFERENCES ATTENDED: Two

COMMITTEES: None

I don’t know if I’m the best candidate, 
but I can bring 
some skills and 
experience to 
our organization 
that could be 
helpful.  This 
includes six years 
of service on the 
Board of Direc-
tors for the Northwest Outdoor Writers 
Association and continued work on the 
NOWA Public Relations and Marketing 
Committees.  

I host and produce two syndicated 
outdoors radio shows. Over the last 17 
years I have also worked as a freelance 
outdoors writer, have gone through the 
challenges of getting an guidebook pub-
lished, and have learned how to provide 
publishable photo support for the work I 
generate.  

I live in Washington State with my wife 
and we are blessed with a wonderful son 
and daughter who also love the outdoors.

1. What are your qualifications for a 
position on the board of directors? Have 
you served in a decision-making position 
before?

I’ve had the privilege of serving two 
terms on the Board for the Northwest 
Outdoor Writers Association. I also 
served for several years as a board 
member for my local American Red Cross 
Chapter and deployed to New Orleans 
following Hurricane Katrina in 2005.

As far as decision making positions go, 
I served as an officer in the U.S. Army, 
obtaining the rank of Captain before leav-
ing the service to became a police officer.  

I served in law enforcement as a first line 
supervisor (sergeant) for over 15 years 
and finished my career as a Captain, with 
a 30 year career arc that went full circle.

 
2. In these changing times, OWAA needs 
to remain vibrant, creative and diverse. 
As a board member, what is your vision 
for accomplishing this challenge as a 
beneficial outreach for new and current 
members? 

I truly believe OWAA is at its best 
when it’s inclusive. That means inclu-
sive of all sorts of outdoors recreational 
activities and pursuits, both consumptive 
and non-consumptive.  OWAA members 
do represent these different pursuits and 
continuing to recruit  people who  com-
municate about all of these activities will 
be important for our organization.  

I’d like to see outreach take place at 
venues and events where passionate 
people are sharing their voice online as 
writers, videographers and podcasters 
and also through traditional print publi-
cations. Places to recruit and meet could 
be as diverse as SHOT Show, SHIFT, 
sportsmen’s shows and regional outdoor 
writers conferences.  

 
3. What do you think are the most 
important services OWAA offers to its 
members, and how should we market 
those benefits to potential members?

In the Northwest Outdoor Writers As-
sociation I head up the Markets Commit-
tee and I know that posting and sharing 
paying assignments with members is a 
major service that is appreciated.

The Excellence in Craft Contest is also 
an important service allowing our mem-
bership to showcase their best work, see 
how it stacks up against the work of their 
peers, and be recognized with awards 
if their work comes out on top. These 
awards can help score future assignments 
and especially for book authors, help with 
sales.   

4. The annual conference is OWAA’s 
biggest outreach effort, yet many 
members rarely attend. How do we turn 
conference into a “can’t miss” event, 
and how do we ensure newer, younger 
members return after attending that first 
conference?

As they say in real estate.....Location, 
Location, Location! Whatever location 
we pick has to be one that will generate 
enthusiasm and offer lots of outdoors 

recreational opportunities and scenic 
beauty.

I think it’s also important to price 
lodging and the event at a rate that is 
affordable.  Scholarships for attendance 
at the conference should be heavily 
advertised and the discount for first-time 
attendees should be continued. Addition-
al promotion of pre and post conference 
events would also be useful as these are 
both really fun and provide great working 
material

5. OWAA members enjoy a wide variety 
of outdoor activities. Please tell us a bit 
about your outdoor passions and how 
you would include OWAA members who 
do not share your passions.

I’m no expert but I love to fish and 
enjoy catching everything from bluegill 
and bass to salmon and steelhead. I am 
a bird hunter who loves to spend time in 
the field with my dog. I also love to hike, 
to look at and listen for wildlife, camp, 
canoe, kayak, and photograph the beauty 
that is found here on God’s green earth.   

I look forward to sharing  more of 
these experiences with fellow OWAA 
members (and prospective members) in 
the future.  

SHAWN PERICH
RESIDENCE: Minnesota

YEARS OF OWAA MEMBERSHIP: 33

CONFERENCES ATTENDED: Six

COMMITTEES: Diversity and served as 
an Excellence 
in Craft contest 
judge

Shawn Perich 
is publisher of 
Northern Wilds 
Magazine, which 
he co-founded 
with business 
partner Amber Pratt in 2004. He has 
worked as an editor for outdoor maga-
zines and a weekly newspaper. A full-time 
freelance writer for nearly 15 years, he 
is the author of eight books and many 
magazine stories. His weekly column, 
Points North, has appeared in Minnesota 
Outdoor News for over 25 years. An avid 
hunter and angler, he lives with his two 
yellow Labs on the North Shore of Lake 
Superior in Hovland, Minnesota.
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1. What are your qualifications for a 
position on the board of directors? Have 
you served in a decision-making position 
before?

I own and operate a small publishing 
company with my business partner, we 
have a staff of six and work with numer-
ous independent contractors. I also serve, 
by appointment of the Governor, on the 
Minnesota Forest Resources Council. I 
spent 20 years as a volunteer firefighter 
and medical first responder on the Hov-
land Volunteer Fire Dept., including six 
years as chief. I am comfortable working 
in a board setting and believe in making 
collaborative decisions.

2. In these changing times, OWAA needs 
to remain vibrant, creative and diverse. 
As a board member, what is your vision 
for accomplishing this challenge as a 
beneficial outreach for new and current 
members? 

OWAA needs to be relevant to young-
er communicators of both genders. The 
outdoor media world has evolved signifi-
cantly from its print-driven, hook-n-bullet 
roots. Not only are there new forms of 
communication, but our audiences em-
brace a broad array of outdoor activities 
and experiences. OWAA should reflect 
that diversity.

3. What do you think are the most 
important services OWAA offers to its 
members, and how should we market 
those benefits to potential members?

In my experience, OWAA has been 
a go-to source for finding answers to 
professional questions, usually by asking 
another member. It is invaluable to have 
a network of experienced communicators 
you can reach out to when you need 
advice. OWAA also allows its members 
to become “known” on a national scale, 
an important benefit when you consider 
many members are independent opera-
tors who work in relative isolation.

4. The annual conference is OWAA’s 
biggest outreach effort, yet many 
members rarely attend. How do we turn 
conference into a “can’t miss” event, 
and how do we ensure newer, younger 
members return after attending that first 
conference?

As an occasional conference attend-
ee, the greatest values are sessions that 
provide new information I can use in my 
daily work and having conversations with 
the presenters. The media landscape is 

ever-changing, so I enjoy being presented 
with new ideas and ways of doing busi-
ness. I also like having the chance to hear 
and meet the regional and national news-
makers who are invited to conferences. 
Networking and socializing with friends 
new and old is a bonus. In a world where 
so many things compete for our time and 
attention, making the conference a “must 
attend” event is truly a challenge for an 
organization run largely by volunteers.  I 
don’t know that there is an obvious or 
easy solution.

5. OWAA members enjoy a wide variety 
of outdoor activities. Please tell us a bit 
about your outdoor passions and how 
you would include OWAA members who 
do not share your passions.

I am happiest wandering in the woods 
or along a trout stream. While my per-
sonal interests include hunting, fishing, 
gardening and long dog walks, my pro-
fessional interests cover the full range of 
outdoor-related activities available here 
on the North Shore of Lake Superior. To 
be frank, in the past, too many OWAA 
members regarded the organization as 
a hunting and fishing boys club, to the 
exclusion of communicators versed in 
conservation, the environment, natural 
history and non-consumptive activities. 
I found it a turn-off then and still do. 
Today, as OWAA members, what we have 
in common is our professionalism and our 
love for the outdoors, period.

DAVID SIKES
RESIDENCE: Texas

YEARS OF OWAA MEMBERSHIP: Four

CONFERENCES ATTENDED: Two

COMMITTEES: Education and judged 
the Norm Strung 
Youth Writing 
Awards

I am a product 
of a Catholic and 
Cajun upbring-
ing, and an Eagle 
Scout with a BA 
in journalism 
from the University of Houston.

In addition to hook & bullet, I promote 
camping, nature photography, birding, 
while covering wildlife and fisheries 
regulations and legislation. My work 
has led me to Alaska, Colorado, South 
Dakota, Montana, New Mexico, Louisiana, 

Arkansas, Idaho, Mexico, Costa Rica and 
Nicaragua.

Freelance: Texas Outdoor Journal, 
Texas Parks & Wildlife Magazine, Texas 
Fish & Game Magazine, Texas Sporting 
Journal, Lone Star Outdoor News, Texas 
Deer Association Tracks magazine and 
Texas Wildlife Association magazine.

1. What are your qualifications for a 
position on the board of directors? Have 
you served in a decision-making position 
before?

I’ve been a full-time daily newspaper 
writer/reporter since 1993 and a full-time 
outdoors columnist since 1998 at the 
Corpus Christi Caller-Times.

I’ve served on the board of the Texas 
Outdoor Writers Association for at least 
12 years; two years at president, and four 
years as chairman.

2. In these changing times, OWAA needs 
to remain vibrant, creative and diverse. 
As a board member, what is your vision 
for accomplishing this challenge as a 
beneficial outreach for new and current 
members? 

I certainly am aware of the challenges 
and struggles of an aging membership 
and shrinking opportunities in traditional 
media. I suggest we maintain a vibrant, 
diverse and relevant OWAA the way 
Gannett is addressing newspaper woes. I 
compose as many short videos today as I 
do columns. 

I write fewer words, with increasingly 
less narrative prose, all geared to mobile 
devices. I was not trained to tell stories 
this way, but it’s what I must do to get 
paid. OWAA should focus on this reality, 
while asking tech-savvy members to 
help ease the intimidation factor in older 
members. With this, my editor might 
cover my conference costs. 

3. What do you think are the most 
important services OWAA offers to its 
members, and how should we market 
those benefits to potential members?

Prospective members want to meet 
folks who pay for content. OWAA deliv-
ers this. Youth writing contests familiarize 
kids with what we do and who we are. 
How about a youth video contest, a pod-
cast competition or a contest that allows 
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kids to tell a story by any media possible? 
This may introduce members to new 
ideas. Again, we should offer members 
training to demystify these technologies. 
OWAA should be wherever communi-
cations students gather. Offer to speak 
to college classes, participate in job fairs, 
or show off our professional work on all 
social media, while touting OWAA as the 
place to learn and earn.

4. The annual conference is OWAA’s 
biggest outreach effort, yet many 
members rarely attend. How do we turn 
conference into a “can’t miss” event, 
and how do we ensure newer, younger 
members return after attending that first 
conference?

It’s no secret cost is a barrier to 
conference attendance. If your company 

pays travel expenses and fees, great. It’s 
tougher on freelancers and the self-em-
ployed. Because airfare seems to be the 
biggest expense, maybe OWAA should 
stage conferences at spots with the high-
est concentration of members. Maybe 
corporate members would like to offset 
travel expenses to raise attendance. 
TOWA has done this to attract more stu-
dent members. We reach out to depart-
ment heads at colleges, mostly targeting 
students in communications, wildlife/fish-
eries, and conservation disciplines. This is 
working slowly. 

We’ve also begun recruiting students 
as presenters. We find sponsors to cover 
their meals and lodging. We hope this 
will teach old dogs something new, while 
attracting students who are curious about 
why classmates are there. We waive con-
ference fees for all students and provide 

free memberships, to stay in touch.
5. OWAA members enjoy a wide variety 
of outdoor activities. Please tell us a bit 
about your outdoor passions and how 
you would include OWAA members who 
do not share your passions.

I grew up freshwater fishing, but I 
live on Padre Island, so saltwater fishing 
occupies most of my outdoor time. I 
invite any OWAA member to visit the 
Texas coast. I love showing off our lower 
Gulf Coast. I prefer bay over gulf, lures 
over bait, sight-casting over blind-casting. 
But I write about it all. I also write about 
hunting (mostly birds). But, again, I’m not 
limited to birds. I enjoy wildlife photogra-
phy, but I’m really a writer with a camera. 
Storytelling is my passion.•

Continued from previous page
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The OWAA board of directors has recommended the fol-
lowing amendment to the OWAA bylaws and submits them 
for approval of the membership. The changes will not go 
into effect unless approved by the majority of the member-
ship in the election running April 1 through May 1. 

This amendment will make the first vice president chair 
of the conference program committee and assign the second 
vice president to assist him or her on the committee. 

In paragraph 8.1 of the bylaws, in the paragraph detailing 
the duties of the first vice president, the phrase “and chair 

the Conference Program Committee” shall be added. In the 
paragraph describing the duties of the second vice presi-
dent, the phrase “and assist the First Vice President on the 
Conference Program Committee” shall replace “and chair 
the Conference Program Committee.”

In paragraph 9.2 of the bylaws, the description of the 
Conference Program Committee shall be reworded as 
follows: “The Conference Program Committee, chaired by 
the First Vice President and assisted by the Second Vice 
President, shall be responsible for the annual conference.”

Proposed bylaws change

from Saturday, part two of this series will focus on techniques 
to build various audio clips into a single file to create a finished 
podcast. Topics will include audio editing, transitions and 
music and background sound. Following part two, attendees are 
encouraged to complete their mini-podcast prior to part three 
for critique. 

PODCASTING SERIES: PART 3
Part three of this on-going workshop will allow attendees who 

have completed a sample file to share their work with the group 
for feedback and will also focus on next steps, including how to 
make your podcast available to the masses and how to promote 
and sustain your podcast.

PITCH CRITIQUE
Join freelancer Lisa Ballard and former Outdoor Life editor 

Andrew McKean as they critique sample story queries. They will 
also discuss successful pitches and what made them effective. 
Have a story idea from a conference session on day one? Bring 
in your draft query and get feedback from the experts.

DON’T SHOW UP NAKED: HOW TO EDIT YOUR WRITING 
BEFORE OTHERS SEE IT

Hear from author and DePauw University professor Greg 
Schwipps about the power of revision. This session will offer 
practical advice on how to clean up your writing before an edi-
tor sees it,  whether you are working alone or within a very small 
community of trusted colleagues. •

Continued from page 10
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NICOLE ATKINS
Nicole 
Atkins is an 
accomplished 
outdoor ed-
ucator with 
more than 
25 years of 
experience in 
the outdoors. 
After leaving a career in academia, 
she turned her attention to freelance 
writing and photography. She has a 
blog dedicated to raising awareness of 
conservation and the outdoors. She’s 
a regular contributor with several out-
door sites and a consultant on special 
educational projects. Galleries across 
the U.S. have featured her photogra-
phy, and her blog has won two web 
awards. When she’s not working, she’s 
hiking or climbing a mountain, tra-
versing a desert, or crawling through 
a canyon. There’s always another 
adventure waiting around the next 
corner.

KEN MCBROOM
Growing up 
in Lynchburg, 
Tennessee, 
allowed Ken 
McBroom 
many op-
portunities 
to go afield 
as a boy. He 
served in Operation Desert Storm, his 
wanderlust took him all over North 
America, including to Alaska and Can-
ada. Married with two beautiful chil-
dren, McBroom now calls Kentucky 
home. He is an avid hunter, angler 
and cook, and hopes, as an outdoor 
communicator, to share his adven-
tures and help others pursue their 
outdoor dreams. McBroom has served 
as president of Hoosier Outdoor Writ-
ers and is owner, contributor, editor 
and designer of www.ramblingangler.
com where you can see more of his 
adventures. He writes for Game and 
Fish, Midwest Outdoors, Heartland 
Outdoors, Tri-State Outdoors and has 
a cooking column called “Deliciously 
Outdoors” for Heartland Magazine.

RACHEL COOPER
Rachel 
Cooper is 
a freelance 
writer and 
author with 
extensive 
knowledge of 
Washington, 
D.C. and 
the Mid-Atlantic region. Her books 
include “60 Hikes Within 60 Miles: 
Washington, D.C.” and “Images of 
Rail: Union Station in Washington, 
DC.” Her third book, “Quiet Water 
Mid-Atlantic: AMC’s Canoe and Kayak 
Guide to the Best Ponds, Lakes and 
Easy Rivers,” will be published in 
2018. Cooper has written thousands 
of travel-related articles for regional 
publications including About.com 
(now TripSavvy.com), Washingtonian, 
Montgomery Parks, ApartmentGuide.
com, Conde Nast Traveler, Grand-
parents.com, Washington Parent and 
more. She especially enjoys outdoor 
recreation including hiking, biking, 
kayaking, stand-up paddleboarding, 
and skiing. To learn more about her 
writing, visit http://rachelqcooper.com.

SELENE 
MULDOWNEY

Selene 
Muldowney 
is passionate 
about the 
outdoors, 
conservation 
and marine 
life. She 
has years of experience as a writer 
and marketing consultant which 
complements her current position as 
publisher of Scuba & H20 Adventures 
Magazine. Muldowney volunteers 
with a number of organizations 
including the Mt. Baker Council Boy 
Scouts, The Burned Children Recovery 
Foundation and the Washington 
Scuba Alliance.She believes in 
advocating for small businesses and 
is the co-founder of the Whidbey 
Island Small Business Association. 
She lives with her family on a farm on 
Whidbey Island, just north of Seattle, 
surrounded by an amazing assortment 
of animals. 

DANA HENRICKS
Dana 
Henricks is 
a freelance 
editor and 
writer living 
in the beau-
tiful Bitter-
root Valley 
of western 
Montana. She became a freelancer af-
ter working as an editor for a textbook 
publisher in Austin, Texas. Moving to 
Missoula, Montana, from Austin was 
a culture shock, and she came close 
to hightailing it back to Texas until 
she saw her first cow moose and calf. 
She evolved into a veritable mountain 
woman whose greatest passions are 
fly-fishing, hiking, kayaking, skiing, 
camping and building her cordwood 
cabin. In recent years, Henricks has 
copy edited and proofread numer-
ous outdoor-related books, including 
Dave Whitlock’s “Artful Profiles of 
Trout, Char, and Salmon.” Combining 
her passion for the outdoors with her 
love of editing has been exquisite, and 
Henricks is determined to continue 
blending these two facets of her life.

DENISE SEMIONE
Denise 
Semion’s 
computer 
and camera 
gave her 
opportunities 
to promote 
Michigan’s 
outdoors, 
including its wildlife, fisheries, woods 
and parks. Now retired, she worked 
as a communications specialist for 
the Michigan Department of Natural 
Resources for five years and as com-
munications manager for the Hu-
ron-Clinton Metroparks for 15 years. 
Her experience includes developing 
news releases and brochures, social 
media and email marketing and creat-
ing website content and photography. 
When not in South Lyon or Roscom-
mon, Michigan, she and OWAA 
member Bill Semion travel in their RV, 
writing a paid blog for Leisure Travel 
Vans. She is a member of Michigan 
Outdoor Writers Association.

 

NEW MEMBERS 
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CAROLINE SMITH
Caroline Smith is a native Floridian 
and grew up on the water fishing, 
snorkeling and learning about 
conservation from her father. That 
love for the ocean evolved into a 
passion for marine education and 
capturing Florida’s beauty through 
her artwork. For the past nine years 
Smith has run a photography studio 
in St. Petersburg, Florida, and you can see her work at www.
carolineevan.com. She is completing an undergraduate degree 
at the University of South Florida in environmental science 
and policy. In between traveling and running her business, 
she plans to continue telling environmental stories through 
photojournalism.

MARY WEST
Mary West is a public information 
officer with CAL FIRE. She works for 
the Nevada Yuba Placer Unit in the 
foothills of Northern California. When 
not covering incidents for the unit, she 
hikes trails. Her bimonthly column “Day 
Hiker” appears in the Auburn Journal 
in Auburn, California. She has seen fire 
devastate a landscape and she tries 
to capture the ridgetops and canyons in their glory before they 
are gone and encourages others to do the same. West hikes the 
trails of the Sierra Nevada Mountains and their foothills with 
her husband Micah, sons Canyon and Ocean, their faithful dog 
Stella, and many friends.

HOBIE

AS AMERICANS HAVE GROWN PHYSICALLY 
larger and demanded more toys, kayak dimensions 
have generally expanded to match their appetites. The 

Hobie Compass accommodates those realities, yet takes a step 
back toward the original concept behind kayak fishing — sim-
plicity. 

Simplicity with a really nice seat and MirageDrive. 
The new Hobie Mirage Compass matches the stand-up capa-

bilities of much bulkier boats, but is far more athletic. At first 

glance, its sharp entry, low gunwales and angular lines disguise 
a 34-inch width, and the no-nonsense kayak hull weighs in at a 
svelte 70 pounds.

That kind of width typically condemns a paddle kayak to the 
slow lane. However, I had no problem hitting 5.5 mph despite 
the added weight of an H-Crate, four fishing rods, drink cooler, 
electronics battery and a typical load of fishing gear. Even more 
impressive, I managed 4.95 mph with a paddle. The lightweight 
boat has very impressive acceleration, right up to the point when 
the wide stern suddenly digs in around five knots.

For anglers, the speed and stability don’t come at the expense 
of stealth. Pedaling into a moderate 10-knot chop, the Compass 
hull generated little cockpit spray; fishing the flats, hull slap was 
virtually nonexistent, even with the significant stern weight of a 
Power-Pole Micro Anchor and loaded H-Crate lifting the bow 
slightly.

The Compass is offered with MirageDrive with Glide 
Technology.  Standard amenities consist of two molded-in rod 
holders behind the seat, a molded deck cup holder, two recessed 
H-Track gear tracks and a single 8-inch Twist-and-Seal hatch 
forward of the seat. 

Hobie’s designers settled on an optimal midlevel seat position. 
The mounting setup is interesting in its simplicity — two bun-
gee cords lock the seat onto a raised pedestal, while two adjust-
able straps determine the seatback position. 

The Compass is a welcome addition to the Hobie fleet. Quiet, 
lightweight, stable, fast — there’s always room in my garage for 
a kayak with those qualities. For more information visit https://
www.hobie.com/kayaks/mirage-compass/ or contact Katie Hand 
at khand@hobiecat.com. •

Mirage Compass points in new direction

BY JERRY MCBRIDE   | PANAMA CITY, FLORIDA

SUPPORTER SPOTLIGHT

The Hobie Compass is defined by simplicity, along with a nice seat and 
MirageDrive, making it a perfect fishing kayak. Photo:  Jerry McBride
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THE FACT THAT WE live in a 
time of enormous political and 
economic upheaval doesn’t alter 

the fact that now, more than ever, people 
are seeking ways to relieve stress and stay 
healthy in body, mind and spirit – and 
for OWAA members, the outdoors con-
tinues to be the answer.

At LOWA, we continue to stand 
behind our 100 percent, made-in-Europe 
promise to ensure that we deliver the 
highest levels of quality and performance 
for a variety of outdoor uses. LOWA 
Boots LLC, with headquarters in Stam-
ford, Connecticut, is a partnership with 
LOWA Sportschuhe GmbH, founded 
in 1923 and based in Jetzendorf, Ger-
many. The U.S. branch of the company 
launched in 1996 and sells, markets and 
distributes a complete line of four-season 
outdoor footwear for hunting, hiking, 
backpacking and everyday use. 

All LOWA boots are designed for spe-
cific outdoor activities. Take hunting for 
example. How many hunters have found 
themselves in the mountains, on a trail or 
crossing a field with the best that money 
can buy in guns and clothing, only to 
find that their day is ruined by footwear 
that does not fit, gets wet, slips on rocky 
terrain or just plain hurts? LOWA boots 
can prevent this scenario. 

LOWA offers a wide variety of 
trail-worthy performance footwear 
with modern, go-anywhere, low-profile 
designs. Marketplace energy continues 
to come from sport-inspired shoes for 
do-it-in-a-day adventures, a category that 
LOWA leads by innovation with light-
weight, flexible and long-lasting models.

LOWA builds boots under the Europe-
an Union’s most stringent manufacturing, 
environmental and labor regulations. 
We put into practice what many other 
companies only pay lip service to: clean 
manufacturing, minimal waste and fair 
labor practices. From start to finish, 
LOWA footwear is 100 percent designed, 
sourced and handcrafted in LOWA-
owned European factories. LOWA is the 
only outdoor footwear manufacturer in 
the world to be granted ISO 9001 status 
for the highest-quality construction and 
process standards.

For more information, contact Ingrid 
Niehaus at 949-499-2225 or  
ingridniehauspr@gmail.com. •

LOWA BOOTS

Innovative design meets European quality
BY INGRID NIEHAUS
LAUGAN BEACH, CALIFORNIA

Photo: LOWA Boots
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DONORS
December, January and February 

brought monetary gifts from generous 
donors. These tax-deductible donations are 
dedicated to funds designed to boost OWAA 
efforts ranging from education programs to 
operational costs. For details about OWAA 
funds, contact OWAA headquarters at 406-
728-7434.

BOB SMITH FUND
Rev. Robert Ford

BODIE MCDOWELL SCHOLARSHIP 
FUND

Steve Baker
Anthony J. Bonavist
Larry Stone
Luann Sewell Waters

JOHN MADSON FELLOWSHIP FUND
Martin H. Garrell
Paula J. Del Giudice
Chris Madson
Ben Moyer
Luann Sewell Waters
Gary R. Zahm

OPERATING FUND
Jack Ballard
David L. Barus
Philip M. Bloom
William W. Forgey
William F. Hollister
Laura Jade
Rich Landers
Philip Larson
Karen Loke
Becky Jones Mahlum
Matthew L. Miller
Colleen J. Miniuk-Sperry
Christine Peterson
Paul Queneau
Craig L. Rieben
Tom Sadler
Glenn L. Sapir
Chad Shmukler
Brandon Shuler
Bruce Shuler
David J. Sikes
Ann Simpson
Mathew A. Soberg
Craig Springer
Danielle Taylor

Bill Thompson
Paul F. Vang
Roy A. Welch

RESTRICTED ENDOWMENT
Philip M. Bloom
Christine Peterson
Glenn L. Sapir

NEW MEMBERS
New member listings include references 

to acronyms that relate to Skills, Subject 
Matter and Sections. A key for those acro-
nyms can be found at http://owaa.org/ou/
about-owaa-skills-subject-matter-sections/.

NICOLE ATKINS, 714 E. Third Ave., 
Salt Lake City, UT 84103. (C) 971-506-
5945, hello@modernoutdoors.net, http://
www.modernoutdoors.net. Freelance 
writer and photographer. With a back-
ground in research and education, she 
specializes in educational material for the 
outdoors. She has her own blog dedicated 
to skill building and raising awareness. 
Featured and regular contributor to 
several other respected outdoor sites. 
Been a consultant on special educational 
projects. Her blog has earned two web 
awards. (Robert Coleman) Skills: CIOS; 
Subject Matter: GLMPQRS; Sections: 
CP. Approved for Active membership; 
sponsored by Brett Prettyman.

JARRETT BABINCSAK, Wilderness 
Navigation Consultancy, 39 Magic 
Valley Rd., Sandia Park, NM 87047. (H) 
602-540-3130, (C) 602-540-3130, (W) 
602-540-3130, jarrett@wn 
consultancy.com. Sole proprietor of 
Wilderness Navigation Consultancy, 
specializing in sales, marketing and 
communications. Owns and operates 
Bone Broadheads as a subsidiary of 
WNC. Previous outdoor clients of WNC 
include Backcountry Hunters & Anglers 
and Train to Hunt. Previously operated 
the blog The Hunter Conservationist, 
in an effort to educate and motivate 
outdoorsmen and women to get involved 
in the future of public land conservation. 
Published in Backcountry Journal and 
Outdoor Life. Lives with his two daugh-
ters in New Mexico, where he also works 

as the director of sales and marketing 
for Santa Fe Brewing Co. and serves as 
the chapter co-chair for the New Mexico 
chapter of Backcountry Hunters & An-
glers. (Kelly) Skills: LO; Subject Matter: 
ACDFGLRS; Sections: CM. Approved 
for Associate membership; sponsored by 
Katie McKalip.

KEN M. BLOMBERG, 2099 Mayflower 
Rd., Junction City, WI 54443. (H) 
715-218-1566, (C) 715-218-1566, (W) 
715-218-1566, eaupleinekennels@gmail.
com, http://www.kenmblomberg.com. 
Has been a freelance outdoor writer since 
the early 1980s. A weekly outdoor news-
paper column, “Up the Creek,” has been 
published in various newspapers across 
central Wisconsin for nearly four decades 
and presently appears weekly in the Por-
tage County Gazette. As a freelancer, he 
has been published in many state and na-
tional outdoor magazines, including Field 
& Stream, Fur, Fish & Game, the Point-
ing Dog Journal, the Badger Sportsman 
and Wisconsin Sportsman. His first book 
“Up the Creek” was published in 2017. 
Under contract with the History Press/
Arcadia Publishing for a second book on 
upland bird hunting in Wisconsin to be 
released August 2018. He lives in rural 
Junction City, Wisconsin, with his wife 
Lynda and a kennel full of bird dogs. 
(Lynda) Skills: BNOW; Subject Matter: 
CEOQSU; Sections: MN. Approved for 
Active membership; sponsored by Keith 
Crowley.

BRANDON CANNULI, 47 Country 
Ln., Hamilton, NJ 08690. (H) 609-346-
4332, funx100@aol.com. Engineering 
student, College of New Jersey. Also an 
avid fisherman and outdoorsman, an 
honored Rotarian and the recipient of the 
Carl Kurlander Scholarship Award for 
service to his community. Creating a non-
profit, F.I.S.H. — Finding Inspiration 
through Service and Hope — a service 
project that will match at-risk youth 
with mentors who will take them fishing. 
Writes articles for the College of New 
Jersey newspaper, Constant Content, 
fishing blogs and message boards, as well 
as all newsletters associated with F.I.S.H., 
and guest reviews in local newspapers and 
catalogs. Currently writes articles that 
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combine his engineering and science knowledge with his fishing 
passion. Loves to write and bring the joy of outdoor activities to 
all through detailed accounts of places, excursions and equip-
ment. Skills: CDLNWX; Subject Matter: ABJKLOS; Sections: 
MNP. Approved for Student membership; sponsored by Michael 
Greenstein.

KASSONDRA CLOOS, P.O. Box 4254, Boulder, CO 80306. 
(H) 401-595-8190, (C) 401-595-8190, (W) 401-595-8190, 
kassondracloos@gmail.com, http://www.kassondracloos.com/. 
Freelance travel, outdoor and gear writer, and a co-founder 
of Adventures in Wikipedia. Previously, the associate editor 
of SNEWS and Outdoor Retailer Daily, a crime, court and 
public safety reporter for The Colorado Springs Gazette, and an 
education reporter for The Daily News-Record in Harrisonburg, 
Virginia. Credits include Backpacker magazine, Outside, The 
New York Times, 5280, Travel Channel, Gear Institute, HGTV, 
DIY Network, the REI Co-op Journal, the Earnest Blog, 
Outdoor Retailer Daily, SNEWS, National Park Trips Media, 
and Elevation Outdoors, among other publications. Constantly 
adventuring around the Southwest, and stays in hostels when-
ever possible. On weekends, you’ll find her smuggling insulated 
bottles full of ice cream onto backpacking trips, and on week-
nights, you’ll often find her unplugging for spontaneous mid-
week camping trips. Skills: EOSW; Subject Matter: GLMORS; 
Sections: MNP. Approved for Active membership; sponsored by 
Danielle Taylor.

RACHEL COOPER, 6437 Stream Valley Way, Gaithersburg, 
MD 20882. (H) 301-869-2719, (C) 301-275-0030, (W) 301-
869-2719, rqcooper63@gmail.com, http://rachelqcooper.com/. 
Freelance writer and author with extensive knowledge of Wash-
ington, D.C. and the Mid-Atlantic region. Her books include 
“60 Hikes Within 60 Miles: Washington, D.C.” and “Images 
of Rail: Union Station in Washington, D.C.” Her third book, 
“Quiet Water: Mid-Atlantic, AMC’s Canoe and Kayak Guide,” 
will be published in 2018. Has written thousands of travel-relat-
ed articles for local and regional publications, including About.
com (now TripSavvy.com), Washingtonian, Montgomery Parks, 
ApartmentGuide.com, Conde Nast Traveler, Grandparents.com 
and Washington Parent. She especially enjoys outdoor recre-
ation, including kayaking, stand-up paddleboarding, hiking, 
biking and skiing. (Brian) Skills: BCOW; Subject Matter: 
JKLMNSU. Approved for Active membership; sponsored by 
Karuna Eberl.

LUKE D. CROSS, 127 23rd Ave. S., St. Petersburg, FL 33705. 
lukedanielcross@gmail.com. Student, University of South Flor-
ida. Skills: CENV; Subject Matter: FORS; Sections: BN. Ap-
proved for Student membership; sponsored by Brandon Shuler.

SCOTT FRANSEN, Ron Schara Productions, 1000 Boone 
Ave. N., Ste. 1200, Golden Valley, MN 55427. (H) 612-963-
7136, (C) 612-963-7136, (W) 763-233-0723, (F) 763-231-
0688, scott@mnbound.com, http://www.ron 
scharaproductions.com. CEO, Ron Schara Productions, 

2009-present. Producer, writer and host, “The Flush,” 2015-
2018. (Jean) Skills: T; Subject Matter: ACM; Sections: B. 
Approved for Active membership; sponsored by Ron Schara.

BRIAN GEIGER, The Pew Charitable Trusts, 1100 Grant St., 
Herndon, VA 20170. (H) 703-606-9958, (C) 703-606-9958, 
(W) 202-540-6431, briansgeiger@gmail.com. Part of a gener-
ation of kids who grew up outside, walking out the door after 
breakfast and playing in creeks and woods all day, until dinner 
time. The awareness of and appreciation for the outdoors was 
a formative experience. Has found some of his most satisfying 
moments professionally harkened back to those days spent 
out-of-doors. From his brief time as a reporter in Cartersville, 
Georgia, to his stint as a congressional staffer, including time 
with a member of the House committee overseeing natural 
resources, to his current position as a communications officer 
with the U.S. public lands team at The Pew Charitable Trusts. 
Since 2006, he has helped develop and execute communications 
strategies for local coalitions around the country committed to 
conserving public lands. (Robin) Skills: IOQ; Subject Matter: 
AGNORS; Sections: C. Approved for Active membership; spon-
sored by Brett Prettyman.

JUSTINE HAUSHEER, The Nature Conservancy, 2424 
Spruce St., Boulder, CO 80203. (H) 407-754-6216, (C) 
407-754-6216, justine.hausheer@tnc.org, http://www.justine-
hausheer.com/. Science writer for The Nature Conservancy, 
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covering the innovative fieldwork and 
research conducted by TNC’s scientists 
around the world. Bachelor’s degree from 
Princeton University and a master’s de-
gree in science, health and environmental 
reporting from New York University. 
Has battled desert sun, steep trails and 
wilds of Papua New Guinea — all for a 
good story. When she’s not writing about 
conservation science, you can find her 
having far-flung adventures or waking up 
at dawn to bird. Skills: EMOSW; Subject 
Matter: LOQRSU; Sections: BCMP. Ap-
proved for Active membership; sponsored 
by Matt Miller.

SHELBY HYLTON, 3900 Beach Dr. 
SE, St. Petersburg, FL 33705. shellh-
ylton96@yahoo.com. Student, University 
of South Florida St. Petersburg. Approved 
for Student membership; sponsored by 
Brandon Shuler.

JAMION KRIES, Florida Sportsman 
magazine, 3405 NW 48th Ave., J#513, 
Fort Lauderdale, FL 33319. (H) 954-
579-6739, (C) 954-579-6739, (W) 954-
579-6739, jamionkries@gmail.com. Con-
tributor, Florida Sportsman. Originally 
started freelancing at small newspapers 
including the EastSider, SunTimes and 
SunPost. His early writing experiences 
led him to give-up newspapers and work 
on short stories as he traveled in South 
Florida. Writing was always in the back of 
his mind as he took various jobs through 
the years and he reentered the writing 
realm in 2014, writing first for an online 
magazine and then other print and online 
outlets such as Go Riverwalk magazine, 
Fort Lauderdale Magazine, Gold Coast 
magazine and Southern Boating maga-
zine. Student, Broward College. Skills: W; 
Subject Matter: B; Sections: M. Approved 
for Student membership.

EMMA LANE, 650 N. 800 E. TSC 
Room 121, 198 Old Main Hill Box 
#1300, Logan, UT 84322. (H) 760-417-
9401, (C) 760-417-9401, (W) 760-417-
9401, emmamarielane14@gmail.com. 
Sophomore at Utah State University, 
majoring in agricultural communication 
and journalism with a planned empha-
sis in public relations and minoring in 
environmental studies. An avid outdoor-

swoman and has been her whole life. 
From a small town in the southern Sierra 
Nevada mountains known as the Kern 
River Valley, growing her passion for the 
outdoors. Passionate about educating 
people about all that the outdoors has 
to offer. Currently a trip leader for Utah 
State Universities Outdoor Programs, 
which takes students to the outdoors at 
an affordable cost and teaches them the 
skills to do the activities on their own 
and builds relationships. Skills: QS; 
Subject Matter: GJKLMORS; Sections: 
CP. Approved for Student membership; 
sponsored by Kelsey Hall.

KEN MCBROOM, 546 Chickasaw 
Bluff Rd., Benton, KY 42025. (H) 
317-919-7583, (C) 317-919-7583, (W) 
317-919-7583, kenmcbroom@sbcglobal.
net, http://ramblingangler.com/. Has 
been writing since the early 1990s and 
has been published in several online and 
print publications. Currently writes for 
Tri-State Outdoors, Heartland Magazine, 
Game and Fish Magazines and Growing 
in the Heartland Magazine. Designs 
and contributes to his own website and 
accepts and edits submissions from 
aspiring outdoor communicators. Loves 
photography and his images nearly always 
accompany his writing, including covers 
of several regional magazines as well as 
MidWest Outdoors Indiana section. 
(Tammy) Skills: DEO; Subject Matter: 
ACDFGTU; Sections: MP. Approved for 
Active membership; sponsored by Phil 
Bloom.

ANDREW POWELL, 3007 W. Stovall 
St., Tampa, FL 33629. (H) 407-488-
8347, (C) 407-488-8347, (W) 407-488-
8347, andrewpowell1213@gmail.com. 
Student, University of South Florida St. 
Petersburg. Working on a class project 
on sanitary sewer overflows. Skills: V; 
Subject Matter: R; Sections: B. Approved 
for Student membership; sponsored by 
Brandon Shuler.

NICKY OUELLET, Montana Public 
Radio, 702 W. Second St., Whitefish, 
MT 59937. (H) 603-568-6155, nicky.
ouellet@mtpr.org. Flathead Valley report-
er, Montana Public Radio. Skills: RW; 
Subject Matter: HKLMNOR; Sections: 

BM. Approved for Active membership; 
sponsored by Paul Queneau.

JOE SHEAD, 1517 Hwy. 61, Two 
Harbors, MN 55616. (C) 218-491-3277, 
shedhunter@mail.com, http:// 
goshedhunting.com/. Freelance writ-
er who regularly contributes stories to 
Minnesota Outdoor News and Wisconsin 
Outdoor News. His work also appears in 
Deer & Deer Hunting, Fur-Fish-Game, 
Delta Waterfowl and other publications. 
Loves pretty much all outdoor activities, 
but specializes in shed antler hunting, 
deer and duck hunting and fishing for 
pretty much anything with fins. Skills: 
BLOW; Subject Matter: ACPRS; Sec-
tions: MN. Approved for Active member-
ship; sponsored by Dan Small.

JON TOBEY, 16131 270th Place NE, 
Duvall, WA 98019. (C) 425-373-6064, 
jontobey@yahoo.com, http://www.
gointothelight.wordpress.com. Publishes 
his own blog and has credits in Hatch 
Magazine, The FlyFish Journal, Orvis, 
Northwest Fly Fishing and Gink and 
Gasoline. Has been a reader numerous 
times at Writers on the Fly. Producer, 
“The Trout Bum Diaries” DVD. In real 
life he has been an engineer, building 
contractor, writer, editor, bar owner and 
currently works in IT. He just wants to go 
fishing, which he can do as soon as he fin-
ishes editing and publishing “Fly Fishing 
Russia: The Far East,” due out this year, 
as is his long-suffering fly-fishing novel. 
Skills: ABCDEMOPSW; Subject Matter: 
ABM. Approved for Active membership; 
sponsored by Chad Shmukler.

CLAIBORNE VAN VOORHIS, P.O. 
Box 416, Woodberry Forest, VA 22989. 
(H) 540-253-5969, (C) 703-595-5107, 
claiborne.vanvoorhis@woodberry.org. 
Outdoor and night sky photographer. 
In 2017, he received honorable mention 
in the Piedmont Regional Art Show for 
photography. Skills: S; Subject Matter: 
S; Sections: P. Approved for Student 
membership.

VICTORIA WARNER, 10958 109th 
Way N., Largo, FL 33778. (H) 727-301-
6075, (C) 727-301-6075, (W) 727-301-
6075, toriwarner@gmail.com. Student in 
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the environmental science and geography 
at University of South Florida St. Peters-
burg. Approved for Student membership; 
sponsored by Brandon Shuler.

MARY WEST, Day Hiker, 11007 
Lakeshore N., Auburn, CA 95602. (H) 
530-448-4284, (C) 530-448-4284, (W) 
530-906-1563, marytober1@gmail.
com. Retired radio personality and news 
reporter with a longtime love of the 
outdoors, sharing her favorite day hikes 
in Placer, Nevada, El Dorado and Yuba 
Counties. Learn more about local trails 
by following Mary on Facebook, Twitter 
and Instagram. (Micah D. Tober) Skills: 
BINR; Subject Matter: LS; Sections: 
MNP. Approved for Active membership; 
sponsored by Carrie Wilson.

HEATHER WILSON, K&H Outdoors, 
20503 Second Ave. SW, Edmonton, AB 
T6M2S3, Canada. (H) 780-995-5790, 
(C) 780-995-5790, (W) 780-995-
5790, (F) 780-489-9933, kwilson@
tbwifi.ca, http://www.kandhoutdoors.
com. Co-owner of K&H Outdoors and 
Alberta Hunting Adventures. Freelance 
writer for Western Woods & Waters 
Magazine, seminar speaker and lecturer 
at various consumer hunting shows and 
conservation events. Co-host of Canadian 
Outdoorsman TV (www.canadianout-
doorsmantv.com). (Kevin) Skills: OSV; 
Subject Matter: CDFL; Sections: BM. 
Approved for Active membership.

REINSTATED MEMBERS
Reinstated member listings include 

references to acronyms that relate to skills, 
subject matter and sections. A key for those 
acronyms can be found at http://owaa.org/
ou/about-owaa-skills-subject-matter- 
sections/.

DEBBIE MUNSON BADINI, Minneso-
ta Department of Natural Resources, (Ac-
tive) 4163 Summit Ln., White Bear Lake, 
MN 55110. (H) 906-250-1276, (W) 
906-226-1352, debbie.munson.badini@
gmail.com, debbie.munson.badini@state.
mn.us, www.mndnr.gov. Communica-
tions representative, Minnesota Depart-
ment of Natural Resources. Master’s in 
journalism, bachelor’s in environmental 

studies. Specialities include writing, pho-
tography and social media. (Justin) Skills: 
CIOQS; Subject Matter: ACEFGLM-
NOPQRST; Sections: BCMNP.

LEONARD BELCARO, (Senior-Active) 
1539 Toboggan Run, Manasquan, NJ 
08736. (H) 732-687-5127, (W) 732-
800-3017, (F) 732-223-2449, captlen@
offshoresatelliteservices.com, http://
offshoresatelliteservices.com/. Publisher, 
senior editor, speaker. (Luann) Skills: 
ELOPW; Subject Matter: BR; Sections: 
M.

AMY BULGER, Wyoming Wildlife, 
Wyoming Game and Fish Department, 
(Active) 718 W. 27th St., Cheyenne, 
WY 82001. (C) 970-371-8101, (W) 
307-777-3543, amyjbulger@gmail.com, 
https://wgfd.wyo.gov. Editor at Wyoming 
Wildlife, the monthly magazine of the 
Wyoming Game & Fish Department. 
Previously was the assistant editor at 
Bugle magazine for Rocky Mountain 
Elk Foundation and the associate editor 
of Colorado Outdoors magazine. Also 
freelances writing and photography for 
agency and NGO publications. (Aaron) 
Skills: EOSW; Subject Matter: CGS; 
Sections: CMP.

JENNIFER PHARR DAVIS, Blue Ridge 
Hiking Company, (Active) 15 Hildeb-
rand St., Asheville, NC 28801. (M) 828) 
712-1377, (W) 828-713-5451, jen@
blueridgehikingco.com, http://jennifer-
pharrdavis.com/, www. 
blueridgehikingco.com, http:// 
jenniferpharrdavis.com/blog. Owner and 
founder, Blue Ridge Hiking Company. 
Freelance writer. Author of seven books, 
including “Families on Foot,” Falcon 
Guides, 2017, and “The Pursuit of En-
durance,” Viking Press, 2018. Profession-
al speaker. Has trekked 14,000 miles on 
six continents and hiked in all 50 states. 
Appalachian Trail record holder and 2011 
National Geographic Adventurer of the 
Year. (Brew Davis) Skills: BLOW; Subject 
Matter: GLS.

TERRY GIBSON, North Swell Media 
& Consulting, (Active) 4394 NE Skyline 
Dr., Jensen Beach, FL 34957. (H) 772-
285-7683, (C) 772-285-7683, (W) 772-
285-7683, terry.gibson@ 

northswellmedia.com. Represents a vari-
ety of conservation organizations working 
on marine fisheries issues, climate change 
and Everglades restoration. Produces all 
of Visit Florida’s boating, hunting and 
fishing content. Former editor, Saltwater 
Fly Fishing magazine, former fishing 
editor at Outdoor Life and has served in 
various editorial capacities at the Florida 
Sportsman Communication Network. 
Writes for a variety of surfing, hunting 
and scuba diving publications, and creates 
education programs for young anglers. 
Board member, Florida Wildlife Feder-
ation. Based in Jensen Beach, Florida, 
with his wife Teresa, son William and two 
bird dogs Cody and Kuno. (Teresa) Skills: 
BCELOQSV; Subject Matter: ABCD-
FOS; Sections: BMP.

HAL HERRING, (Active) P.O. Box 330, 
Augusta, MT 59410. (H) 406-562-3759, 
(W) 406-562-3433, herring@3rivers.net, 
www.halherring.com. Contributing ed-
itor, Field & Stream. Contributor, High 
Country News and other conservation 
magazines. Recipient, National Wildlife 
Federation’s 2013 Special Achievement 
Award. Hundreds of published articles 
dating back to 1997. 

BRIAN JENNINGS, Central Oregon 
Daily, Zolo Media, (Active) 281 Sun 
Vista Dr., Redmond, OR 97756. (C) 
503-913-1784, brianjenningsmedia@
gmail.com, www.brianjenningsmedia.
com. Fifty-year media veteran of radio, 
TV and print. Spent 15 years as national 
vice president for news, sports and talk 
content for America’s third-largest radio 
company, which owned the ABC Radio 
Networks. Winner of over 100 national 
and local news awards, including the Co-
lumbia University DuPont Award, often 
considered broadcasting’s Pulitzer. (Kar-
en) Skills: BELOQRVX; Subject Matter: 
ACDGKLRST; Sections: BCN.

JOHN TYSON, John Tyson Photogra-
phy, (Active) 133 Buffalo Trail, Asheville, 
NC 28805. (C) 907-351-1696, (W) 828-
333-4992, john@johntysonphotography.
com. Fancy Publications, TFH Publica-
tions, McFadden Publications, Bowtie, 
Avalanche Publications, Falcon Guides. 
Workshop leader and environmental 
conservation educator. (Madelyn) Skills: 
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ABS; Subject Matter: GOQS; Sections: 
MP.

FRED VREEMAN, Alaska Department 
of Environmental Conservation, (Asso-
ciate) 1554 Scenic Loop, Fairbanks, AK 
99709. (H) 907-374-3908, (C) 530-
356-8174, (W) 907-451-2181, fvree-
man@gmail.com, http://dec.alaska.gov. 
Environmental scientist, writer, entrepre-
neur and engineer. Promotes, documents 
and initiates ecological contamination 
cleanup and pollution prevention pro-
grams at many beautiful places in his 
great state through work with the Alaska 
Department of Environmental Conser-
vation. Alaska’s representative on several 
interstate commissions. Specializes in 
developing innovative solutions to protect 
Alaska’s wildlife and wilderness areas. Has 
documented and communicated out-
door issues throughout Alaska’s state and 
national parks, and in California’s Sierra 
Nevada at Kings Canyon, Sequoia and 
Yosemite. Writes both technical and sci-
entific guidance as well as public informa-
tion documentaries and releases. Writing 
appears in both private and government 
publications. (Janet) Skills: CI; Subject 
Matter: OR; Sections: C.

PAUL “RICK” WINDHAM, (Active) 
P.O. Box 1661, North Platte, NE 69103. 
(H) 308-539-0684, rwmedia@atcjet.
net, www.rickwindhamoutdoors.com. 
Creator, Rick Windham’s Outdoor Uni-
versity Seminar Series. Outdoor colum-
nist, North Platte Bulletin, North Platte 
Telegraph, Beatrice Daily Sun. Contrib-
utor, Nebraska Life Magazine, NEBRAS-
KAland Magazine, Trail Tails, Target 
Publications, National Wildlife Refuge 
Association magazine. Skills: BILNOR-
SW; Subject Matter: ACDFGKLOST; 
Sections: BMNP.

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES

Supporting Group listings include ref-
erences to acronyms that relate to resources 
they provide. A key for those acronyms 
can be found at http://.owaa.org/ou/
about-owaa-supporter-resources/.

ALLEN COMPANY, 525 Burbank St., 
Broomfield, CO 80020. Contact: Lee 

Betty, director of brand management. 
(W) 303-718-2807, lee.betty@allencom-
pany.net, https://byallen.com/. Hunting, 
shooting, tactical and archery goods man-
ufacturer. Supporter Resources: GIOP.

DUCK CAMP LLC, 607 Dawson Rd., 
Austin, TX 78704. Contact: Sim What-
ley, owner. (W) 504-439-7200, sim@
duckcamp.co, http://www.duckcamp.
co. What began as a frustration with 
the quality and construction of hunting 
clothes quickly evolved into the develop-
ment of a brand that seeks to understand 
the wingshooter. From the moment we 
put a kennel in the back of the truck, or 
check the weather or sort through last 
year’s or last weekend’s shells, a feeling 
grows around that time in the wild. It 
doesn’t matter if you get 80 days a season 
or three, if you kill hundreds of birds 
or none, we all share the same feeling. 
And it isn’t just the time in the field we 
crave, it’s seeing fathers and sons and 
brother (both blood and built). It’s the 
first cold drink, it’s the fire, it’s the early 
start. It’s the food, the dogs, the work. 
The cold, the rain, the wind, the retrieve. 
The stories, the laughs, the sounds that 
can only be heard in that special place. 
The birds, the bunks, the bikes. At Duck 
Camp we know the feeling and we want 
to help make your experience the best 
possible. We’ll recommend gear we love, 
from duck calls to lanyards and shells 
you shoot and shells you wear. Eventually 
you’ll see some of our own products we 
are developing. We promise that every-
thing we build or recommend will live up 
to your standard. Because in the end, our 
standards for ourselves and for our gear 
are what make us different from those 
who don’t seek that place in the woods. 
A man and his word, his gear and if he’s 
lucky, his dog (we have a recommenda-
tion for that too). Supporter Resources: 
CGOP.

KUIU ULTRALIGHT HUNTING, 1920 
N. Lincoln, #101, Dixon, CA 95618. 
Contact: Patrick Mayer, public and media 
relations and marketing. (W) 855-
367-5848, (Toll Free) 855-367-5848, 
patrickm@kuiu.com, https://www.kuiu.
com/. KUIU designs, manufactures and 
sells a high-end line of ultralight hunting 
apparel and gear. It’s our goal to to pro-

duce the lightest and highest-performing 
mountain hunting gear possible. KUIU 
is a brand that stands for uncompromised 
quality and performance. We sell our 
products direct to the consumer, elimi-
nating the retailer. We do this so we can 
innovate with absolutely no restraints. 
We design our products with the world’s 
finest materials, technologies and manu-
facturers, and we bring them to you di-
rectly, with no retail markup. The result: 
significantly better products at incredible 
prices. Supporter Resources: GIOP.

THE BOAT COMPANY, 1200 18th St. 
NW, Ste. 900, Washington, DC 20036. 
Contact: Hunter McIntosh, president. 
(W) 202-468-8055, hunter@theboat-
company.com, http://www.theboatcom-
pany.org/. The Boat Company is the 
world’s only conservation educational, 
not-for-profit, luxury tour operator. They 
have run educational cruises in south-
east Alaska’s Tongass National Forest 
since 1980 and have reinvested over $30 
million back into conservation efforts on 
Tongass. Supporter Resources: CGIOP.

REINSTATED SUPPORTING 
GROUPS, AGENCIES AND  
BUSINESSES

Reinstated Supporting Group listings 
include references to acronyms that relate 
to resources they provide. A key for those 
acronyms can be found at http://.owaa.org/
ou/about-owaa-supporter-resources/.

RAM TRUCKS, 1000 Chrysler Dr. 
CIMS 485-02-44, Auburn Hills, MI 
48326. Contact: David Elshoff, head 
of media relations. (W) 248-512-2690, 
(Toll Free) 800-334-9200, (F) 248-512-
1756, david.elshoff@fcagroup.com, www.
ramtrucks.com. The Ram Truck brand 
offers a full lineup of award-winning 
trucks. From the refinement of the Ram 
1500 to the durability of its heavy-duty 
pickups and chassis cab trucks, Ram 
builds and sells trucks that appeal to both 
the sportsman and the workplace.
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Meet a member
NAME: Karuna Eberl
RESIDENCE: Cudjoe Key, Florida, by 
way of Colorado, Utah, Montana and 
California.
OWAA MEMBER SINCE: 2000
WEBSITE: www.wanderingdog 
creations.com

AREA(S) OF OUTDOOR 
COMMUNICATION: Writing 
and photography, with an 
emphasis on environment, 
history and travel. I also have 
a background in documen-
taries.

WHAT DREW YOU TO THE 
FIELD? The mountains, the 
deserts, the oceans. The outside is 
deeply engrained in my being. I was 
incredibly fortunate in that my parents got 
me out into nature. My mom taught me how 
to write, while my dad taught me science and gave 
me his old Nikon FM-2. Then I ended up studying 
journalism at the University of Montana in Missou-
la.

WHAT IS YOUR FAVORITE OUTDOOR ACTIVITY? That’s gotta 
be a trick question, right? Hiking to watch bighorn sheep butt 
heads, swimming face-to-face with a goliath grouper, finding 
a ghost town, drinking Irish whiskey by a campfire, having a 
sandwich stolen by a camp robber ...

WHAT HAVE YOU GAINED FROM OWAA? 
Sharing. OWAA will continue to become 

more vital as a gathering place to pool 
our resources, ideas and passion for 

the outdoors in order to save our 
wildlands. I love that I’m seeing 
more of us writing words that 
count. There’s so much regur-
gitated fluff out there at a time 
when we really need more actu-
al content and journalism. 

WHAT ARE YOU CURRENTLY 
WORKING ON? The archae-

ology of Cuban refugee rafts for 
National Parks Magazine, articles 

on the Keys mole skink and native 
trees for a local quarterly, publicizing a 

guidebook to the Keys that my husband 
and I wrote last year, writing a kids’ book 

about the Everglades and building an escape pod. 
We are redoing a 1983 Toyota motorhome from 
the chassis up, so when we figure out what mon-

etizing a blog means, we are ready to uproot at our whim.

ANY ADVICE FOR NEW MEMBERS?  In the past, I’ve noticed 
that writers sometimes tend to see one another other as competi-
tion, or stay isolated, but we are all colleagues. •

Photo courtesy Karuna Eberl

LOOKING FOR MORE? Go online to read past issues of Outdoors 
Unlimited. PDFs are also available for printing. Visit: owaa.org/ou/
category/departments/table-of-contents.


